
 

Company Profile 
Ziff Davis Media Inc. is a global special interest media company focused on the technology 
and game markets. Reaching over 17 million readers per month, the company provides total 
market coverage—from corporate technology buyers and users to consumer enthusiasts and 
gamers—through its portfolio of award-winning print and online brands.  

Ziff Davis Media publishes 10 industry leading business and consumer magazines including: 
PC Magazine, Sync, eWEEK, Baseline, CIO Insight, Electronic Gaming Monthly, Official U.S. 
PlayStation Magazine, Computer Gaming World, Xbox Nation, and GMR. There are 38 
foreign editions of Ziff Davis Media's publications distributed in over 70 countries worldwide. 
In addition to producing companion websites for all of its magazines, Ziff Davis Media 
develops tech and game enthusiast sites such as ExtremeTech.com, PCMag.com, 
eWEEK.com and 1UP.com. 

The company distinguishes itself through its comprehensive labs-based evaluations, trusted 
buying advice, recognized industry experts, thought provoking news, reviews and analyses. 
Ziff Davis Media provides custom publishing and end-to-end marketing solutions through its 
Integrated Media Group, industry analyses through Ziff Davis Market Experts, and produces 
eSeminars and conferences. 

Founded in 1927, the New York based Ziff Davis Media Inc. has approximately 450 
employees nationwide. Robert F. Callahan is Chairman and CEO. Bart W. Catalane is Chief 
Operating Officer. Derek Irwin is Chief Financial Officer. 



 

Fact Sheet 
Ziff Davis Media Inc. is a global special interest media company focused on the technology 
and game markets. Reaching over 17 million readers per month, the company provides total 
market coverage—from corporate technology buyers and users to consumer enthusiasts and 
gamers—through its portfolio of award-winning print and online brands. 
 
Ziff Davis Media is a leading information services provider of technology media: publications, 
websites, conferences, events, eSeminars, eNewsletters, custom publishing, list rentals, 
research and market intelligence. In the United States, the company publishes 10 market-
leading magazines: PC Magazine, eWEEK, CIO Insight, Baseline, Sync, Electronic Gaming 
Monthly, Computer Gaming World, Official U.S. PlayStation Magazine, Xbox Nation and 
GMR. The company exports the power of its brands internationally, producing publications in 
43 countries and 20 languages. Ziff Davis leverages its content on the Internet with seven 
highly-targeted technology and gaming sites including PCMag.com, eWEEK.com, 1UP.com 
and ExtremeTech.com.  
 
The company distinguishes itself through its comprehensive labs-based evaluations, trusted 
buying advice, recognized industry experts, thought-provoking news, reviews and analyses. 
Ziff Davis Media provides custom publishing and end-to-end marketing solutions through its 
Integrated Media Group, industry analyses through Ziff Davis Market Experts, and produces 
eSeminars and conferences. The company also produces highly-targeted b-to-b and 
consumer tech events, including Business 4Site and DigitalLife. 
 
Founded in 1927, the New York based Ziff Davis Media Inc. has approximately 450 
employees nationwide. Robert F. Callahan is Chairman and CEO. Bart W. Catalane is Chief 
Operating Officer, and Derek Irwin is Chief Financial Officer. Headquartered in New York, Ziff 
Davis Media has offices and labs facilities in San Francisco and Boston.  
 
Senior Management  
• Robert F. Callahan, Chairman and Chief Executive Officer 
• Bart W. Catalane, Chief Operating Officer and Chief Financial Officer 
• Derek Irwin, Chief Financial Officer 
• Tom McGrade, Senior Executive Vice President, Publishing Operations 
• Gregory Barton, Executive Vice President, General Counsel & Secretary 
• Michael J. Miller, Executive Vice President and Editorial Director, Editor-in-Chief, PC 

Magazine 
• Jasmine Alexander, Senior Vice President, Technology and Sales Operations 
• Larry Green, Senior Vice President, Business Development and Worldwide Licensing 
• Dale Strang, Senior Vice President, Game Group 
• Jason Young, Senior Vice President, General Manager, Internet  
• Sloan Seymour, Senior Vice President, Enterprise Group 
• Charles Mast, Senior Vice President, Circulation 



 
• Tim Castelli, Senior Vice President, PC Magazine Group 
• Beth Repeta, Vice President, Human Resources 



 

Fact Sheet (cont.) 
Publications 
• PC Magazine 
• Sync 
• eWEEK 
• Baseline 
• CIO Insight 
• Electronic Gaming Monthly 

• Computer Gaming World 
• Official U.S. PlayStation Magazine 
• Xbox Nation 
• GMR 

 
Websites 
• www.ziffdavis.com 
• www.pcmag.com 
• www.eweek.com 
• www.baselinemag.com 

• www.cioinsight.com 
• www.extremetech.com 
• www.microsoft-watch.com 
• www.1UP.com 

 
Integrated Media Group 
Develops integrated marketing programs and custom content—online and offline—from 
newsletters and advertorials to magazines and microsites. 

eSeminars 
Produces custom webcasts linking editors and experts to IT executives. 

Events 
Lead-generating conferences, roundtables and other face-to-face events for senior IT 
decisionmakers. 

Research & Market Experts 
In-house tech industry authorities who serve as consultants to our customers. They offer 
market intelligence, research, analyses and industry forecasts. 

eNewsletters 
Publishes over 20 electronic newsletters reaching one million technology decision makers. 

List Rentals 
Ziff Davis Media’s subscriber lists serve as one of the premiere sources for marketers using 
the direct mail and email marketing channels. 

International 
The company publishes more than 38 foreign editions in over 70 countries. 

Corporate Headquarters 
28 East 28th Street 
New York, NY 10016 
(212) 503-3500 

Other Locations 
Woburn, MA 
San Francisco, CA 



 

Ziff Davis Media Awards & Recognition 
Editorial 

BtoB Power Media 50 (May 2003) 
• PC Magazine was named to BtoB magazine's Power Media 50 list of the most influential 

business publications. 
• Baseline was named to BtoB magazine's Power Media 50 list of the most influential 

business publications. 

Jesse H. Neal Awards (March 2003) 
• Baseline – best regularly featured department or column. 

Technology Marketing’s 8th Annual Survey of the top 50 Publications (June 2002) 
• Overall Influence 

− PC Magazine’s Michael Miller ranked twelfth overall in 2002. 
− eWEEK’s Eric Lundquist ranked twenty-seventh. 

• Consumer/Computer Magazines 
− PC Magazine’s Michael Miller ranked first. 
− Electronic Gaming Monthly’s Dan “Shoe” Shu ranked seventh. 

• Trade Magazines 
− eWEEK’s Eric Lundquist ranked sixth. 
− Baseline’s Tom Steinert-Threlkeld ranked fourteenth. 

• The Web 
− eWEEK.com’s Michael Zimmerman ranked sixth. 
− ExtremeTech.com’s Bill Machrone ranked seventh. 

Jesse H. Neal Awards (March 2002) 
• Baseline – best single article. 

Circulation 

Circulation Management's 9th Annual Circulation Excellence Awards (May 2003) 
• eWEEK earned a silver award for outstanding achievement and innovation in magazine 

circulation in the business category with a circulation of 100,000 or larger.  
• Baseline earned a silver award for outstanding achievement and innovation in magazine 

circulation in the "Business Launch" category for publications introduced after January 
2001. 

Circulation Management’s 8th Annual Circulation Excellence Awards (May 2002) 
• PC Magazine earned a gold award for outstanding achievement and innovation in 

magazine circulation for a consumer publication with a circulation of one million or 
greater. 

• CIO Insight earned a gold award for best launch in the business-to-business category. 
• Electronic Gaming Monthly earned a silver award for outstanding achievement and 

innovation in magazine circulation for a consumer magazine with a circulation between 
400,000 and 999,999. 

Folio Magazine’s Circulation Direct Marketing Awards (December 2001) 
• eWEEK – best controlled circulation for a business magazine. 



 

Ziff Davis Media Awards & Recognition 
Design 

American Society of Business Publication Editors (June 2002) 
• CIO Insight and Baseline Magazines – first place gold awards for new publication design. 



 
 

Ziff Davis Media Inc. Corporate Timeline 

 
1927 • Ziff-Davis, Inc. is founded in Chicago by William B. Ziff, Sr. and Bernard G. 

Davis.  

1955-
1970 

• William Ziff, Jr. expands Ziff-Davis, Inc. Some titles include: Car & Driver, 
Yachting, Popular Photography, Stereo Review, Modern Bride and 
Backpacker. 

1981 • Computer Gaming World launches. 

1982 • Ziff-Davis, Inc. acquires PC Magazine.  

1984 • Bill Ziff sells a majority of the company’s business and consumer titles, 
retaining only a small division of computer titles including PC Magazine. 

• PC Week and PC Magazine Labs launch.  

1988 • PC/Computing, Electronic Gaming Monthly and Expert Gamer launch. 

1989 • ZDNet launches. 

1994 • Ziff family sells 95% stake in Ziff-Davis Publishing to Forstmann Little & 
Co. for $1.4 billion. 

• Interactive Week and Family PC launch. 

1995 • Softbank Corp. buys 70% of Ziff-Davis, Inc. for $2.1 billion from Forstmann 
Little & Co. and changes the company name back to Ziff-Davis, Inc; buys 
COMDEX for an estimated $800 million. 

• Ziff Davis goes public. 
• Yahoo! Internet Life debuts (initially as ZD Internet Life). 

1997 • Official U.S. PlayStation Magazine and ZDTV launch. 
• Ziff-Davis, Inc. enters into a 50% joint venture in Mac Publishing LLC with 

International Data Group (IDG) to publish Macworld.  

1998 • Sm@rt Reseller launches. 

2000 • Soft Bank sells Ziff-Davis, Inc. to Willis Stein & Partners.  
• PC Week renamed eWEEK, PC/Computing renamed Ziff Davis Smart 

Business for the New Economy, and Sm@rt Reseller renamed Sm@rt 
Partner. 

• The Net Economy and Expedia Travels launch. 

2001 • Ziff Davis Media, Inc. reaches agreement with CNET Networks and ZDNet 
to regain URLs and online content licensing rights to Ziff Davis Media 
publications.  

• Baseline, CIO Insight, Xbox Nation, GameNow (formerly Expert Gamer) 
and ExtremeTech.com launch. 

• Family PC, Expedia Travels, Sm@rt Partner and Zcast.TV close. 
• Interactive Week merges with eWEEK. 



 

Ziff Davis Media Inc. Corporate Timeline 

 
• Ziff Davis Media, Inc. sells its 50% interest in Mac Publishing LLC 

(Macworld), a joint venture with International Data Group (IDG), to IDG. 
• Robert F. Callahan named Chairman and CEO. 
• Bart W. Catalane named COO and CFO.  
• Stephen D. Moylan named EVP. 

2002 January 
• Ziff Davis Media Inc. enters forbearance agreement with bank lenders; 

Willis Stein & Partners participates in senior credit facility; $15 million bond 
interest payment made. 

February 
• PC Magazine celebrates its 20th Anniversary. 
• Jason Young named Senior Vice President and General Manager of Ziff 

Davis Internet. 
• Charles Lee named Vice President of Integrated Media Group. 

March 
• Baseline wins a Jesse H. Neal Award for best single article. 
• Ziff Davis Media reports results for quarter ended Dec. 31, 2001.  
• Ziff Davis Media extends forbearance agreement.  

April 
• Ziff Davis Media teams with Zinio Systems to provide digital versions of PC 

Magazine. 
• Ziff Davis Media and Monster announce strategic marketing relationship. 

May 
• Ziff Davis Media reaches agreements in principle on terms of financial 

restructuring. 
• Ziff Davis Media Reports First Quarter 2002 Results. 
• eWEEK redesigns print and online versions. 
• Ziff Davis Smart Business closes as a publication. 
• Ziff Davis Media merges assets of The Net Economy into Advanstar’s 

America’s Network. 

June 
• Jasmine Alexander named Senior Vice President, Technology & Sales 

Operations. 
• Microsoft Watch launches.  
• Ziff Davis Media reaches agreement in principle with senior bank lenders. 

July 
• Ziff Davis Media suspends publication of Yahoo! Internet Life. 
• Ziff Davis Media sells eTesting Labs to Lionbridge Technologies. 
• Ziff Davis Media reports results for quarter ended June 30, 2002. 

August  
• Ziff Davis Media successfully completes exchange offer with bondholders; 



 

Ziff Davis Media Inc. Corporate Timeline 

 
begins implementation of financial restructuring plan.  

• Jim Louderback named Vice President and Editor-in-Chief of Ziff Davis 
Internet. 

September 
• Ziff Davis Media promotes Tim Castelli to Vice President and Publisher of 

PC Magazine. 
• Ziff Davis Media strengthens enterprise publications; appoints Stephen D. 

Moylan head of newly created Enterprise Group. 

October 
• Ziff Davis Holdings reports positive third quarter results. 

November 
• Ziff Davis Media Appoints Gregory Barton Executive Vice President & 

General Counsel. 
• Ziff Davis Holdings Inc. and Ziff Davis Media Inc. complete exchange offer 

for registered securities. 

December 
• Ziff Davis Media appoints Derek Irwin Senior Vice President, Finance.  

2003 February 
• Ziff Davis Media reports positive fourth quarter 2002 results. 

March 
• Ziff Davis Media launches channel-driven supersites. 
• Baseline wins a Jesse H. Neal Award for best regularly featured 

department or column. 

April 
• eWEEK redesigns print publication; strengthens circulation. 
• GMR announces it will increase its rate base from 225,000 to 425,000. 
• Ziff Davis Media names Sloan Seymour, Senior Vice President of the 

Enterprise Group. 
• Ziff Davis Media reports positive EBITDA for first quarter 2003. 

May 
• Pcmag.com reveals new look, faster speed and functionality. 
• Baseline named to BtoB magazines Power Media 50 list. 
• PC Magazine named to BtoB magazines Power Media 50 list. 
• Pcmag.com launches media console; first new premium paid utility. 
• Baseline wins 2003 Circulation Excellence Award. 
• eWEEK wins 2003 Circulation Excellence Award. 
• eWEEK donates proceeds from 3rd Annual Excellence Awards to four 

non-profit organizations. 

June 
• Ziff Davis Media appoints Chris Dobbrow Senior Vice President and 

Publisher of eWEEK.Baseline named to BtoB magazines Power Media 50 



 

Ziff Davis Media Inc. Corporate Timeline 

 
list. 

Ziff Davis Media names Larry Green Senior Vice President of Business 
Development and Worldwide Licensing. 
July 

• PC Magazine promotes Wesley Walton to National Associate Publisher. 

August 
• Ziff Davis Media reports strong second quarter 2003 results. 

September 
• eWEEK.com reveals new look and design. 
• Ziff Davis names Pam Spector Vice President, Business Development and 

International Licensing. 
• TM Media joins Ziff Davis to launch Event Marketing Group. 
• Ziff Davis appoints Martha Schwartz Vice President of the 

Custom/Conference Group. 

October 
• Ziff Davis Media promotes Tim Castelli to Senior Vice President of the PC 

Magazine Group. 
• Ziff Davis Media launches 1UP.com. 
• Ziff Davis launched Baseline Business Information Services. 
• Ziff Davis reports positive third quarter results. 
• Ziff Davis Media launches PC Magazine Singapore and PC Magazine 

Malaysia. 

November 
• Ziff Davis hires Robert Lee as Publisher of new consumer lifestyle 

publication. 
• Ziff Davis' Event Marketing Group launches Business 4Site in Los Angeles 

and New York City. 
• Ziff Davis Media launches Gaming Industry News. 

December 
• Ziff Davis Media Group Announce 1UP Awards. 
• Ziff Davis Media Promotes Derek Irwin to Chief Financial Officer. 
• Ziff Davis Media launches DigitalLife, a new consumer technology event. 
• Ziff Davis Media increases the frequency of Xbox Nation from bi-monthly to 

monthly. 

January 
• Ziff Davis Media launches Sync, a new consumer lifestyle magazine. 
• Tony Romando named Editor-in-Chief of Sync Magazine. 

February 
• Ziff Davis Media promotes Melinda Maginn Reilly to Vice President of 

Integrated Media & Corporate Sales. 
• Baseline Magazine promotes Julie Tuttle to Publisher. 



 

Ziff Davis Media Inc. Corporate Timeline 

 
• Ziff Davis reports fourth quarter 2003 results. 

March 
• Ziff Davis Media launches PC Magazine Serbian Edition. 
• Ziff Davis Internet promotes Chris Maginn to Vice President, West Coast 

Sales. 



 
 
 
 
 
 
 
 
 
 
 
 
 

Robert F. Callahan 
Chairman and CEO 
Robert F. Callahan was named Chairman and CEO of Ziff Davis Media in October, 2001. 

Prior to Ziff Davis Media, Callahan spent twenty years at Cap Cities/ABC/The Walt Disney 
Company – 10 years on the broadcast side and 10 years in publishing. 

Mr. Callahan was most recently President of the ABC Broadcast Group where he managed 
the ABC TV Network including: ABC News, ABC Sports, ABC Primetime, ABC Daytime, ABC 
sales, marketing and financial operations; the 10 ABC-owned TV stations; the 54 ABC-owned 
radio stations and the ABC Radio Networks. 

Before moving into radio and television, Callahan held senior executive positions at Capital 
Cities’ Fairchild Publishing, where he oversaw operations for 13 publications covering cable 
TV, electronics, and metals. 

Mr. Callahan began his career in planning and account management at Young & Rubicam, 
McCann Erickson and Wells, Rich, Greene.   

Callahan earned a Bachelor of Science in Journalism from the University of Kansas. 

He is married to Janice G. Callahan and they have three children. 

Mr. Callahan’s board participation both past and present includes: National Association of 
Broadcasters, Radio Network Association, International Radio and Television Society, 
Museum of Broadcasting, Gateway School, Magazine Publishers Association, American 
Business Media, New York United Hospital, College TV Network and Ziff Davis Holdings. 



 
 
 
 
 
 
 
 
 
 
 
 
 

Bart W. Catalane 
Chief Operating Officer 
Bart W. Catalane was named Chief Operating Officer of Ziff Davis Media Inc. in November 
2001. He is responsible for overseeing all day-to-day operations and financial aspects for the 
company. He has over 21 years of experience in various management operations and public 
and private finance company functions with top-tier organizations. 

Prior to joining Ziff Davis Media Inc., Catalane served as Chief Financial Officer and Senior 
Vice President of TMP Worldwide Inc. Before that position, he was Chief Financial Officer 
and Executive Vice President of ABC’s Broadcasting Division, a unit of The Walt Disney 
Company. Catalane held various senior management and finance roles with Capital 
Cities/ABC Inc. since he started with company in 1984. 

Mr. Catalane holds a Masters in Business Administration from Babson College in Wellesley, 
Massachusetts. He has been a Certified Public Accountant since 1982. Catalane has served 
on the Board of Directors of the National Association of Broadcasters, the North American 
National Broadcasters Association, the International Radio and Television Foundation and 
the American Broadcast Employees Federal Credit Union.   



 
 

 
 
 
 
 
 
Derek Irwin 
Chief Financial Officer 
Derek Irwin joined Ziff Davis Media as Chief Financial Officer in December 2003. He has 
more than 14 years of finance experience and was most recently Chief Financial Officer, 
TMP Advertising & Communications, Americas. He also held CFO positions for TMP’s 
Executive Search and eResourcing divisions in the Americas, and for the company’s 
Worldwide Executive Search division. Prior to joining TMP, Irwin served as Vice President, 
Finance for the American League of Professional Baseball Clubs. He began his career as a 
staff auditor at the international professional services firm, Ernst & Young.    

Irwin earned a B.S. in Accounting from Lehigh University and has been a Certified Public 
Accountant in New York since 1991.  



 
 
 
 
 
 
 
 
 
 
 
 

Tom McGrade 
Senior Executive Vice President, Publishing Operations 
Tom McGrade is Senior Executive Vice President, Publishing Operations for Ziff Davis Media 
Inc. He oversees circulation, production, business management and human resources. 

McGrade joined Ziff Davis Publishing in 1987. During his tenure at Ziff Davis Media, he has 
held several senior-level management positions including Business Manager, Executive Vice 
President and General Manager, Vice President and Assistant to the Chairman of Ziff Davis. 

Prior to joining Ziff Davis Media, he spent seven years at Doubleday/Dell Publishing from 
1980-1987 in a variety of business and finance positions. 

Mr. McGrade holds a Master of Business Administration from Pace University and a Bachelor 
of Arts Degree from Manhattan College. 



 
 
 
 
 
 
 
 
 
 
 
 
 

Gregory Barton 
Executive Vice President, General Counsel & Secretary 
Gregory Barton joined Ziff Davis Media Inc. as Executive Vice President, General Counsel 
and Secretary in November 2002. He has more than 15 years of legal experience, including 
serving as general counsel of public media and technology companies. 

Barton was most recently President, CFO and General Counsel of Index Development 
Partners, Inc. (formerly the Individual Investor Group, Inc.), a public company that published 
financial magazines and operated financial websites. Prior to joining Index Development 
Partners, Barton served as Vice President, Corporate and Legal Affairs and General Counsel 
of Alliance Semiconductor Corporation, a worldwide supplier of integrated circuits. He began 
his legal career at Gibson, Dunn & Crutcher, where he was an Associate in the Corporations 
and Litigation Departments.  

Barton earned a J.D., magna cum laude, from Harvard Law School and a B.A., summa cum 
laude, from Claremont McKenna College. 



 
 
 
 
 
 
 
 
 
 
 
 
 

Michael J. Miller 
Executive Vice President and Editorial Director,  
Ziff Davis Publishing; Editor-in-Chief, PC Magazine 
Michael J. Miller is Executive Vice President and Editorial Director of Ziff Davis Media Inc., 
where he takes an active role in corporate editorial issues, helps identify new editorial needs 
in the marketplace and shapes the editorial process of every Ziff Davis Media publication.  

He joined the company in 1991 as Editor-in-Chief of PC Magazine. Under Miller's 
supervision, PC Magazine has grown to have the largest readership of any technology 
publication in the world, at 5.9 million readers. He oversaw the redesign of PC Magazine, the 
launch of pcmag.com and an expansion of PC Magazine Labs, the largest computer testing 
lab run by any publication. 

Prior to joining PC Magazine, Miller was editor-in-chief of InfoWorld, which he joined as 
executive editor in 1985. Previously, he was the West Coast Bureau Chief for Popular 
Computing, and Senior Editor for Building Design & Construction.   

An experienced public speaker and veteran technology journalist, Miller has  become the 
“spokesperson” for the technology industry. He has received several awards for his writing 
and editing, including being named to Medill's Alumni Hall of Achievement. In 2002, Mr. Miller 
was named the number one consumer/computer journalist by Technology Marketing 
magazine 

Mr. Miller holds a Master of Science degree in Journalism from the Medill School of 
Journalism at Northwestern University in Evanston, Illinois. He also holds a Bachelor of Arts 
degree in Computer Science from Rensselaer Polytechnic Institute in Troy, New York. 



 
 

 
 
 

Jasmine Alexander 
Senior Vice President, Technology and Sales Operations 
Jasmine Alexander is Senior Vice President, Technology and Sales Operations of Ziff Davis 
Media Inc. Ms. Alexander brings over 15 years of technology and operations experience in 
media and e-commerce to the company. Prior to joining Ziff Davis Media, she was Vice 
President of Operations at OpenGlobe, a leading entertainment-services and media device-
technologies provider, where she oversaw operations, customer service and quality 
assurance. Before joining OpenGlobe, Ms. Alexander was Chief Technical Officer at 
Musicplex.com, where she was responsible for launching the company’s e-commerce 
capabilities, developing back-end systems and overseeing customer service and operations. 
Prior to that, she was Vice President, Product Management and Development for 
CarParts.com, where she directed online catalog content creation, website development and 
quality assurance. 

Alexander started her career at Capital Cities/ABC, Inc. as a programmer/analyst. During her 
12-year tenure at ABC, she held various positions including head of information systems at 
the Times Leader, where she developed and managed information systems for the 
newspaper’s sales, circulation, production, finance and editorial departments. She was also 
Vice President, MIS and New Technologies at ABC Radio Networks, where she implemented 
the company's technology infrastructure and developed IT strategies, software applications 
and sales operations procedures.  

Ms. Alexander has a B.A. in Computer Science from New York University and an M.B.A. from 
UCLA. 

 



 
 

 
 
 

Larry Green 
Senior Vice President, Business Development & Worldwide Licensing 
Larry Green joined Ziff Davis Media as Senior Vice President, Business Development and 
Worldwide Licensing, in June of 2003.  Mr. Green works closely with senior corporate and 
line management to drive the development and execution of growth initiatives companywide. 
Additionally, he oversees the worldwide licensing for Ziff Davis Media’s 10 U.S.-based 
consumer and business publications, online properties and foreign editions.     

Prior to Ziff Davis, Mr. Green was a Partner at the Boston Consulting Group, a global leader 
in business strategy. He has been a strategic advisor to prominent media and entertainment 
companies such as Bertelsmann, Sony and Viacom.  Before this position, Mr. Green served 
as Managing Director for International Business Development at Disney’s ABC Radio 
Networks, where he led operations and licensing deals in more than 60 countries.  Mr. Green 
has also held senior strategic positions at Citibank, where he helped global corporations 
improving the profitability of their overseas subsidiaries.  He began his career at CBS 
Records. 

Mr. Green holds a joint MBA from New York University, H.E.C. and the Chinese University of 
Hong Kong.  He earned his undergraduate degree with honors from the State University of 
New York at Binghamton. Mr. Green has lived and worked abroad extensively and speaks 
several languages. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 

Dale Strang 
Senior Vice President, Game Group 
Dale Strang was named Senior Vice President of Ziff Davis Media’s Game Group in 
December 2001. He was previously Vice President. Strang oversees such leading 
publications as Computer Gaming World, Official U.S. PlayStation Magazine, Pocket Games 
and Xbox Nation. During his tenure, the Game Group has achieved the number one position 
in the games market. 

Prior to this position, he worked as Publisher of Computer Gaming World, where he played a 
key role in driving the magazine to record circulation and advertising levels. Under his 
leadership, Computer Gaming World became the number one publication in its category. 

Before joining Ziff Davis Media Inc., Strang was President and Publisher of IDG’s Tech Media 
Division where he oversaw three magazines—RUN, AmigaWorld and AW Tech Journal. He 
also launched Digital Video magazine. 



 
 
 
 
 
 
 
 
 
 
 
 
 

Jason Young 
Senior Vice President & General Manager, Ziff Davis Internet 
Jason Young was named Senior Vice President and General Manager of Ziff Davis Internet 
in February 2002. He was previously Vice President of Sales. Young brings more than ten 
years of sales and management experience in high-tech publishing and the Internet to the 
position. He oversees Internet sales, marketing, editorial and business development for all of 
the company’s Web sites.  

Prior to joining Ziff Davis Internet, Young was Vice President of Advertising Sales and 
Business Development at TheStreet.com where he set all-time records for generating 
revenue. He started his career at Ziff Davis Media in 1990. Young has held a variety of roles 
including National Advertising Director for Windows Sources magazine, Publisher of 
Windows Pro magazine, Corporate Sales Director of Ziff Davis Media and Advertising 
Director of ZDNet. 

Mr. Young earned a Bachelor of Arts degree in English from Tufts University. 



 
 
 
 
 
 
 
 
 
 
 
 
 

Sloan Seymour 
Senior Vice President, Enterprise Group 
Sloan Seymour was named Senior Vice President of Ziff Davis Media’s Enterprise Group in 
April 2003. He oversees eWEEK, Baseline and CIO Insight magazines. Seymour has a 
proven track record of launching and building new businesses. As launch publisher of 
Baseline magazine, he led the publication to achieve significant growth in advertising pages 
as well as winning several distinguished editorial awards.  

Seymour began his career at Ziff Davis Media in 1986. In addition to launching Baseline, he 
created Ziff Davis’ face-to-face events and eSeminars businesses. He began his career with 
PC Magazine and has also worked as the Vice President and Publisher of eWEEK and 
Associate Publisher of PC Computing.  

Seymour earned a B.A., summa cum laude from St. Lawrence University.  



 
 
 
 
 
 
 
 
 
 
 
 
 

Tim Castelli 
Senior Vice President, PC Magazine Group 
Tim Castelli was named Senior Vice President of the PC Magazine Group in October 2003. 
He was previously Vice President and Publisher of the publication, which is one of leading 
technology magazines in the world.  During Castelli’s tenure, PC Magazine has maintained 
its strong number one marketplace ranking.   

Castelli joined Ziff Davis Media in 1992 and has held various positions at PC Magazine, 
including classified sales, District Sales Manager for New England and the Midwest, West 
Coast Associate Publisher, National Associate Publisher and Publisher.  He began his career 
as a sales account executive with CompuDoc, an interactive advertising agency. 

Tim Castelli earned a Bachelor of Arts Degree from Duke University. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 

Charles Mast 
Senior Vice President, Circulation 
Charles Mast is Senior Vice President, Consumer Marketing of Ziff Davis Media Inc. 

Mast was promoted to this position in April 2000, previously holding the position of Vice 
President of Circulation, since December 1997. He is responsible for overseeing all 
circulation activities for Ziff Davis Media’s publications including subscriber acquisition and 
retention efforts, single copy sales, list rentals and audience development. 

Mr. Mast  began his career with Ziff Davis Media in 1983. He is a member of the Audit 
Bureau of Circulation's Magazine Director Advisors Committee. Under his leadership, Ziff 
Davis Media has won over 25 Circulation Excellence and Direct Marketing awards over the 
past 4 years. 

Mr. Mast holds a Bachelor of Sciences in Business Administration from the State University 
of New York at Brockport. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Beth Repeta 
Vice President, Human Resources 

Beth Repeta is Vice President of Human Resources of Ziff Davis Media Inc., where she is 
responsible for overseeing recruiting, employee relations, compensation, benefits and 
facilities. Ms. Repata joined the company in 1991 and has held a variety of human resources 
positions including, Director of Employee Relations. Prior to joining Ziff Davis Media she was 
an analyst with Price Waterhouse Coopers. 

Ms. Repeta is a graduate of Pace University. 

 


