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Emergency Management Website Assessment Criteria
If any one criterion is not relevant to your website, mark it as passed.  There is no point in unnecessarily penalising your website for something that rationally can't be complied with.
Findability
The ideal way to test the findability of a website is to find a tester who has never seen the site.  A set of tasks or questions are set relating to the site subject matter, and the tester attempts to carry out those tasks.  The same methodology can be applied to site navigation and content tests.  In the absence of full user testing, a developer can still conduct the search tests, though it is important to recognise that a developer knows exactly what they are looking for, whereas a new user will not.
Begin with the title of the pages being tested.  Alternatively, select a set of words such as “Emergency Information” and insert a relevant keyword (bushfire, flood, storm) or location (NSW, Riverina, Canberra) selected according to the sites that are being tested.
The final score is the rating achieved taken from the Findability Rating table below.
Search phrase:
Findability Rating
Rating
Result
1
Page is listed
2
Page is listed outside first 20 results but within first 100 results
3
Page is listed in the first 20 results
4
Page is listed in the first 10 results
5
Page is first link listed in search engine (the “I'm feeling lucky” test)
Page Ranking: 
Accessibility
Run Bobby and the NetMechanic over the site.  Bobby produces a checklist of user checks that need to be assessed as part of the test.  The score is the total number of tests passed.
Accessibility Checklist
□
Pass Bobby level A automated check
□
Pass Bobby level A user checks
□
NetMechanic browser compatibility 5 star rating
□
NetMechanic Load time for 14.4kbps modem less than 13 seconds?
□
Receive Bobby level AA rating
□
Receive Bobby level AAA rating
Score:  / 6
Navigation
The score is the total number of tests passed.
□
Is the current status information visible immediately? (i.e. the user does not need to scroll the page or search for links)
□
Are there clear links to follow up information? (e.g. evacuation centres, preparation information)
□
Is the site structure and the context of the pages within the site identified on each page? (You are here markers)
□
Is the title of the page clear and relevant to the content?
□
Is there contact details for further assistance or information?
Score:    / 5
Content
Not all the content items need to be present on the one page.  However, all items need to be available either within a site or have clear references to any external sites.  The score is the total number of tests passed.
Content Checklist
□
The current situation and any relevant events leading to the current situation.
□
Expected future situation and outcomes.
□
Future information plans: the planned warning process, when to expect updates, how to recognise a deterioration, how an all-clear is given.
□
If evacuation is necessary, all evacuation procedures including the location of evacuation centres and the advised evacuation route.
□
How to prepare for the emergency (e.g. how to prepare a house for fire if not evacuating).
Score:    / 5
Credibility
As there are a lot of checks in the credibility test, and credibility is not as important as the other criteria which are rated out of 5, the final score for credibility is calculated by counting the number of checks passed and dividing by two.
This test requires the NetMechanic to have been run over the website.  The NetMechanic spell check tests the content based on American spellings.  Local terminology and place names are also usually not found in the spell checker's dictionary.  The NetMechanic gives the tester the opportunity to specify a custom dictionary to be used in the checking process.  It is worth constructing a dictionary, otherwise the tester may have to check a large number of potential misspellings manually.
Credibility Checklist
□
Is the name and logo of the organisation displayed prominently?
□
Is there a last update time on the page?
□
Is the source of the information identified?
□
Are there links to alternative sources of the information?
□
There are no advertisements or promotions or they are present after the primary content of the page?
□
Is there a link where users can see what emergency management organisations are doing (e.g. links to picture gallery, media pages)
□
The domain of the URL contains the organisation name or other appropriate terminology?
□
Pass NetMechanic broken link check
□
Pass NetMechanic spelling check
□
Pass NetMechanic HTML check
Total Checks:    / 10
Final Score (Checks / 2):   / 5
Total Score
Test
Score
Findability Rating
/ 5 
Accessibility Checklist
/ 6 
Navigation Checklist
/ 5 
Content Checklist
/ 5 
Credibility Checklist
/ 5 
Total (sum of above)
/ 26


