
France Telecom set to launch
IPTV in Spain, UK and Holland
with operations based out of Paris

France Telecom, whose Malign TV video-over-DSL service
in France has over 200,000 subscribers, is set to launch
IPTV services in Spain and the UK this year with a further
four international markets to follow. France’s incumbent
telecoms operator was unavailable to comment on spec-
ulation that it plans to use its Wanadoo ISP business in
the UK but brand the video service as Orange TV. 
Spain is the company’s number one target for an interna-
tional IPTV deployment because market conditions there
are considered to be the most favourable in Europe. The
UK launch is scheduled for the first half of the year.
France Telecom also plans to move into Poland by the
second quarter 2006, and later the Netherlands. France
Telecom is also planning launches in Mauritius, Senegal
and the Ivory Coast.
France Telecom plans to operate all its international IPTV
operations from Paris and is expected to use technolo-

gies it is already familiar with through MaLigne TV.
Sofrecom, the group’s consultancy company, could play
an important part in this international expansion.
The move into Spain, assuming it is via the company’s
Wanadoo subsidiary, will pitch the company against
Spain’s incumbent telco Telefonica, which launched its
Imagenio television and VOD package in November
2004. Telefonica had 200,000 television subscribers at
last count (December).
The other main competition comes from cable operator
ONO, which merged with its cable rival Auna last year to
create a 1.7 million subscriber company offering triple-
play services including 4Mbps broadband. The combined
ONO/Auna reaches 80 per cent of Spain including all
major cities. The Spanish satellite market has also been
consolidated to one platform - Sogecable’s
Digital+/Canal+, while DTT has also re-launched.
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The German IPTV market is starting to warm up with
Deutsche Telekom committed to introducing broadcast TV
and VOD over its new VDSL network later this year, and
Telefonica Deutschland - the wholesale IP backbone infra-
structure provider - now testing IPTV so it can 
support the service for its ISP customers.
Deutsche Telekom is currently introducing VDSL (Very
high-speed DSL) to 10 cities including Berlin, Munich,
Düsseldorf, Cologne, Stuttgart, Leipzig and Hamburg.
Once operational - and the switch-on is expected mid-
year - the company says it will be able to offer connection
speeds of up to 50Mbps to the home - enough for multi-
room HDTV if desired. This is a dramatic escalation in the
speed race and a significant improvement on the 

company’s current consumer options of 1Mb, 2Mb and
6Mb broadband.
The German incumbent is not revealing details of the IPTV
service yet, other than to say it will deliver broadcast TV
through the DSL network (as opposed to using digital 
terrestrial TV). A spokesman pointed out that Deutsche
Telekom’s ISP, T-Online, already provides a broadband
VOD service (T-Online Vision) through the public Internet,
but the new service would introduce ‘regular’ TV and 
content-on-demand through a private network.
Meanwhile, the ISPs AOL, HanseNet and Freenet are 
possible candidates to launch a rival IPTV service - each
of them being a customer of Telefonica Deutschland for

Brimming with confidence from the success of MaLigne TV (200,000
subscribers), the French incumbent plans to take on Telefonica, cable
operator ONO, Spain’s consolidated satellite industry and the new DTT
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Belgacom was set to introduce television-on-demand
(‘Replay-TV’) towards the middle of February, thus 
matching the on-demand service now offered by its cable
rival Telenet, which has been offering the service since the
autumn. All on-demand programming will be supplied by
the Flemish public broadcaster VRT initially. A Belgacom
spokesman confirmed that as the service evolves the
plan is to mix free-to-air content with subscription VOD
type services (where customers pay a monthly subscrip-
tion for access to programming), plus pay-per-view.
The company, whose Belgacom TV launched last June,
currently offers a 300 movie VOD catalogue. It expanded
the on-demand offer considerably after signing content
deals with Dreamworks, Paramount and Warner Bros late
last year. Concerts (like Robbie Williams and Bon Jovi)
and children’s TV are also available on-demand.

Meanwhile, despite provision of VDSL networks offering
up to 9Mbps bandwidth per home, and a long-held
ambition to migrate TV services from MPEG-2 to MPEG-4
Part 10 (AVC/H.264), the Belgian telco is holding off plans
for an HDTV launch. The telecoms operator is convinced
that its local market is not yet ready for high-definition TV
and the expensive widescreen TV sets that go with it.
A spokesman comments: “The market is not demanding
HD at the moment because not many people have HD
television sets and we just want to stress that to get
Belgacom TV you don’t need to change your TV set. We
don’t want to push consumers into higher expense. We
can be patient because the difference between analogue
television through cable TV and Belgacom TV is so 
noticeable that people are already happy with the
improvement in quality at this stage.”

Belgacom wants television-on-demand but no firm
plans for HDTV yet, despite VDSL network upgrades

The US telecoms giant Verizon has extended its FiOS TV
television service to five states including Texas and
Florida. Verizon launched its TV service in September and
intends to deploy in 16 US states where it is building a
Fibre-to-the-Premise infrastructure. This aggressive roll-
out is being backed by lobbying in Washington to reform
the cable franchise approval process. Verizon chairman
and CEO Ivan Seidenberg told members of the US
Senate’s commerce committee in February that a 
national video franchising process was needed to
improve competition.
There are now just over 350 broadcast TV channels 
available to subscribers including 20-22 channels of
HDTV depending on the local market. The comprehen-
sive video offer also includes around 1,800 on-demand
titles today with plans to increase that to 2,000 by the

spring. This includes movies-on-demand and television-
on-demand. 
The company operates an unusual hybrid network that
uses IP delivery for VOD but QAM modulated signals for
broadcast TV. This means live TV delivery is similar to
cable except, unlike on the shared last mile typical of
Hybrid Fibre Coax (HFC), Verizon dedicates bandwidth to
each building.
Verizon’s Fibre-to-the-Premise system is capable of 
delivering up to 100Mbps for each customer, so there is
no need for advanced encoding in the foreseeable future
- even with HDTV. All services are being delivered using
the mature MPEG-2 compression standard, which offers
significant cost advantages, since MPEG-2 encoders and
set-top boxes are cheaper than those supporting the
MPEG-4 Part 10 or SMPTE VC-1 codecs.

Verizon launches FiOS TV in two more states, presses
for a national franchising process and expands VOD 

wholesale IP backbone services, and therefore potential
beneficiaries of the IPTV platform the Telefonica subsidiary
is putting in place. We understand Telefonica Deutschland
already has a launch partner - probably an existing ISP -
to use its core network and telephone exchange services
for IPTV.
Telefonica Deutschland is stressing that it has no 
ambitions to enter the residential triple-play market itself,
as reported in one German newspaper. “It is not our aim to
go into the consumer market,” says a spokesperson. “But
we are one of the largest alternative wholesale providers to
Deutsche Telekom in Germany and providing a platform
that can enable IPTV is essential. It will be a full multimedia
platform offering. Our customers will want to offer services
and we need to make sure they can - and we want them

to be able to be first to market.”
Telefonica Deutschland was expecting to start trials of its
IPTV delivery platform mid-February. To facilitate the trial,
the company signed content agreements with the broad-
casters ARD, ZDF, ProSiebenSat.1 and RTL.
The company is a business-to-business IP infrastructure
and services provider, taking care of all technical and serv-
ice issues in the core network and telephone exchanges
on behalf of its customers. ISPs can use Telefonica
Deutschland as the ‘backend’ of DSL and Voice over IP
services that they then market direct to German consumers.
Meanwhile, under pressure from the European
Commission, the German telecoms regulator has
changed its mind and decided that Deutsche Telekom’s
VDSL networks must be made available to competitors.

continued from page 1

German market ready to move in 2006; VDSL opened to competition



UK incumbent BT has been adding more content to its
top drawer ready for its IPTV roll-out in the late
summer/autumn. In January the company announced
deals with leading documentary maker National
Geographic Channel and the children’s TV programmers
HIT Entertainment and Nelvana. And in February it
revealed that Endemol is going to license programming
and develop interactive content, including products that
are specially tailored for the BT platform. These agree-
ments follow licensing deals with BBC Worldwide,
Paramount and Warner Music Group.

No contract
BT is building a catalogue of movies, television pro-
grammes and music videos that will be made available
on-demand to anyone buying its BT-branded set-top
boxes from retail. The service - yet to be named - will not
carry a subscription/access fee or contract, meaning UK
consumers are about to be given their first taste of pay-
as-you-go VOD across a managed private network with
guaranteed Quality of Service. The service will provide an
interesting insight into whether consumers who have
stayed away from subscription TV can be tempted by
pay-per-view content they can watch whenever they like.
BT will not say how much - if any - of its on-demand 
content will be made available free, although it is known
that ‘Replay-TV’, where programmes are made available
on-demand after broadcast (say for seven days), will be
part of the offer.
A spokesman would only comment: “Flexibility will be a
key element of our pricing. There will not be any manda-
tory subscription and there will be flexible options.”
BT is deploying a hybrid solution where the live broadcast
TV will be provided courtesy of the UK’s digital terrestrial
bouquet, Freeview. The BT set-tops (which are also
Digital Video Recorders with 80Gb hard drives) will 
contain a DSL connection and DTT tuner and will carry
MPEG-2 decoders for over-the-air reception and MPEG-4
Part 10 (H.264/AVC) decoders for all video delivered over
the BT network.

Philips receivers
Philips is providing the receivers, building on its reputation
for working with big-brand platform operators in getting
set-top boxes into retail channels. The CE giant is 
currently working with Premiere for free-to-air satellite
receivers and HDTV set-tops in Germany and Austria, and
already supplies the UK’s digital terrestrial market with its

own branded receivers.
Once consumers take home their set-top box they will be
able to access Freeview channels immediately, assuming
they are within DTT coverage. The existing network of 80
DTT transmitters reaches 73 per cent of UK homes (the
eventual target is 98.5 per cent DTT coverage).
BT has committed to making the new service available
nationally, and not just in metropolitan areas. A
spokesman adds: “There are nearly 14 million homes in
the UK connected to subscription television of one sort or
another and about as many again who are subscription-
resistant, and we see that as our potential market: people
interested in digital television and perhaps interested in
interactivity and the on-demand content we can offer
them, but who don’t want to commit to that monthly 
subscription. People who would rather pick and choose
what they buy.”

A key design requirement for the BT service is that the
Electronic Programme Guide integrates the on-demand
and interactive elements seamlessly with the live broad-
cast TV. Viewers will also be able to programme their BT
Philips DVRs via the EPG. There is no question of 
consumers being confronted with a live TV Freeview 
‘portal’ and a BT on-demand portal when they switch on
their televisions. “That has been a key element in the
development of the EPG,” says the telco.
BT is promising “new and interesting” interactive TV 
features and is working on new advertising concepts.
“Some of the interactive elements will make a big 
difference to the advertising industry and generally the
way that advertisers reach customers,” it reveals.
“Interactivity is going to be key.”
BT won’t comment on whether this includes adverts 
within the EPG but according to Freeview, there is nothing
that prevents commercialisation of service guides that
cover the free-to-air DTT bouquet.

latest news 

$11 million
funding
Kasenna, a provider of
VOD programming and
platforms for video 
content and service deliv-
ery, has closed an $11
million round of funding.
Led by Intel Capital, and
with participation by all
existing major investors,
the private equity injection
will be used to accelerate
Kasenna’s growth in the
domestic and international
IPTV and cable markets,
as well as strengthen the
company’s balance
sheet. 

SkyStream
acquisition
TANDBERG Television has
signed a definitive 
agreement to acquire
SkyStream, the
Sunnyvale, California
headquartered provider of
IP video delivery solutions.
TANDBERG will acquire
privately-held SkyStream
for a mix of cash and
shares. The total consid-
eration will be US$80m
and completion is 
expected by April, subject
to standard closing 
conditions. 

Optibase 
cooperation
Digital video solutions
provider Optibase Ltd and
Telrad Networks, an
IP/NGN solution provider
and system integrator for
telecom carriers, are co-
operating to provide 
end-to-end NGN and
IPTV solutions worldwide.
The first commercial out-
come is a recent order
placed by Georgia's sec-
ond largest Telecom 
operator, NewNet
Telecommunications. 
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BT unveils more content deals;
hopes to tempt UK’s late digital
adopters with pay-as-you-go DTV
The telecoms operator will combine VOD over DSL with live broadcast
TV courtesy of the Freeview DTT bouquet. It promises “interesting and
new interactive TV and is working on new advertising concepts

“Subscription-resistant homes are
our potential market: people who
are interested in interactivity and
on-demand, but not monthly bills”



latest news 

DVB-S2 
transport 
Satellite operator Telesat
has announced its selec-
tion as the exclusive satel-
lite provider for Auroras
Entertainment, which is
developing a fully integrat-
ed IPTV service that will
be available across North
America using C-band
service from Telesat’s Anik
F2 satellite. It is thought
this will make Auroras the
first and only fully redun-
dant DVB-S2 transport
network for IPTV.

Avoid ‘Me Too’
Detecon Inc., a leading
global telecoms and infor-
mation technology con-
sultant, is urging telcos to
press software compa-
nies for a simplified archi-
tecture and open inter-
faces in its paper, IPTV:
Technology and
Development Predictions.
The company also 
cautions telcos not to roll
out undifferentiated ‘Me
Too’ video offers. 
Detecon also investigates
the requirements IPTV
imposes on the network
for additional bandwidth
and multicasting support. 

IPTV America
GlobeVISION Inc., a 
global media service
company, has launched
an IPTV service for 
Asian-Americans in North
America. Content deals
with Korea's two largest
private broadcasters,
MBC and SBS, as well as
CJ Media, Korea's largest
cable media group, will
allow the PIE service to
deliver tens of thousands
of TV and movie pro-
gramme choices. The
service is being trialled in
California and will begin
serving Asian-Americans
across the US on July 1st.
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PCCW hopes for HDTV world-first

PCCW, the Hong Kong incumbent whose ‘now
Broadband TV’ service boasts over 500,000 subscribers,
hopes to launch its HDTV service in the first half of the
year. A spokesperson has confirmed that the telco is
using 8Mbps of video bandwidth for high-definition 
programming in trials and, after making provision for over-
heads and simultaneous Internet access, expects to
require 10Mbps of available bandwidth into the customer
premise to carry the new service.
PCCW is expected to be the first operator anywhere to
deploy high-definition TV over DSL infrastructure using
advanced encoding. It will use the AVC (MPEG-4 Part
10/H.264) codec, which can halve bit rates compared to
MPEG-2. This new compression technology is a key
enabler for HD services on all access networks including
cable and satellite and TANDBERG Television, which
already supplies MPEG-2 encoders for now Broadband
TV’s premium channels in standard-definition, is 
supplying its EN5990 HD AVC encoders for the 
new service.

Local content
PCCW is not ready to talk about its HD content line-up,
although the availability of local content is one of the 
factors pointing them towards a mid-year launch. “We 
do not expect any availability of full linear channels from 
content providers in Hong Kong until then at the earliest,”
a spokesperson reveals. The current HD trials are using
stored content that is played out, rather than live 
broadcasts.
PCCW uses DSL for its access network - primarily ADSL
with some ADSL2+, while VDSL (Very high-speed DSL) is
under development. As with all DSL networks, the content
for the HDTV service is being delivered using a constant
or capped bit rate, which ensures the data dedicated to a
television channel never exceeds a pre-set rate and
remains within the capacity of the local network.
Tim Shepherd, business development director for IPTV
(EMEA and APAC) at TANDBERG Television, says he
expects to see a range of 7-11Mbps for constant bit rate
HDTV on DSL networks worldwide, using advanced
encoding. “Eventually we will see bit rates as low as
6Mbps for HDTV, with a range of 6-12Mbps,” he predicts.
PCCW is unlikely to be the only major telco to introduce
HDTV using AVC encoding this year and it will have to
keep close to its target launch dates to achieve its

expected status as first provider of HD over DSL with
advanced encoding. France Telecom is another candi-
date for HD over DSL with its MaLigne TV service, having
upgraded its network to ADSL2+ to make room for
advanced services. The French telco was behind the first
demonstration of AVC compressed HD over an opera-
tional ADSL2+ network when it relayed content from the
French Open tennis tournament at Roland Garros
Stadium last June.

HDTV pioneer
PCCW’s pioneering HDTV service confirms its determina-
tion to build on the early success of now Broadband TV.
Unlike IPTV providers in the US, who have to offer high-
definition TV to match their cable and satellite rivals,
PCCW is not playing catch-up in its local market for HD.
The foundation stone for now Broadband TV is a selec-
tion of over 90 broadcast TV channels (in standard-
definition) combined with exclusive content offers. The
company recently announced that it has exclusive rights
to UEFA Champions League soccer coverage in Hong
Kong via ESPN and Star Sports, for example. 
The company also launched a family entertainment
movies-on-demand service on January 24, although there
are currently no plans to expand the on-demand service
to include television programming.
Besides early market entry with advanced video services,
the rapid uptake of now Broadband TV can be attributed
to several factors. PCCW began with a large broadband
customer base with almost universal access (93 per cent)
to 6Mbps bandwidth and this has been complemented
by proactive telesales to upsell broadband customers. 
The company used an ‘A La Carte’ content offer to create
a competitive entry service and followed that with efforts
to migrate TV subscribers onto discounted ‘mini-packs’,
whilst retaining customer channel choice. There has also
been aggressive channel-orientated marketing, including
sales promotions.

Hong Kong’s incumbent telco
introduced its first family VOD 
service late January. Now it wants
to pioneer HDTV over DSL to build
on its 500,000 television subscriber
base. Trials are using 8Mbps per
channel with advanced encoding

PCCW aim: unique viewing experiences
PCCW Ltd has demonstrated its commitment to acquiring
premium content with a number of deals that are taking
effect this winter. The company has introduced the 24-
hour news network CNN International and HBO Family
and HBO Hits - two new HBO channels that were due to
make their debut on the service in February. ‘now
Broadband TV is about to become the exclusive provider
of all live UEFA Champions League matches for Hong
Kong too, starting this September, through a deal with
ESPN and Star Sports channels. 
The company will deliver all 125 Champions League
games either live or delayed on ESPN and STAR Sports.
According to Dominic Leung, head of television and 
content: "now Broadband TV is continuously investing in
the best programmes. We always take an extra step to
provide our viewers with a unique TV viewing experience.”



latest news 

Verizon 
franchise
Verizon chairman and
CEO Ivan Seidenberg has
urged members of the US
Senate’s commerce 
committee to allow a
national video franchising
process in order to
increase competition for
digital TV and improve
customer choice. He said
the federal law requiring a 
second franchise from
thousands of local author-
ities was the biggest 
limiting factor to roll-outs.

Schools 
learning
Kreatel Communications
has been selected to
supply set-top boxes, a
software platform and
development kits for
STREAM, a pioneering
on-demand IPTV project
in Hull that gives pupils
and parents access to
on-demand video-based
learning materials. These
are used to support
schools curricula. Video
materials will be broad-
cast into school class-
rooms and homes.
STREAM launches in the
spring with two channels. 

Complex 
delivery
Harris Corporation has
expanded its content
delivery solutions to
include a new IPTV portfo-
lio that spans three key
layers of IPTV architecture:
business and operations;
infrastructure; and test &
measurement, monitoring
and network manage-
ment. It will enable service
providers to create and
deliver complex cross-
delivery advertising 
campaigns, programming
playout and other net-
work-based services.
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Historically, telecommunications services and TV services
were regulated entirely differently with largely differing
underlying rationales - for TV, it was broadly a question of
protection and education of the public, whilst for 
telecoms it was a question of competition, choice and
price. Internet access services were regulated under the
telecommunications regulations.
Despite increasing convergence, services that are 
classified as TV services are regulated differently from a
service that is classified as an Internet service.
The key role that telecoms regulation has for IPTV is to
help ensure that there is mass-market penetration of
broadband Internet access, including the relatively cheap
provision of the higher speed broadband required for the
provision of high-quality IPTV services. 

TV and content regulation
TV Regulation has traditionally broadly focused on 
content, namely the protection of the public due to TV’s
power to influence the population and its potential cultural
and political impact. The regulations are contained in
OFCOM’s Broadcasting Code (which covers, for 
example, privacy, protection of minors, fairness, religious
broadcasting, sponsorship of programmes and 
advertising), as well as other applicable regulations such
as the Rules on the Amount and Scheduling of
Advertising, the Advertising Standards Authority Code of
Practice, and the rules on the purchase of rights and
broadcast of Sports and other Listed Events. 
By contrast, delivering content over the Internet is 
unregulated apart from general provisions of law regard-
ing obscenity, defamation and some ‘light’ regulatory
requirements imposed by the eCommerce Directive and
the Distance Selling Directive.

Provision of IPTV services
By providing IPTV services, companies are potentially
entering a regulated content world where stringent 
regulation could impact on their business plans (by, for 
example, restricting advertising). This will depend on
whether IPTV is treated as a Television Licensable Content
Service (TLCS) requiring a TLCS licence applicable to
those providing television programmes via an electronic
communications network. In such case, the IPTV services
would be subject to all the TV regulations including the
OFCOM Broadcasting Code.
OFCOM currently takes the view that if the service “looks”
like a TV service then it would require a TLCS Licence but

if it appeared to be more like an Internet service then it
would be exempt.
What is clear is that webcasting and UK based Video on
Demand (VOD) type IPTV services fall outside the scope
of the TLCS licence requirement. VOD services are 
subject to a lighter touch regulatory regime including that
set out by the VOD industry self-regulatory body.
A significant change to the regulatory regime applicable
to IPTV services is currently brewing at the European
level. On December 13, 2005, the European
Commission published its proposal for an amendment to
the Television Without Frontiers (TVWF) Directive, which is
the main EU regulatory instrument providing the legal
framework for television broadcasting within the EU. Whilst
the TVWF currently in force applies only to television
broadcasting, the Commission’s proposal is to extend its

scope to cover all audiovisual media services.
At the heart of the proposed amendment is a distinction
between linear audiovisual services (where the service
provider decides upon the moment in time when the 
programme is transmitted and establishes the schedule)
and non-linear, or on-demand, audiovisual service (when
the user so decides). 
According to the proposal, non-linear services will be
subject to some ‘basic’ minimum principles with regards
to protection of minors, prohibition of incitement to hatred,
and restrictions on certain advertisements. Linear 
services, on the other hand, would be subject to the full
burden of the TV regulations.
The Commission’s proposal has been heavily criticised
by industry as well as by UK regulators. A major concern
is that the amended directive will extend regulation to
newer media services such as Internet-based and VOD
services without a real market failure or other justification
for the introduction of these additional regulatory require-
ments. Another significant problem with the proposal is
that there is not always a clear cut distinction between 
linear and non-linear services.

Proposed changes to EU’s TV
regulatory framework won’t make 
IPTV regulation any clearer
With a UK and European focus, Ronnie Preiskel, a partner at Preiskel &
Co LLP, explores the current regulatory environment and outlines future
developments that could affect IPTV service provision

TVWF currently applies only to TV
broadcasting; the EC’s proposal is
to extend its scope to cover all
audiovisual media services

continued on page 7



latest news 

Chinese 
content
New York-based KyLinTV
Inc. has announced a
content partnership with
Chinese Media Net Inc.
that will bring exclusive
original programming to
the IPTV subscription
service. Based in Great
Neck, NY, Chinese Media
Net is a multimedia news
organisation best known
for the weekly newspaper
Duowei Times and the
www.ChineseNewsNet.
com news service. 

Video 
distribution
SkyWay Connect Inc., an
IP/ASI-based video distri-
bution provider, is working
with PanAmSat to deliver
IPTV services to small and
mid-sized telcos and
cable systems across
North America, based on
the SkyWay Connect
MPEG-4 Part 10 video
distribution platform.  
Under development, the
service will rely on
PanAmSat's Galaxy 3C
satellite to transmit the
MPEG-4 content.
PanAmSat retains an
option to acquire an 
equity interest in SkyWay
Connect.

Advanced
encryption
Widevine Technologies, a
pioneer in downloadable
content protection, has
announced the immediate
availability of Application
Level Encryption, which
eliminates the need to
integrate with downstream
video infrastructure equip-
ment. Widevine says it
reduces the capital and
operational costs normally
required to integrate con-
tent protection with VOD
and nPVR systems.
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France Telecom ushered in a new era for its MaLigne TV
service last month when the company moved beyond
redistributing satellite TV bouquets across its DSL lines
and became a content aggregator in its own right. On
February 1st the company introduced ‘Le Bouquet TV’, a
selection of 30 popular general and thematic channels
that will be available to all MaLigne TV subscribers, via
DSL, regardless of whether they sign up to a Pay TV
package from France Telecom’s existing content partners,
the French DTH satellite platforms TPS and CANALSAT.

Satellite bouquets
Previously, a new subscriber paid the MaLigne TV 
subscription fee (Eu8 instead of Eu16 per month during a
special promotion in February) in return for immediate
access to the MaLigne TV user interface and France
Telecom’s VOD package of movies and classic television
series. Consumers then chose whether to buy a Pay TV
subscription from TPS or CANALSAT, each of whom 
provides a specially tailored multi-channel TV offer for the
DSL service.
The new France Telecom content package is designed to
compete with the free-to-air DTT offering, TNT (Télévision
Numérique pour Tous), but is broadcast over DSL access
networks. In one way, it is also competitive to France
Telecom’s existing content partners, giving consumers an
alternative to their pay bouquets, yet it could also benefit
the satellite operators if it keeps people away from TNT
and draws them into an environment where they can
watch the new France Telecom channels and VOD for a
relatively small Pay TV subscription (i.e. the access fee to
MaLigne TV), and retain the option of upgrading to a ‘pre-
mium’ Pay TV bouquet from TPS or CANALSAT.

MPEG-4 Part 10
The most notable technical aspect of the new channel
offering is that France Telecom is launching exclusively in
MPEG-4 Part 10, the next-generation compression format
that squeezes video into half the bandwidth needed with
MPEG-2. Existing broadcast TV services from TPS and
CANALSAT, and the France Telecom VOD services, are
currently delivered in MPEG-2. 
In order to receive Le Bouquet TV, MaLigne TV customers
require an MPEG-4 capable set-top box. France Telecom
has been shipping these since November. These
receivers contain MPEG-4 and MPEG-2 decoders so they
can decode the new Le Bouquet channels and all 
existing services, and they are also hybrid DSL/DTT

devices that can take content off France Telecom’s wired
network or through a rooftop aerial.
We understand that France Telecom wants to offer all its
30 channels via its DSL network but if this is not possible
for a particular channel - perhaps because of rights
issues - the DTT tuner/receiver means customers should
still be able to access the digital channel off-air (assuming
it is part of the TNT digital terrestrial bouquet). These
hybrid boxes are being supplied by Sagem today with
Thomson also selected as a preferred set-top supplier.
France Telecom believes DSL delivery provides important
advantages for Le Bouquet TV including more options for
interactivity and personalisation. This approach contrasts
the plans unveiled by the UK incumbent, BT, which says it
will rely on Freeview (the UK’s free-to-air digital terrestrial
bouquet) for the broadcast TV component of the IPTV

service it is scheduled to launch this summer. It is under-
stood France Telecom’s ‘Le Bouquet TV’ will also include
exclusive France Telecom channels, marking yet another
evolution of the MaLigne TV service.
Le Bouquet is a significant landmark for one of Europe’s
most successful IPTV services and the company expects
uptake to accelerate significantly from February.
MaLigne TV launched in 2003 as part of France
Telecom’s strategy - shared by telcos worldwide - to offer
triple-play and also avoid customers viewing them as just
an access line provider. Helped by relatively low Pay TV
penetration (compared to the rest of Europe) and the
increasingly rare position of two competing satellite
providers (TPS and CANALSAT, who look set to merge),
the service grew to 75,000 subscribers in its first year (Q4
2004) and added another 25,000 by the start of 2005 and
a further 100,000 during the rest of 2005.

230 channels
Today the service includes over 200 live ‘premium’ 
television channels, 30 ‘free-to-air’ channels (free after

Free-to-air channel offer is the
next step in France Telecom’s
evolution as content company
ipTVnews Analyst will be highlighting important IPTV deployments in
each issue. Our first case study is MaLigne TV, whose fast-growing 
service will be boosted this spring by the launch of ‘Le Bouquet TV’ 

The 30 new free-to-air channels 
will be delivered via DSL whenever
possible but hybrid set-top boxes
can also take them off-air

continued on page 8 



latest news 

MPEG-4 
expansion
Iowa Network Services
(INS) is deploying IPTV
services using Tut
Systems' Astria content
processor, which includes
MPEG-4 Part 10 (H.264)
encoding and transcod-
ing solutions. The INS
expansion is said to be
one of the world’s largest
MPEG-4 Part 10  deploy-
ments, and is the latest in
a series of wins for Tut
Systems with its MPEG-4
solution. The contract to
expand the INS headend
is worth over $3 million.

iTV merger
Interactive TV specialist
ICTV is merging with
Switched Media, a devel-
oper of solutions for mass
customisation of live
video streams. The ICTV
name will remain. The
agreement will enable the
companies to deliver per-
sonalised, Web-driven
content to the television
that combines the live
stream video processing
capabilities of Switched
Media’s InStream solution
with the interactive capa-
bilities of ICTV’s
HeadendWare iTV 
platform.

CA integration
Irdeto has licensed IDway,
a supplier of software
solutions for digital TV
consumer equipment, to
integrate its Conditional
Access technology with
the IDway-J middleware
solution. IDway can now
provide an integrated 
software solution to man-
ufacturers who want to
quickly mass-produce
set-top boxes for network
operators wishing to offer
an interactive end-user
experience.
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Dutch telco KPN has signed content licenses with 60
companies as it prepares for a second quarter commer-
cial launch of video-over-DSL services. Emphasising its
increasing involvement in television entertainment, the
company has also announced a [non-binding] agree-
ment with Endemol Nederland BV to establish a joint 
venture that will exploit Endemol content through all KPN
platforms in the Dutch market. The deal covers a number
of digital theme channels for KPN TV and access to
Endemol content in the form of Video on Demand for
Internet and mobile phones. The new entity will also
develop new forms of advertising.

Network PVR
KPN, which plays a significant role in Dutch digital 
terrestrial television, says the IPTV launch will include a full
basic broadcast TV package with add-on theme 
packages that include music, sports, news, children’s
programming and adult content. It will also include Video
on Demand and Replay TV (network-PVR).
There will be 60 channels of TV and radio initially, all 
delivered through the DSL network despite KPN’s share in
the Dutch digital terrestrial TV platform. According to a
spokesperson: “We are keeping them [DTT and IPTV] as
two separate propositions in the market.”
Kreatel Communications, which is being acquired by
Motorola, has been chosen to supply the set-top boxes,
which could include PVRs. The EPG will include an alarm
feature so viewers can set a warning that their favourite TV
show is about to start. Weather, traffic and news reports
will also be available via the user interface.
The KPN IPTV offer will be deployed nationally using

ADSL2+, reaching 70 per cent of Dutch homes this 
summer. The company is not commenting on whether it
has plans for HDTV services.
Referring to the content agreements now in place, Ludolf
Rasterhoff, manager of KPN’s TV and Media business
unit, says: "In signing these contracts, KPN is setting a
major step in the roll-out of its TV strategy. With KPN TV,
people in the Netherlands can watch TV anytime any-
place, anywhere. We’re still negotiating with several more
interesting parties, and expect to have further news in the
coming months." 

With the introduction of digital TV over DSL, KPN will 
complete a quad-play offer that already includes mobile
telephony and could yet include television to mobiles. The
company has been helping to trial TV-to-mobiles since
last year with the DVB-H broadcast standard. With its
close involvement in Dutch DTT, KPN will soon be one of
the most diversified telecoms and media providers in
Europe. The company exemplifies how telecoms 
operators are being given a route into the television 
market through the advent of new delivery platforms.

“KPN is setting a major step in the
roll-out of its TV strategy. With KPN
TV, people in the Netherlands can
watch TV anytime anyplace and
anywhere”

Furthermore, an IPTV service could, for example, combine
both linear and non-linear elements - in which case it is
not yet clear which regulatory requirements would apply.
The timetable for approval of the proposal is not yet clear,
though it is estimated that it will not be before the end of
2006 or early 2007. Following approval, the member
states may be required to amend their local legislation
and regulation to reflect the changes in the regulatory
framework. Such regulatory uncertainty cannot be 

beneficial to the development of new IPTV services. 
ronnie@preiskel.com; www.preiskel.com

Disclaimer: 
The information in this article is intended as a general
overview of this complex subject. It is neither intended, nor
should it be used, as legal advice. Specific advice should
be sought about your particular circumstances.

IPTV content regulation continued...EU regulatory changes

Dutch telco set to become one of Europe’s most diversified operators

DTT, IPTV and MoTV: KPN illustrates how
new platforms are opening up TV market

continued from page 5
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The firm’s lawyers have spoken at conferences on IPTV related issues and have a wealth of industry as well as legal
telecommunications experience. This article was written in co-operation with Valentina D’Andrea of B-Legal
(www.blegal.it), Preiskel & Co’s Rome-based associated Italian law firm.



latest news 

Service 
assurance
Brix Networks, a provider
of  converged service
assurance solutions, has
unveiled an IPTV service
assurance portfolio.
BrixVision gives service
providers complete 
visibility into the quality of
video content, the under-
lying delivery infrastructure
and the overall customer
experience. Brix has a
heritage in VoIP and IP
video service assurance.

Home networks
A report from MRG, IPTV
Home Networking
Strategies, 2006, sug-
gests that network 
operators extend their
management systems to
include the home net-
work, and that IPTV
providers can also use
the home gateway and
IPTV set-top box to 
provide both local and
network based services.
The report describes the
strategic importance of
the home network for IPTV
operators.

Shareholder
approval
Scientific-Atlanta share-
holders have approved
the company's acquisition
by Cisco Systems and will
receive $43.00 in cash for
each Scientific-Atlanta
share they own when the
transaction closes.
Scientific-Atlanta and
Cisco previously
announced that the wait-
ing period for US antitrust
review under the Hart-
Scott-Rodino Antitrust
Improvements Act of
1976 was terminated on
December 30. The trans-
action remains subject to
regulatory approval by
competition authorities in
jurisdictions outside the
United States. 
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paying the ‘access fee’ to the MaLigne TV platform) and a
VOD offer that will soon grow to 1,000 movies, including a
large back-catalogue.
Planned service introductions include Personal Video
Recorder, so users can record programmes in their home
and pause live television for up to one hour. France
Telecom is also expected to introduce some form of
HDTV in time for the World Cup (there is speculation
about whether this will be a commercial service launch or
trials). Multi-room television is scheduled for introduction
in the second half of this year. 

TPS or CANALSAT?
Viewers accessing the service before February were met
with a user interface that provided access to their chosen
television bouquet (TPS or CANALSAT) or the France
Telecom VOD package, branded ‘24/24 Video’. If 
accessing live television, they enter what is effectively a
portal controlled by the appropriate content provider and
this contains the TPS or CANALSAT branding and ‘look-
and-feel’. TPS provides an interactive TV guide with two
pages of 20 video thumbnails and the CANAL guide 
is similar. 
MaLigne TV is now on its fifth generation of VOD interface,
having taken account of user experience during the first
two years of service. One of the lessons learned is that
many viewers only buy films that are being actively 
promoted, prompting MaLigne to advertise three films
prominently instead of one and give easy access to
another 24 movies of different genres. Since it launched,
MaLigne also expanded its movie categories to 12 and is
now back down to six, suggesting that French 
consumers are wary of too many choices.

Easy access
France Telecom has managed to provide easy access to
around 100 films without the need to drill down into sub-
menus and this is a figure other operators could find hard
to improve on using current technologies. HDTV 

promises more exciting user interfaces and, potentially,
the ability to put more films within easy reach. 
Another lesson that has been integrated into MaLigne TV
is the need for a ‘ticker’ application that represents
‘please wait, something is happening’. Consumers like
the reassurance that their television has got the message
when they ask it to do something. Since launch, France
Telecom has also become more explicit in explaining
what is required in order to access a function or service.

Thus, for example, a link for more information has evolved
into a request to press ‘OK’ for more information.
France Telecom acts as ‘front of house’ for the television
offer and provides a full customer care function. However,
all content related issues relating to the TPS or CANALSAT
bouquets are referred to the satellite operators them-
selves. From February 1st France Telecom took responsi-
bility for content issues within Le Bouquet TV as well as its
VOD service.

Maligne TV currently boasts a 10 million home footprint,
which includes all of France’s major cities. Current 
expansion plans focus on smaller cities and large towns.
The service benefits from France Telecom’s recent 
determination to upgrade its networks to ADSL2+ and in
the core network it recently transitioned from ATM to IP to
make multicasting easier, as well as gain access to
cheaper equipment. 

Distributed VOD
While Le Bouquet TV will be delivered from GlobeCast’s
headend, the existing MaLigne TV VOD offer originates
from a France Telecom super-headend in Paris that feeds
the capital city and a distributed VOD network that
includes a further 15 server sites. Each movie is multicast
to each VOD site. 
The core network has coped easily with the introduction
of television and what technical hurdles have been 
confronted have been in the last mile, between the
DSLAM and the home. France Telecom’s installation 
engineers have had to solve some interesting puzzles,
including intermittent interference caused by neon lights
on nearby buildings and disused home phone lines of 
significant length (like to the top of an apartment building)
acting as an aerial to disturb signals. Removing the dis-
used wires resulted in perfect reception. Do-it-yourself
home phone wiring has been another inconvenience but
overall the service has proved a successful self-
installation, plug-and-play offering.

World Cup boost
MaLigne TV is one of the largest and fastest growing IPTV
offerings in Europe, with each Christmas period (covering
mid-December to mid-January) proving particularly fruitful
for subscription sales. Consumers can subscribe via retail
outlets or the Internet, with services usually available within
seven days of ordering. Like all Pay TV operators in
Europe, France Telecom expects this year’s World Cup
soccer finals in Germany to boost uptake of the service. 

continued from page 6

The core network has coped easily
with television. What technical 
hurdles there have been are in the
last mile, between the DSLAM and
the customer premise

One of the lessons learned is that
many viewers only buy VOD
movies that are being actively 
promoted, prompting MaLigne to
advertise three films prominently
instead of just one

France Telecom case study continued: VOD lessons include the need to
actively promote films, while six categories is better than 12
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Swiss 
protection
The Swiss power utility
and communications
service provider, Sierre
Energie SA, has licensed
SecureMedia's
Encryptonite System for
the deployment of IPTV by
its subsidiary Télévision
Sierre SA (TVSierre). The
new FTTH-based video
service will use the con-
tent protection system for
broadcast TV and VOD. It
covers encryption, user
authentication, user rights
management and key
management.
SecureMedia Inc. is a
provider of Conditional
Access and Digital Rights
Management software
solutions.

Asia-Pacific
development
Alcatel and the Singapore
Economic Development
Board (EDB) have
launched a competency
centre dedicated to IPTV
and triple-play in Asia-
Pacific. It will focus on
activities that contribute to
the development of
Singapore as a regional
IPTV and triple-play hub.
One of the first initiatives
is to train IPTV technology
specialists, including
sending them around the
world to gain experience.

Subscription
soccer
Belgacom TV has 
introduced subscription
soccer for Eu10 per
month. With broadcast
rights to Belgium’s Jupiler
League, the company is
offering subscribers the
chance to see two of their
chosen club’s away
matches each month, up
to 17 games a year. Users
are only billed during the
football season.
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Europe’s largest satellite operator, BSkyB, completed its
acquisition of the UK DSL service provider Easynet in
January, providing a high-profile example of how estab-
lished Pay TV companies are now ready to exploit DSL 
as an access network and turn it into an opportunity,
rather than just a threat. With a number of European cable 
operators either using or considering the use of DSL 
as a way to expand their networks beyond their existing
HFC infrastructure, this marks a potentially significant
development in the IPTV marketplace.

VOD over DSL?
BSkyB is being cagey about its use of the Easynet local
access networks for the delivery of video, although
deployment of true VOD services is going to be a high
priority for all satellite platforms during the rest of the
decade. Satellite operators do have a means to offer on-
demand access to movies using push-VOD, where files
are downloaded into a PVR and then made available for
subscribers who buy the rights to access the stored 
content. This quasi-VOD service has been deployed by
the German Pay TV giant Premiere since last summer with
a selection of around 30 movies, updated weekly. 
Push-VOD is an efficient way to deliver a limited selection
of popular titles but it cannot provide access to the vast
libraries of content that are becoming commonplace on
VOD systems using two-way wired networks.
As major content owners, satellite companies can also
use the public Internet to offer broadband VOD services –
as BSkyB is now doing with ‘Sky by Broadband’, which
has begun with 200 movies. However, it is still early days
for Internet video and it remains a PC-based hobby rather
than a mass-market business today. 

Ethernet set-tops 
BSkyB is considering whether to introduce push-VOD
services using its popular Sky+ Personal Video
Recorders and all Sky+ recorders currently shipping
include reserve storage capacity that could be used for
such a service. The next generation of Sky set-top boxes,
including the HDTV set-tops that will be deployed this
year, will also carry an Ethernet port, pointing to a fusion of
satellite and broadband DSL that will surprise nobody.
A BSkyB spokesman comments: “We are looking at the
opportunities that exist for a service like push-VOD and
we also think that the capability for a broadband 
connection to the same set-top box will open up new

models for managing content and generating value from
a library of content. On-demand services to the television
definitely do form part of our plans and fit broadly within
the Easynet acquisition.”
This deal also provides the means for BSkyB to become
a full triple-play operator, with chief executive James
Murdoch emphasising the “exciting opportunities that
now exist to combine quality entertainment with significant
high-speed connections.”
Paul Erickson, research analyst at the US research and
consulting firm IMS Research, sees broadband as a 
natural next step for satellite operators - and not just in the
UK. He says the emphasis in the digital entertainment
market is now on increasing ARPU (Average Revenue Per
User) and this requires that all operators sell as many
services as they can.

Jim Penhune, an analyst at Strategy Analytics covering US
media and communications operators, believes there is a
chance that US satellite operators will also seek to offer a
triple-play service. But without the generous Local Loop
Unbundling regulations seen in Europe it will be much
harder for DIRECTV and EchoStar DISH Network to exploit
DSL as a last mile broadband access network. Thus the
rumoured interest from DIRECTV in WiMAX broadband
wireless. DIRECTV declines to comment but has 
confirmed that “we are exploring opportunities in the
broadband arena." 
Amid speculation that Echostar could be a buyout target
for AT&T, America’s other big satellite operator will only
say it “continues to seek ways to offer a competitive 
solution for broadband.” A spokesman comments: “We
are exploring multiple ways [to market] including two-way
high speed via satellite, terrestrial service and marketing
relationships with telcos, such as we have in place today
with AT&T and Century Tel and other regional Bells.”

BSkyB’s Easynet acquisition fits
the pattern of satellite seeking
VOD and moving into broadband
Telcos beware: some of the world’s satellite giants want to offer triple-
play. They already have the content - what they need are two-way broad-
band networks. As well as DSL, WiMAX is under consideration 

“On-demand services to the 
television definitely do form part of
our plans and fit broadly within the
Easynet acquisition”

Report: John Moulding
Email: johnm@digitalmediapublishing.co.uk
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In North America, the telco video market has gathered a
great deal of momentum during the past two years. As
the decade began, the service category now known as
IPTV was largely an early-adopter phenomenon: most of
them being small rural telephone companies that believed
they possessed the technical know-how to deliver VOD
and multi-channel TV using the broadband infrastructures
they had put in place in the 1990s to deliver the 
broadband Internet. 

Choice TV
The best-known large carrier offering TV during these
early days was Qwest, formerly US West, which had
deployed the VDSL-based Choice TV service using an
Asynchronous Transfer Mode (ATM) access infrastructure.
Today, more than 200 US and Canadian telephone 
carriers offer TV-based services to residential subscribers
over broadband IP networks; most of them using IP all
the way to the home. To do so, from a regulatory 
perspective, telcos must do just as cable TV providers
have had to do: negotiate and obtain franchise 
agreements with local municipalities. 
The four Tier-1 US carriers are what remains of the original
AT&T Corporation and the ‘Baby Bells’, the Regional Bell
Operating Companies (RBOCs) that resulted from the
break-up of the Bell System in 1984. During 2004, the
three other Tier-1 US carriers, Verizon Communications,
BellSouth Corporation and AT&T Inc. (now made up of
the former SBC Communications, which acquired AT&T
Corporation in 2005 and had earlier merged with the

RBOCs Ameritech and Pacific Telesis), announced that
each would build and introduce TV-capable service 
platforms in ensuing years. Meanwhile, Qwest’s Choice
TV maintained service to a total of about 50,000 
subscribers in Omaha, Denver and in the highly 
competitive Phoenix market.
Because Verizon was created from the merger of 
Bell Atlantic (incorporating NYNEX and serving the 

north eastern US) with GTE, which itself served much 
of the rest of the United States, Verizon was in the 
position to introduce services nationwide. To do this,
Verizon announced a major network initiative called FiOS,
its acronym for Fibre Optic Services, to upgrade its net-
work infrastructure to optical fibre-to-the-home, and to
deliver the full range of voice, broadband data and FiOS
TV services.
AT&T’s Project Lightspeed is a similar initiative that 
contrasts with the Verizon approach by using fibre-to-the-
node to feed ADSL2+ based copper access networks in
the last mile. AT&T is in the process of introducing its 
U-Verse TV service using the Project Lightspeed network.
Similar to AT&T, BellSouth is employing fibre to distribute
video to DSL access nodes that use ADSL2+.

Bonded ADSL2+
BellSouth’s implementation of ADSL2+ is expected to
use a technique known as ‘bonding’, which allows 
existing copper to deliver more than 20Mbps to the
home. Of the three US Tier-1 carriers, Verizon
Communications is furthest along. In the fourth quarter of
2005, Verizon began FiOS TV service in Keller Texas, and
has since announced TV launches in communities 
elsewhere in Texas, as well as in Virginia, Massachusetts,
Florida, New York, California and elsewhere. In the
process, some states are announcing unprecedented
state-wide TV franchises.
Because the deployments began so recently, few 
statistics are available relating to success, although a
Verizon official claimed during a January 2006 investor
conference call that FiOS TV had already captured 21 per
cent video penetration in Keller after just four months of
service. The official went on to say that it expected to
pass a cumulative total of six million subscribers by the
end of 2006.

Hybrid delivery
Unlike most of the telcos in North America now deploying
TV services by using all-IP delivery, Verizon has chosen to
take a hybrid delivery approach. Using a specially
designed set-top box, Verizon delivers multi-channel
(broadcast) TV tiers over fibre using QAM modulation (RF
analogue) while using IP for on-demand content. Verizon
made this choice because it was sensitive to reaching the
market quickly. Rather than waiting for a mature version of 
its chosen IPTV technology platform to be ready, it 

North American IPTV started in
small rural telcos but has grown
up and left home for the cities
In the first of our market overviews, Steve Hawley takes an in-depth look
at IPTV progress in the US and Canada - where some services have
achieved penetration rates above 20 per cent in large local markets

More than 200 US and Canadian
telephone carriers offer TV-based
services to residential subscribers
over broadband IP networks
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decided to use proven broadcast technology.
BellSouth has not yet deployed IPTV services and while
AT&T quietly began a U-Verse TV trial at the end of 2005,
subscriber figures are not yet available. All of the US Tier-1
carriers, it is worth noting, also have fallback positions in
their partnerships with a US direct-to-home satellite TV
network (either News Corporation’s DIRECTV or
EchoStar’s DISH Network).
In Canada, where even the major cities are relatively small
in comparison to the US, the telco video deployments are
smaller, which is one reason why video services were
commercially available from major carriers earlier than was
possible from their US counterparts.

High penetration
Canadian Tier-1 carriers offering broadband TV services
include Manitoba Telecom Services (MTS), Canada’s third
largest telephone carrier. When MTS began offering 250
channels of TV service in nearly 30 bundles to the
250,000 plus population of Winnepeg over its Motorola
VDSL access infrastructure in 2002, cable competitor
Shaw had more than 90 per cent of the market. Now,
MTS can offer TV to nearly 90 per cent of Winnepeg. As
of late 2005, it had captured nearly 50,000 subscribers -
more than 20 per cent penetration.
Another is SaskTel, which has been offering 150 channels
of TV, nearly 80 channels of music services, VOD, caller-
ID and games on TV in the province of Sasketchewan
since late 2002, over an all-IP network using Alcatel and
Lucent DSL access nodes. In mid-2005, SaskTel crossed
the 40,000 subscriber mark, with an average market 

penetration of about 19 per cent in the cities it serves.
Services are offered in the cities of Regina and
Saskatoon. Major TV competitors include cable operators
Shaw and Access Communications, Bell Canada’s
ExpressVu and StarChoice satellite services. In 2006,
SaskTel plans to add PVR and high-definition television
programming. SaskTel claims that six out of every ten new
TV installations also represents a completely new 
broadband customer.
Telus, the incumbent local service provider in the western
provinces of Alberta and British Columbia, and in eastern
Quebec, began to offer IPTV services in late 2005. The
company is using ADSL2+ and MPEG-4 [Part 10] for its
service, in the cities of Calgary and Edmonton (both in the
province of Alberta). Bell Canada, the national carrier, is in
the interesting position of both being able to compete
with and partner with Canadian local exchange carriers
offering TV services.

Bell Canada
Bell Canada is currently ramping up to complement its
existing ExpressVu direct-to-home satellite TV service with
broadband IPTV using the Microsoft TV IPTV Edition 
middleware offering. As an interesting side note, the IPTV
software platform once known as iMagicTV, which was
acquired by Alcatel in 2003, had its origins at Alliant
Telecom, the incumbent local exchange carrier in the
Canadian Maritime Provinces. Alliant is majority-owned by
Bell Canada and it replaced its DSL/IP-based VibeVision
TV service with Bell ExpressVu satellite TV in 2004.
In the US, two types of service provider have emerged to
help local telephone companies obtain content and help
them share centrally-deployed headend resources that
telcos can share. The first is when local telephone 
companies team up to build centralised headends and
obtain their programming centrally. These telco consortia
then distribute the TV content across a commonly-owned
and centrally managed broadband backbone to locally-
attached member telcos. In many instances, the local 
telcos are too small to build their own headend 
economically, so this option is appealing. 

Own headends
The other is a class of service provider that builds its own
master headend, then uses a commercial satellite 
network to distribute programming to receivers and local
headends that they build and operate for local telcos.
In this latter category are companies like Broadstream
Communications and Eagle Broadband. They offer
broadcast TV line-ups and on-demand video content via
bundled systems that include the receivers, headends,
software infrastructure and set-top boxes designed for
use with their service platforms. In 2005, Broadstream
and Eagle were joined by two new entrants: Auroras
Entertainment LLC and the National Rural
Telecommunications Cooperative (NRTC). 

Local delivery
The Auroras end-to-end solution delivers MPEG-2 and
MPEG-4 standard-definition and HD content to local 
service providers using Telesat and Globecomm
Systems’ satellite delivery networks. The NRTC has 
partnered with SES Americom for content delivery to
Scientific-Atlanta headends. It remains to be seen
whether this group of providers can capture the 
appropriate content delivery agreements from the content
owners and deliver their services to telcos profitably.

Manitoba Telecom Services has
achieved 20 per cent penetration
in Winnepeg; Sasketchewan-
based SaskTel claims six out of
every ten new TV installations also
represents a completely new
broadband customer

A Verizon official claimed during a
January 2006 investor conference
call that FiOS TV had already 
captured 21 per cent video 
penetration in Keller after just four
months of service

Report: Steven Hawley
Email: steve@tvstrategies.com
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As this is written, UK-based DSL content supplier Video
Networks Limited is up for sale, according to the Financial
Times, with a price tag of up to £200m. Video Networks
trades as Homechoice and the business presents an
appealing bundle of TV content (including VOD program-
ming), packaged with telephony and broadband access.
There is speculation focusing on BSkyB being a possible
buyer following their recent purchase of broadband outfit
Easynet. The latest subscriber count is 34,000, mainly in
the Greater London area. 

Unique market
Meanwhile, Britain is patiently waiting for British Telecom to
roll out its ADSL2+ service (BT Entertainment) later this
year, headed by Andrew Burke, and with Dan Marks 
(formerly of Universal Studios UK) looking after content,
and using a network based largely on Microsoft MSTV
technology. BT has announced links with HIT
Entertainment (who make Bob the Builder), National
Geographic Channel, Paramount, Warner Music and even
the BBC to push content down their wires.
I am not holding my breath for any spectacular results, for
the UK is not France (MaLigne TV) or Italy (FastWeb)
where limited alternative offerings made DSL an instant hit
with some consumers. 
Chief executive James Murdoch, speaking at the
February 1st BSkyB results, summed up neatly the uphill
mountain any DSL provider has to face, when he said:
“Replicating Sky’s service down a phone line will be very
difficult, and very expensive. You cannot eat a sandwich
through a straw.” 

Less HDTV
Murdoch is right. MaLigne and FastWeb may be making it
fairly easy to suck up content, but they are not about to
launch nine channels of HDTV programming - nor hinting
at another 20 over time. The BT service, as yet not fully
outlined, is at best a hybrid of established brands plus
VOD material - exactly the same as offered by Homechoice. 
In fact, Homechoice put great effort into creating some 
unique channels of its own (kids channel Scamp, music

under the ‘V’ brands, and their Movies Now options) and
they are all perfectly good. But how can you possibly
compare ‘Scamp’ - however good - with the brand power
and marketing muscle of Nickelodeon, Cartoon Network
or Cbeebies? 
Most people buy brands they know and trust - and this
includes TV. Viewers want mass-appeal ‘water cooler’
TV, whether it’s Eastenders, 24, Avocats Associes (
France 2), or La Signora in Gallo (RAI 1, and better
known as Murder, She Wrote just about everywhere on
the planet). 
And viewers want these programmes wrapped in an
assembled package called BBC, Sky, Fr2 or RAI.
Evidence has shown that while some geeks will go to
the ends of the earth to download an early edition of 24,
or Lost, the vast majority of viewers know where they can
find their favourite shows, and that is among the linear
entertainment streams that we call channels.
People want to be alerted and teased and persuaded to
watch. Simply listing a huge array of available shows or
movies, or music clips isn’t enough. 

Painless entertainment
British Telecom, in its new IPTV guise under Messrs Burke
and Marks will, one hopes, recognise this. Important as
broadband and DSL is - and it is hugely important - the
vast majority of people still want to be painlessly enter-
tained come prime-time. Viewers are happy to make
choices within a broadcast schedule they more or less
understand and recognise. 
Viewers don’t care how their favourite brands get to them
- only that they arrive in a shape and form they under-
stand. Not re-packaged or re-branded or re-scheduled.
Offer VOD, broadband and Skype by all means, but I am
not holding my breath. It’s TV that people want, however it
is delivered.

London-based Chris Forrester is a well-known technology
journalist who reports on all aspects of the TV industry with
special emphasis on content, the business of television
and emerging technologies.

Chris Forrester throws cold water on IPTV developments in the UK, and
wonders why operators are wasting their time building their own content
brands when all viewers really want is their favourite linear packages
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