
Annual convention proceedings. Speeches and Q&A
from national and international heads of state, as well as
leaders in industry, science and entertainment. Includes
newspaper industry research, ASNE membership list and
American Editor index. (Contact ASNE for available
years.) Hardcover. $25.

Reports
An Editors’ Agenda for Journalism Education: The
2004 Report of the ASNE Education for Journalism
Committee. A survey of ASNE members on what they
want out of journalism schools. (2004) 12 pages. $5.
Handling fee waived for single copies.

Bringing the World Home. How to connect readers to
world news. (1999) 84 pages. $9.

A Call To Leadership. Practical advice from editors, pub-
lishers and leadership experts, and what journalists are look-
ing for in their newsroom leaders. (2001) 66 pages. $15.

The Challenges Facing Today’s Small-Newspaper
Editors. Editors at smaller papers work less on quality than
they would like and find recruiting and retention difficult.
(1998) 24 pages. $5.

Covering the Community: Newspaper Content Audits.
Conducting and analyzing content audits and tips on writ-
ing sensitively about minority groups. (1993) 58 pages. $5.

Fighting Smarter. How newspapers can get readers back
and retain current ones. (1998) 24 pages. $5.

FOI Handbook: ASNE’s strategy for expanding and pro-
tecting Freedom of Information in the digital era.
Strategies for responding to privacy concerns, security
worries, commercial information ventures and govern-
ment stances that are eroding freedom of information.
(2002) 35 pages. $8.

FOI Interactive: Training for journalists, government
officials, students and the public. Uses fictional and real
scenarios to show the importance of freedom of informa-
tion access, stimulate discussion on recent changes in fed-
eral and state FOI laws and instruct on how to obtain gov-
ernment records. (2004) 52 pages, includes DVD. $15.

Freedom of Information in the Digital Age. A survey of
edtiors and the general public by the ASNE Freedom of

Information Committee and The First Amendment
Center. (2001) 33 pages. $10.

Implementing the Impact Study: What small newspa-
pers are doing. (2004) 32 pages. $8.

Leading by Example: How leaders make a difference in
their newsrooms and communities. Stories from across the
country about the challenges and the opportunities for lead-
ing newspapers today. Chapters on leading in a crisis, leading
people and leading the journalism. (2002) 114 pages. $15.

The Learning Newsroom. The latest research on what is
a learning organization and how to apply it to the news-
room. (2003) 206 pages. 3-ring binder. $20.

Local News Tool Kit. A how-to for broadening, deepen-
ing, sharpening and enriching your newspaper’s local
report. (2001) 164 pages. $15.

The Newspaper Credibility Handbook. Brings issues
related to our credibility with readers into focus and gives
newsrooms practical tools to confront those issues, includ-
ing best practices and case studies. (2001) 193 pages. $15.

Newsroom Leadership: Q&A conversation with top edi-
tors about leadership challenges of the 21st century
newsroom. (2004) 20 page tabloid. $5.

The Passionate Editor: Sixteen essays from people who
love being an editor and an appeal for journalists of color
to join them. (2004) 36 pages. $8.

Respecting All Cultures: A practical ethics handbook for
journalists. Practical ethical guidelines in covering news
across cultures and suggestions for dealing with anonymous
sources, gifts and readback requests. (2002) 27 pages. $6.

A Return to Quality Editing. Solutions to the “Mount
Everest” of copy desk discontent. (1997) 32 pages. $5. 

To Whom It May Concern, Retaining minority journal-
ists — before it’s too late. Helps managers address the cul-
ture issue, focusing on two major challenges to retention
and providing tools to form better relationships with jour-
nalists of color. Training sessions can be built around var-
ious chapters. (2003) 40 pages. $8.

‘Why Choose Journalism?’ A guide to determining whether
a career in newspapers is right for you. Journalists tell their
stories in this valuable recruiting tool aimed toward college
and high school students. (2003) 40 pages. $8.

See the complete list of our publications at www.asne.org.
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THE AMERICAN EDITOR
ASNE’s magazine explores the issues facing newsrooms today from the editor’s perspective. Guided by members, The

American Editor highlights issues of coverage, readership, credibility, FOI, diversity and newsroom management.
Neil Brown, St. Petersburg (Fla.) Times, and Warren Watson, Ball State University, Muncie, Ind., co-chair the

2005-06 American Editor Committee.
Six issues per year: (Please indicate subscription length when ordering.)

1 year 2 years 3 years
United States $29 $50 $72
Canada $34.50 $61 $88.50
Foreign surface mail $44 $80 $117
Foreign airmail $64 $120 $177

SHARPENING THE TOOLS
A catalog of special-subject training at
U.S. journalism schools
(27 pages. $6.)

“Of the many resources available to editors who want to
build strong news staffs, either through recruitment or training,
one of the least understood may be journalism schools. Editors
... often are unaware of a broad range of schools or programs.
They also may be unaware of the ways schools are adapting to
new forms or adding heft and rigor to their programs.

“... It’s a good time for editors who want reporters and
editors capable of handling complex and challenging beats to
take a second (or maybe a first) look at the innovations and
new programs at colleges and universities around the coun-
try.

“This booklet ... provides ... an inventory and description
of schools that offer graduate journalism training that concen-
trates students in the study of special-subject areas, such as
business, science, law and public health.”

— Lou Ureneck, Boston University
2004-05 ASNE Education for Journalism Committee

STEPPING OUT TO STEP UP
Big-City Editors Moving to the Top
at Smaller Newspapers
(31 pages. $8.)

“There’s opportunity out there. Go for it!
“That’s the message from the 11 top newsroom executives

whose self-told success stories appear in this booklet. Years
ago, their path to the summit of leadership was a road less
traveled, especially by journalists of color who seemed to be
aggregated at major metropolitan dailies. ...

“... Smaller newsrooms, often looked down upon and
viewed as farm teams for big-city news machines, are begin-
ning to reverse the long-prevailing trend by using the lure of
leadership opportunity to scoop up journalistic urbanites bent
on being the boss.”

— Milton Coleman, The Washington Post
Chair, 2004-05 ASNE Diversity Committee
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