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Creating and managing 
brand value Interbrand

Founded in 1974, Interbrand serves the world with 
34 offices in 22 countries. Working in close partnership 
with our clients we combine the rigorous strategy and 
analysis of brand consulting with world-class design
and creativity. 

We offer a range of services including research, strategy, 
naming and verbal identity, corporate identity, package 
design, retail design, internal brand communications, 
corporate reporting, digital branding tools, integrated 
marketing services, and brand valuation. 

We enable our clients to achieve greater success by 
helping them to create and manage brand value. 
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