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UNIQUE VISITOR GROWTH
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Billboard.com
Billboard.com is the top online information
source and a hot destination for music
lovers worldwide. Currently reaching more
than 2.6 million unique users per month,
Billboard.com delivers the latest music
news, weekly charts, exclusive album
reviews, daily artist features, a tour search
database, and much more.

17.5 MILLION 
PAGE VIEWS MONTHLY

2.6 MILLION
UNIQUE VISITORS MONTHLY

JULY
2005

85% HAVE A BROADBAND CONNECTION

73% AGE 18- 44

98% USE THE INTERNET AT LEAST ONCE A WEEK 

77% COLLEGE EDUCATED

96% SHOPPED ONLINE WITHIN 6 MONTHS

59% HH INCOME OF 50K+

85% PERSONALLY OWNS CAR/TRUCK

56% OWN THEIR OWN RESIDENCE 

72% OWN A CREDIT CARD

75% OWN A CELLULAR PHONE

NY 646.654.4622   LA 323.525.2299 NASHVILLE 615.383.1573         615.352.0265 LONDON 44.207.420.6075

Billboard.com delivers the key 18-34
consumer demographic.
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Nielsen/NetRatings Site Census - Summer, 2005
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DEMOGRAPHICS

78% COLLEGE EDUCATION

TOTAL INDUSTRY REACH

67% UNITED STATES 33% INTERNAT’L

104,000 PRINT 633,000 ONLINE

59% MALE 41% FEMALE

26% 
AGE 18-24 

7% 
UNDER

18 

29% 
AGE 25-34

27% 
AGE 35-49 

11% 
AGE 50+

Billboard.biz
Billboard.biz offers a powerful opportunity to
promote your products and services to leading
decision-makers working in the music industry.
From merchandising to management, technol-
ogy to touring, retail to radio, we provide
music professionals with the necessary tools
and information to stay competitive.

1.7 MILLION 
PAGE VIEWS MONTHLY

633,000
UNIQUE VISITORS MONTHLY
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737,000 TOTAL



WEEKLY MAGAZINE
Billboard reaches the top echelon of the music
and entertainment industries with 20,000+
loyal subscribers and a total readership of over
104,000 each week.  

Billboard readers are affluent decision-mak-
ers, frequent travelers, and possess the power
and desire to make influential purchases
including luxury automobiles, top-shelf home
electronics, and high-end homes.  

Not only is Billboard paramount in relevance
and credibility within the industry, but the
brand also resonates with consumers and casu-
al music fans seeking the latest chart rankings,
headlines and news.

Join advertisers like Hummer, Ketel One,
Tommy Hilfiger, SunTrust Bank, BMW, Apple,
Yahoo, Ben Sherman, Chevrolet, Grey Goose
and more who use Billboard to reach the
music and entertainment industries’ most
influential players.
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VIP
INFLUENCER

MASS CONSUMER

BILLBOARD.BIZ

BILLBOARD.COM

BILLBOARD
EVENTS

BILLBOARD
MAGAZINE

Source: Harvey Research 2005 Subscriber Study
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READERSHIP

71% MALE 29% FEMALE

71% MANAGER OR HIGHER 

77% COLLEGE GRAD OR HIGHER  

57% EARN $100,000 OR HIGHER

73% INFLUENCE CONSUMER PURCHASING DECISIONS

26% MILLIONAIRES

83% SAVE/PASS ALONG SOME PORTION OF EACH BILLBOARD 

82% HAVE TAKEN ACTION IN RESPONSE TO AN AD/ARTICLE 
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CLIVE 
DAVIS 

Chairman/CEO
BMG North America

DON 
IENNER

President/CEO
Sony Music Label Group

TOMMY 
MOTTOLA 
President/CEO

Casablanca Records

DIDDY
CEO

Bad Boy Ent.

CHRISTINA
AGUILERA
RCA Records

JON
BON JOVI

Island Records

MADONNA
Warner Bros.

DAVE
MATTHEWS
Bama Rags/RCA

BOB 
HIGGINS 
Chairman

Trans World Ent.

JOHN
MARMADUKE

CEO
Hastings Ent.

STEVE JOBS
CEO

Apple
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Who is Using
Billboard Everyday?
In addition to serving the industry's most 

influential people behind the scenes, Billboard

also counts music's top performers, industry

CEOs, brand marketers, influentual journalists,

and well-known executives among its trusted

user base. When these key players take the

time out of their tight schedules to get the 

latest in their industry, they turn to Billboard.

BBIILLLLBBOOAARRDD  IISS  DDEELLIIVVEERREEDD  TTOO  TTHHEE  KKEEYY  
NNAAMMEESS  IINN  TTHHEE  EENNTTEERRTTAAIINNMMEENNTT  IINNDDUUSSTTRRYY

ROB 
GLASER

Founder & CEO
RealNetworks, Inc

NY 646.654.4622   LA 323.525.2299 NASHVILLE 615.383.1573         615.352.0265 LONDON 44.207.420.6075


