
Type of position employed in:
Ad ve rt i s i n g / M a rket i n g / P R / B rand: 2 3 %
Re c o rd Label: 19 %
At to rn ey / Age n t / M a n a ge r / B u s i n e s s : 18 %
Music Dist ri b u t i o n / Reta i l e r: 15 %
Publishing/Rights: 11 %
TV / Fi l m / Studio/Cable: 11 %
C o n c e rt Pro m ote r / P ro d u c e r: 10 %
Ra d i o : 8 %
Venue Manage r: 8 %
I n te rn et / New Media/Te l e c o m / Wi reless: 8 %
A rt i st: 7 %
O th e r: 17 %

The Billboard Re a d e r:

73 % h ave influence in consumer 
p u rchasing decisions

$ 2 3 6 , 0 0 0 : Av e ra ge annual household 
i n c o m e

57 % h ave six-fi g u re salaries or higher 

$ 1.1 million: Av e ra ge combined
value of asset s

B i l l b o a rd Re a d e rs. . .
are affluent decision-makers
who hold high-ranking positions throughout 
varying sectors of the music & entertainment 
industry.

On the Job.

Source: Harvey Research 2005 Subscriber Study

B i l l b o a r d . c o m  • B i l l b o a r d . b i z

71%
are in management
level positions or     

higher

belong to one or more entertainment
industry organizations40%
have attended an industry
event/function in the past year

6
74%
Average number of industry events/
functions attended in the past year:

Na s h v i l l e
615 . 3 8 3 .1573 / 615 . 3 5 2 . 0 2 6 5

Lo n d o n
44 . 2 07. 4 2 0 . 6 075

Los Ange l e s
3 2 3 . 5 2 5 . 2 2 9 9

New Yo rk
64 6 . 6 5 4 . 4 6 2 2


