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INTRODUCTION ()\

IMO

In this year 2006, which is close to end, the most recent work carried out by the Institute of
Marketing and Opinion (IMO) within the International Social Survey Programme (ISSP) had as
purpose to do explorations in some of the new themes that will be included in the questionnaire
of the Module 2008 on Religion.

The target population is the population of 18 years old and over living in the Metropolitan Area of
Guadalajara, whose results we want to share since permits to look at the role of religion in the
formation of values, beliefs, attitudes and behavior of the individuals of a society.

In this case is about a metropolitan area, the second most populated in the country after Mexico
City whose dynamics could be expected to mark tendencies on the beliefs and religious practices,
as well as to measure the influences of the globalization in matter of religious diversity.

Likewise, it is possible to appreciate expressions of the religious syncretism that come with
different religious identities, including the catholic religion that has been maintained like
dominant in our country since the colonial epoch to outline the Mexican religious traditions.
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INTRODUCTION

This research work is divided in five sections:

SECTION TOPIC
I RELIGIOUS TOLERANCE
Il INTRINSIC AND EXTRINSIC FUNCTION OF RELIGION
I RELIGIOUS BELIEFS AND PRACTICES
\Y RELIGIOUS VS. SPIRITUAL
\Y CULTURAL-SPECIFIC ITEMS
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Methodological Description
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METHODOLOGICAL DESCRIPTION @

IMO

ELABORATED BY AND RESPONSIBLE FOR THE STUDY:
INSTITUTO DE MERCADOTECNIA Y OPINION (IMO)

TARGET POPULATION: Population of 18 years old and over living in the Metropolitan Area of Guadalajara.
DATE OF SURVEY TAKING: November 11 and 12" of 2006.

To measure the religious beliefs and practices in the Metropolitan Area of
Guadalajara in order to carry out the pretest of the new section to be included in

GENERAL STUDY OBJECTIVE: the module 2008 on religion within the International Social Survey Programme

(ISSP).
SAMPLING TECHNIQUE: Probabilistic Random Stratified Subsampling
MUNICIPALITY POP 18 y + CASES RELIABILITY ERROR
POPULTION OF 18 YEARS OLD AND Metropolitan Area of 2.300.924 400 95% + 5%
OVER: Guadalajara T -

Source: INEGI Population and Housing Census Bureau in Mexico, 2005.
SURVEY TAKING TECHNIQUE: Face to face at homes guarantying the interviewees” anonymity.

SAMPLE SIZE: 400 cases
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|. RELIGIOUS TOLERANCE

mn,

Q.

Please, tick one box on each line to express how much IMQ
you agree or disagree with the following statements.

70%

oo 56%

50%

40%

30% T

20% 1

10%

39%

0% -

All religious groups in Mexico We must respect all religions

should have equal rights

B Strongly agree BEAgree
1SS B Disagree B Strongly disagree
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Religion has too much influence on
politics nowadays

B Neither agree nor disagree
@ Can’ tchoose
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|. RELIGIOUS TOLERANCE Q\g

People have different attitudes towards different racial or ethnic groups- IMQ
some are more accepting, other are more opposed.

Do you think that people prejudiced against a racial or ethnic
group should be allowed to express their views publicly?

Probably should be allowed

30.8%
Probably should not be
allowed 10 - 3%
Definitely should not be
0
allowed 28 . 3 %

Can’t choose 3 . 8%
No answer % 1.3%
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|. RELIGIOUS TOLERANCE 4 Q\&

There are some people whose views are considered extreme by IMO
the majority. Consider religious extremists, that is people who ' -
believe that their religion is the only true faith and all other
religions are wrong and should be considered as enemies.
Do you think such people should be allowed to ...

Hold public meetings to % 250 26%

express their views?

Publish books expressing 19% 22%
their views? |

Set-up websites expressing oW ¥iyam—— Ew—f 1%
their views? | v/ :

have their views reported 220 —
by the media? —_c L 22% 21%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
AISSP
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|. RELIGIOUS TOLERANCE
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People come from different religious backgrounds.
Would you be willing for a person of a different
faith from yours to ..

50%

45%

40%

35% T

30% T

25% 1

20%

15%

10%

5% -

0% -
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Marry someone related to you? Be a candidate of the political party you support?
B Definitely willing EProbably willing B Probably unwilling
B Definitely unwilling BEDon’t know E No answer
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|. RELIGIOUS TOLERANCE

What is your personal attitude towards the following religious groups?

Catholics

(Eastern) Orthodox

Christians
Protestants 8% 15%
Muslims 8% 1
Hindus 39% 7% 14% ~&E
Buddhists | 5% 40% 6% 15%
Jews 0 40% 7%
Jehovah Witnesses - 14Y% 39% 9% 19%
Atheists or non-believers 37% 12% 20%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
B Very positive B Somewhat positive @ Neither positive, nor negative
B Somewhat negative B Very negative EDon’t know
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[I. INTRINSIC AND EXTRINSIC FUNCTION OF RELIGION

Do you agree or disagree ..
Practicing a religion helps people to ..

Find inner peace and happiness

Keep good relations within the
family

Satisfy their need for security
and shelter

Make friends

Gain comfort in times of trouble
and sorrow

Meet the right kind of people

Advance their economic standing

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

B Strongly agree BAgree Neither agree nor disagree
1SSp B Disagree B Strongly disagree ECan’t choose

?\ lNo answer
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lll. RELIGIOUS BELIEFS AND PRACTICES

Do you believe in .. ?

Life after death

Heaven

Hell

Religious miracles

Reincarnation

Nirvana

The supernatural powers

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

B Yes, definitely E Yes, probably No, probably not
B No, definitely not Can'tchoose B No answer
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[Il. RELIGIOUS BELIEFS AND PRACTICES

Do you agree or disagree ...

All religions fulfill the same purpose,
only their creeds and practices
differ

42%

If one satisfies certain religious
requirements, she or he can become
a god him/herself

One can find true freedom from
worldly sufferings or desires through
one”s own effort, without God’s
intervention

18%

22% 18%

Worshiping ancestors does not
violate my religious beliefs

Men should have greater leadership
than women in religious services or
rituals

271%

20% 12%  16%

34%

0% 10% 20% 30% 40%

B Strongly agree
B Disagree
B No answer

B Agree
B Strongly disagree
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B Can’ tchoose
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[Il. RELIGIOUS BELIEFS AND PRACTICES

Q

Please indicate the extent to which you are, on the whole,

B
-}

inclined to respect the memory of your direct ancestors.

Much more than the average
person
More than the average
person
About the same as average 37.3%
Less than the average
person
Much less than the average
person
Can~t choose 13.5%
No answer 05%
0% 5% 15% 20% 25% 30% 35% 40% 45% 50%
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lll. RELIGIOUS BELIEFS AND PRACTICES

How often do you hold some sorts of services or
rituals in the memory of your direct ancestors?

More than once a month 7.0%
About once a month 7.5%
Several times a year 17.8%
About once a year 38.5%
Less than once a year 6 . 8%
Never 22.0%
No answer O . 5%
0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%
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[Il. RELIGIOUS BELIEFS AND PRACTICES

When you pray, how often do you give
thanks or ask for something?

| only give thanks for
something

I”’m more likely to give thanks

than to ask for something

I”’m more likely to ask for
something than to give thanks

| only ask for something
Does not apply, | never pray

Can’t choose

42 .5%

50%

No answer O 5%
0% 5% 10% 15% 20% 25% 30% 35% 40% 45%
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lll. RELIGIOUS BELIEFS AND PRACTICES

| IMO
Do you agree or disagree ... -

30%

Je 25%

24%

20%

15%

10%

5% 7

0% -

Earthly existence is the only existence we have I have my own way of connecting with God without

churches or religious services
B Strongly agree

B Disagree B Strongly disagree
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lll. RELIGIOUS BELIEFS AND PRACTICES

Which of the following statements comes closest
to your own views:

Strictly speaking, there is
only one way to salvation

Everybody has to find
his/her own way to salvation

53.3%

There is no such thing as
salvation

Can't choose

No answer

0% 10% 20% 30% 40% 50% 60% 70%
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lll. RELIGIOUS BELIEFS AND PRACTICES _ @
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How often do you take part in the activities or
organizations of a church or place of worship
other than attending services?

Less than once a year 12.5%
About once or twice a year 16 . 00/0
Several times a year 13.5%
About once a month
2-3 times a month
Nearly every week 3.5%
Every week 9 . 3%
Several times a week 4.0%
No answer || (0.8%
ol% 5I% 1(;% 1;% 2(;% 2I5% 3cl)% 3;% 40%
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lll. RELIGIOUS BELIEFS AND PRACTICES 6\

IMO

Were you ever married in a religious ceremony with a
priest or some other religious leader presiding?

(64.6% of the population who is married or has been married once)

Yes, 90.7%

No, 9.3%
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lll. RELIGIOUS BELIEFS AND PRACTICES @

IMO

If you were to marry, would you prefer to have a
religious ceremony with a priest or some other
religious leader presiding?

(34.0% of the population who has never been married)

No, 25.7%

Yes, 72.8%

No answer,
1.5%
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lll. RELIGIOUS BELIEFS AND PRACTICES

Please indicate which statement below comes closest
to expressing what you believe about God

| don”t believe in God 3 . 5%

I don”t know whether there is a
God and | don”t believe there is 3 . O%
any way to find out

I don”t believe in a personal God,

but | do believe in a Higher Power 5 . 5%
of some kind

| find myself believing in God 0
some of time, but not at others 2 - 8 /0

While | have doubts, | feel that | 5 5%
do believe in God -

| know that God really exists and | 0
have o dopts bt — 79-3%

No answer O . 5%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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lll. RELIGIOUS BELIEFS AND PRACTICES

E' - X
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About how often do you pray?

B
-}

Never 9.0%
Less than once a year 4.3%
About once or twice a year 3 . 5%
Several times a year 10.3%
About once a month 4.5%
2-3 times a month 6.3%
Nearly every week 5.50

10.5%

Every week

Several times a week

46.3%

0% 10% 20% 30%
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40%
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lll. RELIGIOUS BELIEFS AND PRACTICES

How frequently do you assist to mass or religious services?

Daily or almost everyday . 3 . 8%

Once a week

48.3%

2 or 3 times a month

Once a month

Several times a year

Once a year

Occasionally (weddings, baptisms)
Never

Rejected

Don”t know, it is very variable

No answer

0% 10% 20% 30% 40% 50% 60%
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[Il. RELIGIOUS BELIEFS AND PRACTICES

Which of the following statements come
closest to your own views:

There is very little truth in
any religion

11.8%

There are basic truths in
many religions

53.0%

There is truth only in one
religion

Can’t choose

6.0%

T T T
0% 10% 20% 30% 40%

50% 60%
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V. RELIGIOUS VS. SPIRITUAL

What best describes you:

| follow a religion and consider myself
to be a spiritual person interested in
the sacred and the supernatural

| follow a religion, but don't consider
myself to be a spiritual person

interested in the sacred and the

supernatural

36.0%

| don't follow a religion, but consider
myself to be a spiritual person
interested in the sacred and the
supernatural

| don't follow a religion and don't

consider myself to be a spiritual
person interested in the sacred and
the supernatural

Can’t choose

41.3%

No answer O . 8%
0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%
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V. RELIGIOUS VS. SPIRITUAL

How often have you felt as though you were close
to a powerful, spiritual force that seemed to lift
you out of yourself?

=N

Never in my life

56.0%

Once of twice

Several times

Often

Can’t say

0% 10% 20% 30% 40% 50% 60% 70%
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V. RELIGIOUS VS. SPIRITUAL

Would you describe yourself as ...

Extremely religious ] 1.3%

Very religious

Somewhat religious

Neither religious nor non-
religious

Somewhat non-religious
Very non-religious
Extremely non-religious

Can’t choose

1.0%

10%

0% 5%

39.3%

15% 20%
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V. RELIGIOUS VS. SPIRITUAL

IMO

Would you describe yourself as ...

Extremely non-spiritual, i.e. not at
all interested in the sacred and the
supernatural

7.3%

5.5%

Very non-spiritual

9.3%

Somewhat non-spiritual

Neither spiritual nor non-spiritual

31.3%

Somewhat spiritual

Very spiritual

Extremely spiritual, i.e. interested
in the sacred and the supernatural

No answer

0% 5% 10% 15% 20% 25% 30% 35% 40%
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V. CULTURAL-SPECIFIC ITEMS @

IMO

In your home do you have a shrine, altar, or a religious
object on display such as a (icon, retablos, crucifix)?

No, 24.0%

Yes, 74.5%

No answer,
1.5%
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V. CULTURAL-SPECIFIC ITEMS _ @

N
A
—

How often do you go visit a shrine or temple or IM
make a religious trip to a holy place, such as a
pilgrimage or going to an ancestral shrine?

o [ 30

Less than once a year 15.5%

About once or twice a year

24 .3%

Several times a year

About once a month

2-3 times a month

Nearly every week

Every week

Several times a week

No answer

0% 5% 10% 15% 20% 25% 30% 35% 40%
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V. CULTURAL-SPECIFIC ITEMS @

IMO
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During the last year did you make some personal sacrifice as
an expression of your faith such as by fasting, following a
special diet, or giving up some activity during a holy season?

No, 63.0%

Yes, 36.5% No answer,
0.5%
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V. CULTURAL-SPECIFIC ITEMS
Do you belong to any religion?, What religion?

No religion - 10.0%
86.5%

Roman Catholic

1.0%

Christian Societies

0.5%
0.3%

The Light of the World

Church of Crist

i1.0%

Jehovas Witnesses

0.3%

Other Asian Religion
0.5%
10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Don”t know

0%
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