
Retail Rates 2008

Extend your market coverage with FREE PRESS
Flat rate: $1.50  • Pick-up rate:  .85¢
The Free Press reaches all non-subscribers within the Hamilton Market

44 Frid Street, Hamilton, ON  L8N 3G3  |  905-526-3438
Toll free: 1-800-263-6902

Vice President of Advertising: Kelly Montague
kmontague@thespec.com                   (905) 526-3545

❖  Over 742,000 people help make the Hamilton 
CMA the nation’s 8th largest Census 
Metropolitan Area. This marketplace is 
comprised of over 569,000 adults 18+ and over 
288,000 households. 

❖  As the most read newspaper in this market, 
The Hamilton Spectator reaches 228,600 
adults daily; 239,900 on Saturday and over a 
one-week period over 335,000 adults 18+.  

❖  The Hamilton Spectator offers advertisers a 
variety of ways to reach readers in the 
Hamilton area. From the daily to the Saturday 
edition, weekly themed sections to special 
advertising features, The Hamilton Spectator 
helps advertisers target their best prospects and 
produce results. 

Source:  NADbank 2007; FP Markets 2008

 Your Spectator Spectator  
 Contract Mon-Fri Saturday

 Flat Rate $5.62 $6.64

 $2,500 $4.83 $5.71

  $5,000 $4.61 $5.44

 $10,000  $4.01 $4.74

 $20,000  $3.83 $4.54

 $25,000 $3.78 $4.48

 $35,000 $3.66 $4.31

 $50,000 $3.55 $4.20

 $75,000 $3.54 $4.18

 $100,000 $3.53 $4.17

 $125,000 $3.52 $4.15

  $150,000 $3.50 $4.13

 $200,000 $3.46 $4.11

  $250,000 $3.45 $4.10

 $350,000 $3.35 $3.97

  $500,000 $3.23 $3.83 

Maximize your 
Impact with the 
Power of a 
Multi-Media 
Blend!

Special Positioning Opportunities

Mechanical Requirements
Full Page: 11.5”w x 21 7/8”d

1 col: 0.9” •  3 col: 3.033”  •  5 col: 5.167”  •  7 col: 7.3”  

2 col: 1.967”   •  4 col: 4.1”  •  6 col: 6.233”  •  8 col: 8.367”  •  10 col: 10.5”

C M Y

NOW OPEN
AT OUR NEW LOCATION!

We carry a large selection of granites 
from around the world.  For KITCHEN 

COUNTERTOPS, VANITIES and DESKTOPS.

We now offer a complete selection of 
kitchen and bathroom cabinets, 

flooring and more!

Let our in-house interior decorator 
create the perfect ambience for your 

kitchen or bathroom.

1100 South Service Road, Unit #16, Stoney Creek 905-662-9547 • www.serenitygranite.ca
(between Fruitland Rd. and Fifty Rd., 

beside Stoney Creek Furniture)

Buy direct from the manufacturer and save.
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Sudoku Go 13
Weather Go 2

Inside
today

WEATHER
High: 1

Low: —5

Strong chance of

flurries through the day,

cloudy tonight. 

Full details: Go 2
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MASTER MAPPERS
Dino Crapsi s students can tell you almost anything about this city, 
once they do some data-crunching with his award-winning program. 
From their classroom at Westdale High, they ve mapped out Tim Hortons
trends, crime patterns  even the effectiveness of election signs.

Outspoken T.O. developer eyes Lister
The man once dubbed the “Condo
King” of Toronto is looking at getting
involved in Hamilton’s two most sig-
nificant but stalled downtown rede-
velopment projects — the Lister Block
and the Royal Connaught Hotel.

High-profile developer Harry Stin-
son says he wants to buy the Lister and
convert the vacant eyesore in the core
into a retail and residential showcase.

“I’m interested in it certainly as a
potential project, if it’s available,” said
Stinson. 

“My preference is ownership. My
preference is to say, ‘What’s the num-
ber, guys?’”

Stinson says he’s already had 
“informal” talks with Joe Mancinelli
of Labourers’ International Union of
North America, which bought the 

decaying landmark at James and King
William for $1.6 million in 1999.

“I would say they’re cordial and he’s
open to discussion,” said Stinson,
“and I would say the conversations
have been far more constructive than I
expected.”

Stinson toured the inside of the 
Lister yesterday.

But in an interview, Mancinelli 

insisted the building is not for sale.
Mancinelli says the issue with the

Lister is not ownership. It’s whether
the city, which is supposed to be the
anchoring tenant, will sign a lease
that’s more expensive than anticipat-
ed because of the high cost of 
renovating the heritage building.

Continued on A19

SHERYL NADLER, THE HAMILTON SPECTATOR

Westdale High geography teacher Dino Crapsi poses in the vest he has students wear when they go above and
beyond course requirements. The vest-wearing student s photo is published in the school newsletter. 

OPP lay
charges in
insider 
lottery win

Peak volume
It s the busiest day 
of the year for UPS
employees worldwide
A15

Denied
Carolina Hurricanes
blow Leafs away
with 3-2 OT win
SP4

Free transit?
Merulla
shoots for

the stars
BY KEITH LESLIE

TORONTO ✦ Ontario Provincial Po-
lice have laid charges in connection
with an alleged multimillion-dollar
“insider” lottery win.

The Ontario Lottery and Gaming
Corp. and the provincial government
refused to comment until after police
release details of the charges at a news
conference today in Toronto.

According to the CBC website, the
charges came after police executed a
search warrant on an Ontario home.

The OPP refused to comment.
Ombudsman Andre Marin issued a

special report in March that slammed
OLG for ignoring allegations of wide-
spread fraud by retailers who were
winning too many lottery prizes.

Marin found “unscrupulous” lot-
tery-ticket retailers in Ontario col-
lected at least $100 million in fraudu-
lent claims since 1999, partly because
of the “hopelessly conflicted” OLG 
ignoring allegations of fraud because
it was “fixated on profit rather than
public service.”

Shortly after Marin’s report was re-
leased, Ontario Public Infrastructure
Minister David Caplan asked police to
look into the ombudsman’s findings
and directed OLG to give its files on in-
sider wins to police for review.

In 90 days, Marin’s investigators
came up with five cases in which in-
siders won $15 million. Among those
was the case of Kathleen Chung, of
Burlington, who won $12.5 million. 

The Chung case started with a Super
7 ticket reportedly bought in St.
Catharines. That ticket won a free
ticket. It was a second free ticket that
won $12.5 million when the numbers
were drawn on Boxing Day 2003. 

The winning ticket was validated in
Variety Plus on Dundas Street in
Burlington’s Headon Forest Plaza,
which was managed by Chung’s broth-
er and where her parents worked.

Kathleen Chung has denied any
wrongdoing. Last night, Chung’s 
husband, Jung Ho Park, said he knew
nothing about charges when a reporter
spoke to him at his Oakville home. He
refused to let the reporter talk to her. 

There is no suggestion the OPP
charges relate to the Chungs. 

The Canadian Press

With files from Daniel Nolan, 
The Hamilton Spectator 

BY NICOLE MacINTYRE

If the bus to work or play was free,
would you leave your car at home?

Would it be worth paying $150 more
in property taxes?

Hamilton city council has asked
staff to explore free transit at the 
request of Councillor Sam Merulla,
who calls the idea a “no-brainer.”

“Free public transit can produce an
economic benefit, an environmental
benefit, as well as a social benefit,”
said the Ward 4 politician.

“We can’t afford not to do it.”
The city’s transit program, includ-

ing service for disabled passengers,
costs some $78 million a year to carry
21 million passengers. The tax levy
picks up about half the tab, while 
advertising, fares and other govern-
ment funding cover the rest.

The city spends about $1.1 million to
collect about $31 million in fares a year.
If taxpayers were to collectively pick
up the cost, it would mean a 6 per cent
tax increase — unless the city found
another revenue source.

In the words of Flamborough Coun-
cillor Margaret McCarthy, the idea of
free transit in a city with budget woes
is “nonsensical.”

“If it was feasible to do it, we would-
n’t be raising fares,” she said at last
week’s council meeting, pointing to
the recent decision to hike fares for a
second time this year. “It’s just silly.”

The majority of suburban council-
lors, whose residents pay less for tran-
sit on their tax bills because of fewer
service miles in their wards, voted
against Merulla’s request.

Mayor Fred Eisenberger helped push
the motion through after acknowledg-
ing full free transit might not be afford-
able, but it is still useful to explore what
other communities are doing.

Merulla admits “he’s shooting for
the stars” with his proposal, but hopes
the city will start with smaller steps,
like free transit at rush hour or on
smog days. 

As an alternative, Councillor Bob
Bratina wants the city to explore 
reducing fares  to study the impact on
ridership. 

Continued on A6

ANDREW DRESCHEL

RELATED STORY: A6
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How about free transit? How about a
$150 hike in property taxes?

STORY ON A6.

TRAVEL
SATURDAY, FEBRUARY 4, 2008  ❚ 905-526-3333

BY JESSICA BERNSTEIN-WAX

CERRO PRIETO, MEXICO

I
f you’d rather see butterflies on a moun-
taintop than slather yourself with sunblock
on a tourist-packed beach in Cancun,
Mexico is an ideal winter destination.

Ecotourism is drawing fans in the central
states of Michoacan and Mexico, thanks to the
spectacular yearly migration of millions of
orange-and-black-winged monarch butter-
flies.

In delicate swarms, the butterflies head south
from the United States and Canada to Mexico,
where they drip from pine trees and coat
mountainsides from November to late March.
They gather in such astonishing numbers that
cars passing the Monarch Butterfly Biosphere
Reserve sometimes have to slow to  only a few
kilometres an hour to avoid splattering the del-
icate creatures on the windshield as they fly
across the road.

“I have on many occasions seen Spaniards,
Italians, Americans, Canadians, Mexicans
come into the butterfly colonies and literally
weep,” said Lincoln Brower, a monarch expert
at the University of Florida and Sweet Briar
College in Sweet Briar, Va.

“It’s such an overwhelming emotional expe-
rience to realize that you’re actually looking at
these tens of millions of monarch butterflies
that have come into this tiny little area of
Mexico.”

The biosphere reserve, a federally protected
area nominated for World Heritage Site status,
spans more than 50,000 hectares across two
states and costs less than $5 to enter and $10
more for a guided tour. In some parts, visitors
can trek about on rented horses and burros.

Communal farmers own the land and have
the exclusive right to conduct tours. For that

reason, many guides don’t speak English — so
bring a Spanish dictionary if you want to ask
questions about the butterflies.

Mexican President Felipe Calderon plans to
pump an extra $4.6 million US into the
reserve’s $36.4-million US budget this year, to
improve infrastructure and make the area more
tourist-friendly.

Four butterfly sanctuaries are open to the
public on the property: 
El Rosario and Sierra Chincua in Michoacan,
and El Capulin and La Mesa in Mexico state.

Brower, who has studied the flying insects for
52 years, recommends the Michoacan sanctu-
aries, which he says are among the most popu-
lar and offer amenities such as food, souvenirs
and easy access by car. He suggests visitors go
in February and March, when the butterflies
perform an elaborate mating ritual.

“The males chase the females — they zoom
around after them and catch them in the air
and drop like a dead weight,” Brower said.
“Then the male flies off carrying the female,
and he’ll land up in the trees and mate for sev-
eral hours.”

Astrid Fisch, director of operations for
Ecotours de Mexico, an environmentally con-
scious travel agency based in Puerto Vallarta,
said she tells foreign clients to go on weekdays
to avoid throngs of Mexican tourists.

Be prepared to hike anywhere from 20 min-
utes to over an hour or to ride a donkey. You
can only reach the butterflies on paths laid by
the reserve, and they congregate at extremely
high altitudes — between 2,750 metres and
3,350 metres — so visitors should be in good
enough physical condition to handle steep
inclines.

The Associated Press

Getting there: Visitors can fly to
the Toluca, Morelia or Mexico City
airports and then rent a car or hop
a bus to the town of Angangueo or
the city of Zitacuaro, both of which
offer lodging and transportation,
usually buses or taxis, to the but-
terfly reserve. It takes about three
hours to get to Angangueo by car
from Toluca or Morelia and about
four hours to get there from Mexico
City. People unfamiliar with the

area should hire a car or take a tour
bus for the 30-minute trip from An-
gangueo to the El Rosario sanctu-

ary as the roads can be twisty and
sometimes dangerous.
Angangueo: Tourism office in An-
gangueo, Mexico, is at 011-52-715-
156-0044, but you may not be able
to get information in English. Ho-
tels include El Hotel Albergue Don
Bruno 011-52-715-156-0026, rates
begin at $80 or Las Margaritas 011-
52-715-156-0149 or $27. Trans-
portation can be arranged through
the Monarch Biosphere Reserve. 

Food: Taking food into the reserve
is prohibited, so plan on staying for
a few hours and then heading back
down to the entrance to enjoy que-
sadillas or tostadas at area stands. 
When to go: The butterflies begin
arriving in November, and leave by
late March. The best time to see
them is between 10:30 a.m. and 1
p.m.
Other attractions: Morelia is a
beautiful colonial city with great

food and arts and crafts; Patzcuaro,
a tiny village on a breathtaking
lake, has a great food and crafts
market and two lovely plazas and is
known for its Day of the Dead cele-
bration in early November; Tlalpu-
jahua is a tiny, picturesque town,
an ideal place to stop for lunch.

ECOTOURS DE MEXICO:
http://www.ecotoursvallarta.com/ 
or call 011-52-322-222-6606

PHOTOS BY MIGUEL TOVAR, THE ASSOCIATED PRESS

Monarch butterflies spend the winter in a small area of Mexico.

MEXICO
THE MONARCHS OF 

Tourists from around the world
flock to see millions 

of butterflies

IF YOU GO 

➧➧➧ON THE WEB
For a slideshow of
Monarch Butterflies in
flight go to
www.thespec.com

Total Internet and an HP 
computer. Someone’s 
been good this year.  

n HP 
e’s 
.  

$
for 3 years1

Total Internet Essential
            +
HP computer

3995
Starting from as low as

after total Bell Bundle savings of $10/mo.2

/mo.

Give the Total Internet PC package.
It’s the perfect gift for everyone on your list. Featuring:
• Choice of HP desktop or notebook computer
• Automatically updated security services3

• Consistent Internet access4

• 24/7 technical support from Bell and HP

Offer ends December 31, 2007. Available to residential customers in Ontario, where technology permits. $25 fee applies if you cancel the order prior to activation. One-time fee ($25) applies if you downgrade to a slower speed service. Subject to change without notice and cannot be combined with any other offer. Early termination fees apply. Taxes extra. May not be as shown. Other conditions apply, 
including minimum system requirements. (1) Available to new Sympatico customers and existing Sympatico dial-up customers with a 3-yr. contract term for Total Internet Essential and an Equipment Purchase Agreement for the purchase of the HP Compaq Presario sr5250nx Desktop computer (“Desktop”); on approved credit, while quantities last. Monthly rate of $49.95, less $5 Bundle discount, 
includes $29.95 (subject to change), less $5 Bundle discount, for Total Internet Essential and $20 for the purchase of the Desktop. An early termination fee of $20 times the number of months remaining in the contract applies. Shipping fee of $35 applies for the Desktop. Allow 5 to 7 business days for shipment of the Sympatico rental modem and Desktop. Limit of one Desktop per Sympatico subscription. 
2GB of usage per month; charges apply for extra activity. (2) Service will be billed $49.95; $5 Bell Bundle savings applied to each discountable service for a total of $10. Available to new customers who sign up for the Bundle with Total Internet PC package and at least 1 service among long distance, digital TV or wireless (monthly) on select plans. Bundle discount may be terminated by Bell upon 30-day 
notice. You do not have to subscribe to Bell Canada’s tariffed services. Visit bell.ca/bellbundle for details. (3) Provided with Radialpoint, Inc. to Sympatico customers. No service provides absolute protection. Only available with Windows operating systems. (4) Applies to the access between the customer’s modem and switching equipment from Bell. Sympatico is a trade-mark of Bell Canada.

Available at the following Bell stores:

Hamilton
Eastgate Square
905 578-2271

Hamilton
Centre Mall
905 545-4484

Hamilton
1289 Upper James St.
905 573-9000

C M Y

Tick talk
Luxury watches 

in demand
Go 11

Sit up!
Easiest to hardest moves 
to suit your fitness level

Go 5

Hockey moms
Online resource 

for rink-bound parents
Go 8

LARRY CROWE, THE ASSOCIATED PRESS
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This drink is about holiday spirits
Go 19

DECEMBER 19, 2007

FREEPRESS
Distributed by The Hamilton SpectatorSaturday, April 28, 2007

Get your up-to-date news daily in...

Full story inside....
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Food: Taking food into the reserveTT
is prohibited, so plan on staying for
a few hours and then heading back
down to the entrance to enjoy que-
sadillas or tostadas at area stands.
When to go: The butterflies begin
arriving in November, and leave by
late March. The best time to see
them is between 10:30 a.m. and 1
p.m.
Other attractions: Morelia is a
beautiful colonial city with great

food and arts and crafts; Patzcuaro,
a tiny village on a breathtaking
lake, has a great food and crafts
market and two lovely plazas and is
known for its Day of the Dead cele-
bration in early November; Tlalpu-
jahua is a tiny, picturesque town,
an ideal place to stop for lunch.

ECOTOURS DE MEXICO:
http://www.ecotoursvallarta.com/ 
or call 011-52-322-222-6606
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Available at the following Bell stores:

Hamilton
Eastgate Square
905 578-2271

Hamilton
Centre Mall
905 545-4484

Hamilton
1289 Upper James St.
905 573-9000
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CHRISTMAS SPECIALS AT KENESKYS

228 Barton St. E., Hamilton
905-527-1021

Mon-Wed 9am-8pm, Thurs-Fri 9am-9pm
Sat 9am-5pm, Sun 11am-5pm

www.keneskysports.com

CHRISTMAS 
GOALIE SCHOOL

Goalie Lessons @
The New Wave 
in Burlington

Jan. 2, 3, 4
Space Limited • Call us today!

all Hockey & 
Goalie Pants

228 

Mon-Wed 9M
Sat 9

all Hockey & all Hockey & 
Goalie Pants

yy
Goalie Pants

25% 25% 
OFFOFF

NHL 
Hockey 
Jerseys

$$11911999

Customized 
Jerseys

$$1991999999
Starting at

DOGS BRING CHRISTMAS CHEER
FORMER KILTY B LEAVES HIS MARK  
TICATS TRADE DAVIS 
STEROID MIDDLE MAN

THE HAMILTON SPECTATOR ✦ WEDNESDAY, DECEMBER 19, 2007 ✦THESPEC.COM

SP2 
SP3 
SP6

SP8-9 

CANES CLIP LEAFS Leafs lose 3-2 
in overtime SP4

ties

For Classifi ed rates, please see the 2008 Classifi ed Rate card.

❖  Currently thespec.com 
averages 3.1 million page 
views per month.

(Online media kit posted on 
footer of thespec.com)
Source: Omniture

Banner Advertising
 1 time **6 times **13 times **26 times **52 times     

Front Page 30x10                                              
Mon to Fri $4,613 $3,603 $2,752 $2,164 $1,793     
Saturday $5,441 $4,254 $3,250 $2,546 $2,119     

Section Front 40x10                                      
Mon to Fri $3,312 $2,873 $2,045 $1,719 $1,439     
Saturday $3,917 $3,529 $2,496 $2,032 $1,707                                       

Page 3 Banner 40x10                                            
Mon to Fri         $2,816 $2,442 $1,738 $1,461 $1,224     
Saturday $3,329 $3,000 $2,121 $1,727 $1,451                                         

all charges include full colour           ** with signed frequency contract

Flyer Distribution, TMC and Zoning
Total Market Coverage (TMC) in the Hamilton CMA, or zoned distribution 
is available. Rates and coverage areas available upon request.



COLOUR, BLACK & WHITE
GUIDELINES
REPRODUCTION
• Screen Ruling: (100 lines per inch)
• Tonal Ranges:

Highlight - 10% in area intended to reproduce as
the whitest white or light colour with detail.
Midtone - Placement will vary with the tonal
range of the original. Set to compensate for
approximately 30% total gain in the midtone
area. A 50% dot on film will measure as
approximately 80% printed dot.
Shadow - 85% in shadow areas intended to hold
detail. Greater than 90% will print solid.

• Graphic Colour (Screen Tints):
- Minimum reproducible screen tint, 20%. 
- Any tint 80% or higher will print solid

Ensure that all colour images are converted to
CMYK. (RGB colour mode images will print as
grayscale)
• Resolution guidelines:

Colour and Grayscale Images 200 dpi
Bitmap Images 600 dpi

TYPE
• Reverse Type: 10 pt. sans serif acceptable

reversed in solid black only. Otherwise, not 
less than 14 pt. reversed in areas having at 
least 50% tone value in black. Screened type
reversed in solid black must not exceed tint 
value of 20% black.

• Surprint Type: Type should not be surprinted 
in areas that exceed 30% screen tint value.

COLOUR MATCHING
For best results, a Hamilton Spectator Colour Chart
will be mailed upon request or refer to NAA Vol. 8. 
Metallic and any other specialty inks are not
available. All custom colours should be specified as
CMYK process colours in the colour palette.

FAX & PHONE NUMBERS

Fax Numbers:
National/Multi Market. . . . . . . . . . . . . 905-526-9205
Local Retail . . . . . . . . . . . . . . . . . . . . . . . 905-522-1696
Classified. . . . . . . . . . . . . . . . . . . . . . . . . 905-526-6779
Phone Numbers:
Main Switchboard. . . . . . . . . . . . . . . . . 905-526-3333
Advertising Switchboard . . . . . . . . . . . 905-526-3477
Classified. . . . . . . . . . . . . . . . . . . . . . . . . 905-527-5555

Electronic Advertising Guidelines Effective February 2008

MECHANICAL REQUIREMENTS
Retail

Classified, Spec Homes, Cars & Turcks

1 col. 5p4.8 .9”

2 col. 11p9.6 1.967”

3 col. 18p2.4 3.033”

4 col. 24p7.2 4.1”

5 col. 31p 5.167”

6 col. 37p4.8 6.233”

7 col. 43p9.6 7.3”

8 col. 50p2.4 8.367”

10 col. 63p0 10.5”

9 col not available for Retail ROP

Ad depth measurement: agate lines
Broadsheet: 10 Column
Full column depth: 307 agate lines or 21.929” deep

Ad depth measurement: agate lines
Tabloid: 10 Column
Full column depth:  142 agate lines or 10.143” deep

Broadsheet & Tab Double Truck
21 Columns - or 22” wide

1 col. 6p 1.000”

2 col. 12p4 2.056”

3 col. 18p8 3.111”

4 col. 25 4.167”

5 col. 31p4 5.222”

6 col. 37p8 6.278”

7 col. 44 7.333”

8 col. 50p4 8.389”

10 col. 63p0 10.5”

9 col not available

Wits & Pieces, Tabloid Special Features
New Homes      pica width X agate line depth

1/8 pg. 31p x 34 ag

1/4 pg. 31p x 70 ag

1/2 pg. horz. 63p x 70 ag

1/2 pg. vert. 31p x 142 ag

Full pg. image size 63p x 142 ag

Inside Banner 63p x 34 ag

Advertisements that exceed 90% of the depth space
of a column will be charged for 100% of the column.

Trucks



Electronic Advertising Guidelines
Effective February 2008

The Hamilton Spectator is fully set up to receive electronic advertising via email, ftp or CD/DVD, in
Macintosh. Note to PC users: We will accept properly prepared EPS and PDF files that require no
modification.
The following is a list of procedures, software and hardware which we support. The Hamilton Spectator
will not be liable for any errors resulting from incorrect advertising materials received from an
outside source which do not meet these specifications. We will attempt to ensure trouble free
output but the liability rests with the supplier of the advertising materials.

Electronic Material Deadlines
Your electronic advertising material must be received by The Hamilton Spectator no later than 
4 p.m. EST 2 days prior to insertion for regular ROP. For pre-printed sections please contact your
representative for deadlines.

Software/Hardware Compatibility
The Hamilton Spectator is a Macintosh computer environment and is equipped to receive files in
the following software formats:
• Adobe Indesign CS3 (preferred) • Quark Xpress™ 4.0(will be coverted to Indesign)  

(all fonts & images included)
• Adobe Photoshop™CS3 (saved as a binary EPS or uncompressed TIFF)
• Adobe Illustrator®CS3 (saved as an Illustrator® EPS with fonts outlined)
• Adobe Acrobat™ PDF 
• Placeable EPS (with fonts outlined or text exported as curves)
Transport Media accepted:  CD/DVD, FTP (see below  for details)

Preparing Files
To avoid reproduction problems:
• Include all printer and screen fonts and supporting graphics with your file. If fonts are not

included, the Hamilton Spectator will attempt to match the missing font as closely as possible.
• Ensure all colour is set for process separation/CMYK printing. Knockouts and colour trapping

are the responsibility of the advertiser • DCS files are not acceptable
• Confirm that the file is prepared to the size which it has been booked
• If the ad is to run B/W, be sure there are no colour components
• Placed image reductions of more than 20% are not recommended.
• Ensure all images are in either TIFF or EPS format. When saving a file in EPS format, in the EPS

Options Window, select Macintosh (8 bits/pixel) Preview and Binary Encoding. Do not use JPEG
compression of any kind. Leave all other options unchecked. When saving a file in TIFF format,
set the Byte Order to Macintosh. Do not use LZW Compression.

Electronic Transfer
Before uploading your ad, please compress all the necessary files into a single archive using file
compression software such as Stuffit™. (This is crucial to maintaining the integrity of your files).
The filename should not contain any slashes (/or\), spaces, commas, question marks (?) or
ampersands (&). Limit filenames to 28 characters. Please do not create folders on our FTP site.
• Fax a hard copy of the advertisement(s) to your Hamilton Spectator representative if sending

via email or ftp or include with disk  Fax #: 905-526-9205

FTP  SITE  -  HOST: 192.206.151.19    User ID: specads    Password: specads
Client/Agency FTP: Fax copy of advertisement, site instructions, file name and contact
name and number to (905) 526-9205.
Email Addresses: NATIONAL : adsonly@thespec.com LOCAL RETAIL : localretail@thespec.com




