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o STANDARD IAB SPECS - Learn more about our various ad units

o VIDEO SPECS - Learn more about our new video gallery

o HIGH IMPACT PLACEMENTS- Learn more about these unique ad

placements

o RICH MEDIA PLACEMENTS - View our approved Rich Media Formats

o CUSTOM MODULES - Learn more about our variety of unigue

sponsorship opportunities

o ADDITIONAL INFORMATION — NFL Guidelines, NFL Terms and

Conditions, and Contacts

*Please click on the following contents to go directly to the page*
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SITANDARD IAB UNITS

Leaderboard 728x90 ¢ Rectangle 300x250 » Skyscraper 160x600 ¢ Large Rectangle 300x600

SPECS

PLEASE NOTE THE FOLLOWING:

*No max file size if served by 3rd party

*Will only accept iFrame Rich Media from 3rd party vendors. Will NOT accept Javascript

*NO expanding placements on the homepage — exception Homepage Takeovers

*Agency is responsible for ALL Rich Media Fees

*DART, Atlas, Pointroll, Eyewonder and Eyeblaster all accepted Rich Media Partners

«Click on placements above to view examples ”ﬂ
NFL

.COM



Leaderboard 728x90 Rectangle 300x250
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BUY HYPERCOOL >  EXPLORE THE TECHNOLOBY

NEWS DRAFT VIDEDS TEAMS PLAYERS SCORES SCHEDULES

News Home Blogs Injuries Transactions Photos

NEWS

Kansas City
CHIEFS

STATS STANDINGS FANTASY NFLNETWORK

ANALYSIS & OPINIONS

Wyche: Few certainties at inside linebacker
Evaluating this year's insice linsbacker class is & difficut task for
seolts. Aside from Rey Maualuga and James Laurinaltis, the rest of
the prospects at the position have red flags.

Mayock: Top 20 NFL draft prospects
Virginla ottensive tackle Eugens Monros Is the highest-rated player
B ir ke Meyock's list of the top 20 draft prospects. Check out the
f rest of the list

Carucci: Bears are this year's 'it' team
Last season, ths Browns made & surprising five appsarances on
2 prime-time television. If the 2009 NFL schedule is any indication, this

year's in-vogue team appears o be the Bears and their new GB.

SPOTLIGHT

- # ¥ Free-agent tracker
Byron Leftwich has signed with the Bucs to compete for their
slarting GE job. Stay up to date with &ll of the signings by sorting
through players, positions and tesms

Top 10 all-time draft steals

Mot only are Tom Bracy and Jos Montana Super Bowl MyPs, both
! were draft steals. Find which cther players make up the top 10
3 steals in draft history, then discuss with cther fans.

NFL Draft: Predict the Pick
Play NFL com's Predict the Pick now and enter for your chance to
win tickets to the 2010 Pro Bow! in Miami

HEADLINES

+Bills assistat April voted NFL's top special teams coach
»Former NFL broacicaster Merle Harmon diss at age 82

> Blabama OT Smith, & first-round prospect, fires his agent
> Prospect Curry invites leukemmia survivor to his drafl ekl
>Hine top prospects scheduled to sttend drait | Blogs

> Comeast-NFL Network hearing scheduled for this wesk
»Report: Jets decide they'l pass on Cowboys WR Austin
»Veteran LB Thomas jeins Chisfs | Free-agent tracker

Y Subscribe More Headlines »>

VIDED HEADLINES

@ Draft buzz
Michael Lombard has the lastest draft
buzz regarding Mark Sanchez, Michael
Oher and mare

Edwards trade rumors

Is Browns WWR Braylon Edvards heaced
to the Giants in a trade? MFL Total Access
has the latest

2009 schedule headlines

Find ut the biggest matchups and

headines inthe 2009 NFL schedule
[ = L S

) Subscribe More Wideos 3=

PRESS ROOM

HFL com, NFL Network: Your home for ‘03 schedule
announcement

Fan guidslines for attending the 2008 NFL Dratt
HFL com festures Fan Var Rooms for 2009 draft
KFL.com, NFL Network, NFL Films get 15 Emmy
nomingtions

HFL to honor AFL

PRESS ROOM

Archives

AFC News:

Select a Team -
Select a Team -
Select a Month/ear. .

MFC Mews

Archives

You could win
a trip to the
2010 Pro Bowl

Follow All NFL

Draft News on NFL

NETWORK

NFL ANYTIME

TICKETS

OTHER LINKS =2

Scorebosrd
Stanings
Stats

o 1 P

NFL.COM DELIVERS

FULL 2009 DRAFT COVERAGE
FEATURING: EXPERT ANALYSIS

< 3

CHIEFS

NEWS DRAFT

FANTASY

VIDEDS TEAMS PLAYERS SCORES SCHEDULES STATS  STANDINGS FANTASY

Fantasy Home  PlayerNews  Fantasy Games  PlayerRankings  Blog  Fantasy 101

Player News

prev |1 |next

Brandon Johnson (LB) Cincinnati Bengals
Upaiated 416109 2:36 PM
The Bengals have agreed to terms with restricted free agert linebacker Brandon Johnson, Terms werent released
Impacts: The faurth-year player from LoLisville firished secand an the team in tackles last seasan, gefting & chance ta start after
rockie inebacker Keith Rivers broke his jaw. Johnson veas a fifth-round pick by Arizona and played on specisl teams for two years
The Bengais signed him as a fres agent, and he ot his chance to play after Rivers got hurt. The Bengals tendered him & contract in
February, giving them the right to match any offer from another team

Collapse [

Gary Russell (RB) Pittsburgh Steelers
Upated 4116109 1:30 P
The Steslers released Russell on Thursday
Impacts: Russell signed with Fitshurgh as an undrafted free agent in 2007 . He scored a touchdown curing a 27-23 victory over the
Arizana Carelirests in the Supsr Bowl.
Collapse [

Charlie Batch (QB|) Pittsburgh Steelers
Upelated 4/16i05 1:30 P
Batch returned ta the Pittshurgh Steelers by signing an $385,000, one-year contract that includes a $50,000 signing bonus
Impacts: The move Thursday was expected because Batch has heen working out with the Steelers since missing last season with =
braken right collarbane, Byron Leftwich replaced Batch as Ben Rosthiisberger's backup, but he signed a §7.5 millon, twa-year deal
with Tampa Bay. Batch has been the Steslers’ primary backup SINce SIgning with the Steelers in 2002, He has played In 22 games
since then, starting four times.

Collapse [

Joe Nedney (K) San Francisco 49ers
Updated 4/1604 1:30 PM
The 48ers extended Nedney's cortract on Thursday
Inpacts: Medney had ancther steacly season for the 49ers, improving to 101-01-115 on field goal sttempts since joining the clul in
2005, The former San Jose State kicker is the 42nd-leading scorer in MFL histary
Collapse [-

Parys Haralson (DE) San Francisco 43ers
Updated 4¢1603 1:30 P
The 48ers have extended the contract of inebacker Parys Haralson after a strong 2008 season

Michael Vick (QB) Atlanta Falcons

Upuiated 441609 1:08 PM

Wick has returned to & federal prisan in Kansas after = stirt in Yirginia for his bankruptcy case Expand [+
Anthony Waters (LB) San Diego Chargers
Upeiated 411509 5:08 P

The Saints signed free agent Waters. Exand [+
Maurice Jones-Drew (RB) Jacksonville Jaguars

Upated 4/15i09 8:10 AM

Janes-Drew has aoreed to & four-yesr contract extension with the Jacksonville Jaguars Expand [+
Byronh Leftwich (QB) Pittsburgh Steelers
Upiated 4413409 £:03 PM

The Buccaneers have signed Lettvrich s a fres agent Expand [+
Zach Thomas (LB) Kansas City Chiefs

Upuiated 4413108 4:05 PM

Kansas City has signed Thomas in an effort 1o fix one of the wesksst postiores on & team that went 2-14 last year Exand [+
Kevin Dockery (DB} New York Giants

Upelated 4113109 1:52 P

Dockery signedl a one-year free agert tencer for $1.54 millian on Monday. Expand [+
Deonte Whitner (DB) Buffalo Bills

Upiated 4/13i09 12:07 P

wihilner has been formaly charged with aporavated disorderly conduct and resisting arrest for his role in an altercation Expand [+

James Harrison (LB} Pittsburgh Steelers

C
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NFL NETWORK

You could win
atrip tothe
2010 Pro Bowl

Follow All NFL
Draft News on NFL

4 NETWORK

NFL ANYTIME  TICKETS

OTHER LINKS 2

League Manager 2008
Fartasy 2008
Playhook Challenge
Touchdawn Challenge




VIDEO AD SPECS

Video Gallery ¢ Right Rail Video

SPECS
16:9 Ratio Video sizes (640x360 or 720x480)
Digital BetacamSP (preferred) or analog BetacamSP
NiA
Yes
NiA
Text Max

Video Gallery: 300x250 Companion Ad (can be served by 3" party)

Right Rail Video: 300x60 Companion Ad (site served, static gif/jpeg, 1x1 tacking pixels needed)

Click on placements above to view examples
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Video Gallery Landing Page
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Follow All NFL Draft
News on NFL
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ouws CURRY
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News Home Elogs Injuries Transactions Photos

',p;__ ARIZONA CARDINALS
a8

g rEcomEetins - - o u b — st 1 bl e et TP ST L
Disgruntled Cardinals Boldin, Dockett sit out first day of minicamp ety . T - e
Associated Prass z . # s

MPE, A - Wide receiver £ din and defensive tackle Damell Dockett showed up for the start of I . . . i il . . HEAML PET
5 minicamp Frlahy but both players begged out of workouts because they said they are injured J

Boidin and Dockelt are upset about their contracts, and both said they had injured hamstrings, Cardinals coach
ken Whisenhunt said

“They showed up last night and reported an injury that we werent aware
of," Whisenhunt said, “s0 a5 part of our procedure, we sent them for ¥ P edcome Beares Wels
MRis. Hey, we know what's going on, 50 I'm really not going 1o have .
much to say about that ®

B3
Two other players with unsettled contract issues - linebacker Kailos : ‘_ ‘
Dansby and safaty Adr n - participated in Friday's first Touchdowns: 11

waorkout, although Dansby was .ate because of what he said was a

mixup over what time the practice started

Boldin and Dockett were on the field for the second workout Friday, but they didnt practice. Afterward, Boldin was
vague in his responses but said his stance hadnt changed since he asked to be traded nearly 3 year ago

'Hnnesrlf it's aut of r my hands what's going 1o be daone,” he said, "This whole process has gone on lang enaugh
| think it's =afe to say a lot of people are tired of it, myself included, So, hopefully somathing will get done sooner
rather than |atar”




HIGH IMPACT PLACENENTS

Homepage Roadblocks eTeam Site Takeovers « Window Shades  Peel Back » Overlays ¢ Prestitial

Placement Ad Size Max Expanded Ad Size

PLEASE NOTE THE FOLLOWING:

*No max file size if served by 3rd party

*Will only accept iFrame Rich Media from 3rd party vendors. Will NOT accept Javascript
Agency is responsible for ALL Rich Media Fees

*DART, Atlas, Pointroll, Eyewonder and Eyeblaster all accepted Rich Media Partners

«All placements must be user initiated and include play, pause, mute and close buttons
*Rich Media NOT permitted on the Team Sites

«Click on placements above to view examples

i 177 1..COM



HOMEPAGE ROADBLOCK PLACEMENTS

Homepage Roadblock 728x90 and 300x250
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TEAM SITE TAKEOVER

\-} :

L 7 =
A N\ S =
OFFICIAL WEB SH\E O] T?IEPHTS%}‘
nse Photo Available  Kenny Chesney returns to H

ing Lineup

CUICK HERE FOR LP JOB OPFORTUNITIES

TEAW ) GAMEDAY ) PRESSBOX )) TICKETS ) LPFIELD ) FANZONE )) KIDS ZONE )) CONWUNITY )) HISTORY )) PRO SHOP

NITY--YOUTH FB
~STEELERS TV

e : CLICK HERE FOR LP TITHNS e ‘;LDEO >>>
) s VoS00 THE

. BIRTHDATE . 10/22/82 VIDEO CENTER
NFL EXP, _ _

eclera s Proud Sponsor of fh Boon a fan farever, but 12:4 is more

X s o |than ted with th
b ek [|than | ever expecte e
| AFC Champmmh!p Gume schedule we had. They did good!
SR, Heinz Fisld Advisory for s Steelers Top- V N Posted by D535teeler
i Sunciay’s Stesiers Game - Fans m Ranked Defense Steelers —
W05 msked o Arrive Early 3 Photo Avadadle |

4 Steelers host Ravens in AFC Championship Game

WA vany - R 3

4* Kenny Chesney returns to Heinz Field

08 Training camp wrap:
ith only one practice left that is

Lol il team pass

2008 Wallpaper.

Weekly team goals
Fan Poll

Complete postgame clips and more
CLICK HERE f0 get Team Pass

ers strive for improvem

MORE NEWS: TITANS | COMMUNITY | BLOGS

COMMUNITY  BLOGS  CHEERLEADERS ~ NFL  FANTASY




WINDOW SHADE PLACEMENT

Non-Expanded 60x985 Exands to 160x985
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PEEL BACK PLACEMENT

Prior to Peel Back — Fixed 728x90 and 125x125
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NEWS EVENTS VIDEOS TEAMS PLAYERS SCORES SCHEDULES STATS STANDINGS FANTASY NFL NETWORK NFL ANYTIME TICKETS
hatns After Peel Back — 500x500

Hews Home Blogs Injuries Transactions

CAN'T-MISS PLAYS —— AP ‘ O @ w—
Can't-Miss Plays of Week 13 Live from your pocket, it's the NFL. o : rtoriy
NFL.com i ’ @ Sprint J Get NFL Mobie Live now ; : Audotic

1 Getitnow
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NEWS EVENTS VIDEOS TEAMS PLAYERS SCORES
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CAN'T-MISS PLAYS

Can't-Miss Plays of Week 13

NFL.com

More where that came from
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OVERLAY PLACEMENT

600x400

STATS  STANDINGS

Rer

Dolphins' deal done

The sale of the Dolphins is compiete, and the new owner
says Bil Parcels is staying. Adam Schefter examines.
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PRESTITIAL AD PLACEMENT

Sample executions prior to entering the homepage
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RICH MEDIA PLACEMENTS

Expanding
Placement Size Max Ad Size File Size Direction

Expandlng Leaderboard 728x90 965x195 39K Flash | 20K GIF

Streaming Vldeo 728x90 728x90 39K Flash | 20K GIF Downward
Leaderboard

Expanding Rectangle 300x250 565350 39K Flash | 20K GIF
Streaming Video Rectangle | 300x250 300x250 39K Flash | 20K GIF
Expanding Skyscraper 160x600 525x600 30K Flash | 20K GIF

PLEASE NOTE THE FOLLOWING:

*No max file size if served by 3rd party (via Rich Media tags)

*Will only accept iFrame Rich Media from 3rd party vendors. Will NOT accept Javascript
*NO expanding placements on the homepage — exception Homepage Takeovers

*Agency is responsible for ALL Rich Media Fees

*DART, Atlas, Pointroll, Eyewonder and Eyeblaster all accepted Rich Media Partners
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CUSTOM MODULES

NFL.com offers a variety of unique sponsorship and custom package opportunities. We offer integrated
sponsorships that leverage your brand along with the NFL. To learn more about these opportunities please
contact a sales assistant at the NFL.

[

ETIUN REAL NFL

Homepage Promotion that
drives the user to a
customized page

i 177 1..COM



ADDITIONAL INFORMATION

NFL GUIDELINES - Please view a list of guidelines to consider when submitting
advertisements to the NFL

NFL TERMS AND CONDITIONS - Please review the terms and conditions when
submitting advertisements to the NFL

CONTACTS - We appreciate your interest to advertise on NFL.com. Please contact
us with any guestions or concerns

*You can find each of these documents in the ATTACHMENTS section of the PDF*




NFL.COM ADVERTISEMENT GUIDELINES


Below is a list of items to consider when submitting advertisements to the National Football League. These guidelines are intended to provide general guidance. They are not inclusive or exhaustive and are subject to change.


ALL SUBMISSIONS ARE SUBJECT TO THE PRIOR REVIEW AND APPROVAL OF THE NFL REGARDLESS OF WHETHER THEY COMPLY WITH THESE SUGGESTED ADVERTISEMENT GUIDELINES. FOR THE AVOIDANCE OF DOUBT, THE NFL CAN DISAPPROVE SUBMISSIONS REGARDLESS OF WHETHER THEY ARE CONSISTENT WITH THESE SUGGESTED ADVERTISEMENT GUIDELINES


NFL MARKS


· NFL Marks may not be depicted or otherwise referenced in non-sponsor or license advertising


· Phrases intended to ambush NFL Marks may not be included in non-sponsor or licensee advertising (e.g., “This Football Sunday: America’s Unofficial Holiday”)


· Advertisements cannot imply that the NFL endorses or is otherwise affiliated with the advertised product, service of the advertiser


branding


· Advertisements should be consistent with the NFL’s goodwill and reputation of wholesomeness


· Advertisements should not contain offensive, lewd, violent or pornographic images


· Advertisements should be consistent with the NFL Brand values


prohibited categories


The NFL will NOT accept advertising promoting the offering of or making reference to any of the following products or services (partial list)


· Distilled Spirits


· Tobacco Products (including cigarettes, cigars, tobacco, chewing tobacco and snuff)


· Contraceptives


· Feminine Hygiene Products


· Fireworks


· Firearms and Ammunition


· Lotteries


· Gambling (including Horse or Dog Racing and products or services relating in any way to gambling)



Advertising Terms and Conditions


NFL.COM


These terms & conditions are applicable to all campaigns on www.NFL.com, and all “syndicated” and/or “co-branded” versions of www.NFL.com, and will be binding on all clients irrespective of any terms or conditions to the contrary set forth in any Intersection Order delivered to NFL.com, unless Insertion Order is executed by an officer of NFL.com and returned to the client.  Accordingly, in the event of any conflict between any Insertion Order and these terms and conditions, the provisions of these terms and conditions shall control.  The submission of an Insertion Order by a client will be deemed the client’s acceptance of the foregoing.


Customer service representatives and sales representatives are not authorized to modify any of these terms and conditions.  Any modifications of these terms and conditions is effective only if set forth in a separate written agreement signed by an officer of NFL.com.  NFL.com shall not be bound by any promises or representations made by its customer service representatives or sales representatives.


General Ad Requirements


· We do accept out-of-banner (except on homepage), and In-Banner video Rich Media formats. Please note all Rich Media needs to be approved and is subject to an additional serving cost up to $5 net CPM or fees must be incurred by agency.


· We do NOT accept floating, pop-up, pop-under or full-page takeovers.


· We do accept GIF, JPEG, SWF, and Rich Media Interstitials (only for non-home page placements) or Third Party Served Ads.

· User-initiated (NO auto-initiated) audio and/or streaming video is permitted; however, ad must contain an easily identifiable mute, stop or pause button. When initiated, mute must be applicable to current and all subsequent looping of video. 


· Audio sound under one second is allowed to mouse-over events (this refers to “click” or “beep” sounds).  However, if deemed too distracting, NFL.com reserves the right to ask that the advertiser remove them.


· Specific rich media instructions available upon request (IAB standard requirements)

· Any advertising content that mimics the “look and feel” of NFL.com content must include a “Sponsored by…” on all frames of the ad.  It must be clear who placed the ad.


Standard Ad Products

		

		Ad Unit Type

		Pixel Size

		Maximize Expanding Size

		File Size


Rich Media

		File Size


Non-Rich Media



		Third Party Served



		Rectangle

		300x250

		565x350

		39k

		20k



		

		Skyscraper

		160x600

		525x600

		39k

		20k



		

		Leaderboard

		728x90

		965x195

		39k

		20k



		

		Large Rectangle

		300x600

		N/A

		39k

		20k



		

		Homepage Expandable Takeover*

		728x90

		965x195

		39k

		20k



		Site Served

		Video Gallery Pre-Roll

		640x360


(16:9 ratio)

		N/A

		See Below

		N/A



		

		Video Gallery Pre-Roll Co-ad

		300x60

		300x250

		39k

		20k



		

		Video ROS (Rightrail)       Pre-Roll

		640x360


(16:9 ratio)

		N/A

		See Below

		N/A



		

		Video ROS (Rightrail) Co-ad

		300x60

		N/A

		N/A

		20k





Expanding Ad Guidelines


· Standard ad units should only expand beyond standard size, and must be user-initiated on mouse-over or click.  Non user-initiated expanding ads are accepted on a case-by-case basis.


· Expanded portion MUST automatically close when the user mouses or clicks off the ad.


· All expanding ads must have a PROMINENT “CLOSE X” button, not less than 10-pt type, in the upper right hand corner of the expanded portion of the ad.


· Please note that any ads that expand over site content must be limited to a size that is no more than twice the size of the original ad space.  This means that the expanded area can be no longer than the original size of the ad.  See above chart for maximum expanding sizes.

· Include guidelines for the movement direction (left, right, up, down) of the expanding ad


· *Homepage Expandable Takeover: You must work with a 3rd Party Rich Media vendor to build this unit. If creative type is Auto-Expand, it must have a frequency cap of 1x per user. All subsequent serves must be user-initiated expand.

· No Expanding ads on the homepage – exception one-day homepage takeover/roadblock

Flash Guidelines


· In order for an ad server to track clicks for Flash creative, the creative must be set up with the clickTag variable. This variable passes the click information from the Flash file through to the ad server so that the ad server can properly log the interaction.  The clickTag should be set up in an invisible button on the top layer.


· Macromedia Flash Version 9 or lower. The creative must be delivered as a .swf (Flash Player File).


· Required with all Flash files; 20K for Static or Animated GIFs. Animated GIFs must have a refresh time of greater than two seconds.


· Target in getURL statements must be “_blank” to call a new browser window.

· Unlimited “looping” of the creative is permissible, however a repeated “blinking” or “strobing” effect will not be permitted

Video Guidelines


Pre-Roll:

• Electronic: FLV, AVI, MPEG, MOV, WMV, other un-encoded formats


• Physical: Digital Beta, DVCAM, MiniDVD, DVD, VHS

· Tapes can be sent to:


                           DoubleClick 


              c/o Metro Encoding 


              4425 W. Riverside Drive, Suite 202


              Burbank, CA  91505

· Please include:  NFL.com, Company Name, project name, contact name, flight dates, and impression goals.


· Pre-roll length:  15 seconds 

· We DO NOT accept pre-roll video advertising for placement within the centerpiece editorial unit

Companion Ad:

· Ad sizes: 300x60 

· 300x60 must be in gif or jpeg format; 

· Client may provide one 1x1 tracking pixel and/or click tracker per each companion 

Survey Guidelines


· Pop up recruitment messages will only be considered as part of an overall, significant minimum financial commitment; Pop ups will not be spawned from the home page


· Pop under recruitment messages will not be accepted

· Other recruitment methods will be accepted on a case-by-case basis, such as in-banner creative

· Bonus impressions will not be given for control group inventory.

· All survey results must be shared with NFL.com within 30 days completion of collecting the consumer data

Reporting Guidelines


· Clients must inform NFL.com prior to trafficking their advertising if their third-party tags are not DART-compliant.

· Third-party tags of this nature are subject to testing, and should be delivered 5 business days prior to requested launch date

Trafficking Guidelines


· Rich Media format must be supported by Double-click.


· Rich-media vendors must be silver or gold level Double-click Partners.


· Current list of accepted vendors (2008):


· Eyeblaster


· Eyewonder


· PointRoll


· DART Motif

· Atlas


· Mediaplex


· Viewpoint Corp.


· Eyewonder, Inc.


· Klipmart

· All campaign stats must be trackable through DART.


· Browser or operating system limitations (such as advertising not appearing properly on a MAC, or Rich Media not activating properly in Firefox) should be noted on the creative by either the creative vendor or the agency.





· All formats are subject to rejection or cancellation if they do not perform to our technological or quality assurance standards. Please refer to “General Ad Requirements” above for information on acceptable ad formats.


3rd Party tracking


· For any third party tracking received, we will provide agency with DFP reporting.


· Agency has the option to be billed per DFP reporting, or on Atlas reporting if they track via Atlas. 

· Client agrees to NFL.com reporting totals that are within 10% of third party reported data.  Invoices will be created based upon NFL.com reporting totals that are within 10% of third party reporting data.

Deadlines:
For new campaigns, we must receive all creative elements required by our specifications and in conformity with our specifications:


		Ad Unit Type

		Deadline



		Standard Ad Units 

		5 full business days prior to launch



		Video

		10 full business days prior to launch





Procedures:
All creative elements should be sent to us by e-mail addressed to NFLMediaSales@nfl.com.


                                          Please label appropriately your file(s) that contain your creative elements.



Please examine the appropriate ad unit detailed specification for the list of required creative elements applicable to each type of ad unit.

Review Process:
Upon receipt of creative elements, we commence our review to determine if all required creative elements are included, whether they are in conformity with our specifications, and such other review as may be necessary to implement the campaign.



We do not commit to commence site implementation of a campaign until that review is final and all elements are accounted for and approved.  If our review discovers non-conformities or other issues, we will so advise you and request revised creative elements; in such event, the time deadlines set forth above will not begin to run until we receive revised and conforming creative elements. 



Once we have determined that all required creative elements have been delivered and are conforming, we will send you a campaign launch assessment and tentative launch timeline.


Ad Standards:
All creative must function uniformly on both Mac and PC platforms as well as multiple browser versions of Netscape, Internet Explorer and Firefox.  Client agrees to notify NFL.com of any creative elements which do are known to not function on the aforementioned platforms.  We reserve the right to delay launch dates, terminate existing creative and cancel individual placements or entire campaigns for creative that does not comply with our standards or that does not function properly on these platforms.  

Creative


Requirements:
If you require that tracking tags be included in a unit, we must receive them no less than 10 business days prior to launch.  NFL.com tracks unit impressions and CTR through Doubleclick irrespective of whether such tags are provided. Clients that do not wish to provide their own tracking should be aware that NFL.com’s Doubleclick tracking will be used for all billing and reporting purposes, and may be asked to confirm their acknowledgement of this.

 
For units being created by the NFL (ie: branded logos, polls), if you require tracking tags to be included, we must receive them at the same time a style guide is sent and eps logos are approved.

Cancellations:
NFL.com uses IAB standard cancellation policies.  Please see http://iab.net/standards/termsandcond2.pdf for more information. 


a. At any time prior to the serving of the first impression of the IO, Agency may cancel the IO with 30 days prior written notice, without penalty. For clarity and by way of example, if Agency cancels the IO 15 days prior to the serving of the first impression, Advertiser will only be responsible for the first 15 days of the IO. 


b. Upon the serving of the first impression of the IO, Agency may cancel the IO for any reason, without penalty, by providing Media Company written notice of cancellation which will be effective after the later of: (i) 30 days after serving the first impression of the IO; or (ii) 14 days after providing Media Company with such written notice.

c. Either party may terminate an IO at any time if the other party is in material breach of its obligations hereunder that is not cured within 10 days after written notice thereof from the nonbreaching party, except as otherwise stated in this Agreement with regard to specific breaches. Additionally, if Agency or Advertiser commit a violation of the same Policy (as defined below), where such Policy had been provided by Media Company to Agency, on three separate occasions after having received timely notice of each such breach, even if such breach has been cured by Agency or Advertiser, then Media Company may terminate the IO associated with such breach upon written notice. If Agency or Advertiser does not cure a violation of a Policy within the applicable ten day cure period after written notice, where such Policy had been provided by Media Company to Agency, then Media Company may terminate the IO associated with such breach upon written notice. d. Short rates will apply to cancelled buys to the degree stated on the IO.

Payments: 
NFL.com uses IAB standard payment policies.  Please see http://iab.net/standards/termsandcond2.pdf for more information. 


Agency will make payment 30 days from receipt of invoice, or as otherwise stated in a payment schedule set forth in the IO. Media Company may notify Agency that it has not received payment in such thirty-day period and whether it intends to seek payment directly from Advertiser pursuant to Section IIIc, and may do so 5 business days after providing such notice. 


Payment Liability: 
Unless otherwise set forth by Agency on the IO, Media Company agrees to hold Agency liable for payments solely to the extent proceeds have cleared from Advertiser to Agency for Ads placed in accordance with the IO. For sums not cleared to Agency, Media Company agrees to hold Advertiser solely liable. Media Company understands that Advertiser is Agency’s disclosed principal and Agency, as agent, has no obligations relating to such payments, either joint or several, except as specifically set forth in this Section III(c) and Section X(c). Agency agrees to make every reasonable effort to collect and clear payment from Advertiser on a timely basis. Agency’s credit is established on a client-by-client basis. If Advertiser proceeds have not cleared for the IO, other Advertisers from the representing Agency shall not be prohibited from advertising on the Site due to such nonclearance if such other Advertisers’ credit is not in question. Agency will make available to Media Company upon request written confirmation of the relationship between Agency and Advertiser. This confirmation should include, for example, Advertiser’s acknowledgement that Agency is its agent and is authorized to act on its behalf in connection with the IO and these Terms and Conditions. In addition, upon the request of Media Company, Agency will confirm whether Advertiser has paid to Agency in advance funds sufficient to make payments pursuant to the IO. Advertiser’s or Agency’s credit is or becomes impaired, Media Company may require payment in advance.


Contact Information:
Please direct any inquiries to: NFLMediaSales@NFL.com


CONTACTS

We appreciate your interest to advertise with us. 


Please contact:


 NFLMediaSales@NFL.com  for any questions or concerns. 


