Q3 2012 global digital adveltising update

e months into the vear,
here's what we know,

As with Q2, growth is strong.
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Search 8d on i0S offers
>t 2 tive opportunities.

i Across industries, overall iOS conversion rates were
nearly double those of Android, and across geographies
reached as much as 93% higher@RgQS than Android.

Brands continue to see value in Facebook.

Average brand post engagement




