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AUTHOR QUESTIONNAIRE

To ensure the effectiveness and success of our sales and promotional efforts, your input is requested. Please
thoroughly develop your responses to this questionnaire around your current book and with a world market in
mind (if we do not have world rights, please concentrate on the territories for which we do have rights). This
document will be distributed for use by all departments of The MIT Press and will influence everything from the
catalog copy to the jacket design. Thank you in advance, and we look forward to working with you on your book.

PLEASE RETURN THIS QUESTIONNAIRE PRIOR TO THE SUBMISSION OF YOUR FINAL MANUSCRIPT—WE CANNOT
MOVE YOUR MANUSCRIPT INTO THE SYSTEM WITHOUT IT.

Today’s date:

TITLE (or tentative title) of your book AS IT IS TO APPEAR IN PRINT:

Your NAME as it is to appear in print:

Your present TITLE and POSITION:

CONTACT INFORMATION please include a street address for courier delivery

Home address and phone number: Work address and phone number:

COPYRIGHT INFORMATION (REQUIRED)
FAX number: Date of birth Nationality

E-mail address:

Legal address (if different from above):
URL:

Send correspondence to: HOME [] WORK []
Send publicity clippings to:  HOME[]  WORK []
Send royalty statements to: HOME[]  WORK []



http://mitpress.mit.edu/
mavery
Line


ABOUT THE AUTHOR

PLEASE NOTE: The information requested on this page may be duplicated on your vitae. If you are including a current copy of your vitae, these
may be left blank.

Education. Please list college, concentrations, degrees (with dates) and honors.

Research. Please list any research, discoveries, inventions and publications covering such work.

Previous books. Please list titles, publishers, format (cloth and/or paper), year of publication, rights information, availability, and
sales information (if available).

Affiliations. Please separate present from past, giving pertinent academic, business and governmental affiliations; include
professional and other honors, and relevant offices held.

Other biographical information. Any notable information that may help fill out the picture such as place of birth, principal foreign
countries lived in, etc.

Photos. Author photographs are optional and only sometimes used on book jackets, however we do encourage you to send one for
publicity purposes. The photos may be formal or informal, whatever is appropriate for the audience of your book. Our preference is
to receive jpegs. Whatever form your photo is in, please include a credit.




ABOUT THE BOOK

Description. In describing your book, please cover these areas: SUBJECT, CONTENTS, SCOPE, INTENT. What makes your book unique?
Does it fill any special needs?

Main theme. For lack of space we sometimes need to describe your book in one sentence. What is the shortest statement you can
make that aptly expresses its scope and theme?

What does the title mean? Titles can often provide additional insight into a book’s content by referencing phrases or terms specific
to your discipline (and beyond) that connect with your audience. Please your choice of title and clearly define any technical terms
used.

Audience. Who are the readers of this book? For whom is the book written?

Competition with other books. Please provide titles and dates of publication of any recently published or soon to be published
books that reviewers, booksellers, or your colleagues might think of as competing or comparable with yours. What makes your book
different/unique/better than these titles? This information will help us position your book.




PROMOTING YOUR BOOK

Reviews. List journals, magazines, newspapers and other media—both domestic and foreign—most likely to review the book. Please
separate U.S & non-European (e.g. Canadian) and foreign (UK & European) media; they are handled by different departments at the
Press. Please rank media or star any that are particularly important, and indicate any with which you have personal contact or
connections.

U.S & non-European Sources Foreign (UK & European)

Endorsements. Who are considered leaders in the field from whom we might solicit endorsements of your book before publication?
Both foreign and domestic leaders should be considered. Please provide the complete names and addresses (particularly e-mail
addresses) of any potential endorsers you would like us to contact on your book’s behalf. Telephone numbers are also useful. Do
not include contributors, series editors, or anyone who may have been thanked in the book’s acknowledgments as a potential
endorser.

Mailing lists. Please list the associations, professional groups and industrial concerns whose mailing lists may be useful in promoting
your book.

Electronic Promotion. Please list any electronic news groups or discussion lists appropriate for posting information about your book,
and indicate whether you will post this information or whether you want The MIT Press to do so. If the latter, please provide an
address, the name of the moderator, and any protocols or "netiquette" we should be aware of.

Exhibits. Please list all conferences and/or conventions where your book might advantageously be displayed. For our current
exhibit schedule, please see our website: http://mitpress.mit.edu/mitpress/calendar/

Awards. Are there any awards for which you would like us to nominate your book?

Public Speaking/Lectures. Please provide us with a detailed schedule of travel plans that include invited lectures/readings/keynote
addresses as we approach the publication date of your book.



http://mitpress.mit.edu/mitpress/calendar/

JACKET AND DESIGN SUGGESTIONS

While it’s supposed to be unwise to judge a book by its cover, we are proud of our reputation for book and jacket design. At The MIT
Press, we believe that to acknowledge the visual and material appeal of books is not to diminish their content. We understand that
your book’s jacket can be an important selling point to the book’s prospective readers. Our jackets are created by experienced
designers and approved by the Marketing Director and the book’s Acquiring Editor before going to press. Please note: we are seldom
able to use famous images and/or works of art unless copyrights are secured and paid for in advance by the author. For more
information about these possibilities, please consult with your Acquiring Editor.

As schedules rarely allow for individual consultation between designers and authors, our Design Department will take your ideas into
consideration before embarking upon the design process. To help our design team focus its efforts, please take some time to answer
the following questions posed by our designers. Based on your response, we will do our very best to create a cover design which

embodies the basic concept of your book, appeals to the target audience for this title, and upholds our standard for excellence in
book design.

1. If there were only ONE key concept about the book that the cover should convey, what would that be? Please explain in
one or two sentences.

2. Do you have any specific objects or styles in mind that would best convey this concept?

3. What would you like the viewer to think or feel when they see the cover?

4. Do you have any general likes or dislikes concerning colors, images, symbols, typography, etc.?



SELLING YOUR BOOK

List 3 selling points. Selling points are key handles for a book. They speak directly to the book’s content, details about the author,
and the book’s relationship to its particular discipline or research community.
1.

Advertising. Please list magazines and scholarly journals where notice of your book might be especially effective.

Text adoption. Please list courses for which your book might be used as a text or collateral reading. (If your book is a textbook,
please complete the Author Questionnaire for TEXTS.)

Bookstores. We have a worldwide network of sales representatives which will place your book in key retail bookstores. However, we
want to be sure to represent your book at key bookstores in your area. Please list your local, favorite booksellers and the section
where it should be shelved.

Special Sales. Please list
e Corporations and research institutes which sponsor your research

e  Companies for which your book could be used for
0 in-house coursework
0 bundled with product/used as a premium.

For these companies our sales efforts are most effective if we can have the name and contact information of key decision makers.

See our Marketing and Promotions information at http://mitpress.mit.edu/authors



http://mitpress.mit.edu/authors
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