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BRAND OVERVIEW
BILLBOARD IS ONE OF THE MOST DYNAMIC,  

WIDELY VISITED MUSIC DESTINATIONS. ITS SIGNATURE ASSET,  
THE BILLBOARD CHARTS, REMAINS THE GOLDEN BENCHMARK IN MUSIC. 

Source: comScore, January 2018 ; * Exclusive Mobile; DJG Marketing, November/December 2012; AAM Publisher’s Statement, June 2017

DIGITAL
18M+  U.S. UNIQUES

40 MEDIAN AGE

$109K AVERAGE HHI

52%  MALE    
48%  FEMALE

The go-to source 
for everything 

music—read by fans 
and music industry 

insiders. 

MOBILE
11.6M* UNIQUE  

VISITORS 

Website and  
chart experienc-
es optimized for 

mobile devices so 
music fans can  
stay up-to-date 

wherever they are.

SOCIAL
21M+  

FOLLOWERS 

A highly engaged 
social following  

connecting  
music lovers  
everywhere.

EVENTS
20+ EVENTS 

Exclusive events 
targeting indus-
try insiders and 

the music-loving 
masses, including 

the HOT 100  
Music Festival  
each summer.

PRINT
20,568 CIRCULATION

115K READERSHIP

47 AVERAGE AGE

$212K AVERAGE HHI

77%  MALE 
23%  FEMALE 

Billboard’s  
weekly magazine  

is read by the  
most powerful  

people in music.
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ONLINE AUDIENCE
BILLBOARD.COM IS THE GO-TO SOURCE FOR MUSIC CHARTS,  

NEWS AND ORIGINAL VIDEO FOR FANS & THE INDUSTRY ALIKE.

Source: comScore, January 2018; *Nielsen @ Plan – Q3, Desktop Only, 2017, USA, A18+

     48% 
FEMALE

     52% 
MALE      18M+ 

MONTHY  
UNIQUES

40 
MEDIAN 

AGE

$109K 
AVERAGE  

HHI

Billboard.com delivers the ultimate music lovers*:
2.9X  MORE LIKEY TO HAVE PURCHASED CONCERT TICKETS ONLINE (LAST 6 MONTHS) 291

1.5X  MORE LIKEY TO PROVIDE FREQUENT MUSIC ADVICE  145
2.9X  MORE LIKEY TO HAVE PURCHASED DIGITAL MUSIC ONLINE (LAST 30 DAYS) 292

1.3X  MORE LIKEY TO HAVE WENT TO A LIVE CONCERT (LAST 30 DAYS) 134
5.5X  MORE LIKEY TO BE CONSIDERED HEAVY SPENDERS ON MUSIC PURCHASED ONLINE (LAST 6 MONTHS) 549

2.6x
MORE LIKELY TO 

WATCH LIVE  
BROADCAST TV 

ONLINE 
(INDEX 262)

2.1x
MORE LIKELY TO 

WATCH  
PRE-RECORDED  

TV CLIPS ONLINE
 (INDEX 213) 

72%
MORE LIKELY TO 
SUBSCRIBE TO A  

PAID MUSIC  
STREAMING 

SERVICE 
(INDEX 172)
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BILLBOARD CHARTS

The Billboard charts define the best in music across every genre.  
Not only are they the most recognized, quoted and respected music rankings  
in the world, they’ve evolved into a tool for fan music sharing and discovery.

Billboard’s Top Charts

HOT 100 
Improved user experience including 

mobile optimization and audio playback 
capabilities

BILLBOARD 200  
Now includes data on streams 

from services like Spotify 

Other Charts Include

ARTIST 100

GREATEST OF ALL TIME

POP

R&B/HIP-HOP

COUNTRY

ROCK

LATIN

DANCE/ELECTRONIC

…AND MANY MORE

THE WORLD’S MOST DEFINITIVE MUSIC  
RANKING AND MEASURE OF SUCCESS

NEARLY
6:15 MIN AVG 
CHART USER

SESSION

NEARLY
2M

 PAGEVIEWS 
PER DAY

CONSUME
10 PAGES 

PER SESSION

NEARLY
30% ARE  

RETURNING 
VISITORS

Source: Google Analytics, Q3 Avg. 2017
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BILLBOARD.COM  
SITE SECTIONS

DYNAMIC SITE SECTIONS FROM CHARTS AND  
VIDEOS, TO NEWS, BUSINESS AND MORE.

Channels by Genre
The latest updates, news and reviews  

including genre specific channels

Video
Original video including exclusive Q&As  

with artists, performances and more

Charts
The online home of Billboard’s famous  

charts – interactive, playable and up-to-date

Business
Breaking news and updates  

for the industry audience 

Source: comScore, July 2017, Multi-platform, USA

#1
MUSIC MEDIA  

PUBLISHER
comScore Entertainment

Music Ranking

Photos
Original photo from Billboard’s Covershoots, 

Award Shows, Red Carpets, and more
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PRET-A-REPORTER
WHERE ENTERTAINMENT AND STYLE MEET,  

POWERED BY BILLBOARD AND THE HOLLYWOOD REPORTER.

Pret-a-Reporter’s editorial team— led by Style & Fashion News Director,  
Booth Moore — delivers exclusive style content through the lens of  

entertainment. The style team reports on fashion news, beauty updates,  
red carpet coverage and more. Signature content franchises include:

Source: comScore December, 2017, multi-platform, USA; *Source: Drupal, Q3 2017 Monthly Average, **Source: GA, Q3 2017 (Global)

TOP 25 STYLISTS FASHION WEEK’S FRONT ROWS MUSIC FESTIVAL STYLE

234
STORIES POSTED

PER MONTH
(EXCLUDES GALLERIES)**

1.7M 
PAGEVIEWS**  

49%/51 % 
MALE/FEMALE*

54%  
UNDER  

A45* 

$107K 
AVERAGE  

HHI*

392K 
MONTHLY 
UNIQUES 

BOOTH MOORE  
Style & Fashion News Director 

Career Highlights: 
Has interviewed Karl Lagerfeld, Tom Ford, 

Victoria Beckham,  Drew Barrymore, 
Donatella Versace and Kerry Washington
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SOCIAL

Source: Shareablee, H1 2017, data pulled Sept. 14, 2017; *Source: Individual Social Platforms as of February 2018

10M+ 6M+ 3.9M+

1 M+ 23K+ 39K+

no.1no.1no.1MUSIC MEDIA PUBLISHER ON:
SOCIAL AND FACEBOOK VIDEO IN H1 2017*
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ORIGINAL VIDEO

Source: Brightcove, Facebook, YouTube, Nov. 16, 2016 - Feb. 11, 2018, Global, *Source: Twitter, January 28th, 2018, 24-hr period

BILLBOARD CONTINUES TO PUSH THE ENVELOPE WITH ITS 
CONTENT BY PRODUCING SEVERAL NEW COMPELLING VIDEO SERIES

Billboard News
Daily video series provides breaking news, 

chart stories, and much more from the 
top artists in snackable 60 to 90-second 
videos across Billboard’s platforms and 

social channels.

How It Went Down
A weekly video series spotlighting artists

 and animates the stories behind 
how their biggest hits were made.

250M+ 
VIDEO VIEWS SINCE  
LAUNCH NOV 2016

Billboard In Studio
Sit down interviews with today’s biggest 
artists about music, culture, and more.

Live Stream Red Carpet Pre-Show
In partnership with Twitter

9M+ 
VIDEO UNIQUES FROM 

2018 GRAMMY PRE-SHOW 
LIVE STREAM*

WOMEN IN MUSIC GRAMMYS
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A BRANDED CONTENT  
POWERHOUSE

A BRAND ACCESS LAB FOR PREMIUM 
 MUSIC AND ENTERTAINMENT CONTENT.

Billboard creates premium branded content for strategic advertising partners, 
capitalizing on access to premium content creators and talent.

Whether it’s in our state-of-the-art production studio, on location at major music 
festivals, or behind the scenes with the world’s most sought-after talent, Billboard 
produces a variety of content that seamlessly weaves brands into entertainment’s 

most engaging stories.

Content categories include:

CO-BRANDED CONTENT PARTNER SUPPLIED CONTENTCUSTOM EDITORIAL

2017 NOMINEE

BEST BRANDED  
EDITORIAL 

EXPERIENCE
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NEWSLETTERS
BILLBOARD DELIVERS BREAKING NEWS DIRECTLY TO THE INBOX  

OF FANS AND INDUSTRY EXECUTIVES.

Mary J. Blige to Receive ‘Icon’ 
Award, Grace VanderWaal 

Named ‘Rising Star’ at Billboard 
Women In Music 2017

SUBSCRIBERS DELIVERY DATES
DAILY DIGEST
The day’s top stories, reviews, columns and features 114K MON - FRI
BREAKING NEWS
Up to the minute news as it breaks 21K 20 - 40X / WEEK as news breaks

BILLBOARD BULLETIN
Summary of top news stories & analysis and insight of music industry 14K MON - FRI
CHART BEAT
Weekly digest highlighting the biggest stories on Billboard’s Charts 34K FRI/WEEKLY
BILLBOARD COUNTRY UPDATE
Features latest airplay, sales and streaming charts along with cutting 
edge editorial and compelling analysis of market trends

14K MON/WEEKLY

DIGITAL
In-Depth news and analysis on developing digital and mobile trends 15K FRI/WEEKLY
GLOBAL
Critical industry news outside of the US 15K FRI/WEEKLY
HOT 100 FESTIVAL
Updates delivered as needed prior to festival & daily festival coverage 31K Varies during Festival Season

LATIN
Deep look into today’s growing Latin music & entertainment sectors 11K FRI/WEEKLY
RECORD LABEL NEWS
Latest news on the ever-changing word of record labels and retailers 16K FRI/WEEKLY
TOURING
Daily updates on th live-entertainment industry 16K FRI/WEEKLY

Source: SailThru January 2018
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THE MAGAZINE
THE MUSIC INDUSTRY STANDARD

December 9, 2017  |  billboard.com

SELENA                 GOMEZWOMAN of  
          theYEAR

2017

November 11,  2017  |  billboard.com

M a s t e r
O f  O n e

                 For Zayn, figuring out solo stardom 
    has meant taking his time with album  
                        No. 2, overcoming tour anxiety and  
       — yes — tending cattle on a farm

 UNSOLVED  
MYSTERY  

YouTube’s  
missing  

music ads

 LATIN POWER 
PLAYERS 2017

The industry’s top 
43 innovatorsTWO for

       the ROAD
Faith Hill and Tim McGraw are still country’s 

star attraction — and with another mega-tour 
underway, Billboard’s Legends of Live honorees 

share the intimate moments that helped the couple 
find ‘a missing link’ within their souls 

2017 TOURING ISSUE How the industry reached a $25B peak

Hill (left)  
and McGraw

Nov. 18-Dec. 2, 2017 
billboard.com JULIA MICHAELS, KHALID and SZA 

shook up pop in 2017 — now they’re 
aiming to own awards season too

PLUS Predicting the biggest 
Grammy stories: Will Ed vs. Kendrick 

be this year’s Adele vs. Beyoncé?

              The New 
   Wave

From left: 
Michaels, 

Khalid  
and SZA

2018 Grammy Preview

October 7, 2017  |  billboard.com

From left: 
Lowe, Iovine 
and Jackson

TRL: THE ORAL  
HISTORY

Boy-band vets,  
execs and VJs revisit  

the pandemonium

LUIS FONSI ON 
PUERTO RICO

‘This will take  
years to rebuild’

 APPLE 
        MUSIC’S
 LONG
        GAME  

Jimmy Iovine, Zane Lowe and  
Larry Jackson promise to give  

artists — and fans — the streaming 
experience they deserve. But,  

Iovine admits, ‘We’re not even close’ 

CONFIRMER    |  | ART PROD

HHI | $212K      Net Worth | $1M      Circulation | 20,568      Readership | 115K

Source: AAM Publisher’s Statement, June 2017, DJG Marketing

AVERAGE  
AGE

47
AVERAGE  

HHI

$212K

AVERAGE  
NET WORTH

$1M
COLLEGE  

GRAD

68%

MALE/FEMALE

77%/23%

POST 
GRAD

25%

Ross Scarano
VP of Content
Scarano joined Billboard in 2017.  
He directs all print and digital 
editorial programming and content. 
Previous experience includes six
years at Complex.

Jayne Klock
Managing Editor

Nick Catucci
Features Director
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Editorial Director

Hannah Karp 
News Director
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the beat
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Cardi B

Forget red bottoms — the rap star’s crystal-adorned tips have become her signature statement

B Y  B R O O K E  M A Z U R E K

How Cardi B Nails Her Look
ST Y L E

1.  ALL-OVER CRYSTAL CREATION
One of Bui’s all-time favorites glimmers the most. “I don’t plan 
the designs around a specific awards show — [Cardi] lets me 
do whatever I want,” says Bui, who spent nearly two-and-
a-half hours placing over 500 crystals for this look. 
The manicures typically last four to five weeks.

2.  PASTELS FOR PRESS
“Because of TV shows and appearances, 
the past couple of times Cardi has asked for 
smaller bling. She doesn’t want it too flashy,” 
says Bui. “The color she loves most on her hands 
is baby blue and pink. And her toes are always 
light purple or light blue.”

3.  AN ENGAGING LOOK
Just before Migos ’ Offset proposed last October with an 
eight-carat, $550,000 diamond ring, Cardi had Bui paint her 
nails electric pink with a dash of glitz. “She said, ‘Do them 
simple. I don’t know, maybe I’m getting my ring tonight.’ ”

4.  WEAR YOUR HEART ON YOUR NAILS
“I think she had just fallen in love with Offset [when we did 
this manicure] and wanted me to put his picture on her 
nails,” says Bui. “I took my time, but everything for me is 
easy. That’s why [Cardi] doesn’t cheat on me. She knows 
her nails always come out perfect.” 

2

3

EVERY TIME CARDI B NEEDS A MANICURE, SHE RETURNS 
to her native Bronx. The rapper’s  loyalty, according to 
 manicurist Jenny Bui, is worn on her  perpetually tricked-
out nails, covered in an ever-changing kaleidoscopic array 

of crystals. “She knows I have kids, so she always comes to me,” 
says Bui, who began working with her five years ago. “She treats 
me like family.” While Bui has no plan yet for what she’ll  create 
for Cardi’s Grammy Awards performance, these four of her 
 favorite designs for Cardi are a dazzling potential preview.

4

W H E R E  
D O  YO U  
K E E P  YO U R  
G R A M M Y ?

AS K  T H E  STA R S

With the Grammy Awards 
set to take place in New York 
on Jan. 28, a handful of prior 
winners share where they 
display their statues

 “I keep mine at my studio. My  
 engineer rubs them with  

 baby oil once a month to keep  
 them looking right.”  
—Dan Auerbach,  
The Black Keys

 “I keep them on a mantel in  
 front of my Steinway. Something  

 about the musical synergy  
 of those two pieces  

 makes me very happy.”  
—Kevin Olusola, Pentatonix

 “My parents took it to my old  
 house in Pittsburgh because  

 they thought I’d lose or  
 break it. They’re probably  

 right... but it still hurts.”  
—Daya

 “I keep my Grammy at my  
 house in L.A. It’s mixed in with  

 a bunch of art and personal  
 pieces that mean something to  

 me... It’s subtly placed.”  
—ZeddB Y  R O B  L E D O N N E

p h o t o g r a p h / I L L U S t r a t I o N  B Y  t K t K t K

Style
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It’s the 40th anniversary of punk music, complete with the 
spikes and safety pins that today have gone high fashion

Rebel Belle
b y  S H A N N O N  A D D U C C I  · P H O t O g r A P H e D  b y  H A N N A H  W H I t A K e r

Style

1 PhiliPP Plein 
embellished leather  

biker jacket, price upon 
request; plein.com. 

2 GiUSePPe ZAnOTTi 
DeSiGn Sian safety-

pin choker, $1,150; 
giuseppezanottidesign com. 

3 GiUSePPe ZAnOTTi 
DeSiGn patchwork and 

safety-pin bootie, $1,895.  
4 ChRiSTiAn lOUBOUTin 

spiked Paloma clutch, 
$1,150; christianlouboutin 

.com. 5 MiTChel 
PRiMROSe Shield cuff, 
$495; mitchelprimrose 
.com. 6 eDDie BORGO 

cone bracelets, from $225; 
eddieborgo.com.

1
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The Beat
The pulse of 
music right now, 
including:
+       BOOKMARKED  

BOOKS FROM THE 
MUSIC SCENE

+       OVERHEARD  
INDUSTRY GOSSIP

+     HEAR SAY A LOOK  
AT WHO’S SAYING 
WHAT IN MUSIC

Style
The gear, looks 
and trends from 
the scene

MAGAZINE CONTENT
THE MAGAZINE STARTS WITH THE HOT 100 — THE MOST POPULAR CHART — AND  

EXTENDS THROUGH THE WEEK’S MOST IMPORTANT NEWS, REVIEWS AND HAPPENINGS. 
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T HIRTEEN HAS LONG 
been Taylor Swift’s 
favorite number, and 
this issue it’s a lucky 

one. “Gorgeous,” the third release 
from her Nov. 10 album, Reputation, 
launches at No. 13 on the Billboard 
Hot 100 (dated Nov. 11),  blasting 
in at No. 1 on the Digital Song Sales 
chart with 68,000 downloads 
sold in the tracking week ending 
Oct. 26, according to Nielsen Music. 
With the chart-topping start of 
“Gorgeous” on Digital Song Sales, 
Swift ties Rihanna  for the most 
No. 1s in the list’s history — 14 each 
— and extends her record for most 
No. 1 debuts to (once again) 13.

Powered by its official audioclip, 
“Gorgeous” also bows at No. 16 

on the Streaming Songs chart with 
16.9 million U.S. streams.

The first two tracks from 
Reputation each opened atop the 
Digital Song Sales list: “Look What 
You Made Me Do” roared onto 
the Sept. 16 chart with 353,000 
sold, the greatest weekly total for a 
song in 2017, and “...Ready for It?” 
arrived atop the Sept. 23  ranking 
with 135,000. The songs started 
at No. 1 and No. 4 on the Hot 100, 
 respectively, with “Look” reigning 
for three total weeks.

Meanwhile, “Gorgeous” is Swift’s 
39th top 20 hit on the Hot 100, tying 
her with Drake  for seventh place 
among artists with entries in the 
same frame. Elvis Presley  leads all 
acts with 48 top 20 hits. —GARY TRUST

Swift charges onto 
the Digital Song 
Sales chart with her 
latest single, which 
bows at No. 1.

Sitting Pretty:  
With ‘Gorgeous,’ 

Taylor Swift Ties 
Rihanna’s Record
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W

ee
ks

 
Ag

o

Pe
ak

Po
si

tio
n

W
ee

ks
  

O
n 

Ch
ar

t

La
st

 
W

ee
k

Th
is 

W
ee

k Title  CERTIFICATION Artist  
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL 2 

 
W

ee
ks

 
Ag

o

Pe
ak

Po
si

tio
n

W
ee

ks
  

O
n 

Ch
ar

t

La
st

 
W

ee
k

Th
is 

W
ee

k

1 1 1
#1  

3 WK S   Rockstar   Post Malone Feat. 21 Savage 
     L.BELL,TANK GOD (A.POST,L.BELL,O.AWOSHILEY,S.A.JOSEPH) REPUBLIC 

1 6

2 2 2 Bodak Yellow (Money Moves) 0  Cardi B 
J WHITE,SHAFTIZM (J WHITE,SHAFTIZM,J.THORPE,WASHPOPPIN) THE KSR GROUP/ATLANTIC 

1 17

3 3 3 1-800-273-8255 0  Logic Feat. Alessia Cara & Khalid 
LOGIC,6IX (SIR R.B.HALL II,A.IVATURY, 
A.CARACCIOLO,K.ROBINSON,A.TAGGART) VISIONARY/DEF JAM 

3 26

5 4 4
AG   Feel It Still ¡  Portugal. The Man 

       J.HILL,A.TACCONE (PORTUGAL. THE MAN,A.TACCONE, 
       J.HILL,R. BATEMAN,F. GORMAN,B.HOLLAND) ATLANTIC 

4 19

8 5 5 Thunder   Imagine Dragons 
ALEX DA KID,J.DEZUZIO (D.REYNOLDS,W.SERMON, 
B.MCKEE,D.PLATZMAN,A.GRANT,J.DEZUZIO) KIDINAKORNER/INTERSCOPE 

5 26

9 7 6 Sorry Not Sorry ¡  Demi Lovato 
OAKWUD (D.LOVATO,W.FELDER, 
S.M.DOUGLAS,T.BROWN,W.Z.SIMMONS) HOLLYWOOD/SAFEHOUSE/ISLAND/REPUBLIC 

6 16

26 20 7
DG   Havana   Camila Cabello Feat. Young Thug 

       FRANK DUKES (K.C.CABELLO,J.L.WILLIAMS,A.FEENY,B.T.HAZZARD, 
       A.TAMPOSI,B.LEE,A.WOTMAN,P.L.WILLIAMS,L.BELL) SYCO/EPIC 

7 11

6 6 8 Mi Gente   J Balvin & Willy William Feat. Beyonce 
W.WILLIAM,B.KNOWLES (J.A.OSORIO BALVIN,A.D.RESTREPO ECHAVARRIA,W.WILLIAM,                       SCORPIO/CAPITOL LATIN/PARKWOOD/ 
A.ADAM,M.NZASI MOUPONDO,B.KNOWLES,T.NASH,A.RAMIREZ SUAREZ) COLUMBIA/UMLE/REPUBLIC 

3 17

7 8 9 Too Good At Goodbyes   Sam Smith 
JIMMY NAPES,S.FITZMAURICE,STARGATE (S.SMITH, 
J.J.NAPIER,T.E.HERMANSEN,M.S.ERIKSEN) CAPITOL 

5 7

22 18 10 Perfect 0  Ed Sheeran 
W.HICKS,E.SHEERAN (E.C.SHEERAN,M.SHEERAN) ATLANTIC 

10 9

1 1 1

3 3

5 4 4

8 5 5

7 6

26 20 7

6

7 9

22 18 10

Topline
A look at the 
week’s headlines 
and happenings, 
including: 
+       SOUNDS OF 

HOLLYWOOD  THE 
BUSINESS OF MUSIC IN 
TV & FILM 

+       CORNER OFFICE

+       NOTED

+       7 DAYS ON THE SCENE: 
CONCERTS, AWARDS 
SHOWS, PREMIERES 
AND FESTIVALS

Features
Exclusive  
interviews and 
profiles, featuring 
beautiful original 
photography

Hot 100
The first page 
of the magazine 
highlights the top 
10, then leads into 
the rest of the 
chart
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in late 2015, salt-n-pepa, still 
riding a wave of renewed  attention 
thanks to a popular 2014 tV ad 
for Geico car insurance, agreed to 
do a few dates on the i love the 
’90s tour while juggling work on 
a planned biopic and a Laverne & 
Shirley-like sitcom. But the  summer 
trek, which started in april with 
fellow hip-hop throwbacks Kid ’N 
Play, Vanilla Ice  and Coolio, 
began selling out arenas almost as 
soon as it was announced, leaving 
little time for ancillary projects. 
With more shows added, the group 

B l i n k - 1 8 2  i s  t o p p i n g  t h e  c h a r t s ,  9 8  D e g r e e s  a r e  s e l l i n g  o u t 
s h e D s ,  t e m p l e  o f  t h e  D o g  i s  r e - f o r m i n g  a n D  p o k e m o n  g o  i s 

e v e r y t h i n g .  W h a t  y e a r  i s  i t  a g a i n ?

B y  s t e v e  k n o p p e r

i quickly realized, “everybody wants 
to go back to that time,” Cher yl 
“Salt” James, 50, tells Billboard.

indeed, it might be 2016, but 
audiences are pining for the days 
of aOl and Bill  Clinton: Pokemon 
has returned, in the form of a “Go” 
smartphone app that unexpectedly 
has dominated popular culture; 
the Spice Girls  are plotting a 
reunion tour and possible album; 
Br yan Cranston  is playing Zordon 
in a 2017 Power Rangers reboot 
(reported budget: $120 million); 
the Guns N’ Roses  reunion is 
selling out  stadiums (Billboard 
estimates a $100 million tour 
gross); Blink-182  reached no. 1 on 
the Billboard 200,  displacing Views 
by Drake, with 186,000 first-week 
sales  (according to nielsen Music); 
grunge supergroup Temple of the 

Dog  — featuring Soundgarden 
and Pearl Jam  members Chris 
Cornell, Jeff Ament, Stone 
Gossard, Mike McCready  and 
Matt Cameron  — is re-forming for 
a november tour; and boy bands 
98 Degrees  and O -Town  are 
headlining the 39-date MY2K tour, 
booking venues they only would 
have half-filled in their  respective 
heydays. says MY2K producer 
Jared Paul  of Faculty productions: 
“the shows are at near capac-
ity with five proper sellouts. the 
response has been amazing.”

“it’s funny — in 2005, a lot of 
these same groups were having a 
real hard time,” offers Deckstar 
Management’s Peter Katsis, who, 
through the years, has worked 
with Jane’s Addiction, The 
Smashing Pumpkins, Korn  and 

t h e  B o o m i n g  B u s i n e s s 
o f  ’ 9 0 s  n o s t a l g i a

the over UNDer

Diane Warren makes history 
with “ ’Til It Happens to You,” the 
first song to be nominated for an 
Oscar, a Grammy and an Emmy.

Will.i .am ’s record label returns to 
relevance with Fergie’s “M.I.L.F. $”  

and talk of a remix of The Black 
Eyed Peas’ “Where Is the Love?”

Donald Trump secured the 
Republican nomination, but not  

the OK to use songs by  
Queen and The Turtles.

Topline
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The veteran 
songwriter 

struggles to 
find her identity 
on this concept 

album of cast-
off singles.

Sia Tips Her Hand
The concepT of Sia’S new album, This is AcTing, 
feels like a watershed in the public’s growing 
 awareness of the way pop sausage gets made today: 
The idea is that every song (save one) was originally 
meant for another artist, who passed. This gimmick 
relies on listeners being aware that Sia, 40, is at once 
the australian singer who camouflages her face under 
a shaggy wig and had a global smash with “chandelier” 
and the behind-the-scenes songwriter Sia furler, 
whose prolific output sparked hits for Rihanna, Kelly 

clarkson, beyoncé, ne-Yo, etc.
part of the pleasure of This is Acting, then, comes from the game of 

matching songs to their could-have-been singers. The risk is that people 
will infer that this is the reject pile. Sia’s openness about the songs’ 
background signals either great confidence that they will overcome 
that stigma or a cynical assumption that our fascination with  celebrity 
interplay is the most powerful attractor of all. more meta yet, the 
album opens with “bird Set free,” which comes across as a recap of 
Sia’s career and a manifesto for her self-realization as a songwriter: 

“i found myself in my melodies ... i’ll shout it out like a bird set free.” 
Pitch Perfect 2 and Rihanna reportedly turned it down; adele recorded 
it but ultimately left it and other offerings by Sia off her 25 album.

along with several other Acting tracks, “bird” was produced by 
Greg Kurstin, who also worked on “hello” and other 25 tunes; it’s 
underscored by a rolling piano line that would have been at home 
there. likewise, Acting’s first single, “alive,” was co-written with 
the british diva and has a similar outsize-chorus catharsis. but it’s 
a bloodier, more ragged performance than adele would chance — 
when Sia hits the high notes, her voice twists like a metal singer’s. 
This sense of hazard recalls her last album, 1000 Forms of Fear, 
and the one song here that Sia has said she wrote for herself, 

“one million bullets,” is also reminiscent of that record’s moods. 
of the darker songs on Acting, it’s the one you want on repeat.

after a few songs, though, the listener begins to worry that 
since these tracks were all intended as singles, there will be no 
relief from huge choruses and banging beats. an electronic-
marching-band effect comes like an onslaught in “move Your 
body,” reportedly written for Shakira, overwhelming what 
could have been a much more sinuous dance track. by the time 
one gets to “unstoppable,” which sounds like a Katy perry reject, Sia’s 
boast that she’ll never cease sounds more like a threat.

The good news is that in the middle, there are two lighter, wittier tunes 
that Sia has said were meant for Rihanna: “Reaper” (co-penned by Kanye 
west) and “cheap Thrills.” The bad news is that with the five songs that 
follow, This is Acting actually starts sounding like the scrap heap. Sia has 
admitted with refreshing honesty that she writes songs by playing mad 
libs with lists of phrases she stores on her phone; the worst case here 
is “house on fire,” in which she sings, “i’m a house on fire, and i want to 
keep burning,” over what sounds like bad video-game music.

Despite a few highlights, This is Acting is scattered and forgettable 
next to the emotional 1000 Forms of Fear. Yes, Sia is upfront that it’s 
more impersonal. it’s all part of the concept, but that is no excuse; David 
bowie’s recent death reminded us how theatrical and constructed pop 
can be without turning glib. Sia has been an intriguing enough figure in 
music that it’s a letdown to hear her do hack work. That isn’t acting — it’s 
just affectation. —Carl Wilson

sia
This Is Acting
Monkey Puzzle/rCa
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Arena Power Players 2017
The 20 live-music leaders at the world’s top-grossing venues who help drive the $25 billion 
global touring business — and seek to reassure music fans in dangerous times

F
OR CONCERT VENUE 
 executives, the world changed 
in 2017 when a suicide bomber 
killed 22 outside of England’s 
Manchester Arena on May 22, 
and when a gunman took at 

least 59 lives at a festival in Las Vegas on 
Oct. 1. Venue managers can sum up new 
security precautions in one word: more.

In addition to tighter security, ticketing 
technology, production complexity, higher-
end concessions and keen  competition for 
superstar tours have all raised the bar for 
today’s arena managers. And the stakes 

are high: The world’s top-grossing  concert 
 venues drive a significant part of the 
 touring industry’s estimated $25 billion-
plus in annual revenue.

The Arena Power Players recognized 
here are chosen for their leadership of the 
venues that dominate Billboard Boxscore 
worldwide rankings in two categories: 
buildings with a capacity of 15,001 or more 
and those with a capacity of 10,001 to 
15,000. The  rankings are based on ticket 
grosses reported to Boxscore in the first 
eight months of the chart year (Nov. 8, 
2016, through July 17, 2017). This year, 

buildings from the United States, Europe 
and Australia top those lists.

TOP 10 VENUES, 15,001-PLUS CAPACITY

1THE O2 , LONDON
BOXSCORE GROSS, CHART YEAR TO DATE 

$1 19 mil l ion 

John Langford ,  46,  VP/GM, The O2

“Immediately after the terror 
attacks in Manchester and on 
London Bridge [in June], we 
essentially doubled our site 

security, and we continually review 
security,” says Langford, who came from 
the SSE Hydro arena in Glasgow, 
Scotland, in November 2016 to succeed 
Rebecca Kane as head of The O2. 
Retaining its long-held position as the 
world’s highest-grossing concert venue, 
The O2 this summer celebrated its 10th 
anniversary with sellouts by Céline Dion 
and Ed Sheeran. “Commercially, we’re 
having our best year ever,” says the 
Johannesburg-born father of two, who’s 
also overseeing the construction of a 
designer outlet village at The O2 that will 
“bring a  significant amount of daytime 
traffic to the venue.”

2MADISON SQUARE GARDEN, 
NEW YORK

$102 .8 mil l ion 

Darren P feffer ,  41 ,  executive vp,  
MSG Live

Pfeffer didn’t have time for a 
learning curve when he 
joined the Garden in May 
after a 20-year stretch at 

 iHeartMedia. “We made history this 
summer with 13 nights of Phish,” says the 
Texas native, “and at the same time, we 
did 16 nights of Dave Chappelle at 
[MSG-operated] Radio City Music Hall.” 
Residencies and multi-night shows are 
the focus right now, with Billy Joel in the 
fourth year of his monthly residency. 
“It’s important that artists know that they 
can park a production here,” he says. 
“MSG is no longer just a venue for one 
night — it’s really a place where you can 
stay and feel at home.”

3T-MOBILE ARENA , L AS VEGAS
$52 .5 mil l ion 

Dan Quinn ,  41 ,  VP/GM

The mass shooting at the 
outdoor Route 91 Harvest 
music festival in Las Vegas on 
Oct. 1 took place only a mile 

Above: Céline Dion 
played the first of four 
sold-out shows at The O2 
in London on June 20. 
The performance 
contributed to The O2’s 
ranking as the world’s 
top-grossing arena for 
the chart year to date.

B A C K S T A G E  P A S S

Reviews
New albums,  
singles, 
soundtracks  
and more

Backstage
Pass
An in-depth 
look behind-the-
scenes at the 
biggest events, 
concerts and 
festivals
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NO. 10
Charlie Puth

The pop singer-songwriter reaches 
the Artist 100 top 10, after previously 
peaking at No. 30 in April 2015, as his 
debut LP, Nine Track Mind, enters Top 
Album Sales at No. 5 with 47,000 sold.
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2 WKS. 
AGO

LAST
WEEK

THIS
WEEK ARTIST    IMPRINT/DISTRIBUTING LABEL

PEAK
POS.

WKS. ON  
CHART

1 1 1 #1  
6 WK S JUSTIN BIEBER   SCHOOLBOY/RAYMOND BRAUN/DEF JAM 1 83

82 16 2 RIHANNA   WESTBURY ROAD/ROC NATION 2 80

2 2 3 ADELE   XL/COLUMBIA 1 53

7 4 4 DRAKE   YOUNG MONEY/CASH MONEY/REPUBLIC 1 84

68 61 5 KEVIN GATES   BREAD WINNERS’ ASSOCIATION/ATLANTIC/AG 5 6

- 39 6 ZAYN   RCA 6 2

6 3 7 TWENTY ONE PILOTS   FUELED BY RAMEN/AG 2 42

5 5 8 THE WEEKND   XO/REPUBLIC 1 69

76 54 9 SIA   MONKEY PUZZLE/RCA 5 84

33 31 10 CHARLIE PUTH   ARTIST PARTNERS GROUP/ATLANTIC/AG 10 45

8 7 11 SELENA GOMEZ   INTERSCOPE/IGA 2 71

9 8 12 TAYLOR SWIFT   BIG MACHINE/BMLG 1 80

13 10 13 BRYSON TILLER   TRAPSOUL/RCA 10 19

39 35 14 COLDPLAY   PARLOPHONE/ATLANTIC/AG 5 48

11 13 15 SHAWN MENDES   ISLAND 2 52

12 12 16 FETTY WAP   RGF/300/AG 3 52

15 17 17 FUTURE   A-1/FREEBANDZ/EPIC 1 29

FLO RIDA   POE BOY/ATLANTIC/AG 18 47

16 2

4 4

68 61 5

39 6

6 3

54 9

33 31 10

7

8

10

35 14

11

17

18 19 18

2 WKS. 
AGO

LAST
WEEK

THIS
WEEK ARTIST    IMPRINT/DISTRIBUTING LABEL

PEAK
POS.

WKS. ON  
CHART

14 14 19 ONE DIRECTION   SYCO/COLUMBIA 2 84

4 6 20 DAVID BOWIE   ISO/COLUMBIA 1 4

27 J. COLE   DREAMVILLE/ROC NATION/COLUMBIA 2 61

25 24 22 G-EAZY   G-EAZY/RVG/BPG/RCA 8 14

21 23 23 ELLIE GOULDING   CHERRYTREE/INTERSCOPE/IGA 7 68

16 21 24 CHRIS BROWN   RCA 1 84

3 9 25 PANIC! AT THE DISCO   DCD2/FUELED BY RAMEN/AG 3 15

22 25 26 SAM HUNT   MCA NASHVILLE/UMGN 5 82

17 20 27 CHRIS STAPLETON   MERCURY NASHVILLE/UMGN 2 15

20 26 28 MEGHAN TRAINOR   EPIC 1 82

10 15 29 EAGLES   ERC 10 3

24 27 30 ALESSIA CARA   EP/DEF JAM 15 24

26 28 31 RACHEL PLATTEN   COLUMBIA 12 41

30 34 32 LUKE BRYAN   CAPITOL NASHVILLE/UMGN 1 84

29 32 33 THOMAS RHETT   VALORY/BMLG 7 53

55 52 34 BEYONCE   PARKWOOD/COLUMBIA 6 82

14

22 21

25 24 22

21

3

25

17

10

32

52 34
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“NIRVANA PULLS OFF AN ASTONISHING 
palace coup,” wrote former Billboard 
editor of music research/analysis Paul 
Grein when the band’s second album and 
major-label debut, Nevermind, knocked 
Michael Jackson’s Dangerous from No. 1 
on the Billboard 200 dated Jan. 11, 1992.

The Seattle-based trio — Kurt Cobain, 
Dave Grohl and Krist Novoselic — 
were 24, 22 and 26, respectively, when 
Nevermind crowned the chart with the 
help of its hit single, “Smells Like Teen 

Spirit,” which reached No. 1 on the 
Alternative airplay chart the  previous 
November, and a surreal video that 
earned heavy-rotation status on MTV. 
The track crossed over from rock to 
top 40 radio and even inspired a parody 
by “Weird Al” Yankovic, “Smells Like 
Nirvana,” that became a No. 35 Billboard 
Hot 100 hit in its own right later in 1992.

The success of Nevermind ushered 
in the so-called  grunge-rock era, 
which trained a spotlight on the Pacific 

Northwest music scene and helped 
pave the way for No. 1 albums from 
groups like Pearl Jam, Alice in Chains 
and Soundgarden.

Nirvana would reach No. 1 again with 
its 1993 follow-up, In Utero, but the band’s 
career was cut short by the suicide of 
the charismatic but tortured Cobain on 
April 5, 1994. Since then, Nirvana has 
topped the Billboard 200 twice more, 
with two live albums recorded before 
its frontman’s death: MTV Unplugged in 
New York and From the Muddy Banks of 
the Wishkah. Novoselic pursued a stint in 
politics, and Grohl formed Foo Fighters.

Nirvana was inducted into the Rock 
and Roll Hall of Fame in 2014, where at 
the ceremony Cobain’s mother, Wendy 
Cobain, accepted the honor on her late 
son’s behalf. “He’d be so proud,” she 
told the crowd. “He’d say he wasn’t, but 
he would be.” —KEITH CAULFIELD
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26 Years Ago 
NIRVANA DETHRONED 
THE KING OF POP
The Seattle-based alt-rock trio hit No. 1 on the Billboard 200 with 
its major-label debut, Nevermind, and ushered in the age of grunge

From left: Grohl, 
Novoselic and 

Cobain in a hotel 
swimming pool in 

Los Angeles in 1991.
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MAGAZINE CIRCULATION
BILLBOARD MAGAZINE PUBLISHES OVER 33 ISSUES A YEAR REACHING THE 

MUSIC INDUSTRY’S TOP EXECUTIVES, MANAGERS AND  
INFLUENCERS IN MAJOR METRO AREAS AROUND THE COUNTRY. 

43% OF BILLBOARD PRINT READERS ALSO VISIT BILLBOARD.COM ONCE A WEEK OR MORE
71% OF BILLBOARD READERS SPEND 30 MIN+ PER WEEK ACROSS ALL BILLBOARD PLATFORMS

49% OF READERS HAVE SENIOR/UPPER MANAGEMENT JOB TITLES
63% OF READERS ARE BUSINESS PURCHASE DECISION MAKERS

BILLBOARD ALSO LICENSES THE BRAND 
IN VARIOUS MARKETS INCLUDING BRAZIL, 

KOREA, JAPAN AND MORE

Source: AAM Publisher’s Statement, June 2017; DJG Marketing, November/December 2012
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Billboard Power 100
DATE February 
LOCATION Los Angeles, CA

Latin Music Week
DATE April 
LOCATION Las Vegas, NV

Country Power Players
DATE July 
LOCATION Nashville, TN

Billboard Hot 100 
Music Festival
DATE August  
LOCATION Jones Beach, NY

Touring Conference 
& Awards
DATE November 
LOCATION Los Angeles, CA

Women in Music
DATE November 
LOCATION Los Angeles, CA

EVENTS CALENDAR

LUIS FONSI & DADDY YANKEE  AT THE 
2017 LATIN MUSIC AWARDS

TIM MCGRAW & FAITH HILL AT THE  
2017 TOURING AWARDS

Subject to change. 

KELSEA BALLERINI & FLETCHER FOSTER AT
 THE 2017 COUNTRY POWER PLAYERS

SELENA GOMEZ AT THE 2017 
WOMEN IN MUSIC AWARDS

MAJOR LAZER PERFORMS AT
2017 HOT 100 MUSIC FESTIVAL
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  DAVID NEEDLEMAN:              
Photographed for  
Billboard:  
John Legend, Enrique 
Iglesias, Sam Hunt, 
Brandon Flowers,  
Nikki Minaj, Ansel 
Elgort, Halsey  
& Charli XCX,  
Macklemore &  
Ryan Lewis
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EDITORIAL CALENDAR

Editorial calendar subject to change. 
Please contact your Billboard brand partnership rep for a complete list of issues in 2018

ISSUE ON-SALE AD CLOSE MATERIALS DUE

2017 PREVIEW / 2016 WRAP UP 1/6 12/28 12/29

GRAMMY PREVIEW 1/20 1/11 1/12

POWER 100 1/27 1/18 1/19

OSCARS PREVIEW 2/17 2/8 2/9

SXSW PREVIEW 3/10 3/1 3/2

DJ POWER LIST 3/24 3/15 3/16

COACHELLA/BOTTLEROCK/GOV BALL PREVIEW 4/14 4/5 4/6

LATIN CONFERENCE PREVIEW 4/21 4/12 4/13

BILLBOARD MUSIC AWARDS PREVIEW 5/19 5/10 5/11

TOP BRANDING POWER PLAYERS 6/9 5/31 6/1

MUSIC’S MONEYMAKERS/TOP BUSINESS MANAGERS 7/14 7/5 7/6

COUNTRY POWER PLAYERS 7/28 7/19 7/20

INDIE POWER LIST 8/11 8/2 8/3

FALL MUSIC PREVIEW/HOT 100 FESTIVAL PHOTO RECAP 8/25 8/16 8/17

HIP HOP POWER ISSUE 9/15 9/6 9/7

TOP ENTERTAINMENT LAW/TOP MUSIC LAW SCHOOLS 9/29 9/20 9/21

40 UNDER 40 10/6 9/27 9/28

40 UNDER 40 10/6 9/27 9/28

DIGITAL POWER PLAYERS 10/20 10/11 10/12

LATIN POWER PLAYERS 11/10 11/1 11/2

WOMEN IN MUSIC/HOLIDAY GIFT GUIDE 12/1 11/22 11/21

THE NO. 1S (YEAR END ISSUE) 12/15 12/6 12/7

GRAMMY NOMINATIONS GUIDE 12/22 12/13 12/14

WHILE BILLBOARD PUBLISHES 33  ISSUES EACH YEAR,  
THIS CALENDAR REFLECTS THE ISSUES WITH BROADER CONSUMER APPEAL
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AD SPECS
  SPACE BLEED NON-BLEED TRIM LIVE (SAFE) AREA

Full Page 10.5” x 13.5” 
266.7mm x 343mm

9.25”w x 12.25”
235mm x 311mm

10” x 13”
254mm x 330mm

9.25” x 12.25” 
235mm x 311mm

2-Page Spread 20.5” x 13.5”
520.7mm x  343mm

19.25” x 12.25” 
489mm x 311mm

20” x 13”
508mm x 330mm

19.25” x 12.25”
489mm x 311mm

6-Column 15.315” x 13.5”
389mm x 343mm

14.825” x 13”
376.55mm x 330mm

13.965” x 12.25”
354.7mm x 311mm

1/2 Horizontal 8.8333” x 5.5849”
224.37mm x 142mm

N/A N/A

1/2 Vertical 4.25” x 11.6667”
108mm x 296.34mm

N/A N/A

1/4 Square 4.25” x 5.5849”
108mm x 142mm

N/A N/A

PRINTING
Web offset (SWOP)
Saddle Stitched
Publication trim size  
10” x 13” 
MECHANICAL  
REQUIREMENTS
Bleed ads should have a 
minimum .25” (6.35mm) 
bleed on all 4 sides and 
should include trim indi-
cations. Trim indications 
should be offset by .375” 
(9.525mm).
SAFETY
All live elements, i.e. type 
on bleed ads, must be a 
minimum of 3/8” (.375 inch 
or 9.525mm) inside the 
final trim area. 
GUTTER SAFETY
3/16” on each side (total 
3/8”).
Partial ads should be 
supplied to trim only.
FILE SUBMISSION
All ad submission must 
be press-ready PDF/X1-a 
files via the THR ad portal, 
e-mail, CD or FTP upload. 
FILE NAME SHOULD 
INCLUDE NAME OF 
ADVERTISER AND ISSUE 
RUN DATE

DIGITAL AD  
REQUIREMENTS 
MEDIA 
Billboard prints PDF/X-1a 
files only.  
Export setting: ADOBE 
ACROBAT 6 (1.5) or higher. 
Quality control depends on 
properly created PDFs.
DOWNLOAD: THR PDF 
Ad Export Settings for 
InDesign at: 
thr.com/ad/specs
or contact: ads@thr.com
All rasterized files must be  
300 DPI. CMYK TIFFs 
must be 100% of final size. 
Transparencies must be 
flattened.
Line screen is 150 l.p.i. 
Allow for 10% press gain 
when preparing Grayscale 
materials. 
Maximum ink density:  
300 total. 
FONTS
Embed all necessary fonts 
in PDFs.
COLOR
The color space must be 
CMYK or Grayscale. No 
RGB, LAB or embedded 
color profiles  
(such as ICC profiles).

No files with PMS 
colors will be accepted 
without prior notification. 
Otherwise, all PMS colors 
MUST be converted to 
CMYK.
Surprinting on Metallic inks 
will produce muted colors.
Note any special color 
information on the Contact 
Proof.
LIABILITY
Billboard cannot be held 
responsible for the quality 
of reproduction if these 
specifications are not 
adhered to. 
Ads received after deadline 
may not publish in the 
desired issue.
Billboard will not be held 
responsible for changes 
the Production department 
must make to any ad that 
is inadequate or fails to 
adhere to Billboard Digital 
Ad Specifications.
Billboard will store files for 
30 days.

PRODUCTION SERVICES
Billboard maintains an 
in-house Art Department. 
Contact your sales rep for 
ad design details and rates.
FOR DEADLINES, AD  
SPECIFICATIONS OR  
TECHNICAL QUESTIONS:
BILLBOARD CONTACT
Suzanne Rush 
212.493.2257
EMAIL 
ads@billboard.com

SUBJECT LINE MUST 
INCLUDE NAME OF 
ADVERTISER AND  
ISSUE DATE
BILLBOARD AD PORTAL
Deliver ads through our 
Ad Portal: prometheus.
sendmyad.com

BLEED PARTIALS, COVERS & SPECIALITY SIZES
STAND-ALONE BACK COVERS: Mailing Label in Upper Right Corner Along Spine.
Contact Production for Back Cover, Bleed Partial and other Specialty size specs and templates.



MEDIA KIT 2018

CONTACTS

Aki Kaneko
Executive Director,  

Entertainment
aki.kaneko@billboard.com 

323.525.2299

Joe Maimone
Director,  

East Coast Sales
joe.maimone@billboard.com 

212.493.4427

John Amato 
CEO,  

Entertainment Group
john@billboard.com

212.493.4337

Lynne Segall
Executive Vice President/ 

Group Publisher
lynne.segall@thr.com

323.525.2192

Ross Scarano
Vice President, 

Content
ross.scarano@billboard.com 

212.493.4432

Alex Von Bargen
Managing Director,                            

Luxury Partnerships
alex.vonbargen@thr.com 

212.493.4321

Julian Holguin
Senior Vice President, 

Brand Partnerships
julian.holguin@billboard.com

212.493.4115

 Randi Windt
Vice President, 

Brand Partnerships
randi.windt@billboard.com 

212.493.4029

Hillary Gilmore
Executive Director,  
Brand Partnerships

hillary.gilmore@billboard.com
212.493.4368


