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National Media Campaign



NWA Recruitment & 
Retention National 
Media Campaign

Objectives

• Increase enrollment of WIC eligible moms

• Retains moms and children in the WIC program

• Increase positive perception of WIC

• Create national brand recognition



Digital Advertising Magazine 

Print Media

Point of Care

Media/Literature

Local Activation Toolkit

Central Website & 

Text-to-Enroll

Moms can be superheroes too. At WIC, we have the resources, knowledge, and 

tools to help you soar. #supermom #WIC

Targeted 

Social Media 
HCP Advertising

Targeted E-Blasts

WIC Facebook Page

Social Influencer Program

E-Newsletter



Optimizing:

• Increase OB/GYN and Pediatrician Point-of-Care 

Enrollment Literature

• Targeted E-Blasts 

• Expanded Local Activation Toolkit with Video in 2018

• Digital Advertising

• Social Impressions 

What’s New:

• Social Influencer Marketing

• National Social Pages

• Facebook, Instagram, Snapchat, Pinterest

• New states & ITO’s: 37 total 

Fiscal Year 2019



3 Year Campaign Summary

Calendar '18

Social 

14%
Programmatic/

Search 
22%

Print at 

POC 
18%

POC 

Brochures
24%

Toolkit
7%

Trade
10%

Email
6%

3 Year Campaign

POC 

Brochures
31%

Social 
8%

Programmatic/

Search 
26%

Print at 

POC 
22%

Trade
7%

Email

3%
Toolkit

3%

Calendar '19

Social 
24%Programmatic/

Search 
22%

Print at 

POC 
12%

POC 

Brochures
25%

Trade
6%

Email
7%

Toolkit
5%

June 12, 2018



Central Website & Text to Enroll

SignUpWIC.com, 1-844-601-0366 and Text-to-Enroll



Print Media Ads

Prenatal & Postnatal Versions: 

English and Spanish

• Countdown (Circ. Per Issue: 1,000,000)

• Ser Padres Espera (Circ. Per Issue: 500,000)

• Parents: The First Year (Circ. Per Issue: 1,000,000)

• Parents (Circ. Per Issue: 2,200,000)

• Ser Padres Bebe (Circ. Per Issue: 600,000)



Local Activation Tool-Kit

Print Advertisements

• Printer-ready files for advertisements that will be placed locally by individual agencies in their 

territories (provided in English and Spanish)

Posters:

• Printer-ready files for posters to be printed locally by individual agencies and displayed in 

local venues (provided in English and Spanish)

Facebook Posts:

• 104 total Facebook posts in English and Spanish developed in2018 for agencies to use 

throughout the year to promote WIC services and content (quarterly roll-out)

• Included high-res images featuring layered copy designed in the official WIC font

• 52 new posts to come 2019

Videos:

• Developed 6 English videos and 6 Spanish videos in 2018

• 12 new videos to come in 2019

Instructions:

• Detailed instructions for each component so local WIC employees know how to best use 

each toolkit component



Local Activation Toolkit
English & Spanish Videos



Point-of-Care 
Enrollment Literature

Prenatal and postnatal brochures 

distributed through:

• OB/GYN offices

• Pediatrician offices

• Indian Health Services (IHS)

• Total Circulation: 1,033,054



Paid Social Media

Sponsored Facebook Posts:

• Highly targeted “Sponsored Posts”

• Reaching low income expectant and new moms

• We are still able to reach this demographic with 

a HHI under $40,000

• In both English and Spanish

• Promoting WIC enrollment within the Facebook feed.



HCP Trade Advertising

Professional/Trade Advertising

• Contemporary OB/GYN

• Contemporary Pediatrics

• American Academy of Pediatrics

• Nursing for Women’s Health



Digital Advertising

A programmatic campaign that defines and 

targets the WIC audience across digital 

channels through multiple tactics (including 

behavioral targeting, remarketing and social), 

and drives moms along the path to enrollment.



Targeted E-Blasts

Targeted E-Blasts are delivered to low income 

expectant moms and moms with children 

under the age of 5 years old in the household



Search Engine Marketing



Research



OBGYN & Maternity Ward Brochure 

Survey Results



OBGYN & Maternity Ward Brochure Survey Results

Did you read or look through this WIC 

(Women, Infants, & Children) advertisement 

in your copy of Parents First Year?

Grand Total

Total Recallers 187 100%

Yes 158 85%

No 29 15%

And, how much of the WIC (Women, Infants, & Children) 

“Mom Strong” brochure have you read or looked through?
Grand Total

Total Recallers 187 100%

Top 2 (NET) 140 75%

All of it 104 56%

Most of it 36 19%

Some of it 30 16%

None of it 17 9%

How much do you agree or disagree with each of the following 

statements about the WIC ad and brochure included 

in your Parents First Year kit?

Summary Table: Top 2 Grand Total

Total Recallers 187 100%

The materials give me a good impression of WIC 173 93%

The WIC materials are believable, I trust the information 170 91%

The WIC materials are informative, they tell me something new 164 88%

The WIC materials capture my attention; I would stop and look at them 162 87%

The materials make me more likely to recommend WIC to someone I know 157 84%

The WIC materials are written for someone like me (or my friends/relatives) 156 83%

The materials make me more likely to contact WIC to see if I qualify 151 81%

These materials increased my interest in WIC 149 80%

Before seeing the WIC (Women, Infants, & Children) 

materials in your Parents First Year kit, had you 

ever heard of WIC?

Grand Total

Total Recallers 187 100%

Yes 162 87%

No 25 13%



Have you or other household members ever participated in WIC? Grand Total

Total Recallers 187 100%

Yes (NET) 112 60%

Yes, myself or another household member currently participates in WIC 71 38%

Yes, myself or another household member previously participated in WIC 44 24%

No, no one in my household has ever participated in WIC before 75 40%

When was the last time you or another household member 

enrolled in WIC?
Grand Total

Base=Currently Participates 71 100%

Before seeing the WIC materials in the Parents First Year kit 67 94%

After I saw the WIC materials in the Parents First Year kit 4 6%

What have you done or are you planning to do as a result of 

seeing the WIC (Women, Infants, & Children) materials?
Grand Total

Total 187 100%

Any Action (NET) 159 85%

Sign up for WIC 43 23%

Recommend/discuss WIC with someone else 34 18%

Save the brochure or ad to read or refer back to 28 15%

Pass the brochure or ad along to someone else 26 14%

Search online for more information on WIC 23 12%

Consider signing up for WIC 22 12%

Visit the WIC website to see if I qualify or get more information 

(parentsfirst.signupwic.com or pfy.signupwic.com)
19 10%

Call or text WIC to see if I qualify 18 10%

Other action (tell us): 11 6%

None of these 28 15%

How interested are you in learning more about WIC (either for 

yourself or for someone you know)?
Grand Total

Total 187 100%

Top 2 (NET) 137 73%

Very interested 99 53%

Somewhat interested 38 20%

Not very interested 24 13%

Not at all interested 26 14%

How has your opinion of WIC (Women, Infants, & Children) 

changed since you received your Parents First Year kit?
Grand Total

Total 187 100%

Top 2 (NET) 115 61%

I have a much more favorable opinion of WIC 83 44%

I have a slightly more favorable opinion of WIC 32 17%

My opinion of WIC has not changed 69 37%

I have a less favorable opinion of WIC 3 2%

OBGYN & Maternity Ward Brochure Survey Results



Sponsored Facebook Media



Breakdown of a Sponsored Post

Social Copy

Headline

Call To Action



New Components



Your Brand Qualify the 

Right People

Deliver a Custom 

Brand Experience

Activate & Amplify 

Social Sharing

Leverage a Fully 

Supported 

Engagement Process

Gain Actionable 

Insights

Social Influencer Program



WIC E-Newsletter



WIC Facebook Page



• Driven 1,476,262 moms to SignUpWic.com

• In participating states, 319,000 moms have 

called a WIC office

• Seamless interface

• Customer service has improved 
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Where Are Users Coming From?

How Digital Media has been Successful for WIC

648,161

447,489

151,962

71,635



Thank you!

www.MeredithCustomSolutions.com

www.ParentsPOC.com

Jen Powlison
Jen.Powlison@Meredith.com

212-499-2190

Chuck Hajj
Chuck.Hajj@Meredith.com

212-499-1514

http://www.meredithcustomsolutions.com/
http://www.parentspoc.com/

