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Ben(QQ Corporation

Joybee 102 audio player

‘The world’s smallest and lightest high-style digital lifestyle MP3 player.’

“With its small, clean and simple design,

Joybee 102 sets a new trend in the mobile music industry

and reflects the Asian lifestyle.”

Working with the vision of “bringing enjoyment and quality
to life through fechnologies that free people to better see,
hear and touch the world”, BenQ Lifestyle Design Center
developed the digital audio player, Joybee 102. This
product is specifically designed for consumers who look
for flair and design, and expect only the highest standard in
musical enjoyment.

Inspiration for the Joybee 102 was taken from elegant
necklaces and arisfocratic pocket watches that hark back
to royalty of long ago. Bold design and futuristic materials
have been melded fo give the Joybee a stylish yet high-tech
feel. The case consists of an aluminum shell, with graphics
produced by dual-toned repetitions; through this audio
player it is possible to create a life of boundless vitality,
sophisticated sensibility and Bohemian attitudes.

The Joybee 102 digital audio player is a tiny MP3 player
that comes with stereo earphones and a neck strap. It is
the size of a silver dollar, weighs only 17g and, comes in
three colours (green, blue and orange). With dimensions
of 42mm x 42mm x 8.8mm, its slim design makes it the
world’s smallest and lightest MP3 player.

The Joybee 102 comes with no LED display but a LED
light showing the mode of operation. The light is red when
switching on or off and when playing music, it blinks green,
adding a sense of emotion. There are only four buttons

(on/off, forward/backward, volume adjustment) perfectly
incorporated on the two sides of the body of the Joybee
102. The device can play MP3/WMA/WAV digital music
— allowing the consumer fo listen fo up fo ten hours of
music.

The Joybee 102 combines the band and earphone cord
together, allowing consumers to use a single jack through
which to listen to MP3 files; no extra band is needed.
With its easy-to-use interface, it includes QMusic, BenQ's
propriefary software that allows conversion of music
between MP3 and audio CD formats for an optimal music
and listening experience. It uses flash memory to store
music and data, meaning consumers need never worry
about vibration damage. The Joybee 102 can be connected
to the computer for recharging.

The Joybee 102 is not only a digital music player but a
fashion statement and a personal ornament. Its frend setting
and evocative form will convince you that it is a necklace, a
bracelet or another elegantly designed personal accessory.

Harmoniously combining technology, lifestyle and fashion,
Joybee 102 is one of the best selling digital audio player
models and through ifs success BenQ has further expanded
into the music player market.



A Few Words From The Designer

“The BenQ Lifestyle Design Center

integrates into its design, the inclinations and

cravings within certain lifestyles. The resulting products are no

longer merely practical, but are an expression of the user’s sub-culture
and taste. Along with BenQ)’s design concept, the Design Center builds rational
and sensitive digital products that bring into reality the closeness between the

company and consumers.”

The Company’s Perspective

At BenQ, we listen fo our customers, and act on their needs.
A new generation of consumers are defining the digital
lifestyle, simply by living it. They are doing things in their
own way, leaving oufdated distinctions between work and
play behind them. They are on the move, and refuse to be
tied down. They want technology to enhance, not complicate
their lives. They are innovators that thrive on progress, style
and quality. They want mobility, simplicity, and most of all
enjoyment. Joybee 102, a simplified portable MP3 player,
is specially designed for them.

About The Company
BenQ Corporation, Taiwan

Formerly Acer Communications & Multimedia, the name
BenQ was adopted to reflect the mofto *Bringing Enjoyment
and Quality fo Life”. The company strives fo achieve this
goal by listening fo and acting on customer needs.

BenQ's product lines are managed by four business
groups: Imaging Network (scanners, optical drives, digital
cameras, colour laser printers); Digital Media (Digital Hub,
projectors, LCD TVs, MP3 players/USB flash drives, plasma
displays, multi-functional DVD); Network Display (LCD
monitors, CRT monitors, smart displays) and, Networking
& Communications (6SM/GPRS/CDMA/CDMA2000 mobile
phones, wireless LAN, home nefworking, SOHO routers,
smart phones, wireless PDAs, wireless modules). BenQ is
the world’s second-largest manufacturer of LCD displays.

Manfred Wang

About The Designer
Manfred Wang
BenQ Lifestyle Design Center, Taiwan

The BenQ global sales headquarters runs the BenQ Lifestyle
Design Center. Set up in Ocfober 2001, the Design Center
was renamed from the Industrial Design Cenfer due fo a
redefinition of its fasks which include consumer analysis,
lifestyle research and man-machine interface. Matfers of
enjoyment have been BenQ’s vision since its inception. The
Design Center is customer-orienfed and expresses the belief
that technology should be something that brings out the
best in peoples lives. Led by Manfred Wang, Director, BenQ
Life Style Design Center currently employs 70 designers;
half are graduates from renowned schools such as Stuttgart
University, Germany; Royal College of Art, UK; and Stanford
University, USA.

Joybee 102 qudio player Joybee 102 = 44HE 5 5=
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A flashlight that needs no batteries and can provide light
even without a bulb — is this really possible? The answer is
yes; by applying the Faraday Principle of Electromagnetism,
Daka Designs has turned this dream into a reality.

The company’s engineers have developed a novel, safe and
highly efficient flashlight that never requires batteries or light
bulbs: the Dual Power Shake Light. By shaking the device for
around 30 seconds, a magnet moved back and forth inside
its wire loop, inducing an electrical current. The electricity is
then stored in a capacifor and used to power and light up
a super-bright LED tube inside which will provide up to five
minutes of light. The LED tubes lasts up to 100,000 hours
and the flashlight can be charged up fo a million times.

The Dual Power Shake Light is a new improved version
containing twin LED fubes and lens/reflector design. This
design provides an absolutely fail safe, 100% guaranteed
source of light. The dual functions, shake to charge and
back-up battery power, enhance brightness and lengthen
power storage while requiring fewer shakes fo activate the
light.

Daka Designs Limited
Dual Power Shake nght

‘Lighting up the world; a 30-second shake, a 300-second light.’

The Dual Power Shake Light was developed for use in
emergency situations. The unit can be used af home
in case of a power cut or environmental disaster. It is a
trustworthy and indispensable accessory for boat owners.
For car owners, the unit is a useful accessory which can
be kept in the glove compartment in case of emergency.
Thanks to its waterproofing, shock-proofing and its handy
and light-weight design (26Tmm x 45mm x 45mm) with
an over-molded rubber grip, it can be used for any manner
of outdoor activities.

“Based on Faraday’s simple theory, the

innovative Dual Power Shake Light definitely sets a new standard in

the world of illumination.”



A Few Words From The Designer

“It is an honour for our design team at
Daka Development to be recognised by
this pI'@StigiOUS award. Ac Daka, our passion for

innovation fuels our relentless pursuit of bringing ideas to life,
and we are very pleased to accept this award.”

The Company’s Perspective

It has always been Daka’s mission fo develop innovative
products that improve people’s life. The Dual Power Shake
Light is an inventive design that will create a competitive
advanfage for Daka in achieving commercial success.
Through ifs added functionality, Daka has extended the dual
power flashlight market distribution channel from gadget to
mass retail, such as home improvement / DIY chains.

With the Dual Power Shake Light, batfery drain is no longer
a problem.

About The Company
Daka Designs Limited, Hong Kong

Daka Development Lfd is one of the most celebrated award
winning design and development companies in Hong Kong.
It is a wholly owned subsidiary of Daka Designs Limited, a
Mainboard listed company on the Singapore Stock Exchange.
Daka Development Ltd offers a comprehensive range of
products and services from industrial design and product
engineering to full-scale turnkey product development and
manufacturing. Leveraging its strong strafegic and licensing
partners such as AcDelco®, HUMMER™, EVINRUDE®, SEA
DOO® and NATIONAL GEOGRAPHIC™, Daka focuses on
developing and marketing products for the lifestyle, sports
and leisure and marine sectors.

Pat Y Mah

About The Designer
Pat Y Mah, Chairman, Daka Designs Limited
Hong Kong

Pat Mah graduated with a Bachelor of Science degree
from the University of Alberta, Canada where he majored
in Computer Science. Beginning his career in 1979, he
worked closely with the Government of Alberta and has
over 10 years’ experience in the IT industry. He returned
fo Hong Kong in 1989 and subsequenily established a
direct-marketing company called Direct Innovation Limited
for the purpose of marketing products via mail order.
Lafer Mah established the Horizon Marketing Group in the
United States, a subsidiary marketing company trading in
automotive related products. Mr Mah is the founder and
currently the Executive Chairman of Daka Development
Limited and its subsidiaries. He is responsible for the overall
strafegic planning of the Group.

ey

Dual Power Shake Light ZIhEEFEZRERE
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Fairwood

In Chinese, Fairwood means Big Happiness. In 2003 the
food and beverage industry in Hong Kong was depressed
by the sluggish economy and high unemployment rate.
This situation was made worse with the outbreak of SARS.
During this period Fairwood Fast Food chain suffered from
poor sales and market share decline.

Fairwood conducted 12 months of research to gauge
consumers’ perceptions of its brand. It was found that the
brand equity of the original logo, the “happy face clown”
has declined. In November of 2003 Fairwood launched
a corporate-wide rebranding campaign fargeting the
high quality of Fairwood food and service as well as the
cleanliness and comfort of the outlets. A new corporate logo
and store concept were introduced.

Designer, Alan Chan, created the new logo, an orange
“jumping man” which projects an energetic, stylish and
happy lifestyle. It mimics the Chinese character “Big” for
*Big Happiness” and creafed a strong brand identity for
Fairwood. To gain maximum coverage and avoid confusion,
all signage was changed overnight and coordinated with an
aggressive public relations campaign.

The rebranding initiative also coincided with the opening
of the trendy flagship store in Causeway Bay. The interior
designers Sfeve Leung and Yasumichi Morita used vibrant
orange to promote a modern and original character. Orange

Fairwood Holdings Limited
Fairwood rebranding

‘An energetic, vibrant, stylish and happy lifestyle lingering over the décor
long after their meal is finished.’

vinyl was made to look like denim giving the outlet a
unique, youthful and cheerful ambience. To enhance the
updated store design, new uniforms and stfylish ufensils
were introduced. As part of the rebranding, Fairwood also
introduced a non-smoking policy in all outlets; it is the first
Chinese fast food operator to do so.

Fairwood was also the first Chinese fast food chain in Hong
Kong introducing fresh brewed coffee at its stores. The menu
was also revamped with all time favourites such as: baked
pork chop with rice and spaghefti bolognaise upgraded
and promoted as signature dishes named the “Ah Wood”
line. Celebrity Chapman To was brought in as a spokesman
for the brand. With the new Fairwood slogan ‘lf's Time
Fairwood”, To’s public appeal and witty, vibrant approach
to life were considered ideal for the Fairwood image.

Fairwood has also adopted QSCI (Quality Services
Cleanliness Index) fo standardise the services provided by
its staff.

Supporfed by a series of marketing and promotional
activities, the re-branding campaign attracted enormous
attention. The campaign successfully rejuvenated Fairwood,
regaining public brand awareness. Fairwood is now a
dynamic brand, bringing patrons better food in an improved
environment.

“Redesigned from the ground up: the

clown logo revamped to jumping man

and with refurbished interior design of outlets, Fairwood is a

gOOd example of how cooperation between business and design can achieve
commercial success and influence our daily life.”



Fairwood’s aim through the rebranding exercise was to
re-build a loyal customer base and cultivate brand equity to
become, within three years, the preferred fast food chain in
Hong Kong and gain double-digit sales growth. The holistic
design successfully strengthened Fairwood’s position in the
competitive fast food industry and it is expected there will be
an increase in the turnover and the profit.

Fairwood Holdings Limited, Hong Kong

Fairwood is a household name in Hong Kong, established
in 1972. The fast food chain offers a range of good-quality
Chinese and western food at affordable prices in a modern,
comfortable environment. The Group’s core business
includes Fairwood Fast Food, concept restaurants and
institutional catering services covering the school lunch
box business. The menus are designed around breakfast,
lunch, afternoon tea and dinner, and are changed frequently
to reflect seasonal produce and infroduce new dishes;
currently, more than 200 dishes are offered.

Logo Design: Alan Chan, Creative Director and
Peter Lo, Design Director

Alan Chan Design Company, Hong Kong

Shop Interior Design: Steve Leung, Director and
Yasumichi Morita, Director

Leung & Morita Designers Ltd, Hong Kong

Alan Chan is one of the few Hong Kong-trained graphic
designers who has achieved infernational recognition; he
has won more than 500 local and international awards.

Alan Chan

Steve Leung and Yasumichi Morita

The fusion of oriental and western cultures in contemporary
graphic presentation is a dominant theme in Chan’s work.

Peter Lo joined Alan Chan design in 1990 with over 14
years’ design experience, Lo has been involved in diversified
projects, ranging from visual idenfity and branding programs,
to packaging design and inferior design.

Steve Leung was born in Hong Kong. He is an internationally
recognized architect and interior designer. Leung established
his own company in 1988 and restructured if fo form Steve
Leung Designers Ltd. Leung is famous for his dedication to
minimalist style and focuses on people as the key concern
in his design.

Yasumichi Morita was born in Osaka, Japan in 1967.
Morita set up Morita Yasumichi Design Office in 1996 and
in 2000 restructured it info Glamorous Co Ltd. In 2001, he
set up Y Morita Design (HK) Ltd in Hong Kong.

Alan Chan Design Company was established in 1980. The
company has a varied portfolio ranging from corporate and
brand identity design fo packaging, product and inferior
design and was the only one Asian design company
selected as one of the Graphis Ten Best design firms in the
world.

Leung & Morita Designers Ltd, a partnership formed
by Steve Leung and Yasumichi Morita in 2003, aims to
combine the best of Chinese and Japanese elements in
interior design. The company has been concentrating on
interior design work throughout Asia with an ultimate plan
for global expansion.

Fairwood rebranding % & e RRE
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Inspired by familiar everyday scenes such as old metal
mailboxes from fenements in Tokwawan, fraditional
market and fish stalls in Mongkok, old factory buildings in
Cheung Sha Wan, horse racing in Happy Valley, classified
advertisements in Chinese newspapers, and facades of
the tightly-packed buildings in Yaumatei, the Hong Kong
Street Print series of Tote Bags from G.0.D. fake seemingly
common scenes and apply them in a way that makes them
extraordinary. Putting these images fo use when designing
apparel and accessories creates a unique, discordant and
yet appealing combination.

These street scenes are part of our culture, they show the
Hong Kong of old. The fote bags remind people of the
value of places and things they may offen overlook and in
some cases even throw away. The resulting intrigue born
out of unfamiliarity symbolises Hong Kong’s characteristic
harmony-in-conflict;  this  displacement of tradifion
constifutes modern design with an Asian character. The
target customers for the tote bags are those who want their
own modern personal style but are unashamedly proud of
the Hong Kong culture. The humourous approach and the
intricacy in detail provide customers with a fun design.

G.0O.D. Lud

Hong Kong Street Print
Tote Bag

‘Discordant but novel combinations with people carrying their culture in their
hands and in their hearts.”

Hong Kong is a unique fusion of Eastern and Western
cultures where the old and the new live side by side. This
unique situation shows the adaptability and pragmatism
of Hong Kong’s people. In order for G.0.D. to bring the
nostalgia of the Hong Kong street scenes fo customers, the
designer, Douglas Young, has endowed the tofe bag series
with the G.0.D. branding: fashion conscious, relaxed and
casual, with a sense of humour. So today, when people see
the series they immediately know it is a G.0.D product.

The prints are placed on un-dyed nafural cotton. They
fade with repeated use and gradually develop an attractive
vinfage look - the older the bag, the befter it looks, so
there is no need to throw it away. The production process
is environmentally friendly - the printing process is a
new photographic fransfer method that does not produce
wasteful, polluting by-products.

“By visualising our street scenes and

using a sense of humour with a
photographic print, the series of Hong Kong Street

Print Tote Bag help people treasure our unique culture.”



The design is a reaction against today’s mass-produced,
soulless products. By being distinctive and having a sense of
humour, the tofe bag series have become G.0.D’s signature
products, increasing our brand value and brand awareness.
The prints have been applied to a wide range of products
(furniture, clothes, aprons, slippers, efc). By pricing them in
an affordable range, the designs have generated impressive
sales results.

G.0.D. Ltd, Hong Kong

Founded in 1996 by Douglas Young and Benjamin Lau,
G.0.D. sells contemporary furniture, homewares and lifestyle
accessories. 6.0.D., “Goods of Desire’, encapsulates
the desire to improve life; the Chinese version 1EX%FW is
phonefic Canfonese slang, “to live betfer”. Using characters
to spell out the brand’s spirit is itself a proclamation: to
esfablish its self-identity and to affirm the uniqueness of
Hong Kong’s culture. G.0.D. is more than just a furniture
store, it is a lifestyle store and the company’s mission is fo
define a new Asian identity. The core range of merchandise
is self-branded and designed by a multi-disciplinary design
team. G.0.D. operates three sfores in Hong Kong, and
distributes products globally.

Douglas Chi Chiu Young

Douglas Chi Chiu Young, Founder & CEO
G.0.D. Ltd, Hong Kong

Born in Hong Kong in 1965, Douglas Young was frained as
an Architect at Sheffield University, UK and the Architectural
Associafion, London. Young worked in Hong Kong on
projects ranging from residential to retail inferiors before
founding G.0.D. together with partner Benjamin Lau in
1996. Young is responsible for all G.0.D. visuals, from
product design and shop inferiors to graphics. As well as
participating in Hong Kong related cultural activities, he is a
Director of the Fringe Club, a member of Project Hong Kong,
and has been on the advisory committee of the Hong Kong
Polytechnic University School of Design.

1 FRE

1=}
=

Z

Hong Kong Street Print Tote Bag &8 [#15EEIS

75



76

Douglas Chi Chiu Young
BEE

ﬁ?ﬁ?@ﬂﬁﬁiv‘

$«< 7%5: U—I!j( EI/JT%:/?//H\ ﬁ@ﬁﬁ
FEFRISZ b MEIRMEAE S

%‘E’Jé“iﬁik o ]

LA IR 2 F

& [#RNER | FRR
EzehRAE — FEXL - DRXIL

EEHERTBNARTEEYE T NEENEFTWRES
REHE BAEXGEIIAEBE RIVEZELIRKE
WEMBEFRR AXBREN D EES  AMtNRER
£ [{Erm | BWEE [HEE ] ?TE‘J“%\EU@EEL%
ERPYEPIHE LR 58S 3|5|3t o RETEIIEZES
VS GEAZIRMGANEE L ﬁ@% s FAEERES
BERAIER ©

ELEHEEYRRMACN—HBE  BREBNSE - B
APEEERESEH L NSBNYERNEKEL  EFRR
SREAMABESYNEE - BRSESREENHCE
FUEHPAE MBI - BN T HBEFRPBEMELE
B ZEEMARZERE AR I OB R 15 F B X
EHEFERL - FRIUERUKRF L - SERTAEREE
R RREEHNHEEBNER -

ERREPAIES  MXEHERIVHS  BF &
BATEEERNEREOMTREZEFTER RS
HHEBG.O.D.RERARZENERRY  IEEHEHEE

HEBETAET  TEH [FHW] —ENmETE —
KEBE ERANLERFE EBRFRINERIE
RERERR [MEFW] NER -

MLEHERERNERERRNRART L SHEER
AENERMELRERBNBHINEG - K7 AEHER
BE TEER EmNREBRTBHASRREA -
NELBRRAHFHNEFEBRIMN - TEELEETAEDR
A e

REHTLE
[ BB ERFHRMELFARETFER -



i T s a7
E';l ; _.ﬂ.-% +-:'1§'-="“"-._.ri: ..
LR L AR e

o mEy et b

&
LIS
Hh
i
iR

=1}
=3

G}

Hong Kong Street Print Tote Bag &8 [

77



78

the soul.”

In the region of Mount Huilong, Baisha Well, Tianxin Mansion
and Yunlu Palace, Baishayuan Teahouse is blessed by the
natural beauty and heritage of the land and the legendary
water of the Baisha Well. It is well known that tea drinking
is an integral part of Chinese society. With a history dafing
back fo the Ming Dynasty, the Baisha is renowned as the
“fountain of ‘life” for Changsha residents.

Baishayuan Teahouse is situated directly in fronf of the
Baisha Park where the Baisha well is located. The 855-
square metire premises is a Suzhou style heritage building
which was originally part of the public park. While the
building structure and exterior have been preserved in
keeping with the cultural heritage of the city, the interior of
the building has undergone constructional change achieving
a new confemporary look.

The teahouse offers a reception and refail area, an open
gallery and a two-storey dining space. To become the tea
lounge, the open gallery was enclosed with full height
windows of transparent red and clear glass. By enclosing
the gallery in glass the views across the courtyard are
retained and the space can be used all-year-round. The two-
storey building consists of a VIP lounge on the upper floor
and a spacious room on the ground floor with clear views
across the central courtyard, where live performances take
place during Chinese festivals. Fishponds and lit bamboo
groves are infroduced as focal elements in the courtyard.

Hunan Baishayuan Cultural
Development Co Ltd

Baishayuan Teahouse

‘Originated from Baisha, Endless Taste. Baishayuan — a place to cultivate

The simple and restrained coloured palette of dark-wood
pieces, together with the Chinese red, black and white
crisp interior perfectly meld with the Suzhou garden and
landscaping elements.

Baishayuan Teahouse capitalizes on the pure water from
Baisha Well, offering a wide range of high-quality Chinese,
western and herbal teas, as well as coffee, Chinese “dim
sum” and western snacks. While sipping a cup of teq,
patrons can appreciafe the ingeniousness of the surrounding
art, admire the precious artifacts and savour the delicacies
of Hunan in a calm and tfranquil setting designed for them
to relax and enjoy.

The visual identity and the logo “Qi* of Baishayuan fully
capture the essence of the Teahouse. Baishayuan Teahouse
is a local atfraction. The design successfully blends the
fraditional Chinese architecture of the existing building with
a confemporary yet luxurious inferior designed to appeal fo
high-profile customers such as government officials, arfists,
designers, cultural workers and tea lovers.



A Few Words From The Designers

“It was a great opportunity to be part of

this collaboration between dwpCL3, Alan Chan
Design Co and the owner. With all successful designs, the

amount of trust and freedom the owner bestows on the designers

cannot be underestimated. We are glad that the design turned out true
to our presentation. The union of an interior design firm and a graphic design
firm allows us to look at aspects of the design from all angles. Most importantly,

it is great to create design that is truly 21st Century Chinese.”

The Company’s Perspective

Fresh tea originates from pure water, and Baishayuan
Teahouse is perhaps just what the Baishayuan well has
been longing for. The designers gave birth to the Teahouse,
maintaining its Suzhou-style while offering a contemporary
and comfortable dining atmosphere, where tea lovers can
share the “Fountain of Life” - Baishayuan Well.

About The Company
Hunan Baishayuan Cultural Development Co Ltd, China

Hunan Baishayuan Cultural Development Co Lid, a Chinese
developer, is the owner of the Baishayuan Teahouse in
Changsha following a government privatisation scheme.
Baishyuan advocates the development of culfural values
and cultivated fastes. The Teahouse is a relaxed dining
venue offering a wide variety of high-quality Chinese,
western and herbal teas, as well as coffee, Chinese “dim
sum” and western snacks.

About The Designers
Alan Chan, Creative Director
Alan Chan Design Company, Hong Kong

Alan Chan is one of the few Hong Kong-trained graphic
designers who has achieved international recognition. He
has won more than 500 local and infernational awards.
The fusion of oriental and western cultures in contemporary
graphic presentation is a dominant theme in Chan’s work.

Alan Chan and William Lim

William Lim, Managing Director
dwpCL3 Architects Ltd, Hong Kong

William Lim is a graduate of Cornell University in the USA.
Affer graduation, he worked in Boston for five years before
returning fo Hong Kong in 1987. Lim worked for a Hong
Kong developer for six years before assuming the position
of Managing Director at dwpCL3 Architects Ltd in 1993. Lim
oversees all architecture and inferior design projects and
has a hands-on approach to his work.

About The Designers’ Company
Alan Chan Design Company, Hong Kong

Established in 1980, Alan Chan Design Company has
built up a portfolio of a wide variety of works, ranging from
corporate and brand identity design to packaging, product
and interior design and was the only one Asian design
company selected as one of the Graphis Ten Best design
firms in the world.

dwpCL3 Architects Ltd, Hong Kong

Established in 1993, dwpCL3 Archifects Ltd has grown
from a small Hong Kong studio to an award-winning design
firm with liaison offices in Beijing, Shanghai and Bangkok.
The company provides professional services in architecture,
interior design, sourcing, and project management fo the
hospitality, corporate and retail markets throughout Asia
Pacific region.

Baishayuan Teahouse FI3IRZEEE
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Twelve architects from the Asia region were invited to create
houses for the experimental development project Commune
by the Great Wall locafed in the Nangou valley of China’s
Great Wall; the Suitcase House is one of its projects.

The Suitcase House, as the name suggests, looks like
a giant shoebox and is situated at the enfrance of the
Commune, above the sloping terrain. With dimensions
of 44m x bm, the Suitcase House at first glance, looks
like a world of emptiness. Although the dwelling has
no furnishings or partitions it is in fact, a fully equipped
home. All the main functional elements of daily life are
hidden under the deep horizonfal sectfion of the main floor.
Pneumatic frapdoors conceal a series of sunken chambers:
bedrooms, bathrooms, kitchen and storage, as well as a
series of chambers for specific uses such as: meditation
(with glazed floor looking down the valley below), music,
library, study, lounge, and a fully-equipped sauna.

The contrast between the specific sunken chambers and
the non-specific space above it is the core inferest of the
building. Opening the frapdoors creafes a secondary space
and this middle stratum is a place for habitafion, activity
and flow. By efforflessly re-arranging the door panels, the

SOHO China Ltd
Suitcase House

‘More than just a suitcase — A plane of sensual leisure and pleasure. Intimacy,
privacy, spontaneity and flexibility.”

house transforms itself from an open space fo a sequence
of chambers according to the nature of the activities,
number of inhabitants, and personal preferences. The
playful design turns the fraditional concept of a home on its
head, providing endless permutations for living. It not only
fully utilizes limited space, but also provides potential for
flexibility and spontaneity.

The outer skin of the Suitcase House is constructed of full
height double-glazed folding doors while the inner layer is
a series of screens forming a matrix of openings. There are
mulfiple entrances; each gives the house a different spafial
organization.

In order to maximize views of the Great Wall and take
advantage of the continental temperate climate solar
exposure, the house has been constructed with a
north-south aspect. A pull down metal ladder connects
the living area of the middle stratum with the roof space.
A scenic view of the Great Wall can be seen from all major
spaces within the house, including the unobstructed roof
terrace, accessible from the pull-down staircase.

“Breaking the mundane rituals of every

day hfe , arousing public interest and rethinking the use of

limited space with maximum ﬂexibility, Suitcase House combines
architecture with interior design and revisits the issue of space utilization in a

simple way.”
p y.



The Commune by the Great Wall is a bold and experimental
real-estate project placing contemporary Asian architecture
and interior design af the centre of the global stage. It is a
collection of luxury hotels, holiday homes and an architectural
museum designed fo appeal to Beijing entrepreneurs. The
hotel is a hit with multinational corporations, including
Louis Vuitton, Hennessy, Audi and Mont Blanc. Since
opening in Ocfober 2002, it has received over 200,000
international visitors. The Suitcase House is one of the most
popular houses for hotel guests, architects, students, and
tourists fo visit. Staying in the Suitcase House is absolutely
fascinating.

SOHO China Ltd, China

Pan Shiyi and Zhang Xin co-founded Beijing Redsfone
Industries, the predecessor of SOHO Ching, in 1995. As
a real esfate developer, SOHO China’s goal is to create
innovative, fashionable lifestyles for people who appreciate
the finer things in life. SOHO conducts operations through
majority-owned project subsidiaries; each managing a
single real estate project. SOHO China has developed and
is developing several large-scale projects, including: SOHO
New Town, Commune by the Great Wall, Jianwai SOHO
in Beijing, and Boao Canal Village on Hainan Island. By
tracking trends in the real estafe market with its international
management team, SOHO China has succeeded in winning
critical acclaim from its diverse clientele.

Gary Chang

Gary Chang, Managing Director
EDGE Design Institute Ltd, Hong Kong

Born in Hong Kong in 1962, Chang graduated from the
Department of Architecture, the University of Hong Kong in
1987 and founded EDGE in 1994. Chang was among the
first group of Hong Kong representatives invited fo participate
in the infernational Biennial Exhibition of Architecture,
Venice (in 2000 and 2002). He has won many awards for
his design locally and internationally, including The Hong
Kong Institufe of Architect President’s Prize (1996), and The
Dedalo-Minosse International Prize (2002) and is amongst
the several Asia architects included in the Taschen Book
40 Architects Under 40. Chang also lectures locally and
0Verseas.

EDGE Design Institute Ltd, Hong Kong

EDGE Design Institute was established in 1994. Chang’s
major works included the Suifcase House in Beijing, the
Kung Fu Tea & Coffee Set for leading lifestyle accessories
design brand Alessi, a “*Workstation” for Ogilvy & Mather
Asia Pacific, The Broadway Cinematheque in Hong Kong,
recalibration of The Hong Kong Arts Cenire, the Mega-
iAdvantage Data Centre Building.

An “edge” is not as rigid as it seems, it can be very flexible:
starting another beginning or going through another
process to get fo an end. The firm bases this principle to
any architectural or interior project and it is a matter of
recognizing relations and context.

Suitcase House [#5%EJ
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Hong Kong Design Centre (HKDC) is
an independent non-profit organization
founded in September 2002 with
support from the Government of the
Hong Kong SAR and the Hong Kong
Jockey Club, with the objective of
encouraging and promofing design
excellence and the vision fo esfablish
Hong Kong as a design hub in the
international arena.

HKDC has four founding members,

namely:

¢ Hong Kong Designers Association

¢ Interior Design Association
Hong Kong

¢ Hong Kong Fashion Designers
Association

e Charfered Society of Designers,
Hong Kong

HKDC works with the Government,
industry, business partners, educational
instifutions and  associafions  to
promote design as a strategic, value-
adding component in business and
fo increase awareness in a wider
audience of the ways in which design
can contribufe to our quality of life.
HKDC is the first organization in Hong
Kong dedicated fo encourage, inspire,
support and facilitate the best use of
design which by so doing will confribute
to the sustainable competitiveness,
economic  prosperity and overall
well-being of Hong Kong.

Hong Kong
Design Centre

BB

HKDC actively organizes events which
promote the use of good designs in
business. The annual flagship event,
Business of Design Week: Lifestyle
Asia is a leading internafional design
gathering feafuring a conference,
exhibitions, seminars and presfigious
design awards events. In addition
throughout the year a wide range of
networking, educational, research,
promofional and publication activities
take place which provides a strong
platform for Hong Kong designers to
flourish and where ideas, knowledge
and informafion can be shared
throughout the design community
both locally and internationally. HKDC
also maintains strong links and open
channels of communication  with
international design organizations and
this contribufes to the promotion and
brand image of Hong Kong as a world
class city.

If you are interested to learn more about
HKDC, please visit our web site: www.
hkdesigncentre.org.

Hong Kong Design Centre

28 Kennedy Road

Hong Kong

T: +852 2522 8688

F: +852 2892 2621

Email: info@hkdesigncentre.org

hkmc
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Contacts

BreadTalk Group Limited

171 Kampong Ampat, #01-06 KA Foodlink,
Singapore 368330

T: (65) 6285 6116 F: (65) 6286 1661

Designer
Dr George Quek, Group Managing Director
BreakTalk Group Limifed

DYSON

Tetbury Hill, Malmesbury SN16 ORP, Wiltshire, UK
T: (44) 1666 827200 F: (44) 1666 827299
www.dyson.com

Designer
James Dyson, Founder and Chairman
DYSON

The Eslite Corporation

B1, No 196, Sungde Road, Hsin Yi Disfrict, Taipei,
Taiwan 110, RO C

T: (886) 2 8789 8880 F: (886) 2 8789 8903
www.eslitebooks.com

Designer

Ray Chen, Director of Architecture & Inferior Design
Ray Chen Infernational

Basement, No 8, Lane 92, Section 1, Jianguo N Road,
Taipei, Taiwan, R O C

T: (886) 2 2505 9450 F: (886) 2 2506 1882

dwpCL3 Architects Ltd

1/F, St John’s Building, 33 Garden Road, Ceniral, Hong Kong
T: (852) 2527 1931 F: (852) 2529 8392

www.cl3.com

Designer
William Lim, Managing Director
dwpCL3 Architects Lid

Hanmi Whole Soymilk Co Ltd

Hanmi Tower, 45 Bangi-dong, Songpa-gu,
Seoul 138 724, Korea

T: (82) 2 424 7999 F: (82) 2 424 9932
Www.ehanmi.co.kr

Designer

Hye-Won Sohn, CEO

Sung-Lae Cho, Section Chief

CROSSPOINT

260-19, lfaewon-Dong, Yongsan-Gu, Seoul, Korea
T: (82) 2797 7211 F: (82) 2 797 7210
WWW.Crosspoint.co.kr

KDDI Corporation

Garden Air Tower, 10-10, lidabashi 3-chome, Chiyoda-ku,
Tokyo 102-8460, Japan

T: (81) 366780922 F: (81) 3 66780216
www.kddi.com

Designer

Naoto Fukasawa

Naoto Fukasawa Design

Sera-Harajuku Bldg. 5-7-20 Jigumae,
Shibuya-ku - 150-0001 Tokyo, Japan

T: (81) 35468 3677 F: (81) 3 5468 3678
www.naofofukasawa.com

Samsung Electronics Co Ltd

14th Floor, Joong-Ang Building, #7 Soonwha-Dong,
Chung-Ku, Seoul 100 742, Korea

T: (82) 2 750 9472 F: (82) 2 750 9425
WWW.Samsung.com

Designer

Eui Seok Kim, Designer

Young Jun Kim, Principal Designer
Samsung Electronics Co Lid

Samsung Electronics Co Ltd

14th Floor, Joong-Ang Building, #7 Soonwha-Dong,
Chung-Ku, Seoul 100 742, Korea

T: (82) 2 750 9472 F: (82) 2 750 9425
WWW.Samsung.com

Designer

Yun-je Kang, Senior Designer
Young-Jun Kim, Principal Designer
Yun-Sung Kim, Designer

Samsung Electronics Co Lid

Sony Corporation

6-7-35 Kitashinagawa, Shinagawa-ku, Tokyo 141-0001,
Japan

T:(81) 354482111 F: (81) 3 5448 2244
www.sony.net

Designer
Shinichi Ogasawara, Art Director
Sony Corporation

Toyota Motor Corporation

1 Toyota-Cho, Toyota City, Aichi Prefecture 471-8572, Japan
T: (81) 56528 2121 F: (81) 565 23 5918
www.foyota.co.jp

Designer

Katsuhiko Inatomi, Group Manager, Toyota Design Div No 1
Norio Ozeki, Assistant Manager, Toyota Design Div No 2
Toyota Motor Corporation

Hiroshi Okamoto, Chief Creafive Designer

Tecno Art Research Co Ltd

2-186 Kamiyashiro, Meifoh-ku, Nagoya 465-0025, Japan
T: (81) 52 777 1900 F: (81) 52 777 1904
www.ins.ne.jp/tecnoart

Tomio Yamazaki, CFO

Calty Design Research, Inc

2810 Jamboree Road, Newport Beach, CA 92660, USA

T: (1) 212 714 7489
www.toyota.com/about/operations/design-rd/design_loc_calty.html

Yamaha Motor Company Limited

2500 Shingai, lwafa, Shizuoka, 438-8501, Japan
T: (81) 53832 1145 F: (81) 538 37 4250
www.yamaha-motor.co.jp

Designer

Gen Mizutani, Designer

ELM Design Co Lid

Shingai 2500, Iwafa, Shizuoka, Japan

T: (81) 538 32 2472 F: (81) 538 32 2829
www.elm-design.com

Yothaka International Co Ltd

1028/5 Rama 4 Road, Thungmahamek, Sathorn, Bangkok
10120, Thailand

T: (662) 679 8631-2 F: (662) 679 8965
www.yothaka.com

Designer
Suwan Kongkhunthian, Design Direcfor
Yothaka Infernational Co Ltd

Ben@ Corporation

18 Jihu Road, Neihu, Taipei 114, Taiwan, R O C
T: (886) 2 2799 8800 F: (886) 2 2799 8822
www.beng.com

Designer
BenQ Lifestyle Design Center
BenQ Corporation

Daka Designs Limited

Unit C, 8/F, Leroy Plaza, 15 Cheung Shun Street,
Cheung Sha Wan, Kowloon, Hong Kong

T: (852) 2756 3862 F: (852) 2756 3093
www.daka-designs.com

Designer
Pat Y Mah, Chairman
Daka Designs Limited

Fairwood Holdings Limited

2/F, TRP Commercial Centre, 18 Tanner Road, North Point,
HONG KONG

T: (852) 2856 7281 F: (852) 2562 8036
www.fairwood.com.hk

Designer

Alan Chan, Creative Director

Peter Lo, Design Director

Alan Chan Design Company

1901 Harcourt House, 39 Gloucester Road, Wanchai,
HONG KONG

T: (852) 2527 8228 F: (852) 2865 6170
www.alanchandesign.com

Steve Leung, Direcfor

Leung & Morita Designers Ltd

9/F, Block C, Sea View Building, 8 Watson Road, North Point,
Hong Kong

T: (852) 2980 0300 F: (852) 2866 1513
www.sfeveleung.com

Yasumichi Morita, Director

Leung & Morita Designers Ltd

1/F, 7-6 Omasu-cho, Ashiya, Hoyogo 659-0066, Japan
T: (81) 797 23 6770 F: (81) 797 23 6771
www.glamorous.co.jp

6.0.D. Limited

25/F, Morrison Plaza, 9 Morrison Hill Road, Wanchai,
Hong Kong

T: (852) 2544 5615 F: (852) 2543 9337
www.god.com.hk

Designer

Douglas Young, Founder & CEO

G.0.D. Limifed

Hunan Baishay Cultural D Co Ltd

Baisha Well Park, Baisha Road, Changsha, Hunan, P R China
T: (86) 731 511 8866 F: (86) 731 511 8887
www.baishayuan.com.cn

Designer

William Lim, Managing Director

dwpCL3 Architects Ltd

1/F, St John’s Building, 33 Garden Road, Ceniral, Hong Kong
T: (852) 2527 1931 F: (852) 2529 8392

www.cl3.com

Alan Chan, Creative Director

Alan Chan Design Company

1901 Harcourt House, 39 Gloucester Road, Wanchai,
Hong Kong

T: (852) 2527 8228 F: (852) 2865 6170
www.alanchandesign.com

SOHO China Ltd

SOHO New Town, Tower B, 18/F, 88 Jianguo Road, Chaoyang
District, Beijing 100022, P R China

T: (86) 10 6567 333 F: (86) 10 6567 1064
www.sohochina.com

Designer

Gary Chang, Managing Direcfor

EDGE Design Insfifute Limited

Room 1706-08, 663 King's Road, North Point, Hong Kong
T: (852) 2802 6212 F: (852) 2802 6213
www.edge.hk.com
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