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with Splash Lagoon

Why Build An indoor Waterpark?

As the fomily-owned bustness of Scott Enterprises grew
aver the past decade, it focused o majority of s devel-
opment in one r_.|-e'n|:_|rr|.[rhi-:' locaticr-—Lhe interchange af
Interstate ®) and Exit 24, This exit servet ot the main
artery Into the Ere area and is in the heart of the cities
booming retall morket. Scoft Enterprises recently opened
its sixth hotel ot Exit 24. Add this to the four Scott
En1qrprj195 restauronts, the Ambassador Boanguet &
Conference Center and the Laoser Tog facility, and yvou
gl an entertainment mecca that is yearning for that lit-
{le something to complete the plcture. However, that "lit-
tle something™ has turmed out (o be 5.|.II:'|'||-.'1|'|II'|-'._-'| not 5o 1i1-
tla ._‘:.I'.-I-r.lsh I_:J,:||:_|-::-||n. F'I'I'II'IH}']'I.'HI.‘Li.IJ'.‘- only indoor water-
park resort, will open in December of 2002, The 77,000
sq. I, 317 milllon complex will be o first-closs facility
that will draw vacatloners from a 300-mile perimeter
The Erie morket (s equidistant
from Pittsburgh, Bulfalo ond
Cleveland and features Presgue
Isle State Park, one of the most
visited state parks in the coun-
Iry

:"E_'!.' |:'-r||:|II'II5] fronchised hotels
to the already proven indoor
waterpark resort concept, we
are ploneering what we think

i a 'best of both worlds® con-

cept The idea is .‘.'imF:-h' The

indoor waterpark does mol
have to depend on the hotels

o survive, and the hotels do

not hase o r.lep-r:nrl on the indoor waterpark 1o
survive, Butb at the same time, they compliment each
other very well,” sald Mick Scott, |r, Yice President of
acoft Enterprises,

With more than 600 rooms that include 400 sultes oon-
nected or within a short drive of the waterpark, Scott
Enterprises 1s hoping the addition of Splash Lagoon will
heast oecupancies in the hotels.

“Whaen they arrive [o
enjoy the park the
tourlsts will also need
a place to eat. Owr
nearby Quaker Steak
& Lube, Applebes's,
Valentino's, and
Doamon’s restaurants
and a plonned
Denny's Dimer will
certainly give them o
great wvariety to choose from,” sald Wick [e
“Guests that stay ot Scott Enterprises hotels don’t haowe
to leave their hotel rooms o enjoy any of these great
restaurants, We will deliver.”

Ere, like other lakeside northern ciiies, (s busy in the
summer. but the winters are long and cold. *\We want to
become o destination In the winter, offering guests firsl

closs entertainment, first-class restourants and  first-
closs accommaodations all in one location.”
Theme

scott Enterprises ond Bob Banks of Bob Banks Project
Manogement envisioned a South Sea Island theme for
the waterpark. As guests approach the property, they
will be greeted by nine spectaculor electric coconut palm
trees. These |'|r||rr|.-:_. which are made by Trade Lighting
Select of Lindom, Utah, will surely create o stunning
vizual sstting for the grand entrance to Splosh Logoon
Several more of these electronic palms are planned for
the inside of the pork. We want the guesis to feel as IF
they are walking through the lush vegetation of a trop-
ical fsland, catching glimpses of the ocean while enjoy-
ing the latest in waterslide technology. The modern
slides and the |.|u-:|.i.r|l free-holse creéate a unlgue para-
dox where high tech meets paradise.

in ocrder to achieve the company's goals, planners
worked closely with National Rock & Sculpture’s moaster
designer, Connle Kautza. "We've created a dynami
plan thot pulls the guest into the carefres calypso island



atmosphere, To expand the visual affect of the area, we
deslgned four expansive murals to act as backdrops
against the unigue waterpark features. You will not find
these designs anywhere else, They wepe created specifi-
cally for Scoft's."”

Monkey Shines sland provides children a fun place to
play as the sculpted monkeys take on thelr own person-
alites. Another focal point is the King Komehameha
statwe. Created with an eye to the legend of the
Howalian !!'.Irl.[.|r the statue commoands atlention and sets
a regal toene near the palm-tree-lined activity pool
Winding around the park, the leisure river, spanned by
a waterfall arch, displays the shapes and colors of live
coral. An aerial parade of fish, painted by local Erie,
Pennsylvanio artists, foshlon a visual dellght for young
and old alike,

“We are excited to showoase such extroordinary works
af art by local artlsts into the project,” sald Mick Scott,
5r., President, 5oot Enterprises.

A plethorn of rockwork and vegetation will complete
the South Seas theme. “It was important for us to make
the atmosphers warm, welcoming ond fun. MNotional
Rock has helped us create a very special ploce,” Nick Sr.
continued,

By Mick Scott, Jr. I

Splash

"All of our properties have received the top awards In
their respective chains, they are all frst closs, and
Splash Logoon will be no different,” soid Chris Scott,
Vice President of Scoll Enterprises. “The 5coll,s spent 18
months designing Splosh Logoon, We wanted fo build o
park that appealed to the whole family, and we think we
hove succeeded,”

The 77,000 square foot building will feature a South
Paciflc Theme. The park includes 36,000 square feet of
Aquatic Floes, 7,000 square feet of arcade, men's and
women's dressing rooms that total 8,000 square feet, o
retall shop, a food court and 3,000 square feet of meet-
ing spoce for ]:lrll.-'l:lll;- FH'“HE!S. and corparale events.

Splash Lagoon will feature Proslide Techmology™ two
new thelll rides, The ProBowl and the Cannon Bowl. The
park is the first indoor venue to feature both of the thrill
rides, “W'e are very lucky to be working with Rick Hunler
atd the team at ProSlide, and we are excited to be the
only indoor park in the country with two of the hottest
rides in the industry under ene roal,” said Mick Scotl, [r

Another highlight of the park is a million dollar 5C5
Interactive Tree House, The five.story centerpleca will
include 12 levels of interactive water fun and a Hpping
bucket that will tp in two directions. The park was
designed to allow the tipping bucket to perform (ts tra-
ditional dump onto the screaming Kids below in one
direction and to dump on the unsuspecting cannon
bowl rlders in the other direction. “We tried to think out
of the box and add small details to really enhance the
guests experlence,” sald Scott

*Continwed on poge 32

Scott Enterprises was founded on the heels of a hard working Greek immigrant by the name of Chris Skountzos, In 1914,
at the age of 17, Chris left Greece and headed for the land of opportunity. Upon arriving at Ellis istand, and with some
advice from an American Immigration officer, his kst name was changed to 5cott and his new life began. Making his home
in Erie, Pennsylvania, Chris soon found his calling in the hospitality Industry and over the years opened numerouws inde-
pendent hotels and restaurants. Chris's only son, Mick, graduated from Cornell University with a BS in Hotel Restaurant
Management, He introduced his father to franchizsing in the mid 1960%. Franchising was a hot, new concept and the
father-son combination soon found themsehes developing Arby's and Bonanza Restaurants as well as Quality Hotel brands.
In 1980 the company tried their hand in the waterpark business, opening Wild Waters Waterpark in Erie, Pennsylvania, The
park incleded a 12,500 sg. fool wave pool, four waterslides and a kids' Aqua Play Area. Although the park was a success,
the constant streggle against Erie's inclement weather, the short season and the inability 1o expand due to land constraints
was a consistent hardship, and the park closed m 1290,

Chis, the founder of the company passed away in 1985, Today Mick Scedl, 56 s the President while his two
sons Mick, Ir. and Cheis, and his son-In-law, Lance Lehr, serde as Vice Presidents. Scott Enterprises owns and
operates over 20 franchised businesses with names that include: Applebee'’s, Damon's, Quaker Steak & Lube,
Valentino's, Residence Inm by Marriott, Courtyard by Marriott, Comfort Inn, Econo Lodge, Motel 8, Days Inn
andl Holiday Inn Express. By the end of the year the company will employ more than 1,000 people with plans
to reach 1,400 by 2004, Plans for a new $20 million Marriott Convention Center Hotel on Erie's Bayfront and
numerous other restaurant and hotel projects are currently on the drawing board. Mick Scott, [r. ¥
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A tube slide will start on the main tower and immedi-
ately go outside the park. As on added marketing tool,
the ride s designed to be transparent, so travelers out-
side the park, moving along the street, can see the riders
moving through the slide. The Mume re-enters the build-
ing, and the riders experlence a blackout as the ride
turns completely dark for its final twisting turn. The rid-
ers are then emptied into the 300 foot lelsure river float
ride, For the active group there is an 30,000-gallon
activity pool featuring eight water basketball hoops,
The pool also includes a lilly pad crossing, an oclopus
floot and many other water toys. There are two Z5-per-
son whirlpools, one for the
adulis apnd another
for the kids. The tod-
dler area features o
sero-depih Entry
pool with plenty of
slides and  water

foys to keep the -

tle omes actve. An

interactive donc-

ing woter module
I5 sure to give the small kids

plenty of enjoyment. The pork was designed so that the
smaller children are more secluded from the activity ol
the older kids, This will insure o safer epvironment for
the kids that Is sure to put the adults at ease.

Arcade

The Arcade at the park is 7,000 5g, feet and will feature
over 150 state-of-the-art games that will include
redemption. There will be a bar and small restawran
i;ncl:lrpl:rmfvl_'d inte the arcade o -gi'u'{' it that "Dave &
Busters” feel that will appeal to the whole family.

Hotels

Splash Lageon is connected to two all-suite properties,
The Holiday Inn Express Sultes and the Residence Inn by
Marriott. Adjocent to the park is a Comford Inn, an
Econo Ledge, a Motel 6 and a Courtyard by Marriott, all
of which are owned and operated by Scott Enterprises.

“We will sell packages for the waterpark primarily
from the Holiday Inn, Residence Inn, Comiort inn and
Econo Lodge Hotels," said [eff Mona, Director of
Oiperations for Scott Enterprises Hotels, "Package prices
will vary from hotel to hotel with the rates being lower
af the adjacent hotels. Guests that stay at the adjacent
hotals will hawve use of the “Splash Logoon Water Toxi,'
a bus that will transport them to ond from the water
park. We want to make It as convenient as possible for
them."

Lozer Tag

Lazer Tag at
5|1]-q,.|.a~|'|. l.|.|.r_+|.|1'||'|
aoffers ancther type
of entertainment for
thodse 1'r'||‘|.'|_:|-PTl|.' yel
waterlogged  kids.
Adjacemt to Splash
Lagoon is a brand
new, state-of-the-art
Lazer Tag Arema and
Arcode.  Alter a fun.
filled day, famlilies
can dry off and head
b Bwen more :,'}:I:'il:il'li_] enterialnment.

“We feature equipment and components from the
industries’ leoding Lozer Trom. Featuring their newest
10.3 software, Lozer Tag offers hundreds of different
options, ollowing players many new ond exciting
games,” said Rick Colemon, Qperotions Moanoger for
scott Enterprises, With all-new futuristic obstacles, 3-D
graphics, and earth-shaking sounds, the Arcade and
Lazer Arema Is a great woy to end on exhilorating and
action-pocked doy, Combination packages that include

»ontinued on page 54
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Splash Lagoon
Indoor Water Park Resort
Erie, Pennsylvania
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Chwners
Agdmission Prices

Scott Enterprizes {Scott Family)
Package rates
vary from hotel to hobel

Drates Open Opening December, 2002,
COipen 365 days a Year
Size/Capacity 77000 5q. FL Building;

36,000 5g. Ft. aquatic floor,
7,000 5q. FL arcade
Mumber of Employees  Year Round—75-100
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baoth the wulw:rp:;:ﬂ: and lazer fag will
be available as an |.:-|'!l1l-:'u1 toe the
Quests,

“Lazer Tag allows us to offer more (o
our guests than our competition does.
It will give the kids some varlety dur-
ing a long weekend at the park,” said Mick Scott, |r.

In Canclusion

“We are proud to be offering first-class hotels, restauronts and entertain:
ment at a terrific interstate location, as a concentroted group, all within 1040
miles of three major markets {Fittsburgh, Buffalo, and Cleveland),” said MNick

Project Manager:
Waterpark Dessgn;
Architect:
Structural Engineer;
Consultants:
Theme Desig:
Misral Work:

Rack Work;

General Contractos:
Glu-Lam Structure;
Waterslices:

Pool Construction:
Children’s Equipment:
Pool/Deck Coating:
Filtration Equiprment:
Pumps:

- Splash Lagoon Suppliers:

Construection Management:

Scott, Sr. "What makes [t
especially exciting is by
r_in:lrji:ng a rew major come-
peneni—the indoor water-
park, All of the other busi-
neises will work together
in synergy to create Splash
Lageon Indoor Waterpark
Resort, a new major
tourist  attraction Ffor
Pennsylvania and the tri-

state areq.” m
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Bob Banks Project Management

Water Technology, Inc,

Weber Murphy Fox Architects

Steele Structural Engineering

1.5, Realty Consultants, Inc.

Mational Rock & Sculpture

Optic Merve

Rock Images

Bob Banks Project Management

Scott Enterprises

Seech Industries

Proslide Technology

Aguatic Pools and Construction

SCS Interactive, Koala Corporation, Water Toys
Pro-Tile

Meptune-Benson Ing,

Griswald Pump Company & United Industries
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The Spring and Summer of 2002 provided a challenging
time for the construction of a unigue building structure,
Scoit’s Splash Logeon in Ere, Pennsylvaniao, As the nome
indicates, Splash Lagoon i an indoor waterpark located at
the Peach Street Exit of Interstate 90 in northiwes
Pennaylvanla. The idea for this type of structure (Jocated in
a gesgraphic arsa that aften has been acoused of exhibit-
img fwo seasens—August and Winter) s inspirational, and
the owness should be commended for their vision. The apan
eEpAnE of space in the 77,030 sguare foidl Dacility is creal-
ed by the use of only 10 interior columns. and wide-open,
clear-span areas that allow the nomerous pools and slides
to be intermingled

The architect, Weber Murphy

Fox of Erie, selected the renew

able natural resource, exposed

wiidkd, a8 Lhe materdal 1o creals

splash Logoon's atmosphere.

The laminated wood roof sys-

tem oonsists of unigquely dis-

ployed heavy timber compo-

nents. The roof freming plan

incorporates numerous large

girder eams that ore 14-1/4"

wide x 75-5/8" deep x 84'-5"

long and weighing almaost

22,000 pounds (now that's a

hi-',_| treel). The lorge sizes of

many of the members is nol

lirmited By the tree sire,

Modern laminated wood technology

" utilizes thinner Z-inch horizental subpieces

stacked to the uppmpriutr depth. The horizental picces are

finger-jointed at the ends o ceeate the long lengths. Also

comprising the structunal system ore 12-1/4 = 12-1/4

colurnns and knee broces, 12-1/4" wide curved and tapered

beams, B-3/4" rafters, purling, and a “pop-up” clerestory,

which literally “raises the roof™ an additional 10 feet, and

is affectionately known on the site as the "hut.” Housed (n

the *hut® are skylights, which allow natural light fo per-
meate the area below

The entrance s feamed by o comples serbes of 10-1/2°
members bailt as a truss that spans I;I.FII'FITIIITI'I.HIEH" G0
and |5 12'-0 deep. To compliment the heavy timber, o 3xé
laminated deck was utilized oi the roof sheating. Tying the
laminated members together is an intrloate system of gal-
wanized and sioinless connections and bolts, The most
intricate of all the connections are the *Christmas Tree"
calumn connections. These stalnless base connections
weigh over 1,000 pounds each and connect five individual
and independent 12-1/2% members atop a 20°-0 high 18"
round concrete column. 1n all, there is close o one-half

Big Splash With
"» Laminated Wood

milllen board feet of lumber contalned in the 333 mem-
bers, 45,000 square feet of deck area, and 15 ton of steel
connections and balts

The coordination of the laminated roof system wos
awarded o Seech Industries, lac. of Pittsburgh,
Pennsylvania, As the laminated package facilitoter, Seech
Industries, lnc, surrounded themselves with some of the
best professionals in the industry. The team concepl was an
outright necessity to successfully complete the project,

Comprising the team wene:

Gray Engineering & Design, London, Kentucky—

Connection design and shop drawlngs

Structural Wood Svstems, Greenville, Alabomao-

Laminated weod mamifackurer and fabricator

Pittsburgh Fabrication & Machine, Neville lsland,

Pennsylvanio-—Cannection febricator

Filler King Company, Homedale, ldaho—

Laminaled deck !-l.I'Perﬂ

Bryan Construction, Slippery Rock, Pennsybvanio—

Laminared wood erectar

Seech Industries, Inc., Pittsburgh, Pennsylvanio—

Lpminated wood prefect and fabrication manager

Close coordination and communication with Bol Banks
of Bob  Banks Project
Management, Inc., Mike
Hoammil the Aeld swperintend-
ent, the Architect’s project
manager Rick Avon, and S
Dave  Steele  of  Steele e =
Structural Engineering.
pllowed the team o oom-
plete the work within budg-
el and almost wo  weeks
ahead of the antlcipated
frhedule.

Az the construction pro-
ceeds ond the building
beging 1o take form, you
can  almost  hear the
laughter and splashing of
water from children and
adults alike. Given the planned holiday sea-
som apening, the jobsite is alive with activity, Earthmoving
equipment, concrete trucks, erection crones ond moanlifes
take turns completing their well coordinated tosks,

Scoft's Splash Lagoon is a blend of modern lechnalogy
and one of nature's most abundant resources—wood. [f you
are ever in the area, stop by, bring your swimming suit, and
as you climb the tower to enter the maze of waterslides, do
not forget to stop and look at "the trees” above. T

by Mark E. Seech. President of Seech Industries, Inc.




