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  OONNTTAARRIIOO  PPOOLLIITTIICCAALL  LLAANNDDSSCCAAPPEE::  

PPRROOVVIINNCCIIAALL  VVOOTTEE  IINNTTEENNTT  &&  IISSSSUUEE  AAGGEENNDDAA  
  

  
OOnnttaarriioo  PPCCss  RRiissee  88  PPooiinnttss  ((3388%%;;  ++88))    

iinnttoo  SSttaattiissttiiccaall  TTiiee  wwiitthh  LLiibbeerraallss  ((3399%%;;  --11))    
  

TToorriieess  mmaakkee  GGaaiinnss  iinn  EEaasstt,,  SSoouutthhwweesstt,,  &&  HHaammiillttoonn--NNiiaaggaarraa,,  
  wwhheerreeaass  GGrriittss  eexxtteenndd  tthheeiirr  ddoommiinnaannccee  ooff  TToorroonnttoo      

  
NNDDPP  ((1177%%;;  --33))  PPoossttss  33--PPooiinntt  LLoossss  

  
EElleeccttoorraall  SShhiifftt  ooccccuurrss  aammiiddsstt  tthhee  RRiissee  ooff  CCrriimmee  ((1199%%;;  ++1133))  

&&  TTaaxxeess  ((1166%%;;  ++77))  oonn  tthhee  PPuubblliicc  IIssssuuee  AAggeennddaa  
  
  
  
 

 
 
 
 
 

From December 6 to 11, 2005, Leger Marketing – the Canadian representative of the Gallup International 
Association – conducted telephone interviews among a randomly selected, representative sample of 1,000 
adult Ontarians. The margin of error for the total sample is +3.1%, 19 times out of 20.  The results have 
been statistically weighted according to the most current regional, gender, and age Census data to ensure a 
sample representative of the entire adult population of the province.  
 
The total Decided Voters sample (n=789) has an associated margin of error of +3.5%, 19 times out of 20. 
Across the regions, Decided Voters sub-samples are as follows: Toronto (n=197; +7.0%), 905 Belt (n=192; +7.1%), 
Hamilton-Niagara (n=104; +9.6%), Southwest (n=103; +9.7%), East (n=113; +9.2%, and North (n=55 +13.2%). 
Discrepancies between totals due to rounding – Specifically, the Decided Vote results are as follows:  Liberals (38.5%), 
PCs (37.5%), NDP (16.6%), and Other (7.4%).   
 
Founded in 1986, Leger Marketing is the largest independent full-service research firm in Canada, with 
more than 350 employees spread over its offices in Toronto, Montreal, Calgary, Edmonton, Winnipeg, 
Quebec City, New York City, Casablanca, and Shanghai. Leger conducts quantitative and qualitative 
research on behalf of an extensive array of public and private sector clients on a local, national, and 
global scale. Leger is the polling Agency of Record for Sun Media, Marketing Magazine, Toronto Life 
Magazine, and the Canadian Press news service. 
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OOnnttaarriioo  PPCCss  ((3388%%))  RRiissee  iinnttoo  SSttaattiissttiiccaall  TTiiee  wwiitthh  LLiibbeerraallss  ((3399%%))    
 
• Although the provincial Liberal vote is stable (39%; -1), the Progressive 

Conservatives (38%) have gained 8 points since November to reduce the Grits’ 
previously comfortable 10-point lead into a statistical tie with just a 1-point 
edge. The NDP (17%) post a 3-point loss in support. 

 
 
 

Q1A. Thinking about how you feel right now, if a provincial election were held tomorrow, which of the 
following parties would you, yourself, be most likely to vote for? Q1B.  Well, which party would you say 
you are leaning towards?   
 
 Decided Voters (n=789):  Decided Voters (Q1A) + Leaners (Q1B), comprising 79% of electorate. 
 Undecided Voters = 12%.  Abstain/Spoil Ballot = 3%. Refuse to Say=6%. Discrepancies between totals 
 due to rounding – Specifically, the Decided Vote results are as follows:  Liberals (38.5%), PCs (37.5%), 
 NDP (16.6%), and Other (7.4%). 

 
 

 

Provincial  Voting  Intentions  in  Ontario
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RReeggiioonnaall  FFiinnddiinnggss::    TToorryy  FFoorrttuunneess  RRiissee  iinn  EEaasstt,,  SSoouutthhwweesstt,,  &&  HHaammiillttoonn--NNiiaaggaarraa    
 
• The electoral shift is driven primarily by a rise in Tory support in the East (48%; 

+10) and Southwest (47%; +10) of the province, although they also now have 
the edge in Hamilton-Niagara (42%; +7). 

 
• Meanwhile, the Liberals have further extended their dominance in Toronto 

(54%; +11), and continue to hold their lead in the 905 Belt (43%; -2).  They 
remain statistically tied with the NDP in the North. 

  
  

Provincial Vote Intentions in Ontario:  Regional Results 

                         Region 
 
 
Party 
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Liberals 39% 54% 43% 38% 26% 32% 34% 

PCs 38% 23% 36% 42% 47% 48% 27% 

NDP 17% 18% 13% 16% 15% 16% 32% 

Some Other Party 7% 5% 7% 4% 13% 5% 8% 
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TThhee  PPuubblliicc  IIssssuuee  AAggeennddaa::    RRiissiinngg  CCoonncceerrnnss  aabboouutt  CCrriimmee  aanndd  TTaaxxeess    
 
• When asked to name the most important issues for Ontario’s leaders to focus 

upon right now, Health Care (58%; -1) remains the top-tier provincial issue on 
the public agenda.   

 
• Dropping 7 points since April 2005, Education (31%) still remains the sole 

secondary issue on the provincial agenda. 
 
• Notably, since April 2005, Crime (19%) and Taxes (16%) have risen 13 points 

and 7 points respectively to now clearly occupy the third tier on the issue 
agenda.   

 
o Crime is much more of a concern in the GTA (29%) than in Hamilton-Niagara (19%), the 

Southwest (10%), or the East (10%).  Comparatively, Taxes are more of a concern in the 
Southwest (22%), Hamilton-Niagara (18%), and the East (17%) than in the GTA (12%). 

 
 

Q1A. To begin… Thinking about the issues facing Ontario right now, which one issue do you feel should 
receive the most attention from Ontario’s leaders – that is, which one issue should they give top priority to? 
Q1B..  And, what other important issues should Ontario’s leaders be focusing on right now?                            
(N=1,000. Open-End. Total Mentions: Multiple responses allowed. Therefore, sum total may be greater than 
100%.  All Total Mentions of 5% or greater are displayed below.)  
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