PRESS RELEASE
High Profile Retailers Switch To Fairtrade Products…
Announcements from M&S, O’Briens Irish Sandwich Bars, the Thomas Read Group and Bewley’s Grafton Street Cafe

SOME of Ireland’s leading food and drink retailers have announced they are switching exclusively to Fairtrade coffee and tea products.

Marks & Spencers, O’Brien’s Sandwich Bars, the Thomas Read Group and Bewley’s landmark Grafton Street Café are all switching to Fairtrade products to coincide with Fairtrade Fortnight (March 6 – 19).
On Monday (March 6), Marks & Spencer converted its entire range of tea and coffee – 38 lines in total - to Fairtrade Mark products. (Up to now they have been selling only Fairtrade tea and coffee in their revive cafés)
Also on Monday, the Thomas Read Group – one of the largest operators of bars and restaurants in Ireland – announced that from now on all its 16 outlets, including its café and bar outlets at Dublin Airport, are switching exclusively to Fairtrade-certified organic coffee.

“We place a priority on our social responsibilities and this extends to using produce supplied on the basis of ethical standards and sustainability,” said Thomas Read Group spokesperson Eamonn Fleming,

“Going the Fairtrade coffee route is just a small step for us but we are pleased that it will benefit producers with a fair price.”










more…

This week also saw O’Briens Irish Sandwich Bars launch its own brand Fairtrade tea product in over 300 outlets throughout the world.  All O’Brien Irish Sandwich Bars’ tea will now be sourced from the award-winning Clipper Tea Company, the first tea company in the world to be awarded the Fairtrade Mark.
“We have chosen to work with Clipper, as like O’Briens, they grew from small beginnings, never compromising on quality. They have a vision very similar to our own of providing quality foods from an ethical environment”  said O’Briens Executive Chairman Brody Sweeney.
“This initiative is being led by consumers, they want Fairtrade and they want it now”
Finally, from Tuesday (March 7), all coffee sold at  Bewley’s Grafton Street café is to be from a Fairtrade-certified co-operative in Nicaragua.

“Trade on fair principles is an engine for economic growth in developing nations and we are happy to put initiatives in place which support that agenda,” said Bewley’s Managing Director Jim Corbett.

“Believe it or not we sell nearly a million cups of coffee a year in Grafton Street and we are delighted that we have now been able to source Fairtrade coffee for all of them.”
Welcoming the M&S, Thomas Read, O’Briens and Bewley’s announcements, Peter Gaynor, Director Fairtrade Ireland, said “these are all impressive initiatives by some of Ireland’s leading retailers. It is very important that brand leaders take an ethical approach to doing business and offer their customers the opportunity to purchase Fairtrade products.” 
ENDS
For further information, contact Peter Gaynor, Fairtrade Mark Ireland:  (01) 4753515, 086-3462054. web:  www.fairtrade.ie, e-mail: peter@fairtrade.ie
Note To Editors:  Background information on Fairtrade Mark Ireland below.
FAIRTRADE MARK IRELAND – KEY POINTS

- FAIRTRADE Mark Ireland was established in 1992 to promote justice in trade between Irish consumers and producers and workers in developing countries.  Fairtrade products are sourced directly from the producer ensuring the producer receives a fair and stable price for their products.

- The organization is supported by all the main development agencies including Actionaid Ireland, Concern, Christian Aid, Comhlamh, Oxfam Ireland, Trocaire, Amnesty International, and by the ICTU.

- The first two tonnes of Fairtrade coffee beans were imported into Ireland in November 1996.  This increased to 155 tonnes in 2005.

- Fairtrade  products are now stocked by most major Irish supermarkets including Tesco, Dunnes Stores, Londis, Marks & Spencers, Superquinn, Supervalu, Centra, and Spar.

- The product range has expanded to include coffee, tea, cocoa, chocolate, snacks and biscuits, sugar, honey, fruit juice and fresh fruit while rice and wine products are being launched as part of Fairtrade Fortnight 2006.
- Fairtrade coffee and tea are also sold by an increasing number of high street outlets and workplace canteens.  All tea products in O’Brien’s Irish Sandwich Bars outlets will be Fairtrade-sourced from march 2006 onwards while all the coffee sold in the Thomas Read Group of companies is sourced from Fairtrade producers 
- An IMS consumer survey conducted in December 2004 found that 44% of Irish people were now aware of the Fairtrade compared to just 16% in 2002
- The retail value of Fairtrade sales in Ireland increased by 40% in 2004.  

- Five Irish cities – Belfast, Cork, Galway, Kilkenny and Waterford – are certified as Fairtrade Cities.  Kinsale Thurles, Clonakilty are certified as Fairtrade towns.  Bantry, Bandon, Ballymun, Bray, Carlow, Castlebar, Dublin, Ennis, Ennistymon, Glanmire, Greystones, Killarney, Kildare, Longford, Newcastlewest, Newry, Portloaise, Schull, Sligo, Skibbereen, Tipperary, Tralee, Thomastown, Wexford, Wicklow and Westport are working towards Fairtrade City/Town status.

- The Croke Park Stadium Management Company has agreed to stock Fairtrade coffee and tea in some outlets in the stadium.  The decision was prompted by a “Fairplay - Fairtrade” campaign by a group of children from Ballinure National School in Co Tipperary involved in the Fairtrade Schools initiative.
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