Measuring Audiences. Delivering Intelligence.

Auditoires mesurés. Décisions éclairées.

Top Programs — Total Canada (English)
December 4 - 10, 2006

Based on preliminary program schedules and audience data, Demographic: All Persons 2+

Total 2+
Rank Program Broadcast Outlet Weekday  Start End AMA(000)
1 CS.l CTV National T 21:.00 22:.01 3000
2 SURVIVOR:COOK ISL. Global National S 20:00 21:00 2128
3 ER CTV National I 22:01  23:00 1973
4 AMAZING RACE 10 CTV National ... S 20:00 21:00 1954
5 DEAL OR NO DEAL Global National M...... 20:00 21:00 1719
6 CTV EVENING NEWS CTV National MTWTF 18:00 19:00 1644
7 HOUSE Global National T 21:00 22:00 1630
8 CRIMINAL MINDS CTV National W 21:00 22:00 1605
9 C.S.I. NEW YORK CTV National WW 22:00 23:00 1449
10 LAW AND ORDER FRI CTV National S 22:00 23:00 1434
11 HEROES Global National M...... 21:.00 22:.01 1399
12 COLD CASE CTV National ... S 21:00 22:00 1283
13 LAW AND ORDER:SVU CTV National T 22:00 23:00 1267
14 C.S.I. MIAMI CTV National M...... 22:00 23:00 1215
15 H.N.I.C. GAME #1 CBC National ... S. 19:00 22:00 1177
16 LAS VEGAS Global National S 21:00 22:00 1089
17 MEDIUM CTV National WW 20:00 21:00 1069
18 GLOBAL NATIONAL Global National MTWTF.. 17:30 18:00 1054
19 LAW & ORDER:CI CTV National ... S 19:00 20:00 1019
20 SHARK Global National B 22:01  23:00 970
21 SIMPSONS Global National ... S 20:00 20:30 960
22 JEOPARDY/ACCESS HWD CTV National MTWTF.. 19:30 20:00 954
23 CTV EVENING NEWS WKD CTV National ... SS 18:00 19:00 949
24 CTV NATIONAL NEWS CTV National MTWTFSS 23:00 23:30 945
25 FAMILY GUY Global National ... S 21:00 21:30 929
26 RICK MERCER REPORT CBC National B 20:00 20:30 919
27 NEWS HOUR Global National MTWTF 18:00 19:00 915
28 GILMORE GIRLS Global National T 22:00 23:00 902
29 THEO.C. CTV National T 20:00 21:00 893
30 LAW & ORDER:CI CTV National T 21:00 22:00 863

Understanding this report ...

This chart shows the Top 30 TV programs for all home market stations for the week indicated. Programs are ranked based on
their AMA(000). AMA(000) is the average minute audience in thousands. The chart also indicates the broadcast outlet on which
the program aired and the program’s start and end time (shown in Eastern Time).
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