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NUMBER OF FRANCHISES: 10,000 worldwide; 7,800-plus in the U.S. There are about 1.5 

Curves for every two McDonald’s in the U.S.  
 
FUN FACT: It took McDonald’s 25 years and Subway 26 years to open 6,000 

franchises; Curves did it in only 7. 
 
ESTIMATED MEMBERS    More than 4 million, in all 50 states and 44 countries. 
TO DATE: 
 
HONORS/AWARDS: 2004 Entrepreneur magazine Franchise 500 

Ranked No. 1 in the Fitness Business category 
       Ranked No. 1 in the Top Low Cost category 
       Ranked No. 2 in the Franchise 500 category 
       Ranked No. 2 in the Fastest Growing category 
       Ranked No. 2 in the Top Global category 
 
      2004 IHRSA Visionary of the Year Award 
       Gary Heavin, Inaugural Winner 
 
      2004 EFFIE® Award for effectiveness in advertising 
       Curves International and Publicis in Mid-America 

“The Power to Amaze” campaign 
       
      2004 Ernst & Young Entrepreneur of the Year Award 
       Gary Heavin, Southwest Area 

2004 Ernst & Young Entrepreneur of the Year Award 
       Gary Heavin, National Winner, Services Category 

 
2005 Entrepreneur magazine Franchise 500 

Ranked No. 1 in the Fitness Business category 
       Ranked No. 1 in the Top Low Cost category 
       Ranked No. 1 in the Fastest Growing category 
                                                                                     Ranked No. 2 in the Franchise 500 category 
 

2005 Franchise Times magazine (Oct. 2005) 
Ranked 8th largest franchise company in the U.S. 

       Ranked 10th largest franchise company in the world 
 (In total units)  

       
2006 Entrepreneur magazine Franchise 500 

Ranked No. 1 in the Fitness Business category 
       Ranked No. 1 in the Top Low Cost category 
       Ranked No. 5 in the Fastest Growing category 
                                                                                    Ranked No. 3 in the Franchise 500 category 
 

2006 Texas Businesswoman of the Year 
       Diane Heavin 
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2006 The Communicator Award of Distinction 
diane, The Curves Magazine wins The Communicator Award 
of Distinction for exceeding industry standards in print 
communication. 
 

2006 National Health Information Awards  
diane, The Curves Magazine wins 7 National Health 
Information Awards, which are given to recognize the 
nation’s best consumer health information and programs. 

 
2006 Fortune magazine (Sept. 2006) 

Ranked No. 1 Up-and-Coming Brand 
 

2006 Franchise Times magazine (Oct. 2006) 
Ranked 6th largest franchise company in the U.S. 

       Ranked 9th largest franchise company in the world 
 (In total units)  

 
 


