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The stuff of dreams is big business,
and today the romance business, of
Deonimiig

¥

Seven new lines “ﬂﬂ.bl:.' introduced

in the coming year — by next Valen-
tine"s Dy, as the pub ¥ pist
it — a5 the romance publishers goall-

gl in the competition for seemingly
automatic commencial fsucoess,

Cam v fiures: are hard to
. Wkl op 1090 perce of all ooy
] - up 1o 40 percent of all paper.
] Mnﬁh&umwmmhﬂl
woin Momances, with tolal sales of
more than $£200 millien.

While two publishers, Harlegquin
arsd Stlbowette, have o firem hold on the
mostly female market, others are
joining the fray, offering the romance
reader som new by shifting
away from the clateical beroine to the

Fﬂmph.lheﬂﬂ.i-mmmu.
brary’s ""Seplember Romances™ will
featuse older, less najve L B
P love for the second time,
and Dell's “‘Candlelight Ecttasy™ ro-
mantes are $omewhat racier than the
traditional fare.

Basic Formula Underlies Genre

Al the genre, Like the women
mm has cha over time, &
basic formula underbies cach story,
ard seanoned readers debm to enjoy
this careful consistency as much as
the subtle diffprenoes,

“Women will plek up & romance
novel kndwing what o expect, and
ihis foreknowledge of the reader is
very Important,”” according to Joan
Sthialhafer, publicity manaper of
Pocket Books, a division of Sirmon &
Schaster, *“Whena the hero and herolne
meet and fall in love, maybe they
don’t know they're in kove but ihe
reader docs, Then a conflict will draw

. By Ilnie spring, Silkousttc will be
& year. [t -illspuﬂhﬂﬂ]ﬁuum
bitr ion on 3d-

resders spending up to $40.8 month in
bookstores or on mail orders catehing
up with thelr berolmes, and profific
writers keeping the shelves stocked
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Romance M?;ﬂket

ihew'll be back togeiher, and profer.
ably I:;;mﬂ or planning to bo by

ithcuetie Books, also a Simon &
Sehuater division, joined the market
in May 1950, publishing six books o
month, cach retailing ar $1.75 for 102
pages of mmance, Since the romanss
morvie] i marketed almeest as if i were
o bowsehold produst, like a ;
Kleenex with a fixed number
shoets, there are a e number

-

pages correlated with the petail price,
Irs ez flrsst yoeser, 350,000 copdes of each
title were sold, Bringing in mare than
30 mdllfon,

The publisher soon added pew Tines,
ard “First Love," a young oduli ro-
mance series, wat started East Octo-
ber, with two titles published per
moath. “Sllkssetee Special Editlons, ™
i56-page novels retailing for §1.55,

Contioued oo Page TH
Mot 3 Business for Novices
While the formula locks simple
endiph to follo, thime who have been

developing it for years an Harlequin
Books Lid, in Canada, one of the oldest

and larpest isher of romance fic-
ton, ay it & net. Many nerdce puh
lishers, sy, find themoelves un-

roemant ot of business within
halfa year,

Harlequin kolds a 50 percent share
of the roeance market, with an =2i-
mated 26 million readers. Siroe 1964,
whemn il concentrated all of its oulput
in romamces, Harlequin aid, it has
had a 3% percent arnual growih rate,
In 1981 the company sold 200 million
books, with worldwide sales of just
ursder £300 milllion.

Althouph miany publishers feel the
market may soon be glutted, the ap-
peal of ¥lcarious escape appears o be
o constant. Al Bamam Books Inc.,
Barbars Cartland, perhaps the most
famuous of the romance authors, has
published 160 books since 1973 with
saled extetding H0 mbllion cophiss,

Az Waller Meade, execulive vice
president and  publisher of Avon
Baoodes, a division of Simon & Schiuster,
put it: "The phone never rings, the
baby never cries and the rent’s pever

crverdus [n romances. "




