
PROGRAMMING, SALES AND STATION MANAGEMENT  
 
 
SUPER BOWL XLIII (INCLUDING SUPER SUNDAY)                                       12/29/08 
Raymond James Stadium, Tampa, Florida 
Sunday, February 1st, 2009---5:00 PM ET (Super Bowl Preview @ 3:00, Super Sunday @ 4:00 PM ET) 
 
 
For the 22nd consecutive season, and the 36th time overall, Westwood One will be the exclusive  
radio network home of football’s biggest game, the Super Bowl. This year’s contest will be played  
at Raymond James Stadium on February 1st, 2009 and is the fourth time that the event  
is being held in Tampa, Florida. 
 
Our special pregame coverage begins at 3:00 PM ET, with “Super Bowl Preview”, followed at  
4:00 PM ET by “Super Sunday”, a one-hour special that reflects on past Super Bowls and previews  
the upcoming game as well. Live coverage of Super Bowl XLIII will begin at 5:00 PM ET.  
Kickoff is anticipated to be approximately 6:25 PM ET. 
 
There are 8 minutes available for station sale in both Super Bowl Preview and Super Sunday, and  
20 minutes for station sale in Super Bowl XLIII. Please note that the game format for Super Bowl XLIII  
is different than our regular season or post-season games. Formats for all three programs can be  
found later in this program alert, as can information about automation. 
 
 

SUPER BOWL XLIII, SUPER SUNDAY, and SUPER BOWL PREVIEW  
                                      will be fed on: 
  Channel ID’1’/Channel name ‘SPORTS 1’ on your MAX receiver               
                          (StarGuide Channel 42) 

 
 
 
Marv Albert will once again handle the play-by-play duties and Boomer Esiason will serve as the  
color analyst for Super Bowl XLIII. John Dockery and Mark Malone will report from the sidelines.  
Jim Gray will anchor the pre-game, halftime and post-game coverage. Tommy Tighe will contribute  
to the broadcast as well, and host Super Bowl Preview (with Boomer Esiason) and Super Sunday. 
Biographies for all of the announcers can be found later in this program alert. 
 
 
If you experience satellite problems during Super Bowl XLIII,  
call Westwood One’s Operations Department at (800) 877-0007. 
 
If you have questions about the Westwood One automation system,  
call Westwood One Technical Operations at (212) 975-2399. 
 
For Affiliate Relations questions, please contact you local representative at (212) 641-2069. 
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2008-09 WESTWOOD ONE PRIMETIME NFL PACKAGE CLEARANCE POLICY 
 

The Westwood One primetime NFL Football Package for 2008-2009 consists of the 57-game  
play-by-play schedule. 
 
· We ask stations to submit clearance intentions to Westwood One Affiliate Relations for written  
    approval before the established deadline.  Stations unable to clear all elements as a package will be  
    disapproved, forfeiting the right to carry the Package or any portion of it. 
 
· In markets where the Westwood One affiliate is unable to clear the Package, Westwood One will offer  
 the package to another station in the market. 
 
· Westwood One affiliates that fail to submit clearance intentions for written approval before the  
   established deadline (or do not submit clearance intentions at all) will forfeit the right to carry the  
 Package, and WW1 will offer the Package to another station in the market. 
 
· In markets where Westwood One is unable to clear the entire Package, either on its affiliated station or 

another station, WW1 is prepared to be “void” in the market.  In such cases, no station in the market  
 will be permitted to clear any portion of the Package. 
 
This Program Alert is for informational purposes only and should not be considered a clearance intentions  
form nor is it an authorization to broadcast the Package.  Such authorization would be confirmed in writing, 
following station’s submission of the NFL clearance intentions form and Westwood One approval of the same.  
Questions about the Package or the clearance process should be directed to Affiliate Relations. 
 
      
SATELLITE INFORMATION 
Westwood One MAX receiver Channel ID ‘1’/Channel name ‘SPORTS 1’ (StarGuide 42) 
 
BROADCAST RESTRICTIONS (Blackouts) 
 
1. Regular Season Games.................................................................September 4, 2008-December 28, 2008  
 AFC and NFC First Round (Wild Card) Playoff Games........................................... January 3-4, 2009 
 AFC and NFC Second Round (Divisional) Playoff Games........................................January 10-11, 2009 
      (The home city and regional network stations within 100 miles of the two competing teams in each  
         game shall retain exclusivity.  The Westwood One feed will be blacked out and is not to be broadcast.) 
 
2. NFC and AFC Championship Games..........................................................................January 18, 2009 
 Super Bowl XLIII……................................................................................................February 1, 2009 
      (The Westwood One feed of each game is blacked out and is not to be broadcast in the home cities  
          of the competing teams.) 
 
3. AFC-NFC Pro Bowl Game.........................................................................................February 8, 2009 
        (The Pro Bowl Game broadcast is available to all approved stations.  There are no “blackout” areas.) 
 
 

As per Westwood One’s contract with the NFL, stations are not permitted to stream any  
NFL broadcasts or content provided by Westwood One.  Any streaming of NFL content on  
an affiliated station website may result in loss of broadcast privileges and/or legal action. 
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PROHIBITED ADVERTISING CATEGORIES 
 
 
Certain products and services are not permitted to advertise with League or Team properties  
because such promotion could be detrimental to the image and reputation of the League and  
its teams.  Following is a partial listing of products and services which are not allowed to  
advertise in NFL games and related programming: 
 
 
• Alcoholic Beverages * (liquor) 
• Tobacco Products – cigarettes, cigars, pipe tobacco, chewing tobacco and snuff 
• Internal Medicines 
• Condoms 
• Feminine Hygiene Products 
• Fireworks 
• Firearms and Ammunition 
• Harmful Drugs 
• Restorative Products 
• Speculative Stock Sales 
• Gambling ** 
• Horse or Dog Racing 
• Lotteries other than official State Lotteries 
• Mortuaries 
• Night Clubs 
• Pool Halls 
• Professional Advertising (dentist, doctors, lawyers, etc.) 
 
 
* Beer and ale products are allowed  
 
** For more specific guidelines on the NFL’s gambling policy, see the next page                                        



   Page 4 of 12 
 
 

Modified NFL Policy on Gambling Advertising 
adopted March 1993 

 
 

Permitted 
 
 1.  General advertising from a state, municipal, or provincial lottery, if the lottery 
organization does not offer any betting scheme that is based on real sporting events 
or performances in them.  (The Oregon Lottery and several Canadian provincial 
lotteries presently offer such games.) 
 
 2.  General advertising from horse- or dog-racing tracks, or from state or 
municipal off-track betting organizations, if they offer no betting schemes based on 
real sporting events (other than horse or dog races) or performances in them. 
 
Prohibited 
 
 1.  Any advertising from a casino, or from a hotel, riverboat or other facility that 
houses or operates commercial gambling, even if the content of the advertising does 
not specifically mention or suggest gambling. 
 
 So there will be no misunderstandings and to clarify the term "casino hotel" as  
used herein shall include, without limitation; hotels that include gambling establishments;  
riverboat gambling establishments; Indian gaming establishments authorized under federal  
law; and other facilities that house or operate any commercial gambling establishment. 
 
 2.  Any advertising from a sports book, or from a “tout” service, a line service, or 
any other “sports information service” whose activities are predominantly geared to 
betting. 
 
 3.  Any advertising from a state, municipal, or provincial lottery or an off-track 
betting organization that offers any betting schemes based on real athletic contests, 
even if the content of the advertising does not specifically mention sports gambling. 
 
 4.  Any advertising content or promotion that would reasonably be perceived as 
constituting affiliation with or endorsement of the lottery, race track, or off-track 
betting organization or its activities by a player, an owner or club employee, or the 
club itself. 
 
 5.  Any advertising content or promotion that refers to a “sports theme” game -- 
such as a scratch-off or instant-winner game that has a football, baseball, basketball 
or hockey motif. 
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WESTWOOD ONE SUPER BOWL BROADCAST TEAM 
 
 
Marv Albert, the voice of Monday Night Football on Westwood One, returns for his seventh 
Super Bowl broadcast as play-by-play announcer. For over 25 years, Albert has served as 
primary play-by-play voice for the NBA on NBC and TNT, along with play-by-play announcing  
for NFL football, college basketball, boxing, NHL All-Star games, and has hosted studio and  
pre-game shows for Major League Baseball. Albert has won six Cable Ace Awards, three New 
York Emmy awards and was named New York State Sportscaster of the Year an unprecedented 
20 times. In 1997, he was awarded the Curt Gowdy Media Award by the Naismith Memorial 
Basketball Hall of Fame, one of the highest honors given to sports journalists. 
 
Boomer Esiason provides color commentary for Westwood One’s critically acclaimed Monday 
Night Football broadcast team and this marks his ninth Super Bowl broadcast for the network. 
Esiason co-host’s The NFL Today for CBS Sports and also served as the Monday Night Football 
analyst for ABC Sports for two seasons before joining Westwood One.  Boomer also spends 
mornings co-hosting a daily radio show on WFAN in New York, and co-hosts NFL Preview with 
Tommy Tighe each week on Westwood One as well. Prior to embarking on a broadcasting 
career, Esiason was one of the most prolific quarterbacks in NFL history. He spent 14 years in 
the NFL and quarterbacked the Cincinnati Bengals to Super Bowl XXIII. In 1998, Esiason was 
named NFL MVP by the Pro Football Writers of America and the Associated Press.  
 
John Dockery served as the primary sideline reporter for eight years for Westwood One’s 
Monday Night Football broadcasts, and this marks his eleventh Super Bowl for the network. 
Dockery joined Westwood One/CBS Radio Sports in 1980 as an NFL analyst, and served as a 
reporter for college football from 1986 to 1990. Dockery also served as sideline reporter for NBC 
Sports’ Notre Dame football broadcast for several years and contributed to NBC’s coverage of 
the 1992, 1996 and 2000 Olympic Summer Games. Dockery is a former NFL defensive back and 
was a member of the New York Jets Super Bowl III Championship team.  
 
Mark Malone will be working his first Super Bowl for the network, after joining Westwood One 
this season as a game analyst and sideline reporter. Malone, an All-American quarterback at 
Arizona State and first-round draft pick of the Pittsburgh Steelers, will also patrol the sidelines 
at Raymond James Stadium. A ten-year veteran of the NFL, Malone quarterbacked the Steelers 
to the 1984 AFC Championship Game. Malone spent a decade with ESPN where he hosted many 
NFL shows including Edge NFL Matchup, NFL Tonight, and Monday Night Countdown. Prior to 
joining Westwood One, he served as Sports Director for WBBM-TV in Chicago, where he 
garnered four Emmys for his work. 
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WESTWOOD ONE SUPER BOWL BROADCAST TEAM  (cont’d) 
 
 
Jim Gray joined Westwood One in 2001 as host of the network’s Monday Night Football  
pre-game and halftime shows and this marks his eighth Super Bowl fulfilling the same role for  
the network. Gray covers boxing for Showtime, is a contributor to NBC’s Today Show, and  
also recently served as a courtside reporter for the NBA on ESPN.  Gray’s numerous credits 
include: seven Olympic Games, 22 Masters, twelve Super Bowls, seven World Series and 15 
NBA Finals. Gray has won eight Emmy Awards and also has a star on the Hollywood Walk of 
Fame.  
 
Tommy Tighe returns for his eighth Super Bowl with Westwood One. Tighe has been with 
Westwood One in numerous capacities since 1988 including hosting pre-game and halftime 
coverage of the NFL, NCAA football and NCAA basketball, and the Winter Olympics. He also 
currently co-hosts Westwood One’s weekly feature programs, NFL Preview with Boomer Esiason 
and NFL Insider with Steve Tasker. 
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SUPER BOWL XLIII COMMERCIAL FORMAT  
CONTROL ROOM CHECKLIST 

 
 
PREGAME 

Pos #1 - “This Is Westwood One’s Coverage of Super Bowl 43.” -Station (120) 
Pos #2 - “This Is Westwood One’s Coverage of Super Bowl 43.” -Station (120) 
Pos #3 - “You’re Listening To Super Bowl 43 On Westwood One” -Network (120) 
Pos #4 - “You’re Listening To Super Bowl 43 On Westwood One” -Network (120) 
Pos #5 - “You’re Listening To Super Bowl 43 On Westwood One” -Network (120) 
Pos #6 - “This Is Westwood One’s Coverage of Super Bowl 43.” -Station (120) 
Pos #7 - “This Is Westwood One’s Coverage of Super Bowl 43.” -Station (120) 
Pos #8 - “You’re Listening To Super Bowl 43 On Westwood One” -Network (120) 
Pos #9 - “You’re Listening To Super Bowl 43 On Westwood One” -Network (120) 
Pos #10 -“You’re Listening To Super Bowl 43 On Westwood One” -Network (120) 
 
 
FIRST QUARTER 

Pos #11 - “This Is Westwood One’s Coverage Of Super Bowl 43.” -Station (90)  
Pos #12 - “You’re Listening To Super Bowl 43 on Westwood One” -Network (60) 
Pos #13 - “You’re Listening To Super Bowl 43 on Westwood One” -Network (90) 
Pos #14 - “You’re Listening To Super Bowl 43 on Westwood One” -Network (90) 
Pos #15 - “You’re Listening To Super Bowl 43 on Westwood One” -Network (90) 
 
END OF FIRST QUARTER –  

Pos #16—“That’s The End Of The 1st Quarter, With The Score_______ 
                You’re Listening To Super Bowl 43 on Westwood One” -Network (90) 

                                                               

SECOND QUARTER 

Pos #17 - “This Is Westwood One’s Coverage Of Super Bowl 43.” -Station (90)  
Pos #18 - “You’re Listening To Super Bowl 43 on Westwood One.” -Network (60) 
Pos #19 - “You’re Listening To Super Bowl 43 on Westwood One”  -Network (90) 
Pos #20 - “You’re Listening To Super Bowl 43 on Westwood One” -Network (90) 
Pos #21 - Two-Minute Warning – 
                “We’ve reached the Two-Minute Warning with the score _______ 
                  You’re Listening To Super Bowl 43 on Westwood One”    -Network (90) 
 
END OF SECOND QUARTER –  

Pos #22- “That’s the end of the 1st Half, with the score_______ 
                You’re Listening To Super Bowl 43 on Westwood One” -Network (120) 
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HALFTIME SEGMENT 

Pos #23 - “You’re Listening To Super Bowl 43 on Westwood One”                              -Network (60) 
Pos #24 - “This Is Westwood One’s Coverage Of Super Bowl 43.”                              -Station (120) 
Pos #25 - “You’re Listening To Super Bowl 43 on Westwood One”                  -Network (120) 
Pos #26 - “You’re Listening To Super Bowl 43 on Westwood One”                  -Network (60) 

 

THIRD QUARTER 

Pos #27 - “This Is Westwood One’s Coverage Of Super Bowl 43.” -Station (90)  
Pos #28 - “You’re Listening To Super Bowl 43 on Westwood One” -Network (60) 
Pos #29 - “You’re Listening To Super Bowl 43 on Westwood One” -Network (90) 
Pos #30 - “You’re Listening To Super Bowl 43 on Westwood One” -Network (90) 
Pos #31 - “You’re Listening To Super Bowl 43 on Westwood One” -Network (90) 
 

END OF THIRD QUARTER  

Pos #32 - “That’s the end of the 3rd Quarter with the score _______ 
                 You’re Listening To Super Bowl 43 on Westwood One” -Network (90) 

                                                               

FOURTH QUARTER 

Pos #33 - “This Is Westwood One’s Coverage Of Super Bowl 43.” -Station (90)  
Pos #34- “You’re Listening To Super Bowl 43 on Westwood One.” -Network (60) 
Pos #35 - “You’re Listening To Super Bowl 43 on Westwood One”  -Network (90) 
Pos #36 - “You’re Listening To Super Bowl 43 on Westwood One” -Network (90) 
Pos #37 - Two-Minute Warning – 
                “We’ve reached the Two-Minute Warning with the score _______ 
                  You’re Listening To Super Bowl 43 on Westwood One”    -Network (90) 

 
END OF FOURTH QUARTER  
Pos #38 – “You’re Listening To Super Bowl 43 on Westwood One” -Network (120) 
 

POSTGAME 

Pos #39 - “You’re Listening To Super Bowl 43 on Westwood One” -Network (120) 
Pos #40 - “This Is Westwood One’s Coverage of Super Bowl 43.” -Station (120) 
Pos #41 - “This Is Westwood One’s Coverage Of Super Bowl 43.” -Station (120) 
Pos #42 - “You’re Listening To Super Bowl 43 on Westwood One” -Network (120) 
 
 
 

Announcers will make final remarks and close the broadcast with: 
“YOU’VE BEEN LISTENING TO SUPER BOWL 43 ON WESTWOOD ONE” 
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STATION IDENTIFICATION 
There will be a ten-second opportunity for station identification every hour,  
as close to the top of the hour as possible, on this cue: 
 
             “LET’S PAUSE TEN SECONDS FOR STATION IDENTIFICATION-- 
                 THIS IS WESTWOOD ONE-----YOUR HOME FOR SUPER BOWL 43” 
 
 
FLOATERS 
As time allows, several network positions may be inserted into the commercial sequence with the cue: 
 
             “YOU’RE LISTENING TO SUPER BOWL 43 ON WESTWOOD ONE” 
 
 
COMMERCIAL SEQUENCE 
Westwood One is not in control of when commercial breaks can be taken, as it is dictated by game 
play or the network televising the contest.  As a result, some commercial positions may not air in  
the exact order that they are scheduled on the above format.  For example, should a quarter end 
before all the formatted commercial positions have aired, Westwood One will jump ahead to the  
break scheduled for the end of that quarter.  However, any skipped commercial positions will be  
made good at the first available opportunity. 
 
 
MAKEGOODS 
If necessary, makegoods for station availabilities will be offered on this cue: 
              

      “LET’S GIVE OUR STATIONS A CHANCE FOR A MESSAGE.  
                THIS IS WESTWOOD ONE’S COVERAGE OF THE NATIONAL FOOTBALL LEAGUE.”  
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‘SUPER SUNDAY’---4:00 PM ET  
CONTROL ROOM CHECKLIST 

 
 
4:00:00    Open/Tease/Musical Montage (1:30) 
4:01:30    Program Segment #1 (approx 6:00) 
 
4:07:30    “You’re listening to SUPER SUNDAY on Westwood One"         Network (2:00) 
 
4:09:30    Program Segment #2 (approx 5:00) 
 
4:14:30    ”This is SUPER SUNDAY"                                                   Station Commercial Position #1 (2:05) 
 
4:16:30    Program Segment #3 (approx 3:30) 
 
4:20:00    " You’re listening to SUPER SUNDAY on Westwood One"        Network (2:00) 
 
4:22:00    Program Segment #4 (approx 4:00) 
 
4:26:00    ”This is SUPER SUNDAY"                                                   Station Commercial Position #2 (2:05) 
 
4:28:00    Program Segment #5 (approx 5:00) 
  
4:33:00    " You’re listening to SUPER SUNDAY on Westwood One"        Network (2:00) 
 
4:35:00    Program Segment #6 (approx 4:00) 
 
4:39:00    "This is SUPER SUNDAY"                                                   Station Commercial Position #3 (2:05) 
 
4:41:00    Program Segment #7 (approx 7:00) 
 
4:48:00    ”You’re listening to SUPER SUNDAY on Westwood One"        Network (2:00) 
 
4:50:00    Program Segment #8 (approx 6:00) 
 
4:56:00     “This is SUPER SUNDAY"                                                  Station Commercial Position #4 (2:05)  
 
4:58:00    Program Closing Credits  
4:59:50    Program End/Station Identification Window                                    
 
 
 
FORMAT NOTES 
 
 Public service announcements will be fed by the network during the station availabilities. 
 The station commercial breaks will include an additional five seconds of time for the insertion  

         of call letters or a slogan/promo liner. 
 The times listed for commercial breaks are approximate and not hard start times. 
 The program ends ten seconds early for stations to insert an ID before the top of the hour.
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SUPER BOWL PREVIEW---3:00 PM ET 
CONTROL ROOM CHECKLIST 

 
 
3:00:00      Program Open and content  (approx 5 minutes) 
3:05:00      “YOU’RE LISTENING TO SUPER BOWL PREVIEW ON WESTWOOD ONE”         -Network (2:00) 
 
3:07:00      Program Segment #2  (approx 4 minutes) 
 
3:11:00      “THIS IS SUPER BOWL PREVIEW.”                                        -Station Commercial #1 (2:05) 
 
3:13:00      Program Segment #3  (approx 5 minutes) 
                                                 
3:18:00      “YOU’RE LISTENING TO SUPER BOWL PREVIEW ON WESTWOOD ONE”         -Network (2:00)  
 
3:20:00      Program Segment #4  (approx 5 minutes) 
 
3:25:00      “THIS IS SUPER BOWL PREVIEW.”                                        -Station Commercial #2 (2:05) 
                                                  
3:27:00      Program Segment #5  (approx 5 minutes) 
 
3:32:00      “YOU’RE LISTENING TO SUPER BOWL PREVIEW ON WESTWOOD ONE”         -Network (2:00) 
 
3:34:00      Program Segment #6  (approx 4 minutes) 
 
3:40:00      “THIS IS SUPER BOWL PREVIEW.”                                        -Station Commercial #3 (2:05) 
 
3:42:00      Program Segment #7  (approx 5 minutes) 
                                                 
3:47:00      “YOU’RE LISTENING TO SUPER BOWL PREVIEW ON WESTWOOD ONE”        -Network (2:00)  
 
3:49:00      Program Segment #4  (approx 5 minutes) 
 
3:54:00      “THIS IS SUPER BOWL PREVIEW.”                                       -Station Commercial #4 (2:05) 
 
3:56:00     Final Program Segment (approx 4 minutes) 
3:59:50     Program End/Station Identification Window              
 
 
 
FORMAT NOTES 
 
 Public service announcements will be fed by the network during the station availabilities. 
 The station commercial breaks will include an additional five seconds of time for the insertion  

         of call letters or a slogan/promo liner. 
 The times listed for commercial breaks are approximate and not hard start times. 
 The program ends ten seconds early for stations to insert an ID before the top of the hour. 
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TECHNICAL FORMAT NOTES 
 

 
Super Bowl XLIII can be automated through the use of the MAX receiver system. 
 
Relays will be used to trigger Station Availabilities and Station ID's as follows: 
 
            Relay 1===start of Station Commercial Position 
            Relay 2===start of Station ID window (10 seconds) 
            Relay 3===end of program 
 
 
For those of you still using StarGuide, different relays will be used to trigger  
Station Availabilities and Station ID's as follows:  
 
            Relay 1===start of Station Commercial Position 
            Relay 2===start of Station ID window (10 seconds) 
 
A combination of 25/35 Hz tones will signal the end of the broadcast on StarGuide. 
 
 
Notes: At the end of Super Sunday, only Relay 2 will be transmitted, so stations can insert their  
          call letters during the ten-second window before the game broadcast begins. There will  
          not be an end of broadcast relay (or tones) sent at 4:59:50. 
 
          Similarly, only Relay 2 will be transmitted at the end of Super Bowl Preview at 3:59:50. 
         (There will however be an end of program relay and tone for stations who take feeds  
          of the show at other times during the course of the weekend) 
 
          The only end of program tone that night will occur after the postgame show. 
 
          There will not be any relays to indicate the start of the programs, because they all have  
          hard start times. 
 
 
 


