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“The Onion consistently brings creative, dead-on ideas to the table that attaches my client’s brands to some of the funni-

est, smartest satire around. Couple that with a smart, affluent and influential audience, and you have a real winner.” 

—Chris Wexler, Crispin Porter + Bogusky

“The Onion distinguishes itself with a unique product, great new ad executions, and exceptional service with generous 

online ad delivery. Above all, it comes down to the high-quality, wealthy, intellectual audience which keeps me and my 

clients coming back to The Onion.” —Wendi Dunlap, Beyond Interactive

TESTIMONIALS

The Onion is a national publication and website that offers award-winning news 

and views that readers can’t get anywhere else.  Every week, our attention 

grabbing headlines and photojournalism paint a unique picture of the world. 

More than 3 million people read The Onion each week, in print and online, 

making it by far the most popular news organization in its class. A million 

more listen to Onion Radio News coast to coast.

The A.V. Club, The Onion’s arts and entertainment section, provides thorough coverage of the 

week’s cultural happenings, be they local or national. From interviews and offbeat features 

through obsessive, pitiless reviews of the latest films, music, books, and video 

games, The A.V. Club has readers’ interests covered.

On the local front, Decider  provides spirited calendars, witty restaurant 

guides, dedicated theater sections, and weekly feature stories covering the 

city’s cultural pulse—from profiles of a bicycle-messenger rally to coverage of 

minor-league baseball to interviews with the best bands the town has to offer.

THE ONION

THE A.V. CLUB & DECIDER

DECIDER.COM
Decider.com is the new website from The Onion and The A.V. Club devoted to arts & entertainment, 

food, drink, and nightlife in our Onion cities. Decider.com’s curatorial, approachable voice offers an 

editorial perspective on what’s good. Decider also encourages users to have a hand in its content. 

Like a restaurant? Want to recommend a bar? Saw a great show?  Decider wants users to embrace 

their inner critic and let everyone know by writing reviews of food, bars, films, concerts and more.



“Indispensable ... astute social observation and shiv-sharp writing”    
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ONION PRINT READERS…

4 MILLION+
ARE YOUNG AND WEALTHY                   

SEE MOVIES, LIVE MUSIC, AND THEATRE

LIKE TO GO OUT AND PARTY

ARE TECH SAVY

STAY FIT AND LIKE SPORTS

BUY CDs, DVDs, AND BOOKS

CONTINUE TO LEARN

MAKE BIG-TICKET PURCHASES

Subscriptions:

400,000
TOTAL PRINT CIRCULATION

New York

Twin Cities

Madison

Milwaukee

Chicago

Denver/Boulder

San Francisco

Los Angeles Austin

Washington, D.C.

$100K+
$75K-$99,999
$50K-$74,999
$35K-$49,999
Under $35K

Adv College Degree
College Grad 
Some College
HS Grad
Some HS

18-20
21-34
35-44
45-54
55 +

  

Male
Female

$100K+
$75K-$99,999
$50K-$74,999
$35K-$49,999
Under $35K

Adv College Degree
College Grad 
Some College
HS Grad
Some HS

18-20
21-34
35-44
45-54
55 +

  

Male
Female

INCOME

EDUCATION

AGE

GENDER

New York
60,000 circ.

Twin Cities
50,000 circ.

Madison
40,000 circ.

Milwaukee
40,000 circ.

Chicago
60,000 circ.

Denver/Boulder
50,000 circ.

Austin
40,000 circ.

Washington, D.C.
50,000 circ.



“It’s laugh-out-loud, go-tell-your-friends, get-angry-you-didn’t-think-of-it funny.” 
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ONION ONLINE

ONLINE ACTIVITY                   INDEX

LEISURE

PROVIDE INFLUENTIAL ADVICE

ONLINE SHOPPING & PURCHASES

ONION.COM AVCLUB.COM

$100K+
$75K-$99,999
$50K-$74,999
$35K-$49,999
Under $35K

Adv Degree
College Grad 
Some College
HS or less

INCOME

EDUCATION

AGE

GENDER

18-34
35-44
45-54
55+

Male
Female



mediakit.onion.com>>
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SPECIAL ISSUES

All Inquiries: 312-676-6440 
email: advertising@theonion.com • www.theonion.com

RATES 

PRINT AD SIZES

FULL

1/3h

1/2v

1/4v

1/2h

1/4s

1/3v

2009 Publication Schedule

JANUARY
S M T W R F S

1 2 3
4 5 6 7 8 9 10

11 12 13 14 15 16 17
18 19 20 21 22 23 24
25 26 27 28 29 30 31

MARCH
S M T W R F S
1 2 3 4 5 6 7
8 9 10 11 12 13 14

15 16 17 18 19 20 21
22 23 24 25 26 27 28
29 30 31

NOVEMBER
S M T W R F S
1 2 3 4 5 6 7
8 9 10 11 12 13 14

15 16 17 18 19 20 21
22 23 24 25 26 27 28
29 30

SEPTEMBER
S M T W R F S

1 2 3 4 5
6 7 8 9 10 11 12

13 14 15 16 17 18 19
20 21 22 23 24 25 26
27 28 29 30

JULY
S M T W R F S

1 2 3 4
5 6 7 8 9 10 11

12 13 14 15 16 17 18
19 20 21 22 23 24 25
26 27 28 29 30 31

MAY
S M T W R F S

1 2
3 4 5 6 7 8 9

10 11 12 13 14 15 16
17 18 19 20 21 22 23
24 25 26 27 28 29 30
31

JUNE
S M T W R F S

1 2 3 4 5 6
7 8 9 10 11 12 13
14 15 16 17 18 19 20
21 22 23 24 25 26 27
28 29 30

AUGUST
S M T W R F S

1
2 3 4 5 6 7 8
9 10 11 12 13 14 15
16 17 18 19 20 21 22
23 24 25 26 27 28 29
30 31

OCTOBER
S M T W R F S

1 2 3
4 5 6 7 8 9 10
11 12 13 14 15 16 17
18 19 20 21 22 23 24
25 26 27 28 29 30 31

DECEMBER
S M T W R F S

1 2 3 4 5
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20 21 22 23 24 25 26
27 28 29 30 31

APRIL
S M T W R F S

1 2 3 4
5 6 7 8 9 10 11
12 13 14 15 16 17 18
19 20 21 22 23 24 25
26 27 28 29 30

FEBRUARY
S M T W R F S
1 2 3 4 5 6 7
8 9 10 11 12 13 14
15 16 17 18 19 20 21
22 23 24 25 26 27 28

4501
4502
4503
4504
4505

4510
4511
4512
4513

4519
4520
4521
4522

4527
4528
4529
4530
4531

4536
4537
4538
4539

4545
4546
4547
4548

4506
4507
4508
4509

4514
4515
4516
4517
4518

4523
4524
4525
4526

4532
4533
4534
4535

4540
4541
4542
4543
4544

4549
4550
4551
4552
4553


