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2008 Worldwide Circulation

Worldwide Edition
239 689 Atlantic Edition 148,186
7 Asia/Pacific Edition 91,503

Source: 0JD 2008

Europe Middle East/Africa Asia/Pacific

134,348 9,200 91,503

Austria 3,239 Abu Dhabi 33 Australia 88
Belgium 3,623 Bahrain 67 China 3,980
C.I.S. 1,895 Dubai 1,752 Hong Kong 10,127
Croatia 147 Egypt 2,478 India 3,207
Cyprus 152 Jordan 174 Indonesia 3,348
Czech Republic 2,827 Kuwait 1,681 Japan 25,051
Denmark 3,151 Lebanon 194 Korea 19,036
Eire 715 Libya 108 Malaysia 2,297
Estonia 167 Morocco 268 Pakistan 119
Finland 1,583 Oman/Qatar 1,682 Philippines 2,653
France 29,057 Saudi Arabia 110 Singapore 11,179
Germany 21,416 Syria 132 Sri Lanka 66
Greece 3,942 Other Middle East 2 Taiwan 2,766
Hungary 460 Sub-Saharan Africa 519 Thailand 6,453
Iceland 99 Others 1,133
Israel 8,658

Italy 11,784 Americas

Luxembourg 680

Netherlands 7,314 37880

Norway 1,210 ;5. /canada 3,419

Poland 331 Latin America/Caribbean 461

Portugal 765

Romania 7

zmiia ;i Newspapers Direct Media

Slovenia 97 758

Spain 5,612

Sweden 2,471

Switzerland 10,301

Turkey 1,641

UK 10,630

Others 264

The New York Times Media Group brings together the print and online audiences of The New York Times, NYTimes.com and the International Herald Tribune,
global.nytimes.com to deliver one of the most powerful and influential advertising audiences on the planet.
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The New York Times Media Group brings together the print and online audiences of The New York Times, NYTimes.com and the International Herald Tribune to

deliver one of the most powerful and influential advertising audiences on the planet.
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