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BUSINESS



The world’s leading expert on Toyota provides the very first look at the
company’s people-management routines

Based on six years of research, Toyota Kata brings to light, for the first time, the auto 
company’s secrets to managing employees. It reveals the two main routines of thinking 
and acting (called kata) that Toyota instills in its workers, which in turn generate 
continuous improvement, adaptation, and remarkable results.

Inside, Mike Rother provides the tools readers need to model their management system
after that of Toyota. Anyone seeking better ways to lead, manage, and develop people will
find everything they need in Toyota Kata.

• This is the first book to explain how Toyota manages its people on a day-to-day basis 
to achieve superior results

• 400,000 copies have sold of Rother’s first Toyota book, Learning to See

• Rother is world-famous as an expert on Toyota; he is invited to speak at national 
conferences and training seminars at least once a month

• This is the perfect complement to just about any other Toyota process book

4 F a l l  2 0 0 9 Access the catalog onl ine at mhprofess ional .com/ecatalogs

How Toyota Manages People to Achieve Superior Results

Mike Rother

Kata: Toyota's secret weapon—organizational routines that give 
people a means, a pattern, for achieving ambitious goals in the face of
unpredictable conditions



S E P T E M B E R

McGraw-Hill

Business & Economics/Management

Hardcover • 6 × 9 • 400 pp

ISBN-13: 978-0-07-163523-3 

ISBN-10/MHID: 0-07-163523-8 

$29.95TR ($37.95 CAN)

Rights: World

PROMOTIONAL CAMPAIGN

• National Print 
Publicity Campaign

• Online Publicity Campaign

Related McGraw-Hill Titles:

Mike Rother (Ann Arbor, MI, and
Cologne, Germany) co-authored
two groundbreaking LEI work-
books: Learning to See and Creating
Continuous Flow, both of which won
the prestigious Shingo Prize. He is
an independent scholar and guest
researcher at the University of
Dortmund in Germany.

5M c G r a w - H i l l

How the #1 Automaker Created a World-Class Workforce

Liker: Toyota Way
Hardcover • $27.95TR
978-0-07-139231-0
0-07-139231-9

Liker: Toyota Way Fieldbook
Hardcover • $29.95TR
978-0-07-144893-2
0-07-144893-4

Liker: Toyota Culture
Hardcover • $27.95TR
978-0-07-149217-1
0-07-149217-8

Liker: Toyota Talent
Hardcover • $27.95TR
978-0-07-150994-7
0-07-150994-1
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The reasons behind Iceland’s decline—and
what it now means for the rest of the world

How did a nation of 300,000 build an international
banking empire of assets equaling 12 times its GDP—
and then lose it all overnight?

Ásgeir Jónsson, head of research and chief economist
for Iceland’s biggest bank, was in the midst of it all.
Here, he explains the whole story of how Iceland grew
into a banking empire and then collapsed, including the
theory that Iceland’s fall was the result of a speculative
attack by hedge funds on the nation’s banking system.
He examines the roles played by the United States and
United Kingdom, and predicts how the collapse will, in
turn, affect them.

• This is the most detailed account to date of one of
the global economic meltdown’s most fascinating and
momentous events

• A true insider, Jónsson is among the most suited
economists to provide an accurate assessment of
Iceland’s collapse

• The book holds international appeal: Iceland’s 
situation will affect everyone

Ásgeir Jónsson (Iceland) is head of research and chief 
economist at Kaupthing Bank, which used to be Iceland’s
biggest bank. He has written several books and articles 
about Icelandic economy and history.

Related McGraw-Hill Title:

Fleckenstein: Greenspan’s Bubbles
Hardcover • $21.95TR
978-0-07-159158-4 • 0-07-159158-3

WHY ICELAND?
The Rise and Fall of a Small Country With Big Ambitions
Ásgeir Jónsson

A V A I L A B L E

McGraw-Hill

Business & Economics/Finance

Hardcover • 6 × 9 • 140 pp

ISBN-13:  978-0-07-163284-3

ISBN-10/MHID: 0-07-163284-0

$22.95TR ($28.95 CAN)

Rights: World

PROMOTIONAL CAMPAIGN

• National Print Publicity
Campaign

• Online Publicity Campaign

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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A bestselling personal-finance author’s plan
for staying afloat in a sinking economy

As the recession hits with full force, readers are look-
ing for simple explanations and actionable advice for
shoring up their finances.

Recession Proof Your Financial Life covers everything from
short-term goals (taking inventory of assets, assessing
debt, creating a budget, what to do if you’re laid off) to
long-term aims (saving for college, avoiding foreclo-
sure). Dunnan’s proven track record of tapping into
readers’ specific concerns and providing clear solutions
ensures that Recession Proof Your Financial Life will appeal
to a large audience—at a time when such books are
most needed.

• Helps readers both survive the recession now and
build a solid financial base for the future

• The author has written a number of bestselling per-
sonal-finance books, attesting to her keen insight into
readers’ concerns

• Sidebars and worksheets will appeal to the audience’s
desire to take quick, hands-on action

Nancy Dunnan (New York, NY) is the author or coauthor
of more than 30 books. Among her bestselling titles are How
to Invest $50-$5,000, Dunnan’s Guide to Your Investments, and
Dun and Bradstreet’s Guide to Your Investments. She writes regu-
lar columns for a number of online and print publications and
frequently appears as a guest on CBS Radio News, Business
News Network, and other radio stations.

Related McGraw-Hill Title:

O’Neil: How to Make Money in Stocks
Paperback • $14.95TR
978-0-07-137361-6 • 0-07-137361-6 

A  PA P E R B AC K  O R I G I N A L

RECESSION PROOF YOUR 
FINANCIAL LIFE
Nancy Dunnan

A V A I L A B L E

McGraw-Hill

Business & Economics/Personal Finance

Paperback • 5½ × 8⅜ • 240 pp

ISBN-13: 978-0-07163460-1 

ISBN-10/MHID: 0-07-163460-6

$15.95TR ($19.95 CAN)

Rights: World English

PROMOTIONAL CAMPAIGN

• National Print, TV, and Radio
Publicity Campaign

• Online Publicity Campaign

• Tie in with author speaking
engagements
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The guide millions of “underwater”
homeowners have been waiting for

The perfect primer for new and experienced home
sellers, How to Sell Your Home With a Short Sale is a step-
by-step guide for successfully negotiating the tricky but
useful process of short selling a home.

The housing industry is only getting worse, and it is
estimated that 7.5 million properties are worth less
than what their owners owe. One of the nation’s top
real-estate gurus explains in clear terms how property
owners can get a lender to accept a “short payoff”—
i.e., a price that is less than the outstanding balance on
the mortgage—which serves the dual purpose of
dumping devalued property while protecting credit.

• 18% of mortgage owners owe more than the value 
of their home; making a short sale is their best option

• Contains required paperwork for executing a short
sale

• Provides case studies illustrating precisely how to
conduct this type of sale

Robert Irwin (Westlake Village, CA) is one of America’s
most respected experts in all areas of real estate. He has
written more than 20 books on the subject, including many
bestsellers in McGraw-Hill’s Tips and Traps series.

Also by Robert Irwin:

Tips and Traps for Selling a Home, Fourth Edition
Paperback • $18.95TR
978-0-07-150839-1 • 0-07-150839-2

Home Sellers Checklist
Paperback • $12.95TR
978-0-07-143215-3 • 0-07-143215-9

A  PA P E R B AC K  O R I G I N A L

HOW TO SELL YOUR HOME 
WITH A SHORT SALE
Robert Irwin

A V A I L A B L E

McGraw-Hill

Business & Economics/Real Estate

Paperback • 6 × 9 • 208 pp

ISBN-13: 978-0-07-163558-5

ISBN-10/MHID: 0-07-163558-0

$18.95TR ($23.95 CAN)

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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How to strategically “question” an
organization to greatness

The only way to find the right answer is to ask the
right questions. Just Ask Leadership helps anyone from
department heads to CEOs direct, empower, and moti-
vate their people by asking high-quality, open-ended
questions.

The author unveils three dynamic processes that great
leaders must build into their organization: gaining per-
spective, evaluating performance, and conducting
energy. This fosters the positive communication neces-
sary for directing, empowering, and motivating people. 

• Based on extensive interviews with 50 CEOs, this
book reveals how the most effective ones use ques-
tions to inform their strategic decisions

• Motivation is a hot topic as evidenced by the growth
of training programs focusing on the subject and the
sales of books in this sector

Gary B. Cohen (Minneapolis, MN) is president and co-
founder of ACI Telecentrics, Inc., and partner and co-founder
of CO2 Partners, LCC. He has been written about in
European and Asian editions of The Wall Street Journal,
Financial Daily News, USA Today, The Washington Post,
BusinessWeek, Wall Street Reporter, Venture magazine, Paul
Pioneer Press, and Profits Journal.

Related McGraw-Hill Titles:

Patterson: Crucial Conversations
Paperback • $16.95TR
978-0-07-140194-4 • 0-07-140194-6

Fournies: Why Employees Don’t Do What They’re
Supposed To Do and What To Do About It
Paperback • $12.95TR
978-0-07-134255-1 • 0-07-134255-9

JUST ASK LEADERSHIP
Why Great Managers Always Ask the Right Questions
Gary B. Cohen
Foreword by Harry Beckwith, bestselling author of Selling the Invisible

S E P T E M B E R

McGraw-Hill

Business & Economics/Management

Hardcover • 5 × 8 • 224 pp

ISBN-13: 978-0-07-162177-9

ISBN-10/MHID: 0-07-162177-6

$19.95TR ($24.95 CAN)

Rights: World
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A detailed strategy for corporations that
move their operations east

It’s one of the business world’s biggest trends, but mov-
ing a company to the East does not mean automatic
profitability. In fact, most businesses that move to Asia
eventually fail. This book provides the guidance corpo-
rate leaders need to make the trip worth their while.

Business Journey to the East explains why both eastern
and western managers fail to acclimate to the corpo-
rate cultures of their counterparts. It then describes
how to gain enormous competitive advantage by creat-
ing culturally diverse transition teams, understanding
subtle but important cultural differences, and managing
key contradictions that hinder global market success.

• Provides an overall approach for succeeding 
through corporate relocation—the difficulty of 
which is hugely underestimated

• The authors have extensive hands-on and academic
experience regarding this subject

Chow-Hou Wee (Singapore) heads the Division of 
Strategy Management and Organization at the Nanyang
Business School. He is a member of several editorial 
boards of international journals. 
Fred Combe (Singapore) is founder and managing 
director of NATUS Pte Lt., a Singapore-based corporate 
management consultancy that helps clients optimize 
business results in Asia. 

Related McGraw-Hill Titles:

Engardio: Chindia
Paperback • $19.95TR
978-0-07-147657-7 • 0-07-147657-1

Lam: China Now
Hardcover • $27.95TR
978-0-07147254-8 • 0-07-147254-1

BUSINESS JOURNEY TO THE EAST
An East-West Perspective on Global-Is-Asian
Chow-Hou Wee and Fred Combe

S E P T E M B E R

McGraw-Hill

Business & Economics/International

Paperback • 5 × 8 • 408 pp

ISBN-13: 978-0-07-127802-7

ISBN-10/MHID: 0-07-127802-8

$21.95TR ($27.95 CAN)

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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CEOs reveal how to sell to the top

The newest addition to McGraw-Hill’s long list of suc-
cessful high-level sales books answers the question that
has long eluded sales professionals: What do CEOs
want to hear?

To learn the answer, the authors went straight to the
source. Over a period of 10 years, they interviewed
more than 500 executives, who revealed which sales
techniques they respond to. Readers will learn how 
to gain access to CEOs, cultivate their trust, and close
the sale.

• Original research: This is the first book on the subject
to use the perspectives of CEOs themselves

• Bistritz and Read speak regularly on the subject at
global sales conferences, and each has a huge coterie
of international clients to whom they will promote
the book

Stephen J. Bistritz, Ed.D., (Atlanta, GA) is president of his
own sales training and consulting firm. 
Nicolas A.C. Read (Australia) is president of SalesLabs and
former executive director of the revenue and growth risk
services practice of Ernst & Young. 

Related McGraw-Hill Titles:

Bosworth: Solution Selling
Hardcover • $32.95TR
978-0-78-630315-1 • 0-78-630315-8

Rackham: SPIN Selling
Hardcover • $29.95TR
978-0-07-051113-2 • 0-07-051113-6

Page: Hope Is Not a Strategy
Hardcover • $17.95TR
978-0-07-141871-3 • 0-07-141871-7

Parinello: Secrets of VITO
Paperback • $17.95TR
978-1-59-918033-5 • 1-59-918033-2

A  PA P E R B AC K  O R I G I N A L

SELLING TO THE C-SUITE
What Every Executive Wants You to Know About Successfully Selling 
to the Top
Dr. Stephen J. Bistritz and Nicholas A.C. Read

S E P T E M B E R

McGraw-Hill

Business & Economics/Sales and Selling

Hardcover • 6 × 9 • 240 pp

ISBN-13: 978-0-07-162891-4

ISBN-10/MHID: 0-07-162891-6

$27.95TR ($34.95 CAN)

Rights: World



The latest from Van Tharp—a fast-paced guide to mixing the perfect blend of
trading psychology and strategies

Written in his trademark avuncular style that has drawn legions of readers to Van Tharp, Super Trader
combines keen insight into both trading practices and behavioral patterns to help readers achieve the
best conditions for performing at peak levels.

Traders will learn how to cut losses short and meet investment goals by carefully determining
risk/reward ratios and what they expect from an average trade. Tharp’s approach is both perform-
ance driven and grounded in trading psychology. The book helps readers reinforce what they learn
with the use of charts, figures, and illustrations.

• Books by Tharp are among the most popular trading books on the market, with 150,000 copies
sold of Trade Your Way to Financial Freedom

• Tharp’s is one of the most famous names in the world of trading; he is the creator of the Super
Trader program

• The author enjoys extensive exposure the world over, through speaking engagements, seminars,
newsletters, and business

12 F a l l  2 0 0 9 Access the catalog onl ine at mhprofess ional .com/ecatalogs

SUPER TRADER
Making Consistent Profits in Good and Bad Times

Van K. Tharp



S E P T E M B E R

McGraw-Hill • Business & Economics/

Investments & Securities

Hardcover • 5½ × 8¼ • 240 pp

ISBN-13: 978-0-07-163251-5

ISBN-10/MHID: 0-07-163251-4

$24.95TR ($30.95 CAN)

Rights: World

PROMOTIONAL CAMPAIGN

• National Print 
Publicity Campaign

• Online Publicity Campaign

• Tie in with author 
speaking engagements

Related McGraw-Hill Titles:

Faith: Way of the Turtle
Hardcover • $27.95TR
978-0-07-148664-4 • 0-07-148664-X

Markman: New Day Trader Advantage
Hardcover • $27.95TR
978-0-07-150852-0 • 0-07-150852-X

Van K. Tharp, Ph.D., (Cary, NC)
is the founder and president of Van
Tharp Institute. He is the author of
Safe Strategies for Financial Freedom,
Financial Freedom Through Electronic
Day Trading, and the New York Times
bestselling Trade Your Way to Financial
Freedom.

Also by Van Tharp:

Trade Your Way to 
Financial Freedom
Hardcover • $34.95
978-0-07-147871-7
0-07-147871-X

Safe Strategies for 
Financial Freedom
Hardcover • $26.95
978-0-07-142147-8
0-07-142147-5

13M c G r a w - H i l l

Bestselling investing author Van Tharp
reveals his Super Trader secrets  
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An investing classic—updated to meet the
realities of a changing economy

For 30 years, Understanding Wall Street has been helping
investors gain a firm grasp of how the stock market
functions. Now, when readers need it most, we provide
important updates while retaining the foundations that
have made the book a perennial bestseller.

Understanding Wall Street, Fifth Edition, has new sections
and information on the current shift to exchange
traded funds (ETFs), using the Internet as an investing
tool, recent scandals, and other subjects important to
readers today.

• More than 1 million copies of the first four 
editions sold

• The book is used by investment companies 
and educational institutions as an introduction 
to the industry

• New material and substantially revised on the 
most timely topics

Jeffrey B. Little (Deerfield Beach, FL) is a fully registered
investment analyst with FINRA. He formerly served as senior
analyst with Dean Witter (now Morgan Stanley) and vice
president of T. Rowe Price Associates. 
Lucien Rhodes (San Francisco, CA) is a financial journalist
with several years experience as an analyst and portfolio
manager in both commercial and investment banking. 

Related McGraw-Hill Titles:

Advani: Wall Street MBA
Paperback • $18.95TR
978-0-07-147008-7 • 0-07-147008-5

Morris: S&P Guide to Money & Investing
Paperback • $15.95TR
978-0-97-647498-2 • 0-97-647498-0

F I F T H  E D I T I O N

UNDERSTANDING WALL STREET
Jeffrey B. Little and Lucien Rhodes

S E P T E M B E R

McGraw-Hill • Business & Economics/

Investments & Securities

Paperback • 6 × 9 • 360 pp

ISBN-13: 978-0-07-163322-2 

ISBN-10/MHID: 0-07-163322-7

$18.95TR ($23.95 CAN)

Previous ISBNs: 2004 

978-0-07-143373-0 • 0-07-143373-2 

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs

Over
1 Million
Copies 
Sold!
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Bestselling career author Marky Stein helps
readers create an iron-clad resume

The author of the career classic Fearless Interviewing
shares her system that has helped 90% of her clients
attain a new job in 90 days or fewer. Readers will learn
simple, straightforward tricks to writing a resume that
hooks prospective employers’ attention, turns boring
past duties into dynamic personal statements, and
transforms weaknesses into strengths.

• More than a mere collection of sample resumes, 
this book walks readers through the whole resume-
crafting process

• Stein has been hired as a consultant by more than 
75 Fortune 500 companies, including Toshiba, 
Levi-Strauss, Dell, Palm, 3Com, and IBM

Marky Stein (San Jose, CA) is an author, career coach, 
and public speaker who has been actively involved in career
counseling for two decades.

Also by Marky Stein:

Fearless Interviewing
Paperback • $12.95TR
978-0-07-140884-4 • 0-07-140884-3

Related McGraw-Hill Titles:

Betrus: Perfect Phrases for Resumes
Paperback • $9.95TR
978-0-07-145405-6 • 0-07-145405-5

Block and Betrus: 202 Great Resumes
Paperback • $10.95TR
978-0-07-143316-7 • 0-07-143316-3

A  PA P E R B AC K  O R I G I N A L

FEARLESS RESUMES
The Proven Method for Getting a Great Job Fast
Marky Stein

S E P T E M B E R

McGraw-Hill

Business & Economics/Careers

Paperback • 6 × 9 • 160 pp

ISBN-13: 978-0-07-148235-6

ISBN-10/MHID: 0-07-148235-0

$12.95TR ($15.95 CAN)

Rights: World
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From the author of the bestselling 
The Big Book of Teambuilding Games

Improve team cooperation, communication and morale
with The Big Book of Team-Motivating Games. Requiring
few or no props, the go-anywhere games in this  guide
offer everything a team needs to win—strong commu-
nication skills, trust, and a positive attitude! Trainers 
and leaders have used games for years to inspire
groups, and in this all-new collection, they'll find great
new tools for revving up enthusiasm, teaching creative
problem-solving, and turning any team into a motivated,
cohesive unit.

• Both authors are seasoned trainers who speak 
to thousands of managers meeting professionals
every year

• Provides ready-made activities for teambuilding 
workshops and training sessions

• Big Book of Teambuilding Games has sold almost
140,000 copies

Ed Scannell (Phoenix, AZ) is a speaker and trainer 
who has given thousands of presentations, seminars and
workshops across the world. 
Mary Scannell (Phoenix, AZ) has trained thousands 
of business people across the U.S. and Canada, including a
long list of Fortune 500 clients.

Other books in The Big Book Series:

The Big Book of Teambuilding Games
Paperback • $23.95TR
978-0-07-046513-8 • 0-07-046513-4

The Big Book of Presentation Games
Paperback • $21.95TR
978-0-07-046501-5 • 0-07-046501-0

A  PA P E R B AC K  O R I G I N A L

THE BIG BOOK OF 
TEAM-MOTIVATING GAMES
Spirit-Building, Problem-Solving and Communication Games for Every Group
Ed Scannell and Mary Scannell

S E P T E M B E R

McGraw-Hill • Human Resources

Paperback • 9¼ × 7¼ • 240 pp

ISBN-13: 978-0-07-162962-1

ISBN-10/MHID: 0-07-162962-9

$23.95TR ($29.95 CAN)

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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Improve communication, interpersonal
relations, and productivity in any team 
or group

Jumpstart any training session, workshop, or retreat
with dozens of interactive games that build brain 
function in fun and engaging ways. The Big Book of Brain-
Building Games offers head-scratching games that help
participants develop better information retention,
improved interpersonal understanding, and increased
productivity. Trainers can coax any team into thinking
and working better with these easy-to-use and crowd-
pleasing interactive games.

• Includes ready-made activities for training 
workshops and corporate retreats

• Author Ed Scannell’s Games Trainers Play series 
has sold over a million copies

• Books on brain function are hot—here’s how to 
use that knowledge to improve teams

Ed Scannell (Phoenix, AZ) is a speaker and trainer 
who has given thousands of presentations, seminars and
workshops across the world.  
Carol Burnett (Tempe, AZ) is a frequent speaker and
trainer for human resource development organizations.

Other books in The Big Book Series:

Carlaw: The Big Book of Customer Service 
Training Games
Paperback • $24.95TR
978-0-07-077974-7 •  0-07-077974-0  

Newstrom: The Big Book of Business Games
Paperback • $21.95TR
978-0-07-046476-6 • 0-07-046476-6

A  PA P E R B AC K  O R I G I N A L

THE BIG BOOK OF 
BRAIN-BUILDING GAMES
Fun Activities to Stimulate the Brain—For Better Group Learning, 
Communication and Understanding
Ed Scannell and Carol Burnett

O C T O B E R

McGraw-Hill • Human Resources

Paperback • 9¼ × 7¼ • 240 pp

ISBN-13: 978-0-07-163522-6

ISBN-10/MHID: 0-07-163522-X

$23.95TR ($29.95 CAN)

Rights: World
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How do you avoid losing business in the 
age of empowered customers? Give them
the service they demand!

Customer loyalty is becoming harder and harder to
establish and just as difficult to maintain. This book is
the customer service rep’s solution to this new
dilemma.

The Customer Signs Your Paycheck takes the adage “the
customer is boss” and pushes it to the next level.
Readers will learn how to ensure a customer’s happi-
ness during every interaction. The author then explains
how to deal with the four customer personality types,
understand how customers view themselves, handle
complaints, and more.

• Originally self-published with very limited distribu-
tion, this book sold 15,000 copies

• Cooper has built a loyal fan base eager to get a copy
of this previously out-of-print gem

• Contains in-depth information on customer behavior
and selling techniques

Frank Cooper (Everett, WA) is the author of How to Grow a
Profitable Business.

Related McGraw-Hill Titles:

Gee: Super Service, 2nd Edition
Paperback • $18.95TR
978-0-07-162579-1 • 0-07-162579-8

Carlaw: The Big Book of Customer Service Training
Games
Paperback • $24.95TR
978-0-07-077974-7 • 0-07-077974-0

Bacal: Perfect Phrases for Customer Service
Paperback • $9.95TR
978-0-07-144453-8 • 0-07-144453-X

A  PA P E R B AC K  O R I G I N A L

THE CUSTOMER SIGNS YOUR PAYCHECK
Frank Cooper

S E P T E M B E R

McGraw-Hill • Business & Economics/

Customer Service/Sales and Selling

Paperback • 5 × 8 • 224 pp

ISBN-13: 978-0-07-163288-1

ISBN-10/MHID: 0-07-163288-3

$16.95TR ($20.95 CAN)

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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An indispensable guide that helps 
introverts excel in an extrovert’s world

All professionals need to promote themselves to
advance in their careers, and introverts face the unique
challenge of overcoming their reserved natures to get
their message out. But as Nancy Ancowitz explains in
this essential resource, introverts need not battle
against their natural tendencies in order to raise their
career visibility. 

Self Promotion for Introverts shows readers how to 
leverage their quiet skills and talk about themselves 
and their businesses, ideas, and accomplishments 
confidently and with minimal stress to get the 
recognition they deserve.

• Includes interviews on the subject with 
Bill Clinton, Warren Buffett, Seth Godin, 
and other high-profile figures

• Ancowitz will leverage her many press contacts 
and speaking engagements to promote the book

• Contains exercises, case studies, and quick tips 
to reinforce lessons learned

Nancy Ancowitz (New York, NY) is a business communica-
tions coach specializing in marketing and presentation skills.
She is the creator of the popular Self-Promotion for
Introverts workshop, which she teaches at New York
University.

Related McGraw-Hill Titles:

Maggio: The Art of Talking to Anyone
Paperback • $16.95TR
978-0-07-145229-8 • 0-07-145229-X

Lowndes: Goodbye to Shy
Paperback • $15.95TR
978-0-07-145642-5 • 0-07-145642-2

SELF PROMOTION FOR INTROVERTS
The Quiet Guide to Getting Ahead
Nancy Ancowitz

O C T O B E R

McGraw-Hill • Business & Economics/

Skills/Business Communication

Paperback • 6 × 9 • 256 pp

ISBN-13: 978-0-07159129-4

ISBN-10/MHID: 0-07-159129-X

$18.95TR ($23.95 CAN)

Rights: World



Examining the global cost of the worst economic crisis in nearly a century

The year 2008 will always be remembered as one of the darkest, most tumultuous years the banking
industry ever experienced. It was the year that the US financial system came to a total collapse,
bringing down the world economy with it. 

In The Meltdown Years, Financial Times writer and renowned prognosticator Wolfgang Münchau gives 
an in-depth analysis of the true origins of the financial crisis of 2008, exploring its beginnings, its
development, and the economy’s future. 

Münchau looks into the new economic reality the crisis has created and predicts how monetary 
policy will unfold as a result. 

The author concludes that the economic crisis, however destructive, was also necessary, as it 
served as a much-needed passage to a new financial order.

• The author has a large online platform, writing a weekly column for the Financial Times and 
maintaining his own blog on the EvroIntelligence website

• Münchau’s book Vorbeben (which composes a large portion of The Meltdown Years) was a 
finalist for the getAbstract International Book Award at the Frankfurt Book Fair

• Provides a fully global view of a situation that’s becoming more global by the day
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Wolfgang Münchau



O C T O B E R

McGraw-Hill

Business & Economics/Finance

Hardcover • 6 × 9 • 254 pp

ISBN-13: 978-0-07-163478-6 

ISBN-10/MHID: 0-07-163478-9

$29.95TR ($37.95 CAN)

Rights: World

PROMOTIONAL CAMPAIGN

• National Print 
Publicity Campaign

• Online Publicity Campaign

Related McGraw-Hill Titles:

Fleckenstein: Greenspan’s Bubbles
Hardcover • $21.95TR
978-0-07-159158-4 • 0-07-159158-3

El-Erian: When Markets Collide
Hardcover • $27.95TR
978-0-07-159281-9 • 0-07-159281-4

Wolfgang Münchau (Munich,
Germany) is the associate director
of the Financial Times. He is the
recipient of the Wincott Young
Financial Journalist of the Year
Award.
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What the Global Economic
Collapse Means to the World
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PERFECT PHRASES FOR
SALES PRESENTATIONS
Linda Eve Diamond

Whether it’s making a sale, managing a business, or handling any tough scenario, the
Perfect Phrases series has the tools for precise, effective communication in any situ-
ation. With Perfect Phrases books, readers have all the phrases they need to get
things done, right at their fingertips!

PERFECT PHRASES FOR
WRITING JOB
DESCRIPTIONS
Carole Martin

D E C E M B E R

McGraw-Hill

Business & Economics/

Sales & Selling

Paperback • 5 × 8 • 224 pp

ISBN-13: 978-0-07-163453-3

ISBN-10/MHID: 0-07-163453-3

$10.95TR ($13.95 CAN)

Rights: World

D E C E M B E R

McGraw-Hill

Business & Economics/

Human Resources/Management

Paperback • 5 × 8 • 224 pp

ISBN-13: 978-0-07-163560-8

ISBN-10/MHID: 0-07-163560-2

$10.95TR ($13.95 CAN)

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs

More than 
700,000 

Perfect Phrases
books sold!

PERFECT PHRASES
FOR EVERY BUSINESS SITUATION

PERFECT PHRASES FOR
PROFESSIONAL
NETWORKING
Susan Benjamin

O C T O B E R

McGraw-Hill

Business & Economics/

Business Communcation

Paperback • 5 × 8 • 200 pp

ISBN-13: 978-0-07-162916-4

ISBN-10/MHID: 0-07-162916-5

$10.95TR ($13.95 CAN)

Rights: World
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Runion: Perfect Phrases for Managers 
and Supervisors
ISBN 13: 978-0-07-145216-8
ISBN 10/MHID: 0-07-145216-8 

Max and Bacal: Perfect Phrases for Setting
Performance Goals
ISBN 13: 978-0-07-143383-9
ISBN 10/MHID: 0-07-143383-X 

Diamond and Diamond: Perfect Phrases 
for Motivating and Rewarding Employees
ISBN 13: 978-0-07-145896-2
ISBN 10/MHID: 0-07-145896-4 

Bruce: Perfect Phrases for Documenting
Employee Performance Problems
ISBN 13: 978-0-07-145407-0
ISBN 10/MHID: 0-07-145407-1 

Debelak: Perfect Phrases for Business Proposals
and Business Plans
ISBN 13: 978-0-07-145994-5
ISBN 10/MHID: 0-07-145994-4 

Martin: Perfect Phrases for the Perfect Interview
ISBN 13: 978-0-07-144982-3
ISBN 10/MHID: 0-07-144982-5 

Deluca and Deluca: Perfect Phrases for
Negotiating Salary & Job Offers
ISBN 13: 978-0-07-147551-8
ISBN 10/MHID: 0-07-147551-6 

Brooks: Perfect Phrases for the Sales Call
ISBN 13: 978-0-07-146201-3
ISBN 10/MHID: 0-07-146201-5 

Davila and King: Perfect Phrases for 
Perfect Hiring
ISBN 13: 978-0-07-148170-0
ISBN 10/MHID: 0-07-148170-2 

More Perfect Phrases Titles • Each Book: Paperback • $9.95TR

Complete Perfect Phrases
McGraw-Hill’s Complete Perfect Phrases series packs three
Perfect Phrases titles into one comprehensive edition—giving
readers all the phrases, expertise, and guidance they need to
meet and exceed their goals. 

THE COMPLETE BOOK OF PERFECT PHRASES
FOR HIGH-PERFORMING SALES PROFESSIONALS
Bill Brooks and Robert Bacal

O C T O B E R

McGraw-Hill • Business & Economics/Sales & Selling

Paperback • 5 x 8 • 656 pp

ISBN-13: 978-0-07-163609-4 • ISBN-10/MHID: 0-07-163609-9

$19.95TR ($24.95 CAN)

Rights: World
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Allows readers to hit the ground running
with effective, low-budget ad campaigns

Online business success today hinges on a high key-
word search Google rating, and Google AdWords is
among the best tools for meeting that end. Grow Your
BusinessWith Google AdWords gets right to the point,
helping readers immediately begin a systematic ad cam-
paign that won’t drain their budget.

This handy, engaging book explains how to develop a
winning strategy, come up with the most effective key
words, write a great ad, and track clicks and convert
them into sales. It covers only what business owners
need to know, eschewing unnecessarily verbose and
complicated directions of other such guides. 

• Google AdWords is one of today’s hottest advertising
vehicles

• The author’s previous Google book was a bestseller
in the UK

Related McGraw-Hill Titles:

Goodman: Winning Results with Google AdWords
Paperback • $24.99TR
978-0-07-225702-1 • 0-07-225702-4

Marshall: Ultimate Guide to Google AdWords
Paperback • $24.95TR
978-1-59-918030-4 • 1-59-918030-8

A  PA P E R B AC K  O R I G I N A L

GROW YOUR BUSINESS WITH 
GOOGLE ADWORDS
7 Quick and Easy Secrets for Reaching More Customers with the 
World’s #1 Search Engine
Jon Smith

O C T O B E R

McGraw-Hill

Business & Economics/Marketing/General

Paperback • 8½ × 8¾ • 160 pp

ISBN-13: 978-0-07162959-1

ISBN-10/MHID: 0-07-162959-9

$16.95TR ($20.95 CAN)

Rights: North America

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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Quick and easy ways to take full advantage
of all Google has to offer

Anyone can create a website, but only those who know
how to optimize search engines—especially Google—
will maintain a successful website.

Be #1 on Google helps readers build a business pres-
ence on the Internet’s top search engine that will
instantly attract more customers, outshine the com-
petitors, and generate greater profitability. Aspiring
web moguls will learn the importance of coming up
with the right keywords in the right place, using meta-
data their advantage, and measuring what works and
what doesn’t to avoid wasting time and effort.

• Chapters are specific, concise, and brief to help 
readers get to work immediately

• Jon Smith is a proficient author and expert on 
maximizing business use of Internet search engines

• The book was a bestseller in the UK

Related McGraw-Hill Titles:

Baker: How to Do Everything with Google Tools
Paperback • $24.99TR
978-0-07-149626-1 • 0-07-149626-2

Rognerud: Ultimate Guide to Search Engine
Optimization
Paperback • $29.95TR
978-1-59-918169-1 • 1-59-918169-X

A  PA P E R B AC K  O R I G I N A L

BE #1 ON GOOGLE
52 Fast and Easy Search Engine Optimization Tools to Drive 
Customers to Your Web Site
Jon Smith

O C T O B E R

McGraw-Hill

Business & Economics/Marketing/General

Paperback • 8½ × 8¾ • 160 pp

ISBN-13: 978-0-07-162960-7

ISBN-10 MHID: 0-07-162960-2

$16.95TR ($20.95 CAN)

Rights: North America

Jon Smith (England) was a member of the startup team for Amazon.co.uk, Kitbag.com, and The
Florist Exchange. The author of Smarter Business Startups and Web Sites That Work, he is the managing
director of Espressio, Ltd, the UK’s leading digital curriculum service.
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The essential guide for managers and
professionals dealing with difficult
workplace conversations

Surviving Dreaded Conversations gives managers all they
need to get through those difficult, face-to-face conver-
sations we all encounter in our office. Whether it’s
firing an employee, asking for a raise or delivering bad
financial news to a client or staff, expert author Donna
Flagg shows readers how to stop putting off these
uncomfortable conversations and start successfully fac-
ing them head-on. Filled with tips, strategies, exercises,
and easy-to-memorize scripts for effective preparation,
Surviving Dreaded Conversations is packed with practical
advice to help professionals get through the rough
spots in the workplace.

• Author is founder of The Krysalis Group, a New
York-based consulting firm, and has worked with
Fortune 500 companies on how to deal with inter-
personal issues

• Flagg is frequently quoted in The New York Times and
appears on tv and radio as a communications expert

Donna Flagg (New York, NY) is a business consultant, and
visiting instructor and speaker at NYU and speaks at various
conferences conducted by The Business Leadership Network
and The Conference Board. She is a blogger on
ExpertBusinessSource.com for Reed Business Interactive and
is frequently quoted in the press for her workplace expertise.

Related McGraw-Hill Titles:

Benjamin: Perfect Phrases for Dealing with Difficult
People
Paperback • $9.95TR
978-0-07-149304-8 • 0-07-149304-2 

Patterson: Crucial Conversations
Paperback • $16.95TR
978-0-07-140194-4   • 0-07-140194-6

A  PA P E R B AC K  O R I G I N A L

SURVIVING DREADED CONVERSATIONS
How to Talk Through Any Difficult Situation at Work
Donna Flagg

O C T O B E R

McGraw-Hill • Business/Communications

Paperback • 5½ × 8¼ • 260 pp

ISBN-13: 978-0-07-163025-2

ISBN-10/MHID: 0-07-163025-2

$16.95TR ($20.95 CAN)

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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Give effective, dynamic, and memorable
presentations just like Steve Jobs

Based on the author’s article on Businessweek.com,
which became one of the site’s most popular down-
loads, The Presentation Secrets of Steve Jobs breaks down
the 10 elements that make Steve Jobs’ legendary pre-
sentations so outstanding. Readers implementing these
principles to their own presentations are sure to leave
a lasting impression, dazzle their audiences, and become
a hard act to follow at any conference or seminar.

• Author’s article on Steve Job’s presentation skills was
one of the most popular downloads in
Businessweek.com history

• Author speaks to and does webinars with over 120
companies every year

• Provides tips on trying for an unforgettable moment
and selling the benefit (not just informing)

• Includes snippets from Jobs’ presentations

Carmine Gallo (Pleasanton, CA) writes a bi-weekly column
for Businessweek.com and has been a featured contributor
to several other major websites including MSNBC,
Military.com, Always On, AOL and Yahoo Finance. Gallo per-
sonally coaches leading executives for keynote speeches,
media interviews, product launches, and book tours.

Related McGraw-Hill Title:

Maggio: The Art of Talking to Anyone
Paperback • $16.95TR
978-0-07-145229-8 • 0-07-145229-X

Bates: Speak Like a CEO
Hardcover • $22.95TR
978-0-07-145151-2 • 0-07-145151-X

THE PRESENTATION SECRETS OF 
STEVE JOBS
How to Be Insanely Great in Front of Any Audience
Carmine Gallo, columnist, Businessweek.com 

N O V E M B E R

McGraw-Hill • Business/Communications

Hardcover • 5½ × 8¼ • 256 pp

ISBN-13: 978-0-07-163608-0

ISBN-10/MHID: 0-07-163608-0

$21.95TR ($27.95 CAN)

Rights: World



Find your own personal untapped assets—and put them to work
immediately!

A personal edge is what separates the top 1% of successful people from the
rest. This edgy, funny but dead serious playbook explains how to seize the
“unfair” advantage enjoyed by those already on top of the pile. Self-marketing
dynamo Garrison Wynn helps those of us on the bottom climb to the top by
identifying and leveraging our distinctive traits—which can be anything from
an engaging personality to good connections.

The Real Truth About Success explores key questions readers need to answer in
order to exploit their asset(s)—What’s my best trait? How do others see
me?—and guides readers in designing a well-crafted, detailed plan for putting
them to work.

• Case studies examine how top performers worked their way up by utilizing
their many (or few) positive traits

• Wynn will promote the book during his busy speaking schedule; each year,
he presents to more than 100 organizations globally, which have included
AmEx, Wells Fargo, Shell, Oracle, and Verizon
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THE 

REAL TRUTH
ABOUT 

SUCCESS
What the Top 1% Do Differently, Why They Won’t Tell You, and 

How to Do it Yourself Anyway!

G A R R I S O N  W Y N N



O C T O B E R

McGraw-Hill

Business & Economics/Careers

Hardcover • 5½ × 8 • 256 pp

ISBN-13: 978-0-07-162996-6

ISBN-10/MHID: 0-07-162996-3

$21.95TR ($27.95 CAN)

Rights: World

PROMOTIONAL CAMPAIGN

• National Print Publicity 
Campaign

• Online Publicity Campaign

• High-Traffic Author Website

• Tie-in with Author’s 
Speaking Schedule

Related McGraw-Hill Titles:

D’Alessandro: Career Warfare
Paperback • $16.95TR
978-0-07-141758-7 • 0-07-141758-3

Comaford-Lynch: Rules for Renegades
Hardcover • $24.95TR
978-0-07-159729-6 • 0-07-159729-8

Former standup comedian
Garrison Wynn (Houston, TX) is
the founder of Wynn Solutions, a
firm that provides business strate-
gies and influence techniques to
audiences around the world.
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EVERYONE HAS THE KEY TO SUCCESS—
we just need to find it . . . 
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Why Main Street blames financial
speculation for economic crashes

Disdain for short selling is as American as apple pie,
dating back to our nation’s founding. But as Bob Sloan
argues in Don’t Blame the Shorts, short selling lies at the
heart of every Wall Street transaction and fuels the
financial system.

Sloan explains that without shorting, credit in high-
yield, distressed, convertible bonds and equities
vanishes, thus choking economic activity.

This eye-opening look at short selling in America 
provides new insight into our hostile relationship 
with shorting—a relationship that turns out to be
unhealthy and counterproductive.  

• Sloan will promote the book through his many 
professional affiliations, including the main hedge 
fund lobbying group 

• Author plans to engage a top NY financial PR firm 
to publicize and market the book

Bob Sloan (New York, NY) is managing partner of S3
Partners, LLC, which he founded in 2003. He serves as 
an independent member of the board and compensation
committee for MF Global Ltd.

Related McGraw-Hill Title:

Fleckenstein: Greenspan’s Bubbles
Hardcover • $21.95TR
978-0-07-159158-4 • 0-07-159158-3

DON’T BLAME THE SHORTS
Why Short Sellers are Always Blamed for Market Crashes and 
How History is Repeating Itself
Bob Sloan

O C T O B E R

McGraw-Hill

Business & Economics/Investing

Hardcover • 6 × 9 • 240 pp

ISBN-13: 978-0-07-163686-5

ISBN-10/MHID: 0-07-163686-2

$27.95TR ($34.95 CAN)

Rights: World

PROMOTIONAL CAMPAIGN

• Online Advertising on Yahoo!
Finance and Bloomberg.com

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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How to rebuild trust and motivation in the
wake of layoffs and downsizing

Leading After a Layoff is a timely resource on what to 
do when layoffs have discouraged entire teams. With
step-by-step information, expert Ray Salemi offers
readers a practical plan to bring managers and 
employees back from the devastating effects of 
downsizing, in just 12 weeks.

Salemi guides employers through the challenging
process of getting teams to regroup, rethink, and
rebuild with confidence—keeping companies profitable
and morale high. Building trust, easing concerns about
future layoffs and working with fewer people are just
some of the essential information discussed in this
indispensable guide.

• With nation-wide layoffs at their highest in 
generations, this book is timely

• Information in this book applies to companies 
of all sizes and the problems discussed apply to 
all businesses

• World-renowned business writer Robert Allen 
has provided the foreword 

• Includes a complete 12-week turnaround plan for
your team with weekly goals and instructions

Ray Salemi (Framingham, MA) is the founder of
GreatManager Works, a company dedicated to helping first-
level managers improve their skills. He has over 14 years
experience as a manager leading teams in engineering, cus-
tomer service, and sales. His writing has appeared in national
newspapers and in BusinessWeek and Fast Company.

Related McGraw-Hill Title:

Charan: Leadership in an Era of Economic Uncertainty
Hardcover • $22.95TR
978-0-07-162616-3 • 0-07-162616-6

A  PA P E R B AC K  O R I G I N A L

LEADING AFTER A LAYOFF
Reignite Your Team’s Productivity . . . Quickly!
Ray Salemi

O C T O B E R

McGraw-Hill • Business & Management

Paperback • 6 × 9 • 256 pp

ISBN-13: 978-0-07-163715-2

ISBN-10/MHID: 0-07-163715-X

$19.95TR ($24.95 CAN)

Rights: World
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MANAGER’S GUIDE TO 
OPERATIONS MANAGEMENT
Dr. John Kamauff

Both novice and seasoned managers feel the need to keep abreast of new ideas in today’s fast-paced
and supremely competitive business environment. Designed to explain the most current management
practices in a quick, on-the-go format, Briefcase Books help readers employ the right skills in any
management situation—every time!

About the series:

• More than 650,000 Briefcase Books sold • Appeals to managers at every level

• Addresses today’s most pressing concerns • Reader friendly and visually dynamic

MANAGER’S GUIDE TO 
BUSINESS PLANNING
Peter J. Capezio

A timely guide to running highly efficient 
operations with the lowest expenditure 
possible.

O C T O B E R

McGraw-Hill

Business & Economics/Management

Paperback • 6 × 9 • 240 pp

ISBN-13: 978-0-07-162799-3

ISBN-10/MHID: 0-07-162799-5

$16.95TR ($20.95 CAN)

Rights: World

A nuts-and-bolts guide to planning and 
implementing new strategies to ensure a 
future of growth and profits.

O C T O B E R

McGraw-Hill

Business & Economics/Management

Paperback • 6 × 9 • 240 pp

ISBN-13: 978-0-07-162800-6

ISBN-10/MHID: 0-07-162800-2

$16.95TR ($20.95 CAN)

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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MANAGER’S GUIDE TO 
MENTORING
Dr. Curtis J. Crawford

Paperback • 6 × 9 • $16.95TR

978-0-07-162798-6 • 0-07-162798-7

MANAGER’S GUIDE TO 
PERFORMANCE REVIEWS
Robert Bacal

Paperback • 6 × 9 • $16.95TR

978-0-07-142173-7 • 0-07-142173-4

MANAGER’S GUIDE TO 
FOSTERING INNOVATION AND
CREATIVITY IN TEAMS
Dr. Charles Prather

Paperback • 6 × 9 • $16.95TR

978-0-07-162797-9 • 0-07-162797-9

MANAGER’S GUIDE TO
MARKETING,ADVERTISING, AND
PUBLICITY
Barry Callen

Paperback • 6 × 9 • $16.95TR

978-0-07-162796-2 • 0-07-162796-0 

MORE THAN 650,000 SOLD!
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A career guide to finding work by using the
power of social networking

As the army of unemployed Americans grows, more
and more people will be flocking to social networking
sites to find jobs. This up-to-date guide helps readers
fully exploit all the major on-line job-hunting tools out
there.

How to Find a Job on LinkedIn, Facebook, MySpace, and
Other Social Networks takes the reader step by step
through the processes of marketing themselves, con-
necting with employers, building a network of business
contacts, and getting recommendations. It also shows
how to build contacts and find new leads.

• LinkedIn has 32-million members and is growing at a
rate of one member per second

• Members with more than 20 connections on LinkedIn
are 34 times more likely to find a job than those with
fewer than five connections

• Unemployment is projected to reach about 10 per-
cent this year

• Also covers such sites as Facebook, MySpace, Plaxo,
and others

Brad Schepp and Debra Schepp (Middletown, MD) are
the authors of 16 books, including eBay PowerSeller Secrets and
How to Make Money With YouTube®. Their work has been fea-
tured in Newsweek, Life, and the Chicago Tribune.

Also by the Schepps:

eBay PowerSeller Secrets
Paperback • $24.99TR
978-0-07-225869-1 • 0-07-225869-1 

A  PA P E R B AC K  O R I G I N A L

HOW TO FIND A JOB ON LINKEDIN,
FACEBOOK, MYSPACE, AND OTHER
SOCIAL NETWORKS
Brad and Debra Schepp

O C T O B E R

McGraw-Hill

Business & Economics/Careers

Paperback • 7⅜ × 9⅛ • 256 pp

ISBN-13: 978-0-07-162133-5

ISBN-10/MHID: 0-07-162133-4

$18.95TR ($23.95 CAN)

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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An all-inclusive approach to landing a job
in a recessional economy 

Get a Great Job When You Don’t Have a Job demystifies
the job-hunting process, providing readers the edge
they need to excel in the most competitive job market
seen in generations. 

A compendium of three books by Marky Stein—
Fearless Resumes, Fearless Interviewing, and Fearless
Career Change—this comprehensive, enticingly pack-
aged book helps job seekers turn past duties into
sizzling accomplishments, dazzle interviewers within 20
seconds, and transition to a new career with minimal
stress, anxiety, and personal expense.

• An affordable omnibus of three of Stein’s most suc-
cessful career books

• Answers the needs of the fast-expanding roles of
unemployed persons

• Stein is a renowned career coach famous for her
expertise in every element of the job-hunting process

Marky Stein (San Jose, CA) is an author, career coach, and
public speaker who has been actively involved in career coun-
seling for two decades.

Related McGraw-Hill Title:

Betrus: The Complete Book of Perfect Phrases for
Successful Job Seekers
Hardcover • $19.95TR
978-0-07-148566-1 • 0-07-148566-X

Also by Marky Stein:

Fearless Interviewing
Paperback • $12.95TR
978-0-07-140884-4 • 0-07-140884-3

Fearless Career Change
Paperback • $14.95TR
978-0-07-143912-1 • 0-07-143912-9

GET A GREAT JOB WHEN YOU 
DON’T HAVE A JOB
From Hopeless to Fearless!
Marky Stein

O C T O B E R

McGraw-Hill

Business & Economics/Careers/Job Hunting

Hardcover • 6 x 9 • 560 pp

ISBN-13: 978-0-07-163773-2

ISBN-10/MHID: 0-07-163773-7

$19.95TR ($24.95 CAN)

Rights: World



The next big step in the evolution of bestselling marketing concepts!
This groundbreaking new book takes the reader beyond relationship marketing and
permission marketing and into the realm of the next big thing—meaningful marketing.
This new concept addresses the modern consumer’s desire for 1) fewer intrusive,
hard-sell marketing messages and 2) more value-focused messages, independent of
calls for purchase.

Marketing guru Bob Gilbreath explains how to use his technique to inspire customers
to truly engage with the marketing message, uncover a spectrum of unmet customer
desires, and build a campaign designed to fulfill customers’ needs and move more
product than ever.

• A real solution for marketers struggling to reach customers increasingly resistant to
traditional marketing campaigns

• Bridge Worldwide will promote the book through blogs, online courses, contests,
speaking campaigns, and through its affiliate WPP, the second-largest advertising hold-
ing company in the world

• Contains dozens of case studies and research results proving the effectiveness of
meaningful marketing

Connect with Your Customers by Marketing with Meaning

Bob Gilbreath
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O C T O B E R

McGraw-Hill

Business & Economics/

Marketing/General

Hardcover • 6 × 9 • 256 pp

ISBN-13: 978-0-07-162536-4

ISBN-10/MHID: 0-07-162536-4

$27.95TR ($34.95 CAN)

Rights: World

PROMOTIONAL CAMPAIGN

• National Print 
Publicity Campaign

• Online Publicity Campaign

• National Radio Campaign

• Active Author Blog

• Targeted Email Marketing 
Tie-In With Author Speaking
Engagements

Related McGraw-Hill Titles:

Ries and Trout: Positioning
Paperback • $16.95TR
978-0-07-137358-6 • 0-07-137358-6

Ries and Trout: Marketing Warfare
Paperback • $16.95TR
978-0-07-052726-3 • 0-07-052726-1

Bob Gilbreath (Cincinnati, OH) is
chief marketing strategist at Bridge
Worldwide, one of the nation’s
largest digital ad agencies. He main-
tains a busy speaking schedule,
delivering keynote presentations at
conferences, running training ses-
sions at such companies as Procter
& Gamble and Johnson & Johnson,
and guest lecturing at NYU/Stern
School of Business and Miami
University.
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How to drive sales and build customer loyalty
through Meaningful Marketing
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The only guide that helps marketers deliver
results in a complex sale

In the highly lucrative B2B complex sale, marketers are
increasingly being pressured to deliver results during
the lengthy sales process. eMarketing Strategies for the
Complex Sale is the first and only book designed to
solve this problem.

Ardarth Albee explains how to create and use online
content and communication strategies to catch and
hold the attention of prospects to the degree of
engagement necessary for sales readiness. Readers will
then learn how to sell their strategies to the sales
force in order to create a unified overall sales strategy.

• As major sales campaigns become more involved and
complex, marketers are facing increasing pressure for
keeping prospects engaged

• Albee will promote the book through industry con-
tacts, her own popular blog, and a contest

Ardarth Albee (Palm Desert, CA) is CEO and business-to-
business marketing strategist for her firm Marketing
Interactions, Inc. Albee’s articles have been published by CRM
Today, Selling Power, B2B Magazine, Rain Today’s Special Reports,
and Enterprise CRM News.

Related McGraw-Hill Titles:

Carroll: Lead Generation for the Complex Sale
Hardcover • $24.95TR
978-0-07-145897-9 • 0-07-145897-2

Eades: The New Solution Selling
Hardcover • $29.95TR
978-0-07-143539-0 • 0-07-143539-5

eMARKETING STRATEGIES FOR THE
COMPLEX SALE
Ardarth Albee

N O V E M B E R

McGraw-Hill

Business & Economics/Marketing

Hardcover • 6 × 9 • 256 pp

ISBN-13: 978-0-07-162864-8

ISBN-10/MHID: 0-07-162864-9

$27.95TR ($34.95 CAN)

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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Discover how elite investors bring in 
triple-digit returns!

With The Alpha Hunter, readers will learn how to man-
age the “four winds” of the stock market: bubbles,
currency, economic contraction, and economic growth.

Blending technical skill with a deep understanding of
the fundamentals, the author provides what readers
need to achieve risk-adjusted returns that earn higher
than benchmark (alpha), as well as successfully invest in
long-term equity anticipation securities (LEAPS).

Using the information here, readers will learn how to
use option LEAPS as both a stock alternative and a
means of diversification. 

• Schwarz is a contributor to the prestigious and highly
trafficked financial website “Seeking Alpha”

• Case studies feature Apple, Bank of America,
Goldman Sachs, BP Capital, Delta Airlines, and many
other companies

• An important addition to McGraw-Hill’s line of suc-
cessful options trading books

Jason Schwarz (Highland, UT) is the options strategist for
Lone Peak Asset Management, where he is the principal
author of the firm’s popular investment newsletter. Schwarz
has made multiple appearances on Fox Business News
Network and Canada’s Business News Network.

Related McGraw-Hill Titles:

Alliare: The Options Strategist
Hardcover • $32.95TR
978-0-07-140895-0 • 0-07-140895-9

Tharp: Trade Your Way to Financial Freedom
Hardcover • $34.95TR
978-0-07-147871-7 • 0-07-147871-X

THE ALPHA HUNTER
Profiting from Option LEAPS
Jason Schwarz

N O V E M B E R

McGraw-Hill • Business & Economics/

Investments & Securities

Hardcover • 6 × 9 • 288 pp

ISBN-13: 978-0-07-163408-3

ISBN-10/MHID: 0-07-163408-8

$34.95TR ($43.95 CAN)

Rights: World

PROMOTIONAL CAMPAIGN

• Dedicated High-Traffic 
Author Website

• Online Advertising on Yahoo!
Finance and Bloomberg.com



A hands-on guide to driving new growth through corporate
entrepreneurship

It is a well-known fact among corporate managers and executives that the
way to combat commoditization or disruption of core markets is to cre-
ate new businesses. Grow from Within explains how to use innovation and
corporate entrepreneurship to form new businesses on a regular basis.

The authors provide in-depth coverage of the history, development, cre-
ation, implementation, and future considerations of successful, sustainable
corporate entrepreneurship. Readers will come away with the knowledge
on how to build and run new businesses within corporations, effectively
engage senior management in the corporate entrepreneurship process,
and exploit open innovation for new business creation.

• Based on the authors’ famous Sloan Management Review article entitled
“Driving New Growth”

• Includes case studies of more than 30 companies

• Wolcott averages 20-25 speaking appearances per year, during which he
will promote the book
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GROW
FROM

WITHIN
Mastering Innovation and Strategic

New Business Creation
Robert C. Wolcott, Ph.D., and Michael J. Lippitz, Ph.D.



N O V E M B E R

McGraw-Hill

Business & Economics/Management

Hardcover • 6 × 9 • 256 pp

ISBN-13: 978-0-07-159832-3

ISBN-10/MHID: 0-07-159832-4

$29.95TR ($37.95 CAN)

Rights: World

PROMOTIONAL CAMPAIGN

• National Print 
Publicity Campaign

• Targeted Online Advertising 
and Publicity Campaign to 
High-Traffic Business and
Management Sites

Related McGraw-Hill Titles:

Bryan: Mobilizing Minds
Hardcover • $29.95TR
978-0-07-149082-5 • 0-07-149082-5

Prahalad: The New Age of Innovation
Hardcover • $29.95TR
978-0-07-159828-6 • 0-07-159828-6 

Estrin: Closing the Innovation Gap
Hardcover • $27.95TR
978-0-07-149987-3 • 0-07-149987-3 

Robert C. Wolcott, Ph.D.,
(Chicago, IL) is the cofounder and
director of the Kellogg Innovation
Network, an organization for exec-
utives at large companies dealing
with the challenges of creating
innovation-driven growth and per-
formance. He teaches graduate
courses on corporate innovation at
multiple prestigious educational
institutions. 
Michael J. Lippitz, Ph.D.,
(Chicago, IL) is a senior fellow with
the Center for Research in
Technology & Innovation at the
Kellogg School of Management and
a senior policy analyst with the
Science and Technology Policy
Institute of the Institute for
Defense Analyses.
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Innovative growth strategies from the 
thought leaders at Kellogg
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The bestselling investment guide tailored to help readers succeed
in today's ailing economy
In this new edition of the bestselling Winning the Loser’s Game, Charles Ellis concentrates on long-
term strategies that allow time, compounding, and the natural ebbs and flows of the market to work
for the individual investor.

Historical data proves that when individual investors fight to beat the market, they are bound to lose.
Ellis explains how readers can use the market to their advantage if they deploy its powers carefully
and wisely. With a writing style that is concise and to the point, Ellis had added timely material to his
timeless classic, making Winning the Loser’s Game more relevant than ever before.

• Winning the Loser’s Game is considered a classic in the world of investing

• Completely updated to solve problems unique to today’s market; includes six new chapters

• Provides simple, common-sense strategies for building big profits over the long run

• Prior two editions of Winning the Loser’s Game have combined sales of 75,000

Timeless Strategies for Successful Investing

Charles D. Ellis



N O V E M B E R

McGraw-Hill • Business & Economics/

Investments & Securities

Hardcover • 6 × 9 • 240 pp

ISBN-13: 978-0-07-154549-5

ISBN-10/MHID: 0-07-154549-2

$29.95TR ($37.95 CAN)

Previous ISBN: 2002

978-0-07-138767-5 • 0-07-138767-6

Rights: World

PROMOTIONAL CAMPAIGN

• National Print, TV, and 
Radio Publicity Campaign

• Online Publicity Campaign

Related McGraw-Hill Titles:

Siegel: Stocks for the Long Run
Hardcover • $34.95TR
978-0-07-149470-0 • 0-07-149470-7

Bernstein: The Four Pillars of Investing
Hardcover • $29.95TR
978-0-07-138529-9 • 0-07-138529-0

Charles D. Ellis (Greenwich, CT)
served 28 years as managing part-
ner for Greenwich Associates, a
strategy-consulting firm for profes-
sional financial service companies.
He has authored a dozen books,
written more than 200 investing
articles, and taught at Harvard
Business School and Yale School of
Management.
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A timely edition of a timeless classic
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How to develop powerhouse employees in
three simple conversations

Communication is the largest and most common gulf
between managers and employees. 20 Minutes to a Top
Performer provides a bridge that time-pressed managers
can use to improve performance, engagement, and
development.

Inside, Alan Vengel provides three specific models for
conversations: Coaching for Performance, Motivating
for Engagement, and Mentoring for Development.

• Features a free online motivational factor survey

• Author’s clients include Cisco, Disney, GE, and
Microsoft 

• Includes examples of real business leadership 
behavior that has moved people to action

Alan Vengel (Danville, CA) is the founder of Vengel
Consulting Group. The author of The Influence Edge and
Sprout!, he has taught at McGill University, USC, and UCLA.

Related McGraw-Hill Titles:

Grenny: Crucial Conversations
Paperback • $16.95TR
978-0-07-140194-4 • 0-07-140194-6

Fournies: Coaching for Improved Work Performance
Paperback • $16.95TR
978-0-07-135293-2 • 0-07-135293-7

Fournies: Why Employees Don’t Do What 
They’re Supposed to Do and What to Do About It,
Second Edition
Paperback • $16.95TR
978-0-07-148615-6 • 0-07-148615-1

Baldoni: Great Communication Secrets of Great Leaders
Paperback • $16.95TR
978-0-07-141496-8 • 0-07-141496-7

20 MINUTES TO A TOP PERFORMER
Three Fast and Effective Conversations to Motivate, Develop, and 
Engage Your Employees
Alan Vengel

N O V E M B E R

McGraw-Hill

Business & Economics/Management

Hardcover • 5½ × 8⅜ • 240 pp

ISBN-13: 978-0-07-162931-7

ISBN-10/MHID: 0-07-162931-9

$21.95TR ($27.95 CAN)

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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Make yourself layoff-proof in a tough
business environment

Super Staying Power is a must-read for anyone looking
to learn the innovative strategies needed to make
themselves indispensible in a difficult business environ-
ment.  Readers learn how to stand out and shine at
work by learning self-evaluation, and how to play up
their strengths to make their companies realize their
value. 

From writing steller performance reviews to directing
behind-closed-doors management meetings, both the
employed and unemployed learn how to make them-
selves indispensable in their careers. Readers study the
key words and phrases to use when talking about their
own skills and ways to enhance their professional pres-
entation that lead to promotion and job security.

• Author has appeared on CNN, CNBC, and Fox

• Book appeals to the millions of employees who have
survived layoffs and the 11.2 million Americans who
are currently unemployed 

• Author has proven coaching methodology and his
advice has appeared in numerous print outlets, from
ComputerWorld to the New York Post

Jason Seiden (Chicago, IL) offers courses on leadership and
negotiations and has appeared on CNN, CNBC, and FOX TV.
He also co-owns foundyourcareer.com, an online course for
early-career job seekers.

McGraw-Hill Related Title:

D’Alessandro: Career Warfare
Hardcover • $21.95TR
978-0-07-141758-7 • 0-07-141758-3

SUPER STAYING POWER
What You Need to Become Valuable and Resilient at Work
Jason Seiden

N O V E M B E R

McGraw-Hill • Business & Economics

Paperback • 6 × 9 • 208 pp

ISBN-13: 978-0-07-163716-9

ISBN-10/MHID: 0-07-163716-8

$16.95TR ($20.95 CAN)

Rights: World
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As seen on Fox Sports News—“Mental
Skills Coach” Jim Murphy shows today’s
career climbers how to beat the economy
and compete to win!

Now more than ever, you need a competitive edge to
succeed—in business, sports, and life. This play-by-play
guide from performance coach Jim Murphy taps into
the winning mindsets of world-class athletes to inspire
“players” in every competitive field. Filled with mental
training exercises, goal-driven strategies, and 45 inter-
views with Olympians, Navy Seals, performance
psychologists and elite athletes, Fearless Success raises
the bar for peak performance in any career.

• Perfect for business people who love sports—the
winning secrets of highly effective athletes

• Murphy appears regularly on Fox Sports News’
Baseball Player University as the “Mental Skills
Coach.”

• Author gives seminars to corporations, college and
professional sports teams, and Olympic athletes
across North America.

“Jim is an expert in his field. Fearless Success transcends
athletics and will have a profound effect on everyone who
applies their methods in their life.”

—John Kehoe, author of 

Mind Power into the 21st Century

Jim Murphy (Vancouver, Canada) is a performance coach to
collegiate, professional, and Olympic athletes in multiple
sports, as well as a motivational speaker. Murphy has also
written articles for various newspapers including The New
York Daily News, the Province and the Tri-Cities Herald.

Related McGraw-Hill Title:

Mack: Mind Gym
Paperback • $16.95TR
978-0-07-139597-7 • 0-07-139597-0

INNER EXCELLENCE
Achieve Extraordinary Business Performance Through Mental Toughness
Jim Murphy

N O V E M B E R

McGraw-Hill • Business/Motivation

Hardcover • 5½ × 8½ • 288 pp

ISBN-13: 978-0-07-163504-2

ISBN-10/MHID: 0-07-163504-1

$22.95TR ($28.95 CAN)

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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A three-month program to tackle common
team problems and jumpstart productivity

Expert consultant Chris DeVany helps teams thrive 
by using his collective problem-solving model, which
minimizes conflict while improving transparency and
goodwill. Following a simple three-month timeline, 
90 Days to a High Performance Team helps managers
deal head-on with the problems they face regularly,
including underperformers, budget cuts, rival depart-
ments. Managers will learn how to lead their teams to
success in any environment, and manage intra-team
issues, without sacrificing morale or productivity.

• Performance consultant Chris DeVany speaks to over
25,000 managers and employees annually and his
client list is packed with blue-chip companies

• Author writes a monthly e-newsletter that reaches
over 5,000 organizations and will use it to heavily
promote the book

• Organizations are trending towards flatness, and
team-building books are selling well

• Includes action plans that will save countless hours,
energy and brainpower

Christopher DeVany (Wayland, MA) is founder and 
president of Pinnacle Performance Improvement Worldwide,
a firm which focuses on management and organization 
development. DeVany has published numerous articles in 
the fields of management, sales, teambuilding, leadership,
ethics, and diversity.

Related McGraw-Hill Title:

Kimball: Leading Self-Directed Work Teams
Hardcover • $24.95TR
978-0-07-134924-6 • 0-07-134924-3

A  PA P E R B AC K  O R I G I N A L

90 DAYS TO A 
HIGH-PERFORMANCE TEAM
A Complete Problem-Solving Strategy to Help Your Team Thrive 
in Any Environment
Christopher DeVany

N O V E M B E R

McGraw-Hill • Management

Paperback • 6 × 9 • 256 pp

ISBN-13: 978-0-07-162940-9

ISBN-10/MHID: 0-07-162940-8

$19.95TR ($24.95 CAN)

Rights: World
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Take the next step toward the corner office
using the art of perception management!

Taking the ideas mapped out in his New York Times best-
selling The Confident Speaker to their next logical step,
Harrison Monarth reveals the latest scientific research
into interpersonal communication and human behavior,
which every professional needs to reach the top.

Executive Presence teaches readers how to control the
way they are perceived—and, thus, control their career
trajectory. Readers will learn how to use persuasion,
influence, damage control, communication, and media
leverage to meet any personal goal. Combining theory
with actionable tips and techniques, Executive Presence
takes them step-by-step through the process of build-
ing a better, more durable self brand.

• Builds upon the success of the bestselling The
Confident Speaker

• Monarth will promote the book to his substantial
client list, which includes Cisco, Hertz, Intel, and ING

Harrison Monarth (Denver, CO) is the founder and presi-
dent of GuruMaker. He is the coauthor of The Confident
Speaker.

Related McGraw-Hill Title:

Bates: Speak Like a CEO
Hardcover • $22.95TR
978-0-07-145151-2 • 0-07-145151-X

Also by Harrison Monarth:

The Confident Speaker
Paperback • $16.95TR
978-0-07-148149-6 • 0-07-148149-4 

EXECUTIVE PRESENCE
The Art of Commanding Respect Like a CEO
Harrison Monarth, New York Times bestselling coauthor of The Confident Speaker

N O V E M B E R

McGraw-Hill • Business & Economics/

Leadership/Business Communications

Hardcover • 6 × 9 • 240 pp

ISBN-13: 978-0-07-163287-4

ISBN-10/MHID: 0-07-163287-5

$24.95TR ($30.95 CAN)

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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Foreign exchange in plain English

Accessible and highly practical, Mastering the Currency
Market offers intermediate to advanced traders well-
tested foreign exchange techniques for both volatile
and non-volatile markets.

The authors cover the basics of the foreign exchange
market, then examine more advanced topics, such as
hedging against fluctuations in currency values. Readers
will also find strategies for long-range planning, risk
management, and counter-trending low-volatility mar-
kets. Mastering the Currency Market contains specific
examples and engaging graphics to help readers gain a
firm grasp of the subject.

• Average daily volume in the global Forex and related
markets is estimated to be $4 trillion

• Timely topic: Forex traders perform exceptionally
well in highly volatile, risky, and active markets

• The book is designed to read like a “private session”
on currency trading

• Doesn’t contain excessive, confusing details or over-
bearingly technical language

Jay Norris (Chicago, IL) is a senior marketing strategist and
trading instructor for Brewer Futures Group. 
Al Gaskill (Chicago, IL) is a trader, instructor, and principle
for Brewer Investment Group. 
Teresa Bell (Chicago, IL) is with Trading-University.com.

Related McGraw-Hill Titles:

Dicks: Forex Made Easy
Hardcover • $29.95TR
978-0-07-143894-0 • 0-07-143894-7

Martinez: The 10 Essentials of Forex Trading
Hardcover • $34.95TR
978-0-07-147688-1 • 0-07-147688-1

MASTERING THE CURRENCY MARKET
Forex Strategies for High and Low Volatility Markets
Jay Norris, Al Gaskill, and Teresa Bell

D E C E M B E R

McGraw-Hill

Business & Economics/Foreign Exchange

Hardcover • 6 × 9 • 300 pp

ISBN-13: 978-0-07-163484-7

ISBN-10/MHID: 0-07-163484-3

$34.95TR ($43.95 CAN)

Rights: World



Jack Trout’s timely follow up to his landmark
work, Positioning!
Competitiveness is at an all-time high and technology is driving
change at exponentially faster and faster rates. Now is the time when
marketers must revisit their positioning of products, brands, and
organizations to meet the new demands of a transformed economy. 

Repositioning explains how readers can evolve their original posi-
tioning to manage these changes in terms of marketplace

perception of their products. Sure to be one of Trout’s most
important works, the book offers specific advice on how to
attack and weaken competitors when and where they are
most vulnerable.

• This is a direct follow-up to one of the bestselling market-
ing books in history

• The author enjoys a wide breadth of outreach through his
global business, Trout & Partners

• In turbulent times especially, readers gravitate to trusted
names; Trout is among the world’s best-known and most
respected authors on the subject
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The New Battle for Your Mind
Jack Trout, 
bestselling coauthor 
of Positioning



D E C E M B E R

McGraw-Hill

Business & Economics

Hardcover • 5½ × 8¼ • 224 pp

ISBN-13: 978-0-07-163559-2

ISBN-10/MHID: 0-07-163559-9

$24.95TR ($30.95 CAN)

Rights: World

PROMOTIONAL CAMPAIGN

• National Print, TV, and 
Radio Publicity Campaign

• Online Publicity Campaign

• National Print and Online
Advertising with BusinessWeek

• Targeted Email Campaign

Also by Jack Trout:

Positioning, 20th Anniversary
Hardcover • $26.95TR
978-0-07-137358-6 • 0-07-137358-6

New Positioning
Paperback • $12.95TR
978-0-07-065328-3 • 0-07-065328-3

Positioning
Paperback • $16.95TR
978-0-07-137358-8 • 0-07-137358-6

Jack Trout (Old Greenwich, CT) 
is president of Trout & Partners, a
marketing firm with offices in 13
countries, whose clients include
AT&T, IBM, Burger King, Merrill
Lynch, Xerox, and many other
major corporations. He is the
author or coauthor of numerous
marketing classics, including
Positioning, Marketing Warfare,
Bottom-Up Marketing, The 22
Immutable Laws of Marketing, and
The New Positioning.
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The groundbreaking sequel to Trout's most important work
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A strategy-based guide to protecting any
organization from wrongdoers within

As evidenced by business headlines today, fraud and
misconduct are among the most daunting challenges
for business leaders. Only those who set in place a
comprehensive strategy to prevent, detect, and respond
to unethical or illegal acts within their organization will
become the leaders in their industry.

The authors explain how to assess vulnerabilities
within a company and design, implement, and manage a
program targeted at controlling the risk of fraud and
misconduct. Among the subjects covered are money
laundering, bribery, and using technology to identify
fraud, as well as recovering, preserving, and analyzing
electronically stored information.

• Covers a hot topic that is changing the way 
companies do business

• Written by a team of veteran forensic specialists
focusing on a wide range of disciplines

• This is a strategy-focused guide, filling the gap
between books that provide accounting advice and
those that describe specific instances of fraud and
malfeasance

Richard H. Girgenti (New York, NY) is a former New York
City and State prosecutor specializing in business fraud. He is
the National Practice Leader and the Americas Principal in
Charge of Forensic Practice for KPMG LLP. 
Timothy P. Hedley is a partner in KPMG’s forensic practice
where he serves as National Forensics Services Lead. 

MANAGING THE RISK OF 
FRAUD AND MISCONDUCT 
Meeting the Challenges of a Global, Regulated, and Digital Environment
Richard H. Girgenti and Timothy P. Hedley

D E C E M B E R

McGraw-Hill

Business & Economics/Management

Hardcover • 6 × 9 • 352 pp

ISBN-13: 978-0-07-162129-8

ISBN-10/MHID: 0-07-162129-6

$49.95TR ($62.95 CAN)

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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“If there’s a tax break allowed out
there, it’s in here.”

—New York Daily News

Unlike most other tax guides, How to Pay Zero Taxes
focuses on tax saving, not tax preparation. Jeff
Schnepper stands apart from the crowd of tax-book
authors by creating an easy-to-read, easy-to-apply guide
that explains what people really care about—paying
less to the IRS!

This updated edition covers more deductions than any
other such book, including those related to child care
and elder care, job hunting expenses, mortgages and
points, investment expenses, and 401(k)s.

• Offers hundreds of practical tips for lowering tax bills
not just this year, but for many to come.

Jeff A. Schnepper (Cherry Hill, NJ) is the author of all 26
previous editions of How to Pay Zero Taxes and runs his own
accounting and legal practice. 

Related McGraw-Hill Titles:

Botkin: Lower Your Taxes—Big Time! 2007-2008 Edition
Paperback • $18.95TR
978-0-07-147868-7 • 0-07-147868-X

Botkin: Real Estate Tax Secrets of the Rich
Paperback • $24.95TR
978-0-07-147235-7 • 0-07-147235-5

Rosenberg: Small Business Taxes Made Easy
Paperback • $16.95TR
978-0-07-144168-1 • 0-07-144168-9

Meier: Make Your Life Tax Deductible
Paperback • $16.95TR
978-0-07-146762-9 • 0-07-146762-9

2 7 T H  E D I T I O N

HOW TO PAY ZERO TAXES, 2010
Jeff A. Schnepper

D E C E M B E R

McGraw-Hill

Business & Economics/Personal Finance

Paperback • 7¼ × 9½ • 864 pp

ISBN-13: 978-0-07-163568-4

ISBN-10/MHID: 0-07-163568-8

$19.95TR ($24.95 CAN)

Previous ISBNs: 2008

978-0-07-160033-0 • 0-07-160033-7

Rights: World
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How to build a sales force skilled in
disruptive and innovative solutions

Selling in a New Market Space shows sales managers and
high-level executives how to sell their breakthrough
ideas, products, and services to customers previously
unfamiliar with the solutions being offered.

The authors describe their Maverick Method of sell-
ing—proven principles of successful selling unique to
the world of selling innovative, disruptive offerings.
Readers will learn how to find Maverick sellers, how to
train them, and when to transition the sales force away
from Maverick selling.

• Based on in-depth research of more than 100 leading
innovation companies

• Authors have more than 50 speaking engagements per
year, during which they will actively promote the book;
they also plan a major online marketing campaign

Tom Snyder (Bethesda, MD) is the North American
CEO/Partner of PersonaGlobal, a consulting firm with offices
in 42 countries, more than 1,200 sales consultants, and clients
that compose over half of the Fortune 1000. 
Brian Burns (Bethesda, MD) is a sales leader, advisor, and
investor who has played key leadership, management, and
sales roles for venture capital backed companies, resulting in
three IPOS and six acquisitions.

Related McGraw-Hill Titles:

Rackham: Spin Selling
Hardcover • $29.95TR
978-0-07-051113-2 • 0-07-051113-6

Bosworth: Customer-Centric Selling
Hardcover • $29.95TR
978-0-07-142545-2 • 0-07-142545-4

Eades: New Solution Selling
Hardcover • $29.95TR
978-0-07-143539-0 • 0-07-143539-5

SELLING IN A NEW MARKET SPACE
Getting Customers to Buy Your Innovative and Disruptive Products
Tom Snyder and Brian Burns

D E C E M B E R

McGraw-Hill

Business & Economics/Sales & Selling

Hardcover • 6 × 9 • 256 pp

ISBN-13: 978-0-07-163610-0

ISBN-10/MHID: 0-07-163610-2

$29.95TR ($37.95 CAN)

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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Cutting-edge strategies that make you
stand out in the crowd—in person, online
and everywhere else

In a grim job market, job-seekers need to use every
tool at their disposal to find the right position. From
the pre-work that gets you off on the right foot,
through attacking the job market on all fronts, to the
interviewing and negotiation process, Alan De Back
reveals the secrets to getting hired fast in a changing
marketplace. Find out why resume websites don't
work; how to use social networks  so your efforts
won't backfire; and where to look for contacts you 
didn't even know you had. Get Hired in a Tough Market
is full of interactive tools and assessments that readers
can tailor to their individual situations. 

• Large lay-offs in 2008 and grim-outlook for the 
job-market in 2009 makes this book timely

• Author is an experienced career counselor and
trainer in the field

• Learn how to match your skills to the desires of
employers without having to go back to school

Alan De Back (Burke, VA) has over 20 years’ experience 
as a career counselor and trainer in the corporate, academic,
and government arenas. His clients include the American
Management Association, the American Psychological
Association, the Department of Defense and the Virginia
Employment Commission.

McGraw-Hill Related Title:

Pierson: The Unwritten Rules of the Highly Effective 
Job Search
Hardcover • $21.95TR
978-0-07-146404-8 • 0-07-146404-2

A  PA P E R B AC K  O R I G I N A L

GET HIRED IN A TOUGH MARKET
Insider Secrets for Finding and Landing the Job Your Need Now
Alan De Back

D E C E M B E R

McGraw-Hill

Business & Economics/Careers

Paperback • 7⅜ × 9¼ • 240 pp

ISBN-13: 978-0-07-163705-3

ISBN-10/MNID: 0-07-163705-2

$16.95TR ($20.95 CAN)

Rights: World
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A detailed overview of Sharia-compliant
finance—one of today’s most dynamic and
influential sectors

Islamic banks, which are becoming increasingly wealth-
ier, are ever in search of sharia-compliant investments.
In order to capitalize on this new development, invest-
ing professionals must familiarize themselves with this
burgeoning investing method.

Gulf Capital & Islamic Finance introduces bankers, money
managers, and investors to the strategic and technical
aspects of Islamic finance, covering a broad range of
vehicles, including Islamic bonds, Sukuks, ETFs, and taka-
ful (Islamic insurance). In an era of evaporating liquidity
and endless adjustments to economic crises, Islamic
finance is one of the few areas that continues to grow.

• Standard & Poor’s estimates more than $750 billion in
assets under sharia-compliant management, with a
growth rate of 15%

• Major institutions, including Citigroup, HSBC, and
Deutsche Bank, have all created Islamic finance units

• The author is a recognized expert on Islamic finance,
global strategy, and the Gulf region

Aamir A. Rehman (Staten Island, NY) is the head of strat-
egy for Fajr Capital, a principal investment firm focusing on
opportunities in key markets in the Middle East and Asia. He
previously served as director of strategy for HSBC. Rehman
is the author of Dubai & Co.

Also by Aamir A. Rehman:

Dubai & Co.
Hardcover • $27.95TR
978-0-07-149413-7 • 0-07-149413-8

GULF CAPITAL & ISLAMIC FINANCE
The Rise of New Global Players
Aamir A. Rehman

D E C E M B E R

McGraw-Hill

Business & Economics/Finance & Investing

Hardcover • 6 × 9 • 352 pp

ISBN-13: 978-0-07-162198-4

ISBN-10/MHID: 0-07-162198-9

$49.95TR ($62.95 CAN)

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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Ten leading private investors share their
secrets to maximum profitability

In The Masters of Private Equity and Venture Capital, the
pioneers of the industry share the investing and man-
agement wisdom they have gained by investing in and
transforming their portfolio companies.

Based on original interviews conducted by the authors,
this book is filled with colorful stories on the subjects
that most matter to the high-level investor, such as
selecting and working with management, pioneering
new markets, adding value through operational
improvements, applying private equity principles to
non-profits, and much more.

• Contains original interviews with the luminaries of
private investing, including John Canning (Madison
Dearborn Partners), Dick Kramlich (NEA), Joseph
Rice (Clayton Dubilier), Jeff Walker (CCMP), and 
Carl Thoma (Thoma Bravo)

• Each chapter concludes with a “takeaway” that sums
up the lessons of the interviewee

Robert Finkel (Chicago, IL) is president and founder of
Prism Capital, a private equity firm. He manages a $190 mil-
lion private equity fund that invests in growing companies and
provides financing to more mature companies. 
David Greising (Chicago, IL) is chief business correspon-
dent for the Chicago Tribune. 

THE MASTERS OF PRIVATE EQUITY AND
VENTURE CAPITAL
Management Lessons from the Pioneers of Private Investing
Robert Finkel, with David Greising

D E C E M B E R

McGraw-Hill

Business & Economics/Corporate Finance

Hardcover • 6 × 9 • 300 pp

ISBN-13: 978-0-07-162460-2

ISBN-10/MHID: 0-07-162460-0

$34.95TR ($43.95 CAN)

Rights: World
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A proven model for achieving high returns
on taxable investments

Investing Strategies for the High Net-Worth Investor show-
cases an investing approach that helps readers live
debt-free, own quality tax-free bonds, create a diversi-
fied portfolio, and amass mountains of wealth to hand
down to future generations. Focusing on bonds over
stocks, renowned private wealth manager Niall J.
Gannon offers a framework for investing in tax-friendly
asset classes. Readers will gain critical insight for build-
ing a solid portfolio.

• Timed perfectly: Tax laws that will affect the wealthy
will come into effect when the book launches

• Gannon has been recognized as one of the nation’s
top 100 financial advisers by five leading industry
journals and investor publications

• The approach used in this book has been praised by
the likes of John Bogle, Richard Marston, Charlotte
Beyer, and the CFA Institute

Niall J. Gannon (St. Louis, MO) is the lead member of the
Gannon Group at Smith Barney and director of the Portfolio
Management Institute and of the Institute for Private
Investors.

Related McGraw-Hill Titles:

Darst: The Art of Asset Allocation, Second Edition
Hardcover • $39.95TR
978-0-07-147809-0 • 0-07-147809-4

Siegel: Stocks for the Long Run
Hardcover • $34.95TR
978-0-07-149470-0 • 0-07-149470-7

Bernstein: The Four Pillars of Investing
Hardcover • $29.95TR
978-0-07-138529-9 • 0-07-138529-0

INVESTING STRATEGIES FOR THE 
HIGH NET-WORTH INVESTOR
Maximize Returns on Taxable Investments
Niall J. Gannon

D E C E M B E R

McGraw-Hill • Business & Economics/

Investments & Securities

Hardcover • 6 × 9 • 320 pp

ISBN-13: 978-0-07-162820-4

ISBN-10/MHID: 0-07-162820-7

$39.95TR ($49.95 CAN)

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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S E P T E M B E R

McGraw-Hill • Business & Economics/

CorporateFinance/Investing & Securities

Hardcover • 8 × 10 • 512 pp

ISBN-13: 978-0-07-162885-3 

ISBN-10/MHID: 0-07-162885-1

$79.00PT ($99.95 CAN)

Rights: World

CORPORATE FINANCIAL
ANALYSIS WITH MICROSOFT®

EXCEL®

Francis J. Clauss

Corporate Financial Analysis with Microsoft® Excel® combines both
spreadsheet skills with management skills to build the reader’s
proficiency with Excel®, the most important tool for those in
finance and security analysis. The author includes questions
designed to challenge readers to think not just about the quanti-
tative side of financial management, but also the qualitative side. 

• Provides in-depth coverage of Monte Carlo simulation, Excel®’s
most important risk-measuring tool

• Contains spreadsheet examples and end-of-chapter exercises

• Includes case studies from Wal-Mart, Sun Microsystems, H-P,
Silicon Graphics, Microsoft®, and IBM

Francis J. Clauss (Palo Alto, CA) teaches in the MBA program at
Golden Gate University’s School of Business and School of Industry and
Technology.

S E P T E M B E R

McGraw-Hill • Business & Economics/

Process Management

Hardcover • 6 × 9 • 384 pp

ISBN-13: 978-0-07-163285-0

ISBN-10/MHID: 0-07-163285-9

$49.95TR ($62.95 CAN)

Rights: World

OPTIMIZING FACTORY
PERFORMANCE
Cost-Effective Ways to Achieve Significant and Sustainable
Improvements
James P. Ignizio, Ph.D.

While manufacturing fads like Six Sigma, Lean Manufacturing, and
Reeingineering are useful, they have failed to live up their prom-
ise. Optimizing Factory Performance rectifies the situation by
taking a decidedly balanced approach to improving performance
in factories, supply chains, and business operations.

• Readers can access factory simulation models via an accompa-
nying website

• Ignizio’s down-to-earth approach acknowledges the impor-
tance of business culture and politics while providing guidelines
based on sound science

James P. Ignizio, Ph.D., (Placitas, NM) is the founder and principal of
FactoryAnalyst.com, a global consulting practice. He is the author of
eight books and more than 35 technical papers.

P r o f e s s i o n a l  B u s i n e s s
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PRODUCT MANAGER’S
TOOLKIT
Methodologies, Processes, and Tasks in High-Tech 
Product Management
Gabriel Steinhardt

Product Manager’s Toolkit provides prospective and novice product
managers with the information and clear definitions they need to
fully understand their role within an organization and then put
their knowledge into practice. It presents a practical, compre-
hensive methodology that covers all aspects of product
management, from tasks and processes to deliverables and roles.

• Provides a comprehensive theory of product management

• The Product Manager’s Toolkit is the only such offering of its kind

• Offers online presentation slides, along with exercises and
answers, retention drills, case studies, statistics, and more

Gabriel Steinhardt (Casearea, Israel) is managing director at
Blackblot, a leading product management training company.

OPTIONS VOLATILITY TRADING
Strategies for Profiting from Market Swings
Adam Warner

Options Volatility Trading educates novice to intermediate investors
on the nuances of the volatility index (VIX), the psychology
behind it, and the best strategies to employ during dramatic mar-
ket shifts. It provides a solid grounding in historical volatility
patterns, distortions created by market noise, and how to use
tools other than VIX.

• Written by a well-known and trusted trader and strategist
with considerable education experience

• Warner will promote the book through his platform on
Minyanville.com, a heavily trafficked website for traders

Adam Warner (Short Hills, NJ) is the founder of the Daily Options
Report and a faculty member of the popular trading website,
Minyanville.com. His writings have appeared on a number of sites,
including Tradingmarkets.com and Wallstrip.com.

S E P T E M B E R

McGraw-Hill • Business & Economics/

Product Management

Hardcover • 7⅜ × 9¼ • 350 pp

ISBN-13: 978-0-07-163291-1

ISBN-10/MHID: 0-07-163291-3

$59.95PT ($75.95 CAN)

Rights: World

O C T O B E R

McGraw-Hill • Business & Economics/

Investments & Securities

Hardcover • 6 × 9 • 304 pp

ISBN-13: 978-0-07-162965-2

ISBN-10/MHID: 0-07-162965-3

$44.95TR ($56.95 CAN)

Rights: World

P r o f e s s i o n a l  B u s i n e s s
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How to trade and invest in an expanding
financial market

This practical introduction to energy trading gives
readers a solid foundation in the entire energy mar-
ket—from petroleum drilling and electricity generation
to the implementation of commodity derivative mod-
els. Energy Trading & Investing discusses the major
players in the energy markets and how they use the
markets to their advantage. Special attention is paid to
investing and valuing physical energy assets like power
plants, storage facilities, refineries, and solar installa-
tions.

• A comprehensive introduction to energy trading

• Insight into how diminishing fossil fuel supplies 
and increasing pollution will affect the world’s 
energy supply

• Examples of investing in emerging technologies 
like wind power, carbon emissions, and thermal 
solar power

• An insider’s view into why professional traders 
invest in energy markets, how they think about 
their trades, and how they manage their risks

• Explains how mathematicians model energy 
assets using the same formulas developed to 
value financial options

Davis W. Edwards (New York, NY) is the former head of
the Mathematical Arbitrage Trading Desk at Bear Stearns.
With several billions in capital and operated like a private
hedge fund, the Mathematical Arbitrage Desk managed Bear
Stearns’s proprietary investments in the equities, energy, com-
modities, and option markets.

Related McGraw-Hill Title:

Pilipovic: Energy Risk, Second Edition
Hardcover • $75.00PT
978-0-07-148594-4 • 0-07-148594-5

ENERGY TRADING & INVESTING
Trading, Risk Management, and Structuring Deals in the Energy Markets
Davis W. Edwards

N O V E M B E R

McGraw-Hill • Business & Economics/ 

Investments & Securities

Hardcover • 6 × 9 • 400 pp

ISBN-13: 978-0-07-162906-5

ISBN-10/MHID: 0-07-162906-8

$69.95PT ($87.95 CAN)

Rights: World

P r o f e s s i o n a l  B u s i n e s s
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A comprehensive guide to one of today’s
most popular forms of trading

Advanced Options Trading gives intermediate to advanced
traders the knowledge they need to make bearish
trades through radical market shifts. 

Using the advice provided by options master Kevin M.
Kraus, readers will be able to capture premium, reduce
equity purchase prices, and manage portfolio risk. Done
right, options trading is the ideal strategy for profiting
in our recessional economy. Advanced Options Trading
offers everything traders need to know on a wide
range of spreads, including bull call, bear put, credit, 
butterfly, crack option, and inter-sector.  

• The number of options trades increased 
dramatically in 2008 and shows no signs of slowing;
October 2008 saw a record number of trades 

• The book perfectly complements Natenberg’s 
Option Volatility and Pricing

Kevin M. Kraus (Rosharon, TX) is the president of Kraus
Investments, an online and retail brokerage firm. He is the
creator of Kevin Kraus’s Option Tutor Course and author 
of How to Start Trading Options.

Related McGraw-Hill Titles:

Tharp: Trade Your Way to Financial Freedom
Hardcover • $34.95TR
978-0-07-147871-7 • 0-07-147871-X

Natenberg: Option Volatility & Pricing
Hardcover • $65.00TR
978-1-55-738486-7 • 1-55-738486-X

ADVANCED OPTIONS TRADING
Approaches, Tools, and Techniques for Professional Traders
Kevin M. Kraus

N O V E M B E R

McGraw-Hill • Business & Economics/

Investments & Securities

Hardcover • 6 × 9 • 304 pp

ISBN-13: 978-0-07-163247-8

ISBN-10/MHID: 0-07-163247-6

$44.95TR ($56.95 CAN)

Rights: World

P r o f e s s i o n a l  B u s i n e s s
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ENTREPRENEUR PRESS



The business owner’s shortcut to social networking success

With this enlightening guide to mastering MySpace.com, Facebook.com and other top social 
networking sites, entrepreneurs discover how to quickly connect with today’s more social, more
interactive consumers. Social media pros Starr Hall and Chadd Rosenberg give newbie networkers 
an in-depth look at the top 15 social networking sites, allowing them to cut through the clutter 
and immediately transition their business into the new media environment. Entrepreneurs uncover
simple steps for establishing their online identity, proven techniques for engaging and attracting 
quality customers, and priceless tactics for building and managing their brand within the social 
consumer community—ultimately, boosting their customer base and their bottom line! 

• Includes in-depth case studies, best practices, and proven techniques from social networking experts

• Provides an actionable plan specific to social networking rather than a broad look at social media

• Features glossary of social networking and online terms

A  PA P E R B AC K  O R I G I N A L

GET CONNECTED
The Social Networking Toolkit for Business
Starr Hall and Chadd Rosenberg

64 F a l l  2 0 0 9 Access the catalog onl ine at mhprofess ional .com/ecatalogs

Market Facts:

• Social networking is the number 
one growth area in online marketing 

• More than 40 million Americans 
contribute to social networking 
sites in one form or another 

• 35% of adult internet users now 
have a profile on at least one social
networking site 

• Social networkers spend an average
of about $101 online, while those
who don’t contribute to social 
networks only spend $80

Provides quick-reference matrix
of the top 15 social network sites
and identifies essential informa-
tion including:

• Audience

• Strengths and weaknesses

• Features, tools, and add-ons

• Advertising and marketing opportunities

• Best business-category matches 

• Tips to immediately get started

• Proven success secrets

• and more



S E P T E M B E R

Entrepreneur Press

Computers/Internet/Small Business

Paperback • 6 × 9 • 288 pp

ISBN-13: 978-1-599183-58-9

ISBN-10/MHID: 1-599183-58-7

$21.95TR ($27.95 CAN)

Rights: World

PROMOTIONAL CAMPAIGN

• Ads in Entrepreneur magazine

• National Print 
Publicity Campaign

• Online Publicity and 
Promotions

• Tie-in with Author 
Speaking Events

• Co-promotion with 
E-mail Campaign

Entrepreneur Press Related Titles:

Levinson, Meyerson, Scarborough: Guerrilla 
Marketing on the Internet  
Paperback • $21.95TR
978-1-599181-94-3 • 1-599181-94-0

Marshall/Todd: Ultimate Guide to Google Adwords
Paperback • $24.95TR
978-1-599180-30-4 • 1-599180-30-8

Starr Hall (Los Osos, CA) is the
founder of 2 Point Media LLC, an
international brand communications
firm specializing in public relations,
social media, co-branding, and
licensing. 
Chadd Rosenberg (Walnut
Creek, CA) is a founding partner
and new media specialist at
Branding Revolution, a brand man-
agement company that focuses on
using new media to build brands. 

65M c G r a w - H i l l
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Same winning Guerrilla Plan with 
added techniques and tools for today’s
marketplace

Updated with fresh examples, the latest techniques and
trends, new success stories and new, practical market-
ing habits for today’s aspiring “guerrillas,” this new
edition provides readers with the latest version of the
winning 30-day plan that has already helped thousands
achieve marketing success. The action-packed plan pro-
vides readers with tactical exercises and specific daily
steps, helping them zero in on their marketing goals in
just 30 chapters and 30 days!

• New success stories of real businesses using Guerrilla
Marketing

• Updated online Guerrilla Marketing techniques,
includes: blogs, online networking, growing a targeted
e-mail list 

• Revised implementation techniques

• Added information on ways to increase the response
to marketing

Jay Conrad Levinson (Orlando, FL) is the father of
Guerrilla Marketing, the bestselling marketing series in his-
tory, selling more than 14 million copies worldwide. He is the
chairman of Guerrilla Marketing International.
Alfred J. Lautenslager (Naperville, IL) is an award-winning
marketing/PR consultant, direct mail promotion specialist,
author, speaker, and entrepreneur. He is the principal of
Market For Profits and the president and owner of The Ink
Well.

Entrepreneur Press Related Title:

Startup Guide to Guerrilla Marketing 
Paperpack • $21.95TR
978-1-599181-53-0 • 1-599181-53-3

A  PA P E R B AC K  O R I G I N A L  •  S E C O N D  E D I T I O N

GUERRILLA MARKETING IN 30 DAYS
Jay Conrad Levinson and Al Lautenslager

S E P T E M B E R  

Entrepreneur Press • Marketing

Paperback • 7 × 9 • 304 pp

ISBN-13: 978-1-599182-66-7

ISBN-10/MHID: 1-599182-66-1

$21.95TR ($27.95 CAN)

Previous ISBNs:  2005

978-1-932531-29-9 • 1-932531-29-7

Rights: World

Previously Announced. All Backorders Cancelled.

PROMOTIONAL CAMPAIGN

• Ads in Entrepreneur magazine

• Online Publicity and Promotions

• Co-promotion with Guerrilla
Marketing University and
Guerrilla Coaching Association

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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A step-by-step guide to startup for the
environmentally minded entrepreneur

Green scientist and entrepreneur Glenn Croston takes
eager entrepreneurs into the booming world of green
business and shows them how to successfully go green
starting at the ground level. From business plans to
profits, Croston covers eco-specific business essentials
including how to pursue green grants, secure special-
ized loans, take advantage of tax incentives, meet
certification requirements, and more. Using inspiration
and insight from green success snapshots, aspiring busi-
ness owners uncover their own green opportunity,
build a sustainable business plan, and use their new-
found eco-attitude to gain the competitive advantage 
in today’s environmentally mindful market!

• The $300 billion (and growing) green marketplace 
is booming, creating overwhelming opportunities 
for eco-entrepreneurs

• Half of U.S. consumers consider at least one 
sustainability factor when selecting brands to 
buy or stores to shop 

• Supported by startingupgreen.com, an online 
community connecting green entrepreneurs 
with green innovators, vendors, and experts

• Includes practical strategies demonstrated by 
green business leaders 

Glenn Croston, Ph.D., (San Diego, CA) is a scientist, green
entrepreneur and author of of 75 books.  He is an expert in
the green industry and has been featured in top print and
online publications including The New York Times, LA Times,
Greenbiz.com, TheDailyGreen.com and FastCompany.com. 

Entrepreneur Press Related Title:

Croston: 75 Green Businesses You Can Start to Make
Money and Make a Difference
Paperback • $19.95TR
978-1-599181-80-6 • 1-599181-80-0

A  PA P E R B AC K  O R I G I N A L

STARTING GREEN
An Ecopreneur’s Guide to Starting a Green Business—
From Business Plans to Profits
Glenn Croston, Ph.D.

O C T O B E R

Entrepreneur Press

Entrepreneurship/Environment

Paperback • 7 × 9 • 288 pp

ISBN-13: 978-1-599183-55-8

ISBN-10/MHID: 1-599183-55-2

$21.95TR ($27.95 CAN)

Rights: World

PROMOTIONAL CAMPAIGN

• Ads in Entrepreneur magazine

• National Print & Online
Publicity Campaign

• Tie-in with Author 
Speaking Events
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A  PA P E R B AC K  O R I G I N A L

START YOUR OWN TUTORING AND 
TEST PREP BUSINESS
With this step-by-step guide, natural academics, leaders, profes-
sionals and the like discover how to turn their thirst for a
rewarding career into a successful business assisting students on
their educational journey. From laying the groundwork and launch-
ing their business to creating successful learning methods, aspiring,
academic entrepreneurs learn the art of starting and running a
successful tutoring business.

O C T O B E R

ISBN-13: 978-1-599183-47-3 • ISBN-10/MHID: 1-599183-47-1

Each title: Entrepreneur Press • Small Business/Entrepreneurship • Paperback • 7 × 9 • 256 pp • $17.95TR ($22.95 CAN)

S E C O N D  E D I T I O N

START YOUR OWN SENIOR SERVICES BUSINESS
There are nearly 6.5 million seniors who need assistance in their
daily activities—and this number is expected to double by 2020!
This comprehensive guide offers ambitious entrepreneurs essential
startup steps for the most in-demand senior care services includ-
ing adult day-care, relocation services, home-care, transportation
services, concierge, travel service and more.

S E P T E M B E R

ISBN-13: 978-1-599183-59-6 • ISBN-10/MHID: 1-599183-59-5

Previous ISBNs: 2006 • 978-1-932531-94-7 • 1-932531-94-7

Access the catalog onl ine at mhprofess ional .com/ecatalogs

T H I R D  E D I T I O N

START YOUR OWN BAR AND CLUB
Entrepreneurs discover how to create the perfect blend of passion
and profits. This step-by-step guide to success provides the latest
startup information for today’s hottest bar/club opportunities
including sports bars, night clubs, neighborhood bars, wine bars,
and more. 

O C T O B E R

ISBN-13: 978-1-599183-49-7 • ISBN-10/MHID: 1-599183-49-8

Previous ISBNs:  2006 • 978-1-599180-45-8 • 1-599180-45-6 

Essential information for starting and running
more than 50 of today’s hottest businesses
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CONSUMER



In his New York Times
Bestseller Happier,Tal Ben-
Shahar introduced
readers to the science of
positive psychology and
a new way to bring hap-
piness, joy and fulfillment
to their lives. One of the
best ways to do this is by
developing gratitude for
everything we have in our
lives, good and bad, large and
small. 

Now, in Even Happier, Tal Ben-Shahar uses the
“meditations” and “time ins” that made his first
book a worldwide phenomenon and presents
them in a week-by-week journal of gratitude—
one of the key ingredients of happiness. Each
week, readers reflect on what they are grateful
for each week, and take action with 50 new

70 F a l l  2 0 0 9 Access the catalog onl ine at mhprofess ional .com/ecatalogs

“time-ins” and learn from
over 50 new meditations
on happiness and fulfill-
ment—taking lessons
from Happier and The
Pursuit of Perfect and
becoming Even Happier
than before.

• Bestselling author speaks
regularly on the topic of

happiness and gratitude in 
the U.S., Canada, U.K., Israel,

Singapore and Australia

• 100,000 people bought Happier

• Even Happier will publish in September 2009, 
in time for the holiday season, and Tal Ben-
Shahar’s national PBS Pledge Drive

• There is a strong market for journals which
guide readers to greater happiness and joy

Tal Ben-Shahar, Author of The Pursuit of Perfect and 
New York Times Bestseller Happier

Brilliant, daily inspiration for joy and lasting fulfillment

A Gratitude
Journal for Daily
Joy and Lasting

Fulfillment



S E P T E M B E R

McGraw-Hill • Self-Help

Paperback • 5 × 7 • 240 pp

ISBN-13: 978-0-07-163803-6

ISBN-10/MHID: 978-0-07-163803-2

$16.95TR ($20.95 CAN)

Rights: World

Other titles by Tal Ben-Shahar: 

The Pursuit of Perfect
Hardcover • $22.95TR
978-0-07-160882-4
0-07-160882-6

Happier
Hardcover • $21.95TR
978-0-07-149239-3
0-07-149239-9

Tal Ben-Shahar, Ph.D.
(Cambridge, MA and Tel Aviv Israel)
has received worldwide attention
for his now-famous Harvard course
in “Positive Psychology,” one of the
most popular class in the univer-
sity’s history. He consults and
lectures on subjects including hap-
piness, self-esteem, mindfulness, and
leadership to executives in multi-
national corporations, the general
public, and at-risk populations. He
obtained his Ph.D. in organizational
behavior and B.A. in philosophy and
psychology from Harvard
University.

71M c G r a w - H i l l

Gratitude journal makes being grateful easier and 
finding joy possible
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The author of Life Without Ed reveals how
you can fully recover from an eating disorder

Renowned author Jenni Schaefer offers inspiring and
creative tools that show readers how they too can fully
recover from—and not just live with—an eating disor-
der. Eating disorders have deeper underlying issues and
in Goodbye Ed, Hello Me, Jenni shares her own tri-
umphant story, and guides readers through these issues
toward a more positive body image, healthier self-
esteem, and renewed interest in life.

Unlike other books in the field, Goodbye Ed, Hello Me
stresses the importance of hope and faith in recovery
and touches upon the significance of spirituality. Filled
with personal anecdotes, unfailing encouragement,  and
concrete practical tools that readers can apply to their
own lives, Goodbye Ed, Hello Me helps readers become
whole again—making peace with their bodies and
learning to love themselves.

• Eating disorders are on the rise for both men and
women

• Life Without Ed sold more than 35,000 copies and is
featured in treatment centers nationwide

• Author is speaking at the NEDA Conference held in
September, as well as other Eating Disorder
Conferences across the country

• Author has been featured on Dr. Phil, Entertainment
Tonight, Chicago Tribune, Cosmopolitan magazine, The
Washington Post, and Woman’s World.

Jenni Schaefer (Nashville, TN) brings awareness about eat-
ing disorders and recovery through eating disorder recovery
publications nationwide. She was recently featured on the Dr.
Phil Show and speaks around the country about eating disor-
der awareness.

Also from Jenni Schaefer

Life Without Ed
Paperback • $16.95TR
978-0-07-142298-7 • 0-07-142298-6

GOODBYE ED, HELLO ME
Recover from Your Eating Disorder and Fall in Love with Life
Jenni Schaefer, Foreword by Carolyn Costin, LMFT, MA, M.Ed.

S E P T E M B E R

McGraw-Hill • Health/Psychology

Paperback • 5½ × 8¼ • 224 pp

ISBN-13: 978-0-07-160887-9

ISBN-10/MHID: 0-07-160887-7

$16.95TR ($20.95 CAN)

Rights: World

PROMOTIONAL CAMPAIGN

• National Print, TV, and Radio
Publicity Campaign

• Online Publicity Campaign

• Tie-in w/Author Speaking
Appearances

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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Easy-to-make recipes for kids with Celiac
Disease that satisfy the most finicky eaters

Fully revised, Wheat-Free, Gluten-Free Cookbook for Kids
and Busy Adults includes casein-free options, a big plus
for parents of autistic children who turn to dietary
changes to manage their child’s condition.

Recipes are kid-friendly and are sure to please. From
simple to hearty meals, parents are assured their chil-
dren are getting the nutrition they need without risking
their health.

• Approximately two million Americans and 20 million
people worldwide have celiac disease (One out of
every three Americans)

• The number of children diagnosed with autism
increases at a rate of 20% per year

• Casein is a protein found in dairy foods

• First edition sold more than 30,000 copies

Connie Sarros (Fairlawn, OH) has been preparing wheat-
free, gluten-free recipes for over 15 years, since her father
was diagnosed with celiac disease. She lectures regularly at
celiac conferences, health-food stores, and hospitals and her
work has been featured in First magazine and Cooking Light.

Also from Connie Sarros

The Wheat-Free, Gluten-Free Reduced Calorie
Cookbook
Paperback • $16.95TR
978-0-07-142375-5 • 0-07-142375-3

The Wheat-Free, Gluten-Free Dessert Cookbook
Paperback • $16.95TR
978-0-07-142372-4 • 0-07-142372-9

S E C O N D  E D I T I O N

WHEAT-FREE, GLUTEN-FREE COOKBOOK
FOR KIDS AND BUSY ADULTS
Connie Sarros

O C T O B E R

McGraw-Hill • Cooking/Health

Paperback • 6 × 9 • 224 pp

ISBN-13: 978-0-07-162747-4

ISBN-10/MHID: 0-07-162747-2

$16.95TR ($20.95 CAN)

Previous Edition ISBN: 2003

978-0-07-142374-8 • 0-07-142374-5

Rights: World

180+
Recipes
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The world’s datebook for more than 50
years

Chase’s Calendar of Events 2010 is the authoritative
guide to special occurrences, holidays, anniversaries,
celebrity birthdates, religious observances, sporting
events, and more from around the world. Librarians,
marketers, journalists, and other professionals have
come to rely on it to find out what’s going on that day,
in a week, or even a year ahead.

Chase’s answers questions such as when La Tomatina,
the world's largest food fight, will be (August 25),
where celebrations of the Boy Scouts of America cen-
tennial will happen; and when the 2010 Olympic
Winter Games start (February 12). All this and more
are found in Chase’s Calendar of Events.

• 12,500 listings for events all over the world

• Used by media professionals, marketing professionals,
and on-air personalities

• CD-ROM allows customized searches by attendance,
subject, location, and many other ways!

• Chase’s is a combination of events reference, almanac,
and anniversary book—no other reference combines
all these elements

2010 Events
• 2010 Olympic Winter Games

• 2010 FIFA World Cup South Africa

Interesting Events
• Polar Bear swims

• Polo World Cup on Snow

• Australia Day Cockroach Races

CHASE’S CALENDAR OF EVENTS 2010
The Ultimate Go-To Guide for Special Days, Weeks and Months
The Editors of Chase’s

O C T O B E R

McGraw-Hill • General Reference

Paperback • 8½ × 11 • 752 pp

ISBN-13: 978-0-07-162741-2

ISBN-10/MHID: 0-07-162741-3

$74.95SR ($93.95 CAN)

Previous ISBNs: 2009

978-0-07-159954-2 • 0-07-159954-1

One CD-ROM (PC only)

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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Rude people beware! The Advice Goddess is
taking “manners” into her own hands

Had it with inconsiderate cell-phone users on the ele-
vator? Hate those intrusive tele-marketers? So does
Amy Alkon, a popular blogger whose syndicated col-
umn appears in more than 100 papers around the
country.  In I See Rude People, she goes to extreme
lengths to force ill-behaved people to improve their
manners, and inspires readers to do the same. Instead
of stewing in anger, Amy shows her readers by exam-
ple, how to confront rude people head-on by calling
them out on their impolite ways. With play-by-play
accounts of her inspiring and humorous confrontations,
Amy outlines the reasons for this misbehavior, provides
solid arguments for convincing abusers to change their
ways, and exhorts all of us to become better members
of society. 

• Author has a syndicated column that appears in more
than 100 papers and a blog that gets more than
300,000 hits a month

• Practical advice set within funny and real-life exam-
ples based on the author’s experiences

• This guide will be sure to attract the attention of the 79%
of Americans who see rudeness as a major problem

Amy Alkon (Los Angeles, CA) writes the nationally syndi-
cated advice column, The Advice Goddess which appears in
papers across the U.S. and Canada. Amy also appears fre-
quently on radio and television and has been featured in
Glamour and In Touch, Wall Street Journal and The New York
Times. She is the co-author of Free Advice.

Related McGraw-Hill Title:

Brinkman: Dealing With People You Can’t Stand
Paperback • $16.95TR
978-0-07-137944-1 • 0-07-137944-4

I SEE RUDE PEOPLE
One Woman’s Outrageous Battle to Beat Some Manners into Impolite Society
Amy Alkon, The Advice Goddess

N O V E M B E R

McGraw-Hill • Reference

Paperback • 5½ × 8¼ • 256 pp

ISBN-13: 978-0-07-160021-7

ISBN-10/MHID: 0-07-160021-3

$16.95TR ($20.95 CAN)

Rights: World
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When it comes to making the right
decision, don’t leave it up to chance

Professor and mathematician James Stein demystifies
Decision Theory and shows readers how they can
apply the principles of this exciting new field of mathe-
matics to help them make the right decisions in all
areas of their lives. The Right Decision is peppered with
intriguing ‘Decision Exercises’ to make complicated
ideas seem simple, revolutionizing the way readers
think and make choices.

Stay in a predictable job with little advancement or
take a riskier one with more money? Have surgery or
wait? Remain in a current relationship or take a chance
on another person? Author James Stein argues that
there is a right decision to these and all other ques-
tions and he gives the readers the tools they need to
make the right one no matter what.

• Author is an expert in decision theory, a combination
of probability, game theory, statistics, economics, and
philosophy

• An easy-to-follow guide to methods already used by
business leaders, politicians, and legal experts

• In these unstable economic times, people seek new
ways to make better decisions in their changing fields

James Stein, Ph.D. (Redondo Beach, CA) is a Yale graduate
and currently a Professor of Mathematics at California State
University. He is the author of How Math Explains the World.

Related McGraw-Hill Title:

Ben-Shahar: Happier
Hardcover • $21.95TR
978-0-07-149239-3 • 0-07-149239-9

THE RIGHT DECISION
A Mathematician Reveals How Anyone Can Use the Secrets of 
Decision Theory
James Stein, Ph.D.

N O V E M B E R

McGraw-Hill • Psychology/Self-Help

Hardcover • 5½ × 8¼ • 256 pp

ISBN-13: 978-0-07-161419-1

ISBN-10/MHID: 0-07-161419-2

$24.95TR ($30.95 CAN)

Rights: World

PROMOTIONAL CAMPAIGN

• National Print Publicity
Campaign

• Online Publicity Campaign

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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A total program to improve health and
increase longevity—complete with over 
150 meal plans, recipes and tips

Forget what you can’t eat. The 200 SuperFoods That Will
Save Your Life gives readers the healthy news about
foods they should eat and enjoy, including sweet, yet
healthy indulgences like tomatoes, guacamole, and semi-
sweet chocolate chips. More than just a list of foods,
this encyclopedic guide contains recipes, dietary advice
and meal plans to get readers to their healthiest level
ever. Author Deborah Klein provides a comprehensive
tour of the world’s healthiest foods, as well as tips for
incorporating them into a diet. This is a one-stop
resource for information on how to live healthier 
and longer.

• Author is a sought-after nutrition expert featured in
many well-known print publications and on television

• Appeals to the same audience who bought SuperFoods
RX (200,000 copies sold)

• Easy-to-follow program helps readers put the recipes,
dietary tips and meal plans together

Deborah A. Klein, MS, RD (Los Angeles, CA) has been the
top local dietitian/nutritionist and media nutrition consultant
in Los Angeles for close to 14 years. She regularly conducts
seminars for large organizations and corporations and has
been featured on Today, CNN, Discovery Health Channel,
Parenting magazine, and Fitness magazine.

Related McGraw-Hill Title:

Goulart: Super Immunity Foods
Paperback • $16.95TR
978-0-07-159882-8 • 0-07-159882-0

THE 200 SUPERFOODS THAT WILL 
SAVE YOUR LIFE
A Complete Program to Live Younger, Longer
Deborah A. Klein, MS, RD

N O V E M B E R

McGraw-Hill • Health/Nutrition

Paperback • 7⅜ × 9¼ • 400 pp

ISBN-13: 0-07-162575-5

ISBN-10/MHID: 0-07-162575-5

$19.95TR ($24.95 CAN)

Rights: World

Over 150
Quick and

Tasty 
Recipes
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The author of the popular The Glycemic-
Load Diet reveals how to keep blood sugar
stable for life

Renowned diet author Robert Thompson brings read-
ers a scientifically-proven low-starch diet and exercise
program that promises to stabilize blood sugar in just 7
days. Dr. Thompson has changed the way we think
about treating diabetes—and kept his own under con-
trol for 10 years—with his theory that starch, not
sugar, is the number one cause behind this chronic con-
dition.

With delicious low-starch recipes and the latest med-
ical information on how to avoid the complications of
diabetes, The Low-Starch Diabetes Solution shows readers
how to stabilize their blood sugar for life, while still
enjoying a satisfying, well-balanced diet.

• 21 million Americans have Type II Diabetes and 40
million are pre-diabetic

• November is Diabetes Month—making this book
timely

• Revolutionary program that goes against the ADA
guidelines and is not available in any other book

• Recipes featured in this book are created by Dana
Carpender, author of the bestselling 15-Minute Low-
Carb Recipes

• Includes a 7-day menu plan and 25 easy-to-make, low-
glycemic recipes to help readers follow the program

Robert Thompson, M.D. (Seattle, WA) is a board-certified
cardiologist who has counseled patients with high choles-
terol, diabetes, and heart disease for more than 25 years. 

Also by Robert Thompson:

The Glycemic-Load Diet
Paperback • $16.95TR
978-0-07-146269-3 • 0-07-146269-4

THE LOW-STARCH DIABETES SOLUTION
Reduce Insulin Resistance and Manage Type 2 (Adult-Onset) Diabetes with
the Science of Glycemic Load
Robert Thompson, M.D.

N O V E M B E R

McGraw-Hill • Health

Paperback • 6 × 9 • 288 pp

ISBN-13: 978-0-07-162150-2

ISBN-10/MHID: 0-07-162150-4

$16.95TR ($20.95 CAN)

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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Gain renewed clarity and peace of mind
while losing weight and ridding toxins

What good is a slimmer body if the mind and soul are
in chaos? This revolutionary seven-day juice fast helps
readers lose weight and rid the body of toxins—all
while rebalancing their emotional and spiritual needs.
Author Mary McGuire-Wien has guided thousands of
clients through this unique program, which uses nutri-
ent-rich juices, meditations, yoga, and self-care activities
to cleanse the body, boost energy and refresh the mind
and soul.

• 80 million Americans go on some sort of diet 
every year

• Author is a regular columnist for Yahoo.com and A.M.
New York and has been profiled in Time Out New York,
Women’s World, and The New York Times

• Juice fasting is soaring in popularity as a way to lose
weight

• First book to combine juice fasting with yoga, offering
incredible holistic benefits

Mary McGuire-Wien (Jamesport, NY) is an acclaimed
pilates instructor and yoga teacher, and founded the
American Yogini retreat center in the Hamptions. Through
her center, she’s guided hundreds of guests through the
American Yogini Juice Cleanse.
Jill Parsons Stern (Northampton, MA) has collaborated
with more than a dozen writers on fiction, nonfiction, and
memoir. Her recent projects have included books with noted
nutrition and aging expert Gary Null, Ph.D. as well as Fox
Analyst and Commentator Robert Massi.

Related McGraw-Hill Title:

Gittlemen: The Fat Flush Plan
Hardcover • $21.95TR
978-0-07-138383-7  • 0-07-138383-2

THE SEVEN-DAY TOTAL CLEANSE
A Revolutionary Juice Fast and Yoga Plan to Purify Your body and 
Clarify the Your Mind
Mary McGuire-Wien with Jill Parsons Stern

N O V E M B E R

McGraw-Hill • Health/Diet

Paperback • 6 × 9 • 272 pp

ISBN-13: 978-0-07-162374-2

ISBN-10/MHID: 0-07-162374-4

$16.95TR ($20.95 CAN)

Rights: World



80 F a l l  2 0 0 9

Critical information from the renowned
leaders in senior care

Senior care is a topic many people are afraid to think
about or face and sorting through today's many senior
care options can be overwhelming. But Stages of Senior
Care is just the resource readers need to make these
life-changing decisions for themselves or that of their
aging parents—based on current needs, finances, and
future planning.

Stages of Senior Care provides the tools to assess needs,
and shows how to figure out costs, avoid pitfalls, scams
or low-quality service, and how to know what option is
right for now and for the future. There is probably no
other trusted voice on this subject than Paul and Lori
Hogan, founders of Home Instead, one of the largest
providers of in-home care for seniors. 

• There are 36 million seniors in the U.S. today

• Home Instead of Senior Care is a worldwide 
franchise with 800 offices (500 in the U.S. alone, 
in all 50 states)

• AARP, along with all the nationwide office will pro-
mote the book as well as all the 50,000 professionals
Home Instead turns to regularly

• The author has strong contacts with senior media
and the senior care industry and his company has an
agtressive online marketing strategy for the book

Paul and Lori Hogan (Omaha, Nebraska) co-founded
Home Instead of Senior Care in 1994 and this franchise net-
work has grown worldwide. The Hogans have won awards for
their franchise business model and the company is the undis-
puted global leader in in-home senior care. The Hogans are
increasingly seen as leaders in the rapidly changing field of
senior care. 

Related McGraw-Hill Title:

Carr: The Caregiver's Essential Handbook 
Paperback • $14.95TR
978-0-07-139519-9 • 0-07-139519-9

STAGES OF SENIOR CARE
Your Step-by-Step Guide to Making the Best Decisions
Paul Hogan and Lori Hogan

N O V E M B E R

McGraw-Hill 

Family & Relationships/Aging

Paperback • 6 × 9 • 304 pp

ISBN-13: 978-0-07-162109-0

ISBN-10/MHID: 0-07-162109-1

$16.95TR ($20.95 CAN)

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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The “Berry Doctor” reveals the hidden
power of the nature's healthful fruits

Superfruits shows readers which power-packed fruits
can recharge their immune system, lower their risk for
disease and slow the aging process.  Fruits are a healthy
choice, but expert Paul Gross shows readers which
fruits have health benefits above and beyond others.

Eating strawberries can help produce new brain cells
and improve communication and raspberries are
packed with a nutrient that fights age-related cognitive
decline. Over 75 recipes—smoothies and more—will
show readers how to make the most out of superfruits
for a health boosting bang.

• This title will appeal to the over 200,000 people who
bought SuperFoods Rx

• Author is a recognized authority in the field and
material is based on the  latest research on nutrients
and phytochemicals of superfruits

• Features sidebars for each essential nutrient sugges-
tion along with “Fun Facts,” “Myth Busters,” and
“Science Behind It”

Paul M. Gross, Ph.D (Ontario, Canada) is a superfruits
expert and a consultant for private firms supporting manufac-
turers in developing and marketing new superfruits products.
He is also the founder and scientist for Berry Health Inc.,
which sells Berry Wise nutritional supplements.  

Related McGraw-Hill Title:

Goulart: Super-Immunity Foods
Paperback • $16.95TR
978-0-07-159882-8 • 0-07-159882-0

SUPERFRUITS
Scientifically Proven Ways to Get the Most out of Nature’s Top 20 Fruits and
Boost Your Health for Lifelong Wellness
Paul M. Gross, Ph.D.

N O V E M B E R

McGraw-Hill • Health/Nutrition

Paperback • 6 × 9 • 240 pp

ISBN-13: 978-0-07-163387-1

ISBN-10/MHID: 0-07-163387-1

$16.95TR ($20.95 CAN)

Rights: World
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A PAPERBACK ORIGINAL

TEACH YOURSELF
GROWING YOUR
OWN FRUIT AND
VEGETABLES
Mike Thurlow

A PAPERBACK ORIGINAL

TEACH YOURSELF
SUCCESSFUL
SELLING
Roger Brooksbank

A PAPERBACK ORIGINAL

TEACH YOURSELF
UNDERSTANDING
TERRORISM
John Horgan

• Shows readers what 
to plant and when

• Includes step-by-step
guides for all sizes and
shapes of garden, from 
large to small and even
individual containers

• Structured into 52 sections,
it helps readers enhance 
one new selling skill a week 

• Audio CD includes 22 
more tips, so users can 
learn on the go

• Explains the psychology
behind terrorism and ana-
lyzes potential responses to
this complex phenomenon

• Explores the history of 
terrorism to help readers
understand its present 
form and its possible future
developments

S E P T E M B E R

Teach Yourself • Gardening

Paperback • 5 × 7¾ • 192 pp

ISBN-13: 978-0-07-163692-6

ISBN-10/MHID: 0-07-163692-7

$14.95TR ($18.95 CAN)

50 b&w photos

S E P T E M B E R

Teach Yourself • Business

Paperback • 5 × 7¾ • 240 pp

ISBN-13: 978-0-07-163694-0

ISBN-10/MHID: 0-07-163694-3

$19.95TR ($24.95 CAN)

One audio CD

N O V E M B E R

Teach Yourself • History

Paperback • 5 × 7¾ • 224 pp

ISBN-13: 978-0-07-154512-9

ISBN-10/MHID: 0-07-154512-3

$14.95TR ($18.95 CAN)

Previously announced; 

all backorders canceled.

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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THIRD EDITION 

TEACH YOURSELF
BETTER
HANDWRITING 
Rosemary Sassoon and
Gunnlaugher SE Briem

A PAPERBACK ORIGINAL

TEACH YOURSELF
HELPING YOUR
CHILD TO READ
Dee Reid and Diana Bentley

A PAPERBACK ORIGINAL

TEACH YOURSELF
CONTEMPORARY
ART
Grant Pooke and Graham
Whitham

• Helps readers improve 
their handwriting and
develop their own mature
and individual style

• Offers advice to those with
special circumstances that
may affect their handwriting,
such as being left-handed or
having a medical condition

• Shows parents how to
develop their child’s love 
of books at an early age

• Presents strategies to help a
child get ahead in school

• Explains the contemporary
art world and gives its works
context for the uninitiated

• Explores key personalities
and recurring themes

N O V E M B E R

Teach Yourself • Self-Help

Paperback • 5 × 7¾ • 208 pp

ISBN-13: 978-0-07-163638-4

ISBN-10/MHID: 0-07-163638-2

$14.95TR ($18.95 CAN)

Previous ISBNs: 2003

978-0-07-141971-0 • 0-07-141971-3

N O V E M B E R

Teach Yourself • Parenting

Paperback • 5 × 7¾ • 192 pp

ISBN-13: 978-0-07-163693-3

ISBN-10/MHID: 0-07-163693-5

$14.95TR ($18.95 CAN)

N O V E M B E R

Teach Yourself • Art

Paperback • 5 × 7¾ • 208 pp

ISBN-13: 978-0-07-163691-9

ISBN-10/MHID: 0-07-163691-9

$14.95TR ($18.95 CAN)

Color and b&w illustrations
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From two bestselling authors 
at McGraw-Hill

Access the catalog onl ine at mhprofess ional .com/ecatalogs

Lowndes: How to Talk to Anyone
Paperback • $14.95TR
0-07-143334-1 • 978-0-07-143334-1

Lowndes: How to Instantly Connect 
with Anyone
Paperback • $16.95
0-07-154585-9 • 978-0-07-154585-3

Pantley: The No-Cry Sleep Solution
Paperback • $15.95
0-07-138139-2 • 978-0-07-138139-0

Pantley: The No-Cry Sleep Solution for Toddlers
and Preschoolers
Paperback • $16.95TR
0-07-144491-2 • 978-0-07-144491-0

Pantley: The No-Cry Discipline Solution
Paperback • $16.95TR
0-07-147159-6 • 978-0-07-147159-6  

Pantley: The No-Cry Potty Training Solution
Paperback • $15.95TR
0-07-147690-3 • 978-0-07-147690-4 

Pantley: The No-Cry Nap Solution
Paperback • $15.95TR
0-07-159695-X • 978-0-07-159695-4

Pantley: The No-Cry Baby Care Solution
Paperback • $16.95
0-07-162431-7 • 978-0-07-162431-2

Pantley: The No-Cry Separation Solution
Paperback • $16.95TR
0-07-159690-9 • 978-0-07-159690-9
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AMERICAN CANCER SOCIETY
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Having Cancer Is Hard. 
Finding Help Shouldn’t Be.

Access the catalog onl ine at mhprofess ional .com/ecatalogs

SEPTEMBER

National Prostate Cancer Awareness Month

Quick FACTS™ Prostate Cancer
(978-0-944235-66-9)

Childhood Cancer Month

Jacob Has Cancer: His Friends Want to Help
(978-1-60443-012-7)

Angels & Monsters
(978-0-944235-22-5)

OCTOBER

National Breast Cancer Awareness Month
Breast Cancer Clear & Simple

(978-0-944235-72-0)

Mom and the Polka-Dot Boo-Boo
(978-0-944235-87-4)

Our Mom Is Getting Better
(978-0-944235-85-0)

NOVEMBER

Great American Smokeout (November 19)

Kicking Butts
(978-0-944235-42-3)

Lung Cancer Awareness Month

Quick FACTS™ Lung Cancer
(978-0-944235-69-0)

National Family Caregiver Month

ACS Complete Guide to Family Caregiving
(978-0-944235-00-3)

Cancer Caregiving A to Z
(978-0-944235-92-8)

JANUARY

Healthy Weight Week (January 18-24)

What to Eat During Cancer Treatment
(978-1-60443-005-9)

The Great American Eat-Right Cookbook
(978-0-944235-93-5)
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A healing conversation between
grandmother and granddaughter

In this beautifully written and illustrated book, a grand-
mother who has survived cancer answers the many
questions of her concerned granddaughter, Tess.

• Effective format for school and home settings

• For ages 8-12

• Perfect for beginning a conversation about cancer

Chapter titles include:
What is cancer?

What causes cancer?

Can you catch cancer?

When you have cancer, do you have to stay in bed?

Can you get cancer when you already have 
another disease?

Is it okay to feel sad when someone you love 
has cancer?

Why are some cancers worse than others?

Do animals ever get cancer?

Is there anything else we can do to stop cancer?

What’s important to remember about cancer?

Beverlye Hyman Fead (Santa Barbara, CA) is a cancer sur-
vivor and author (I Can Do This.) 
Tessa Mae Hamermesh (Los Angeles, CA) is eleven years
old and the eldest of Beverlye’s five grandchildren. 
Shennen Bersani (Boston, MA) is a children’s book illustra-
tor and a member of the Society of Children’s Book Writers
and Illustrators.

Related Title:

ACS: Because . . . Someone I Love Has Cancer 
Spiralbound • $12.95TR 
978-0-944235-32-4 • 0-944235-32-8 

NANA, WHAT’S CANCER?
Beverlye Hyman Fead and Tessa Mae Hamermesh
Illustrated by Shennen Bersani

S E P T E M B E R

ACS • Children/Health/Disease

Hardcover • 8 × 10 • 48 pp

ISBN-13: 978-1-60443-010-3

ISBN-10/MHID: 1-60443-010-9

$14.95TR ($18.95 CAN)

Rights: US and Canada
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Fill up on expert advice 

Patients and caregivers alike can learn the benefits of
eating well to help people feel better during treatment
and heal and recover more quickly. Some treatments
can cause side effects, and it’s encouraging that many of
these can be alleviated through good nutrition. In this
friendly and practical handbook, recognized dietitians
and the American Cancer Society medical staff explain
what to eat—and what to avoid—to stay strong and
maximize the benefits of treatment. 

Benefits:

• Comprehensive yet easy-to-understand

• Filled with sound advice for people with cancer, their
loved ones, and caregivers

• Creative and practical solutions to combat all the
digestion- and eating-related side effects of treatment

This book can guide anyone in developing manageable
and effective nutritional principles to live well with 
cancer.

Abby S. Bloch, Ph.D., R.D. (New York, NY) executive
director, programs and research, the Robert & Veronica
Atkins Foundation, New York, NY. Cynthia A. Thomson,
Ph.D., R.D. (Tucson, AZ) associate professor, nutritional sci-
ences, University of Arizona. Kathryn Hamilton, M.A.,
R.D., C.D.N. (Morristown, NJ) Carol G. Simon Cancer
Center, Morristown, NJ. Barbara Grant, M.S., R.D.
(Boise, ID) oncology nutritionist, St Alphonsus Regional
Medical cancer care center, Boise, ID.

Related Title:

ACS: American Cancer Society Complete Guide to
Complementary & Alternative Cancer Therapies, 2E 
Paperback • $24.95 TR 
978-0-944235-71-3 • 0-944235-71-9

S E C O N D  E D I T I O N

AMERICAN CANCER SOCIETY 
COMPLETE GUIDE TO NUTRITION FOR
CANCER PATIENTS
Abby S. Bloch, Ph.D., R.D.; Cynthia A. Thomson, Ph.D., R.D.; Kathryn Hamilton, M.A.,
R.D., C.D.N.; and Barbara Grant, M.S., R.D.

O C T O B E R

ACS • Cancer/ Health

Paperback • 7 × 9 • 256 pp

ISBN-13: 978-0-944235-78-2 

ISBN-10/MHID: 0-944235-78-6

$24.95TR ($30.95 CAN)

Previous ISBNs: 2004

978-0-944235-51-5 • 0-944235-51-4

Rights: US and Canada

Previously Announced. All Backorders Canceled.

AWARENESS MONTHS

MARCH National Nutrition Month

MARCH National Colorectal Cancer
Awareness Month

JUNE National Men’s Health Month

Access the catalog onl ine at mhprofess ional .com/ecatalogs



89M c G r a w - H i l l

Satisfying recipes deliver more than 
good taste

With cancer comes cancer treatment, and with treat-
ment comes a variety of side effects that present daily
challenges related to nutrition and eating: diarrhea, 
constipation, loss of appetite and/or taste, dry or
sore/sensitive mouth, difficulty swallowing, nausea,
weight loss or unwanted weight gain, just to name a
few. This unique cookbook from popular author Jeanne
Besser addresses all these problems and more, offering
up 100 delicious recipes specifically targeting the side
effects of treatment. Features:

• 24 full-color food photographs

• How to build a “nutrition survival kit” to take along
to treatment

• Eating at restaurants

• Effective solutions to coping with and alleviating 
discomfort 

• Plus helpful tips and advice for caregivers

Jeanne Besser (Atlanta, GA) is a food columnist for the
Atlanta Journal-Constitution and the author of six cookbooks
including The Great American Eat-Right Cookbook, also pub-
lished by ACS. Kristina Ratley, R.D., L.D.N. (Little River,
SC), Michele Szafranski, M.S., R.D., L.D.N. (Charlotte,
NC), and Sheri Knecht, M.S., R.D., L.D.N., (Norfolk, VA)
all are dietitians, experts on cancer nutrition, and operate the
Dietitian on Call program (South-Atlantic Division of the
American Cancer Society).

Related Title:

Silver: What Helped Get Me Through: 
Cancer Survivors Share Wisdom and Hope 
Paperback • $17.95TR 
978-1-60443-004-2 • 1-60443-004-4

A  PA P E R B AC K  O R I G I N A L

WHAT TO EAT DURING CANCER TREATMENT
100 Great-Tasting, Family-Friendly Recipes to Help You Cope
Jeanne Besser, Kristina Ratley, R.D., L.D.N., Michele Szafranski, M.S., R.D., L.D.N.,
and Sheri Knecht, M.S., R.D., L.D.N.

O C T O B E R

ACS • Cancer/Cooking/Health

Paperback • 7 × 9 • 192 pp

ISBN-13: 978-1-60443-005-9

ISBN-10/MHID: 1-60443-005-2

$19.95TR ($24.95 CAN)

Rights: US and Canada

Previously Announced. All Backorders Canceled.

AWARENESS MONTH

MARCH National Colorectal Cancer
Awareness Month

MAY National Women’s
Health/Cancer Awareness Month

JUNE National Men’s Health/Cancer
Awareness Month
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A helping hand for the caregiver

This is the definitive resource for the cancer caregiver
who is tending to others in the home setting. Tailored
to quickly educate caregivers in managing daily life,
while helping them learn how and when to ask for
additional help, this well-organized, step-by-step guide
addresses core issues, including:

• How to help the patient live well with cancer and the
side effects of cancer treatments

• How to maintain one’s own quality of life

“Chock full of sensible and reassuring information,
easily accessible to the average reader. Good glossary
and extensive resource section included.
Recommended.”

—Library Journal (on the first edition)

Family members and caregivers of the approximately
1.5 million newly diagnosed Americans, many of whom
will ultimately return home to receive continued care,
will appreciate this helping hand.

Julia A. Bucher, R.N., Ph.D., (York, PA) Associate Professor
in the Department of Nursing and
Peter S. Houts, Ph.D., (Hershey, PA) professor emeritus of
Behavioral Science and Medicine, developed this text along
with other cancer care professionals, patients, and caregivers.

Related Title:

ACS: Cancer Caregiving A to Z
Paperback • $14.95TR
978-0-944235-92-8 • 0-944235-92-1

S E C O N D  E D I T I O N

AMERICAN CANCER SOCIETY COMPLETE
GUIDE TO FAMILY CAREGIVING
The Essential Guide to Cancer Caregiving at Home
Julia A. Bucher, R.N., Ph.D., and Peter S. Houts, Ph.D.

D E C E M B E R

Category Health / Caregiving

Paperback • 7 × 9 • 304 pp

ISBN-13: 978-0-944235-00-3

ISBN-10: 0-944235-00-X

$24.95TR ($30.95 CAN)

Previous ISBN: 2003

0-94423-545-X • 978-0-94423-545-4

Rights: US and Canada

Previously Announced. All Backorders Cancelled

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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F O U RT H  E D I T I O N

MEDICAL MANAGEMENT OF
PREGNANCY COMPLICATED BY
DIABETES
American Diabetes Association

Pregnancy complicated by diabetes is a medical challenge that
can be minimized through a program of expert protocols and
patient partnerships. This book presents a complete package of
these protocols that can help produce healthy infants in preg-
nancies complicated by type 1, type 2, and gestational diabetes.
This fourth edition provides up-to-date information on new
insulin analogues, oral hypoglycemic agents, and obstetrical sur-
veillance.

• Previous editions sold over 8,000 copies

• Extensive revision of standard reference

• Professional readership—obstetricians, primary care physicians,
registered nurses, clinicians

S E C O N D  E D I T I O N

COMPLETE NURSE’S GUIDE TO
DIABETES CARE
Belinda P. Childs, ARNP, MN, CDE, BC-ADM, 
Marjorie Cypress, PhD, MSN, RN, C-ANP, CDE, and 
Geralyn Spollett, MSN, C-ANP, CDE

Complete Nurse’s Guide to Diabetes Care is a comprehensive
resource for all nurses who work with diabetes patients.
Extensively revised, it offers expert advice on the fundamentals
of diabetes care and related nursing issues.

• Written by leading diabetes experts

• 34 chapters cover a wide range of topics, from fundamentals of
care to working with diabetes in the elderly population

Belinda P. Childs, ARNP, MN, CDE, BC-ADM, (Wichita, KS) is a
diabetes nurse specialist at the Mid-America Diabetes Association.
Marjorie Cypress, PhD, MSN, C-ANP, CDE, (Albuquerque, NM)
has worked in diabetes management and education for over 20 years.
Geralyn Spollett, MSN, C-ANP, CDE (New Haven, CT) is an adult
nurse practitioner and associate director of the Yale Diabetes Center.

A V A I L A B L E

ADA • Health/Diabetes

Paperback • 6 × 9 • 208 pp

ISBN-13: 978-1-58040-232-3

ISBN-10/MHID: 1-58040-232-1

$49.95IB ($62.95 CAN)

Previous ISBNs: 2003

978-1-58040-013-8 • 1-58040-013-2

Rights: US and Canada

A V A I L A B L E

ADA • Health/Diabetes

Paperback • 6 × 9 • 484 pp

ISBN-13: 978-1-58040-325-2

ISBN-10/MHID: 1-58040-325-5

$59.95IB ($62.95 CAN)

Previous ISBN: 2005

978-1-5840-200-2 • 1-58040-200-3

Rights: US and Canada

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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A V A I L A B L E

ADA • Health/Diabetes

Paperback • 6 × 9 • 128 pp

ISBN-13: 978-1-58040-324-5

ISBN-10/MHID: 1-58040-324-7

$24.95TR ($30.95 CAN)

Rights: US and Canada

TRANSITIONS IN CARE
Meeting the Challenges of Type I Diabetes in Young Adults
Howard A. Wolpert, MD, Barbara J. Anderson, PhD, and 
Jill Weissberg-Benchell, PhD, CDE

Written in separate sections for both the young adult and his or
her care provider, this book outlines important information on
managing diabetes, avoiding complications, and adjusting care to
fit the challenges of growing up with diabetes.

• Written by three of the world’s experts on adolescent diabetes

• Concise and comprehensive information on glycemic control

• Suitable for diabetes professionals and people with diabetes

Howard A. Wolpert, MD, (Boston, MA) is a Senior Physician at the
Joslin Diabetes Center and Director of Joslin’s Insulin Pump Program.
Barbara J. Anderson, PhD (Houston, TX) is a Professor in the
Department of Pediatrics of the Baylor University College of Medicine.
Jill Weissberg-Benchell, PhD, CDE, (Chicago, IL) is a Pediatric
Psychologist and Associate Professor of Psychiatry at Northwestern
University’s Feinberg School of Medicine.

F O U RT H  E D I T I O N

INTENSIVE DIABETES
MANAGEMENT
American Diabetes Association

The only resource for intensive management. Virtually all
patients with diabetes—type 1 or type 2—can improve their
glycemic control and overall health through intensive diabetes
management. With an emphasis on the team approach, this
hands-on book offers the information needed to help each
patient move toward treatment goals appropriate for their indi-
vidual skills and medical condition. For clinicians striving to
deliver diabetes therapy for the 21st century, this book is an
essential guide.

• Extensive revision of standard reference

• Integrated team approach emphasized

• Professional readership—primary care physicians, registered
nurses, clinicians, and educators

A V A I L A B L E

ADA • Health/Diabetes

Paperback • 6 × 9 • 176 pp

ISBN-13: 978-1-58040-328-3

ISBN-10/MHID: 1-58040-328-X

$49.95IB ($62.95 CAN)

Previous ISBNs: 2003

978-1-58040-164-7 • 1-58040-164-3

Rights: US and Canada
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F I F T H  E D I T I O N

THERAPY FOR DIABETES
MELLITUS AND RELATED
DISORDERS
American Diabetes Association

The newly revised edition of Therapy for Diabetes Mellitus and
Related Disorders will help physicians deliver proven treatments
to their patients. Leading diabetes experts from around the
world provide a concise overview of the new advances and
updates on diabetes therapy, including glycemic control, obesity
and type 2 diabetes in children, the role of exercise, geriatric dia-
betes, type 2 diabetes prevention, diabetes in pregnancy, insulin
pump therapy, oral medications, and many more topics.

• The standard reference guide to the management of diabetes
and related disorders

• Concise overview of proven treatments

• Professional readership—primary care physicians, registered
nurses, physician assistants, nurse practitioners, and clinicians

S E C O N D  E D I T I O N

GUIDE TO HEALTHY 
FAST FOOD EATING
Hope S. Warshaw, MMSc, RD, CDE, BC-ADM

This is the most complete and easy-to-use fast food guide for
people with diabetes, pre-diabetes, heart disease, and weight
challenges. Along with nutrition information, this book provides
the skills and strategies you need to create healthy meals in 13
of the most popular fast-food restaurants in America

• “Light & Lean” and “Healthy & Hearty” menu selections for
every restaurant

• Nutrition information for calories, carbohydrates, fiber, fat,
trans and saturated fat, and protein

• Over 15,000 copies sold of previous edition

Hope S. Warshaw, MMSc, RD, CDE, BC-ADM, (Alexandria, VA) 
is a registered dietitian, certified diabetes educator and board certified
advanced diabetes manager. She has written several successful books
with the American Diabetes Association, including the bestselling Guide
to Healthy Restaurant Eating and Diabetes Meal Planning Made Easy.

A V A I L A B L E

ADA • Health/Diabetes

Casebound • 6 × 9 • 554 pp

ISBN-13: 978-1-58040-304-7

ISBN-10/MHID: 1-58040-304-2

$69.95IB ($87.95 CAN)

Previous ISBNs: 2004

978-1-58040-187-6 • 1-58040-187-2

Rights: US and Canada

S E P T E M B E R

ADA • Health/Diabetes

Paperback • 4½ × 6¾ • 306pp

ISBN-13: 978-1-58040-317-7

ISBN-10/MHID: 1-58040-317-4

$9.95TR ($12.95 CAN)

Previous ISBNs: 2006

978-1-58040-270-5 • 1-58040-270-4

Rights: US and Canada

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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The DIY approach to a diabetes diet!

What Do I Eat Now? is the single best resource for peo-
ple with diabetes to learn how to eat right and eat
healthy with diabetes. Each chapter explains a vital con-
cept of diabetes nutrition in easy-to-understand
language. “Tell Me What to Eat” meal plans and recipes
at the end of each chapter get readers started on a life-
time of healthy eating. Don’t waste time trying to figure
everything out from scratch when What Do I Eat Now?
gives readers a step-by-step plan for understanding
how to eat right. Learn as you go by cooking healthy,
nutritious, and flavorful diabetic meals!

• Day-by-day and week-by-week instructions on how
to eat right with diabetes

• $30,000 publicity and ad campaign

• Authors’ previous book, Diabetes Meals on $7 a Day—
Or Less!, was recently featured in the print edition of
USA Today

Patti B. Geil, MS, RD, FADA,CDE, (Louisville, KY) is co-
author of Diabetes Nutrition A to Z and 101 Tips on Nutrition for
People with Diabetes. Tami Ross, RD, CDE, (Louisville, KY) is
co-author with Patti B. Geil of Cooking Up Fun for Kids with
Diabetes and Diabetes Meals on $7 a Day—Or Less!

Related Title:

Warshaw: Diabetes Meal Planning Made East, 3rd ed.
Paperback • $14.95TR
978-1-58040-251-4 • 1-58040-251-8

WHAT DO I EAT NOW?
A Step-by-Step Guide to Eating Right with Diabetes
Patti B. Geil, MS, RD, CDE, FADA, and Tami A. Ross, RD, LD, CDE

O C T O B E R

ADA • Health/Diabetes

Paperback • 7 × 9 • 224 pp

ISBN-13: 978-1-58040-313-9

ISBN-10/MHID: 1-58040-313-1

$17.95TR ($22.95 CAN)

Rights: US and Canada
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The only guide to herbs and supplements
for people with diabetes!

More and more people are using nutritional supple-
ments and natural remedies for health, but people 
with diabetes don’t always understand how herbs and
supplements can affect them. Many supplements can
intensify and interfere with prescribed medications 
for diabetes.

The American Diabetes Association Guide to Herbs and
Nutritional Supplements lays out, in clear terms, perti-
nent information about why these popular herbs and
nutritional supplements are used and how they affect
prescription drugs. Take the guesswork out of taking
herbs and supplements with this informative guide.

• Complete run-down on 40 popular, easily accessible
herbs and nutritional supplements

• Includes easy-to-use table summarizing supplement
information

• The only guide to show how herbs and supplements
affect diabetes

Laura Shane-McWhorter, PharmD, BCPS, FASCP,
CDE, BC-ADM, (Salt Lake City, UT) is Professor (Clinical)
in the College of Pharmacy, Department of Pharmacotherapy
of the University of Utah College of Pharmacy. She is a
Registered Pharmacist and an active diabetes educator both
in Utah and nationally. She is also the author of the ADA pro-
fessional book, Complementary & Alternative Medicine (CAM)
Supplement Use in People with Diabetes:  A Clinician’s Guide.

McGraw-Hill Related title:

Shane-McWhorter: Complementary & Alternative
Medicine (CAM) Supplement Use in People 
with Diabetes
Paperback • $39.95TR
978-1-58040-296-5 • 1-58040-296-8

THE AMERICAN DIABETES ASSOCIATION
GUIDE TO HERBS & NUTRITIONAL
SUPPLEMENTS
What You Need to Know from Aloe to Zinc
Laura Shane-McWhorter, PharmD, BCPS, FASCP, CDE, BC-ADM

O C T O B E R

ADA • Health/Diabetes

Paperback • 6 × 9 • 160 pp

ISBN-13: 978-1-58040-318-4

ISBN-10/MHID: 1-58040-318-2

$16.95TR ($20.95 CAN)

Rights: US and Canada

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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SPORTS
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The most effective basketball drills from
around the globe assembled in one book

Basketball is no longer just an American sport. It has
become an international game, transformed with new
styles of play that require new teaching methods. The
Complete Book of Basketball Drills is a thorough encyclo-
pedia of practice plans that provide coaches with
instructional drills from around the world.

Inside, readers will find detailed diagrams and over 100
drills, each customizable for different players. The
Complete Book of Basketball Drills is a collection of sim-
ple but innovative drills for all levels of coaching and
covers everything from basic footwork and ball han-
dling to zone defense and more. Drawing from his
international coaching experience as well as his role in
organizing basketball clinics and camps for Converse
shoes, author Giorgio Gandolfi gives coaches the tools
they need to better prepare their teams.

• Basketball is the only major American sport to enjoy
widespread international appeal

• Author is the Editor-in-Chief of FIBA Assist, the offi-
cial technical magazine of the International Basketball
Federation

Giorgio Gandolfi (Cremona, Italy) is the author of NBA
Coaches Handbook, Hoops—The NBA Players Association Guide
for Playing Basketball and NBA Coaches Playbook.

Related McGraw-Hill Title:

Krause: Coaching Basketball
Paperback • $24.95TR
978-0-07-138210-6 • 0-07-138210-0

THE COMPLETE BOOK OF 
BASKETBALL DRILLS
Game-Changing Drills From Around the World
Giorgio Gandolfi

S E P T E M B E R

McGraw-Hill • Sports/Fitness

Paperback • 7 ¾ × 9¼ • 304 pp

ISBN-13: 978-0-07-163586-8

ISBN-10/MHID: 0-07-163586-6

$18.95TR ($23.95 CAN)

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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How to teach basketball plays and win
more games at the rec-league, middle-
school and junior high levels

With its well-illustrated format and to-the-point text,
The Baffled Parent’s Guide to Great Basketball Plays shows
coaches how to get their teams to execute plays—
crucial to winning games and reinforcing teamwork.
Authors Dunphy and Hsieh explain how practicing
actual plays (replicating a real game situation) is a more
fun and engaging way to learn and practice fundamental
basketball skills. This successful format reduces boring
repetition, motivates young players into practicing, and
results in more baskets scored during game-time.

• High profile lead author coaches men’s basketball at
Temple University

• 75 game-winning plays selected specifically for the 
K-14 age group

• Millions of kids age 14 and under play on basketball
teams across the nation

Fran Dunphy (Philadelphia, PA) was named head coach of
Temple University’s men’s basketball programs in 2006.
Previously the head coach of Penn State, he’s had nine NCAA
Tournament appearances, nine 20-win seasons, three
Philadelphia Big 5 City Series titles, seven Ivy League seasons,
and 41 All-Ivy League honorees.
Lawrence Hsieh (Southport, CT) is a corporate and sports
attorney and co-author with Olympian gold medalist Michele
Smith of Coach’s Guide to Great Softball Drills.

Related McGraw-Hill Title:

Garland: Baffled Parent’s Guide to Great Basketball Drills
Paperback • $15.95TR
978-0-07-138141-3 • 0-07-138141-4

A  PA P E R B AC K  O R I G I N A L

THE BAFFLED PARENT’S GUIDE TO GREAT
BASKETBALL PLAYS
Fran Dunphy and Lawrence Hsieh

O C T O B E R

McGraw-Hill • Sports/Basketball

Paperback • 7⅜ × 9¼ • 160 pp

ISBN-13: 978-0-07-150279-5

ISBN-10/MHID: 0-07-150279-3

$16.95TR ($20.95 CAN)

30 b&w photos and 75 line drawings

Rights: World

Previously Announced.  All Backorders Canceled

New in 
the Baffled

Parent’s
Guide Series
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How the Cubs, Red Sox, and White Sox lost
their souls to be the 1918 World Series

A major chapter in baseball’s fascinating history has
been rewritten! Sports-writer Sean Deveney reveals
exclusive new evidence suggesting that it was the Cubs,
not the White Sox, who first threw a World Series—a
move that would influence the infamous 1919 Black
Sox to do the same.

The Original Curse sets the 1918 World series as the
center of the book, placing readers inside World War I
America, a nation deep in the thralls of gambling and
other vices—so fans not only get the facts but a rich
mosaic of American history as well. Author Deveney
combines detailed sports reporting with new evidence
that’s debate-worthy and required reading for fans
everywhere.

• Baseball enthusiasts and historians everywhere 
will want to debate this topic

• Book features two of baseball’s largest fanbases

• Perfect for gift-giving during the holidays

• Author is highly credible baseball reporter with 
regular appearances on ESPN and Fox News, 
CNN and MSNBC

• Includes a foreword by Ken Rosenthal

Sean Deveney (Chicago, IL) is the Sporting News baseball
insider, covering all major sports and writing about sports
icons like Michael Jordan and Tiger Woods. Deveney has been
a regular guest on ESPN’s First Take, ESPN Classic, Comcast
Sports Chicago Tribue Live with many other apprearances to
his credentials.

Related McGraw-Hill Title:

Davis: Papa Bear
Hardcover • $24.95TR
978-0-07-142206-2 • 0-07-142206-4 

THE ORIGINAL CURSE
Did the Cubs Throw the 1918 World Series to Babe Ruth’s Red Sox and
Incite the Black Sox Scandal?
Sean Deveney

O C T O B E R

McGraw-Hill • Sports/Baseball

Hardcover • 6 × 9 • 256 pp

ISBN-13: 978-0-07-162997-3

ISBN-10/MHID: 0-07-162997-1

$24.95TR ($30.95 CAN)

Rights: World

PROMOTIONAL CAMPAIGN

• National Print, TV, and 
Radio Publicity Campaign

• Online Publicity Campaign

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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Comprehensive and illustrated look at
Speed training—the most essential skill for
any sport

Whatever the sport, speed is what sets rising stars
apart from the rest of the competition. No longer con-
sidered a trait some have and others want, speed
training techniques show how speed is generated and
how it affects the body.

Anatomy of Strength and Fitness Training for Speed takes
an in-depth look at the most necessary element in ath-
letic skill and shows readers how to achieve greater
bursts of speed and what happens to their bodies while
they’re doing it.  They'll also find running and sprinting
activities, stretching exercises, resistance training, and
injury preventative stretching. 

• Anatomy of Strength and Fitness Training sold over
20,000 copies

• Contains full-color anatomical illustrations

• Learn how stretching and poses affect the body

• Valuable reference for both the instructors and
novices

Leigh Brandon (London, England) is a Holistic Lifestyle
Coach and Accredited Strength and Conditioning coach. His
clients range from British and European professionals along
with Olympic athletes, as well as those seeking weight-loss
and fitness solutions.

Other titles in this line:

Vella: Anatomy for Strength and Fitness Training
Paperback • $19.95TR
978-0-07-147533-4 • 0-07-147533-8

Vella: Anatomy for Strength and Training for Women
Paperback • $19.95TR
978-0-07-149572-1 • 0-07-149572-X

ANATOMY OF STRENGTH AND FITNESS
TRAINING FOR SPEED
An Illustrated Guide to Your Muscles in Action
Leigh Brandon

D E C E M B E R

McGraw-Hill • Sports/Fitness

Paperback • 8¼ × 10½ • 144 pp

ISBN-13: 978-0-07-163363-5

ISBN-10/MHID: 0-07-163363-4

$19.95TR ($24.95 CAN)

Rights: U.S.
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New concept in navigation provides the
perfect complement to charts and
traditional cruising guides

More than 300,000-plus sailors and powerboaters
cruise the coast of New England each summer. This
unique cruising guide features aerial photos matched
with chart segments to guide readers through channels
and harbor approaches—making this book an instant
must-have for New England boaters. Prepared with
input from local experts up and down the coast, haz-
ards, safe channels, and key navigation aids are clearly
labeled on photos and charts.

• Includes 200 high-resolution color aerial photos of
popular harbors and difficult passages on the New
England coast

• Photos paired with corresponding nautical chart seg-
ments to show boaters both the big picture and the
details at a glance

• Navigation “by picture” eliminates guesswork

James L. Bildner (Marblehead, MA) is a life-long sailor and
avid recreational pilot who shoots the photos for his books
from his own helicopter. He cruises the New England coast in
his 52-foot Hinckley, Windward. A member of the Cruising
Club of America, Jim has pulled together a network of local
contributors to vet and detail the piloting instructions in this
book.

Related McGraw-Hill Titles:

Bildner: A Visual Cruising Guide to the Maine Coast 
Hardcover • 0-07-145328-8 • $39.95TR

Calder: Nigel Calder’s Cruising Handbook
Hardcover • 0-07-135099-3 • $49.95TR

A VISUAL CRUISING GUIDE TO THE
SOUTHERN NEW ENGLAND COAST
Portsmouth, NH, to New London, CT
James L. Bildner

N O V E M B E R

International Marine • Boating

Hardcover (spiral bind) • 8½ × 11 • 272 pp

ISBN-13: 978-0-07-148919-5

ISBN-10/MHID: 0-07-148919-3

$39.95TR ($49.95 CAN)

130 color nautical charts, 200 color photos

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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A comprehensive guide to help sailors
identify and equip the boat that best suits
their needs

Well-known boating writer Charles Doane unravels
the complexity of cruising sailboat design and sorts it
out for the cruising sailor, explaining the fundamentals
and the ramifications of each design decision. In easy-
to-understand terms, Doane explains theoretical
aspects of design, pragmatic issues like keel shape 
and berth configuration, pros and cons of various 
construction methods and materials, outfitting, propul-
sion, rigging and much more. This is a big book for a 
big subject.

• Features a gallery of 40 boats from 28 to 60 feet,
including photos, drawings, and in-depth analysis of
their strengths, weaknesses, and suitability for cruising

• Author is a well-known boating journalist with staff
experience on three major boating magazines and
over 30,000 miles of offshore experience. 

• There are approximately 300,000 active cruising
sailors in the United States alone 

Charles J. Doane (Portsmouth, NH), former senior editor
of SAIL, is currently that magazine’s editor at large. He has
also written for Cruising World, Offshore, Blue Water Sailing,
Ocean Navigator, Boatworks, and Yachting Monthly. The author
of dozens of technical features and boat tests, he has served
as a judge in SAIL’s Top Ten competition. He lived aboard a
cruising boat for two years, has sailed 30,000 offshore miles
(including five transatlantic crossings) and innumerable
coastal miles. 

Related McGraw-Hill Titles:

Calder: Nigel Calder’s Cruising Handbook
Hardcover • $49.95TR
978-0-07-135099-0 • 0-07-135099-3

Robinson: The International Marine Book of Sailing
Hardcover • $39.95TR
978-0-07-053225-0 • 0-07-053225-7

THE MODERN CRUISING SAILBOAT
A Complete Guide to Its Design, Construction, and Outfitting
Charles J. Doane

D E C E M B E R

International Marine • Boating

Hardcover • 8½ × 11 • 432 pp

ISBN-13: 978-0-07-147810-6

ISBN-10/MHID: 0-07-147810-8

$39.95TR ($49.95 CAN)

200 b&w photos and 200 illustrations

Rights: World
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Enjoy the sports and the people who lead them

Access the catalog onl ine at mhprofess ional .com/ecatalogs

WOODEN: THEY CALL ME COACH
Paperback • $16.95TR

0-07-142491-1 • 978-0-07-142491-2 

WOODEN: MY PERSONAL BEST
Hardcover • $21.95TR

0-07-143792-4 • 978-0-07-143792-9  

MACK: MIND GYM
Paperback • $16.95TR

0-07-139597-0 • 978-0-07-139597-7

WHITSETT: THE NON-RUNNER’S
MARATHON TRAINER

Paperback • $16.95TR
1-570281-82-3 • 978-1-570281-82-2  
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Overcome exam trouble spots to
achieve higher test scores
Although big ACT or SAT test prep guides are great for
overall study, sometimes students need more focused
advice for the exam sections they find more challenging.
This unique series pinpoints those obstacles readers
face and provides the skills to eliminate them. Each
book comes with a pretest so readers can identify their
weaknesses before mastering the essentials for exam
success. The skills are presented in easy-to-negotiate
two-page spreads with step-by-step examples. Within
each topic, the questions increase in difficulty as stu-
dents progress through the book, further sharpening
their proficiency in the targeted subject. 

Access the catalog onl ine at mhprofess ional .com/ecatalogs

ISBN-13: 978-0-07-161387-3

ISBN-10/MHID: 0-07-161387-0

$19.95TP ($24.95 CAN)

ISBN-13: 978-0-07-161376-7

ISBN-10/MHID: 0-07-161376-5

$19.95TP ($24.95 CAN)

A  PA P E R B AC K  O R I G I N A L

TOP 50 SKILLS: ACT ENGLISH,
READING, AND SCIENCE

A  PA P E R B AC K  O R I G I N A L

TOP 50 SKILLS: 
ACT MATH

Each book: S E P T E M B E R • McGraw-Hill • Test Preparation

Paperback w/CD-ROM • 8½ × 10⅞ • 208 pp • One CD-ROM (PC- and Mac-compatible) • Rights: World

with CD-ROM
Brian Leaf, M.A
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ISBN-13: 978-0-07-161395-8

ISBN-10/MHID: 0-07-161395-1

$19.95TP ($24.95 CAN)

Filled with exercises, posttests to monitor retention, and even more tests on the accompanying CD-
ROMs, the McGraw-Hill’s Top 50 Skills series will ensure exam success.

• Perfect for the more than 2.6 million students who take the ACT or SAT each year

• Offers extra help and practice with every topic tested on each specific exam

• Includes answer keys with full explanations

Brian Leaf, MA (Northhampton, MA) is the founder and director of New Leaf Learning Center in
Northhampton, Massachusetts. In his 17 years of private teaching and tutoring, Leaf has instructed SAT and ACT
preparation to thousands of students from numerous states and countries. His private tutoring sessions have a
two-year wait list. He is a member of the American School Counselor Association and the Massachusetts School
Counselors Association.

ISBN-13: 978-0-07-161391-0

ISBN-10/MHID: 0-07-161391-9

$19.95TP ($24.95 CAN)

A  PA P E R B AC K  O R I G I N A L

TOP 50 SKILLS: SAT CRITICAL
READING AND WRITING

A  PA P E R B AC K  O R I G I N A L

TOP 50 SKILLS: 
SAT MATH

Proven study tactics for exam success from a sought-after private tutor

Each book: S E P T E M B E R • McGraw-Hill • Test Preparation

Paperback w/CD-ROM • 8½ × 10⅞ • 208 pp • One CD-ROM (PC- and Mac-compatible) • Rights: World
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Five-star guidance from an ASVAB insider
for the exam’s 1 million test-takers

To reach their military career goals, it is necessary for
test takers to score high on the ASVAB—the exam
used to qualify and place recruits in all branches of the
armed services. Written by a former key member of
the ASVAB team at the Department of Defense,
McGraw-Hill’s ASVAB provides insider advice to achieve
exam success.

This guide includes four complete sample ASVABs with
explanations, as well as tips and strategies for succeed-
ing on the Verbal and Math test sections test-takers
must pass to qualify for enlistment. The CD-ROM fea-
tures computer-adaptive tests just like the real ones
that recruits take at Military Entrance Processing
Stations (MEPS).

• The ASVAB is the third largest standardized test after
the ACT and SAT and is given year-round in high
schools and recruiting centers

• Includes updated and revised reviews of all ASVAB
content areas: electronics, auto and shop information,
mechanical comprehension, coding, assembling
objects

Janet E. Wall, Ph.D., (Rockville, MD) was the manager of
the ASVAB Career Exploration Center at the Defense
Manpower Data Center (Department of Defense). Currently
she is a consultant on instructional, testing, and career issues
for the U.S. Department of Defense, Department of
Education, Department of Labor, and other federal govern-
ment agencies.

S E C O N D  E D I T I O N

MCGRAW-HILL’S ASVAB 
WITH CD-ROM
Dr. Janet E. Wall

A U G U S T

McGraw-Hill • Test Preparation

Paperback • 8½ × 10⅞ • 608 pp

One CD-ROM (PC- and Mac-compatible)

Book and CD-ROM: $29.95TP ($37.95 CAN)

ISBN-13: 978-0-07-162665-1

ISBN-10/MHID: 0-07-162665-4

Previous ISBNs: 2006

978-0-07-145336-3 • 0-07-145336-9

Book only: $18.95TP ($23.95 CAN)

ISBN-13: 978-0-07-162661-3

ISBN-10/MHID: 0-07-162661-1

Previous ISBNs: 2006

978-0-07-145337-0 • 0-07-145337-7

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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From the inside expert who created
McGraw-Hill’s ASVAB—a vital guide to
the ASVAB subtests essential to every
military recruit

The ASVAB (Armed Services Vocational Aptitude
Battery) is the test 1 million people will take for entry
and classification in the United States Armed Forces.
Of the eight ASVAB subtests, four—word knowledge,
paragraph comprehension, arithmetic reasoning, and
mathematics knowledge—comprise what is called the
Armed Forces Qualifying Test (AFQT). Test-takers must
achieve certain AFQT scores or they may be barred
from certain military occupations—or even from the
military itself!

McGraw-Hill’s ASVAB Basic Training for the AFQT provides
readers with intensive review and practice specifically
targeted to the AFQT portion of the ASVAB. This
guide includes drills, exercises, review material, and
inside information on the minimum “line scores”
required to qualify for hundreds of specific military
occupations.

• Inside information on the verbal and math skill levels
required for specific military occupations

• Author was formerly a key member of the ASVAB
team at the Department of Defense

Janet E. Wall, Ph.D., (Rockville, MD) was the manager of
the ASVAB Career Exploration Center at the Defense
Manpower Data Center (Department of Defense). Currently
she is a consultant on instructional, testing, and career issues
for the U.S. Department of Defense, Department of
Education, Department of Labor, and other federal govern-
ment agencies.

S E C O N D  E D I T I O N

MCGRAW-HILL’S ASVAB BASIC 
TRAINING FOR THE AFQT
Dr. Janet E. Wall

O C T O B E R

McGraw-Hill • Test Preparation

Paperback • 8½ × 10⅞ • 336 pp

ISBN-13: 978-0-07-163282-9

ISBN-10/MHID: 0-07-163282-4

$13.95TP ($17.95 CAN)

B&w photos and diagrams

Previous ISBNs: 2007

978-0-07-146278-5 • 0-07-146278-3



110 F a l l  2 0 0 9

More than 40 million students have trusted Schaum’s to help them excel in their courses. Updated
with the latest developments in their specific fields of study, these Schaum’s Outlines also boast the
series’ new look and user-friendly format as well as hundreds of practice exercises.

T H I R D  E D I T I O N

SCHAUM’S OUTLINE
OF BIOCHEMISTRY
Philip W. Kuchel, Ph.D., and Simon B.
Easterbrook-Smith, Ph.D., et al.

A U G U S T

ISBN-13: 978-0-07-147227-2

ISBN-10/MHID: 0-07-147227-4

$18.95TR ($23.95 CAN)

576 pp • Previous ISBNs: 1998

978-0-07-036149-2 • 0-07-036149-5

T H I R D  E D I T I O N

SCHAUM’S OUTLINE
OF BIOLOGY
George H. Fried, Ph.D., and 
George J. Hademenos, Ph.D.

A U G U S T

ISBN-13: 978-0-07-162561-6

ISBN-10/MHID: 0-07-162561-5

$18.95TR ($23.95 CAN)

504 pp • Previous ISBNs: 1999

978-0-07-022405-6 • 0-07-022405-6

S E C O N D  E D I T I O N

SCHAUM’S OUTLINE
OF MICROBIOLOGY
I. Edward Alcamo and 
Jennifer Warner

S E P T E M B E R

ISBN-13: 978-0-07-162326-1

ISBN-10/MHID: 0-07-162326-4

$18.95TR ($23.95 CAN)

456 pp • Previous ISBNs: 1998

978-0-07-000967-7 • 0-07-000967-8

Access the catalog onl ine at mhprofess ional .com/ecatalogs

Each book: McGraw-Hill • Education/Study Guides • Paperback • 8⅛ × 10⅞ • Rights: World

The guides that help
students study faster, learn
better, and get top grades
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Schaum’s Outlines—Problem Solved.

T H I R D  E D I T I O N

SCHAUM’S OUTLINE
OF HUMAN ANATOMY
AND PHYSIOLOGY
Kent M. Van De Graaff, 
R. Ward Rhees, and Sid Palmer

S E P T E M B E R

ISBN-13: 978-0-07-162330-8

ISBN-10/MHID: 0-07-162330-2

$18.95TR ($23.95 CAN)

504 pp • Previous ISBNs: 1997

978-0-07-066887-4 • 0-07-066887-6

F O U RT H  E D I T I O N

SCHAUM’S OUTLINE
OF ORGANIC
CHEMISTRY
Herbert Meislich, Howard
Nechamkin, Jacob Sharefkin, and
George Hademenos

S E P T E M B E R

ISBN-13: 978-0-07-162512-8

ISBN-10/MHID: 0-07-162512-7

$18.95TR ($23.95 CAN)

504 pp • Previous ISBNs: 1999

978-0-07-134165-3 • 0-07-134165-X

S E C O N D  E D I T I O N

SCHAUM’S OUTLINE
OF PHYSICS FOR
ENGINEERING AND
SCIENCE
Michael Browne

S E P T E M B E R

ISBN-13: 978-0-07-161399-6

ISBN-10/MHID: 0-07-161399-4

$19.95TR ($24.95 CAN)

504 pp • Previous ISBNs: 1999

978-0-07-008498-8 • 0-07-008498-X

S E C O N D  E D I T I O N

SCHAUM’S OUTLINE OF GENERAL, ORGANIC,
AND BIOLOGICAL CHEMISTRY FOR NURSING
AND ALLIED HEALTH
George Odian, Ph.D., and Ira Blei, Ph.D.

A U G U S T

ISBN-13: 978-0-07-161165-7 • ISBN-10/MHID: 0-07-161165-7

$18.95TR ($23.95 CAN)

501 pp • Previous ISBNs: 1994 • 978-0-07-047609-7 • 0-07-047609-8



SCHAUM’S OUTLINE OF
MATHEMATICAL METHODS FOR
BUSINESS AND ECONOMICS
ISBN-13: 978-0-07-163532-5

ISBN-10/MHID: 0-07-163532-7

$18.95TR ($23.95 CAN)

Previous ISBNs: 978-0-07-017697-3 • 0-07-017697-3

F O U RT H  E D I T I O N

SCHAUM’S OUTLINE OF
BOOKKEEPING AND ACCOUNTING
ISBN-13: 978-0-07-163536-3

ISBN-10/MHID: 0-07-163536-X

$18.95TR ($23.95 CAN)

Previous ISBNs: 978-0-07-146458-1 • 0-07-146458-1

S E C O N D  E D I T I O N

SCHAUM’S OUTLINE OF 
BASIC ELECTRICITY
ISBN-13: 978-0-07-163528-8

ISBN-10/MHID: 0-07-163528-9

$19.95TR ($24.95 CAN)

Previous ISBNs: 978-0-07-147498-6 • 0-07-147498-6

112 F a l l  2 0 0 9

Each book: McGraw-Hill • Education/Study Guides • Paperback • 8⅛ × 10⅞ • Rights: World

Solid study help that readers trust; 
new looks and formats they’ll love

S E P T E M B E R

F I F T H  E D I T I O N

SCHAUM’S OUTLINE OF 
PRINCIPLES OF ACCOUNTING I
ISBN-13: 978-0-07-163538-7

ISBN-10/MHID: 0-07-163538-6

$18.95TR ($23.95 CAN)

Previous ISBNs: 978-0-07-038149-0 • 0-07-038149-6

SCHAUM’S OUTLINE OF 
CHINESE GRAMMAR
ISBN-13: 978-0-07-163526-4

ISBN-10/MHID: 0-07-163526-2

$18.95TR ($23.95 CAN)

Previous ISBNs: 978-0-07-137764-5 • 0-07-137764-6

F O U RT H  E D I T I O N

SCHAUM’S OUTLINE OF BUSINESS
STATISTICS
ISBN-13: 978-0-07-163527-1

ISBN-10/MHID: 0-07-163527-0

$18.95TR ($23.95 CAN)

Previous ISBNs: 978-0-07-141080-9 • 0-07-141080-5

Access the catalog onl ine at mhprofess ional .com/ecatalogs

New
jackets!
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T H I R D  E D I T I O N

SCHAUM’S OUTLINE OF 
BEGINNING CHEMISTRY
ISBN-13: 978-0-07-163537-0

ISBN-10/MHID: 0-07-163537-8

$18.95TR ($23.95 CAN)

Previous ISBNs: 978-0-07-144780-5 • 0-07-144780-6

S E C O N D  E D I T I O N

SCHAUM’S OUTLINE OF 
BEGINNING STATISTICS
ISBN-13: 978-0-07-163533-2

ISBN-10/MHID: 0-07-163533-5

$18.95TR ($23.95 CAN)

Previous ISBNs: 978-0-07-145932-7 • 0-07-145932-4

T H I R D  E D I T I O N

SCHAUM’S OUTLINE OF 
COLLEGE ALGEBRA
ISBN-13: 978-0-07-163539-4

ISBN-10/MHID: 0-07-163539-4

$18.95TR ($23.95 CAN)

Previous ISBNs: 978-0-07-145227-4 • 0-07-145227-3

T H I R D  E D I T I O N

SCHAUM’S OUTLINE OF 
DISCRETE MATHEMATICS
ISBN-13: 978-0-07-161586-0

ISBN-10/MHID: 0-07-161586-5

$18.95TR ($23.95 CAN)

Previous ISBNs: 978-0-07-147038-4 • 0-07-147038-7

N I N T H  E D I T I O N

SCHAUM’S OUTLINE OF 
COLLEGE CHEMISTRY
ISBN-13: 978-0-07-163530-1

ISBN-10/MHID: 0-07-163530-0

$18.95TR ($23.95 CAN)

Previous ISBNs: 978-0-07-147670-6 • 0-07-147670-9

T H I R D  E D I T I O N

SCHAUM’S OUTLINE OF 
FINANCIAL MANAGEMENT
ISBN-13: 978-0-07-163531-8

ISBN-10/MHID: 0-07-163531-9

$18.95TR ($23.95 CAN)

Previous ISBNs: 978-0-07-148128-1 • 0-07-148128-1

T H I R D  E D I T I O N

SCHAUM’S OUTLINE OF 
ITALIAN GRAMMAR
ISBN-13: 978-0-07-163529-5

ISBN-10/MHID: 0-07-163529-7

$18.95TR ($23.95 CAN)

Previous ISBNs: 978-0-07-148469-5 • 0-07-148469-8

T H I R D  E D I T I O N

SCHAUM’S OUTLINE OF 
BEGINNING CALCULUS
ISBN-13: 978-0-07-163535-6

ISBN-10/MHID: 0-07-163535-1

$18.95TR ($23.95 CAN)

Previous ISBNs: 978-0-07-148754-2 • 0-07-148754-9

SCHAUM’S 3,000 SOLVED 
PROBLEMS IN CALCULUS
ISBN-13: 978-0-07-163534-9

ISBN-10/MHID: 0-07-163534-3

$27.95TR ($34.95 CAN)

Previous ISBNs: 978-0-07-041523-2 • 0-07-041523-4

O C T O B E R

S E P T E M B E R

SCHAUM’S OUTLINE OF
ADVANCED MATH FOR ENGINEERS
AND SCIENTISTS
ISBN-13: 978-0-07-163540-0

ISBN-10/MHID: 0-07-163540-8

$19.95TR ($24.95 CAN)

Previous ISBNs: 978-0-07-060216-8 • 0-07-060216-6
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A  PA P E R B AC K  O R I G I N A L

PERFECT PHRASES FOR
CLASSROOM TEACHERS
Hundreds of Ready-to-Use Phrases for Parent-Teacher
Conferences, Report Cards, IEPs and Other School
Documents
Christine Canning Wilson

Written for teachers grades K through 12, Perfect Phrases for
Classroom Teachers helps readers find the right words that will
communicate a student’s progress effectively and reveal his or
her weaknesses without sounding negative. This book provides
lists of words and phrases that convey difficult messages tactfully
and with appropriate professionalism, and words and phrases
that follow state standards and guidelines for permanent
records.

O C T O B E R

McGraw-Hill • Teacher Resources

Paperback • 5 × 8 • 208 pp

ISBN-13: 978-0-07-163015-3

ISBN-10/MHID: 0-07-163015-5

$10.95TR ($13.95 CAN)

Rights: World

A  PA P E R B AC K  O R I G I N A L

PERFECT PHRASES FOR SCHOOL
ADMINISTRATORS
Hundreds of Ready-to-Use Phrases for Evaluations,
Meetings, Contract Negotiations, Grievances and
Correspondence
Christine Canning Wilson

Perfect Phrases for School Administrators contains features the key
words, phrases, acronyms, jargon and buzzwords used in the field
of education and training. Readers can use these words to write
teacher evaluations, settle union issues and contract disputes,
deal with vendors and sales reps, communicate effectively with
staff, deescalate grievances, and more.

Christine Canning Wilson (Lanesborough, MA) is a teacher, certified
in four areas between Pre-K and grade 12 in 38 reciprocal states. She
has taught graduate level courses for teachers getting certified in
methodology and curriculum reform, and is currently a professional
development provider for the Massachusetts Department of Education.

O C T O B E R

McGraw-Hill • Teacher Resources

Paperback • 5 × 8 • 208 pp

ISBN-13: 978-0-07-163205-8

ISBN-10/MHID: 0-07-163205-0

$10.95TR ($13.95 CAN)

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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Expert instruction from the makers of the
Praxis—for more than 680,000 people
taking the tests every year

The Praxis Series: The Official Guide comes straight from
Educational Testing Service (ETS)—the people who
make the test. If readers need to take these state-man-
dated teacher licensing exams, this book gives them
complete information about the entire Praxis series.

This book includes a complete Praxis I: PPST exam
review. Six full-length, authentic PPST tests are pro-
vided in the book and also in interactive format on
CD-ROM. Readers will also find authoritative informa-
tion about the Praxis II Subject Assessments, the
Principles of Learning and Teaching (PLT) exam, and
much more.

• 6 full-length real PPST exams in the book and on CD-
ROM—fully updated to reflect the latest test

• Actual Praxis II questions in the latest formats

• Sample PPST essays with actual raters’ comments

• The latest state-by-state teacher certification testing
requirements

• Comprehensive outline of PLT study topics

• Complete coverage of Praxis II Elementary Education
tests

Educational Testing Service (Princeton, NJ) is recognized
worldwide as a leader in standardized testing. ETS also is the
creator of the GRE® test, the TOEIC® test, The Praxis
Series™ assessments for new teachers, and other exams
used throughout the United States and around the world.

S E C O N D  E D I T I O N

THE PRAXIS™ SERIES: 
THE OFFICIAL GUIDE WITH CD-ROM
PPST® • PLT® • Subject Assessments
Educational Testing Service (ETS)

O C T O B E R

McGraw-Hill • Test Preparation

Paperback • 8½ × 10⅞ • 592 pp

One CD-ROM (PC- and Mac-compatible)

Rights: World

Book and CD-ROM: $31.95TP ($39.95 CAN)

ISBN-13: 978-0-07-162660-6

ISBN-10/MHID: 0-07-162660-3

Book only: $21.95TP ($27.95 CAN)

ISBN-13: 978-0-07-162656-9

ISBN-10/MHID: 0-07-162656-5

Previous ISBNs: 2008

978-0-07-149423-6 • 0-07-149423-5     
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Prepare your shelves with these test prep bestsellers!

MULCRONE: MCGRAW-HILL’S GED
WITH CD-ROM
Paperback • $29.95TP
978-0-07-145199-4 • 0-07-145199-4

MCGRAW-HILL: MCGRAW-HILL’S 
PRE-GED 
Paperback • $17.95TP
978-0-07-142814-9 • 0-07-142814-3

DULAN: MCGRAW-HILL’S 10 ACT
PRACTICE TESTS, SECOND EDITION 
Paperback • $19.95TP
978-0-07-159146-1 • 0-07-159156-X

ARMSTRONG: 5 STEPS TO A 5: AP U.S.
HISTORY, SECOND EDITION 
Paperback • $18.95TP 
978-0-07-147631-7 • 0-07-147631-8

RANKIN: 5 STEPS TO A 5: ENGLISH
LANGUAGE AND COMPOSITION,
SECOND EDITION 
Paperback • $18.95TP
978-0-07-148854-5 • 0-07-148854-5

MAITLAND: 5 STEPS TO A 5: AP
PSYCHOLOGY, SECOND EDITION 
Paperback • $18.95TP
9-8-0-07-149799-2 • 0-07-149799-4 
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Total MCAT preparation from a team of
distinguished science instructors

For the more than 60,000 students who take the exam
each year, McGraw-Hill’s MCAT with CD-ROM boasts fea-
tures that make learning faster, simpler, and more
effective. Inside test-takers will find scientific diagrams
that illustrate major concepts, charts that organize
information, and concise “Cram Session” summaries of
take-away points that students must know to succeed.

Two full-length sample MCATs are included on the
newly enhanced accompanying PC- and Mac-compati-
ble CD-ROM. All questions include detailed
explanations.

• Companion website offers interactive MCAT sample
tests, and other valuable extras

• Test Dates: The MCAT is given in January and in April
through September at numerous U.S. locations and
worldwide.

George J. Hademenos, Ph.D., (Richardson, TX) is an assis-
tant professor at the University of Dallas, where he teaches
general physics and quantum physics. He has also taught at
the University of Massachusetts and at UCLA. 
Candice J. McCloskey, Ph.D., (Atlanta, GA) is an assistant
professor of chemistry at Georgia Perimeter College. 
Shaun Murphree, Ph.D., (Meadville, PA) is an assistant pro-
fessor of chemistry at Allegheny College. 
Jennifer M. Warner (Charlotte, NC) is a biology depart-
ment faculty member at the University of North Carolina,
Charlotte. 
Kathy A. Zahler (Ithaca, NY) is a widely published textbook
writer and author.

S E C O N D  E D I T I O N

MCGRAW-HILL’S MCAT WITH CD-ROM
Dr. George J. Hademenos, Dr. Candice J. McCloskey, Dr. Shaun Murphree, 
Jennifer M. Warner, and Kathy A. Zahler

O C T O B E R

McGraw-Hill • Test Preparation

Paperback • 8½ × 10⅞ • 1,186 pp

ISBN-13: 978-0-07-163309-3

ISBN-10/MHID: 0-07-163309-X

$65.00TP ($81.95 CAN)

One CD-ROM (PC- and Mac-compatible)

372 b&w line drawings

Previous ISBNs: 2007

978-0-07-147076-6 • 0-07-147076-X
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Expert advice on improving an applicant’s
chances of acceptance with the right words
and phrases

Teachers, professors, employers, and colleagues are
often called upon for letters of recommendation—and
probably as often find themselves stumped about what
to say. It can be a daunting task when someone’s future
is in the balance. This book written by a writing expert
will help readers find the right words—and avoid the
pitfalls—of creating a letter of recommendation.

Author Paul Bodine explains what makes a recom-
mendation letter good and also what can make it
ineffective. The book contains paragraph-length 
examples of effective recommendation letter writing
for all of the main components of recommendation 
letters and for all of the main users of recommendation
letters.

• Books in the Perfect Phrases series have sold more
than 600,000 copies

• Offers countless phrases and key words for strong
introductions and conclusions, strength and weak-
nesses sections, integrity and ethic sections,
teamwork and interpersonal skills sections, and more

• Perfect for teachers and professors, and employers of
applicants to professional and graduate schools

Paul Bodine (Los Angeles, CA) is a business editor and
writer with 25 years of experience in business, technical,
scholarly, and educational editing and writing. He is a senior
editor at accepted.com, America’s most respected admissions
consulting firm.

A  PA P E R B AC K  O R I G I N A L

PERFECT PHRASES FOR LETTERS OF
RECOMMENDATION
Hundreds of Ready-to-Use Phrases You Can Use to Recommend 
Applicants to College, Grad School, and Professional School
Paul Bodine

D E C E M B E R

McGraw-Hill • College Entrance

Paperback • 5 × 8 • 224 pp

ISBN-13: 978-0-07-162654-5

ISBN-10/MHID: 0-07-162654-9

$10.95TR ($13.95 CAN)

Rights: World     

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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Each book: S E P T E M B E R • McGraw-Hill • Language • Paperback • 4 × 5¾ • Two-color throughout

Rights: US & CAN only

Harrap’s Pocket Language Guides
The essentials students need to bring their language skills to life

From the publisher of leading bilingual dictionaries, here is a series of handy, high-quality language ref-
erences covering essentials that students need to know: grammar, verbs, vocabulary, and script.

Harrap is a leading publisher of language titles, including the bestselling bilingual dictionaries and
phrase books in France.

Grammar

Each book in the series provides concise and comprehensive sum-
maries of all the basic aspects of grammar.

A  PA P E R B AC K  O R I G I N A L

HARRAP’S POCKET 
GERMAN GRAMMAR
272 pp • $10.95TR ($13.95 CAN)

ISBN-13: 978-0-07-163623-0

ISBN-10/MHID: 0-07-163623-4

A  PA P E R B AC K  O R I G I N A L

HARRAP’S POCKET 
PORTUGUESE GRAMMAR
208 pp • $10.95TR ($13.95 CAN)

ISBN-13: 978-0-07-163621-6

ISBN-10/MHID: 0-07-163621-8

Access the catalog onl ine at mhprofess ional .com/ecatalogs

Verbs

Each of these handy books provides complete conjugation tables 
of the 200 most commonly-used verbs and an index of 2,400 
corresponding verbs.

A  PA P E R B AC K  O R I G I N A L

HARRAP’S POCKET 
GERMAN VERBS
304 pp • $10.95TR ($13.95 CAN)

ISBN-13: 978-0-07-163620-9

ISBN-10/MHID: 0-07-163620-X

A  PA P E R B AC K  O R I G I N A L

HARRAP’S POCKET 
PORTUGUESE VERBS
304 pp • $10.95TR ($13.95 CAN)

ISBN-13: 978-0-07-163618-6

ISBN-10/MHID: 0-07-163618-8
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Vocabulary

Thematically organized into 66 subject areas, these guides provide
thousands of essential terms and phrases that will quickly help learn-
ers increase their word power.

A  PA P E R B AC K  O R I G I N A L

HARRAP’S POCKET 
ARABIC VOCABULARY
320 pp • $12.95TR ($15.95 CAN)

ISBN-13: 978-0-07-163615-5

ISBN-10/MHID: 0-07-163615-3

A  PA P E R B AC K  O R I G I N A L

HARRAP’S POCKET 
CHINESE VOCABULARY
320 pp • $12.95TR ($15.95 CAN)

ISBN-13: 978-0-07-163616-2

ISBN-10/MHID: 0-07-163616-1

A  PA P E R B AC K  O R I G I N A L

HARRAP’S POCKET 
GERMAN VOCABULARY
284 pp • $12.95TR ($15.95 CAN)

ISBN-13: 978-0-07-163622-3

ISBN-10/MHID: 0-07-163622-6

A  PA P E R B AC K  O R I G I N A L

HARRAP’S POCKET 
PORTUGUESE
VOCABULARY
352 pp • $12.95TR ($15.95 CAN)

ISBN-13: 978-0-07-163619-3

ISBN-10/MHID: 0-07-163619-6

Over 400,000 Harrap’s Pocket References Sold!

Grammar and Script

These two unique guides not only explain essential grammar points,
but also give students clear guidance on negotiating these non-Roman
scripts.

A  PA P E R B AC K  O R I G I N A L

HARRAP’S POCKET 
ARABIC GRAMMAR
AND SCRIPT
176 pp • $10.95TR ($13.95 CAN)

ISBN-13: 978-0-07-163617-9

ISBN-10/MHID: 0-07-163617-X

A  PA P E R B AC K  O R I G I N A L

HARRAP’S POCKET 
CHINESE GRAMMAR
AND SCRIPT
176 pp • $10.95TR ($13.95 CAN)

ISBN-13: 978-0-07-163624-7

ISBN-10/MHID: 0-07-163624-2
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Michel Thomas Method™—Language Advanced
Unlike most language-learning systems, the Michel Thomas Method enables readers
to naturally and intuitively develop the building blocks for language comprehen-
sion. With these advanced courses, users can strengthen their skills quickly and
easily by listening, speaking, and thinking through the language. Guided by a lan-
guage instructor and native speakers, Michel Thomas Method—Language Advanced
takes learners through an interactive lesson with two other students. In less than five hours,
listeners will have the ability to speak and understand advanced language confidently and easily.

M I C H E L  T H O M A S  M E T H O D ™

DUTCH ADVANCED
Cobie Adkins-de Jong and Els Van Geyte

ISBN-13: 978-0-07-163741-1

ISBN-10/MHID: 0-07-163741-9

$59.95AU ($75.95 CAN)

M I C H E L  T H O M A S  M E T H O D ™

JAPANESE ADVANCED
Helen Gilhooly and Niamh Kelly

ISBN-13: 978-0-07-163762-6

ISBN-10/MHID: 0-07-163762-1

$59.95AU ($75.95 CAN)

M I C H E L  T H O M A S  M E T H O D ™

POLISH ADVANCED
Jolanta Cecula

ISBN-13: 978-0-07-163771-8

ISBN-10/MHID: 0-07-163771-0

$59.95AU ($75.95 CAN)

M I C H E L  T H O M A S  M E T H O D ™

PORTUGUESE ADVANCED
Virginia Catmur

ISBN-13: 978-0-07-163755-8

ISBN-10/MHID: 0-07-163755-9

$59.95AU ($75.95 CAN)

Access the catalog onl ine at mhprofess ional .com/ecatalogs

Each audio pack: S E P T E M B E R • McGraw-Hill • Language • Paperback • 7 × 9¼ • Zippered case

4 audio CDs with 5 hours of recordings and 12-page booklet • Rights: US & CAN only

More than 1
million Michel

Thomas Method
products sold
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Each audio pack: S E P T E M B E R • McGraw-Hill • Language • Paperback • 7 × 9¼ • Zippered case

5 audio CDs with 5 hours of recordings and 12-page booklet • Rights: US & CAN only

M I C H E L  T H O M A S  M E T H O D ™

FRENCH ADVANCED
Michel Thomas

ISBN-13: 978-0-07-160100-9

ISBN-10/MHID: 0-07-160100-7

$59.95AU ($75.95 CAN)

Previous ISBNs: 2007

978-0-07-148034-5 • 0-07-148034-X

M I C H E L  T H O M A S  M E T H O D ™

GERMAN ADVANCED
Michel Thomas

ISBN-13: 978-0-07-160102-3

ISBN-10/MHID: 0-07-160102-3

$59.95AU ($75.95 CAN)

Previous ISBNs: 2007

978-0-07-148035-2 • 0-07-148035-8

M I C H E L  T H O M A S  M E T H O D ™

ITALIAN ADVANCED
Michel Thomas

ISBN-13: 978-0-07-160104-7

ISBN-10/MHID: 0-07-160104-X

$59.95AU ($75.95 CAN)

Previous ISBNs: 2007

978-0-07-148036-9 • 0-07-148036-6

M I C H E L  T H O M A S  M E T H O D ™

SPANISH ADVANCED
Michel Thomas

ISBN-13: 978-0-07-160106-1

ISBN-10/MHID: 0-07-160106-6

$59.95AU ($75.95 CAN)

Previous ISBNs: 2007

978-0-07-148037-6 • 0-07-148037-4

The intuitive learning method 
trusted by millions around the globe
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Quick and easy phrases in ASL for daily life

New in the bestselling Perfect Phrases series, this book
provides 150 essential phrases for communicating with
hearing-impaired users of ASL. ASL expert Barbara
Bernstein Fant—carrying on the work of her late hus-
band Lou—and illustrator Betty Miller make it easy for
readers to pick up key signs for everyday communica-
tion without having to have prior knowledge of signing.
This handy reference is perfect for loved ones, cowork-
ers, medical personnel, service industry personnel, or
anyone who comes in contact with the hearing-
impaired and wants to communicate with them
efficiently and comfortably.

• More than 635,000 Perfect Phrases sold

• Includes manual/finger-spelled alphabet

• From the bestselling author team of The American Sign
Language Phrase Book (235,000-plus sold)

Lou Fant was considered a leading expert in the ASL field.
He was a teacher, interpreter, consultant, sign language coach,
and actor. He was the author of numerous articles and five
books on ASL. 
Barbara Bernstein Fant (Seattle, WA) has taught begin-
ning and advanced ASL at Seattle Central Community
College since 1990. She has served as the chairperson of the
Abused Deaf Women’s Advocacy Services board.

Also available:

Fant, Fant: The American Sign Language Phrase Book,
Third Edition
Paperback • $18.95TR
978-0-07-149713-8 • 0-07-149713-7

A  PA P E R B AC K  O R I G I N A L

PERFECT PHRASES IN AMERICAN SIGN
LANGUAGE FOR BEGINNERS
Lou Fant and Barbara Bernstein Fant; illustrations by Betty C. Miller

O C T O B E R

McGraw-Hill • ASL/Reference

Paperback • 5 × 8 • 176 pp

ISBN-13: 978-0-07-159877-4

ISBN-10/MHID: 0-07-159877-4

$9.95TR ($12.95 CAN)

200 illustrations • Rights: World

Previously announced; all backorders canceled.

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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It’s a thumbs-up for this movie-inspired
guide to learning Spanish

1 Pop in a movie in your DVD player  

2 Turn on the Spanish soundtrack in the DVD options
menu

3 Open up Listen ‘n’ Learn Spanish with Your Favorite
Movies, and relax as you learn core Spanish 
vocabulary and phrases

It is as easy as that to learn thousands of essential
Spanish terms and expressions. Readers follow along
using the book to decipher difficult Spanish passages
while watching (and listening!) to a movie’s Spanish
soundtrack. Listen ‘n’ Learn Spanish with Your Favorite
Movies features comprehensive language notes and
translations for: 

“The Fox and the Hound,” “March of the Penguins,”
“The Absent-Minded Professor,” “Tarzan,” “Eight
Below,” “Home Alone,” “Holes,” “Rocky III,” “Eragon,”
“Hoosiers,” “The Chronicles of Narnia,” “The Princess
Bride,” “Anne of Green Gables,” “Finding Nemo,” “The
Incredibles,” and “Mary Poppins.” 

These films are all family favorites and can be easily
rented from Netflix or other rental stores.

• Unique approach: no other book on the market 
combines this approach to language learning with
popular Hollywood movies

• Includes more than 7,000 Spanish vocabulary 
terms and phrases

• Large audience for Spanish learners wanting 
to improve speaking and listening skills in an 
entertaining way

Scott Thomas and Gaby Thomas (Blythe, CA) are experi-
enced teachers, translators, and interpreters of Spanish. They
are also the authors of The Big Red Book of Spanish Vocabulary
(978-0-07-144725-6, 0-07-144725-3; 2006).

A  PA P E R B AC K  O R I G I N A L

LISTEN ‘N’ LEARN SPANISH 
WITH YOUR FAVORITE MOVIES
Scott Thomas and Gaby Thomas

N O V E M B E R

McGraw-Hill • Language/Spanish

Paperback • 7⅜ × 9⅛ • 304 pp

ISBN-13:  978-0-07-147565-5

ISBN-10/MHID: 0-07-147565-6

$16.95TR ($20.95 CAN)

Rights: World
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Instant Recall MP3 Audio series
Michael M. Gruneberg, Ph.D.

“A simple new way to increase your foreign-language vocabulary . . .”
—Nada El Sawy, Newsweek

Developed by memory expert Dr. Michael M. Gruneberg, the Instant Recall series offers a proven
method to help language-learners build vocabulary and learn basic grammar instantly. All they need to
do is listen, picture mental images, and then respond to the tests. For example: The Spanish for soup is
sopa. The listeners imagine a soup that tastes like soap then keep this picture in mind for about 10
seconds, until the next word is presented. After a set if 8 to10 words, listeners are tested on what
they have learned. Within 10 to 12 hours, they will have a solid foundation of vocabulary and gram-
mar to communicate confidently.

• The Instant Recall method is up to three times more effective than conventional learning methods
and has been proven to work on learners ranging  as young as ten to adulthood

• MP3 format is easily downloaded to iPod and other MP3 listening devices

Michael M. Gruneberg, Ph.D. (Swansea, United Kingdom) is an internationally recognized expert on language
methods. He is former president of the American Society for Applied Research in Memory and Cognition, and is
an established author of language learning materials.

INSTANT RECALL SPANISH
ISBN-13: 978-0-07-163720-6

ISBN-10/MHID: 0-07-163720-6

$24.95AU ($30.95 CAN)

INSTANT RECALL FRENCH
ISBN-13: 978-0-07-163778-7

ISBN-10/MHID: 0-07-163778-8

$24.95AU ($30.95 CAN)

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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Each audio package: N O V E M B E R • McGraw-Hill • Paperback • 5½ × 8½ • 8 pp • vinyl case

Two mp3 disks with 6 hours of audio and an eight-page booklet

INSTANT RECALL PORTUGUESE
including Brazilian Portuguese

ISBN-13: 978-0-07-163734-3

ISBN-10/MHID: 0-07-163734-6

$27.95AU ($34.95 CAN)

INSTANT RECALL RUSSIAN

ISBN-13: 978-0-07-163783-1

ISBN-10/MHID: 0-07-163783-4

$27.95AU ($34.95 CAN)

INSTANT RECALL ITALIAN
ISBN-13: 978-0-07-163727-5

ISBN-10/MHID: 0-07-163727-3

$24.95AU ($30.95 CAN)

INSTANT RECALL CHINESE
ISBN-13: 978-0-07-163726-8

ISBN-10/MHID: 0-07-163726-5

$24.95AU ($30.95 CAN)



128 F a l l  2 0 0 9

A  PA P E R B AC K  O R I G I N A L

GERMAN CONVERSATION
DEMYSTIFIED
A Self-Teaching Guide
Ed Swick

Conversation Demystified
Unlock the riddle of speaking and interacting in another language

These new books in the bestselling Demystified series provide a solid foundation for building conver-
sation skills in a new language. Readers go at their own pace as they are guided through the
fundamentals of communicating in German or in Spanish. Organized around everyday themes such as
meeting people, making plans, and talking on the phone each chapter features an in-depth dialog pre-
sented both in the book and on the audio, coverage of essential communication skills (such as asking
a question or making comparisons), review of key grammar points, and written and verbal activities
to reinforce new communication skills.

• More than 1.2 million books have been sold in the Demystified series since its launch in 2002

• A proven method that works as a complement to formal courses and as a learning tool for self-study

• Includes self-tests in the book and on the CDs—as well as a “final exam”—so students can monitor
their progress

Ed Swick (Chicago, IL) taught German for 30 years. He is the author of several books on learning German.
Jenny Petrow (Washington, D.C.) is an experienced developer of Spanish curriculum. 
Saskia Gorospe Rombouts (Chicago, IL) is an experienced teacher, editor, writer, and developer of Spanish
and ESL curriculum.

A  PA P E R B AC K  O R I G I N A L

SPANISH CONVERSATION
DEMYSTIFIED
A Self-Teaching Guide
Jenny Petrow and Saskia Gorospe Rombouts

N O V E M B E R

McGraw-Hill • Language

Paperback • 7⅜ × 9⅛ • 256 pp

ISBN-13: 978-0-07-162722-1

ISBN-10/MHID: 0-07-162722-7

$27.95TR ($34.95 CAN)

Two 75-minute audio CDs • Rights: World

N O V E M B E R

McGraw-Hill • Language

Paperback • 7⅜ × 9⅛ • 256 pp

ISBN-13: 978-0-07-162707-8

ISBN-10/MHID: 0-07-162707-3

$27.95TR ($34.95 CAN)

Two 75-minute audio CDs • Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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Decode the mystery of English grammar to
add polish to papers, emails, business
letters, and more

English Grammar Demystified teaches the fundamentals
of the subject in an easy, step-by-step approach that
allows readers to learn at their own pace. With help
from this book, students will understand the parts of
speech, learn to use punctuation correctly, master verb
tenses, spot and avoid common grammatical errors, and
improve their overall sentence structures. Throughout
the book readers can monitor their progress through
self-tests, and a comprehensive final exam at the end of
the book gives instant feedback on new language skills.

• English Grammar Demystified is great for self-study, as
well as a supplement to a formal high school or
undergraduate English or writing course

• Appropriate for native English speakers who need
help deciphering the often-complicated grammar
rules or need to polish their speaking or writing skills

Phyllis Dutwin (North Kingstown, RI) is an adult educator
with more than 30 years experience designing reading, writ-
ing, and ESL programs as well as in teaching children and
adults in classroom and individual settings.

Related McGraw-Hill Titles:

Baugh:  Essentials of English Grammar 
Paperback • $9.95TR
978-0-07-145708-8 • 0-07-145708-9

Lester:  McGraw-Hill English Grammar and Usage
Handbook
Paperback • $14.95TR
978-0-07-144133-9 • 0-07-144133-6

A  PA P E R B AC K  O R I G I N A L

ENGLISH GRAMMAR DEMYSTIFIED
A Self-Teaching Guide
Phyllis Dutwin

N O V E M B E R

McGraw-Hill • Language Reference

Paperback • 7⅜ × 9⅛ • 432 pp

ISBN-13: 978-0-07-160080-4

ISBN-10/MHID: 0-07-160080-9

$21.95TR ($27.95 CAN)

Rights: World
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The bestselling Demystified series makes
learning Chinese a no-brainer

Chinese Demystified walks readers step by step through
the fundamentals and moves on to more advanced top-
ics. Each chapter concludes with a self-test that allows
readers to track their progress and a comprehensive
final exam at the end of the book gives instant feedback
on new language skills. The book includes characters in
simplified and traditional formats along with pinyin
phonetic translation for easy pronunciation.

• More than 1.2 million Demystified books sold

• Ideal for beginners looking to build a solid foundation
in Chinese as well as intermediate students who want
to keep their skills sharp

Claudia Ross, Ph.D. (Worcester, MA) is a professor of
Chinese at Holy Cross University. She is the author of
Schaum’s Outline of Chinese Grammar (978-0-07-137764-5, 
0-07-137764-6; 2004).

Demystifying language learning!

Petrow: Spanish Demystified
Paperback • $19.95TR
978-0-07-147658-4 • 0-07-147658-X

Heminway: French Demystified
Paperback • $19.95TR
978-0-07-147660-7 • 0-07-147660-1

Danesi: Italian Demystified
Paperback • $19.95TR
978-0-07-147659-1 • 0-07-147659-8

A  PA P E R B AC K  O R I G I N A L

CHINESE DEMYSTIFIED
A Self-Teaching Guide
Claudia Ross, Ph.D.

D E C E M B E R

McGraw-Hill • Language/Chinese

Paperback • 7⅜ × 9⅛ • 432 pp

ISBN-13: 978-0-07-147725-3

ISBN-10/MHID: 0-07-147725-X

$21.95TR ($27.95 CAN)

Rights: World

Previously announced; all backorders canceled.

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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Decode ASL with guidance from a
Gallaudet University professor and a
helpful DVD

Great as a supplement to a high-school or college
course or for self-study, American Sign Language
Demystified walks readers step-by-step through the fun-
damentals of this visual language. At their own pace,
users will learn basic grammar structures, discover the
nuances of body language in ASL, master how to con-
vey time versus verb tense in other languages, and build
a useful ASL vocabulary of signs and phrases.

Throughout the book learners can monitor their
progress through self-tests, and a comprehensive final
exam at the end of the book gives instant feedback on
new language skills. The book also features 150 photos
of signing in progress as well as a 90-minute DVD of
phrases and conversations in ASL.

• More than 1.2 million books have been sold in the
Demystified series since its launch in 2002

• A thorough guide that works as a complement to for-
mal courses and as a learning tool for self-study

Kristin Mulrooney, Ph.D. (Washington, DC) is an assistant
professor of linguistics at Gallaudet University, the world’s
only liberal arts university for the Deaf. Dr. Mulrooney’s
research interest is focused on the relationship between lan-
guage theory and language use.

Related McGraw-Hill Title:

Fant: The American Sign Language Phrase Book, 
Third Edition
Paperback • $18.95TR
978-0-07-149713-8 • 0-07-149713-7

A  PA P E R B AC K  O R I G I N A L

AMERICAN SIGN LANGUAGE
DEMYSTIFIED WITH DVD
A Self-Teaching Guide
Dr. Kristin Mulrooney

D E C E M B E R

McGraw-Hill • ASL Reference

Paperback • 7⅜ × 9⅛ • 304 pp

ISBN-13: 978-0-07-160137-5

ISBN-10/MHID: 0-07-160137-6

$24.95TR ($30.95 CAN)

One 90-minute DVD; 150 b&w photos

Rights: World
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An all-in-one resource to help ESL students
sharpen their verb and grammar skills

Written with ESL learners in mind, this book provides
essential concepts regarding verbs and grammar, as well
as an appendix of helpful verb tables. English Verbs &
Essentials of Grammar contains a multitude of examples
using contemporary language to give readers a taste of
the language in real-life situations. Each unit focuses on
a single verbal or grammatical concept, providing con-
cise yet comprehensive explanations.

• Convenient tables throughout the book make verb
tenses and other areas of grammar immediately
accessible

• This small-but-mighty resource is more portable than
big verb references but still provides thorough cover-
age of English grammar

• Focused on topics ESL learners need to know, which
differ from those geared to native English-language
speakers

Ed Swick (Chicago, IL) has taught ESL for more than 30
years. During this time, he has written numerous titles on the
subject.

Related McGraw-Hill Titles:

Wightwick:  Arabic Verbs and Essentials of Grammar
Paperback • $12.95TR
978-0-07-149805-0 • 0-07-149805-2

Oudot:  French Verbs and Essentials of Grammar 
Paperback • $9.95TR
978-0-07-149804-3 • 0-07-149804-4

A  PA P E R B AC K  O R I G I N A L

ENGLISH VERBS & ESSENTIALS OF
GRAMMAR FOR ESL LEARNERS
Ed Swick

D E C E M B E R

McGraw-Hill • ESL

Paperback • 5⅞ × 9 • 160 pp

ISBN-13: 978-0-07-163229-4

ISBN-10/MHID: 0-07-163229-8

$10.95TR ($13.95 CAN)

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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COMPUTING
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The only book to cover and compare
Oracle’s online analytic processing products

With the acquisition of Hyperion Systems in 2007,
Oracle finds itself owning the two most capable OLAP
products on the market—Essbase and the OLAP
Option to the Oracle Database. Written by the most
knowledgeable experts on both Essbase and Oracle
OLAP, this Oracle Press guide explains how these
products are similar and how they differ. The book will
help the reader architect the Oracle OLAP product
that is most appropriate for his or her application, and
build, tune, and maintain OLAP solutions.

• Oracle is a strong second in the worldwide OLAP
market

Michael Schrader (Evergreen, CO) is the director of BI
Strategy at Oracle. Dan Vlamis (Liberty, MO), founder of
Vlamis Software Solutions, Inc., is a beta tester and customer
advisory board member for Oracle BI and OLAP-related
products. Mike Nader (Santa Clara, CA) is a global domain
expert for Essbase and Analytics with Oracle’s Enterprise
Performance Management and Business Intelligence team.
Chris Claterbos (Lawrence, KS) is consulting manager for
Vlamis Software, specializing in data warehousing and BI
implementations. Dave Collins (Chicago, IL) has been 
working with Essbase as a consultant and instructor for more
than 15 years. Mitch Campbell (Redwood Shores, CA) is a
global domain expert for Business Intelligence at Oracle.
Floyd Conrad (Dallas, TX) has been working with Hyperion
Planning as a customer and sales consultant for more than 
15 years.

Related Oracle Press Title:

Armstrong-Smith: Oracle Discoverer 10g Handbook
Paperback • $69.99TR
978-0-07-226214-8 • 0-07-226214-1

ORACLE ESSBASE & ORACLE OLAP
The Guide to Oracle’s Multidimensional Solution
Michael Schrader, Dan Vlamis, Mike Nader, Chris Claterbos, Dave Collins, 
Mitch Campbell, and Floyd Conrad

O C T O B E R

Oracle Press • Oracle

Paperback • 7⅜ × 9¼ • 544 pp

ISBN-13: 978-0-07-162182-3

ISBN-10/MHID: 0-07-162182-2

$59.99TR ($75.95 CAN)

100 b&w illustrations • Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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The first comprehensive guide to cover the
latest release of Oracle Enterprise Manager
10g Grid Control

With this Oracle Press guide, readers will gain both an
implementation reference and the practical hands-on
knowledge needed to centrally manage enterprise
applications, middleware, and databases in an efficient
way with Oracle Enterprise Manager 10g Grid Control.

The first part of the book focuses on the roll-out and
deployment of the management infrastructure. The
book goes on to provide tips and tricks for administra-
tors to make the most efficient use of the infrastructure
once Grid Control is operational. Readers will learn
how to maximize all of the product’s capabilities in
order to achieve greater agility, better service quality,
and lower operational costs across the enterprise.

• Oracle’s license revenues for Grid Control nearly
doubled from 2003 to 2005

• 77 percent of Oracle customers use Grid Control,
according to a recent Oracle OpenWorld survey

• The authors have worked with Oracle Enterprise
Manager and customers using the product since its
inception

Werner De Gruyter (Redwood Shores, CA) works at
Oracle helping critical accounts with their roll-out and
deployment of Grid Control. Matthew Hart (Kansas City,
MO) is the coauthor of Oracle 10g High Availability with RAC,
Flashback, and Data Guard (978-0-07-225428-0) and Oracle
Database 10g RMAN Backup and Recovery (978-0-07-226317-6).
Daniel Nguyen (Colorado Springs, CO) has more than 10
years of experience in the software industry, including at
Oracle Corporation.

Related Oracle Press Title:

New: Oracle Enterprise Manager 10g Grid Control
Implementation Guide
Paperback • $59.99TR
978-0-07-149275-1 • 0-07-149275-5

ORACLE ENTERPRISE MANAGER 10g
GRID CONTROL HANDBOOK
Werner De Gruyter, Matthew Hart, and Daniel Nguyen

O C T O B E R

Oracle Press • Oracle

Paperback • 7⅜ × 9¼ • 784 pp

ISBN-13: 978-0-07-163422-9

ISBN-10/MHID: 0-07-163422-3

$64.99TR ($81.95 CAN)

125 b&w illustrations • Rights: World
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A fully updated Oracle Press bestseller,
covering Oracle Database 11g Release 2
RMAN

Complete with full details on the latest release of
Oracle Recovery Manager, this is an indispensable guide
for Oracle database and systems administrators, pro-
viding both in-depth explanations and examples. This
expert guide will serve as both a desk reference and
guided instruction for understanding, configuring, and
administering RMAN.

Oracle Database 11g RMAN Backup & Recovery begins
by covering the conceptual framework and moves to a
heavily hands-on approach. Readers will learn tech-
niques for setting up RMAN-ready databases, creating
reliable backups, and performing accurate Oracle sys-
tem restores.

• Oracle is the world’s number-one relational database
management system

• Recovery Manager comes free with a licensed Oracle
database

• Sample code from the book will be available for
download

Matthew Hart (Kansas City, MO) works in Emerging
Technologies and Platform at Avaya Global Services.
Previously, he was principal support engineer at Oracle
Corporation. He is the coauthor of several Oracle Press
titles. Robert G. Freeman (Salt Lake City, UT) is a principal
DBA and Team Manager at the Church of Jesus Christ of
Latter-day Saints. He is the author of several books, including
Oracle Database 11g New Features (978-0-07-149661-2).

Related Oracle Press Title:

Hart: Oracle 10g High Availability with RAC, Flashback,
and Data Guard
Paperback • $62.99TR
978-0-07-225428-0 • 0-07-225428-9

ORACLE DATABASE 11g RMAN 
BACKUP & RECOVERY
Matthew Hart and Robert G. Freeman

O C T O B E R

Oracle Press • Oracle

Paperback • 7⅜ × 9¼ • 720 pp

ISBN-13: 978-0-07-162860-0

ISBN-10/MHID: 0-07-162860-6

$59.99TR ($75.95 CAN)

Previous ISBNs: 2007

978-0-07-226317-6 • 0-07-226317-2 

175 b&w illustrations • Rights: World
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N O V E M B E R

Oracle Press • Middleware/Oracle

Paperback • 7⅜ × 9⅛ • 704 pp

ISBN-13: 978-0-07-162254-7

ISBN-10/MHID: 0-07-162254-3

$59.99TR ($75.95 CAN)

100 b&w illustrations • Rights: World

ORACLE FUSION 
DEVELOPER GUIDE
Building Rich Internet Applications with Oracle ADF
Business Components and ADF Faces
Frank Nimphius and Lynn Munsinger

In the thoroughly explained examples throughout this Oracle
Press guide, readers will find the shortest path to success in
developing for the Oracle Fusion environment. Oracle Fusion
Developer Guide covers common problems and use-cases, provid-
ing code and explanations that ultimately make developers more
productive from the start. The book delivers the vital knowledge
necessary to become a skilled ADF and ADF Faces Rich Client
application developer.

• The audience includes the more than five million members of
Oracle Technology Network (OTN)

• Written by world-renowned Oracle Middleware developers

Frank Nimphius (Germany) is a principal product manager for Oracle
Application Development Tools. Lynn Munsinger (Denver, CO) is a prin-
cipal product manager for Oracle Application Development Tools and is
the lead developer for Oracle’s Fusion Order demonstration application.

N O V E M B E R

Oracle Press • ERP/Oracle

Paperback • 7⅜ × 9¼ • 576 pp

ISBN-13: 978-0-07-162942-3

ISBN-10/MHID: 0-07-162942-4

$59.99TR ($75.95 CAN)

85 b&w illustrations • Rights: World

ORACLE E-BUSINESS SUITE
DEVELOPMENT & EXTENSIBILITY
HANDBOOK
Anil Passi and Vladimir Ajvaz

This one-of-a-kind resource covering Oracle E-Business Suite
11i/12 teaches readers how to be more efficient and productive
when customizing and extending Oracle E-Business Suite.
Readers are guided with proven development techniques for the
complex requirements of a project implementation which they
will be able to apply right away. The book includes reusable code
listings as well as detailed explanations that can be put in prac-
tice in real-world scenarios.

• The Enterprise Applications business is a $90 billion market
worldwide, and Oracle is second only to SAP in this area

• Oracle E-Business Suite is implemented by global blue-chip
companies such as GE, Pfizer, and PepsiCo

Anil Passi (UK) is an Oracle ACE with more than 10 years of technical
consulting experience. He is a speaker on Oracle Applications, and an
Oracle University trainer. Vladimir Ajvaz (UK) heads the future tech-
nologies development team at the Imperial College in London.
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The only book on Oracle’s Service-
Oriented Architecture suite of applications

Written by internationally recognized experts and
Oracle ACE Directors for Fusion Middleware, this
Oracle Press guide explains how Oracle SOA Suite 
11g can be used to successfully implement an enter-
prise-wide Service-Oriented Architecture (SOA). All 
of the components of the suite are covered in detail.

Oracle SOA Suite 11g Handbook provides a complete
introduction for all Oracle developers and administra-
tors, and covers development, administration, and
governance. A hands-on case study used throughout
the book puts the components of the suite into prac-
tice. Examples from the book will be available for
download.

• IDC estimates that worldwide spending on SOA-
related software in 2006 was $2 billion, and forecasts
that spending will reach nearly $11 billion by 2011

• Oracle SOA Suite was awarded InfoWorld’s 2008
Technology of the Year Award: Applications and
Middleware

Lucas Jellema (Rotterdam, Netherlands) is a consultant and
expertise manager with a primary focus on the Oracle SOA
Suite. He is an Oracle ACE Director (Fusion Middleware).
Lonneke Dikmans (Rotterdam, Netherlands) is a consult-
ant and managing partner at Approach Alliance. She is an
Oracle ACE Director and winner of Oracle Fusion
Middleware Developer of the year 2007 award from Oracle
Magazine.

Related Oracle Press Titles:

Roy-Faderman: Oracle JDeveloper 10g Handbook
Paperback • $62.99TR
978-0-07-225583-6 • 0-07-225583-8

Koletzke: Oracle JDeveloper 10g for Forms & PL/SQL
Developers
Paperback • $49.99TR
978-0-07-225960-5 • 0-07-225960-4

ORACLE SOA SUITE 11g HANDBOOK
Lucas Jellema and Lonneke Dikmans

D E C E M B E R

Oracle Press • Middleware/Oracle

Paperback • 7⅜ × 9¼ • 656 pp

ISBN-13: 978-0-07-160897-8

ISBN-10/MHID: 0-07-160897-4

$59.99TR ($75.95 CAN)

200 b&w illustrations • Rights: World
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The first and only book to offer complete
coverage of Oracle’s strategic portal
project of the future

Oracle WebCenter is an integrated suite of products
designed for creating dynamic, highly productive user
work environments that take advantage of Service-
Oriented Architecture (SOA), connecting enterprise
systems more effectively with users.

Oracle WebCenter 11g Handbook explains how to build
rich, highly customizable Enterprise 2.0 JavaEE applica-
tions. Written by Oracle experts, the book provides
in-depth information on WebCenter concepts, archi-
tecture, design, and implementation. Developers will
learn how to integrate content from document man-
agement systems, add and manage runtime
customization capabilities, and integrate with other
applications.

• The majority of the world’s leading organizations use
Oracle Fusion Middleware, including 90 of the
Fortune 100 companies

• Oracle WebCenter is the centerpiece of Oracle
Fusion Middleware

Frédéric Desbien (Quebec City, Canada) is a senior Java
systems architect and SOA specialist working for Fujitsu
Consulting. Peter Moskovits (Redwood Shores, CA) is a
senior principal product manager for Oracle WebCenter, and
leads the product management efforts for Web 2.0 and social
networking application development. Philipp Weckerle
(Austria) leads the product management efforts on Oracle
Reports and Content integration at Oracle Corporation.

Related Oracle Press Title:

Roy-Faderman: Oracle JDeveloper 10g Handbook
Paperback • $62.99TR
978-0-07-225583-6 • 0-07-225583-8

ORACLE WEBCENTER 11g HANDBOOK
Build Rich, Customizable Enterprise 2.0 Applications
Frédéric Desbien, Peter Moskovits, and Philipp Weckerle

D E C E M B E R

Oracle Press • Middleware/Oracle

Paperback • 7⅜ × 9¼ • 576 pp

ISBN-13: 978-0-07-162932-4

ISBN-10/MHID: 0-07-162932-7

$59.99TR ($75.95 CAN)

300 b&w illustrations • Rights: World



140 F a l l  2 0 0 9

MICROSOFT® SQL SERVER™

2008 HIGH AVAILABILITY 
WITH CLUSTERING & 
DATABASE MIRRORING
Michael Otey

Featuring practical management procedures and real-world case
studies, this new volume details the latest database and server
failure prevention techniques for SQL Server 2008. Readers will
learn practical steps to ensure zero database loss, avoid system
downtime, and provide instant data backups. All of the cutting-
edge high availability features included in SQL Server 2008 are
covered in the book.

• SQL Server continues to see double-digit growth annually

• Written by a high-profile SQL Server expert

Michael Otey (Portland, OR) is the technical director for both SQL
Server Magazine and Windows IT Pro, and is president of TECA, Inc., a
software development and consulting company. He is the author of
Microsoft SQL Server 2005 Developer’s Guide (978-0-07-226099-1),
Microsoft SQL Server 2008 New Features (978-0-07-154640-9), and sev-
eral other books on SQL Server.

N O V E M B E R

McGraw-Hill • Databases/SQL Server

Paperback • 7⅜ × 9⅛ • 350 pp

ISBN-13: 978-0-07-149813-5

ISBN-10/MHID: 0-07-149813-3

$39.99TR ($49.95 CAN)

40 b&w illustrations • Rights: World

DATA MODELING: 
A BEGINNER’S GUIDE
Andy Oppel

Written by bestselling author Andy Oppel, this fast-paced 
tutorial explains how to create data models in order to gather
business requirements and use them to produce conceptual, 
logical, and physical database designs. The techniques presented
in Data Modeling: A Beginner’s Guide are applicable to any database
management system, regardless of vendor. Data warehouses, data
marts, and enterprise data modeling are discussed.

• Database-oriented jobs are proving to be recession-proof

• General database skills are in high demand worldwide

Andy Oppel (Alameda, CA) has taught database technology for the
University of California for more than 20 years. He is the bestselling
author of Databases Demystified (978-0-07-225364-1), 
SQL Demystified (978-0-07-226224-7), and Databases: A Beginner’s 
Guide (978-0-07-160846-6) and co-author of SQL: A Beginner’s Guide,
Third Edition (978-0-07-154864-9).

J A N U A R Y

McGraw-Hill • Databases

Paperback • 7⅜ × 9¼ • 400 pp

ISBN-13: 978-0-07-162398-8

ISBN-10/MHID: 0-07-162398-1

$39.99TR ($49.95 CAN)

50 illustrations • Rights: World
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OCA/OCP ORACLE DATABASE
11g: ALL-IN-ONE EXAM GUIDE
Exams 1Z0-051, 1Z0-052, & 1Z0-053
John Watson, Roopesh Ramklass, and Bob Bryla

This Oracle Press certification exam guide covers all of the
exam objectives on the Administration I and II exams and on the
SQL Fundamentals exam. Ideal as both exam guide and on-the-
job reference, this book includes examples, practice questions,
lab questions, and a summary in each chapter. The book includes
150+ practice questions, and the CD-ROM contains three full
practice exams, with three more available for download, plus an
e-book. This is the most comprehensive preparation tool avail-
able for the OCA and OCP exams.

• There are nearly 400,000 OCPs worldwide

John Watson, OCP (Oxford, UK) is a consultant with BLP
Management Consultants. He taught for Oracle University in South
Africa. Roopesh Ramklass, OCP (South Africa) is a technical special-
ist with 10 years of experience. Bob Bryla, OCP (Dodgville, WI) has
been working with databases for more than 15 years.

N O V E M B E R

McGraw-Hill • Certification

Paperback • 7⅜ × 9¼ • 608pp

ISBN-13: 978-0-07-163811-1

ISBN-10/MHID: 0-07-163811-3

$39.99TR ($49.95 CAN)

One CD-ROM • 250 b&w illustrations

Rights: World

IC3 CERTIFICATION STUDY GUIDE
Pass All Three IC3 Exams
Ron Gilster

Covering the Internet and Computing Core (IC3) 2009 standard,
this study guide offers complete details on all of the topics on
the brand-new IC3 certification exam. Readers will get coverage
of the objectives required to pass all three IC3 exams:
Computing Fundamentals, Key Applications, and Living Online.
Each chapter includes an overview of primary topics covered
along with end-of-chapter questions and challenging exercises to
help readers gain understanding through hands-on practice. The
CD-ROM includes practice exams and an e-book.

• The IC3 certification was created by Certiport, Inc., in 
2001 to address the need for a globally recognized 
standard of basic computing knowledge

• U.S. high schools are introducing IC3 into their 
vocational/technical programs

Ron Gilster,  CompTIA A+, CompTIA Network+, CCNA
(Spokane, WA) is the author of many bestselling books on networking,
PC hardware, and IT career certifications, including CEA-CompTIA DHTI+
Digital Home Technology Integrator All-in-One Exam Guide (978-0-07-154665-2).

S E P T E M B E R

Oracle Press • Certification/Oracle

Hardcover • 7⅜ × 9¼ • 1200 pp

ISBN-13: 978-0-07-162918-8

ISBN-10/MHID: 0-07-162918-1

$89.99TR ($112.95 CAN)

Previous ISBNs: 2006
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Rights: World
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S E C O N D  E D I T I O N

CAPM®/PMP® PROJECT
MANAGEMENT PROFESSIONAL
ALL-IN-ONE EXAM GUIDE
Joseph Phillips

Newly revised to cover the latest update to the PMBOK (the
Project Management Body of Knowledge, from PMI), this is the
only self-study, test-preparation resource to cover both the
CAPM (Certified Associate in Project Management) and PMP
(Project Management Professional) certification exams. The book
also serves as an essential on-the-job reference. The CD-ROM
includes two 100-question exams, four videos, and score tracker
spreadsheets.

• There are close to 290,000 PMPs worldwide and PMI member-
ship increased more than 10 percent from 2007 to 2008

Joseph Phillips, PMP, IIBA CBAP, CompTIA Project+,
(Indianapolis, IN) is a leading project management consultant and educa-
tor. He is the author of several books, including PMP Project Management
Professional Study Guide, Second Edition (978-0-07-226290-2).

PMP CERTIFICATION: 
A BEGINNER’S GUIDE
George G. Angel

This accessible guide provides readers with the first step
towards Project Management Professional certification, covering
the fundamentals of project management. Based on the fourth
edition of PMI’s Project Management Body of Knowledge
(PMBOK), the book educates readers about this growing 
profession. The author introduces the importance of using PMI
worldwide standard methods, framework and processes, the five
process groups, nine knowledge areas, and project life cycle. A
case study is built upon throughout the book to demonstrate
continuity and progress.

• Project Management is recognized as one of the 
fastest-growing professions in today’s product 
development and information services industries

• Computerworld listed PMP as one of the nine hottest 
skills for 2009

George G. Angel, PMP (Fort Collins, CO) is a an IBM Certified
Professional Executive Project Manager.  A 40-year IBM veteran, he designs
project management education and trains project executives at IBM. 

N O V E M B E R

McGraw-Hill • Project Management

Paperback • 7⅜ × 9⅛ • 512 pp

ISBN-13: 978-0-07-163370-3
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75 b&w illustrations • Rights: World

O C T O B E R

McGraw-Hill • Project Management

Hardcover • 7⅜ × 9¼ • 612 pp

ISBN-13: 978-0-07-163299-7

ISBN-10/MHID: 0-07-163299-9

$49.99TR ($62.95 CAN)

Previous ISBNs: 2007

978-0-07-148748-1 • 0-07-148748-4

One CD-ROM • 80 b&w illustrations

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs



143M c G r a w - H i l l

D E C E M B E R

McGraw-Hill • Certification/Virtualization

Paperback • 7⅜ × 9⅛ • 560 pp

ISBN-13: 978-0-07-163368-0

ISBN-10/MHID: 0-07-163368-5

$49.99TR ($62.95 CAN)
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Rights: World

VMWARE CERTIFIED
PROFESSIONAL VCP 
STUDY GUIDE
Exam 310
Robert Schmidt

In this book, VMware expert Rob Schmidt guides readers
through the technologies and exam objectives required to pass
the VMware Certified Professional (VCP) Exam 310. The book
serves as a reference tool to VMware products and technolo-
gies, as well as a fully integrated self-study guide. The CD-ROM
includes two complete practice exams, a flash card study deck,
and an e-book.

• VMware is the global leader in virtualization solutions with a
customer base of more than 120,000

Rob Schmidt, VCP (Stow, OH) is a network engineer with more 
than 15 years of experience. He is active on the VMware community
Web sitesparticularly on VCP sites.

S E C O N D  E D I T I O N

PRINCIPLES OF 
COMPUTER SECURITY
CompTIA Security+™ and Beyond
Greg White,Wm. Arthur Conklin, et al.

Revised by two of the leaders in IT security education and now
in full color, this is the bestselling academic resource for
Security+, the fastest-growing IT credential from CompTIA.
Optimized for the school market, this is a curriculum-based ref-
erence that also covers all exam objectives for the CompTIA
Security+ certification. The CD-ROM includes more than 200
practice questions, video training, and an e-book.

• There are more than 32,000 CompTIA Security+ certified 
professionals worldwide

• Online learning center and materials are available for 
instructors and students

Greg White, CompTIA Security+, CISSP (San Antonio, TX) is an
associate professor of computer science at the University of Texas at
San Antonio. Wm. Arthur Conklin, CompTIA Security+, CISSP
(Houston, TX) is an assistant professor of information and logistics
technology at the at the University of Houston.

O C T O B E R

McGraw-Hill • Certification/Security

Paperback • 7⅜ × 10⅞ • 800 pp

ISBN-13: 978-0-07-163375-8
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A fully revised and updated security
bestseller—complete with five new sins

Michael Howard and David LeBlanc, who teach
Microsoft employees and the world how to secure
code, have partnered again with John Viega, who 
uncovered the original 19 deadly programming sins.
They have completely updated their book to address
the most recent vulnerabilities and have added five
brand-new sins affecting mobile devices.

24 Deadly Sins of Software Security reveals the most
common security coding errors and explains how to fix
each one—or better yet, avoid them from the start.
Essential for all software developers, the book covers
all platforms, languages, and types of applications.

• New content on Web 2.0 technologies, databases,
cryptography, and more

• There are more than 25 million software developers
worldwide—all of them can benefit from this book

“Ninety-five percent of software bugs are caused by
the same 19 programming flaws.” 

—Amit Yoran, Former Director, 
Department of Homeland Security’s 

National Cyber Security Division

Michael Howard (Austin, TX) is a principal security 
program manager on the Trustworthy Computing Group’s
Security Engineering team at Microsoft. 
David LeBlanc, Ph.D. (Monroe, WA), is a founding member
of the Trustworthy Computing Initiative at Microsoft. 
John Viega (Boston, MA) is the CEO of Stonewall Software.
Previously, he was vice president and chief security architect
at McAfee.

24 DEADLY SINS OF SOFTWARE
SECURITY
Programming Flaws & How to Fix Them
Michael Howard, David LeBlanc, and John Viega

O C T O B E R

McGraw-Hill • Security/Programming

Paperback • 7⅜ × 9¼ • 464 pp

ISBN-13: 978-0-07-162675-0
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$49.99TR ($62.95 CAN)

Previous ISBNs: 2006

978-0-07-226085-4 • 0-07-226085-8

70 b&w illustrations • Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs



145M c G r a w - H i l l

A completely updated bestseller with six
brand-new chapters covering the latest
computer forensics cases

In this new edition, the leading experts in computer
forensics reveal the secrets and strategies for investigat-
ing computer crime in the internationally bestselling
Hacking Exposed format. Readers will get detailed infor-
mation on crucial procedures to successfully prosecute
violators while avoiding the pitfalls of illicit searches, 
privacy violations, and illegally obtained evidence.

Hacking Exposed Computer Forensics, Second Edition
includes six brand-new chapters to cover IP theft,
employee misconduct, securities fraud, embezzlement,
organized crime and hacking, and foreign corrupt prac-
tices/money laundering. An entire new section dedicated
to specific case types puts techniques into context and
gives general frameworks for each scenario.

• IDC projects the computer forensics market will be
$634 million in the U.S. in 2009 and $1.8 billion glob-
ally by 2011

• Previous edition sold nearly 11,000 copies

Aaron Philipp (Austin, TX) is a managing consultant in the
D&I practice at Navigant Consulting where he specializes in
computer forensics and high-tech investigations. 
David Cowen, CISSP (Murphy, TX) is a partner at G-C
Partners, LLC, where he provides expert witness services
and consulting to Fortune 500 companies nationwide.
Chris Davis, CISA, CISSP (Irving, TX) is an information
security and computer forensics author, trainer, and presenter.

More Hacking Exposed Bestsellers:

McClure: Hacking Exposed 6
Paperback • $49.99TR
978-0-07-161374-3 • 0-07-161374-9

Cannings: Hacking Exposed Web 2.0
Paperback • $49.99TR
978-0-07-149461-8 • 0-07-149461-8

S E C O N D  E D I T I O N

HACKING EXPOSED COMPUTER
FORENSICS
Aaron Philipp, David Cowen, and Chris Davis

O C T O B E R

McGraw-Hill • Security/Networking

Paperback • 7⅜ × 9¼ • 650 pp

ISBN-13: 978-0-07-162677-4

ISBN-10/MHID: 0-07-162677-8

$49.99TR ($62.95 CAN)
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PROMOTIONAL CAMPAIGN

• Targeted Online Advertising
and Publicity on Security Sites

• Email Campaign to 
Targeted Lists

• Promotion at all Major 
Security Conferences
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A practical guide to one of the hottest
topics in enterprise IT

Economic pressures have forced companies to look to
a new model of providing IT services. Cloud Computing:
A Practical Approach offers a comprehensive review 
of this new paradigm of Internet-based enterprise
applications and services.

This approachable guide begins with a broad introduc-
tion to cloud computing, and then covers currently
available solutions and how organizations can benefit
from their use. The book includes details on essential
topics such as infrastructure platforms, services stan-
dards, and storage.

• By 2011, Merrill Lynch forecasts that the cloud 
computing market will be worth more than $160 
billion USD

• Cloud computing is a key component of the green IT
movement as it represents a more efficient use of
computing resources

• Google and Amazon have both launched successful
cloud computing solutions

Toby J. Velte, Ph.D. (Lake Elmo, MN) is an internationally
bestselling author of business technology articles and books.
He is co-founder of Velte Publishing, Inc. 
Anthony T. Velte, CISSP, CISA (Woodbury, MN) is co-
founder of Velte Publishing, Inc., and the co-author of more
than a dozen technology books.
Robert Elsenpeter (Woodbury, MN) is an award-winning
journalist, freelance writer, and author of more than a dozen
technology books.

Related McGraw-Hill Title:

Velte: Green IT
Paperback • $29.99TR
978-0-07-159923-8 • 0-07-159923-1

CLOUD COMPUTING: 
A PRACTICAL APPROACH
Toby J. Velte, Anthony T. Velte, and Robert Elsenpeter
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N O V E M B E R

McGraw-Hill • Networking

Paperback • 7⅜ × 9¼ • 400 pp

ISBN-13: 978-0-07-162862-4

ISBN-10/MHID: 0-07-162862-2

$59.99TR ($75.95 CAN)

Rights: World

WIRELESS MOBILITY
Neil Reid

Neil Reid, wireless Cisco expert and bestselling author, covers
cutting-edge wireless mobility topics with a focus on the latest
WLANs. Wireless Mobility covers the newest technologies,
including WiFi, WiMAX, 802.11n, 802.15, mobile cellular, Zigbee,
PTT, and more. This book will prepare IT and business-process
stakeholders to lead the discussions on mobility and implement
a wireless mobile network.

• The worldwide WLAN enterprise market generates $2 billion
USD per year

Neil Reid (Richardson, TX) has been at Cisco Systems since 1999, and
is the senior business development manager on their mobility channels
team. He is the bestselling co-author of Wi-Fi (802.11) Network
Handbook (978-0-07-222623-2).

F I F T H  E D I T I O N

NETWORKING: 
A BEGINNER’S GUIDE
Bruce A. Hallberg

Bestselling author Bruce Hallberg provides new IT professionals
with a hands-on guide to networking, including designing, build-
ing, and administering a network. Completely revised to cover
the latest networking technologies such as virtualization,
Networking: A Beginner’s Guide shows readers how to set up and
run a secure network using both Linux and Windows. Windows
Server 2008, Fedora 10, Ubuntu, and other Linux distributions
are covered.

• Brand-new chapters on virtualization and Exchange 
Server 2007

• Previous editions sold more than 66,000 copies

Bruce A. Hallberg (Cupertino, CA) has more than 25 years of experi-
ence in the computer industry. He is the bestselling author of more
than 20 computer books, including all four previous editions of
Networking: A Beginner’s Guide.

N O V E M B E R

McGraw-Hill • Networking

Paperback • 7⅜ × 9¼ • 560 pp

ISBN-13: 978-0-07-163355-0

ISBN-10/MHID: 0-07-163355-3
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DYNAMIC WEB PROGRAMMING:
A BEGINNER’S GUIDE
Marty Matthews

To create a dynamic page on which content changes in response
to events requires programming and the potential use of data-
bases. Dynamic Web Programming: A Beginner’s Guide starts by
covering HTML, XHTML, and CSS. Readers will then learn to use
JavaScript to implement elements such as rollover events, pop-
ups, and calculations. The book explains how to use PHP to
create guest books, blogs, and page transitions, as well as how to
implement a database-driven Web site with MySQL.

• Provides a necessary bridge for users who understand static
Web design but want to create dynamic Web pages with
JavaScript and PHP/MySQL

Marty Matthews (Langley, WA) has been writing computer books for
more than 25 years, authoring or co-authoring more than 70 books,
including the bestselling Windows Vista QuickSteps (978-0-07-226382-4).

N O V E M B E R

McGraw-Hill • Web programming

Paperback • 7⅜ × 9⅛ • 400 pp

ISBN-13: 978-0-07-163344-4

ISBN-10/MHID: 0-07-163344-8

$39.99TR ($49.95 CAN)

200 b&w illustrations • Rights: World

IPHONE™ SDK PROGRAMMING:
A BEGINNER’S GUIDE
James A. Brannan

This introductory guide shows developers how to create appli-
cations for the world’s most popular smart phone. Readers will
learn to use of Cocoa Touch, a modified version of the Mac
development environment; the Objective-C programming lan-
guage; and the Xcode development tools. Nearly every chapter
consists of a self-contained project, with the corresponding
Xcode available for download and modification by the reader.

• Apple launched the App Store for iPhone applications in July
2008 and has already delivered more than 300 million down-
loads of more than 10,000 applications

• iPhone apps have literally made millionaires of developers
overnight; Steve Jobs recently noted that he had never seen any
business like it in his experience

James A. Brannan (Gaithersburg, MD) is a J2EE Java developer and a
Mac OS X shareware developer.

A U G U S T

McGraw-Hill • Programming/iPhone

Paperback • 7⅜ × 9⅛ • 368 pp

ISBN-13: 978-0-07-162649-1
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T H I R D  E D I T I O N

JAVASCRIPT: 
A BEGINNER’S GUIDE
John Pollock

Bestselling author John Pollock provides a new edition of his
hands-on, step-by-step tutorial, covering the newest features in
JavaScript 2.0, including new “type” attributes and values, use of
external “unobtrusive” scripts, the seven new Array methods,
and more. All of the code in the book is completely revised to
use XHTML Transitional, rather than the old capitalized HTML
style, and new coverage of Firefox is included. The book now 
features the new and improved A Beginner’s Guide style.

• Previous editions have sold more than 35,000 copies

• JavaScript is used in more than 3.5 million Web pages and is
supported by all browsers

John Pollock (Huntsville, TX) runs two Web sites devoted to Web
development technology, PageResource.com and JavaScript City.

N O V E M B E R

McGraw-Hill • Databases

Paperback • 7⅜ × 9¼ • 500 pp

ISBN-13: 978-0-07-160549-6
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$49.99TR ($62.95 CAN)

25 b&w illustrations • Rights: World

MYSQL DATABASE USAGE &
ADMINISTRATION
Vikram Vaswani

Written by a MySQL expert, this book contains extensive 
information on the latest version of the world’s most popular
open-source database. MySQL Database Usage & Administration
provides comprehensive coverage of all topics related to MySQL
deployment, from installation to data backup and optimization.
Information on workplace deployment and development on the
MySQL architecture is also included.

• MySQL has more than 11 million active installations

• 25 percent more American developers are using MySQL since
2007

Vikram Vaswani (Bombay, India) is the founder and CEO of Melonfire
(www.melonfire.com), a software consultancy. He is the author of PHP
Programming Solutions (978-0-07-148745-0), and MySQL: The Complete
Reference (978-0-07-222477-1). 

O C T O B E R
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SOFTWARE ENGINEERING 
BEST PRACTICES
Lessons from Successful Projects in the Top Companies
Capers Jones

In this practical guide, software-quality guru Capers Jones reveals
best practices for ensuring software development success by illus-
trating the engineering methods used by the most successful large
software projects at leading companies such as IBM, Microsoft,
Sony, and EDS. The book covers estimating and planning; require-
ments analysis; change control; quality control; progress and cost
tracking; and maintenance and support after delivery. Agile devel-
opment, extreme programming, joint application design (JAD),
six-sigma for software, and other methods are discussed.

• Analyzes empirical data from more than 13,000 software 
projects at leading companies such as IBM, Sony, and Microsoft

Capers Jones (Narragansett, RI) was the founder and chairman of
Software Productivity Research (SPR) where he retains the title of
Chief Scientist Emeritus. He is the author of Estimating Software Costs,
Second Edition (978-0-07-148300-1) and Applied Software Measurement
(978-0-07-150244-3).

N O V E M B E R

McGraw-Hill • Software Engineering

Hardcover • 6 × 9 • 608 pp

ISBN-13: 978-0-07-162161-8
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EVENT PROCESSING
Designing IT Systems for Agile Companies
Dr. K. Mani Chandy and W. Roy Schulte

This is the first book to explain, in a step-by-step manner, how
to design, deploy, and use event-processing (EP) systems, which
can be used to detect and respond to business anomalies,
threats, and opportunities. Event Processing explains how event
processing compares and contrasts to the IT architectural styles
used in conventional business applications. The book then dis-
cusses the types of software needed to develop and run EP
applications, helping IT architects and software engineers plan
and purchase the appropriate tools.

• Technical advances and business imperatives are driving mas-
sive growth in the amount of event data generated in every
industry

K. Mani Chandy. Ph.D. (Pasadena, CA) is a professor of computer sci-
ence at the California Institute of Technology. 
W. Roy Schulte (Stamford, CT) is vice president and distinguished
analyst at Gartner, Inc.

O C T O B E R
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Written by the co-spec lead for JavaServer
Faces at Sun Microsystems

Fully revised and updated for all of the massive changes
in JavaServer Faces 2.0, this bestselling guide covers
every aspect of the web application architecture of the
future. JavaServer Faces 2.0: The Complete Reference
explains in full detail how to deliver feature-rich, cross-
browser Internet applications.

This comprehensive resource begins with a fast-paced
introduction so readers can get their first JSF applica-
tion up and running quickly. Then, each aspect of JSF is
examined in depth, including the request processing
lifecycle, page navigation, component development,
Ajax, validation, internationalization, and security. A
complete sample JSF application is easily used as a
model for building custom applications, with all source
code available for download.

• JSF is the centerpiece of Sun’s strategy for server-side
generated user interfaces

• Ed Burns is the world’s most well-known JSF guru

• There are more than 5 million Java programmers
worldwide

Ed Burns (Altamonte Springs, FL) is a senior staff engineer
at Sun Microsystems and is the co-specification lead for Java
Server Faces. He is the co-author of JavaServer Faces: The
Complete Reference (978-0-07-226240-7) and the author of
Secrets of the Rock Star Programmers (978-0-07-149083-2).

JAVASERVER FACES 2.0: 
THE COMPLETE REFERENCE
Ed Burns

D E C E M B E R

McGraw-Hill • Programming/Java

Paperback • 7⅜ × 9⅛ • 752 pp

ISBN-13: 978-0-07-162509-8

ISBN-10/MHID: 0-07-162509-7 
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EXCEL® 2007 VBA MACRO
PROGRAMMING
Richard Shepherd

Designed for power users, this unique resource helps readers
maximize the features and functionality of Excel. The book 
covers Excel VBA programming and application development—
from the fundamentals to advanced techniques. Twenty-one
real-world projects—complete with working code—walk 
readers step-by-step through the process of creating Excel VBA
macros. New content includes coverage of the Ribbon, XML,
pivot tables, and cubes.

• There are more than 500 million copies Microsoft Office in 
use worldwide—Excel is the second most popular application
in the suite

Richard Shepherd (Reading, Berkshire, England) is a qualified 
accountant who has spent the last 20 years developing computer 
software in blue-chip organizations. He is the author of the previous
edition of this book.

HTML, XHTML, & 
CSS QUICKSTEPS
Guy Hart-Davis

In this easy-to-follow guide, full-color screen shots and succinct
instructions show readers how to get started building and modi-
fying Web pages with the most-up-to-date standards for core
HTML technologies. Readers will learn how to apply the power
and flexibility of XHTML and CSS (Cascading Style Sheets) to
Web pages, and ensure that pages are standards-compliant and
compatible with all browsers for PCs and Macs.

• Explains how to easily customize Web pages, blogs, e-com-
merce pages, and more—with fonts, graphics, colors, and styles

• More than 300,000 QuickSteps titles have been sold

Guy Hart-Davis (Barnard Castle, England) is the author of more than
50 computer books, including HTML QuickSteps (978-0-07-225895-0), PC
QuickSteps, Second Edition (978-0-07-159983-5) and Word 2007 Macros &
VBA Made Easy (978-0-07-161479-5).

N O V E M B E R
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F I F T H  E D I T I O N

HOW TO DO EVERYTHING:
IPOD®, IPHONE™ & ITUNES®

Guy Hart-Davis

This fully updated bestselling guide covers all of the exciting 
features of the latest iPod and iPhone models, along with iTunes
and App Store applications. Readers using the iPod classic, iPod
nano, iPod touch, iPod shuffle, and iPhone will find what they
need in this easy-to-use resource. The book explains how to
load songs, videos, applications, photos, podcasts, contacts, and
more onto the device, as well as build and manage an extensive
personal media library. Coverage of troubleshooting and adding
accessories is also included.

• There are more than 160 million iPods in circulation worldwide

• The iTunes Store has sold more than 2.5 billion songs, 50 
million programs, and 1.3 million movies

Guy Hart-Davis (Barnard Castle, UK) is the author of more than 50
computer books including all previous editions of this book, CNET Do-It-
Yourself iPod Projects (978-0-07-226470-8), and Mac OS X Leopard
QuickSteps (978-0-07-154978-3).

IPHONE™ & IPOD® TOUCH
QUICKSTEPS
Dwight Spivey

This visually oriented, full-color, step-by-step guide shows
readers how to get the most out of the games, accessories,
add-ons, and multimedia functions of the iPhone and iPod
touch. Nearly every page includes screen shots with num-
bered callouts that show and explain how to use all of the
fun and powerful features. Readers can follow along and
learn how to make calls, send and receive emails and text
messages, surf the Web, and download and play multimedia
files, including music, movies, and games.

• Readers quickly see how to have the most fun with their
iPhones and iPods

• Suitable for both the first-time user and the seasoned pro

Dwight Spivey (Mobile, AL) is a software and support engineer for
Konica Minolta. He is the author of the bestselling How to Do Everything:
Mac (978-0-07-150272-6).

J U N E
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The only Intuit-authorized guide to the
number-one financial software for business

With help from the exclusive information in this official
guide, readers will learn how to set up a comprehen-
sive small business financial management system with
QuickBooks 2010. Filled with practical information, this
book explains how to perform essential business tasks
and customize QuickBooks for specific needs.

QuickBooks 2010: The Official Guide shows readers how
to maximize all of the features to track finances, man-
age payroll, process invoices, monitor inventory, manage
sales and expenses, and much more. Readers will get
real-world tips, techniques, and shortcuts to help them
run a small business easily and efficiently—regardless of
industry or growth level. Covering both QuickBooks
and QuickBooks Pro, no other book provides the com-
prehensive coverage and expert advice found inside
this official guide.

• VIP attention from Intuit means this book is first to
market by 1-2 months

• Nearly three million small businesses in the U.S. use
QuickBooks

• Intuit includes a discount retail coupon for the book
inside the QuickBooks Pro software box

Kathy Ivens (Philadelphia, PA) is the author of more than 
50 computer books, including the previous editions of 
this title. She is a senior contributing editor for Windows 
IT Pro.

Related McGraw-Hill Titles:

Ivens: QuickBooks 2009: The Official Guide
Paperback • $29.99TR
978-0-07-159859-0 • 0-07-159859-6

Fox: QuickBooks 2007 QuickSteps
Paperback • $19.99TR
978-0-07-1487672 • 0-07-148767-0

QUICKBOOKS® 2010: THE OFFICIAL GUIDE
Kathy Ivens

O C T O B E R

McGraw-Hill
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The only Intuit-authorized guide to the
number-one personal finance software

Using the expert techniques packed inside this official
guide, readers will learn how to manage their finances
and assets quickly and easily. The book explains how to
make the most of all the new and improved features of
Quicken and track income, expenses, savings, transac-
tions, investments, and more.

Quicken 2010: The Official Guide helps readers save time
and money by showing them how to maximize the
software’s powerful capabilities. The book covers
updated investment setup options, the What If I Buy or
Sell calculators, Capital Gains Snapshots, and
Investment Tracker tools. This official guide is filled with
valuable insider tips and information about online
resources that will help guide readers in making sound
financial decisions and planning for a secure future.

• There are more than 13 million Quicken users,
according to Intuit

• Our official guide is historically the number-one sell-
ing book on the Quicken software product

• Personal finance books are regularly in the top 20 of
BookScan’s top 100 sellers in any given time period

Maria Langer (Wickenburg, AZ) is a freelance writer and
author of more than 35 computer how-to books, including
the previous editions of this book. 

Related McGraw-Hill Titles:

Langer: Quicken 2009: The Official Guide
Paperback • $24.99TR
978-0-07-159948-1• 0-07-159948-7

Ivens: QuickBooks 2009: The Official Guide
Paperback • $29.99TR
978-0-07-159859-0 • 0-07-159859-6 

QUICKEN® 2010: THE OFFICIAL GUIDE
Maria Langer
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QUICKBOOKS® 2010
QUICKSTEPS
Thomas Barich 

This visually oriented, full-color, step-by-step guide shows how
to use QuickBooks, the number-one financial software for busi-
ness. Nearly every page includes screen shots with numbered
callouts that show and explain how to use all of QuickBooks
2010’s new and  powerful features to set up a customized small
business management system. Readers can follow along and
learn how to create accounts, handle bookkeeping, process
invoices, manage payroll, and much more.

• Nearly three million small businesses in the U.S. use
QuickBooks

Thomas Barich (Green Cove Springs, FL) has been working with
QuickBooks for more than 10 years, and uses it to manage his own
small business ventures.

QUICKEN® 2010 QUICKSTEPS
Bobbi Sandberg and Marty Matthews

This visually oriented, full-color guide shows how to use the
number-one selling personal finance software program. Nearly
every page of this user-friendly guide features screen shots with
numbered callouts that show and explain how to use all the new
and improved features in Quicken 2010. Readers will learn how
to balance checkbooks, pay bills, master online banking, track
investments, handle budgeting, manage taxes, create reports, and
much more.

• There are 13 million Quicken users, according to Intuit

• Previous edition sold more than 9,000 copies

Bobbi Sandberg (Whidbey Island, WA) is a consultant, instructor, 
and retired CPA who is recognized by Intuit, as a Certified 
Professional Advisor. 
Marty Matthews (Whidbey Island, WA) has more than 40 years of
computing experience and is the co-creator of the bestselling
QuickSteps series.

O C T O B E R
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RUNNING SMALL MOTORS
WITH PIC MICROCONTROLLERS
Harprit Singh Sandhu

This is the only comprehensive tutorial to explore the tech-
niques—both in hardware and software—that the user needs to
understand in order to run small motors with PIC microcon-
trollers. All material is covered in a non-mathematical way so
anyone interested in computer control of motors can do so
even with a minimal technical background. The book contains
more than 2,000 lines of PicBasicPro code and dozens of circuit
diagrams with the focus on controlling motors.

• PIC microcontrollers are especially popular with developers
and hobbyists because of the low cost and wide availability

Harprit Singh Sandhu (Champaign, IL) is the founder of Rhino
Robotics, a major manufacturer of both educational robots and small
computer numeric controlled machines. He is the author of Making PIC
Microcontroller Instruments and Controllers (978-0-07-160616-5).

S E P T E M B E R
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MIND PERFORMANCE PROJECTS
FOR THE EVIL GENIUS
25 Brain-Bending Bio Hacks
Brad Graham and Kathy McGowan

Here are 25 build-it-yourself projects featuring interesting high-
tech gadgetry that can map, manipulate, and even improve the
greatest computer on earth—the human brain. Every project is
perfectly safe, easy to build, and will explore cutting-edge tech-
nologies, such as brain wave mapping, lucid dream control, alpha
meditation, bio feedback, sleep learning, hypnotism, subliminal
messages, heart rate and body temperature monitoring, and even
real control of mechanical devices using brain waves.

• Each project uses easy-to-find parts and tools

Brad Graham (Thunder Bay, Ontario, Canada) is founder and host of
atomiczombie.com, and the coauthor of Atomic Zombie’s Bicycle Builder’s
Bonanza (978-0-07-142267-3), 101 Spy Gadgets for the Evil Genius (978-
0-07-146894-7), and many other books. 
Kathy McGowan (Thunder Bay, Ontario, Canada) is development
manager of numerous websites and forums, including atomiczom-
bie.com. She is the coauthor with Brad Graham on all of his books. 
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N O V E M B E R
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CNC MACHINING HANDBOOK
Building, Programming, and Implementation
Alan Overby

This book provides a no-nonsense approach to the world of
CNC (Computer Numerically Controlled) devices. The author
provides a thorough exploration of the entire CNC process
from start to finish, and includes information on all topics, such
as guide and transmission systems, motors, the controller, drives,
peripheral devices, and programming the software that makes
the CNC run. CNC Machining Handbook explains the actual
mechanics and specific steps involved in building a CNC machine
to custom specifications and successfully implementing it in a
real-world application.

• CNCs are used in food processing, metal and wood cutting,
medical, automotive, and hundreds of other industries

Alan Overby (Houston, TX) has owned, programmed, and operated
several CNC routers and engraving machines on a professional level. He
was co-owner of Custom CNC, Inc.
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Paperback • 6 × 9 • 240 pp

ISBN-13: 978-0-07-162539-5

ISBN-10/MHID: 0-07-162539-9

$24.95TR ($30.95 CAN)

150 b&w illustrations • Rights: World

TWO-STROKE ENGINE REPAIR &
MAINTENANCE
Paul Dempsey

Packed with photographs, this is a step-by-step, how-to guide for
troubleshooting, repairing, and maintaining two-stroke engines—
the types that power tens of millions of lawn equipment
machines and small generators. The book describes the opera-
tion, architecture, and design features of two-stroke engines,
together with the equipment that these engines power. Detailed
lists and cross references of all two-stroke engine manufacturers
are included.

• Weed trimmers, edgers, leaf blowers, hedge trimmers, portable
pumps, and small generators all run on two-stroke engines

• Because of high labor charges, repairs are expensive

Paul Dempsey (Veracruz, Mexico) is a Master Mechanic and former
editor of World Oil magazine. He is the author of How to Repair Briggs &
Stratton Engines (978-0-07-149325-3), Troubleshooting and Repairing Diesel
Engines (978-0-07-149371-0), and other titles.
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MODERN PHYSICS DEMYSTIFIED
David McMahon

Students struggling through all the complex topics offered in
modern physics courses will appreciate the guidance of the
tried-and-true Demystified format and style—with hundreds of
equations and sample problems. Many of these topics have not
been covered before in any Demystified book, such as statistical
physics, solid state physics, models of the atom, nuclear reac-
tions, reprocessing of spent nuclear fuel, and molecular physics.
Veteran Demystified author David McMahon makes it easy to
understand the challenging material.

• Physics enrollments have increased 47 percent since 1999

• Audience: 150,000+ annual enrollment

David McMahon (Albuquerque, NM) has worked for several years as
a physicist and researcher at one of the National Laboratories. He is the
author of several Demystified titles including Quantum Mechanics
Demystified (978-0-07-145546-6), Relativity Demystified (978-0-07-
145545-9), and String Theory Demystified (978-0-07-149870-8).

O C T O B E R

McGraw-Hill • Physics

Paperback • 7⅜ × 9¼ • 352 pp

ISBN-13: 978-0-07-163018-4

ISBN-10/MHID: 0-07-163018-X

$24.95TR ($30.95 CAN)

75 b&w illustrations • Rights: World

SOLAR ENERGY DEMYSTIFIED
John Lang and Seth Leitman

This easy-to-follow guide covers the latest information, tech-
nologies, and calculations on solar power. The book helps
readers determine if solar energy is for them, and, if so, how they
can incorporate it into their everyday lives. Solar Energy
Demystified describes the different types of solar electricity,
including photovoltaics, solar thermal, and solar chemical tech-
nologies. Helpful photos of solar energy implementations from
around the world are included.

• Includes information on rebates and incentives available to
those in the U.S. who decide to implement solar technologies

John Lang (Laurel, NY) is the director of operations for Eastern
Energy Systems.

Seth Leitman (Briarcliff Manor, NY) is president and managing mem-
ber of the ETS Energy Store, LLC (www.etsenergy.com). He is the
bestselling author of Build Your Own Electric Vehicle, Second Edition (978-0-
07-154373-6). He is the consulting editor for a McGraw-Hill series of
environmentally friendly technology books called the Green Guru
Guides.

D E C E M B E R

McGraw-Hill • Alternative Energy

Paperback • 7⅜ × 9¼ • 288 pp

ISBN-13: 978-0-07-162555-5

ISBN-10/MHID: 0-07-162555-0

$19.95TR ($24.95 CAN)

100 b&w illustrations • Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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D E C E M B E R

McGraw-Hill • Physics 

Paperback • 7⅜ × 9¼ • 400 pp

ISBN-13: 978-0-07-163641-4

ISBN-10/MHID: 0-07-163641-2

$24.95TR ($30.95 CAN)

100 b&w illustrations • Rights: World

SUPERSYMMETRY DEMYSTIFIED
Patrick Labelle

The Demystified format is the perfect way to clarify the incredi-
bly complex topic of supersymmetry—a key tool in most
cutting-edge research in particle physics, including superstring
theory. The book uses a unique, intuitive approach to introduce
difficult concepts, building on them as the chapters progress.
Hundreds of worked equations and examples make it easy to
understand the material, and end-of-chapter quizzes and a final
exam reinforce learning. 

• The Large Hadron Collider in Geneva, Switzerland was 
built for the express purpose of studying particle physics, 
string theory, and supersymmetry

Patrick Labelle (Sherbrooke, Quebec, Canada) has a Ph.D. in 
theoretical physics from Cornell University. He teaches physics at
Bishop’s University and Champlain Regional College.

N O V E M B E R

McGraw-Hill • Mathematics

Paperback • 7⅜ × 9¼ • 704 pp

ISBN-13: 978-0-07-162702-3

ISBN-10/MHID: 0-07-162702-2

$24.95TR ($30.95 CAN)

150 b&w illustrations • Rights: World

PRE-CALCULUS KNOW-IT-ALL
Stan Gibilisco

Written by bestselling author and creator of the immensely pop-
ular Demystified series, Pre-Calculus Know-it-ALL offers anyone
struggling with this essential mathematics topic an intensive
tutorial. The book provides all the instruction readers need to
master the subject, providing the perfect resource to bridge the
massive and key topics of algebra and calculus. Readers who
tackle this book seriously will finish with improved ability to
think critically as well as perform efficiently. They’ll be ready for a
comprehensive first-year calculus course.

• Ideal for the hundreds of thousands of students studying pre-
calculus as well as professionals looking to refresh their skills

Stan Gibilisco (Deadwood, SD) has more than two dozen highly suc-
cessful titles to his credit, including Teach Yourself Electricity and
Electronics, Fourth Edition (978-0-07-145933-4), Physics Demystified
(978-0-07-138201-4), Algebra Know-It-ALL (978-0-07-154617-1), and
Calculus Know-It-ALL (978-0-07-154931-8).
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ALTERNATIVE ENERGY SYSTEMS
IN BUILDING DESIGN
Peter Gevorkian

This GreenSource book is a comprehensive design reference for
architects, providing pragmatic, hands-on design and installation
guidelines for current and future alternative energy systems
technologies. Throughout the book, information is presented
regarding design considerations; construction materials; system
deployment; typical installations; pros and cons; impact on the
environment; and economic analysis of technologies. Useful
appendices contain detailed design data tables and certified
equipment listings.

• Architects play a vital role in the incorporation of alternative
energy systems into building design

• Includes coverage of LEED and the California Solar Initiative

Peter Gevorkian, Ph.D., P.E. (Glendale, CA) is president of Vector
Delta Design Group, Inc., an electrical engineering and solar power
design consulting firm. He is the author of Sustainable Energy Systems in
Architectural Design (978-0-07-146982-1), Solar Power in Building Design
(978-0-07-148563-0), among other titles.

S E P T E M B E R

McGraw-Hill • Engineering

Hardcover • 7⅜ × 9¼ • 512 pp

ISBN-13: 978-0-07-162147-2

ISBN-10/MHID: 0-07-162147-4

$99.95IB ($125.95 CAN)

300 b&w illustrations • Rights: World

GREEN ARCHITECTURE
Advanced Technologies and Materials
Osman Attmann

This new GreenSource book includes information on green tech-
nologies and materials needed to design and construct
energy-efficient, environmentally friendly, and sustainable build-
ings. Green Architecture surveys and illustrates new developments,
innovative techniques, and advanced technologies that will help
restore the balance between the user and the natural environ-
ment. The book aids architects in understanding the engineering
side of the design process. U.S. and international case studies are
included.

• Buildings account for nearly half of all greenhouse gas emis-
sions, energy consumption, and raw material use worldwide

• 75 percent of existing building stock will be either replaced or
removed by 2035

Osman Attmann (Denver, CO) is an architect and associate profes-
sor at the College of Architecture and Planning, University of Colorado.

N O V E M B E R

McGraw-Hill • Architecture

Hardcover • 7⅜ × 9¼ • 400 pp

ISBN-13: 978-0-07-162501-2
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O C T O B E R

McGraw-Hill • Construction

Hardcover • 7⅜ × 9¼ • 400 pp

ISBN-13: 978-0-07-160909-8

ISBN-10/MHID: 0-07-160909-1

$79.95PT ($100.95 CAN)

100 b&w illustrations • Rights: World

GREENING BROWNFIELDS
Remediation Through Sustainable Development
William Sarni

Greening Brownfields provides a framework for sustainable reme-
diation practices that land planners and developers can use to
convert a land liability into a sustainable asset. This forward-look-
ing reference presents best practices and creative thinking on
how to increase property value by viewing contaminated prop-
erties as an opportunity. Global trends and business drivers
related to brownfields and green development are covered. 
The book outlines all state brownfield remediation incentive
programs, as well as the United States Green Building Council
(USGBC)/Leadership in Energy and Environmental Design
(LEED) guideless regarding brownfield redevelopment.

• Includes U.S. and international case studies

William Sarni (Denver, CO) is founder and CEO of Domani
Sustainability Consulting, LLC. He has managed a wide range of complex
sustainability and environmental programs throughout the U.S., Europe,
and Asia.

N O V E M B E R

McGraw-Hill • Architecture

Hardcover • 7⅜ × 9¼ • 240 pp

ISBN-13: 978-0-07-160563-2

ISBN-10/MHID: 0-07-160563-0

$59.95PT ($75.95 CAN)

50 b&w illustrations 

8-page full-color insert • Rights: World

THE ARCHITECT’S GUIDE TO
RESIDENTIAL DESIGN
Michael Malone

Architects whose day-to-day work involves designing institu-
tional and commercial spaces will learn how to transfer and
expand their skills and successfully integrate residential design
into their practices. The Architect’s Guide to Residential Design cov-
ers typical residential design budgets and construction schedules
and offers guidelines for interacting with design-conscious
clients/homeowners.

• Includes domestic and international case studies, SI units, and
an eight-page, full-color insert

• There are approximately 130,000 architects in the U.S.

Michael Malone, AIA (Dallas, TX) is studio director, the Michael
Malone Studio, WKMC Architects. He leads and coordinates the design
for single- and multi-family residences and specialty retail, commercial
office, and corporate marketing centers.
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A fully updated edition of the best resource
for land development analysis, planning,
and decision-making

This revised guide now enables readers to calculate the
development capacity and construction costs of both
vacant and developed land. The book offers a new focus
on sustainability, taking into consideration the sur-
rounding environment and the preservation of open
space.

Land Development Calculations, Second Edition explains
the information fields on the 41 interactive spread-
sheets contained on the accompanying CD-ROM.
These are used to forecast the development capacity of
vacant land based on data entered in the design specifi-
cation panel of one or more spreadsheets for three
categories of shelter—residential, non-residential, and
mixed use. The book includes new and updated chap-
ters covering the additional information that can be
forecast for the various categories of shelter.

• Two new forecast modules—one that forecasts devel-
opment capacity remaining after the accommodation
of existing conditions and another that forecasts
budgets for each capacity option

• A new chapter on the mathematical relationship
between development cover, open space, and building
height

• New chapter on simplifying the zoning process

Walter Martin Hosack (Dublin, OH), is a retired architect
and city planner with nearly 40 years of experience.

S E C O N D  E D I T I O N

LAND DEVELOPMENT CALCULATIONS
Interactive Tools and Techniques for Site Planning, Analysis, and Design
Walter Martin Hosack

O C T O B E R

McGraw-Hill • Construction

Hardcover • 7⅜ × 9¼ • 592 pp

ISBN-13: 978-0-07-160321-8

ISBN-10/MHID: 0-07-160321-2

$125.00PT ($157.95 CAN)

Previous ISBNs: 2001

978-0-07-136255-9 • 0-07-136255-X

One CD-ROM • 527 b&w illustrations

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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ILLUSTRATED 2009 BUILDING
CODE HANDBOOK
Terry L. Patterson

Here is a visual guide for understanding and applying the interna-
tional code and achieving full compliance with every aspect of
the International Code Council (ICC) International Building
Code (IBC).The Illustrated 2009 Building Code Handbook presents
difficult paragraphs from the IBC as easy-to-understand lists and
converts equations into tables. It is also an ideal companion for
those studying for the design portion of the architectural licens-
ing exam.

• Updated to reflect the latest International Building Code (IBC)
revisions

Terry L. Patterson (Norman, OK) is a licensed architect and a profes-
sor of architecture at the University of Oklahoma. He has more than 40
years of professional and teaching experience.

S E C O N D  E D I T I O N

A BUILDER’S GUIDE TO 
WELLS AND SEPTIC SYSTEMS
R. Dodge Woodson

The second edition of this definitive guide to working with pri-
vate water and sewage systems has been updated to include
references to the ICC (International Code Council)
International Private Sewage Disposal Code. A Builder’s Guide to
Wells and Septic Systems, Second Edition covers new products and
procedures, and contains information on green materials for sep-
tic system construction. Updated chapters reflect current labor
techniques.

• New chapter on green sewage systems

• “Code Considerations” boxes outline ICC International
Private Sewage Disposal Code requirements

R. Dodge Woodson (Brunswick, ME) has more than 30 years of expe-
rience as a licensed plumber. He has owned and operated construction
companies in Virginia and Maine, and has served as an adjunct faculty
member for the Central Maine Technical College.

O C T O B E R

McGraw-Hill • Construction

Paperback • 6 × 9 • 304 pp

ISBN-13: 978-0-07-162597-5

ISBN-10/MHID: 0-07-162597-6

$34.95TR ($43.95 CAN)

Previous ISBNs: 1997
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100 b&w illustrations • Rights: World
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A fully revised and updated guide to each
stage of building a structure—from the
ground up

This comprehensive, step-by-step guide provides a
complete overview of carpentry and construction for
every aspect of the construction process—from work-
site, foundations, and structural systems to interior
work and finishes.

Carpentry & Construction, Fifth Edition takes readers
through each phase of home construction in such
detail that readers can use it to build a home. Clear
instructions, along with 1,500 photographs and illustra-
tions, show every step of the construction
process—from selecting tools, to pouring the founda-
tion, to finishing the interior. The book includes
illustrated instructions for such projects as kitchen and
bathroom remodeling, installing solar heating, building
skylights, constructing fences, decks, and patios, and
more. Information on the latest sustainable construc-
tion options is included.

• Includes a new 16-page color insert

• Conversion tables for U.S. to SI units

• Charts of architectural, mechanical, electrical, and
HVAC symbols

Mark R. Miller (Tyler, TX) is professor of Technology 
and coordinator for the Industrial Management programs 
for the School of HRD & Technology at the University of
Texas at Tyler. 
Rex Miller (Round Rock, TX) is Professor Emeritus of
Industrial Technology at State University of New York at
Buffalo, where he taught technical curriculums at the college
level for more than 40 years.

F I F T H  E D I T I O N

CARPENTRY & CONSTRUCTION
Mark R. Miller and Rex Miller

N O V E M B E R

McGraw-Hill • Construction

Paperback • 8½ × 11 • 752 pp

ISBN-13: 978-0-07-162471-8

ISBN-10/MHID: 0-07-162471-6
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S E V E N T H  E D I T I O N

CPM IN CONSTRUCTION
MANAGEMENT
James J. O’Brien and Fredric L. Plotnick

This comprehensive guide details how to apply critical path man-
agement (CPM) to every day construction situations. The book
first describes the development of CPM and its practical use in
the construction industry and then goes on to cover the tech-
nique in detail so that readers can apply it to practical
construction situations. Central to the book is the John Doe
Case Study, which describes basic CPM network techniques and
illustrates functions such as updating, cost control, resource
planning, and delay evaluation.

• New chapters on RDM Relationship Code Features and
Review of Alternate Methods of Delay Analysis

James J. O’Brien, P.E., PMP, CVS (Riverton, NJ) was vice chair of the
board of O’Brien-Kreitzberg & Associates, Inc. He is the author or edi-
tor of many books, including Contractor’s Management Handbook, Second
Edition (978-0-07-047797-1). 
Fredric L. Plotnick, Ph.D., Esq., P.E. (Jenkintown, PA) is principal and
president, Engineering & Property Management Consultant, Inc.

S E C O N D  E D I T I O N

UNDERSTANDING FLIGHT
David Anderson and Scott Eberhardt

This longtime favorite is the most intuitive introduction to the
basic mechanics of flight available. Now updated to include heli-
copter flight fundamentals and aircraft structures, this aviation
classic remains required reading for new pilots and students.
Understanding Flight, Second Edition addresses the science of flying
in terms, explanations, and illustrations that make sense. The
book clarifies a diverse range of topics, such as design, propul-
sion, performance, high-speed flight, and flight testing. The book’s
popular Factoid feature has been completely refreshed and
expanded.

• New chapters on helicopter flight and aircraft structures

David Anderson (Driggs, ID) is a lifelong pilot. He holds a Ph.D. in
Physics from Columbia University. 
Scott Eberhardt (Seattle, WA) works in high-lift aerodynamics with
Product Development, at Boeing Commercial Airplanes.

S E P T E M B E R
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A complete overhaul of a true classic, with
expanded information on Lean Six Sigma
and the latest statistical software tools

Fully updated and revised, The Six Sigma Handbook, Third
Edition covers the management systems and statistical
tools that are the foundation of Six Sigma. The book’s
presentation is based on the DMAIC (Define, Measure,
Analyze, Improve, Control) implementation strategy for
Six Sigma, with focus on the management responsibili-
ties and problem-solving methodologies.

Unlike other books on Six Sigma, The Six Sigma
Handbook, Third Edition teaches core concepts and then
puts them in the context of on-the-job situations so
practitioners can actually execute their projects on
Monday morning. Screen shots of Minitab and Excel,
the most widely used software programs for doing sta-
tistics with Six Sigma, make this book an even more
useful and interactive resource for those learning new
concepts.

• Integrates Lean Six Sigma throughout the book,
rather than in one chapter

• Revision of all sections to relate more to project
objectives

• Extended Excel and Minitab examples

Thomas Pyzdek (Tucson, AZ) is a Six Sigma consultant to
Ford, McDonald’s, Intuit, Avon Products, and many other
companies. 
Paul Keller (Phoenix, AZ) is a vice president and senior
consultant with Quality America, a Six Sigma Training com-
pany. He is the author of Six Sigma Demystified
(978-0-07-144544-3).

Related McGraw-Hill Title:

Bass: Lean Six Sigma Using SigmaXL and Minitab
Paperback • $29.95TR
978-0-07-162130-4 • 0-07-162130-X 

T H I R D  E D I T I O N

THE SIX SIGMA HANDBOOK
Thomas Pyzdek and Paul Keller

A U G U S T  

McGraw-Hill • Manufacturing

Hardcover • 7⅜ × 9¼ • 656 pp
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ISBN-10/MHID: 0-07-162338-8
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An affordable, readable, in-depth book on
program management

The most recent area of concentration for the Project
Management Institute (PMI), program management
helps effect the most dramatic change to companies.
This straightforward guide utilizes a top-down approach,
starting with business plans, strategies, and objectives,
and working down into major program areas.

Global Program Management is the first book to offer an
integrated discussion of program management, business
growth, and organizational change. The book covers the
role of the program manager in the program manage-
ment process, and uses technical case studies to show
successful program management scenarios. PMI’s stan-
dards on program management, including the PgMP
exam, are included.

• The only book on the market to discuss program risk
management and the role of program management in
new product development

Paula Wagner, PMP, (Atlanta, GA) is a senior project man-
ager/senior business manager for CNN Broadcast
Engineering System Technology at Turner Broadcasting
Systems. She teaches Project and Program Management at
the DeVry/Keller Graduate School of Management. 
Bruce Barkley (Cumming, GA) is a former federal senior
executive, Executive Office of The President of the United
States. He is a senior faculty member at the University of
Maryland and DeVry/Keller Graduate School of Management.
Barkley is the author of Project Risk Management (978-0-07-
143691-5), Integrated Project Management
(978-0-07-146626-4), and several other titles.

Related McGraw-Hill Titles:

Barkley: Customer-Driven Project Management, 
Second Edition
Hardcover • $55.00IB
978-0-07-136982-4 • 0-07-136982-1

Brown: The Handbook of Program Management
Hardcover • $49.95TR
978-0-07-149472-4 • 0-07-149472-3

GLOBAL PROGRAM MANAGEMENT
Paula Wagner and Bruce Barkley

O C T O B E R

McGraw-Hill • Project Management
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50 b&w illustrations • Rights: World
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HEAT TRANSFER IN PROCESS
ENGINEERING
Calculations and Equipment Design
Eduardo Cao

This book comprehensively covers the theoretical principles and
practical applications of heat transfer in equipment design for
the chemical, petrochemical, and refining process industry. The
modern design techniques of process equipment are based on
the utilization of high-cost software. Heat Transfer in Process
Engineering provides the most up-to-date calculation methods
for use with such software. The book also includes more than
300 graphs, tables, and charts, as well as downloadable spread-
sheets which are useful for process equipment design.

• Heat transfer is one of the most important aspects in the
chemical process industry

Dr. Eduardo Cao (Buenos Aires, Argentina) is a professor of Heat
Transfer Unit Operation at the Chemical Engineering Departments of
Buenos Aires University and ITBA (Instituto Tecnologico de Buenos
Aires).

S E P T E M B E R
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PETROLEUM FUEL
MANUFACTURING HANDBOOK
Including Specialty Products and Sustainable Manufacturing
Techniques
Surinder Parkash

This is the most up-to-date and comprehensive handbook on
the refining, manufacturing, blending, and end uses of petroleum
fuels and specialty products. Petroleum manufacturing has under-
gone sea change due to environmental pollution control
requirements and usage ban of key additives. Petroleum Fuel
Manufacturing Handbook will be useful to petroleum process
engineers, petrochemical process engineers, as well as to 
chemical process engineers.

• Petroleum fuel manufacturing is a highly global topic

Surinder Parkash, Ph.D. (Gurgaon, India) has extensive experience in
petroleum refining and related fields spanning over three decades. He is
a president of NAFT-ASIA (www.naft-asia.com), an independent con-
sulting firm.

S E P T E M B E R
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S E P T E M B E R

McGraw-Hill • Environmental Engineering

Hardcover • 6 × 9 • 256 pp
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$149.95IB ($188.95 CAN)

150 b&w illustrations • Rights: World

ALUMINUM DROSS
Safe Handling, Transportation, and Disposal
Carl E. Heltzel and Subodh Dos

This is a comprehensive compendium to the safe handling, trans-
port, and disposal of aluminum dross, a potentially dangerous
by-product of the aluminum industry. When this material comes
into contact with water, tremendous amounts of hydrogen gas
and ammonia are produced. This authoritative volume addresses
the subject of proper handling and disposal of AI dross to pre-
vent landfill disasters, such as underground fires. Additional
information is offered on recovery of hydrogen as a source of
renewable energy.

• Aluminum dross disposal is a global issue

Carl E. Heltzel, Ph.D. (Lexington, KY), a coauthor of several chem-
istry textbooks, consults with state and federal regulatory authorities
on the issue of dross-ignited fires. 
Subodh Dos (Lexington, KY) is president and CEO of Secat, Inc. 

T H I R D  E D I T I O N

PIPING SYSTEMS HANDBOOK
For Industrial, Commercial, and Healthcare Facilities
Michael Frankel

This is a practical design tool for engineers and plumbing system
designers who need up-to-date information and codes on facility
piping systems with a multitude of industry, commercial, and
institutional applications. This comprehensive resource covers all
utility piping, such as plumbing, steam, water, air, and vacuum sys-
tems. Architects, plant engineers, inspectors, journeymen,
students, contractors, builders, and all those associated with the
construction industry will find this an invaluable resource.

• Covers new advancements in water treatment, membranes,
and alternative drainage systems

• New chapter on swimming pools

Michael Frankel, CIPE, CPD, (Boynton Beach, FL) is president of
Utility Systems Consultants. He has more than 35 years of experience
in the plumbing industry and engineering and design profession, and is
the author several books.

S E P T E M B E R

McGraw-Hill

Mechanical/Plumbing Design

Hardcover • 6 × 9 • 1000 pp

ISBN-13: 978-0-07-159721-0

ISBN-10/MHID: 0-07-159721-2

$150.00IB ($188.95 CAN)

Previous ISBNs: 2001

978-0-07-135877-4 • 0-07-135877-3

500 b&w illustrations • Rights: World
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The classic reference on shock and
vibration, fully updated to incorporate 
the latest advances in the field

Written by a team of internationally recognized
experts, this practical and comprehensive handbook
provides all the information needed to design, analyze,
install, and maintain systems subject to mechanical
shock and vibrations. The book covers theory, meas-
urement, testing, design, and control methodologies,
and practical applications.

The Sixth Edition of Harris’ Shock and Vibration
Handbook has been extensively revised with 10 chap-
ters replaced with new material. Coverage of waveform
replication and wavelets in shock and vibration testing,
and the use of temporal moments to describe an effec-
tive duration for shock data is now included.

• Essential for engineers in need of solutions to shock
and vibration problems in order to meet standards

• Features both U.S. customary units and SI units

• U.S. and international codes and standards 
completely updated

Cyril M. Harris (New York, NY), the Charles Batchelor
Professor Emeritus of Electrical Engineering at Columbia
University, is a member of both the National Academy of
Science and the National Academy of Engineering. 
Allan G. Piersol (Los Angeles, CA) is an engineer specializ-
ing in analysis of data from, and the design of structures for
shock, vibration, and acoustical environments.
Thomas L. Paez (Durango, CO), is a distinguished member
of the Technical Staff at Sandia National Laboratories, special-
izing in probabilistic structural dynamics and validation of
mathematical models. 

S I X T H  E D I T I O N

HARRIS’ SHOCK AND VIBRATION
HANDBOOK
Cyril M. Harris, Allan G. Piersol, and Thomas L. Paez

O C T O B E R

McGraw-Hill • Mechanical Engineering

Hardcover • 7 × 9 • 1,168 pp

ISBN-13: 978-0-07-150819-3

ISBN-10/MHID: 0-07-150819-8

$150.00IB ($188.95 CAN)

Previous ISBNs: 2001

978-0-07-137081-3 • 0-07-137081-1

1100 b&w illustrations • Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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F I F T H  E D I T I O N

HVAC SYSTEMS DESIGN
HANDBOOK
Roger W. Haines and Michael E. Myers

This all-in-one working tool for every phase of the HVAC design
process has been totally rewritten and revised. HVAC Design
Handbook, Fifth Edition provides new and seasoned engineers
with the details, calculations, and code requirements for design-
ing air-conditioning, heating and/or ventilation—HVAC—
systems. This edition includes the latest developments and
International Code Council (ICC) Mechanical Code require-
ments while preserving the fundamental concepts needed by
industry professionals in light of the growing use of computers
for both calculations and control methods.

• Includes more than 70 new equations used in HVAC design

Roger W. Haines, P.E. (Laguna Woods, CA), a distinguished 50-year
member of ASHRAE, is widely recognized as one of the foremost
authorities in the field of HVAC Engineering. 
Michael E. Myers, P.E., LEED AP (Cape Coral, FL) has been an
HVAC, plumbing, and fire protection consulting engineer for 30 years.

O C T O B E R

McGraw-Hill • Civil Engineering

Hardcover • 5 × 8 • 400 pp

ISBN-13: 978-0-07-161469-6

ISBN-10/MHID: 0-07-161469-9

$49.95PT ($62.95 CAN)

Previous ISBNs: 2002

978-0-07-135612-1 • 0-07-135612-6

75 b&w illustrations • Rights: World

S E C O N D  E D I T I O N

CIVIL ENGINEERING FORMULAS
Tyler G. Hicks

Fully updated, this portable reference contains all the essential
formulas and equations civil engineers need for a wide variety of
design applications—covering everything from structural analysis
to soil mechanics. The book now includes details on green build-
ings, water supply and treatment, power-generating wind
turbines, reinforced concrete, bridge construction, highway
design, and more. Each chapter includes collections of problems
and calculations with solution advice.

• Formulas, tables, and graphs presented in SI and U.S. unit formats

• Includes more than 150 new pages—40 percent more content
than the first edition

Tyler G. Hicks, PE (Rockville Center, NY) is a consulting engineer and
the author of several engineering books.

N O V E M B E R

McGraw-Hill • Construction

Hardcover • 6 × 9 • 608 pp

ISBN-13: 978-0-07-162297-4

ISBN-10/MHID: 0-07-162297-7

$115.00IB ($144.95 CAN)

Previous ISBNs: 2003

978-0-07-139586-1 • 0-07-139586-5

400 b&w illustrations • Rights: World
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MCGRAW-HILL YEARBOOK OF
SCIENCE & TECHNOLOGY 2010
McGraw-Hill Editorial Staff

For more than 45 years, this annual publication has made infor-
mation on the latest trends and developments in science and
technology accessible to non-specialists through concise, well-
illustrated articles. Readers will find 150 articles from 200+
leaders in their respective fields covering disciplines from
Astronomy to Zoology. The Yearbook will be of interest to stu-
dents, writers, researchers, professionals, and general readers.

• Includes coverage of forefront fields such as cell and molecular
biology, environmental science, genetics, information technol-
ogy, nanotechnology, chemistry, and theoretical physics

• An extensive subject index makes finding information 
fast and easy

• Features numerous cross-references to the McGraw-Hill
Encyclopedia of Science & Technology and bibliographies 
of key literature after each article

• 250+ images, diagrams, and tables enhance the text

S E V E N T H  E D I T I O N

MCGRAW-HILL DICTIONARY OF
SCIENTIFIC AND TECHNICAL TERMS
McGraw-Hill Editorial Staff

For more than three decades, this internationally known refer-
ence has been the easiest, fastest, and most reliable way for
anyone to gain fluency in the language of science and technology.
Containing more than 110,000 entries that span 100 fields rang-
ing from acoustics to zoology, the McGraw-Hill Dictionary of
Scientific and Technical Terms features definitions written in lan-
guage understandable to students and the general public, yet
advanced enough for professionals. 

• Thoroughly revised with 4,000 new definitions 

• Valuable to students, writers, researchers, professionals, and
general readers

• Features more than 3,000 illustrations, including 75 new full-
color plates

The McGraw-Hill Editorial Staff (New York, NY) is also responsible
for the McGraw-Hill Encyclopedia of Science & Technology (978-0-07-
144143-8), the world’s premier science reference. 

D E C E M B E R

McGraw-Hill • Science

Hardcover • 8½ × 11 • 480 pp

ISBN-13: 

ISBN-10/MHID:

$199.00IB ($251.95 CAN)

Previous ISBNs: 2008

978-0-07-160562-5 • 0-07-160562-2

250 illustrations • Rights: World

S E P T E M B E R

McGraw-Hill • Science

Hardcover • 8½ × 10⅞ • 2,500 pp

ISBN-13: 978-0-07-160899-2

ISBN-10/MHID: 0-07-160899-0

$295.00PT ($379.95 CAN)

Previous ISBNs: 2002

978-0-07-042313-8 • 0-07-042313-X

3,000 illustrations (75 in full-color)

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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S E P T E M B E R

McGraw-Hill • Biophotonics

Hardcover • 6 × 9 • 300 pp

ISBN-13: 978-0-07-159699-2

ISBN-10/MHID: 0-07-159699-2

$150.00IB ($188.95 CAN)

80 full-color illustrations • Rights: World

VIBRATIONAL SPECTROSCOPIC
IMAGING FOR BIOMEDICAL
APPLICATIONS
Gokulakrishnan Srinivasan

Spectroscopic imaging has revolutionized medical imaging and
diagnostics. This book offers expert discussions on two major
vibrational spectroscopic techniques—infrared and raman spec-
troscopy—along with research outcomes. Vibrational
Spectroscopic Imaging for Biomedical Applications provides a broad
overview of the recent progress in aspects like instrumentation,
detector technology, novel modes of data collection, and data
analysis. Emphasis is on applications in the biomedical arena and
assessing progress in the field.

• Features international contributors from Germany, France,
Japan, Canada, and the Netherlands

Gokulakrishnan Srinivasan, Ph.D. (Mumbai, India) is an application
scientist at Bruker Optik GmbH.

S E C O N D  E D I T I O N

PHOTONICS ESSENTIALS
Thomas P. Pearsall

Here is an antidote to the traditional, mathematically dense 
photonics text. Fully updated throughout, Photonics Essentials is
concise, mathematically clear, and focused on the practical tasks
required of photonic devices—characterization and measure-
ment. Examples showcase real measurements on commercial
devices. Full of hands-on examples and experiments, this is a 
perfect learning tool for working engineers and students who
want to move beyond theory into practice.

• New worked examples using commercially available devices

• New chapter on organic light-emitting diodes

Thomas P. Pearsall (Paris, France) is General Secretary of EPIC, the
European Photonics Industry Consortium.

S E P T E M B E R

McGraw-Hill • Electronics/Optoelectronics

Hardcover • 6 × 9 • 288 pp

ISBN-13: 978-0-07-162935-5

ISBN-10/MHID: 0-07-162935-1

$89.95IB ($112.95 CAN)

Previous ISBNs: 2002

978-0-07-140875-2 • 0-07-140875-4

100 b&w illustrations • Rights: World
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The most authoritative and complete
collection of optics data, techniques, and
applications—fully revised and updated

Prepared under the auspices of the Optical Society
of America, the world’s largest professional optics
society, the five carefully architected and cross-refer-
enced volumes of the Handbook of Optics contain
everything a student, scientist, or engineer requires
to actively work in the field. From the design of
complex optical systems to world-class research and
development techniques, this definitive work pro-
vides unparalleled access to the fundamentals of the
discipline and its greatest minds.

Individual chapters are written by the biggest names
in optics from around the world who explain, illus-
trate, and solve the entire field of optics. Each
volume contains a complete chapter listing for the
entire Handbook, extensive chapter glossaries, and a

wealth of references in every chapter. This is the only optics resource of its kind.

• Full-color insert in Volumes I, II & V; Volume III is full-color throughout

• Free one-time PDF contents download available with purchase

T H I R D  E D I T I O N

THE OPTICAL SOCIETY OF AMERICA
HANDBOOK OF OPTICS
Editor-in-Chief: Dr. Michael Bass
Associate Editors: Dr. Casimer M. DeCusatis, Dr. Jay Enoch, Dr. Vasudevan
Lakshminarayanan, Dr. Guifang Li, Dr. Carolyn MacDonald, Dr. Virendra N. Mahajan,
Dr. Eric Van Stryland

Access the catalog onl ine at mhprofess ional .com/ecatalogs

The Optical Society of America (Washington, DC) is a professional society dedicated to serving optics 
professionals and academics, in the U.S. and around the world. 
Editor-in-Chief: Dr. Michael Bass (Orlando, FL) is professor emeritus at the University of Central Florida’s
Center for Research and Education in Optics and Lasers (CREOL). 
Associate Editors: Dr. Casimer M. DeCusatis (Poughkeepsie, NY) is a distinguished engineer and technical
executive with IBM Corporation. Dr. Jay Enoch (Berkeley, CA) is dean emeritus at the School of Optometry at
the University of California, Berkeley. Dr. Vasudevan Lakshminarayanan (Ontario, Canada) is professor of
Optometry and Vision Science at the University of Waterloo, Ontario. Dr. Guifang Li (Orlando, FL) is professor
of Optics and Electrical/Computing Engineering at the University of Central Florida. Dr. Carolyn MacDonald
(Albany, NY) is a professor at the University at Albany, and director of the Center for X-ray Optics. Dr.
Virendra N. Mahajan (El Segundo, CA) is a distinguished engineer at The Aerospace Corporation. Dr. Eric
Van Stryland (Orland, FL) is a professor of The College of Optics and Photonics, University of Central Florida. 



VO L U M E  V

ATMOSPHERIC OPTICS
MODULATORS, FIBER OPTICS AND
COMMUNICATION, X-RAY AND
NEUTRON OPTICS
Hardcover • 7⅜ × 9¼ • 1100 pp

ISBN-13: 978-0-07-163313-0

ISBN-10/MHID: 0-07-163313-8

$150.00IB ($188.95 CAN)

400 b&w illustrations • 16-page full-color insert 
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VO L U M E  I

GEOMETRICAL AND PHYSICAL
OPTICS, POLARIZED LIGHT,
COMPONENTS AND INSTRUMENTS
Hardcover • 7⅜ × 9¼ • 1200 pp

ISBN-13: 978-0-07-149889-0

ISBN-10/MHID: 0-07-149889-3

$150.00IB ($188.95 CAN)

Previous ISBNs: 1994

978-0-07-047740-7 • 0-07-047740-X

400 b&w illustrations • 8-page full-color insert 

VO L U M E  I I I

VISION AND VISION OPTICS
Hardcover • 7⅜ × 9¼ • 1100 pp

ISBN-13: 978-0-07-149891-3

ISBN-10/MHID: 0-07-149891-5

$199.95IB ($251.95 CAN)

Previous ISBNs: 2001

978-0-07-135408-0 • 0-07-135408-5 

400 full-color illustrations 

VO L U M E  I I

DESIGN, FABRICATIONS AND
TESTING, SOURCES AND DETECTORS,
RADIOMETRY AND PHOTOMETRY
Hardcover • 7⅜ × 9¼ • 1104 pp

ISBN-13: 978-0-07-149890-6

ISBN-10/MHID: 0-07-149890-7

$150.00IB ($188.95 CAN)

Previous ISBNs: 1994

978-0-07-047974-6 • 0-07-047974-7

400 b&w illustrations • 8-page full-color insert 

VO L U M E  I V

OPTICAL PROPERTIES OF MATERIALS,
NONLINEAR OPTICS, QUANTUM
AND MOLECULAR OPTICS
Hardcover • 7⅜ × 9¼ • 1104 pp

ISBN-13: 978-0-07-149892-0

ISBN-10/MHID: 0-07-149892-3

$150.00IB ($188.95 CAN)

Previous ISBNs: 2000

978-0-07-136456-0 • 0-07-136456-0

400 b&w illustrations

Each Volume: O C T O B E R • McGraw-Hill • Electrical Engineering/Optics • Rights: World

All-new
volume!
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The only book to present state-of-the-art
SoS VLSI circuits fabrication and systems

Written by leading experts in the field, this volume
offers an introduction to the design of high-perform-
ance circuits and systems in the silicon-on-sapphire
(SoS) CMOS technology. The goal of the book is to
provide readers with the fundamental skills required to
take advantage of the SoS process in the design of ana-
log circuits and systems. 

After an introduction to the SoS process and its basic
devices, Silicon-on-Sapphire Circuits and Systems discusses
digital blocks and basic and linear analog circuits. The
core of the book covers analog-to-digital conversion,
image sensors, biosensor interfaces, communication 
circuits, and advanced sensors and sensor interfaces.
This book is intended for engineers or advanced 
students in semiconductor fabrication and advanced
sensor systems.

• SoS technological knowledge is applicable to a wide
range of disciplines, including biomedical, optical, and
military applications

• The only book available on SoS fabrication techniques

Eugenio Culurciello (New Haven, CT) is an assistant pro-
fessor of electrical engineering at Yale University. 

Related McGraw-Hill Titles:

Yeo: Low Voltage, Low Power VLSI Subsystems
Hardcover • $137.00IB
978-0-07-143786-8 • 0-07-143786-X 

Sicard: Advanced CMOS Cell Design
Hardcover • $99.95IB
978-0-07-148836-5 • 0-07-148836-7

SILICON-ON-SAPPHIRE 
CIRCUITS AND SYSTEMS
Sensor and Biosensor Interfaces
Eugenio Culurciello

D E C E M B E R

McGraw-Hill • Electrical Engineering

Hardcover • 6 × 9 • 294 pp

ISBN-13: 978-0-07-160848-0

ISBN-10/MHID: 0-07-160848-6

$125.00IB ($157.95 CAN)

100 b&w illustrations • Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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Comprehensive expert coverage of
nanostructures and potential applications

This definitive resource discusses the principles of nan-
otechnology, focusing on the application of chemical
engineering principles in nanotechnology. The book
covers carbon nanotubes, molecular machines, quan-
tum dots, nanosensors, supramolecular chemistry,
dendrimers, nanocomposites, biomimetic thin films, and
the emerging area of nanobiotechnology. More than 20
different nanostructuring techniques are presented
with schematics from the patent literature.

Nanostructuring Operations in Nanoscale Science and
Technology discusses different characterization tech-
niques such as SAXS, WAXS, AFM, STM, SEM, and
microwave spectroscopy. Nanoscale effects in time
domain in heat conduction are also covered. The book
includes more than 300 end-of-chapter exercises to
review the material.

• By 2015 the market for nanotechnology products is
expected to reach $3 trillion USD

• Over the next 10 to15 years the nanotechnology
industry will need one million professionals

• Foreword by Sir Harold W. Kroto, winner of the
Nobel Prize in Chemistry, 1996

Dr. Kal Renganathan Sharma, PE (Prairie View, TX) is an
adjunct professor in the Department of Chemical Engineering
at Prairie View A & M University.

Related McGraw-Hill Titles:

Zhang: Nano/Microscale Heat Transfer
Hardcover • $165.00IB
978-0-07-143674-8 • 0-07-143674-X

Koo: Polymer Nanocomposites
Hardcover • $165.00IB
978-0-07-145821-4 • 0-07-145821-2

NANOSTRUCTURING OPERATIONS IN
NANOSCALE SCIENCE AND
TECHNOLOGY
Dr. Kal Renganathan Sharma
Foreword by Sir Harold W. Kroto

S E P T E M B E R

McGraw-Hill • Chemical Engineering 

Hardcover • 6 × 9 • 304 pp

ISBN-13: 978-0-07-162295-0

ISBN-10/MHID: 0-07-162295-0

$115.00IB ($144.95 CAN)

80 b&w illustrations • Rights: World
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OPTICAL WAVEGUIDE MODES
Polarization, Coupling and Symmetry
Richard J. Black and Langis Gagnon

This book covers the in-depth physics and theory behind optical
waveguide modes (group theory) in both single and multiple
modes, with a focus on the polarization, coupling and symmetry
of optical waves. Controlling the mode is critical to retaining the
fidelity of each light pulse which carries various communication
data. This is an essential resource for optical waveguide and fiber
optic designers.

• Includes five appendices useful for group representation theory

Dr. Richard J. Black (Menlo Park, CA) is a leading authority on optical
waveguide modes and applications. He is a founding member and chief
scientist at Intelligent Fiber Optic Systems Corporation (www.ifos.com)
and founder of OptoSapiens Design (www.optosapiens.com). 
Dr. Langis Gagnon (Montreal, Canada) is a principle researcher and
team leader for the Vision and Imaging team at CRIM (Centre de
Recherche Informatique de Montréal).

S E P T E M B E R

McGraw-Hill • Optics

Hardcover • 6 × 9 • 176 pp

ISBN-13: 978-0-07-162296-7

ISBN-10/MHID: 0-07-162296-9

$99.95IB ($125.95 CAN)

30 b&w illustrations • Rights: World

REMOTE SENSING AND 
GIS INTEGRATION
Theories, Methods, and Applications
Qihao Weng

GIS is predominantly a data-handling technology, while remote
sensing is a data retrieval and analysis technology. This book
addresses the need to combine remotely sensed data with car-
tographic, socioeconomic, and environmental data and GIS
functionalities. Theoretical discussions are followed by a series of
application areas in urban and environmental studies that employ
the integration of remote sensing and GIS. Each application area
will be examined through analysis of state-of-the-art methods
and detailed presentations of one or more case studies.

• Includes a 16-page color insert featuring spectral color images

Dr. Qihao Weng (Terre Haute, IN) is an associate professor in the
Department of Geography, Geology, and Anthropology at Indiana State
University. He is a national director of the American Society for
Photogrammetry and Remote Sensing (ASPRS).

S E P T E M B E R

McGraw-Hill • Remote Sensing/GIS

Hardcover • 6 × 9 • 350 pp

ISBN-13: 978-0-07-160653-0

ISBN-10/MHID: 0-07-160653-X

$125.00IB ($157.95 CAN)

100 b&w illustrations • Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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The only book to cover the most modern
techniques for designing and fabricating
miniaturized antennas for wireless
applications

As the world of wireless applications continues to
explode, the need for smaller, more powerful antennas
increases exponentially. This authoritative guide pro-
vides the most up-to-date techniques for designing and
building antennas of the future.

Written by experts at the forefront of research in this
area, Small Antennas & Miniaturization Techniques details
the newest antenna design, miniaturization and wide-
band methods, vial material loading, wave slow down
techniques, and shaping. For the first time in any publi-
cation, the new class of metamaterial antennas will also
be covered. The book combines theory and basic
design techniques with numerous practical applications
for narrowband and wideband antennas.

• The telecommunications industry is a $3.5 trillion
USD market annually

John L. Volakis, Ph.D. (Columbus, OH) is the Roy and Lois
Chope Chair Professor of Engineering at the Ohio State
University. He is the editor-in-chief of McGraw-Hill’s Antenna
Engineering Handbook, Fourth Edition (978-0-07-147574-7).
Chi-Chih Chen, Ph.D. (Columbus, OH) is a research scien-
tist at the ElectroScience Laboratory and an adjunct assistant
professor of the Electrical and Computer Engineering Dept.
of the Ohio State University. 
Kyohei Fujimoto (Tsukuba, Japan) is a professor emeritus
at the University of Tsukuba, Japan, and consulting professor
at Northwestern Polytechnic University, China.

Related McGraw-Hill Title:

Volakis: Antenna Engineering Handbook, Fourth Edition
Hardcover • $175.00PT
978-0-07-147574-7 • 0-07-147574-5  

SMALL ANTENNAS & MINIATURIZATION
TECHNIQUES
John L. Volakis, Chi-Chih Chen, and Kyohei Fujimoto

D E C E M B E R

McGraw-Hill • Electrical Engineering

Hardcover • 6 × 9 • 400 pp

ISBN-13: 978-0-07-162553-1

ISBN-10/MHID: 0-07-162553-4

$99.95IB ($125.95 CAN)

50 b&w illustrations • Rights: World
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GIBILISCO: TEACH YOURSELF ELECTRICITY
AND ELECTRONICS, FOURTH EDITION
Paperback • $34.95TR
978-0-07-145933-4 • 0-07-145933-2

HARPER: SOLAR ENERGY PROJECTS FOR
THE EVIL GENIUS
Paperback • $24.95TR
978-0-07-147772-7 • 0-07-147772-1

SCHERZ: PRACTICAL ELECTRONICS FOR
INVENTORS, SECOND EDITION
Paperback • $39.95TR
978-0-07-145281-6 • 0-07-145281-8

LANGEWIESCHE: STICK AND RUDDER
Hardcover • $26.95TR
978-0-07-036240-6 • 0-07-036240-8

COFFIN: ELECTRICIAN'S EXAM 
STUDY GUIDE
Paperback • $39.95TR
978-0-07-148930-0 • 0-07-148930-4

GRAHAM: 101 SPY GADGETS FOR 
THE EVIL GENIUS
Paperback • $24.95TR
978-0-07-146894-7 • 0-07-146894-3

SPENCE: AIM/FAR 2008
Paperback • $19.95TR
978-0-07-149925-5 • 0-07-149925-3

EICHENBERGER: YOUR PILOT'S LICENSE,
SEVENTH EDITION
Paperback • $19.95TR
978-0-07-140285-9 • 0-07-140285-3

MCCOMB: ROBOT BUILDER'S BONANZA,
THIRD EDITION
Paperback • $29.95TR
978-0-07-146893-0 • 0-07-146893-5

IANNINI: ELECTRONIC GADGETS 
FOR THE EVIL GENIUS
Paperback • $24.95TR
978-0-07-142609-1 • 0-07-142609-4

Bestselling Technical Backlist
HARPER: FUEL CELL PROJECTS FOR 
THE EVIL GENIUS
Paperback • $24.95TR
978-0-07-149659-9 • 0-07-149659-9

GIECK: ENGINEERING FORMULAS, 
EIGHTH EDITION
Hardcover • $34.95TR
978-0-07-145774-3 • 0-07-145774-7

SHOEMAKER: THE LINEMAN'S AND
CABLEMAN'S HANDBOOK, 11TH EDITION
Hardcover • $89.95PT
978-0-07-146789-6 • 0-07-146789-0

PHILLIPS: COMPLETE BOOK OF LOCKS 
AND LOCKSMITHING, SIXTH EDITION
Paperback • $29.95TR
978-0-07-144829-1 • 0-07-144829-2

PREDKO: 123 PIC MICROCONTROLLER
EXPERIMENTS FOR THE EVIL GENIUS
Paperback • $24.95TR
978-0-07-145142-0 • 0-07-145142-0

HORN: BASIC ELECTRICAL THEORY 
WITH PROJECTS
Paperback • $29.95TR
978-0-83-064200-7 • 0-83-064200-5

GORE: SO. . .YOU WANT TO BUILD A HOUSE
Paperback • $19.95TR
978-0-07-147493-1 • 0-07-147493-5

PREDKO: 123 ROBOTICS EXPERIMENTS FOR
THE EVIL GENIUS 
Paperback • $24.95TR
978-0-07-141358-9 • 0-07-141358-8

CUTCHER: ELECTRONIC CIRCUITS FOR 
THE EVIL GENIUS
Paperback • $24.95TR
978-0-07-144881-9 • 0-07-144881-0

RUMREICH: CAR STEREO COOKBOOK,
SECOND EDITION
Paperback • $24.95TR
978-0-07-144847-5 • 0-07-144847-0
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T W E L F T H  E D I T I O N

JUNQUEIRA’S BASIC
HISTOLOGY
Text and Atlas
Anthony L. Mescher, Ph.D.

Featuring more than 600 state-of-the-art photographs and draw-
ings, Junqueira’s has been the leading text in medical histology and
microscopic anatomy for more than three decades. The Twelfth
Edition has been revised to feature a new full-color presentation,
all new art, and the addition of an online learning center.

• Market: U.S. medical students (18,750 per year), physician assis-
tant students (2,650 per year), nurse practitioner 
students (5,500 per year)

• The author has been profiled in Who’s Who in Science and
Engineering and American Men and Women of Science

• NEW online learning center will feature a virtual microscope
and review material students can downloaded to their iPod

Anthony L. Mescher, Ph.D. (Bloomington, IN) is on the staff of the
Indiana University School of Medicine.

T W E N T Y- S I X T H  E D I T I O N

CLINICAL NEUROANATOMY
Stephen G. Waxman, M.D., Ph.D.

Clinical Neuroanatomy has helped students grasp the essential
aspects of neuroanatomy and its functional and clinical correla-
tions since Jack Lange published the first edition in 1938. The
Twenty-Sixth Edition includes the addition of four-color images,
introduces an online learning center, and maintains the popular
case studies and clinical correlations features.

• Market: U.S. medical students (18,750 per year), physical ther-
apy students (2,650 per year)

• One of the best reviews for the USMLE

• 400 illustrations (some in full-color) enhance diagnostic skills
and understanding

• Study questions with answers end each chapter

• NEW chapter on Control of Motor Systems and increased 
coverage of functional imaging

Stephen G. Waxman, M.D., Ph.D. (New Haven, CT) has served as
Professor and Chair of Neurology at Yale University since 1986.

S E P T E M B E R

McGraw-Hill Medical • Histology

Paperback • 7¼ × 9¼ • 525 pp

ISBN-13: 978-0-07-163020-7

ISBN-10/MHID: 0-07-163020-1

$69.95MD ($87.95 CAN)

Previous ISBNs: 2005

978-0-07-144091-2 • 0-07-144091-7

600 full-color illustrations • Rights: World

S E P T E M B E R

McGraw-Hill Medical • Basic Science

Paperback • 8½ × 11 • 352 pp

ISBN-13: 978-0-07-160399-7

ISBN-10/MHID: 0-07-160399-9

$54.95MD ($68.95 CAN)

Previous ISBNs: 2003

978-0-07-139238-9 • 0-07-139238-6

400 illus. (some in full-color)

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs

Now in 
full-color!
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The #1 text for surgical clinical practice
and education is now in full-color!

No other text provides such a solid grounding in basic
science, anatomy, and operative techniques so key to
the education and success of any surgeon as Schwartz’s
Principles of Surgery. Offering the most modern and
complete approach to surgery and written by the
world’s foremost teachers and practitioners, this is a
necessary resource for surgical education and a cor-
nerstone of any clinical practice.

• Market: general surgeons (64,000 in the USA and
120,000 worldwide), surgery residents (5,000 in the
USA)

• 1,500 illustrations (most in full-color)

• DVD with surgical video clips

• NEW to this edition: full-color design, an international
advisory board, greater focus on evidence-based med-
icine, more algorithms, key points in each chapter,
new chapters on Core Competencies and Leadership
Training

F. Charles Brunicardi, M.D. (Houston, TX) Baylor College
of Medicine. Dana K. Andersen, M.D. (Baltimore, MD)
Johns Hopkins School of Medicine. Timothy Billiar, M.D.
(Pittsburgh, PA) The University of Pittsburgh Medical Center.
David L. Dunn, M.D., Ph.D. (Buffalo, NY) University of
Buffalo. John G. Hunter, M.D. (Portland, OR) Oregon
Health & Science University. Raphael E. Pollock, M.D.,
Ph.D. (Houston, TX) M.D. Anderson Cancer Center. 
Jeffrey B. Matthews, M.D. (Chicago, IL) University of
Chicago.

Related McGraw-Hill Title:

Zollinger: Zollinger’s Atlas of Surgical Operations
Hardcover • $225.00MD
978-0-07-136378-5 • 0-07-136378-5

N I N T H  E D I T I O N

SCHWARTZ’S PRINCIPLES OF SURGERY
F. Charles Brunicardi, M.D.; Dana K. Anderson, M.D.; Timothy Billiar, M.D.; 
David L. Dunn, M.D., Ph.D.; John G. Hunter, M.D.; Raphael E. Pollock, M.D., Ph.D.;
Jeffrey B. Matthews, M.D.

O C T O B E R

McGraw-Hill Medical • Surgery

Hardcover • 8½ × 11 • 2000 pp

ISBN-13: 978-0-07-154769-7

ISBN-10/MHID: 0-07-154769-X

$179.00MD ($225.95 CAN)

Previous ISBNs: 2004

978-0-07-141090-8 • 0-07-141090-2

1500 illustrations (most in full-color)

One DVD • Rights: World

Now in
full-color!
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S I X T H  E D I T I O N

PATHOPHYSIOLOGY OF DISEASE
An Introduction to Clinical Medicine
Stephen J. McPhee, M.D. and Gary D. Hammer, M.D., Ph.D.

Concise, yet comprehensive, this full-color LANGE title covers
all the basics of pathophysiology. Organized by organ system, it
provides information on disease states most relevant to clinical
medicine. Nearly 100 case studies allow readers to apply their
knowledge to actual clinical situations. Review questions appear-
ing throughout each chapter test reader’s understanding of key
concepts.

• Market: medical students (60,000), nurse practitioner students
(16,500 per year), physician assistant students (8,000 per year)

• DVD formatted for iPods features Q&A review of key concepts

• Now in full-color with 347 illustrations

Stephen J. McPhee, M.D. (San Francisco, CA) is a Professor of
Medicine at the University of California. 
Gary D. Hammer, M.D., Ph.D. (Ann Arbor, MI) is affiliated with the
University of Michigan Medical School.

T H I RT E E N T H  E D I T I O N

CURRENT DIAGNOSIS &
TREATMENT SURGERY
Gerard M. Doherty, M.D.

This comprehensive, yet concise textbook delivers to-the-point
information on 1,000 diseases and disorders that surgeons are
most often required to treat. Unique in that it encompasses both
general surgery and the surgical subspecialties, CURRENT
Diagnosis & Treatment Surgery features a consistent find-it-now
presentation highlighted by the frequent use of headings, brief
and clearly written text, and references appearing within sec-
tions.

• Market: general surgeons (64,000 in the USA), surgery resi-
dents (5,000), surgeons worldwide (120,000), medical students
(18,750)

• NEW to this edition: DVD with content from CURRENT
Consult Surgery; two-color design; one new chapter and many
with major rewrites

Gerard M. Doherty, M.D. (Ann Arbor, MI) is Professor of Surgery at
the University of Michigan.

O C T O B E R

McGraw-Hill Medical • Surgery

Paperback • 8½ × 11 • 1453 pp

ISBN-13: 978-0-07-163515-8

ISBN-10/MHID: 0-07-163515-7

$74.95MD ($93.95 CAN)

Previous ISBNs: 2005

978-0-07-142315-1 • 0-07-142315-X

600 illustrations • One DVD • Rights: World

O C T O B E R

McGraw-Hill Medical • Pathophysiology

Paperback • 8½ × 11 • 768 pp

ISBN-13: 978-0-07-162167-0

ISBN-10/MHID: 0-07-162167-9

$69.95MD ($87.95 CAN)

Previous ISBNs: 2005

978-0-07-144159-9 • 0-07-144159-X

347 full-color illustrations • One DVD

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs

Now in 
full-color!
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The world’s most popular annually updated
medical text – delivering the latest
developments in diagnosis and treatment

CMDT offers authoritative, evidence-based coverage of
more than 1,000 diseases and disorders along with a con-
cise yet thorough synopsis of diagnosis and treatment.

Utilizing a “find it now” presentation made even more
accessible by a detailed index and hundreds of tables,
CMDT covers almost every aspect of general medi-
cine—with an emphasis on prevention and
cost-effective treatment.

• Huge market: family physicians, internists, nurse 
practitioners, medical students, internal medicine
residents, family medicine residents, health 
conscious general readers

• Consistent bestseller, more than 80,000 copies 
sell annually

• The most current resource available—all topics
updated annually

• The only text with an annual review of advances 
in HIV treatment

• NEW to this edition: major revision of the diabetes
chapter to include new drugs; the latest developments
in deep vein thrombosis, stroke, and multiple sclerosis
treatments;  recent advances in genetics incorporated
into select diagnosis and therapy sections; increased
number of algorithms; update on the costs of testing
and drugs

Stephen J. McPhee, M.D. and Maxine Papadakis, M.D.
(San Francisco, CA) are Professors of Medicine at the
University of California, San Francisco.

Related McGraw-Hill Title:

CURRENT Consult Medicine 2007
Paperback • 2006 • $73.95MD
978-0-07-147218-0 • 0-07-147218-5

CURRENT MEDICAL 
DIAGNOSIS & TREATMENT, 2010
Stephen J. McPhee, M.D. and Maxine A. Papadakis, M.D.

O C T O B E R

McGraw-Hill Medical • Internal Medicine

Paperback • 7¼ × 10 • 1808 pp

ISBN-13: 978-0-07-162444-2

ISBN-10/MHID: 0-07-162444-9

$74.95MD ($93.95 CAN)

Previous ISBNs: 2008

978-0-07-159124-9 • 0-07-159124-9

130 illustrations • Rights: World

More than
1 million

copies sold
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T H I R D  E D I T I O N

PULMONARY
PATHOPHYSIOLOGY
A Clinical Approach
Juzar Ali, M.D.; Warren Summer, M.D.; Michael Levitzky, Ph.D.

Pulmonary Pathophysiology provides students and clinicians with
an understanding of lung disorders as they pertain to the clinical
setting. Its practical, symptom-based approach links patients’ pre-
senting signs and underlying disease mechanisms for the
full-spectrum of respiratory problems. The Third Edition has
been revised to include more clinical case studies, more algo-
rithms, new photos and drawings, and an online learning center.

• Market in the USA: first and second year medical students
(18,750 per year)

• NEW online learning center will include additional illustrations,
graphs, and review questions

Juzar Ali, M.D.; Warren Summer, M.D.; Michael Levitzky, Ph.D.
(New Orleans, LA) are all affiliated with Louisiana State University
Health Sciences Center.

CASE FILES: ANESTHESIOLOGY
Lydia A. Conlay, M.D., Ph.D., M.B.A., Julia E. Pollock, M.D., Sheela
Pai, M.D., Mary Ann Vann, M.D., and Eugene C. Toy, M.D.

This first-of-its-kind curriculum-based casebook for anesthesiol-
ogy presents 47 high-yield cases with open-ended questions to
help students, nurse-anesthestists, and junior residents learn the
fundamentals of general anesthesia. Each case includes an
extended discussion, “Practical Pearls,” comprehension ques-
tions, and references to the most recent literature.

• Market: anesthesia residents (4,850 per year), nurse anes-
thetists (34,000)

Lydia A. Conlay, M.D., Ph.D., M.B.A. (Houston, TX) is affiliated 
with Baylor College of Medicine. Julia E. Pollock, M.D. (Seattle, WA) 
is affiliated with the University of Washington Medical Center. 
Sheela Pai, M.D. (Philadelphia, PA) is affiliated with Temple University
School of Medicine.Mary Ann Vann, M.D. (Boston, MA) is affiliated
with Beth Israel Deaconess Medical Center. Eugene C. Toy, M.D.
(Houston, TX) is affiliated with The Methodist Hospital in Houston.

O C T O B E R

McGraw-Hill Medical

Review/Anesthesiology

Paperback • 6 × 9 • 480 pp

ISBN-13: 978-0-07-160639-4

ISBN-10/MHID: 0-07-160639-4

$39.95MD ($49.95 CAN)

75 illustrations • Rights: World

O C T O B E R

McGraw-Hill Medical

Basic Science • Physiology

Paperback • 6 × 9 • 250 pp

ISBN-13: 978-0-07-161154-1

ISBN-10/MHID: 0-07-161154-1

$46.95MD ($58.95 CAN)

Previous ISBNs: 2005

978-0-07-142869-9 • 0-07-142869-0

95 illustrations • Righs: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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S E V E N T H  E D I T I O N

LANGE Q&A: PEDIATRICS
Mary Anne Jackson, M.D. and Sara S. Viessman, M.D.

LANGE Q&A: Pediatrics is a comprehensive Q&A review of pedi-
atrics featuring 1,000+ board-style questions and answers that
address the clerkship’s core competencies. Answer explanations
discuss why the answer is correct, and link to key reference
texts for further understanding of the topic.

• Market: US medical students taking required pediatrics rota-
tions (18,750), foreign medical students taking the USMLE Step
2 CK (20,000), osteopathic students preparing for the COM-
LEX Level 2-CE (3,700), physician assistant students (12,000)

Mary Anne Jackson, M.D. (Kansas City, MO) is Professor of
Pediatrics at the University of Missouri-Kansas City School of Medicine.
Sara S. Viessman, M.D. (Allentown, PA) is the former Medical
Director at the Center for Educational Development and Support,
Lehigh Valley Hospital and Health Network.

T H I R D  E D I T I O N

FIRST AID FOR THE 
USMLE STEP 2 CS
Tao Le, M.D., M.H.S., Vikas Bhushan, M.D., Mae Sheikh-Ali,
M.D., Fadi Abu Shahin, M.D.

First Aid for the USMLE Step 2 CS delivers everything students
need to pass the exam: step-by-step exam-taking strategies, 40
full-length practice cases that simulate the exam, detailed
descriptions of high-yield physical exam maneuvers, time man-
agement advice, and 100+ mini-cases.

• Market: US medical students (18,750 per year) and foreign
medical students (12,000 per year) preparing for USMLE Step
2 CS exam, osteopathic medical students preparing for the
COMLEX PE (3,700 per year)

Tao Le, M.D., M.H.S. (Louisville, KY) is assistant clinical professor of
pediatrics at the University of Louisville. Vikas Bhushan, M.D. (Los
Angeles, CA) is a practicing diagnostic radiologist. Mae Sheikh-Ali,
M.D. (Jacksonville, FL) is an endocrinology fellow at The Mayo Clinic.
Fadi Abu Shahin, M.D. (Cleveland, OH) is a fellow in gynecologic
oncology at The Cleveland Clinic.

O C T O B E R

McGraw-Hill Medical • USMLE Review

Paperback • 8½ × 11 • 416 pp

ISBN-13: 978-0-07-162425-1

ISBN-10/MHID: 0-07-162425-2

$44.95MD ($56.95 CAN)

Previous ISBNs: 2006

978-0-07-147058-2 • 0-07-147058-1

6 illustrations • Rights: World 

O C T O B E R

McGraw-Hill Medical • Pediatrics/Review

Paperback • 8½ × 11 • 300 pp

ISBN-13: 978-0-07-147568-6

ISBN-10/MHID: 0-07-147568-0

$41.95MD ($52.95 CAN)

Previous ISBNs: 2004

978-08-385030-34 • 08-385030-39 

10 illustrations • Rights: World
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S E V E N T H  E D I T I O N

FIRST AID FOR THE
USMLE STEP 2 CK
Tao Le, M.D., M.H.S.

The ultimate triple-threat in 
USMLE Step 2 CK preparation!
• Market: US medical students (18,750) and foreign medical students (20,000) preparing for the 

USMLE Step 2 CK exam
• All three titles feature the same chapter arrangement to allow simultaneous study of facts, 

cases, and Q&As

• Co-authored by students who aced the exam

Tao Le, M.D., M.H.S. (Louisville, KY) is Assistant Clinical Professor of Pediatrics at the Division of 
Allergy and Immunology at the University of Louisville.

S E C O N D  E D I T I O N

FIRST AID Q&A FOR
THE USMLE STEP 2 CK
Tao Le, M.D., M.H.S.

O C T O B E R

McGraw-Hill Medical

USMLE Review

Paperback • 8½ × 11 • 600 pp

ISBN-13: 978-0-07-162354-4 

ISBN-10/MHID: 0-07-162354-X

$44.95MD ($56.95 CAN)

Previous ISBNs: 2007

978-0-07-148795-5 • 0-07-148795-6 

60 illustrations • Rights: World

O C T O B E R

McGraw-Hill Medical 

USMLE Review

Paperback • 8½ × 11 • 768 pp

ISBN-13: 978-0-07-162571-5

ISBN-10: 0-07-162571-2

$44.95MD ($56.95 CAN)

Previous ISBNs: 2007

978-0-07-148173-1 • 0-07-148173-7 

350 illustrations • Rights: World.

S E C O N D  E D I T I O N

FIRST AID CASES FOR
THE USMLE STEP 2 CK
Tao Le, M.D., M.H.S.

N O V E M B E R

McGraw-Hill Medical

USMLE Review

Paperback • 8½ × 11 • 544 pp

ISBN-13: 978-0-07-162570-8

ISBN-10/MHID: 0-07-162570-4

$44.95MD ($56.95 CAN)

Previous ISBNs: 2006

978-0-07-146411-6 • 0-07-146411-5 

115 illustrations • Rights: World

• Thousands of high-yield facts
and mnemonics arranged by
core subject area

• 1,000 board-style questions,
answers, and explanations,
including one complete 
practice exam

• 450 cases; 100+ clinical
images, diagrams, and tables;
active recall Q&As
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One of the most popular and highly
regarded texts in pediatrics enhanced by a
new full-color presentation

Rudolph’s Pediatrics, the longest continuously published
work on pediatric care, has been massively updated
throughout to keep pace with the field’s latest develop-
ments and reorganized to make navigation easier than
ever.The full-color Twenty-Second Edition features an
increased number of tables and lists and a strong new
emphasis on patient management—making this the
most practical edition ever.

• Market in the USA: pediatricians (80,000), pediatric
residents (8,000), pediatric nurse practitioners
(10,000)

• 960 illustrations, most in full-color

• The acclaimed balance between clinical applicability
and underlying biological principles offers pediatri-
cians a depth of coverage not found anywhere else

Colin Rudolph, M.D., Ph.D. (Madison, WI), Professor of
Pediatrics, Pediatric Gastroenterology and Nutrition, Medical
College of Wisconsin. Abraham Rudolph, M.D. (San
Francisco, CA), Professor Emeritus, Pediatric Cardiology, and
Senior Staff, Cardiovascular Research Institute, University of
California, San Francisco. Lewis First, M.D. (Burlington, VT),
Chair, Department of Pediatrics, University of Vermont
College of Medicine. George Lister, M.D. (Dallas, TX),
Chair in Pediatrics, Professor in Pediatrics, University of Texas
Southwestern Medical School. Anne A. Gershon, M.D.
(New York, NY), Professor of Pediatrics, Director, Division of
Pediatric Infectious Diseases, Columbia University College of
Physicians and Surgeons.

Related McGraw-Hill Title:

Fauci: Harrison’s Principles of Internal Medicine, 17e
Hardcover • $199.00MD
978-0-07-146633-2 • 0-07-146633-9

T W E N T Y- S E C O N D  E D I T I O N

RUDOLPH’S PEDIATRICS
Colin Rudolph, M.D., Ph.D., Abraham Rudolph, M.D., Lewis First, M.D., 
George Lister, M.D., Anne A. Gershon, M.D.

N O V E M B E R

McGraw-Hill Medical • Pediatrics

Hardcover • 8½ × 11 • 2200 pp

ISBN-13: 978-0-07-149723-7

ISBN-10/MHID: 0-07-149723-4

$149.00MD ($188.95 CAN)

Previous ISBNs: 2002

978-0-8385-8285-5 • 0-8385-8285-0

960 illustrations (most in full-color)

Rights: World 

Now in
full-color!
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CLINICIAN’S POCKET DRUG
REFERENCE, 2010
Leonard G. Gomella, M.D., Steven Haist, M.D., 
Aimee G. Adams, PharmD

Proving that sometimes less text can deliver more useful infor-
mation, this super-concise guide covers more than one thousand
of the most commonly used medications. Organized alphabeti-
cally by generic drug name, CPDR zeros-in on must-know
information such as selection and administration, mechanisms of
action, dosage, cautions, contraindications, and side effects.

• Huge market: medical students, residents, doctors, physician
assistants, physician assistant students, family medicine resi-
dents, nurses, and dental students

• NEW to this edition: first-time coverage of 25 new drugs, new
formulations, and changes in usage of existing medications

Leonard G. Gomella, M.D. (Philadelphia, PA) is Chair of Urology at
Thomas Jefferson University Medical College. 
Steven Haist, M.D. and Aimee G. Adams, PharmD. (Lexington,
KY) are affiliated with the University of Kentucky School of Medicine.

RADIOLOGY
McGraw-Hill Specialty Board Review
Cheri L. Canon, M.D.

This comprehensive review, written specifically for the diagnostic
radiology boards is also useful for recertification examinations
and as a quick reference. The content is organized around the
ten sections of the written boards and includes 500 questions
and answers that reinforce essential information.

• Market: radiologists and radiology residents (45,000 in the
USA; 20,000 internationally)

• The radiology boards are held twice a year (in the Spring and
Fall)

• Reflects the newly redesigned board format

• Much of the text is in a quick-scan bulleted format supported
by 300 illustrations

Cheri L. Canon, M.D. (Birmingham, AL) is affiliated with the Radiology
Department of the University of Alabama Hospital.

N O V E M B E R

McGraw-Hill Medical • Radiology

Paperback • 8½ × 11 • 1230 pp

ISBN-13: 978-0-07-160164-1

ISBN-10/MHID: 0-07-160164-3

$99.95MD ($125.95 CAN)

300 illustrations • Rights: World

N O V E M B E R

McGraw-Hill Medical • Drug Reference

Paperback • 3½ × 5 • 304 pp

ISBN-13: 978-0-07-163788-6

ISBN-10/MHID: 0-07-163788-5

$12.95MD ($15.95 CAN)

Previous ISBNs: 2008

978-0-07-160280-8 • 0-07-160280-1

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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F I F T H  E D I T I O N

SHERRIS MEDICAL
MICROBIOLOGY
Kenneth J. Ryan, M.D. and C. George Ray, M.D.

Considered the most comprehensive text on the subject, Sherris
Medical Microbiology is a dynamic, student-friendly introduction
to the nature of microorganisms and their role in the mainte-
nance of health or in the causation of disease. The completely
revised Fifth Edition has been converted to full-color and fea-
tures the addition of case studies, USMLE-style questions, and an
online learning center.

• Market: U.S. medical students (18,750 per year), physician assis-
tant students (2650 per year), nurse practitioner students
(5,500 per year)

• 180 full-color illustrations

Kenneth Ryan, M.D. and C. George Ray, M.D. (Tucson, AZ) are affil-
iated with the University of Arizona College of Medicine.

D E C E M B E R

McGraw-Hill Medical • Surgery

Paperback • 4½ × 7 • 550 pp

ISBN-13: 978-0-07-160645-5

ISBN-10/MHID: 0-07-160645-9

$72.95MD ($91.95 CAN)

50 illustrations • Rights: World

MCGRAW-HILL MANUAL:
ENDOCRINE SURGERY
Shane Morita, M.D.; Alan Dackiw, M.D., Ph.D.; 
Martha A. Zeiger, M.D.

McGraw-Hill Manual: Endocrine Surgery is the only compact, quick-
look-up handbook available on the subject. It provides the
information needed for every kind of endocrine surgery in at-a-
glance bulletted lists and tables. Concise chapters provide
high-yield summaries of symptoms, diseases, differential diag-
noses, management, and potential complications along with
step-by-step technical instructions for operations. 

• Market: general surgeons (64,000 in the USA), surgery resi-
dents (5,000), surgeons worldwide (120,000), oncologists
(10,000)

• Includes contributions from endocrine departments in the
USA, Canada, and Australia

Shane Morita, M.D., Alan Dackiw, M.D., Ph.D., and Martha A.
Zeiger, M.D. (Baltimore, MD) are affiliated with Johns Hopkins
University School of Medicine.

N O V E M B E R

McGraw-Hill Medical • Microbiology

Hardcover • 8½ × 11 • 992 pp

ISBN-13: 978-0-07-160402-4

ISBN-10/MHID: 0-07-160402-2

$84.95MD ($106.95 CAN)

Previous ISBNs: 2003

978-08-385852-90 • 08-385852-99

180  full-color illustrations • Rights: World

Now in 
full-color!
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The #1 selling medical review book in the
world – updated with the latest must-know
facts and test-taking strategies for the
USMLE Step 1

This annually updated collection of the most frequently
tested high-yield facts and mnemonics delivers every-
thing medical students need to pass the most
anxiety-provoking exam of their careers. Co-authored
by students from the Yale University School of
Medicine who just passed the boards, this is the undis-
puted “bible” of USMLE Step 1 preparation.

Readers will find more than 1,000 high-yield facts based
on student reporting from the 2009 exam, hundreds of
clinical images, including a 24-page full-color insert, and
student ratings of top review books.

• Market: more than 18,750 U.S. medical students and
12,000 international medical graduates take the exam
each year; osteopathic and podiatric medical students

• Heavily revised based on feedback from 2009 test-
takers

Tao Le, M.D., M.H.S. (Louisville, KY) is assistant clinical
professor of pediatrics at the University of Louisville. 
Vikas Bhushan, M.D. (Los Angeles, CA) is a practicing diag-
nostic radiologist.

Related McGraw-Hill Titles:

Le: First Aid Cases for the USMLE Step 1, Second Edition
Paperback • $44.95MD
978-0-07-160135-1 • 0-07-160135-X

Le: First Aid Q&A for the USMLE Step 1, Second Edition
Paperback • $44.95MD
978-0-07-159794-4 • 0-07-159794-8

FIRST AID FOR THE USMLE STEP 1, 2010
Tao Le, M.D., M.H.S. and Vikas Bhushan, M.D.

D E C E M B E R

McGraw-Hill Medical • USMLE Review

Paperback • 8½ × 11 • 624 pp

ISBN-13: 978-0-07-163340-6

ISBN-10/MHID: 0-07-163340-5

$44.95MD ($56.95 CAN)

Previous ISBNs: 2008

978-0-07-154896-0 • 0-07-154896-3

400 illustrations (some in full-color)

Rights: World

Access the catalog onl ine at mhprofess ional .com/ecatalogs
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MATERNAL-NEWBORN 
NURSING DEMYSTIFIED
Joyce Y. Johnson, Ph.D., R.N., C.C.R.N

2 New Demystified Titles for Nurses
and Nursing Students
Fun, fast, and concise, these self-teaching guides focus on what students really need to
know in order to pass a course. Written by a bestselling nursing author, they break difficult topics
down into easy-to-understand points and are packed with features such as key terms, learning objec-
tives, and NCLEX®-style questions.

• Market: 300,000 nursing students (USA); 2.5 million registered nurses (USA)

Joyce Y. Johnson, Ph.D., R.N., C.C.R.N. (Albany, NY) is Dean and Professor of Nursing at Albany State
University and is the author of a number of bestselling nursing books. 

PEDIATRIC NURSING 
DEMYSTIFIED
Joyce Y. Johnson, Ph.D., R.N., C.C.R.N

More than
1.5 million

Demystified
sold!

D E C E M B E R

McGraw-Hill Medical • Nursing

Paperback • 7⅜ × 9¼ • 300 pp

ISBN-13: 978-0-07-160914-2

ISBN-10/MHID: 0-07-160914-8

$29.95TR ($37.95 CAN)

50 illustrations • Rights: World

D E C E M B E R

McGraw-Hill Medical • Nursing

Paperback • 7⅜ × 9¼ • 300 pp

ISBN-13: 978-0-07-160915-9

ISBN-10/MHID: 0-07-160915-6

$29.95TR ($37.95 CAN)

50 illustrations • Rights: World
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NEW NURSE’S SURVIVAL GUIDE
Genevieve Chandler, Ph.D., R.N. and Martha Griffin, Ph.D., R.N.

Packed with real life examples and indispensable advice from
novices and staff development experts, New Nurse’s Survival
Guide is the best resource available on how to make the 
difficult transition from nursing student to practicing nurse.
Written by two registered nurses, the book covers everything
from the different career options in nursing to the job search 
to what to expect during the first three months to one year.

• Market: novice nurses transitioning from nursing school 
to their first year of practice (150,000 per year), nurses 
participating in orientation courses at hospitals (200,000 
per year), students taking undergraduate courses on clinical
transition (35,000 per year)

Genevieve Chandler, Ph.D., R.N. (Amherst, MA) is a Distinguished
Teacher Award-Winner at the University of Massachusetts. 
Martha Griffin, Ph.D., R.N. (Boston, MA) is Program Coordinator 
for Nursing Professional Development at Brigham & Women’s Hospital.

D E C E M B E R

McGraw-Hill Medical • Nursing

Paperback • 4½ × 7 • 304 pp

ISBN-13: 978-0-07-159286-4

ISBN-10/MHID: 0-07-159286-5

$22.95PT ($28.95 CAN)

Rights: World

A Backlist by Marlene Hurst, Nursing’s Most In-Demand Speaker

Hurst: Hurst Reviews:
NCLEX-RN
978-0-07-148431-2
0-07-148431-0 • $34.95PT

Hurst: Hurst Reviews:
NCLEX-PN
978-0-07-148430-5
0-07-148430-2 • $34.95PT

Hurst: Hurst Reviews:
Pathophysiology
978-0-07-148986-7
0-07-148986-X • $39.95PT
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Benjamin 22

Perfect Phrases for Sales Presentations, Diamond 22

Perfect Phrases for School Administrators, Wilson 114

Perfect Phrases for Writing Job Descriptions, 
Martin 22

Petroleum Fuel Manufacturing Handbook, Parkash 170

Photonics Essentials, 2/e, Pearsall 175

Piping Systems Handbook, 3/e, Frankel 171

PMP Certification: A Beginner’s Guide, Angel 142

Praxis™ Series, The: The Official Guide with 
CD-ROM, Educational Testing Service (ETS) 115

Pre-Calculus Know-It-ALL, Gibilisco 161

Presentation Secrets of Steve Jobs, The, Gallo 27

Principles of Computer Security, 2/e, White 143

Product Manager’s Toolkit, Steinhardt 60

Pulmonary Pathophysiology, 3/e, Ali 188

Q
QuickBooks® 2010: The Official Guide, Ivens 154

QuickBooks® 2010 QuickSteps, Capachietti 156

Quicken® 2010 QuickSteps, Sandberg 156

Quicken® 2010 The Official Guide, Langer 155

R
Radiology, Canon 192

Real Truth About Success, The, Wynn 28–29

Recession Proof Your Financial Life, Dunnan 7

Remote Sensing and GIS Integration, Weng 180

Repositioning, Trout 50–51

Right Decision, The, Stein 76

Rudolph’s Pediatrics, 22/e, Rudolph 191

Running Small Motors with PIC Microcontrollers,
Sandhu 158

S
Schaum’s Outline of Advanced Math for Engineers 

and Scientists 112

Schaum’s Outline of Basic Electricity, 2/e 112

Schaum’s Outline of Beginning Calculus, 3/e 113

Schaum’s Outline of Beginning Chemistry 3/e 113

Schaum’s Outline of Beginning Statistics, 2/e 113

Schaum’s Outline of Biochemistry, 3/e, Kuchel 110

Schaum’s Outline of Biology, 3/e, Fried 110

Schaum’s Outline of Bookkeeping and Accounting, 
4/e 112

Schaum’s Outline of Business Statistics, 4/e 112

Schaum’s Outline of Chinese Grammar 112

Schaum’s Outline of College Algebra, 3/e 113

Schaum’s Outline of College Chemistry, 9/e 113

Schaum’s Outline of Discrete Mathematics, 3/e 113

Schaum’s Outline of Financial Management, 3/e 113

Schaum’s Outline of General, Organic, and 
Biological Chemistry for Nursing and Allied
Health, 2/e, Odian 111

Schaum’s Outline of Human Anatomy and 
Physiology, 3/e, Van De Graaff 111

Schaum’s Outline of Italian Grammar, 3/e 113

Schaum’s Outline of Mathematical Methods for
Business and Economics 112

Schaum’s Outline of Microbiology, 2/e, Alcamo 110

Schaum’s Outline of Organic Chemistry, 4/e, 
Meislich 111

Schaum’s Outline of Physics for Engineering 
and Science, 2/e, Browne 111

Schaum’s Outline of Principles of Accounting I, 
5/e 112

Schaum’s 3,000 Solved Problems in Calculus 113

Schwartz’s Principles of Surgery, 9/e, Brunicardi 185

Self Promotion for Introverts, Ancowitz 19

Selling in a New Market Space, Snyder 54

Selling to the C-Suite, Bistritz 11

Seven-Day Total Cleanse, The, McGuire-Wien 79

Sherris Medical Microbiology, 5/e, Ryan 193

Silicon-on-Sapphire Circuits and Systems, 
Culurciello 178

Six Sigma Handbook, The, 3/e, Pyzdek 168

Small Antennas & Miniaturization Techniques, 
Volakis 181

Software Engineering Best Practices, Jones 150

Solar Energy Demystified, Lang 160

Spanish Conversation Demystified, Petrow 128
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Stages of Care for Seniors, Hogan 80

Starting Green, Croston 67

Start Your Own Bar and Club,3/e 68

Start Your Own Senior Services Business,2/e 68

Start Your Own Tutoring and Test Prep Business 68

Superfruits, Gross 81

Super Staying Power, Seiden 45

Supersymmetry Demystified, LaBelle 161

Super Trader, Tharp 12–13

Surviving Dreaded Conversations, Flagg 26

T
Teach Yourself Better Handwriting, 3/e, Sassoon 83

Teach Yourself Contemporary Art, Pooke 83

Teach Yourself Growing Your Own Fruit and
Vegetables, Thurlow 82

Teach Yourself Helping Your Child to Read, Reid 83

Teach Yourself Successful Selling, Brooksbank 82

Teach Yourself Understanding Terrorism, Horgan 82

Therapy for Diabetes Mellitus and Related 
Disorders, 5/e, American Diabetes Association 94

They Call Me Coach, Wooden 104

Top 50 Skills: ACT English, Reading, and Science, 
Leaf 106

Top 50 Skills: ACT Math, Leaf 106

Top 50 Skills: SAT Critical Reading and Writing, 
Leaf 107

Top 50 Skills: SAT Math, Leaf 107

Toyota Kata, Rother 4–5

Transitions in Care, Wolpert 93

20 Minutes to a Top Performer, Vengel 44

24 Deadly Sins of Software Security, Howard 144

200 Superfoods That Will Save Your Life, The, Klein 77

Two-Stroke Engine Repair & Maintenance, 
Dempsey 159

U-W
Understanding Flight, 2/e, Anderson 167

Understanding Wall Street, 5e, Little 14

Vibrational Spectroscopic Imaging for Biomedical
Applications, Srinivasan 175

Visual Cruising Guide to the Southern 
New England Coast, A, Bildner 102

VMware Certified Professional VCP Study Guide,
Schmidt 143

What Do I Eat Now?, Geil 95

What to Eat During Cancer Treatment, Besser 89

Wheat-Free, Gluten-Free Cookbook for Kids 
and Busy Adults, 2/e, Sarros 73

Why Iceland?, Jónsson 6

Winning the Loser’s Game, 5/e, Ellis 42–43

Wireless Mobility, Reid 147
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MANAGEMENT

Philip Ruppel

President
McGraw-Hill Professional
Two Penn Plaza, 12th Floor
New York, NY 10121-2298
(212) 904-5381
philip_ruppel@mcgraw-hill.com

Lynda Luppino

Vice President, Group Sales
Two Penn Plaza
New York, NY 10121-2998
(212) 904-5962 
FAX (212) 904-4092
lynda_luppino@mcgraw-hill.com

Greg Euson

Vice President, 
Field and Key Accounts
One Prudential Plaza, 
130 E. Randolph Street, Suite 900
Chicago, IL  60601
(312) 233-7603
FAX (312) 233-7569 or 233-7570
gregory_euson@mcgraw-hill.com 

Debbie Innie 

Vice President, Sales Operations
148 Princeton-Hightstown Road
Hightstown, NJ 08520-1450
(609) 426-7589 
FAX (609) 426-7140
debbie_innie@mcgraw-hill.com 

NATIONAL ACCOUNTS

Adam Keith Pfeffer

Senior Director, 
National Accounts Group Sales
Amazon
(212) 904-5435
keith_pfeffer@mcgraw-hill.com

Rachel Henderson

National Accounts Sales Manager
Barnes & Noble
(212) 904-3081
rachel_henderson@mcgraw-hill.com

George Hoare

National Accounts Sales Manager
Ingram, Baker & Taylor, Matthews
and 
Rittenhouse
(212) 904-4069
george_hoare@mcgraw-hill.com

Eileen Lamadore

National Accounts Sales Manager
Barnes & Noble
(212)904-5930
eileen_lamadore@mcgraw-hill.com

Julia Lee

National Accounts Sales Manager
Borders Group Inc.
(312) 233-7602
julia_lee@mcgraw-hill.com

Michel Spitzer

National Accounts Sales Manager
Ingram and Baker & Taylor
(617) 522-2984
michel_spitzer@mcgraw-hill.com

Kera Yonker

National Accounts Manager
Amazon
(212) 904-3869
Kera_Yonker@McGraw-Hill.com

Colin Kinnaly

Sales Coordinator, National
Accounts 
Group Sales
(212) 904-4773
colin_kinnaly@mcgraw-hill.com

TRADE REPRESENTATIVES

Patricia Kelly Rizzolo

AL, FL, GA 
(772) 287-9482
patricia_rizzolo@mcgraw-hill.com

Dan Rodgers

NJ, NYC, Long Island, Eastern PA
(201) 358-8346
daniel_rodgers@mcgraw-hill.com

Roland Bruno

CT, MA, ME, NH, Upstate NY, RI,
VT
(401) 345-8918
roland_bruno@mcgraw-hill.com

Tom Drinkwater

KY, MI, OH, Western PA, TN
(734) 277-4956
thomas_drinkwater@mcgraw-
hill.com

Sandra Patterson

CO, KS, NE, NM, OK, Northwest
TX, UT, WY
(303) 942-1249
Sandra_Patterson@mcgraw-hill.com

Connie Howard

AZ, Southern CA, Southern NV
(714) 289-0932
constance_howard@mcgraw-hill.com

Burt Rynders

IA, IL, IN, MN, ND, SD, WI
(414) 764-0320
burt_rynders@mcgraw-hill.com

Anna Martinez

AR, LA, MO, MS, Southeast TX
(281) 358-4408
anna_martinez@mcgraw-hill.com

Joe Tremblay

AK, Northern CA, HI, ID, MT,
Northern NV, OR, WA
(503) 490-3141
joseph_tremblay@mcgraw-hill.com

Debra Page

DC, DE, MD, NC, SC, VA, WV
(910) 439-9899
debra_page@mcgraw-hill.com
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SALES ADMINISTRATION 
AND OPERATIONS

148 Princeton-Hightstown Road
Hightstown, NJ 08520-1450

Thom Mershon

Field Sales Coordinator
(609) 426-5684
thomas_mershon@mcgraw-hill.com 

Margaret Molnar

National Accounts Sales Support
Coordinator
(609) 426-7885
margaret_molnar@mcgraw-hill.com 

Jack Moulds 

National Accounts Sales Support
Coordinator
(609) 426-7454
jack_moulds@mcgraw-hill.com 

Kristy Stinson

Administrative Assistant
(609) 426-7450
kristy_stinson@mcgraw-hill.com

SPECIAL MARKETS

Maura Theriault

Sr. Director, Special Markets 
Two Penn Plaza, 23rd Floor
(212) 904-5433
maura_theriault@mcgraw-hill.com 

Karen Schopp 

Sr. Account Manager
(831) 464-2864 
karen_schopp@mcgraw-hill.com 

Joe Micallef, Jr.

Sr. Account Manager
(609) 371-8047 
joe_micallefjr@mcgraw-hill.com 

Chaunfayta L. Hightower 

Sr. Account Manager
(410) 489-0774
Chaunfayta_Hightower@mcgraw-
hill.com

Mark Trosino–Federal Government

Account Manager
(609) 426-5195
mark_trosino@mcgraw-hill.com 

Yin Chan

Account Manager
Two Penn Plaza, 23rd Floor
(212) 904-5083
yin_chan@mcgraw-hill.com

Peter Hanjian

Account Manager
Two Penn Plaza, 23rd Floor
(212) 904-5920
peter_hanjian@mcgraw-hill.com 

Lisa Schweickert

Sr. Account Manager
(530) 475-3240
lisa_schweickert@mcgraw-hill.com

Candacey Jones

Special Markets Coordinator
Two Penn Plaza, 23rd Floor
(212) 904-4820
candacey_jones@mcgraw-hill.com

SPECIAL MARKETS (MEDICAL)

ACADEMIC

Fred Rose

Medical Academic Manager
422 Peachtree Hills Circle, NE
Atlanta, GA  30305
(877) 512-6245 X 1-9956 (Voice
Mail)
frederic_rose@mcgraw-hill.com

PHARMACEUTICAL & 
MEDICAL DEVICE COMPANIES

Susan Pluta

Special Sales Manager
Two Penn Plaza, 23rd Floor
(410) 795-9631
FAX (410) 795-9780
susan_pluta@mcgraw-hill.com
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ASIA

ASIA HEADQUARTERS
SINGAPORE 
McGraw-Hill Education (Asia)
(also servicing Mauritius)
60 Tuas Basin Link
Singapore 638775
Phone: (65) 6863-1580
Fax: (65) 6862-3354
Customer Service Hotline: 
(65) 6868-8188
mghasia_sg@mcgraw-hill.com

CHINA
McGraw-Hill Int'l Enterprises, Inc.
(Representative Office)
Suite 906, 9/F SP Tower A
Tsinghua Science Park
1 Zhongguancun East Road
Haidian District, Beijing 100084
People’s Republic of China
Phone: (86-10) 6279 0299
Fax: (86-10) 6279 0292
instructorchina@mcgraw-hill.com 

HONG KONG 
McGraw-Hill Int’l Enterprises, Inc.

Suites 2906-10, Shell Tower
Times Square
1 Matheson Street
Causeway Bay
Hong Kong
Phone: (852) 2730 6640
Fax: (852) 2730 2085
miehk_mhe@mcgraw-hill.com

INDIA
McGraw-Hill Education (India) Limited
(also servicing Bangladesh, Pakistan,
Nepal & Sri Lanka)
B-4, Sector 63
Distt. Gautam Budh Nagar
Noida, UP-201301
India
Phone: (91-12) 438 3545
Fax: (91-12) 438 3401 - 403
saurabh_sharma@mcgraw-hill.com

INDONESIA 
P T Media Global Edukasi
(Appointed Agent)
Grand Boutique Center Blok D-65
Jalan Mangga Dua Raya
Jakarta 14430
Indonesia
Phone: (62-21) 601-1963 / 601-1973
Fax: (62-21) 625-7245
info@mge.co.id

ASIA (cont.)

JAPAN
McGraw-Hill Education, Japan

1-12-3 Kandasuda-Cho 
Chiyoda-Ku, Tokyo 101-0041 Japan
Phone: 81-3-5298 7221
Fax: 81-3-5298 7224
mhejpn@mcgraw-hill.co.jp

PHILIPPINES
McGraw-Hill Int’l Enterprises, Inc.
(also servicing Guam)
(Representative Office)
Unit 1503 Jollibee Plaza Condo
Emerald Avenue Corner Ruby Street
Ortigas Center, Pasig City 1600
Philippines
Phone: 632-638-5177 or 5178
Fax: 632-638-5181
mghphils@mcgraw-hill.com.ph

KOREA
McGraw-Hill Korea, Inc.

3F, Ji-Woo Building,
376-12 Seokyo-Dong, Mapo-ku
Seoul, 121-210 Korea
Phone: 82-2-325-2351
Fax: 82-2-325-2371
miekr_mhe@mcgraw-hill.com

MALAYSIA/BRUNEI
McGraw-Hill Malaysia Sdn. Bhd.

40 Jalan Pengacara U1/48
Temasya Industrial Park
40150 Shah Alam
Selangor Darul Ehsan
Malaysia
Phone: 60-3-7627-6888
Fax: 60-3-7627-6838
msia_mhe@mcgraw-hill.com 

TAIWAN
McGraw-Hill International 
Enterprises, Inc.

7/F, No: 53 Bo-Ai Road
Taipei 100
Taiwan
Phone: 886-2-2311 3000
Fax: 886-2-2388 8822
mietw_mhe@mcgraw-hill.com

ASIA (cont.)

THAILAND
McGraw-Hill International
Enterprises, Inc.
(Also serving Cambodia and Laos)
No. 40/27 Soi Inthamara 8
Suthisarn Road, Phayathai
Bangkok 10400, Thailand
Phone: 66-2-6156 555
Fax: 66-2-6156 515
mieth_mhe@mcgraw-hill.com

VIETNAM
McGraw-Hill Int’l Enterprises, Inc
(Representative Office)
Unit 701-6, Regus Business Center
7th Floor, Me Linh Point Tower 
2 Ngo Duc Ke Street, District 1
Ho Chi Minh City, Vietnam
Phone: (84-8) 3520 2781
Fax: (84-8) 3823 7840
van_yen_quang@mcgraw-hill.com

AUSTRALIA, NEW ZEALAND

AUSTRALIA
McGraw-Hill Book Company 
Australia Pty Ltd.

The Everglade Building
Level 2
82 Waterloo Road
North Ryde, NSW 2113, Australia
Phone: 61-2-9900-1800
Fax: 61-2-9878-8918
www.mcgraw-hill.com.au

NEW ZEALAND
McGraw-Hill Book Company 
New Zealand, Ltd.

Level 8
56-60 Cawley Street
Ellerslie, Auckland, 1005 
New Zealand
Phone: 61-2-9900-1800
Fax: 61-2-9878-8918
cservice-aukland@mcgraw-hill.com
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CANADA

McGraw-Hill Ryerson, Ltd.

300 Water Street
Whitby, Ontario L1N 9B6, Canada
Phone: (905) 430-5000
Fax: (905) 430-5044
www.mcgrawhill.ca
CDN Rep Locator:
www.mcgrawhill.ca/tpm/rep+locator
Returns Policy available at 
www.mcgrawhill.ca/returnspolicy

MEXICO, CENTRAL & 
SOUTH AMERICA

ARGENTINA, URUGUAY, 
PARAGUAY, AND BOLIVIA
McGraw-Hill Interamericana

Vuelta de Obligado 1947 Piso 6
(C1428ADC) Buenos Aires,
Argentina
Phone: 0054-11-4785-8484
Fax: 0054-11-4785-9007

BRAZIL
McGraw-Hill Interamericana

Av. Brigadeiro Faria Lima 201
18 Andar
CEP 05426-100–Sao
Paulo–SP–Brazil
Phone: 55-11-3039-9770
Fax: 55-11-3039-9771
mh_brasil@mcgraw-hill.com

CENTRAL AMERICA

11 Calle 0-65, Zona 10
Edificio Vizcaya, 3er Nivel
Guatemala, Guatemala
Phone: (502) 332-8080
laura_maruta@mcgraw-hill.com

CHILE
McGraw-Hill Interamericana de Chile

Carmencita 25, Piso 5
Las Condes
Santiago de Chile
Telefax: (562) 661-3000
paola_bustamante@mcgraw-hill.com

COLOMBIA, ECUADOR & PERU
McGraw-Hill Colombia e Pacto Andino

Carrera 85 D No. 46A 65, Bodega
9, 10 y 11
Complejo Logistico San Cayetano,
Urb. San Cayetano Norte
Bogota, Colombia
Phone: 571-600-3800
Fax: 571-600-3822
francisco_guerrero@mcgraw-hill.com

MEXICO, CENTRAL & 
SOUTH AMERICA (cont.)

MEXICO & CENTRAL AMERICA-
McGraw-Hill Interamericana Editores,
S.A. de C.V.

Prol. Paseo de la Reforma
1015 Torre A. Piso 17
Col. Desarrollo, Santa Fe 01376
Alvaro Obregon, Mexico D.F.
Tele/fax: 5255-1500-5050
Website: www.mcgraw-hill.com.mx

VENEZUELA
McGraw-Hill Interamericana de 
Venezuela, SA.

Av. San Ignacio de Loyola con Av.
Fransisco de Miranda
Torre Metálico Piso 5 Chacao
Caracas
Zona Postal 1060
Tel: 58-212-267-81-18
Fax: 58-212-263-00-34
engerbert_rojas@mcgraw-hill.com

PUERTO RICO & 
THE CARIBBEAN

PUERTO RICO
McGraw-Hill Interamericana del Caribe

Metro Office Park 
#14, Calle 2 Suite 100
Guaynabo, Puerto Rico 00968
Phone: 787-993-7549
Fax: 787-764-1890
alvaro_garcia@mcgraw-hill.com

DOMINICAN REPUBLIC

Calle Fantino Falco #48
Edificio Amelia González local # 1
Ensanche Naco
Santo Domingo, República 
Dominicana (Dominican Republic)
Phone: 809-227-9267
Fax: 809-227-9406
rosa_imbert@mcgraw-hill.com

UK, EUROPE, MIDDLE EAST &
AFRICA, EASTERN EUROPE

UK, EUROPE
McGraw-Hill Education 

Shoppenhangers Road, Maidenhead
Berkshire SL6 2QL United Kingdom
Phone: +44-(0)1628-502-500
Fax: +44-(0)1628-770-224
www.mcgraw-hill.co.uk
emea_orders@mcgraw-hill.com,
emea_queries@mcgraw-hill.com

ITALY
McGraw-Hill Libri Italia s.r.l.

Via Ripamonti, 89
20139 Milano, Italy
Phone: +39-02-53-57-181
Fax: +39-02-53-97-633
www.mcgraw-hill.it

SPAIN
McGraw-Hill Interamericana 
de Espana

Basauri 17-Edificio Valrealty Planta 1
28023 Madrid, Spain
Phone: +34-91-180-30-62
Fax: +34-91-307-62-72

PORTUGAL
McGraw-Hill de Portugal, Ltda.

Rua Barata Salgueiro, 51 A
Edificio Castilho 5
1250-043 Lisboa, Portugal
Phone: 00 351 21 355 31 80
Fax: 00 351 21 355 31 81
servico_clientes@mcgraw-hill.com

GREECE, MIDDLE EAST & AFRICA,
EASTERN EUROPE
McGraw-Hill Hellas

21A Patriarchou Gregoriou E. Str. 
1st. Floor
153 41 Aghia Paraskevi
Athens, Greece
Phone: 0030 (210) 6560 990 / 3 / 4
Fax: 0030 (210) 6545 525

SOUTH AFRICA
McGraw-Hill South Africa

2nd Floor
Uplands 16
The Woodlands
Woodmead
Sandton 2148
Johannesburg, South Africa
Phone: 27 11 802 3582
Fax: 27 11 802 3579
robyn_swanepoel@mcgraw-hill.com 
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MCGRAW-HILL INTERNATIONAL CUSTOMER
SERVICE & ORDER MANAGEMENT

P.O. Box 545
Blacklick, OH 43004 USA
Phone: (609) 426-5793
Fax: (609) 426-7917
international_cs@mcgraw-hill.com

INTERNATIONAL MARKETING

Laura Friedman
Sr. Director, Marketing
laura_friedman@mcgraw-hill.com
Phone: (212) 904-6146

INTERNATIONAL RIGHTS

Mary Murray
Medical, Nursing, Science, Technical, & Computing
International Rights Director
Phone: (212) 904-6262
Fax: (212) 904-5451
mary_murray@mcgraw-hill.com

Allyson Gonzalez
Business, Consumer, & Education 
International Rights Manager
Phone: (212) 904-4416
Fax: (212) 904-3117
allyson_gonzalez@mcgraw-hill.com
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McGraw-Hill Customer Service
P.O. Box 545
Blacklick, OH 43004-0545
Phone: (800) 722-4726
Fax: (614) 755-5645
customer.service@mcgraw-hill.com
Shipping Point: Dubuque, IA

Discount Codes
TR and PC=Trade
ST=Schaum’s, Test Prep
AU=Audio Product
CI and CG=College Text
PT=Professional
IB=Technical 

Please include the following:
• Bill To: Give complete name, address, SAN, and ZIP

code to which the billing invoice is to be sent for
payment. Please provide a contact/name if possible.

• Ship To: Give complete name, address, SAN, and ZIP
code of the location to receive the shipment.

• Shipping Instructions: Include any special shipping
instructions.

• Purchase Order Number
• Back Order Instructions
• Product Identification: Give full description of each

product ordered: the ISBN, author, title.
• New Accounts: Please include credit references and

copy of resale certificate.

Prices are subject to change without notice. Orders are
subject to acceptance by McGraw-Hill. 
Shipping charges are extra. FOB shipping point.

BOOKSTORES, PLEASE SEND YOUR ORDERS TO:

O R D E R I N G  I N F O R M A T I O N

For orders, quotes, and product availability contact:

The McGraw-Hill Companies
Attn: Federal Government Customer Service
PO Box 545
Blacklick, OH 43004-0545
(888) 878-5150

For product information contact:
Sales Department
(212) 904-5427

FEDERAL GOVERNMENT

I N T E R N A T I O N A L  S A L E S  I N F O R M A T I O N

10 207-212 order info:Layout 1  3/10/09  3:34 PM  Page 212


	01 001-062 Business
	01 063-068 Business EP
	02 069-096 Consumer ADA ACS
	03 097-104 Sports
	04 105-118 education
	05 119-132 WL
	06 133-156 Computing
	07 157-182 Tech
	08 183-196 medical
	09 197-206 index
	10 207-212 order info



