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Charles F. Dolan School of Business

Classes	are	offered	on	weeknights	and	Saturdays	to	accommodate	those	in	the	program	who	are	employed	full	time .	
Refer	to	the	schedules	that	are	distributed	each	semester	for	calendar	changes .

Fall 2009
	 Sept .	1	 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .	 Classes	begin
	 Sept .	7	 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .	 Labor	Day	–	University	holiday
	 Oct .	12 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .	 Columbus	Day	–	University	holiday
	 Oct .	16 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .	 Degree	cards	due	for	January	graduation
	 Nov .	25	-	Nov .	29	 . . . . . . . . . . . . . . . . . . . . . . . . . .	 Thanksgiving	recess
	 Nov .	30	 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .	 Classes	resume
	 Dec .	17	 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .	 Last	day	of	classes	for	graduate	students

Winter 2010 Intersession
	 Jan .	4	-	Jan .	16	 . . . . . . . . . . . . . . . . . . . . . . . . . . . . .	 Intersession	classes

Spring 2010
	 Jan .	18	 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .	 Martin	Luther	King	Jr .	Day	–	University	holiday
	 Jan .	19	 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .	 Classes	begin
	 Feb .	12	 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .	 Degree	cards	due	for	May	graduation
	 March	8	-	March	12	 . . . . . . . . . . . . . . . . . . . . . . .	 Spring	recess
	 March	15	 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .	 Classes	resume
	 April	1	-	April	4	 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .	 Easter	recess
	 April	5	 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .	 Classes	resume
	 May	10	 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .	 Last	day	of	classes
	 May	22		 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .	 Baccalaureate	Mass	–	4	p .m .
	 May	23	 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .	 60th	Commencement	–	3	p .m .

Summer 2010
	 May	24	-	June	4		 . . . . . . . . . . . . . . . . . . . . . . . . . . .	 Summer	Session	I	
	 May	31	 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .	 Memorial	Day	–	University	holiday
	 June	7	-	July	1	 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .	 Summer	Session	II	
	 July	4	 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .	 Independence	Day	–	University	holiday
	 July	6		 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .	 Degree	cards	due	for	August	graduation
	 	 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .	 Registration	begins	for	all	Fall	2010	graduate	programs
	 July	6	-	Aug .	7	 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .	 Summer	Session	III	
	 Aug .	9	-	Aug .	21	 . . . . . . . . . . . . . . . . . . . . . . . . . . . .	 Summer	Session	IV	
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A Message from the Dean

Excellence	 is	 what	 the	 business	 community	 demands	 of	 its	 lead-
ers	 and	 what	 drives	 the	 activities	 of	 the	 Charles	 F .	 Dolan	 School	
of	Business	at	Fairfield	University .	Our	high	quality	was	recognized	
in	1997	when	AACSB	International	—	The	Association	to	Advance	
Collegiate	Schools	of	Business	—	accredited	our	undergraduate	and	
graduate	degree	programs .	In	2007,	this	prestigious	organization	re-
accredited	the	Dolan	School .	Only	40	percent	of	all	business	schools	
are	so	recognized .

This	 recognition	 stems	 from	 the	 success	 we	 have	 had	 in	 educat-
ing	 undergraduate	 and	 graduate	 students	 to	 be	 successful	 and	
responsible	business	leaders	dedicated	to	pursuing	excellence .	We	
focus	on	being	worldwide	leaders	in	business	curriculum	innovation	
and,	 in	our	graduate	programs,	on	 teaching	current	best	practices	
for	 solutions	 to	 business	 problems	 within	 the	 context	 of	 a	 rigorous	 conceptual	 framework .	 The	 School	
partners	with	its	stakeholders	in	the	business	community	to	offer	programs	in	a	technologically	advanced,	
active	learning	environment .	This	active	learning	environment	brings	actual	organizational	problems	into	
the	classroom	and	puts	students	into	real-life	organizational	settings .	This	approach	enables	us	to	create	
a	seamless	learning	environment	that	builds	on	our	faculty’s	excellence	—	and	an	average	of	10	years	
of	business	experience	—	in	their	respective	disciplines .	Students	graduating	from	the	Dolan	School	of	
Business	are	thus	equipped	with	state-of-the-art	knowledge	in	current	business	concepts	and	practices .	
Our	 top-notch	 programs	 and	 faculty	 are	 appropriately	 housed	 in	 a	 building	 dedicated	 to	 the	 School	 of	
Business .	The	educational	 facilities	available	 to	students	 in	 this	building	and	on	 the	entire	campus	are	
second	to	none .

This	exciting	business	 learning	environment	 is	enhanced	by	our	key	geographic	 location .	More	than	40	
Fortune	500	firms	are	headquartered	in	Fairfield	County,	with	nearly	100	more	headquartered	in	New	York	
City	and	lower	Westchester	County,	N .Y .	In	addition,	Fairfield	County	hosts	the	country’s	largest	concen-
tration	of	foreign	multinational	corporations	with	U .S .	headquarters .

Because	we	are	so	highly	regarded	by	the	business	community,	each	year	the	School	plays	host	to	numer-
ous	high-level	executives	—	many	of	them	alumni	—	who	visit	our	classes	and	share	their	expertise	with	
our	students .	Our	business	degree	can	be	a	passport	to	success	in	the	job	market .	Our	students	are	widely	
sought	after	by	top	firms	upon	graduation .

We	believe	that	the	Charles	F .	Dolan	School	of	Business	at	Fairfield	University	offers	you	a	tremendous	
opportunity	to	complete	your	undergraduate	and	graduate	business	education	in	a	unique	academic	and	
professional	environment .	We	look	forward	to	welcoming	you!

Dr .	Norman	A .	Solomon	 	
Dean, Charles F. Dolan School of Business

6       A Message from the Dean
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Fairfield	University,	founded	by	the	Society	of	Jesus,	is	
a	coeducational	institution	of	higher	learning	whose	pri-
mary	objectives	are	 to	develop	 the	creative	 intellectual	
potential	of	its	students	and	to	foster	in	them	ethical	and	
religious	 values,	 and	 a	 sense	 of	 social	 responsibility .	
Jesuit	 education,	 which	 began	 in	 1547,	 is	 committed	
today	 to	 the	service	of	 faith,	of	which	 the	promotion	of	
justice	is	an	absolute	requirement .

Fairfield	 is	 Catholic	 in	 both	 tradition	 and	 spirit .	 It	 cele-
brates	the	God-given	dignity	of	every	human	person .	As	
a	Catholic	university,	it	welcomes	those	of	all	beliefs	and	
traditions	who	share	its	concerns	for	scholarship,	justice,	
truth,	and	freedom,	and	it	values	the	diversity	that	their	
membership	brings	to	the	University	community .

Fairfield	educates	its	students	through	a	variety	of	schol-
arly	and	professional	disciplines .	All	of	its	schools	share	
a	liberal	and	humanistic	perspective,	and	a	commitment	
to	excellence .	Fairfield	encourages	a	respect	for	all	the	
disciplines—their	similarities,	their	differences,	and	their	
interrelationships .	 In	 particular,	 in	 its	 undergraduate	
schools,	 it	 provides	 all	 students	 with	 a	 broadly	 based	
general	education	curriculum	with	a	special	emphasis	on	
the	traditional	humanities	as	a	complement	to	the	more	
specialized	 preparation	 in	 disciplines	 and	 professions	
provided	by	 the	major	programs .	Fairfield	 is	also	com-
mitted	to	the	needs	of	society	for	liberally	educated	pro-
fessionals .	It	meets	the	needs	of	its	students	to	assume	
positions	 in	 this	society	 through	 its	undergraduate	and	
graduate	professional	schools	and	programs .

A	Fairfield	education	is	a	liberal	education,	characterized	
by	its	breadth	and	depth .	It	offers	opportunities	for	indi-
vidual	and	common	reflection,	and	it	provides	training	in	
such	essential	human	skills	as	analysis,	synthesis,	and	
communication .	The	liberally	educated	person	is	able	to	
assimilate	and	organize	facts,	to	evaluate	knowledge,	to	
identify	 issues,	 to	 use	 appropriate	 methods	 of	 reason-
ing,	 and	 to	 convey	 conclusions	 persuasively	 in	 written	
and	spoken	word .	Equally	essential	to	liberal	education	
is	the	development	of	the	aesthetic	dimension	of	human	
nature,	the	power	to	imagine,	to	intuit,	to	create,	and	to	
appreciate .	In	its	fullest	sense,	liberal	education	initiates	
students	at	a	mature	level	into	their	culture,	its	past,	its	
present,	and	its	future .

Fairfield	 recognizes	 that	 learning	 is	 a	 lifelong	 process	
and	sees	the	education	that	it	provides	as	a	foundation	
upon	 which	 its	 students	 may	 continue	 to	 build	 within	
their	 chosen	 areas	 of	 scholarly	 study	 or	 professional	
development .	 It	 also	 seeks	 to	 foster	 in	 its	 students	 a	
continuing	 intellectual	 curiosity	 and	 a	 desire	 for	 self-
education	that	will	extend	to	the	broad	range	of	areas	to	
which	they	have	been	introduced	in	their	studies .

As	a	community	of	scholars,	Fairfield	gladly	joins	in	the	
broader	task	of	expanding	human	knowledge	and	deep-
ening	human	understanding,	and	 to	 this	end	 it	encour-
ages	 and	 supports	 the	 scholarly	 research	 and	 artistic	
production	of	its	faculty	and	students .

Fairfield	 has	 a	 further	 obligation	 to	 the	 wider	 commu-
nity	of	which	 it	 is	a	part,	 to	share	with	 its	neighbors	 its	
resources	 and	 its	 special	 expertise	 for	 the	 betterment	
of	 the	 community	 as	 a	 whole .	 Faculty	 and	 students	
are	 encouraged	 to	 participate	 in	 the	 larger	 community	
through	service	and	academic	activities .	But	most	of	all,	
Fairfield	 serves	 the	 wider	 community	 by	 educating	 its	
students	 to	 be	 socially	 aware	 and	 morally	 responsible	
people .

Fairfield	University	values	each	of	its	students	as	individ-
uals	with	unique	abilities	and	potentials,	and	it	respects	
the	personal	and	academic	freedom	of	all	its	members .	
At	the	same	time,	it	seeks	to	develop	a	greater	sense	of	
community	within	itself,	a	sense	that	all	of	its	members	
belong	 to	 and	 are	 involved	 in	 the	 University,	 sharing	
common	goals	and	a	common	commitment	to	truth	and	
justice,	and	manifesting	 in	 their	 lives	the	common	con-
cern	 for	 others	which	 is	 the	obligation	of	 all	 educated,	
mature	human	beings .

Fairfield University Mission
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Fairfield University Overview
Fairfield	University	offers	education	for	an	inspired	life,	
preparing	 students	 for	 leadership	 and	 service	 through	
broad	 intellectual	 inquiry,	 the	 pursuit	 of	 social	 justice,	
and	 cultivation	 of	 the	 whole	 person:	 body,	 mind,	 and	
spirit .

A	comprehensive	university	built	upon	the	450-year-old	
Jesuit	 traditions	 of	 scholarship	 and	 service,	 Fairfield	
University	 is	 distinguished	 by	 a	 rigorous	 curriculum,	
close	 interaction	 among	 faculty	 and	 students,	 and	 a	
beautiful,	 200-acre	 campus	 with	 views	 of	 Long	 Island	
Sound .

Since	its	founding	in	1942	by	the	Society	of	Jesus	(the	
Jesuits),	 the	 University	 has	 grown	 from	 an	 all-male	
school	serving	300	to	a	competitively	ranked	coeduca-
tional	institution	serving	3,300	undergraduate	students,	
1,000	graduate	students,	and	more	than	800	part-time	
students	enrolled	in	University	College	for	degree	com-
pletion	programs	as	well	as	personal	and	professional	
enrichment	courses .

Fairfield	 offers	 35	 undergraduate	 majors,	 17	 inter-
disciplinary	 minors,	 and	 35	 graduate	 programs .	 The	
University	is	comprised	of	six	schools:	the	College	of	Arts	
and	Sciences,	the	Charles	F .	Dolan	School	of	Business,	
and	 the	 schools	 of	 Engineering,	 Graduate	 Education	
and	 Allied	 Professions,	 and	 Nursing .	 Students	 benefit	
from	 small	 class	 sizes,	 an	 outstanding	 faculty,	 a	 rich	
array	 of	 study	 abroad,	 internship,	 and	 service	 oppor-
tunities,	 and	 the	 resources	and	 reputation	of	a	 school	
consistently	ranked	among	the	top	regional	universities	
in	the	north	by	the	U.S. News & World Report .

In	 the	 past	 decade,	 more	 than	 50	 Fairfield	 students	
have	been	named	Fulbright	scholars,	and	the	University	
is	 among	 the	 12	 percent	 of	 four-year	 colleges	 and	
universities	 with	 membership	 in	 Phi	 Beta	 Kappa,	 the	
nation’s	 oldest	 and	 most	 prestigious	 academic	 honor	
society .

Fairfield	 is	 located	one	hour	north	of	New	York	City	at	
the	center	of	a	dynamic	corridor	of	educational,	cultural,	
and	recreational	resources,	as	well	as	leading	corporate	
employers .

Diversity Vision Statement
As	a	Jesuit	and	Catholic	institution,	Fairfield	University	
strives	 to	 be	 a	 diverse	 learning	 community	 of	 cultur-
ally	 conscious	 individuals .	 The	 University	 values	 and	
celebrates	 different	 perspectives	 within	 a	 commitment	
to	 the	 God-given	 dignity	 of	 the	 human	 person .	 As	 an	
expression	of	 its	dedication	 to	 the	service	of	 faith	and	
the	promotion	of	justice,	the	Fairfield	community	seeks	
to	 create	 an	 environment	 that	 fosters	 a	 deep	 under-
standing	of	cultural	and	human	diversity .	This	diversity	
enriches	its	members,	both	as	individuals	and	as	a	com-
munity,	and	witnesses	to	the	truth	of	human	solidarity .

Fairfield	University	 is	committed	to	promoting	dialogue	
among	 differing	 points	 of	 view	 in	 order	 to	 realize	 an	
integral	 understanding	 of	 what	 it	 is	 to	 be	 human .	 The	
University	 recognizes	 that	 transcending	 the	 nation’s	
political	and	social	divisions	is	a	matter	of	valuing	diver-
sity	and	learning	respect	and	reverence	for	individuals,	
in	 their	 similarities	 and	 their	 differences .	 Fairfield	 will	
continue	to	integrate	diversity	in	all	facets	of	University	
life-academic,	 administrative,	 social,	 and	 spiritual-as	
together,	the	community	seeks	to	realize	a	vision	of	the	
common	good .

CAMPUS SERVICES 
The DiMenna-Nyselius Library.	 DiMenna-Nyselius	
Library	is	the	intellectual	heart	of	Fairfield’s	campus	and	
its	signature	academic	building,	combining	 the	best	of	
the	 traditional	 academic	 library	 with	 the	 latest	 access	
to	print	and	electronic	resources .	Carrels,	leisure	seat-
ing,	 and	 research	 tables	 provide	 study	 space	 for	 up	
to	900	 individual	 students,	while	groups	meet	 in	 team	
rooms,	study	areas,	or	convene	for	conversation	in	the	
24-hour	cybercafe .	Other	resources	include	a	24-hour,	
open-access	 computer	 lab	 with	 Macintosh	 and	 Intel-
based	 computers;	 a	 second	 computer	 lab	 featuring	
Windows-based	computers	only;	two	dozen	multimedia	
workstations;	 an	 electronic	 classroom;	 a	 90-seat	 mul-
timedia	 auditorium;	 photocopiers,	 microform	 readers,	
and	 printers;	 and	 audiovisual	 hardware	 and	 software .	
Workstations	 for	 the	 physically	 disabled	 are	 available	
throughout	the	library .

The	 library’s	 collection	 includes	 more	 than	 355,000	
bound	 volumes,	 120,000	 e-books,	 1,400	 journal	 and	
newspaper	 subscriptions,	 electronic	 access	 to	 30,000	
full-text	 journal	 and	 newspaper	 titles,	 18,000	 audiovi-
sual	 items,	 and	 the	 equivalent	 of	 108,000	 volumes	 in	
microform .	 To	 borrow	 library	 materials,	 students	 must	
present	 a	 StagCard	 at	 the	 Circulation	 Desk .	 Students	
can	 search	 for	 materials	 using	 an	 integrated	 library	
system	and	online	catalog .	Library	resources	are	acces-
sible	 from	any	desktop	on	or	off	campus	at	http://sirsi .
fairfield .edu .	From	this	site,	students	use	their	StagCard	
number	and	a	pin	code	to	access	their	accounts,	read	
full-text	journal	articles	from	more	than	150	databases,	
submit	 interlibrary	 loan	 forms	electronically,	or	contact	
a	reference	librarian	around	the	clock	via	IM,	e-mail,	or	
“live”	chat .

The	 library	 has	 an	 Information	 Technology	 Center	
consisting	 of	 a	 30-seat,	 state-of-the-art	 training	 room,	
a	 12-seat	 conference/group	 study	 room	 with	 projec-
tion	 capability,	 and	 10	 collaborative	 work	 areas .	 Also,	
the	Center	 for	Academic	Excellence	 is	housed	on	 the	
lower	level .
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tual	 lives .	 Rooted	 in	 the	 Catholic	 faith	 and	 steeped	 in	
the	Jesuit	tradition,	Campus	Ministry	is	committed	to	the	
development	 of	 the	 whole	 person,	 because	 a	 healthy	
spiritual	 life	 is	 an	 essential	 element	 of	 the	 Fairfield	
University	experience .

Campus	 Ministry	 offers	 a	 wide	 variety	 of	 popular	 pro-
grams,	 including	 retreats,	 Musical,	 Eucharistic,	 and	
Lector	 liturgical	 ministries,	 and	 many	 social	 justice		
advocacy	 programs .	 Campus	 Ministry	 is	 also	 home	
to	 many	 urban,	 national,	 and	 international	 volunteer	
programs	 that	 take	place	during	 the	Christmas,	spring	
and	summer	breaks	to	places	like	Bridgeport,	Kentucky,	
Utah,	 Jamaica,	 Ecuador,	 Nicaragua,	 and	 beyond .	 All	
students	 are	 invited	 to	 participate	 in	 all	 programs,	
regardless	 of	 faith	 tradition .	 The	 staff	 of	 Campus	
Ministry	 also	 offers	 opportunities	 for	 one-on-one		
conversation,	 pastoral	 counseling,	 and	 spiritual	 direc-
tion .	 Liturgies	 are	 held	 daily	 at	 12:10	 p .m .	 and	 on	
Sundays	at	11	a .m .,	4:30	p .m .,	and	9	p .m .	

Computing Services	 at	 Fairfield	 are	 state-of-the-art .	
High-speed	fiber-optic	cable,	with	transmission	capabili-
ties	of	1	gigabit	per	second,	connects	classrooms,	resi-
dence	hall	rooms,	and	faculty	and	administrative	offices,	
providing	access	to	the	library	collection,	e-mail,	various	
databases,	and	other	on-campus	resources .

Twelve	 computer	 labs,	 supported	 by	 knowledgeable	
lab	 assistants	 and	 open	 14	 hours	 a	 day	 for	 walk-in	
and	 classroom	 use,	 offer	 hardware	 and	 software	 for	
the	 Windows	 and	 Macintosh	 environments .	 All	 cam-
pus	 buildings	 are	 connected	 to	 the	 Internet,	 and	 all	
residence	hall	 rooms	have	 Internet	connections,	cable	
television,	and	voicemail .	Students	are	issued	individual	
accounts	 in	 StagWeb,	 a	 secure	 Web	 site	 where	 they	
can	check	e-mail,	register	for	courses,	review	their	aca-
demic	and	financial	records,	and	stay	tuned	to	campus-
wide	announcements .	

 Administrative Computing (SunGard Higher  
 Education) is	 located	 in	 Dolan	 110	 East	 and	
	 provides	 support	 for	 the	 integrated	 administrative		
	 system,	Banner .	Additionally,	Administrative	Comput-	
	 ing	 supports	 StagWeb,	 the	 campus	 portal	 that		
	 enables	 students	 to	 access	 their	 e-mail,	 grades,		
	 calendars,	 course	 schedules	 and	 other	 types	 of		
	 information .	

 Computing and Network Services (CNS),	 located	
	 on	 the	 first	 and	 second	 floors	 of	 Dolan	 Commons,		
	 provides	 lab	 support,	 technical	 advice,	 classroom		
	 technology	 applications,	 and	 personal	 Web	 page		
	 assistance .	 All	 computing	 and	 network	 infrastructure		
	 on	 campus,	 the	 telecommunications	 system,	 hard-	
	 ware	 and	 software	 support	 for	 faculty	 and	 staff		
	 desktops/laptops,	 and	 operational	 support	 for	 public		
	 computer	 labs	 fall	 within	 the	 jurisdiction	 of	 CNS .		
	 Office	 hours	 are	 8:30	 a .m .	 to	 4:30	 p .m .	 and	 the		
	 Help	 Desk	 number	 is	 (203)	 254-4069	 or		
	 cns@fairfield .edu .

During	 the	 academic	 year,	 the	 library	 is	 open		
Monday	 through	 Thursday,	 7:45	 a .m .	 to	 midnight;	
Friday,	 7:45	 a .m .	 to	 10:30	 p .m .;	 Saturday,	 9	 a .m .	 to	
9	 p .m .;	 and	 Sunday,	 10:30	 a .m .	 to	 midnight	 with	 an	
extended	schedule	of	24/7	during	exam	periods .

The Rudolph F. Bannow Science Center	 houses	
advanced	 instructional	and	 research	 facilities	 that	 fos-
ter	 the	 development	 of	 science	 learning	 communities,	
engage	 students	 in	 experiential	 learning,	 and	 invite	
collaborative	 faculty	 and	 student	 research	 in	 biology,	
chemistry,	 computer	 science,	 mathematics,	 physics,	
and	psychology .	

The John A. Barone Campus Center	is	the	social	focal	
point	of	University	activities	and	offers	students	a	place	
to	relax,	socialize,	or	study	during	the	day .	Students	can	
pick	up	a	cup	of	coffee	at	Jazzman’s	CyberCafe,	shop	
at	 the	 University	 bookstore,	 watch	 deejays	 from	 the	
campus	radio	station,	WVOF-FM	88 .5,	at	work	 in	their	
glass-enclosed	studio,	or	grab	meals	at	one	of	two	din-
ing	facilities .	The	center	is	open	24	hours	from	Sunday	
through	Thursday	and	from	7	a .m .	to	1	a .m .	on	Fridays	
and	Saturdays .	Call	the	Campus	Center	between	9	a .m .	
and	9	p .m .	for	bookstore	and	dining	hall	hours .

The Early Learning Center.	 The	 Center	 provides	 an	
early	 care	and	education	program	based	on	accepted	
and	researched	theories	of	child	development;	individu-
alized	 programs	 designed	 to	 meet	 the	 needs	 of	 each	
child;	a	curriculum	 that	 is	child-oriented	and	emergent	
by	the	children;	and	teaching	staff	who	have	specialized	
educational	 training	 in	 child	 development	 and	 devel-
opmentally	 appropriate	 practice	 with	 young	 children,	
including	health,	safety,	and	nutritional	guidelines .

The	Center	is	open	all	year	from	7:30	a .m .	-	5:30	p .m .	
for	 children	 aged	 6	 weeks	 to	 5	 years .	 Children	 may	
be	 enrolled	 on	 a	 full-	 or	 part-time	 basis	 depending	
upon	space	availability .	Registration	takes	place	every	
March .	For	tuition	details,	registration	requirements,	or	
other	information,	call	the	Center	at	(203)	254-4028	or	
visit	www .fairfield .edu/gseap/elc .

Aloysius P. Kelley, S.J. Center.	Located	on	Loyola	Drive,	
the	Kelley	Center	houses	the	offices	of	Undergraduate	
and	Graduate	Admission,	 the	Registrar,	Financial	Aid,	
Enrollment	 Management,	 StagCard,	 Academic	 and	
Disability	Support	Services,	New	Student	Programs,	as	
well	as	the	Career	Planning	Center .

The Career Planning Center	 is	 open	 to	graduate	 stu-
dents	and	offers	career	 information,	online	job	listings,	
and	career	counseling	services .	The	Center	also	invites	
leading	employers	to	recruit	on	campus .	Graduate	stu-
dents	 who	 wish	 to	 leverage	 their	 master’s	 degrees	 in	
a	career	 transition	should	meet	with	a	career	planning	
counselor	one	year	before	graduation .

Campus Ministry,	 located	 on	 the	 first	 floor	 of	 the	
University	 Chapel,	 in	 the	 Pedro	 Arrupe,	 S .J .	 Center,	
strives	 to	be	a	home	 for	students	of	all	 faith	 traditions	
who	are	interested	in	exploring	and	enriching	their	spiri-
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Fairfield	University	is	fully	accredited	by	the	New	England	
Association	 of	 Schools	 and	 Colleges,	 which	 accredits	
schools	 and	 colleges	 in	 the	 six	 New	 England	 states .	
Accreditation	by	one	of	the	six	regional	accrediting	asso-
ciations	 in	the	United	States	 indicates	that	 the	school	or	
college	has	been	carefully	evaluated	and	 found	 to	meet	
standards	agreed	upon	by	qualified	educators .

Additional accreditations include:
ACSB	International	–	The	Association	to	Advance		
	 Collegiate	Schools	of	Business
	 	 (Charles	F .	Dolan	School	of	Business)
Accreditation	Board	for	Engineering	and	Technology
	 	 (School	of	Engineering)
	 	 Computer Engineering Program
  Electrical Engineering program
  Mechanical Engineering program
  Software Engineering Program
American	Chemical	Society
	 	 (College	of	Arts	and	Sciences)
	 	 B.S. in Chemistry
Commission	on	Accreditation	of	Marriage	and	Family		
	 Therapy	Education	of	the	American	Association	for		
	 Marriage	and	Family	Therapy		
	 	 (Graduate	School	of	Education	and	Allied		
	 	 Professions,	GSEAP)	 	 	
	 	 Marriage and Family Therapy program
Connecticut	State	Department	of	Higher	Education
	 	 (GSEAP)		
Council	for	Accreditation	of	Counseling	and	Related		
	 Educational	Programs	
	 	 (GSEAP)		
	 	 Counselor Education programs
Commission	on	Collegiate	Nursing	Education
	 	 (School	of	Nursing)		
	 	 Undergraduate Nursing programs
  Graduate Nursing programs
National	Council	for	the	Accreditation	of	Teacher	
Educators	(NCATE)	
	 	 Elementary Education, Secondary 
  Education, School Counseling, School  
  Library Media Specialist, School Psychology,  
  Special Education, TESOL/Bilingual  
  Education programs

Program approvals include:
Connecticut	State	Department	of	Higher	Education
	 •	Elementary	and	Secondary	Teacher	certification		
	 		programs
	 •	Graduate	programs	leading	to	certification	in		 	
	 		specialized	areas	of	education
	 •	School	of	Nursing	programs
Connecticut	State	Board	of	Examiners	for	Nursing
	 	 •	Undergraduate	Nursing	programs
Council	on	Accreditation	of	Nurse	Anesthesia		 	
	 Educational	Programs

The	Department of Public Safety (DPS)	is	responsible	
for	the	safety	of	people	and	property	on	campus .	Officers	
patrol	campus	by	bike,	foot,	and	vehicle	24	hours	a	day,	
365	 days	 a	 year .	 The	 Department	 of	 Public	 Safety	 is	
authorized	to	prevent,	investigate,	and	report	violations	
of	State	or	Federal	Law	and	University	 regulations .	 In	
addition,	officers	are	trained	to	provide	emergency	first	
aid	and	are	supplemental	first	responders	for	the	Town	
of	Fairfield .	Public	Safety	officers	also	oversee	the	flow	
of	 traffic	 on	 campus	 and	 enforce	 parking	 regulations .	
Any	student,	 faculty	member,	or	employee	of	Fairfield	
University	 should	 report	 any	 potential	 criminal	 act		
or	other	emergency	 to	any	officer	or	 representative	of	
DPS	 immediately	by	calling	 (203)	254-4090	or	visiting	
Loyola	Hall,	Room	2 .		

The	Regina A. Quick Center for the Arts serves	as	a	
cultural	 hub	 and	 resource	 for	 the	 University	 and	 sur-
rounding	 towns,	 offering	 popular	 and	 classical	 music	
programs,	 dance,	 theatre,	 and	 outreach	 events	 for	
young	audiences .	The	center	consists	of	 the	740-seat	
Aloysius	P .	Kelley,	S .J .	Theatre,	the	smaller	Lawrence	
A .	 Wien	 Experimental	 Theatre,	 and	 the	 Thomas	 J .	
Walsh	Art	Gallery .	Tickets	 to	Quick	Center	events	are	
available	 to	 graduate	 students	 at	 a	 discounted	 price .	
For	a	calendar	of	events,	visit	www .quickcenter .com .

In	 addition,	 various	 departments	 schedule	 exhibitions,	
lectures,	 and	 dramatic	 programs	 throughout	 the	 aca-
demic	year .	These	events	are	open	 to	all	members	of	
the	University	community	and	many	are	free	or	offered	
to	students	at	a	discounted	rate .

Athletics and Recreation
Fairfield	is	a	Division	I	member	of	the	National	Collegiate	
Athletic	 Association	 (NCAA)	 and	 competes	 in	 confer-
ence	 championship	 play	 as	 a	 charter	 member	 of	 the	
Metro	Atlantic	Athletic	Conference	(MAAC) .	The	men’s	
and	 women’s	 basketball	 teams	 play	 at	 Bridgeport’s	
Arena at Harbor Yard,	 considered	 one	 of	 the	 top	
facilities	 in	collegiate	basketball .	Discounted	tickets	for	
Fairfield	 Stags	 games	 are	 available	 to	 graduate	 stu-
dents .	For	 tickets	or	other	 information,	call	 the	athletic	
box	 office	 or	 visit	 www .fairfieldstags .com .	 In	 addition,	
soccer,	lacrosse,	and	other	games	are	held	on	campus	
and	are	free	to	graduate	students .	

The Leslie C. Quick Jr. Recreation Complex,	a	multi-
purpose	facility	also	known	as	the	RecPlex,	features	a	
25-meter,	 eight-lane	 swimming	 pool;	 a	 field	 house	 for	
various	 sports;	 a	 whirlpool;	 saunas	 in	 the	 men’s	 and	
women’s	 locker	 rooms;	 and	 racquetball	 courts .	 Other	
amenities	are	two	cardio	 theatres,	a	weight	room,	and	
group	 fitness	 courses .	 The	 Department	 of	 Recreation	
also	oversees	the	outdoor	tennis	and	outdoor	basketball	
courts .	 Graduate	 students	 may	 join	 the	 RecPlex	 on	 a	
per	semester	basis	by	presenting	a	current	StagCard,	
proof	of	current	registration,	and	paying	the	appropriate	
fee .	 For	 membership	 information	 and	 hours,	 call	 the	
RecPlex	office	at	(203)	254-4141 .

ACCREDITATIONS



ACADEMIC POLICIES AND 
GENERAL REGULATIONS

Academic Advising and  
Curriculum Planning
Specialty	 M .S .	 Directors	 advise	 all	 fully	 matriculated	
students	in	their	respective	tracks .	The	Assistant	Dean	
advises	all	MBA	students .	Students	must	meet	with	their	
advisor	during	their	first	semester	of	enrollment	to	plan	a	
program	of	study .	The	advisor	must	be	consulted	each	
subsequent	 semester	 regarding	 course	 selection,	 and	
the	 advisor’s	 signature	 of	 approval	 on	 the	 University	
registration	form	is	required .	Students	must	register	no	
later	than	one	week	prior	to	the	first	day	of	class .

Information	 about	 state	 certification	 requirements	 may	
be	 obtained	 from	 the	 certification	 officer	 or	 graduate	
faculty	advisors .	

Student Programs of Study
All	programs	of	study	must	be	planned	with	an	advisor .	
In	granting	approval,	 the	advisor	will	 consider	 the	stu-
dent’s	previous	academic	record	and	whether	 the	pre-
requisites	set	 forth	for	 the	specific	program	have	been	
met .	Should	a	student	wish	to	change	his	or	her	track	or	
concentration,	this	request	must	be	made	in	writing	and	
approved	by	the	advisor	and	the	dean .

Academic Freedom and 
Responsibility
The	statement	on	academic	freedom,	as	formulated	in	
the	1940	Statement	of	Principles	endorsed	by	the	AAUP	
and	 incorporating	 the	 1970	 interpretive	 comments,	 is	
the	policy	of	Fairfield	University .	Academic	freedom	and	
responsibility	are	here	defined	as	the	liberty	and	obliga-
tion	 to	 study,	 to	 investigate,	 to	 present	 and	 interpret,	
and	 discuss	 facts	 and	 ideas	 concerning	 all	 branches	
and	fields	of	learning .	Academic	freedom	is	limited	only	
by	generally	accepted	standards	of	responsible	scholar-
ship	and	by	respect	for	the	Catholic	commitment	of	the	
institution	as	expressed	in	its	mission	statement,	which	
provides	that	Fairfield	University	“welcomes	those	of	all	
beliefs	and	traditions	who	share	its	concerns	for	schol-
arship,	 justice,	 truth,	 and	 freedom,	 and	 it	 values	 the	
diversity	which	their	membership	brings	to	the	university	
community .”	
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The University holds memberships in:
AACSB	International	–	The	Association	to	Advance		
	 Collegiate	Schools	of	Business
American	Association	of	Colleges	for	Teacher		 	
	 Education
American	Association	of	Colleges	of	Nursing
American	Council	for	Higher	Education
American	Council	on	Education
ASEE	–	American	Society	for	Engineering	Education
Association	of	Catholic	Colleges	and	Universities
Association	of	Jesuit	Colleges	and	Universities
Connecticut	Association	of	Colleges	and	Universities		
	 for	Teacher	Education
Connecticut	Conference	of	Independent	Colleges
Connecticut	Council	for	Higher	Education
National	Action	Council	for	Minorities	in	Engineering
National	Association	of	Independent	Colleges	and		
	 Universities
National	Catholic	Educational	Association
New	England	Business	and	Economic	Association

Parking on Campus
All	vehicles	must	be	registered	with	the	Department	
of	 Public	 Safety	 and	 display	 a	 current	 vehicle	 reg-
istration	 sticker .	 For	 graduate	 students,	 the	 fee	 for	
this	 is	 included	 as	 part	 of	 tuition .	 However,	 gradu-
ate	 students	 must	 register	 their	 vehicle .	 To	 do	 so,	
students	complete	and	submit	the	online	registration	
form	 available	 on	 StagWeb .	 Students	 should	 then	
bring	 a	 copy	 of	 the	 submitted	 application	 to	 Public	
Safety	 (Loyola	 Hall,	 Room	 2)	 with	 proof	 of	 enroll-
ment	and	their	state	vehicle	registration .	A	pamphlet	
detailing	 traffic	 and	 parking	 regulations	 will	 be	 pro-
vided	 with	 your	 registration	 sticker .	 Unauthorized	
vehicles	parked	in	fire	lanes,	handicapped,	or	service	
vehicle	spaces	are	subject	to	both	fines	and	towing .	
Handicapped	persons	must	display	an	official	 state	
handicapped	permit .
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Honor Code
Fairfield	 University’s	 primary	 purpose	 is	 the	 pursuit	 of	
academic	excellence .	This	is	possible	only	in	an	atmo-
sphere	where	discovery	and	communication	of	 knowl-
edge	 are	 marked	 by	 scrupulous,	 unqualified	 honesty .	
Therefore,	it	is	expected	that	all	students	taking	classes	
at	the	University	adhere	to	the	following	Honor	Code:

“I	 understand	 that	 any	 violation	 of	 academic	 integrity	
wounds	the	entire	community	and	undermines	the	trust	
upon	which	the	discovery	and	communication	of	knowl-
edge	depends .	Therefore,	as	a	member	of	the	Fairfield	
University	 community,	 I	 hereby	 pledge	 to	 uphold	 and	
maintain	 these	 standards	 of	 academic	 honesty	 and	
integrity .”

University Course Numbering 
System
Undergraduate	
	 				01-99		 Introductory	courses
	 100-199		 Intermediate	courses	without		
	 	 prerequisites
	 200-299		 Intermediate	courses	with		
	 	 prerequisites
	 300-399		 Advanced	courses,	normally	limited		
	 	 to	juniors	and	seniors,	and	open	to		
	 	 graduate	students	with	permission

Graduate	 	
	 400-499		 Graduate	courses,	open	to		
	 	 undergraduate	students	with		
	 	 permission		
	 500-599		 Graduate	courses

Normal Academic Progress
Academic Load
A	full-time	student	will	normally	carry	nine	credits	during	
the	fall	or	spring	semester .	Twelve	credits	is	the	maxi-
mum	load	permitted .	During	summer	sessions,	full-time	
students	are	permitted	to	carry	a	maximum	load	of	12	
credits .	Students	who	work	 full-time	or	 attend	another	
school	 may	 not	 be	 full-time	 students .	 Such	 individu-
als	are	ordinarily	limited	to	six	credits	during	the	fall	or	
spring	 semesters	 and	 nine	 credits	 during	 the	 summer	
sessions .	

Academic Standards 
Students	are	required	to	maintain	satisfactory	academic	
standards	 of	 scholastic	 performance .	 Candidates	 for	
a	 master’s	 degree	 or	 certificate	 must	 maintain	 a	 3 .00	
grade	point	average .

Auditing
A	student	who	wishes	to	audit	a	graduate	course	may	
do	so	only	in	consultation	with	the	course	instructor .	A	

Academic Honesty
All	members	of	the	Fairfield	University	community	share	
responsibility	for	establishing	and	maintaining	appropri-
ate	 standards	 of	 academic	 honesty	 and	 integrity .	 As	
such,	 faculty	 members	 have	 an	 obligation	 to	 set	 high	
standards	 of	 honesty	 and	 integrity	 through	 personal	
example	 and	 the	 learning	 communities	 they	 create .	 It	
is	further	expected	that	students	will	follow	these	stan-
dards	and	encourage	others	to	do	so .

Students	 are	 sometimes	 unsure	 of	 what	 constitutes	
academic	 dishonesty .	 In	 all	 academic	 work,	 students	
are	 expected	 to	 submit	 materials	 that	 are	 their	 own	
and	are	to	include	attribution	for	any	ideas	of	language	
that	are	not	 their	own .	Examples	of	dishonest	conduct	
include,	but	are	not	limited	to:	

•	 Falsification	of	academic	records	or	grades,	including	
but	not	 limited	 to	any	act	of	 falsifying	 information	on	
an	 official	 academic	 document,	 grade	 report,	 class	
registration	document	or	tyranscript .	

•	 Cheating,	such	as	copying	examination	answers	from	
materials	 such	 as	 crib	 notes	 or	 another	 student’s	
paper .	

•	 Collusion,	 such	 as	 working	 with	 another	 person	 or	
persons	when	independent	work	is	prescribed .	

•	 Inappropriate	use	of	notes .	

•	 Falsification	 or	 fabrication	 of	 an	 assigned	 project,	
data,	results	or	sources .	

•	 Giving,	 receiving,	offering,	or	soliciting	 information	 in	
examinations .	

•	 Using	previously	prepared	materials	in	examinations,	
tests,	or	quizzes .	

•	 Destruction	or	alteration	of	another	student’s	work .	

•	 Submitting	the	same	paper	or	report	for	assignments	
in	more	than	one	course	without	the	prior	written	per-
mission	of	each	instructor .	

•	 Appropriating	 information,	 ideas	 or	 the	 language	 of	
other	people	or	writers	and	submitting	it	as	one’s	own	
to	 satisfy	 the	 requirements	 of	 a	 course-	 commonly	
known	 as	 plagiarism .	 Plagiarism	 consitutes	 theft	
and	deceit .	Assignments	(compositions,	term	papers,	
computer	 programs,	 etc .)	 acquired	 either	 in	 part	 or	
in	whole	 from	commerical	sources,	publications,	stu-
dents,	or	other	sources	and	submitted	as	one’s	own	
original	work	will	be	considered	plagiarism .	

•	 Unauthorized	 recording,	sale,	or	use	of	 lectures	and	
other	instructional	materials .	

In	the	event	of	such	dishonesty,	professors	are	to	award	
a	 grade	 of	 zero	 for	 the	 project,	 paper	 or	 examination	
in	question,	and	may	record	an	F	for	 the	course	 itself .	
When	appropriate,	expulsion	may	be	recommended .	A	
notation	of	the	event	is	made	in	the	student’s	file	in	the	
academic	dean’s	office .	The	student	will	receive	a	copy .
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Permission	to	Audit	form,	available	at	the	dean’s	office,	
must	be	completed	and	presented	at	registration	during	
the	 regular	 registration	 period .	 No	 academic	 credit	 is	
awarded	and	a	grade	notation	(AU)	is	recorded	on	the	
official	 transcript	 under	 the	 appropriate	 semester	 and	
course	name .	The	tuition	for	auditing	is	one-half	of	the	
credit	tuition,	except	for	those	hands-on	courses	involv-
ing	the	use	of	a	computer	workstation .	In	this	case,	the	
audit	tuition	is	the	same	as	the	credit	tuition .	Conversion	
from	audit	to	credit	status	will	be	permitted	only	before	
the	 third	 class	 and	 with	 the	 permission	 of	 the	 course	
instructor .

Independent Study
The	purpose	of	independent	study	at	the	graduate	level	
is	 to	 broaden	 student	 knowledge	 in	 a	 specific	 area	 of	
interest .	 Students	 must	 submit	 a	 preliminary	 proposal	
using	 the	 Independent	 Study	 Application	 form,	 which	
is	 available	 in	 the	 dean’s	 office,	 to	 the	 major	 advisor .	
Frequent	consultation	with	the	major	advisor	is	required .	
Students	may	earn	from	one	to	six	credits	for	an	inde-
pendent	study	course .

Matriculation/Continuation
To	remain	 in	good	academic	standing,	a	student	must	
achieve	 a	 3 .00	 cumulative	 quality	 point	 average	 upon	
completion	 of	 the	 first	 12	 semester	 hours .	 A	 student	
whose	cumulative	quality	point	average	falls	below	3 .00	
in	any	semester	is	placed	on	academic	probation	for	the	
following	 semester .	 Students	 on	 academic	 probation	
must	meet	with	 their	advisors	 to	program	adjustments	
to	 their	 course	 load .	 If,	 at	 the	end	of	 the	probationary	
semester,	the	student’s	overall	average	is	again	below	
3 .00,	he	or	she	may	be	dismissed .

Time to Complete Degree
Students	 are	 expected	 to	 complete	 all	 requirements	
for	 the	M .A .	and	M .S .	programs	within	 five	years	after	
beginning	their	course	work .	Each	student	 is	expected	
to	 make	 some	 annual	 progress	 toward	 the	 degree	 or	
certificate	 to	 remain	 in	 good	 standing .	 A	 student	 who	
elects	to	take	a	leave	of	absence	must	submit	a	request,	
in	writing,	to	the	dean .

Applications for and Awarding of Degrees
All	 students	 must	 file	 an	 application	 for	 the	 master’s	
degree	 in	 the	 dean’s	 office	 by	 the	 published	 dead-
line .	Graduate	students	must	successfully	complete	all	
requirements	 for	 the	 degree	 in	 order	 to	 participate	 in	
commencement	exercises .	Refer	to	the	calendar	for	the	
degree	application	deadline .

Graduation and Commencement
Diplomas	 are	 awarded	 in	 January,	 May,	 and	 August	
(see	calendar	for	application	deadlines) .	Students	who	
have	 been	 awarded	 diplomas	 in	 the	 previous	 August	
and	January,	and	those	who	have	completed	all	degree	
requirements	for	May	graduation,	are	invited	to	partici-
pate	 in	 the	 May	 commencement	 ceremony .	 Graduate	
students	 must	 successfully	 complete	 all	 requirements	
for	the	degree	in	order	to	participate	in	commencement .

Grading System
Grades; Academic Average
The	 work	 of	 each	 student	 is	 graded	 on	 the	 following	
basis:

	 A		 Excellent
	 B		 Good
	 C		 Fair
	 F		 Failed
	 I		 Incomplete
	 P		 Pass
	 W		 Withdrew	without	penalty	

The	 symbol	 +	 suffixed	 to	 the	grades	 of	B	and	C	 indi-
cates	 the	upper	 ranges	covered	by	 those	grades .	The	
symbol	-	suffixed	to	the	grades	A,	B,	and	C	indicates	the	
lower	ranges	covered	by	those	grades .

The	 grade	 of	 incomplete	 is	 given	 at	 the	 discretion	 of	
individual	 professors .	 All	 coursework	 must	 be	 com-
pleted	within	30	days	after	the	last	class	in	the	course	
for	which	a	student	has	received	an	incomplete	grade,	
after	which	 the	“I”	becomes	an	F .	Pass	or	Fail	grades	
are	used	in	a	limited	number	of	courses .

No	change	of	grade	will	 be	processed	after	a	 student	
has	graduated .	Any	request	for	the	change	of	an	earned	
letter	 grade	 is	 at	 the	 discretion	 of	 the	 original	 teacher	
of	 the	course	and	must	be	 recommended	 in	writing	 to	
the	dean	by	the	professor	of	record	within	one	calendar	
year	of	 the	 final	class	of	 the	course	or	before	gradua-
tion,	whichever	comes	first .

A	 student	 may	 request	 an	 extension	 of	 the	 one-year	
deadline	from	the	dean	of	their	school	if	he	or	she	can	
provide	documentation	that	extenuating	circumstances	
warrant	 an	 extension	 of	 the	 one-year	 deadline .	 Such	
an	extension	may	be	approved	only	if	 the	professor	of	
record	agrees	 to	 the	extension	and	an	explicit	 date	 is	
stipulated	by	which	the	additional	work	must	be	submit-
ted .

A	 change	 of	 an	 incomplete	 grade	 follows	 the	 estab-
lished	policy .

A	student	who	elects	 to	withdraw	 from	a	course	must	
obtain	 written	 approval	 from	 the	 dean .	 Refunds	 will	
not	 be	 granted	 without	 written	 notice .	 The	 amount	 of	
tuition	refund	will	be	based	upon	the	date	the	notice	is	
received .	 Fees	 are	 not	 refundable	 unless	 a	 course	 is	
canceled .

Each	grade	has	a	numerical	value	as	follows:	

	 A		 4 .00
	 A-		 3 .67
	 B+		 3 .33
	 B		 3 .00
	 B-		 2 .67
	 F		 0 .00				



membership	 comprises	 the	 brightest	 and	 best	 of	 the	
world’s	business	leaders .	At	Fairfield	University,	the	top	
7	percent	of	juniors,	the	top	10	percent	of	seniors,	and	
the	top	20	percent	of	graduate	students	are	eligible	for	
membership	 in	 the	 University’s	 Beta	 Gamma	 Sigma	
chapter,	 which	 was	 established	 in	 1998 .	 Each	 spring,	
an	induction	ceremony	is	held	at	the	Charles	F .	Dolan	
School	of	Business	to	welcome	new	members	into	the	
Society .

Beta	Gamma	Sigma	membership	provides	 recognition	
for	 a	 lifetime .	 With	 alumni	 chapters	 in	 major	 metro-
politan	areas	across	the	United	States	and	the	BetaLink	
online	 membership	 community,	 those	 recognized	 for	
their	 academic	 achievements	 at	 Fairfield	 University	
can	 continue	 an	 active	 relationship	 with	 Beta	 Gamma	
Sigma	 long	after	graduation .	This	 lifelong	commitment	
to	 its	 members’	 academic	 and	 professional	 success	
is	defined	 in	 the	Society’s	mission:	To	encourage	and	
honor	academic	achievement	 in	 the	study	of	business	
and	personal	and	professional	excellence	 in	 the	prac-
tice	of	business .

Disruption of Academic Progress
Academic Probation/Dismissal
A	student	whose	overall	grade	point	average	falls	below	
3 .00	 in	 any	 semester	 is	 placed	 on	 probation	 for	 the	
following	 semester .	 If	 the	 overall	 grade	 point	 average	
is	 again	 below	 3 .00	 at	 the	 end	 of	 that	 semester,	 the	
student	 may	 be	 dismissed .	 Any	 student	 who	 receives	
two	 course	 grades	 below	 2 .67	 or	 B-	 will	 be	 excluded	
from	the	program .

Course Withdrawal
Students	 who	 wish	 to	 withdraw	 from	 a	 14-15-week	
course	before	 its	 sixth	 scheduled	 class	must	 do	 so	 in	
writing	 or	 in	 person	 at	 the	 Registrar’s	 Office .	 Written	
withdrawals	 are	 effective	 as	 of	 the	 date	 received	 or	
postmarked .	 In-person	 withdrawals	 are	 made	 in	 the	
Registrar’s	 Office	 by	 completing	 and	 submitting	 a	
Change	of	Registration	form .

Those	 who	 wish	 to	 withdraw	 from	 a	 course	 after	 the	
sixth	scheduled	class	must	submit	a	written	statement	
of	 their	 intention	 to	 the	 dean	 for	 approval	 to	 withdraw	
without	 academic	 penalty .	 Failure	 to	 attend	 class	 or	
merely	 giving	 notice	 to	 an	 instructor	 does	 not	 consti-
tute	an	official	withdrawal	and	may	 result	 in	a	penalty	
grade	being	recorded	for	the	course .	In	general,	course	
withdrawals	are	not	approved	after	the	sixth	scheduled	
class .	 In	extreme	cases,	exceptions	may	be	approved	
by	the	dean .

Continuous Registration
Graduate	 students	 matriculated	 in	 a	 degree	 program	
who	 choose	 to	 interrupt	 their	 education	 for	 a	 given	
term	 must	 file	 for	 Continuous	 Registration	 status	 with	
the	 Registrar’s	 Office	 in	 order	 to	 maintain	 their	 active	
student	status .	Continuous	Registration	allows	students	
use	 of	 the	 library,	 computing	 facilities	 and	 access	 to	
faculty	 advising .	 Students	 may	 remain	 on	 Continuous	
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Multiplying	 a	 grade’s	 numerical	 value	 by	 the	 credit	
value	 of	 a	 course	 produces	 the	 number	 of	 quality	
points	earned	by	a	student .	The	student’s	grade	point	
average	is	computed	by	dividing	the	number	of	quality	
points	earned	by	the	total	number	of	credits	completed,	
including	failed	courses .	The	average	is	rounded	to	the	
nearest	second	decimal	place .

Incomplete
An	 incomplete	grade	 is	 issued	 in	 the	 rare	case	when,	
due	 to	an	emergency,	a	student	makes	arrangements		
–	 in	 advance	and	with	 the	professor’s	 and	 the	dean’s	
permission	–	 to	complete	some	of	 the	course	 require-
ments	 after	 the	 semester	 ends .	 All	 course	 work	 must	
be	 completed	 within	 30	 days	 of	 the	 end	 of	 the	 term .	
Any	 “I”	still	outstanding	after	 the	30-day	extension	will	
become	an	F	and	the	student	will	be	excluded	from	the	
program .

Transfer of Credit 
Transfer	 of	 credit	 from	 another	 approved	 institution	 of	
higher	 learning	 will	 be	 allowed	 if	 it	 is	 graduate	 work	
done	after	the	completion	of	a	bachelor’s	program	and	
completed	prior	to	entering	Fairfield	University .

No	more	 than	six	credits	may	be	 transferred .	Transfer	
credit	 will	 be	 considered	 for	 graduate	 coursework	
earned	with	a	grade	of	B	or	better .	An	official	transcript	
of	the	work	done	must	be	received	before	a	decision	will	
be	made	on	approving	the	transfer .

Grade Reports
Grade	reports	for	all	graduate	students	are	issued	elec-
tronically	by	 the	Registrar	via	 the	student’s	web	portal	
(Stag	Web)	at	the	end	of	each	semester .	

Scholastic Honors
Alpha Sigma Nu
Alpha	 Sigma	 Nu,	 the	 national	 Jesuit	 honor	 society,	
serves	 to	 reward	 and	 encourage	 scholarship,	 loyalty,	
and	service	to	the	ideals	of	Jesuit	higher	education .	To	
be	nominated	for	membership,	graduate	students	must	
have	scholastic	rank	in	the	top	15	percent	of	their	class,	
demonstrate	a	proven	concern	for	others,	and	manifest	
a	true	concern	and	commitment	to	the	values	and	goals	
of	 the	 society .	 The	 Fairfield	 chapter	 was	 reactivated	
in	 1981	 and	 includes	 outstanding	 undergraduate	 and	
graduate	students	who	are	encouraged	to	promote	ser-
vice	to	the	University	and	provide	greater	understanding	
of	the	Jesuit	ideals	of	education .

Beta Gamma Sigma (business honor society)
Beta	 Gamma	 Sigma	 is	 an	 international	 honor	 society	
recognizing	 the	 outstanding	 academic	 achievements	
of	 students	 enrolled	 in	 collegiate	 business	 programs	
accredited	 by	 AACSB	 International	 –	 The	 Association	
to	 Advance	 Collegiate	 Schools	 of	 Business .	 With	
more	 than	440,000	members	worldwide,	 the	Society’s	



Registration	 status	 for	 up	 to	 two	 successive	 terms .	
Students	who	do	not	register	for	Continuous	Registration	
status	will	be	assumed	to	be	inactive .	Students	deemed	
inactive	are	 required	 to	secure	 reinstatement	 from	 the	
dean	in	order	to	continue	their	enrollment .

Readmission
If	a	student	has	been	inactive	for	three	terms	or	longer,	
students	must	submit	a	written	update	 to	 the	dean	 for	
reinstatement .	 Depending	 on	 the	 individual	 circum-
stances	it	may	be	necessary	to	complete	a	full	applica-
tion	for	admission .	A	review	of	past	work	will	determine	
the	terms	of	readmission .

All	honorably	discharged	veterans	who	have	interrupted	
their	Fairfield	education	 to	serve	 in	 the	military	will	 be	
readmitted	and	may	apply	for	financial	aid .

Academic Grievance Procedures
Purpose
Procedures	 for	 review	of	academic	grievances	protect	
the	 rights	 of	 students,	 faculty,	 and	 the	 University	 by	
providing	mechanisms	for	equitable	problem	solving .

Types of Grievances
A	 grievance	 is	 defined	 as	 a	 complaint	 of	 unfair	 treat-
ment	for	which	a	specific	remedy	is	sought .	It	excludes	
circumstances	 that	 may	 give	 rise	 to	 a	 complaint	 for	
which	explicit	redress	is	neither	called	for	nor	sought,	or	
for	which	other	structures	within	the	University	serve	as	
an	agency	for	resolution .

Academic	 grievances	 relate	 to	 procedural	 appeals	 or	
to	academic	competence	appeals,	or	to	issues	of	aca-
demic	 dishonesty .	 Procedural	 appeals	 are	 defined	 as	
those	seeking	a	remedy	where	no	issue	of	the	quality	of	
the	student’s	work	 is	 involved .	For	example,	a	student	
might	contend	 that	 the	professor	 failed	 to	 follow	previ-
ously	announced	mechanisms	of	evaluation .

Academic	 competence	 appeals	 are	 defined	 as	 those	
seeking	a	remedy	because	the	evaluation	of	the	quality	
of	a	student’s	work	 in	a	course	 is	disputed .	Remedies	
would	 include	 but	 not	 be	 limited	 to	 awarded	 grade	
changes,	such	as	permission	to	take	make-up	examina-
tions	or	to	repeat	courses	without	penalty .

Academic	 dishonesty	 appeals	 are	 defined	 as	 those	
seeking	 a	 remedy	 because	 of	 a	 dispute	 over	 wheth-
er	 plagiarism	 or	 cheating	 occurred .	 Remedies	 would	
include	but	not	 limited	 to	 removal	of	 file	 letter,	change	
of	grade,	or	submitting	new	or	revised	work .

Time Limits
The	 procedures	 defined	 here	 must	 be	 initiated	 within	
one	semester	after	 the	event	 that	 is	 the	subject	of	 the	
grievance .

INFORMAL PROCEDURE
Step one: The	student	attempts	to	resolve	any	academic	
grievance	with	the	faculty	member,	department	chair,	or	
other	individual	or	agency	involved .	If,	following	this	ini-
tial	attempt	at	resolution,	the	student	remains	convinced	

that	a	grievance	exists,	she	or	he	advances	to	step	two .

Step two:	The	student	consults	the	chair,	or	other	indi-
viduals	when	appropriate,	bringing	written	documenta-
tion	of	 the	process	up	to	this	point .	 If	 the	student	con-
tinues	to	assert	that	a	grievance	exists	after	attempted	
reconciliation,	he	or	she	advances	to	step	three .

Step three:	 The	 student	 presents	 the	grievance	 to	 the	
dean	 of	 the	 school	 in	 which	 the	 course	 was	 offered,	
bringing	to	this	meeting	documentation	of	steps	one	and	
two .	 If	 the	dean’s	 attempts	at	mediation	 prove	 unsuc-
cessful,	 the	 student	 is	 informed	 of	 the	 right	 to	 initiate	
formal	review	procedures .

FORMAL PROCEDURE
Step one:	If	the	student	still	believes	that	the	grievance	
remains	unresolved	following	informal	procedures,	she	
or	 he	 initiates	 the	 formal	 review	 procedure	 by	 making	
a	 written	 request	 through	 the	 dean	 of	 the	 school	 in	
which	the	course	was	offered	for	a	formal	hearing	in	the	
Senior	Vice	President	for	Academic	Affairs’	office .	Such	
a	 request	should	define	 the	grievance	and	be	accom-
panied	by	documentation	of	completion	of	the	informal	
process .	 It	should	also	be	accompanied	by	the	dean’s	
opinion	of	the	grievance .

Step two: The	 Senior	 Vice	 President	 for	 Academic	
Affairs	determines	whether	the	grievance	merits	further	
attention .	If	not,	the	student	is	so	informed .

If,	 however,	 the	 grievance	 does	 merit	 further	 atten-
tion,	 the	 Senior	 Vice	 President	 for	 Academic	 Affairs	
determines	whether	 it	 is	a	procedural,	competence,	or	
academic	dishonesty	appeal .

•	 If	 it	 relates	 to	 a	 procedural	 matter,	 the	 Senior	 Vice	
President	 for	Academic	Affairs	selects	a	dean	(other	
than	the	dean	of	the	involved	school)	to	chair	a	griev-
ance	committee .

•	 If	 it	 relates	 to	 an	 academic	 competence	 matter,	 the	
Senior	Vice	President	 for	Academic	Affairs	 requests	
from	 the	 dean	 involved	 the	 names	 of	 two	 outside	
experts	to	serve	as	a	consultant	panel	in	determining	
the	merit	of	the	student’s	grievance .

•	 If	 it	 relates	 to	academic	dishonesty,	 the	Senior	Vice	
President	for	Academic	Affairs	will	convene	a	commit-
tee	comprised	of	a	dean	and	two	faculty	from	outside	
the	 department	 in	 which	 the	 course	 was	 offered	 to	
review	the	material	and	the	sanction .

In	addition,	in	some	instances	it	may	be	possible	for	the	
Senior	Vice	President	for	Academic	Affairs	to	settle	the	
grievance .

Step three: For	procedural	appeals,	the	grievance	com-
mittee	takes	whatever	steps	are	deemed	appropriate	to	
render	 a	 recommendation	 for	 resolving	 the	grievance .	
The	 committee	 adheres	 to	 due	 process	 procedures	
analogous	to	those	in	the	Faculty	Handbook .

For	competence	appeals,	the	Senior	Vice	President	for	
Academic	Affairs	contacts	 the	outside	panel	members	
and	requests	that	they	review	the	case	in	relation	to	its	
content	validity .

Academic Policies and General Regulations      15
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c .			 The	 administration	 makes	 available	 to	 the	 student	
and	the	faculty	member	such	authority	as	it	may	pos-
sess	to	require	the	presence	of	witnesses .

d .		 The	 hearing	 committee	 promptly	 and	 forthrightly	
adjudicates	the	issues .

e .		 The	 full	 text	 of	 the	 findings	 and	 conclusions	 of	 the	
hearing	 committee	 are	 made	 available	 in	 identical	
form	 and	 at	 the	 same	 time	 to	 the	 student	 and	 the	
faculty	member .	The	cost	is	met	by	the	University .

f .			 In	the	absence	of	a	defect	in	procedure,	recommen-
dations	shall	be	made	 to	 the	Senior	Vice	President	
for	Academic	Affairs	by	the	committee	as	to	possible	
action	in	the	case .

g .		 At	 any	 time	 should	 the	 basis	 for	 an	 informal	 hear-
ing	appear,	 the	procedure	may	become	 informal	 in	
nature .

Transcripts
Graduate	transcript	requests	should	be	made	in	writing	
to	the	University	Registrar’s	Office	in	the	Kelley	Center .	
There	 is	 a	 $4	 fee	 for	 each	 copy	 (faxed	 transcripts	 are	
$6) .	Students	should	include	the	program	and	dates	that	
they	attended	 in	 their	 requests .	 In	accordance	with	 the	
general	 practices	 of	 colleges	 and	 universities,	 official	
transcripts	 with	 the	 University	 seal	 are	 sent	 directly	 by	
the	 University .	 Requests	 should	 be	 made	 one	 week	
in	 advance	 of	 the	 date	 needed .	 Requests	 are	 not	 pro-
cessed	during	examination	and	registration	periods .

Student Records
Under	 the	 Family	 Educational	 Rights	 and	 Privacy	 Act	
passed	by	Congress	 in	1974,	 legitimate	access	 to	stu-
dent	 records	 has	 been	 defined .	 A	 student	 at	 Fairfield	
University,	who	has	not	waived	that	right,	may	see	any	
records	that	directly	pertain	to	the	student .	Excluded	by	
statute	from	inspection	is	the	parents’	confidential	state-
ment	given	to	the	financial	aid	office	and	medical	records	
supplied	by	a	physician .

A	 listing	 of	 records	 maintained,	 their	 location,	 and	 the	
means	of	reviewing	them	is	available	in	the	dean’s	office .	
Information	contained	in	student	files	is	available	to	oth-
ers	using	the	guidelines	below:

1 .		 Confirmation	 of	 directory	 information	 is	 available	
to	 recognized	 organizations	 and	 agencies .	 Such	
information	 includes	 name,	 date	 of	 birth,	 dates	 of	
attendance,	address .

	2 .		Copies	of	transcripts	will	be	provided	to	anyone	upon	
written	request	of	the	student .	Cost	of	providing	such	
information	must	be	assumed	by	the	student .

3 .		 All	 other	 information,	 excluding	 medical	 records,	 is	
available	 to	 staff	 members	 of	 the	 University	 on	 a	
need-to-know	basis;	prior	to	the	release	of	additional	
information,	 a	 staff	 member	 must	 prove	 his	 or	 her	
need	to	know	information	to	the	office	responsible	for	
maintaining	the	records .

For	 academic	 honesty	 appeals,	 the	 Senior	 Vice	
President	for	Academic	Affairs	will	request	that	the	com-
mittee	present	a	written	report	of	their	findings	relating	
to	the	validity	of	the	charge	and	the	sanctions .

Step four: The	 recommendation	 from	 either	 the	 griev-
ance	committee	or	the	panel	is	forwarded	to	the	Senior	
Vice	 President	 for	 Academic	 Affairs	 in	 written	 form,	
accompanied,	if	necessary,	by	any	supporting	data	that	
formed	the	basis	of	the	recommendation .

Step five:	 The	 Senior	 Vice	 President	 for	 Academic	
Affairs	 renders	 a	 final	 and	 binding	 judgment,	 notifying	
all	 involved	parties .	If	 the	grievance	involves	a	dispute	
over	 a	 course	 grade	 given	 by	 a	 faculty	 member,	 the	
Senior	Vice	President	 for	Academic	Affairs	 is	 the	only	
University	 official	 empowered	 to	 change	 that	 grade,	
and	then	only	at	the	recommendation	of	the	committee	
or	panel .

Structure of the Grievance Committee
The	structure	of	the	Grievance	Committee	is	the	same	
as	 the	 existing	 Academic	 Honesty	 Committee,	 as	 fol-
lows:

•	 Two	 faculty	 members	 are	 selected	 from	 a	 standing	
panel	of	eight	faculty	members	elected	by	the	general	
faculty .	The	faculty	member	against	whom	the	griev-
ance	 has	 been	 directed	 proposes	 four	 names	 from	
that	 panel;	 the	 student	 strikes	 two	 of	 those	 names,	
and	the	two	remaining	faculty	members	serve .

•	 Two	students	are	 selected	 from	a	 standing	panel	 of	
eight	 students	 elected	 by	 the	 student	 government .	
The	student	grievant	proposes	 four	names	 from	that	
panel;	 the	faculty	strike	two	of	those	names;	the	two	
remaining	students	serve .

•	 In	the	event	that	a	faculty	member	or	student	selected	
through	 the	 foregoing	 process	 is	 unable	 to	 meet,	
another	 elected	 member	 of	 the	 panel	 serves	 as	 an	
alternate .

•	 The	committee	 is	 chaired	by	a	dean	 (other	 than	 the	
dean	of	 the	school	 in	which	 the	course	was	offered)	
to	 be	 selected	 by	 the	 Senior	 Vice	 President	 for	
Academic	Affairs .	The	dean	so	selected	has	no	vote	
except	 in	 the	 event	 of	 a	 tie,	 and	 is	 responsible	 for	
overseeing	 the	 selection	 of	 the	 review	 committee,	
convening	 and	 conducting	 the	 committee	 meetings,	
and	 preparing	 the	 committee’s	 report(s)	 and	 other	
appropriate	documentation .

•	 The	election	of	committee	members	should	take	into	
account	 the	 possible	 need	 for	 response	 on	 24-hour	
notice	 (particularly	 at	 the	 time	 of	 Commencement),	
and	availability	should,	in	such	instances,	be	a	prime	
consideration	in	committee	member	selection .

Due Process Procedure
a .		 Both	 the	student	and	the	 faculty	member	have	the	

right	 to	 be	 present	 and	 to	 be	 accompanied	 by	 a	
personal	advisor	or	counsel	throughout	the	hearing .

b .		 Both	 the	student	and	the	 faculty	member	have	the	
right	to	present	and	to	examine	and	cross-examine	
witnesses .
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Admission Criteria and Procedures
Master of Business Administration, 
Master of Science in Finance,
Master of Science in Taxation,* and 
Master of Science in Accounting* 
Admission	policies	are	the	same	for	the	MBA,	the	M .S .	
in	 Finance,	 the	 M .S .	 in	 Accounting,	 and	 the	 M .S .	 in	
Taxation .	Students	pursuing	the	MBA	who	hold	a	bach-
elor’s	 degree	 in	 any	 field	 from	 a	 regionally	 accredited	
college	 or	 university	 (or	 the	 international	 equivalent)	
and	who	have	demonstrated	their	ability	or	potential	to	
do	high-quality	academic	work	are	encouraged	to	apply .	
In	addition,	applicants	are	required	to	meet	all	program	
prerequisites,	 which	 include	 the	 following	 undergradu-
ate	courses:

 College-level Mathematics
 Microeconomics
 Macroeconomics
 Statistics
	
The	 School	 generally	 admits	 graduate	 students	 who	
meet	 the	minimum	criteria	of	a	 formula	score	of	1100 .	
The	formula	score	 is	 the	result	of	multiplying	an	appli-
cant’s	 grade	 point	 average	 (GPA)	 by	 200	 and	 adding	
that	product	to	his	or	her	GMAT	score .	In	most	cases,	
this	 requires	 an	 undergraduate	 GPA	 of	 at	 least	 3 .00	
accompanied	by	a	GMAT	score	of	at	least	500 .

The	following	items	must	be	on	file	before	an	applicant	
may	be	considered	for	admission:

1)		 A	 completed	 Application	 for	 Admission	 form .	 We	
encourage	you	to	apply	online	at	www .fairfield .edu/
dsbapp

2)		 A	non-refundable	$60	application	fee
3)		 A	 statement	 of	 self-evaluation	 of	 work	 experience	

and	career	objectives
4)		 A	professional	resume
5)		 An	official	copy	of	transcripts	of	previous	college	or	

university	work
6)		 Completed	 recommendation	 forms	 from	 two	 refer-

ences;	one	recommendation	from	a	faculty	member	
and	one	from	a	present	or	 former	employer	 is	pre-
ferred

7)		 A	 score	 for	 the	 Graduate	 Management	 Admission	
Test	(GMAT)	

* See additional admission criteria under Master of Science 
in Taxation and Master of Science in Accounting on page 25 
and page 26.

Applications	are	accepted	on	a	rolling	basis .	

ADMISSION
The	applicant	should	submit	all	items	to	the	Committee	
on	 Graduate	 Admission,	 Charles	 F .	 Dolan	 School	 of	
Business,	 Dean’s	 Office,	 Fairfield	 University,	 1073	
North	Benson	Rd .,	Fairfield,	CT	06824 .	The	Committee	
on	 Graduate	 Admission	 reviews	 the	 applications	 and	
selects	those	who	will	be	accepted	to	the	program .

Certificate Programs for Advanced Study 
in:
 Accounting
 Finance
 General Management
 Human Resources Management
 Information Systems and
 Operations Management
 International Business
 Marketing
 Taxation 

Students	who	hold	a	master’s	degree,	who	have	profes-
sional	 experience,	 and	 who	 have	 demonstrated	 their	
ability	to	do	high-quality	academic	work	are	encouraged	
to	apply .

The	 following	 items	 must	 be	 on	 file	 with	 the	 School’s	
Graduate	 Admission	 Committee	 before	 an	 applicant	
may	be	considered	for	admission:

1)		 A	 completed	 Application	 for	 Admission	 form .	 We	
encourage	you	to	apply	online	at	www .fairfield .edu/
dsbapp

2)		 A	non-refundable	$60	application	fee
3)		 A	professional	resume
4)		 An	 official	 copy	 of	 transcripts	 of	 previous	 under-

graduate	and	graduate	work
	
Applications	are	accepted	on	a	rolling	basis .

Application	materials	should	be	sent	directly	to	the:		
	 Committee	on	Graduate	Admission	 	 	
	 Charles	F .	Dolan	School	of	Business	 	
	 Fairfield	University	 	 	 	
	 1073	North	Benson	Road	
	 Fairfield,	CT	06824

The GMAT Exam
The	 Graduate	 Management	 Admission	 Test	 is	 a	 test	 of	
aptitude	rather	than	a	test	of	business	knowledge	per	se .	
The	test,	offered	throughout	the	year	at	local	computer	labs	
and	administered	by	Pearson	VUE,	examines	 two	areas:	
verbal	and	quantitative .	A	score	is	earned	in	each	area	and	
the	scores	are	added	together	for	a	total	GMAT	score	that	
ranges	between	200	and	800 .	The	actual	 required	score	
for	admission	of	an	 individual	candidate	 into	 the	program	
depends	upon	the	cumulative	grade	point	average	earned	
in	undergraduate	work	and	an	assessment	of	all	parts	of	
the	candidate’s	application	dossier .	For	more	 information	
on	the	GMAT,	visit	www .gmat .org .
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Measles and Rubella Immunization
Connecticut	 Law	 requires	 that	 students	 born	 after	
December	31,	1956	provide	proof	of	Measles	and	Rubella	
Immunization .	This	 includes	two	doses	of	measles	vac-
cine	administered	at	 least	one	month	apart	(the	second	
dose	must	be	given	after	December	31,	1979)	and	one	
dose	of	rubella	vaccine	after	the	student’s	first	birthday .	
The	exception	to	this	is	students	who	provide	laboratory	
documentation	of	immunity	to	measles	and	rubella .

Although	 this	 is	 not	 required	 to	 complete	 an	 applica-
tion,	 you must provide proof of immunization prior 
to course registration .	 Please	 keep	 in	 mind	 that	 this	
process	 can	 take	 some	 time,	 and	 that	 you	 MUST	 be	
in	 compliance	 before	 registration .	 Immunization	 veri-
fication	 information	 should	 be	 submitted	 directly	 to	
the	 University’s	 Health	 Center .	 You	 can	 download	 the	
necessary	 form	 at	 www .fairfield .edu/immunization .	 Any	
questions	regarding	this	policy	should	be	directed	to	the	
University	Health	Center	by	calling	 (203)	254-4000,	ext	
2241 .

International Students
International	 applicants	 must	 also	 provide	 a	 certificate	
of	finances	(evidence	of	adequate	financial	resources	in	
U .S .	 dollars)	 and	 must	 submit	 certified	 English	 transla-
tions	 and	 course-by-course	 evaluations,	 done	 by	 an	
approved	 evaluator	 from	 the	 list	 on	 file	 in	 the	 dean’s	
office,	of	all	academic	records .	All	international	students	
whose	native	language	is	not	English	must	demonstrate	
proficiency	in	the	English	language .	A	TOEFL	composite	
score	 of	 550	 for	 the	 paper	 test,	 213	 for	 the	 computer-
based,	or	80	on	 the	 internet	based	 test	 is	strongly	 rec-
ommended	for	admission	to	the	graduate	school .	Scores	
must	 be	 sent	 directly	 from	 the	 Educational	 Testing	
Service	 (Fairfield’s	ETS	code	 is	3390) .	TOEFL	may	be	
waived	for	those	international	students	who	have	earned	
an	undergraduate	or	graduate	degree	 from	a	regionally	
accredited	U .S .	college	or	university .	International	appli-
cations	 and	 supporting	 credentials	 must	 be	 submitted	
at	 least	 three	 months	 prior	 to	 the	 intended	 start	 date .		

Students with Disabilities
Fairfield	University	is	committed	to	providing	qualified	stu-
dents	with	disabilities	an	equal	opportunity	to	access	the	
benefits,	rights,	and	privileges	of	its	services,	programs,	
and	 activities	 in	 an	 accessible	 setting .	 Furthermore,	 in	
compliance	 with	 Section	 504	 of	 the	 Rehabilitation	 Act,	
the	 Americans	 with	 Disabilities	 Act,	 and	 Connecticut	
laws,	 the	 University	 provides	 reasonable	 accommoda-
tions	 to	 qualified	 students	 to	 reduce	 the	 impact	 of	 dis-
abilities	on	academic	functioning	or	upon	other	major	life	
activities .	It	is	important	to	note	that	the	University	will	not	
alter	the	essential	elements	of	its	courses	or	programs .

If	a	student	with	a	disability	would	like	to	be	considered	
for	accommodations,	he	or	she	must	make	this	request	
in	writing	and	send	the	supporting	documentation	to	the	
director	 of	 academic	 and	 disability	 support	 services .	
This	should	be	done	prior	 to	the	start	of	 the	academic	
semester	and	is	strictly	voluntary .	However,	if	a	student	
with	a	disability	chooses	not	to	self-identify	and	provide	
the	 necessary	 documentation,	 accommodations	 need	
not	be	provided .	All	 information	concerning	disabilities	
is	confidential	and	will	be	shared	only	with	a	student’s	
permission .	 Fairfield	 University	 uses	 the	 guidelines	
suggested	by	CT	AHEAD	to	determine	disabilities	and	
reasonable	accommodations .

Send	 letters	 requesting	 accommodations	 to:	 Director	
of	 Academic	 and	 Disability	 Support	 Services,	 Fairfield	
University,	 1073	 North	 Benson	 Road,	 Fairfield,	 CT	
06824-5195 .

Other Student Requirements
The StagCard
	
All	 students	 are	 required	 to	 obtain	 a	 StagCard,	
the	 University’s	 official	 identification	 card .	 With	 the	
StagCard,	 graduate	 students	 can	 gain	 access	 to	 the	
University’s	 computer	 labs,	 the	 library,	 StagPrint,	 and	
much	 more .	 Graduate	 students	 can	 also	 purchase	 a	
membership	to	the	Quick	Recreational	Complex,	which	
requires	a	valid	StagCard	for	entry .

To	obtain	a	StagCard	you	will	need	a	valid,	government-
issued	 photo	 identification	 card .	 Also,	 proof	 of	 course	
registration	 will	 quicken	 the	 processing	 your	 card,	 but	
is	not	required .	Please	note:	returning	students	can	use	
their	existing	card .

The	StagCard	Office	is	located	in	the	Aloysius	P .	Kelley,	
S .J .	 Center .	 Office	 hours	 are:	 Monday,	 Wednesday,	
Thursday,	 and	 Friday	 from	 8:30	 a .m .	 to	 4:30	 p .m .;	
Tuesday	from	11	a .m .	to	7	p .m .	NOTE:	Summer	hours	
may	 vary	 from	 those	 listed	 in	 this	 catalog .	 For	 more	
information,	you	may	check	the	website:	www .fairfield .
edu/stagcard,	 e-mail	 the	 office	 at	 stagcard@mail .fair-
field .edu,	or	call	(203)	254-4009 .	

StagWeb (http://stagweb.fairfield.edu)
	
All	 graduate	 students	 are	 issued	 individual	 accounts	
for	 StagWeb,	 a	 secure	 website	 where	 you	 can	 check	
e-mail,	 register	 for	 parking,	 review	 your	 academic	
and	 financial	 records	 including	 course	 schedules	 and	
unofficial	 transcripts,	 and	 stay	 tuned	 to	 campus-wide	
announcements .	 Your	 new	 StagWeb	 account	 will	 be	
available	within	24	hours	of	 registering	 for	 classes	 for	
the	 first	 time .	To	 log	 in	you	will	need	your	Fairfield	 ID	
number	 (an	 eight-digit	 number	 which	 can	 be	 found	
on	 your	 course	 schedule)	 and	 your	 date	 of	 birth	 (in	
MMDDYY	 format) .	 For	 more	 information	 or	 for	 assis-
tance	 with	 StagWeb,	 please	 contact	 the	 StagWeb	
helpdesk	at	(203)	254-HELP	or	by	e-mail	at	helpdesk@
mail .fairfield .edu .
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The	 Charles	 F .	 Dolan	 School	 of	 Business	 was	 estab-
lished	in	1978,	having	been	a	Department	of	Business	
Administration	 for	 31	 years	 within	 the	 College	 of	 Arts	
and	Sciences .	In	1981,	in	response	to	a	stated	need	by	
the	 Fairfield	 County	 business	 community,	 the	 School	
began	 its	 master	 of	 science	 in	 financial	 management	
program .	The	certificate	 for	advanced	study	 in	 finance	
was	 initiated	 in	1984 .	 In	1994,	 in	 response	 to	unprec-
edented	 market	 demand,	 the	 School	 introduced	 the	
master	 of	 business	 administration	 program	 that	 now	
has	 concentrations	 in	 accounting,	 finance,	 general	
management,	human	resources	management,	informa-
tion	systems	and	operations	management,	international	
business,	marketing,	and	taxation .

The	 School	 received	 full	 accreditation	 of	 its	 graduate	
and	 undergraduate	 programs	 by	 AACSB	 International	
–	 The	 Association	 to	 Advance	 Collegiate	 Schools	 of	
Business	 on	 March	 6,	 1997 .	 In	 2000,	 the	 School’s	
advancement	 was	 recognized	 further	 by	 a	 generous	
$25	 million	 gift	 from	 Charles	 F .	 Dolan,	 founder	 and	
chairman	of	Cablevision	Systems	Corp .	and	a	long-time	
friend	and	trustee	of	the	University,	for	whom	the	School	
is	now	named .

The	School	 is	 housed	 in	 a	 state-of-the-art	 facility	with	
11	classrooms,	three	computer	labs,	eight	group	work-
rooms,	 and	 outstanding	 media	 and	 technology	 equip-
ment .	The	building	has	extensive	 lounge	and	meeting	
areas	 for	 student	 activities	 and	 unrivaled	 offices	 for	
faculty	and	staff .	The	School’s	building	and	facilities	are	
among	 the	best	 in	 the	nation	and	 reflect	 the	continual	
development	and	unlimited	potential	of	 the	Charles	F .	
Dolan	School	of	Business .

Vision Statement

The	Charles	F .	Dolan	School	of	Business	aspires	to	be	
recognized	nationally	and	internationally	for	developing	
persons	of	integrity	who	become	part	of	a	community	of	
leaders	working	for	the	benefit	of	all .	

Central	to	this	vision	is:

•	 the	Jesuit	tradition	of	reflection	and	action	

•	 integration	 of	 a	 broad-based	 and	 rigorous	 business	
education	

•	 faculty	 committed	 to	 excellence	 in	 teaching,	 scholar-
ship,	and	service .

THE CHARLES F. DOLAN 
SCHOOL OF BUSINESS
OVERVIEW

Mission Statement

The	Charles	F .	Dolan	School	of	Business	is	committed	
to	the	Jesuit	tradition	of	educating	the	“whole”	person	to	
be	a	socially	responsible	professional,	who	is	prepared	
to	serve	others .	 	Our	 innovative	and	cohesive	curricu-
lum	provides	a	broad	body	of	knowledge	and	skills	 to	
prepare	our	diverse	student	population	 for	an	 increas-
ingly	complex	and	global	environment .

The	Charles	F .	Dolan	School	of	Business	emphasizes	
excellence	in	the	classroom,	in	scholarly	research	and	
in	service .		We	continually	strive	to:

1 .		 Develop	 each	 student’s	 full	 potential	 with	 respect	 to	
his	or	her	needs,	talents,	and	goals	to	enable	him	or	
her	to	apply	academic	concepts	to	the	world	of	busi-
ness	in	an	effective	and	socially	responsible	manner .	

2 .		 Create	 a	 resource	 network,	 including	 our	 alumni,	
businesses,	community	partners,	and	other	academic	
institutions	 that	 will	 assist	 our	 students	 in	 meeting	
present	and	future	challenges .	

3 .		 Maximize	the	potential	of	the	learning	process	through	
continued	 investment	 in	 faculty,	 curricula,	 staff,	 and	
facilities .	

4 .		 Promote	 faculty	 development	 by	 maintaining	 a	 bal-
ance	 among	 teaching,	 intellectual	 contributions,	 and	
service	 consistent	 with	 the	 needs	 of	 our	 stakehold-
ers .

In	 carrying	 out	 its	 mission,	 the	 School	 typically	 admits	
graduate	 students	 who	 have	 an	 average	 of	 one	 to	 two	
or	more	years	of	professional	experience .	Generally,	the	
School	admits	graduate	students	who	meet	the	minimum	
criteria	of	a	formula	score	of	1100 .	The	formula	score	 is	
the	 result	of	multiplying	an	applicant’s	grade	point	aver-
age	by	200	and	adding	that	product	to	his	or	her	GMAT	
score .	 In	 most	 cases,	 this	 requires	 an	 undergraduate	
GPA	of	at	 least	3 .00	accompanied	by	a	GMAT	score	of	
at	 least	500 .	Moreover,	 the	School	 requires	all	 students	
seeking	 admission	 to	 its	 graduate	 programs	 to	 demon-
strate	that	they	either	have	performed	satisfactorily	at	the	
undergraduate	 level	 in	 microeconomics,	 macroeconom-
ics,	college-level	mathematics,	and	statistics,	or	will	take	
those	courses	at	the	University	or	elsewhere .	

In	addition,	the	admission	process	requires	complete,	offi-
cial	transcripts	of	all	undergraduate	work,	two	recommen-
dations,	and	a	self-evaluation	of	work	experience .	A	com-
mittee	 on	 graduate	 admissions	 reviews	 the	 applications	
and	selects	those	who	will	be	accepted	to	the	program .

The	 School	 offers	 classes	 at	 night	 and	 on	 weekends	
to	 serve	 the	 needs	 of	 part-time	 graduate	 students	 from	
the	 regional	business	community	and	 full-time	students .	
Class	sizes	are	small,	20	to	25	students	on	average,	with	
an	emphasis	on	close	 interaction	between	the	 individual	
and	 the	 faculty	member .	The	School	 is	dedicated	 to	 the	
use	 of	 the	 latest	 classroom	 teaching	 technologies	 and	
it	 has	 a	 balanced	 emphasis	 between	 individual	 assign-
ments	and	group	work	in	a	variety	of	different	classroom	
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formats,	 such	 as	 lectures,	 case	 work,	 experiential	 exer-
cises,	business	projects,	and	research	papers .

The	School	designs	individual	programs	of	study	for	stu-
dents,	enabling	them	to	meet	their	educational	goals	and	
professional	objectives .	These	program	designs	are	com-
pleted	 upon	 matriculation,	 and	 each	 semester	 students	
may	update	or	amend	their	plans	in	consultation	with	the	
director	of	graduate	programs .

The	 School’s	 faculty	 members	 have	 extensive	 profes-
sional	 business	 experience	 to	 accompany	 their	 strong	
academic	preparation,	which	includes	earned	doctorates	
and,	 in	 nearly	 every	 case,	 previous	 academic	 work	 in	
the	liberal	arts	and	sciences,	scholarly	contributions	and	
ongoing	 research	 interests,	 and	 continuing	 professional	
involvement	in	their	chosen	areas	of	expertise .	They	are	
dedicated	 to	 teaching	 excellence	 and	 their	 strong	 busi-
ness	and	academic	backgrounds	give	them	a	unique	abil-
ity	to	bridge	the	gap	between	theory	and	practice . Dolan Graduate Business Association

The	Dolan	Graduate	Business	Association	 (DGBA)	was	
formed	 at	 Fairfield	 University	 to	 improve	 and	 enrich	 the	
experience	 of	 graduate	 students,	 alumni,	 faculty,	 and	
administrative	 staff .	 The	 DGBA	 strives	 to	 build	 suc-
cessful	 business	 leaders	and	enhance	 the	 reputation	of	
the	 Dolan	 School	 of	 Business .	 The	 DGBA	 is	 dedicated	
to	 developing	 business	 skills	 and	 intellectual	 talents	 of	
graduate	students	through	activities,	student	clubs,	social	
events,	 and	 networking	 opportunities	 within	 the	 student	
body,	throughout	the	alumni	network,	and	in	the	business	
community .	In	addition,	the	association	serves	as	a	con-
duit	 for	community	members	 interested	 in	 the	resources	
and	 business	 opportunities	 available	 through	 the	 Dolan	
School	of	Business .
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Computer	 usage:	 All	 students	 are	 expected	 to	 demon-
strate	 and/or	 attain	 proficiency	 in	 the	 use	 of	 computers	
during	their	program	of	study .	Usage	is	integrated	through-
out	the	curriculum	and	it	is	expected	in	each	course .	The	
School	 provides	 fully	 equipped	 microcomputer	 labs	 for	
student	use,	and	each	student	should	obtain	a	computer	
account	for	access	to	the	University’s	mainframe	systems .

The MBA Curriculum 
All courses are 3 credits unless otherwise noted.

Core courses (18 credits) 

Core	courses	are	designed	to	be	taken	before	breadth	and	
elective	courses .

AC	400		 Introduction	to	Accounting
FI	400		 Principles	of	Finance
MG	400		 Organizational	Behavior
MK	400		 Marketing	Management
OM	400		 Integrated	Business	Processes
QA	400		 Applied	Business	Statistics
	
Breadth courses (18 credits)

AC	500		 Accounting	Information	for	Decision-Making
FI	500		 Shareholder	Value
IS	500		 Information	Systems
MG	500		 Managing	People	for	Competitive	Advantage
MG	503		 Legal	and	Ethical	Environment	of	Business
MK	500		 Customer	Value

Concentration/Specialization Areas** (12 credits)
	 Accounting*
	 Finance
	 General	Management
	 Human	Resources	Management
	 Information	Systems	and	Operations		 	
	 			Management
	 International	Business
	 Marketing
	 Taxation*	

* Only students with a bachelor’s degree in accounting or the 
equivalent may pursue these concentrations.
** At least one of a student’s concentration courses must be  
designated as a research course (See the section on MBA  
concentrations).
	

Free Elective  (3 credits)

Students	select	an	additional	course	from	any	concentra-
tion	area .

Capstone Course (3 credits)

MG	584		 Global	Competitive	Strategy
	
Each	 student	 takes	 this	 course	 at	 the	 end	 of	 his	 or	 her	
graduate	program .

An	MBA	is	meant	to	be	a	generalist	degree	that	covers	
all	 the	 relevant	 topical	 areas	 and	 gives	 students	 the	
opportunity	to	specialize,	but	not	major,	 in	a	functional	
area	 of	 business .	 The	 MBA	 program	 includes	 core	
courses,	breadth	courses,	specialization	or	concentra-
tion	courses,	a	 free	elective,	and	a	 required	capstone	
course .

The	core	courses	are	designed	to	provide	fundamental	
tools	 and	 functional	 area	 competencies	 for	 students	
who	 did	 not	 major	 in	 a	 business	 specialty	 as	 under-
graduates,	did	not	perform	well	academically	as	under-
graduates,	or	 took	only	a	portion	of	 the	 functional	and	
tool	courses	that	comprise	the	MBA	core .	For	example,	
a	student	who	majored	in	economics	as	an	undergradu-
ate	 probably	 has	 sufficient	 background	 in	 economics,	
mathematics,	 and	 statistics,	 but	 lacks	 course	 work	 in	
marketing,	 accounting,	 finance,	 organizational	 behav-
ior,	etc .	Therefore,	the	economics	major	would	need	to	
complete	the	missing	core	courses	in	order	to	have	the	
same	 set	 of	 fundamental	 competencies	 as	 a	 student	
who	 majored	 in	 a	 business	 discipline .	 This	 is	 called	 ‚	
leveling,”	 where	 everyone	 starts	 at	 the	 same	 level,	 or	
nearly	so,	before	they	go	on	to	take	advanced	course-
work .	Therefore,	 the	core	courses	are	prerequisites	 to	
the	full	MBA	program .

The	full	MBA	program	consists	of	the	breadth	and	spe-
cialization	courses .	The	AACSB	International	accredita-
tion	 standards	 require	 at	 least	 30	 semester	 hours	 of	
study	 beyond	 the	 core .	 The	 Dolan	 School	 limits	 the	
number	of	options	that	it	offers	in	the	breadth	and	spe-
cialization	courses	to	strengthen	the	program	pedagogi-
cally	with	a	strong	set	of	breadth	courses	that	everyone	
must	take,	and	a	limited	number	of	specialization	elec-
tives	 to	 provide	 a	 focus	 for	 each	 concentration .	 The	
capstone	 course,	 taken	 after	 the	 completion	 of	 core,	
breadth,	and	other	 concentration	courses,	 is	aimed	at	
giving	all	MBA	students	a	comprehensive	overview	of	
global	 competitive	strategy,	essential	 in	 today’s	global	
economy .

Course	waiver	policy:	Students	admitted	 to	 the	gradu-
ate	 programs	 may	 be	 able	 to	 waive	 selected	 courses	
on	 the	 basis	 of	 previous	 course	 work,	 relevant	 work	
experience	 when	 combined	 with	 related	 course	 work,	
or	 a	 program	 of	 undergraduate	 study	 completed	 with	
a	grade	of	B	or	better .	A	maximum	of	six	core	courses	
may	 be	 waived	 in	 the	 MBA	 Core .	 Generally,	 the	 stu-
dent’s	 undergraduate	 degree	 must	 have	 been	 earned	
within	 five	years	 from	an	AACSB	accredited	Business	
school	from	the	date	of	enrollment	in	the	graduate	pro-
gram	for	those	undergraduate	courses	to	be	considered	
for	waivers .

THE MASTER OF  
BUSINESS ADMINISTRATION  
PROGRAM
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MBA/M.S. in Finance Overlap
The	 MBA	 with	 a	 concentration	 in	 Finance	 (MBA-FI)	
is	 a	 generalist	 degree	 that	 covers	 all	 relevant	 topical	
areas	 for	 a	 business	 professional,	 gives	 students	 the	
opportunity	 to	 specialize,	 but	 not	 major,	 in	 Finance .	
Immediately	 after	 completion	 of	 the	 MBA-FI,	 students	
sometimes	 wish	 to	 further	 their	 graduate	 study	 in	
Finance .	Interested	students	then	may	apply	for	admis-
sion	 to	 the	 M .S .	 in	 Finance	 and,	 once	 accepted,	 can	
earn	the	degree	by	completing	an	additional	6	courses	
drawn	 from	 the	 M .S .	 in	 Finance	 Curriculum .	 Courses	
are	selected	in	advisement	with	the	Finance	Department	
Chair .	 Students	 are	 encouraged	 to	 seek	 individualized	
advisement	well	before	completing	the	MBA-FI .

Information Systems and Operations 
Management Concentration
Students	 in	 the	 Information	 Systems	 and	 Operations	
Management	 concentration	 take	 four	 courses:	 three	
advanced	graduate	courses	in	Information	Systems	(IS)	
or	 Operations	 Management	 (OM),	 and	 one	 advanced	
(MBA	 500	 level)	 graduate	 course	 from	 any	 business	
school	department .	A	student	may	substitute	an	IS	or	OM	
advanced	graduate	course	with	an	alternative	graduate	
course,	 such	 as	 one	 from	 the	 School	 of	 Engineering’s	
M .S .	 in	 Management	 Technology	 program,	 with	 the	
approval	of	the	IS&OM	department	chair .

Students select three courses from the following list:
IS	501*		 International	Information	Systems
IS	520		 Project	Management
IS	585*		 Contemporary	Topics	in	Information		 	
	 		Systems	and	Operations	Management
IS	598		 Independent	Study	in	IS&OM
OM	525		 Business	Process	Improvement
OM	535		 Global	Logistics	and	Supply	Chain		 	
	 		Management
CO	528		 Professional	Rhetoric	and	Presentation

Students select one course (free elective) from any 
MBA 500 level course.

*Designated research course 
 

MBA Concentrations   

Accounting Concentration 
To	 earn	 an	 MBA	 with	 a	 concentration	 in	 accounting,	
students	 must	 successfully	 complete	 the	 MBA	 core	
and	 breadth	 courses,	 the	 area	 of	 concentration	 in	
accounting,	and	the	capstone	course .	To	be	eligible	for	
admission	to	this	area	of	concentration,	students	must	
have	 an	 undergraduate	 degree	 (B .S .	 or	 B .A .)	 with	 a	
major	 in	 accounting	 or	 the	 equivalent .	 The	 equivalent	
of	 an	 undergraduate	 degree	 in	 accounting	 includes	
the	 successful	 completion	 of:	 intermediate	 accounting	
(six	credits),	advanced	accounting	(three	credits),	cost	
accounting	(three	credits),	auditing	(three	credits),	and	
taxation	(three	credits) .	Deficiencies	will	be	handled	on	
a	case-by-case	basis .

Required concentration course
AC	590*		 Contemporary	Issues	in	Accounting

Elective concentration courses	 	
Students select three from the following list**:
AC	520		 International	Accounting
AC	530		 Accounting	for	Governments,	Hospitals,		
	 and	Universities
AC	540		 Topics	in	Managerial	Accounting
AC	550		 Accounting	Information	Systems	and		 	
	 Technology
AC	560		 Issues	in	Auditing	and	Assurance	Services
AC	570		 Issues	in	Accounting	Ethics
AC	580		 Financial	Statement	Analysis
AC	598		 Independent	Study	in	Accounting

*Designated research course
**In consultation with an advisor, students pursuing a concen-
tration in accounting may substitute one 500 level taxation 
courses as an elective 
 

Finance Concentration
Required concentration courses 
FI	530		 Corporate	Finance
FI	540*		 Investment	Analysis	

Elective concentration courses
Students select two courses from the following list:
FI	545		 Portfolio	Management
FI	555*		 International	Financial	Management
FI	560		 Global	Financial	Markets	and	Institutions
FI	565*		 Derivative	Securities
FI	570		 Fixed	Income	Securities
FI	575		 Capital	Budgeting
FI	580		 Financial	Risk	Management
FI	585		 Seminar:	Contemporary	Topics	in	Finance

*Designated research course
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Human Resources Management Concentration
Required concentration course
MG	505*	 Human	Resources	Strategies

Elective concentration courses
Students must take three electives: two Human 
Resources Management electives from the following 
list, or one from the following list and one from the list of 
General Management electives, and a third elective to 
be approved by an MBA advisor.

MG	525		 Employee	Performance,	Management,		
	 		and	Reward
MG	535*		 International	Human	Resources		 	
	 		Management
MG	545*		 Law	and	Human	Resources	Management
MG	555		 Labor	Relations
MG	595		 Seminar:	Contemporary	Topics	in	Human		
	 		Resources	Managementt

*Designated research course
	

Marketing Concentration   

Required concentration courses	
MK	510		 Customer	Behavior
MK	520*		 Marketing	Research

Elective concentration courses
Students select two courses from the following list: 
MK	535		 Building	Brand	Equity
MK	540		 Advertising	Management
MK	550		 Global	Marketing
MK	560		 Business-to-Business	Marketing	in	the		
	 Internet	Economy
MK	570		 Internet	Marketing
MK	585		 Seminar:	Contemporary	Topics	in	Marketing	

*Designated research course

International Business Concentration
Required concentration course
IB	585		 International	Business	Management

Elective concentration courses	
Students select three courses from the following list:
AC	520		 International	Accounting
FI	555*		 International	Financial	Management
FI	560		 Global	Financial	Markets	and	Institutions
IB	565*		 International	Business	Seminar
IB	580		 Study	Abroad
IS	501*		 International	Information	Systems
MG	535*		 International	Human	Resources		 	
	 			Management
MG	540		 Cross-Cultural	Management
MG	550		 International	Business	Law	and	Regulation
MK	550		 Global	Marketing	 	 	

*Designated research course
**With permission from the Instructor and the Accounting 
Department Chair
	

Management Concentrations

General Management Concentration
Required concentration course
MG	504	 Leadership

Elective concentration courses
Students must take three electives: two General 
Management electives selected from the following list, 
or one from the following list and one from the list of 
Human Resources Management electives, and a third 
elective to be approved by an MBA advisor.

MG	505*		 Human	Resources	Strategies
MG	506		 Organizational	Culture
MG	507		 Negotiations	and	Dispute	Resolution
MG	508*		 Strategic	Management	of	Technology	and		
	 		Innovation:	The	Entrepreneurial	Firm
MG	510		 Management	Communication,	Influence,		
	 		and	Power
MG	520		 Diversity	in	the	Workplace
MG	530		 Entrepreneurship
MG	540		 Cross-Cultural	Management
MG	550		 International	Business	Law	and	Regulation
MG	580		 Seminar:	Contemporary	Topics	in		 	
	 		Management	and	Human	Resources
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The	 M .S .	 in	 Accounting	 is	 designed	 to	 prepare	 stu-
dents	 for	 careers	 in	 the	 field	 of	 accounting .	 Students	
learn	 to	 analyze	 complex	 accounting	 issues	 from	 an	
ethical	perspective	and	use	professional	literature	(e .g .,	
accounting	and	auditing	standards	and	interpretations)	
in	 resolving	 them .	The	degree	 is	 offered	 in	 a	 full-time	
cohort	program,	which	includes	10	three-credit	courses	
(seven	 required	and	 three	electives) .	 It	 is	designed	 to	
address	the	educational	requirements	for	certification	in	
Connecticut	and	most	other	states .		Prior	to	beginning	
the	 program,	 applicants	 must	 have	 a	 baccalaureate	
degree	in	accounting	or	have	completed	the	equivalent	
coursework .

The M.S. in Accounting Curriculum
Required courses   (21 credits)

AC	520		 International	Accounting
AC	530		 Accounting	for	Governments,	Hospitals,		
	 		and	Universities
AC	550		 Accounting	Information	Systems	and		
	 		Technology
AC	560		 Computer	Auditing	and	Contempory		
	 		Audit	Issues
AC	570		 Issues	in	Accounting	Ethics
AC	590		 Research	on	Contemporary	Issues	in		
	 		Accounting*
TX	510		 Corporate	Income	Taxation	I

Elective courses (9 credits)

AC	500		 Accounting	Information	for	Decision-Making
AC	540		 Topics	in	Managerial	Accounting
AC	580		 Financial	Statement	Analysis
AC	598		 Independent	Study	in	Accounting
CO	528		 Professional	Rhetoric	and	Presentation
MG	510		 Management	Communication,	Influence		
	 		and	Power
MG	512		 The	Law	of	Financial	Transactions	and		
	 		Forms	of	Organization

In	 addition,	 two	 elective	 courses	 may	 be	 chosen	 from	
any	other	500-level	business	or	taxation	course .

*Designated research course

THE MASTER OF SCIENCE  
IN ACCOUNTING PROGRAM

Taxation Concentration   

Required concentration course
TX	550*		 Tax	Planning	

Elective concentration courses
TX	500*		 Tax	Research
TX	501		 Tax	Accounting
TX	502		 Taxation	of	Property	Transactions
TX	510		 Corporate	Income	Taxation	I

*Designated research course
**In consultation with an advisor, students pursuing a concen-
tration in taxation may substitute one 500 level accounting 
course as an elective.

MBA/M.S. in Taxation Overlap
The	MBA	with	a	concentration	in	Taxation	(MBA-TX),	is	a	
generalist	degree	that	covers	all	relevant	topical	areas	for	
a	business	professional,	gives	students	the	opportunity	to	
specialize,	but	not	major,	 in	Taxation .	Immediately	after	
completion	 of	 the	 MBA-TX,	 students	 sometimes	 wish	
to	 further	 their	 graduate	 study	 in	 Taxation .	 Interested	
students	 then	 may	 apply	 for	 admission	 to	 the	 M .S .	 in	
Taxation	 and,	 once	 accepted,	 can	 earn	 the	 degree	 by	
completing	an	additional	6	courses	drawn	from	the	M .S .	
in	Taxation	Curriculum .	Courses	are	selected	in	advise-
ment	 with	 the	 Accounting	 Department	 Chair .	 Students	
are	 encouraged	 to	 seek	 individualized	 advisement	 well	
before	completing	the	MBA-TX .

Overall Program Requirements
	 Core	courses	 18	credits
	 Breadth	courses		 18	credits
	 Concentration	courses		 12	credits
	 Free	Elective		 3	credits
	 Capstone	course		 3	credits
	 Total	requirements		 54	credits	

A	minimum	of	 36	graduate	 credit	 hours	must	 be	 com-
pleted	at	Fairfield	University	for	the	MBA	degree .
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The	M .S .	 in	Finance	provides	unique	opportunities	 for	
individuals	who	want	 to	enhance	 their	 career	opportu-
nities	 in	 the	 areas	 of	 investments,	 corporate	 finance,	
or	 banking .	 The	 main	 program	 consists	 of	 10	 three-
credit	 courses	 (seven	 required	 and	 three	 electives)	
and	 is	especially	 useful	 for	 those	who	want	 to	pursue	
advanced	 certification,	 such	 as	 the	 CFA,	 CFM,	 CFP,	
etc .	 Applicants	 should	 hold	 an	 undergraduate	 or	 an	
MBA	degree	and	have	an	adequate	background	in	the	
areas	 of	 microeconomics,	 macroeconomics,	 financial	
accounting,	 and	 statistics .	 Applicants	 lacking	 proper	
training	 in	 these	 areas	 will	 need	 to	 take	 preparatory	
courses	in	addition	to	the	main	course	work .

The M.S. in Finance Curriculum
Required courses   (21 credits)

FI	530		 Corporate	Finance
FI	540		 Investment	Analysis
FI	545		 Portfolio	Management
FI	560		 Global	Financial	Markets	and	Institutions
FI	565		 Derivative	Securities
FI	580		 Financial	Risk	Management
FI	595		 Research	Methods	in	Finance**

Elective courses (9 credits)

FI	500		 Shareholder	Value
FI	555		 International	Financial	Management
FI	570		 Fixed	Income	Securities
FI	575		 Capital	Budgeting
FI	580		 Financial	Risk	Management
FI	585		 Contemporary	Topics	in	Finance
FI	597		 Independent	Seminar	in	Finance

*Designated research course

THE MASTER OF SCIENCE  
IN FINANCE PROGRAM

MBA/M.S. in Accounting Overlap
The	 MBA	 with	 a	 concentration	 in	 Accounting	 (MBA-
AC),	 is	 a	 generalist	 degree	 that	 covers	 all	 relevant	
topical	 areas	 for	 a	 business	 professional,	 gives	 stu-
dents	 the	 opportunity	 to	 specialize,	 but	 not	 major,	 in	
Accounting .	 Immediately	 after	 completion	 of	 the	 MBA-
AC,	 students	 sometimes	 wish	 to	 further	 their	 graduate	
study	 in	 Accounting .	 Interested	 students	 then	 may	
apply	 for	 admission	 to	 the	 M .S .	 in	 Accounting	 and,	
once	 accepted,	 can	 earn	 the	 degree	 by	 completing	 an	
additional	6	courses	drawn	from	the	M .S .	in	Accounting	
Curriculum .	Courses	are	selected	in	advisement	with	the	
Accounting	Department	Chair .	Students	are	encouraged	
to	seek	individualized	advisement	well	before	completing	
the	MBA-AC .

M.S. in Accounting/ 
M.S. in Taxation Overlap
The	M .S .	in	Accounting	gives	students	an	in	depth	knowl-
edge	of	Accounting .		Immediately	after	completion	of	the	
M .S .	 in	Accounting,	students	sometimes	wish	 to	 further	
their	 graduate	 study	 in	 Taxation .	 	 Interested	 students	
then	 may	 apply	 for	 admission	 to	 the	 M .S .	 in	 Taxation	
and,	once	accepted,	can	earn	the	degree	by	completing	
as	 few	as	an	additional	6	courses	drawn	from	the	M .S .	
in	Taxation	curriculum,	which	appears	in	the	subsequent	
section	of	this	catalog .		Courses	are	selected	in	advise-
ment	 with	 the	 Accounting	 Department	 Chair .	 	 Students	
are	 encouraged	 to	 seek	 individual	 advisement,	 particu-
larly	with	regard	to	selected	M .S .	in	Accounting	electives,	
well	before	completing	the	M .S	in	Accounting .



M.S. in Taxation; Certificate Programs      27
THE MASTER OF SCIENCE  
IN TAXATION PROGRAM

The	M .S .	 in	Taxation	 is	 designed	 to	 prepare	 students	
for	careers	in	the	field	of	taxation .	Students	will	learn	to	
use	a	variety	of	 tax	authorities	(e .g .,	statutory,	 judicial,	
and	 administrative)	 and	 other	 resources	 to	 critically	
consider	 and	 resolve	 complex	 tax	 issues .	The	degree	
is	offered	in	a	part-time	program	consisting	of	10	three-
credit	courses	(seven	required	and	three	electives) .	It	is	
especially	useful	for	those	seeking	a	specialized	educa-
tion	 in	 taxation .	Prior	 to	beginning	 the	program,	appli-
cants	must	have	a	baccalaureate	degree	in	accounting,	
finance	or	equivalent	coursework .		In	addition,	Federal	
Income	Taxation	I	and	II,	or	the	equivalent	are	program	
prerequisites .

The M.S. in Taxation Curriculum
Required courses   (21 credits)

TX	500		 Tax	Research*
TX	501		 Tax	Accounting
TX	502		 Taxation	of	Property	Transactions
TX	510		 Corporate	Income	Taxation	I
TX	530		 Partnership	Taxation
TX	540		 State	and	Local	Taxation
TX	550		 Tax	Planning*

Elective courses (9 credits)

TX	512		 Corporate	Income	Taxation	II
TX	520		 Estate	and	Gift	Taxation
TX	522		 Income	Taxation	of	Trusts	and	Estates
TX	532		 Taxation	of	Flow-Through	Entities	and		
	 		Closely	Held	Businesses
TX	542		 International	Taxation
TX	545		 Tax	Implications	of	Deferred	Compensation
TX	548		 Tax	Practice	and	Procedure
TX	585		 Seminar:	Cont .	Topics	in	Taxation
TX	598		 Independent	Study	in	Taxation
MG	510		 Management	Communication,	Influence		
	 		and	Power
CO	528		 Professional	Rhetoric	and	Presentation

In	addition,	elective	courses	may	be	chosen	 from	any	
other	500-level	accounting	or	law	course .

*Designated research course

The	 certificate	 programs	 for	 advanced	 study	 (C .A .S .)	
in	 accounting,	 finance,	 general	 management,	 human	
resources	management,	information	systems	and	oper-
ations	 management,	 international	 business,	 marketing,	
and	taxation	provides	opportunities	for	qualified	profes-
sionals	 to	 enhance	 their	 competency	 and	 update	 their	
skills	in	an	area	of	specialization .

The	15-credit	program	is	designed	to	provide	a	complete	
integration	between	the	theory	and	practice	of	contem-
porary	business .	The	C .A .S .	programs	are	suitable	 for	
working	professionals	who	have	already	earned	a	grad-
uate	degree,	but	whose	responsibilities	are	currently	or	
are	expected	 to	be	 in	a	particular	specialty	and	desire	
greater	 depth	 of	 academic	 preparation	 in	 that	 subject	
area,	or	for	individuals	outside	of	the	area	who	desire	to	
understand	multifunctional	thinking	in	order	to	compete	
effectively	in	the	marketplace .

The	program	 requires	completion	of	 the	subject	area’s	
required	course	plus	four	additional	elective	courses,	for	
a	total	of	15	credits	in	the	area	of	specialization .	All	pro-
grams	of	study	are	planned	with	the	help	of	the	assistant	
director	of	graduate	programs	and	consider	the	interests	
and	goals	of	the	participant .

Candidates	for	the	certificate	are	to	complete	all	require-
ments	within	three	years	of	beginning	their	course	work .	
They	 are	 expected	 to	 make	 some	 annual	 progress	
toward	the	certificate	 in	order	to	remain	 in	good	stand-
ing .	A	candidate	who	elects	to	take	a	leave	of	absence	
must	notify	the	dean	in	writing .

Grades	and	academic	average	computation	are	 identi-
cal	to	those	of	the	MBA	and	M .S .	programs .	Certificates	
are	awarded	to	candidates	who	complete	their	programs	
with	at	least	a	3 .00	overall	grade	point	average .

THE CERTIFICATE PROGRAMS 
FOR ADVANCED STUDY
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Course Descriptions
All courses are 3 credits unless otherwise noted.

AC 400 Introduction to Accounting
This	course	examines	the	basic	concepts	necessary	to	
understand	 the	 information	 provided	 by	 financial	 and	
managerial	accounting	systems .	The	focus	 is	on	 inter-
pretation	of	basic	 information,	as	students	 learn	about	
internal	and	external	financial	reporting .	Topics	include:	
accrual	accounting;	 revenue	and	expense	 recognition;	
accounting	for	assets,	liabilities,	and	equities;	accumu-
lation	and	assignment	of	costs	to	products	and	services;	
and	budgeting .	

AC 500 Accounting Information for  
 Decision-Making
This	course	emphasizes	the	use	of	accounting	informa-
tion	by	managers	for	decision-making .	It	is	designed	to	
provide	managers	with	the	skills	necessary	to	interpret	
analytical	 information	 supplied	 by	 the	 financial	 and	
managerial	 accounting	 systems .	 Financial	 account-
ing	 concepts	 based	 on	 profit,	 liquidity,	 solvency,	 and	
capital	structure	are	used	 in	 the	process	of	employing	
management	accounting	 tools	 to	decisions	and	evalu-
ate	 organization	 performance	 and	 changes	 in	 cost,	
profit	and	investment	centers .	(Prerequisite:	AC	400	or	
equivalent)	

AC 520 International Accounting
The	 primary	 focus	 of	 this	 course	 is	 the	 study	 of	
International	 Financial	 Reporting	 Standards	 (IFRS) .	
Particular	 emphasis	 will	 be	 placed	 on	 developing	 an	
understanding	 of	 significant	 differences	 between	 the	
current	 United	 States	 Generally	 Accepted	 Accounting	
Principles	 (GAAP)	 and	 IFRS	 standards .	 Students	 will	
also	 learn	 the	pros	and	cons	of	U .S .	GAAP	and	 IFRS	
approaches	 for	 select	 technical	 accounting	 issues .	
Some	other	non-IFRS	related	topics	include	International	
Taxation,	 International	Transfer	pricing	and	the	 impact	
of	culture	on	the	development	of	accounting	standards	
and	practices	throughout	the	world .

AC 530 Accounting for Governments,   
 Hospitals, and Universities
This	course	examines	the	generally	accepted	account-
ing	 principles	 applicable	 to	 governmental	 entities	 (as	
issued	 by	 GASB)	 as	 well	 as	 accounting	 principles		
applicable	to	not-for-profit	entities	(as	issued	by	FASB) .	
The	 focus	 will	 be	 on	 the	 financial	 statements	 and	
reports	 prepared	 by	 state	 and	 local	 governments	 and	
financial	 reporting	 for	 the	 wide	 array	 of	 not-for-profit	
entities	with	and	emphasis	on	the	contrast	of	these	enti-
ties	with	for-profit	accounting .	

AC 540 Topics in Managerial Accounting
This	course	examines	contemporary	topics	in	manage-
ment	 accounting .	 Students	 are	 expected	 to	 become	
familiar	 with	 key	 articles	 in	 the	 professional	 literature	
and	discuss	their	implications	in	a	seminar	format .	They	
are	 expected	 to	 compare	 and	 contrast	 contemporary	
approaches	 with	 traditional	 methods,	 and	 evaluate	 the	
impact	 on	 the	 process	 of	 managerial	 reporting	 and	
decision-making .

AC 550 Accounting Information Systems 
 and Technology
This	 course	 analyzes	 the	 methods	 used	 to	 capture,	
process,	 and	 communicate	 accounting	 information	 in	
a	modern	business	enterprise .	Students	 learn	 to	docu-
ment	business	transaction	cycles,	identify	weaknesses,	
and	 recommend	 internal	 control	 improvements .	 They	
may	design	and	build	a	module	of	an	accounting	infor-
mation	system	using	appropriate	database	technology .	

AC 560 Computer Auditing and    
 Contemporary Audit Issues
This	course	has	an	emphasis	on	computer	auditing .	 In	
addition,	the	course	examines	current	issues	in	auditing .	
The	course	is	designed	with	a	modular	format	that	facili-
tates	the	updating	of	topics	as	needed .	Thus,	topics	will	
vary	any	given	semester,	but	may	include	the	following:	
XBRL	 and	 its	 impact	 on	 auditing,	 continuous	 auditing,	
computer	 assisted	 audit	 tools	 and	 techniques,	 fraud	
detection	and	forensic	accounting,	computer	authentica-
tion	 of	 confirmation	 evidence,	 auditor	 independence,	
materiality,	 internal	controls,	 international	auditing	rules	
and	the	impact	of	IFRS	on	auditing,	and	the	evaluation	
of	 audit	 evidence .	 The	 course	 is	 taught	 seminar	 style,	
with	 students	 leading	 the	 discussions	 of	 cases	 and	
current	 articles .	 Assignments	 are	 designed	 to	 develop	
students’	written	and	oral	communication	skills,	analyti-
cal	skills	and	critical	thinking	skills .

AC 570 Issues in Accounting Ethics
This	 course	 investigates	 ethical	 problems	 in	 contem-
porary	 accounting	 practice .	 The	 goal	 is	 to	 increase	
students’	 ethical	 perception	 so	 they	 are	 better	 able	
to	 identify,	 consider,	 and	 ultimately	 act	 on	 the	 ethical	
issues	 they	 may	 face	 in	 their	 professional	 accounting	
career,	regardless	of	specialty	area	(e .g .,	audit,	tax,	and	
corporate	 accounting) .	 The	 course	 is	 taught	 seminar	
style,	with	students	leading	the	discussions	of	cases	and	
current	 articles .	 Assignments	 are	 designed	 to	 develop	
students’	written	and	oral	communication	skills,	analyti-
cal	skills,	and	critical	thinking	skills .

AC 580 Financial Statement Analysis
The	 course	 is	 designed	 to	 increase	 and	 extend	 the	
knowledge	of	the	student	in	financial	statement	informa-
tion	and	 topics	 introduced	 in	undergraduate	courses	 in	
intermediate	and	advanced	financial	accounting	through	
lecture,	 problem	 solving	 and	 case	 analysis .	 A	 critical	
examination	 of	 both	 objective	 and	 subjective	 aspects	
of	financial	reporting	will	be	undertaken	with	both	quan-
titative	 as	 well	 as	 qualitative	 assessments	 of	 financial	
information	emphasized .
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AC 590 Research on Contemporary Issues in  
 Accounting* 
This	course	 is	a	designated	 research	course .	 In	 it	 stu-
dents	 will	 investigate,	 analyze,	 develop,	 and	 present	
recommendations	 for	 emerging	 issues,	 recent	 pro-
nouncements	 of	 accounting	 rule-making	 bodies	 and/or	
unresolved	controversies	relating	to	contemporary	finan-
cial	reporting .	In	doing	so,	students	will	consider	institu-
tional,	historical,	and	international	perspectives .	In	their	
research,	 students	 are	 expected	 to	 use	 authoritative	
resources	 (e .g .,	 FASB	 and/or	 IASB	 pronouncements) .	
The	 course	 is	 taught	 seminar	 style,	 with	 students	
leading	 the	 discussions	 of	 cases	 and	 current	 articles .	
Assignments	are	designed	 to	develop	students’	written	
and	oral	communication	skills,	analytical	skills,	and	criti-
cal	thinking	skills .	

AC 598 Independent Study in Accounting
This	 course	 provides	 students	 with	 an	 opportunity	 to	
develop	 research	 skills	 while	 exploring	 a	 specific	 con-
temporary	accounting	issue	with	a	full-time	faculty	mem-
ber	 specializing	 in	 the	 area	 of	 the	 discipline .	 Students	
are	 expected	 to	 complete	 a	 significant	 research	 paper	
as	the	primary	requirement	of	this	course .	(Prerequisite:	
Permission	from	Department	Chair)

FI 400 Principles of Finance
This	 course	 examines	 the	 fundamental	 principles	 of	
modern	 finance	 that	 are	 helpful	 in	 understanding	 cor-
porate	 finance,	 investments,	 and	 financial	 markets .	
More	 specifically,	 the	 course	 examines	 the	 time	 value	
of	 money;	 the	 functioning	 of	 capital	 markets;	 valua-
tion	 of	 stocks,	 bonds,	 and	 corporate	 investments;	 risk	
measurement;	and	risk	management .	Students	learn	to	
use	sources	of	financial	data	and	spreadsheets	to	solve	
financial	problems .	(This	course	must	be	taken	after	AC	
400	and	QA	400)

FI 500 Shareholder Value
This	 course	 examines	 business	 decision-making	 with	
the	 aim	 of	 creating	 and	 managing	 value	 for	 share-
holders .	 Accordingly,	 students	 learn	 how	 to	 lead	 and	
manage	a	business	 in	a	competitive	environment .	This	
involves	 the	 formulation	 of	 corporate	 objectives	 and	
strategies,	operational	planning,	and	integration	of	vari-
ous	 business	 functions	 leading	 to	 greater	 shareholder	
value .	Topics	include	investment	and	strategic	financial	
decision-making .	 A	 business	 simulation	 facilitates	 the	
learning	process .	(Prerequisite:	FI	400)

FI 530 Corporate Finance
This	 course	 provides	 an	 exploration	 of	 theoretical	 and	
empirical	 literature	 on	 corporate	 financial	 policies	 and	
strategies .	More	specifically,	the	course	deals	with	cor-
porate	 investment	 decisions,	 capital	 budgeting	 under	
uncertainty,	capital	structure	and	the	cost	of	capital,	divi-
dends	and	stock	repurchases,	mergers	and	acquisitions,	
equity	 carve-outs,	 spin-offs,	 and	 risk	 management .	
(Prerequisite:	FI	500)

FI 540 Investment Analysis*
This	 course	 examines	 the	 determinants	 of	 valuation	
for	 bonds,	 stocks,	 options,	 and	 futures,	 stressing	 the	
function	 of	 efficient	 capital	 markets	 in	 developing	 the	
risk-return	 tradeoffs	essential	 to	 the	 valuation	process .	
(Prerequisite:	FI	500)

FI 545 Portfolio Management  
Students	 examine	 how	 individuals	 and	 firms	 allocate	
and	 finance	 their	 resources	 between	 risky	 and	 risk-
free	assets	to	maximize	utility .	Students	use	an	overall	
model	that	provides	the	sense	that	the	portfolio	process	
is	dynamic	as	well	as	adaptive .	Topics	include	portfolio	
planning,	 investment	 analysis,	 and	 portfolio	 selection,	
evaluation,	and	revision .	(Prerequisite:	FI	540)

FI 555 International Financial Management* 
The	globalization	of	international	financial	markets	pres-
ents	 international	 investors	 and	 multinational	 corpora-
tions	 with	 new	 challenges	 regarding	 opportunities	 and	
risks .	 This	 course	 examines	 the	 international	 financial	
environment	of	investments	and	corporate	finance,	eval-
uating	the	alternatives	available	to	market	participants	in	
terms	of	risk	and	benefits .	Topics	include	exchange	rate	
determination,	exchange	 rate	exposure,	basic	 financial	
equilibrium	relationships,	risk	management	including	the	
use	of	currency	options	and	futures,	international	capital	
budgeting	and	cost	of	capital,	and	short-term	and	inter-
national	trade	financing .	(Prerequisite:	FI	530)

FI 560 Global Financial Markets and Institutions  
This	 course	 examines	 financial	 markets	 in	 the	 context	
of	 their	 function	 in	 the	 economic	 system .	 The	 material	
deals	 with	 the	 complexity	 of	 the	 financial	 markets	 and	
the	variety	of	financial	 institutions	that	have	developed,	
stressing	 the	 dynamic	 nature	 of	 the	 financial	 world,	
which	is	continually	evolving .	(Prerequisite:	FI	540)

FI 565 Derivative Securities
This	course	offers	in-depth	coverage	of	financial	deriva-
tive	 securities,	 such	 as	 options	 futures	 and	 swaps .		
The	 course	 focuses	 on	 the	 principles	 that	 govern	 the	
pricing	of	these	securities	as	well	as	their	uses	in	hedg-
ing,	 speculation,	 and	 arbitrage	 activities .	 (Prerequisite:	
FI	540)

FI 570 Fixed Income Securities 
This	 course	 deals	 extensively	 with	 the	 analysis	 and	
management	of	fixed	income	securities,	which	constitute	
almost	two-thirds	of	the	market	value	of	all	outstanding	
securities .	The	course	provides	an	analysis	of	 treasury	
and	 agency	 securities,	 corporate	 bonds,	 international	
bonds,	mortgage-backed	securities,	and	related	deriva-
tives .	More	specifically,	this	course	provides	an	in-depth	
analysis	 of	 fixed	 income	 investment	 characteristics,	
modern	valuation,	and	portfolio	strategies .	(Prerequisite:	
FI	540)	
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IB 580 Study Abroad
This	program	provides	students	with	the	opportunity	to	
supplement	 their	 class	 lectures	 and	 assignments	 on	
a	 specific	 topic	 during	 a	 visit	 to	 specific	 world	 region .	
This	program	offers	students	the	invaluable	experience	
of	visiting	a	company	and	meeting	business	leaders	in	
another	 country	 to	 learn	 about	 their	 culture	 and	 busi-
ness	practices .			

IB 585 International Business Management
This	 course	 is	 designed	 from	 the	 perspective	 of	 busi-
ness	 practitioners	 who	 are	 involved	 in	 operating	 and	
managing	 day-to-day	 operations	 of	 their	 firms	 and	 in	
planning	 their	 firms’	 diversification .	 Modern	 managers	
are	 operating	 in	 a	 rapidly	 changing	 environment	 and	
they	can	succeed	in	this	risky	environment	only	if	they	
understand	the	dynamics	of	internationalization	and	are	
adept	in	adjusting	their	modus	operandi .

IS 500 Information Systems
This	course	provides	a	managerial	perspective	on	infor-
mation	 systems	 and	 technologies,	 and	 their	 enabling	
roles	in	business	strategies	and	operations .	The	course	
uses	 case	 studies	 to	 facilitate	 discussions	 of	 practical	
application	 and	 issues	 involving	 strategic	 alignments	
of	organizations,	 resource	allocation,	 integration,	plan-
ning,	 and	 analysis	 of	 cost,	 benefit,	 and	 performance .	
At	appropriate	points	in	the	course,	students	use	infor-
mation	 technology	 software	 and	 tools,	 such	 as	 Group	
Support	Systems	(GSS),	Enterprise	Resource	Planning	
(ERP),	 Customer	 Relationship	 Management	 (CRM),	
and	 eCommerce .	 (Prerequisite:	 Competency	 in	 basic	
office	software,	such	as	Microsoft	Office)	

IS 501 International Information Systems*
This	course	examines	 information	 technology	environ-
ments	 around	 the	 world,	 and	 attendant	 challenges	 to	
business	strategy	and	information	systems	design .	The	
course	 identifies	geographic	and	 institutional	variables	
that	 create	 borders	 in	 the	 global	 Internet	 economy:	
material	 infrastructures,	socio-economic	elements,	and	
political-legal	systems .	The	course	emphasizes	national	
and	regional	strategies,	emergent	 technologies,	hybrid	
systems,	 and	 equity	 issues .	 (Prerequisite:	 IS	 500	 or	
permission	of	instructor)

IS 520 Project Management 
This	course	explores	the	process	and	practice	of	project	
management .	Topics	to	be	covered	include	project	life-
cycle	and	organizations,	teambuilding	and	productivity,	
task	scheduling	and	 resource	allocation,	and	progress	
tracking	 and	 control .	 Cases	 will	 be	 used	 to	 consider	
the	 implications	 for	 change	 management,	 consult-
ing,	 IT	 implementation,	 and	 other	 related	 disciplines .	
Small	team	projects	and	experiential	exercises	will	also	
be	 used	 to	 provide	 an	 active	 learning	 environment .	
This	 course	 is	 designed	 to	 count	 toward	 professional		
project	management	certification .	(Prerequisites:	IS	500	
or	OM	400	or	permission	of	the	instructor)

FI 575 Capital Budgeting  
This	course	examines	the	decision	methods	employed	
in	 long-term	 asset	 investment	 and	 capital	 budgeting	
policy .	 The	 course	 includes	 a	 study	 of	 quantitative	
methods	used	in	the	capital	budgeting	process:	simula-
tion,	 mixed	 integer	 programming,	 and	 goal	 program-
ming .	 Students	 use	 these	 techniques	 and	 supporting	
computer	software	to	address	questions	raised	in	case	
studies .	(Prerequisite:	FI	530)

FI 580 Financial Risk Management
This	 course	 focuses	 on	 the	 evaluation	 and	 manage-
ment	of	 corporate	and	portfolio	 risk .	More	specifically,	
this	 course	 examines	 the	 methods	 of	 evaluating	 and	
managing	risk	with	the	objective	of	contributing	to	value	
maximization .	 Risk	 assessment	 methodologies	 such	
as	 value-at-risk	 (VaR)	 and	 cash-flow-at-risk	 (Car)	 are	
analyzed	and	used	extensively .	 (Prerequisites:	FI	 530	
and	FI	540)

FI 585 Seminar: 
 Contemporary Topics in Finance
This	 course	 presents	 recent	 practitioner	 and	 aca-
demic	 literature	 in	 various	 areas	 of	 finance,	 including	
guest	 speakers	 where	 appropriate .	 Topics	 vary	 each	
semester	to	fit	the	interests	of	the	seminar	participants .	
(Prerequisites:	FI	530	and	FI	540)

FI 595 Research Methods in Finance 
This	course,	open	to	M .S .	in	finance	students	only,	deals	
extensively	with	applied	research	methods	in	finance,	a	
highly	 empirical	 discipline	 with	 practical	 relevance	 in	
the	models	and	 theories	used .	The	central	 role	of	 risk	
distinguishes	research	methodology	in	finance	from	the	
methodology	used	in	other	social	sciences,	necessitat-
ing	the	creation	of	new	methods	of	investigation	that	are	
adopted	by	the	finance	industry	at	an	astonishingly	fast	
rate .	 For	 example,	 methods	 of	 assessing	 stationarity	
and	 long-run	equilibrium,	as	well	as	methods	measur-
ing	uncertainty,	found	a	home	in	the	finance	area .	This	
course	 covers	 traditional	 and	 new	 research	 methods	
that	 are	 directly,	 and	 in	 most	 instances,	 solely	 appli-
cable	 to	 finance	 problems .	 (Prerequisites:	 FI	 530	 and	
FI	540)

FI 597 Independent Seminar in Finance
This	course,	which	is	open	to	M .S .	in	finance	students	
only,	 provides	 participants	 with	 the	 opportunity	 to	
explore	a	financial	topic	of	interest	in	depth,	immersing	
students	in	detailed	investigations	requiring	substantial	
research	and	analysis .	(Prerequisite:	FI	595)	

IB 565 International Business Seminar*
This	course	examines	recent	practitioner	and	academic	
literature	in	various	areas	of	international	management,	
incorporating	guest	speakers	where	appropriate .	Topics	
vary	 each	 semester	 to	 fit	 the	 interests	 of	 the	 seminar	
participants .	(Prerequisite:	IB	585)	
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MG 503 Legal and Ethical Environment 
 of Business
This	 course	 helps	 students	 be	 more	 responsible	 and	
effective	managers	of	 the	gray	areas	of	business	con-
duct	 that	 call	 for	 normative	 judgment	 and	 action .	 The	
course	is	designed	to	develop	skills	in	logical	reasoning,	
argument,	 and	 the	 incorporation	 of	 legal,	 social,	 and	
ethical	considerations	into	decision-making .	The	course	
teaches	 the	 importance	 of	 legal	 and	 ethical	 business	
issues	 and	 enables	 students	 to	 make	 a	 difference	 in	
their	organizations	by	engaging	 in	 reasoned	consider-
ation	 of	 the	 normative	 aspects	 of	 the	 firm .	 Using	 the	
case	method,	 the	course	provides	an	overview	of	cur-
rent	topics,	including	the	legal	process,	corporate	gover-
nance,	employee	rights	and	responsibilities,	intellectual	
property	and	technology,	and	the	social	responsibility	of	
business	to	its	various	stakeholders .

MG 504 Leadership 
Are	great	 leaders	born	or	made?	This	 course	 takes	a	
team-building	approach	 to	explore	 the	art	and	science	
of	 leadership .	 The	 course	 discussions	 include	 tradi-
tional	 theories,	 contemporary	 theories,	 and	 strategic	
leadership	concepts .	Class	sessions	are	a	combination	
of	 lectures,	 case	 discussions,	 experiential	 exercises,	
and	 discussions	 about	 leadership	 and	 management	
challenges	 in	 the	 workplace .	 Students	 participate	 in	 a	
variety	 of	 team-building	 activities,	 questionnaires,	 and	
a	simulation	to	assess	leadership	and	teamwork	skills .	
(Prerequisite:	MG	500)

MG 505 Human Resources Strategies*
This	 course	 conceptualizes	 “human	 resources	 strate-
gies”	 in	 the	 broadest	 sense .	 The	 central	 goal	 of	 this	
course	is	to	assist	students	to	become	better	managers	
of	people:	better	bosses,	better	leaders,	better	motiva-
tors,	 and	 more	 effective	 employee-agents .	 Students	
learn	the	basic	and	best	practices	in	several	functional	
areas	 of	 employee	 management	 (including	 staffing,	
performance	 evaluation,	 training	 and	 development,	
compensation,	 work	 design,	 and	 labor	 relations),	 their	
nexus	 to	 organizational	 performance,	 and	 their	 inter-
connections .	On	the	micro-level,	it	encourages	students	
to	 develop	 and	 refine	 strategies	 that	 will	 strength-
en	 their	 personal	 model	 of	 employee	 management .	
(Prerequisite:	MG	500)	

MG 506 Organizational Culture
This	 course	 starts	 from	 the	 premise	 that	 organiza-
tions	 are	 more	 than	 the	 sum	 of	 their	 parts	 and	 best	
understood	 as	 complex,	 evolving	 cultures .	 Indeed,	
organizations	prosper	or	stumble	on	the	meanings	they	
produce .	 An	 organization’s	 structure,	 control	 mecha-
nisms,	leadership,	and	identity	are	not,	therefore,	to	be	
treated	as	brute	facts	of	nature	but	as	accomplishments	
of	culture-bound	human	imaginations .	Predicted	on	this	
‘constructivist’	perspective,	 this	course	employs	press-
ing	questions	about	the	efficacy	of	market-based	culture	
(e .g .,	 resource	depletion)	 to	 improve	students’	skills	 in	
reconsidering	 corporate	 business	 purpose	 and	 social	
and	environmental	obligation .	

IS 585 Contemporary Topics in    
 Information Systems and    
 Operations Management*
This	course	draws	 from	current	 literature	and	practice	
on	information	systems	and/or	operations	management .	
The	topics	change	from	semester	to	semester,	depend-
ing	 on	 student	 and	 faculty	 interest	 and	 may	 include:	
project	management,	e-business,	management	science	
with	 spreadsheets,	 e-procurement,	 executive	 informa-
tion	systems,	ethics,	and	other	socio-economic	factors	
in	 the	 use	 of	 information	 technology .	 (Prerequisite:		
IS	500	or	permission	of	instructor)

IS 598 Independent Study in    
 Information Systems and    
 Operations Management
This	 course	 provides	 an	 opportunity	 for	 students	 to	
complete	 a	 project	 or	 perform	 research	 under	 the	
direction	 of	 an	 Information	 Systems	 and	 Operations	
Management	(ISOM)	faculty	member	who	has	expertise	
in	 the	 topic	being	 investigated .	Students	are	expected	
to	 complete	a	 significant	project	or	 research	paper	as	
the	 primary	 requirement	 of	 this	 course .	 (Prerequisite:	
permission	of	the	ISOM	Department	Chair)

MG 400 Organizational Behavior  
This	course	examines	micro-level	organizational	behav-
ior	theories	as	applied	to	organizational	settings .	Topics	
include	motivation,	leadership,	job	design,	interpersonal	
relations,	 group	 dynamics,	 communication	 processes,	
organizational	politics,	career	development,	and	strate-
gies	for	change	at	the	individual	and	group	levels .	The	
course	uses	an	experiential	format	to	provide	students	
with	a	simulated	practical	understanding	of	 these	pro-
cesses	in	their	respective	organizations .

MG 500 Managing People for  
 Competitive Advantage
This	 course	 focuses	 on	 effectively	 managing	 peo-
ple	 in	 organizations	 by	 emphasizing	 the	 critical	 links	
between	 strategy,	 leadership,	 organizational	 change,	
and	human	resource	management .	The	course	strives	
to	assist	students	from	every	concentration	–	including	
finance,	 marketing,	 information	 systems,	 accounting,	
and	 international	 business	 –	 to	 become	 leaders	 who	
can	 motivate	 and	 mobilize	 their	 people	 to	 focus	 on	
strategic	goals .	Topics	include	the	strategic	importance	
of	 people,	 leading	 organizational	 change,	 corporate	
social	 responsibility,	 implementing	 successful	 mergers	
and	acquisitions,	and	fundamentals	of	human	resource	
practices .	Discussions	 interweave	management	 theory	
with	real-world	practice .	Class	sessions	are	a	combina-
tion	 of	 case	 discussions,	 experiential	 exercises,	 and	
lectures .	
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MG 520 Diversity in the Workplace 
Students	explore	the	value	of	diversity	in	organizations .	
They	develop	an	increased	understanding	of	the	ways	
in	which	differences	in	the	workplace	can	enhance	both	
personal	development	and	organizational	effectiveness .	
To	 accomplish	 this,	 students	 explore	 why	 diversity	
has	become	a	central	strategic	 issue,	 their	own	diver-
sity	 framework,	 the	 relationship	 between	diversity	 and	
management	 effectiveness,	 and	 strategies	 for	 valuing	
diversity .	 The	 class	 addresses	 specific	 dimensions	 of	
diversity	 and	 the	 knowledge	 and	 skills	 students	 must	
develop	 to	work	effectively	with	people	who	are	differ-
ent .	(Prerequisite:	MG	500)	

MG 525 Employee Performance Management 
 and Rewards
This	 course	 builds	 on	 the	 foundational	 evaluations	
and	 reward	 concepts	 covered	 in	 “Managing	 People	
for	Competitive	Advantage .”	Students	explore	 in	some	
depth	 the	 employee	 performance	 management,	 com-
pensation,	and	reward	systems	in	organizations .	Topics	
may	 include	 360	 degree	 feedback	 programs,	 ESOPs,	
profit	 sharing,	 gain	 sharing,	 and	 the	 strategic	 use	
of	 employee	 benefits .	 The	 course	 focuses	 on	 how	
employee	 performance	 management,	 compensation,	
and	 reward	systems	can	 lead	 to	a	competitive	advan-
tage	for	firms .	(Prerequisite:	MG	500)

MG 530 Entrepreneurship  
This	course	covers	entrepreneurship	and	small	business	
management .	The	course	focuses	on	the	development	
of	 entrepreneurial	 start-up	 ventures	 from	 the	 point	 of	
view	of	the	founding	entrepreneur .	The	course	explores	
characteristics	 and	 skills	 of	 successful	 entrepreneurs,	
the	 stages	 of	 growth	 of	 entrepreneurial	 businesses,	
the	crises	 in	start-up	ventures,	and	 issues	confronting	
family	and	small	business	management .	Students	may	
create	 their	 own	 start-up	 business	 plan	 in	 conjunction	
with	faculty	as	the	primary	course	requirement .	

MG 535 International Human Resources   
 Management
This	 course	 delves	 into	 the	 complexities	 of	 manag-
ing	 human	 resources	 in	 the	 global	 business	 arena .	
Business	today	is	characterized	by	the	relentless	pace	
of	 globalization	 through	 the	 formation	 of	 international	
collaborations,	 mergers,	 joint	 ventures,	 and	 the	 open-
ing	 of	 new	 markets .	 A	 major	 challenge	 posed	 by	 this	
landscape	is	the	need	to	understand	the	similarities	and	
differences	in	people	management	practices	across	cul-
tures	and	countries .	As	firms	enter	global	markets,	hire	
foreign	employees,	or	outsource	work	to	 foreign	coun-
tries,	 human	 resources	 management	 practices	 such	
as	 recruitment,	 training,	 compensation,	 performance	
management,	 and	 employee	 relations	 become	 more	
complex .	Legal	and	regulatory	requirements	of	 foreign	
countries,	cultural	differences,	expatriate	management,	
and	 workforce	 mobility	 become	 important	 consider-
ations	for	global	businesses .	This	course	explores	these	
complexities	and	analyzes	 in-depth	 the	people-related	
issues	in	different	countries .	(Prerequisite:	MG	500)	

MG 507 Negotiations and Dispute Resolution
This	course	uses	the	theories	of	negotiation	and	alter-
native	 dispute	 resolution,	 along	 with	 extensive	 expe-
riential	 exercises,	 to	 build	 individual	 negotiation	 skills	
and	to	help	students	manage	disputes	from	a	business	
perspective .	 The	 course	 emphasizes	 ways	 of	 manag-
ing	 both	 internal	 and	 external	 disputes .	 (Prerequisite:	
MG	500)

MG 508 Strategic Management of  
 Technology & Innovation:  
 The Entrepreneurial Firm*
This	 course	 begins	 by	 presenting	 cutting-edge	 con-
cepts	and	applications	so	that	students	understand	the	
dynamics	of	innovation,	the	construction	of	well-crafted	
innovation	 strategy,	 and	 the	 development	 of	 well-
designed	 processes	 for	 implementing	 the	 innovation	
strategy .	 It	 then	 focuses	 on	 the	 building	 of	 an	 entre-
preneurial	 organization	 as	 a	 critical	 core	 competency	
in	 the	 innovation	process .	Concurrent	with	 this,	 it	also	
focuses	on	the	development	and	support	of	the	internal	
entrepreneur,	or	intrapreneur,	as	part	of	the	process	of	
developing	organizational	core	competencies	that	build	
competitive	 comparative	 advantages,	 which	 in	 turn	
allow	the	firm	to	strategically	and	tactically	compete	 in	
the	global	marketplace .	Topics	explored,	in	this	regard,	
include	 technology	 brokering,	 lead	 users,	 disruptive	
technologies	 and	 the	 use	 of	 chaos,	 and	 complexity	
theory	in	the	strategic	planning	process .	

MG 510 Management Communication, 
 Influence, and Power
This	 course	 examines	 the	 critical	 factors	 involved	 in	
communication,	 influence,	and	power	 in	organizations .		
It	 emphasizes	 that	 a	 business	 strategy,	 decision,	 or	
idea	is	effective	only	if	it	is	communicated	in	a	way	that	
persuades	 an	 audience .	 The	 course	 is	 intended	 for	
managers	 who	 seek	 to	 become	 more	 effective	 com-
municators,	whether	it	is	with	one	person,	a	group,	or	a	
large	audience .		Fundamentals	of	persuasion	and	influ-
ence	 tactics	 provide	 the	 context	 for	 considering	 such	
topics	as	critical	 listening	skills,	assessing	one’s	emo-
tional	 intelligence,	 analyzing	 communication	 networks,	
gender	differences	in	communication,	and	strategies	for	
communicating	 during	 conflict .	 The	 course	 addresses	
how	 to	 formulate	 communication	 objectives	 and	 strat-
egy;	assess	levels	of	credibility;	power,	audience	diver-
sity,	and	corporate	culture;	analyze	message	structure;		
and	 choose	 appropriate	 communication	 media .	 	 This	
is	 an	 involved,	 hands-on	 class .	 In-class	 exercises,	
oral	 and	 written	 presentations,	 and	 case	 discussions	
provide	vivid	illustrations	of	the	concepts .	(Prerequisite:	
MG	500)

MG 512  The Law of Financial Transactions 
 and Forms of Organizations
This	course	offers	an	analysis	of	legal	principles	related	
to	the	law	of	agency,	sole	proprietorship,	partnerships,	
corporations,	 limited	 liability	 companies,	 and	 other	
business	 forms .	 In	 addition,	 the	 study	 of	 negotiable	
instruments,	bank	deposits	and	collections,	suretyship,	
secured	transactions,	debtor-creditor	relationships,	and	
bankruptcy	is	included .	
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MG 580 Contemporary Topics in 
 Management and Human Resources
This	course	examines	recent	practitioner	and	academic	
literature	in	various	areas	of	management .	Topics	vary	
each	 semester .	 Guest	 speakers	 may	 be	 invited	 as	
appropriate .	

MG 584 Capstone course: 
 Global Competitive Strategy
All	 MBA	 students	 must	 take	 this	 capstone	 course	 at	
the	 end	 of	 their	 program	 of	 study .	 The	 course	 begins	
by	 considering	 the	 three	 components	 of	 a	 global	
strategy:	 development	 of	 the	 core	 strategy	 (building	 a	
sustainable	 competitive	 advantage),	 internationalizing	
the	 core	 strategy	 (international	 expansion	 of	 activities	
and	 adaptation	 of	 the	 core	 strategy),	 and	 globalizing	
the	core	strategy	(integrating	the	strategy	across	coun-
tries) .	 It	 then	 considers	 the	 global	 levers	 of	 strategy	
such	as	the	selection	of	 international	markets	in	which	
to	conduct	business,	the	product/service	mix	offered	in	
different	 countries,	 the	 location	 of	 value-adding	 activi-
ties,	international	marketing	strategies,	and	competitive	
moves	 in	 individual	countries	as	part	of	a	global	com-
petitive	strategy .	The	course	explores	the	benefits	of	a	
global	strategy	by	examining	cost	reductions,	improved	
quality	 of	 products	 and	 programs,	 enhanced	 cus-
tomer	preference,	and	increased	competitive	leverage .	
(Prerequisites:	Completion	of	core,	breadth,	and	other	
concentration	courses)

MG 595 Contemporary Topics in 
 Human Resources Management
This	 course	 examines	 recent	 academic	 literature	 in	
various	 areas	 of	 Human	 Resources	 Management .	
Topics	 vary	 each	 semester	 to	 fit	 the	 interests	 of	 the	
seminar	 participants .	 Guest	 speakers	 may	 be	 invited	
as	appropriate .

MK 400 Marketing Management
This	course	examines	analytical	and	managerial	 tech-
niques	 applied	 to	 the	 marketing	 function,	 with	 an	
emphasis	 on	 the	 development	 of	 a	 conceptual	 frame-
work	 necessary	 to	 plan,	 organize,	 direct,	 and	 control	
the	 product,	 and	 strategies	 for	 promotion,	 distribution,	
and	pricing	of	 the	 firm .	The	course	also	considers	 the	
relationship	of	marketing	to	other	units	within	the	firm .

MK 500  Customer Value 
This	course	covers	several	of	 the	related	but	 indepen-
dent	 concepts	 that	 have	 recently	 emerged	 under	 the	
umbrella	of	“customer	value .”	Topics	include	the	nature	
of	 the	costs	and	benefits	associated	with	the	notion	of	
customer	 value,	 and	 the	 associated	 concepts	 of	 cus-
tomer	satisfaction,	customer	loyalty,	and	customer	rela-
tionship	 building .	 The	 course	 rests	 on	 the	 philosophy	
that	satisfying	customer	needs	is	the	best	way	to	meet	a	
firm’s	organizational	goals	in	the	long-term .	The	course	
also	presents	 its	concepts	 in	 terms	of	adding	value	 to	
global	campaigns	for	products	and	services .	

MG 540 Cross-Cultural Management
This	 course	 develops	 a	 framework	 for	 distinguishing	
the	various	stages	of	 cooperative	 relationships	across	
national	 cultures,	 which	 have	 distinct	 characteristics	
and	call	for	different	modes	of	behavior .	The	stages	of	
this	framework	include:	identifying	a	cross-cultural	win-
win	strategy;	 translating	 the	strategy	 into	viable	action	
plans;	executing	the	strategy	and	making	cross-cultural	
collaboration	happen;	and	assuring	that	emerging	syn-
ergistic	 organizations	 become	 self-initiating	 entities .	
The	course	identifies	and	discusses	in	detail	the	neces-
sary	managerial	skills	 for	 the	support	of	each	of	 these	
stages .	

MG 545 Law and Human Resources   
 Management*
This	 course	 examines	 law	 and	 public	 policy	 issues	
relating	 to	 employee	 rights	 and	 obligations,	 including	
employment	discrimination,	OSHA,	pension	and	benefit	
issues,	 minimum	 wage,	 and	 workers’	 compensation .		
The	course	provides	a	basic	overview	of	the	law	and	its	
relevance	to	human	resource	strategy	and	operations .	
(Prerequisite:	MG	503)

MG 550 International Business Law 
 and Regulation 
This	 course	 examines	 public	 and	 private	 international	
law	 and	 regulation,	 emphasizing	 issues	 relevant	 to	
doing	business	internationally .	(Prerequisite:	MG	503)

MG 555 Labor Relations 
The	dual	aim	of	this	course	is	to	acquaint	students	with	
the	dynamics	of	the	labor-management	relationship	and	
to	make	them	better	negotiators	and	managers	of	work-
place	conflict .	Toward	these	ends,	this	course	examines	
the	 processes	 of	 bargaining	 and	 dispute	 resolution,	
primarily	 in	 the	 context	 of	 the	 unionized	 environment .	
Case	studies,	law	cases,	and	experiential	exercises	are	
used	 to	 explore	 issues	 such	 as	 negotiations	 strategy,	
mediation,	and	arbitration .	Successful	models	of	coop-
erative	 relations	 between	 management	 and	 labor	 are	
also	covered .	(Prerequisite:	MG	505)
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MK 560  Business-to-Business Marketing 
 in the Internet Economy
This	course	develops	an	applied	understanding	of	 the	
principles	 of	 business-to-business	 marketing,	 which	
focuses	 on	 organizational	 customers	 who	 buy	 for	
production	 purposes	 rather	 than	 individuals	 who	 buy	
for	 personal	 consumption .	 The	 techno-economic	 pur-
chase	motivations	of	 organizational	 customers	 require	
appropriate	 adaptation	 of	 product,	 promotion,	 distribu-
tion,	 and	 pricing	 strategies .	 The	 course	 examines	 the	
strategic	and	operational	 implications	of	organizational	
buyer	 behavior	 and	 other	 special	 characteristics	 of	
business-to-business	 products	 and	 services	 that	 influ-
ence	their	marketing	strategy .	The	course	incorporates	
the	vital	and	specific	role	of	the	Internet	as	an	integral	
and	 indispensable	 instrument	 of	 every	 function	 and	
activity	 in	 business-to-business	 marketing	 operations	
in	all	subjects .	

MK 570 Internet Marketing 
The	 move	 to	 an	 Internet-based	 society	 is	 among	 the	
changes	expected	 to	have	a	 significant	 impact	on	 the	
way	 that	 business	 is,	 and	 will	 be,	 conducted .	 This	
course	pays	particular	attention	to	the	impact	of	Internet	
technology	 on	 marketing	 strategy	 and	 practices,	 and	
discusses	 Internet	 technology	 and	 e-business	 in	 the	
context	of	established	marketing	concepts	such	as	pro-
motion,	distribution/logistics,	pricing,	retailing,	marketing	
research,	customer	behavior,	and	other	product/service	
decisions	 from	 a	 practical	 and	 academic	 perspective .	
Students	 develop	 an	 in-depth	 understanding	 of	 the	
marketing	implications	of	this	promising	business	man-
agement	development .		

MK 585 Seminar: 
 Contemporary Topics in Marketing 
This	course	examines	recent	practitioner	and	academic	
literature	 in	 various	 areas	 of	 marketing,	 incorporat-
ing	 guest	 speakers	 as	 appropriate .	 Topics	 vary	 each	
semester	to	fit	the	interests	of	the	seminar	participants .

OM 400 Integrated Business Processes
Process	management	is	concerned	with	the	design	and	
control	of	processes	that	transform	inputs	(such	as	labor	
and	 capital)	 into	 finished	 goods	 and	 services .	 Course	
topics	 include	 process	 mapping,	 quality	 management	
and	 control,	 capacity	 planning,	 supply	 chain	 manage-
ment,	 and	 operations	 strategy .	 The	 course	 uses	 case	
studies	 to	 show	 how	 concepts	 and	 models	 presented	
in	 lectures	 and	 readings	 apply	 to	 real-world	 business	
situations .

MK 510 Customer Behavior
This	 course	 offers	 an	 interdisciplinary	 approach	 to	
understanding	 the	 behavior	 of	 consumers	 in	 the	 mar-
ketplace,	covering	concepts	from	the	fields	of	econom-
ics,	 psychology,	 social	 psychology,	 sociology,	 and	
psychoanalysis .	Topics	 include	motivation,	perception,	
attitudes,	 consumer	 search,	 and	 post-transactional	
behavior .		

MK 520 Marketing Research*
This	 course	 provides	 an	 overview	 of	 the	 risks	 associ-
ated	with	marketing	decisions	and	emphasizes	develop-
ing	skills	for	conducting	basic	market	research .	Topics	
include	 problem	 formulation,	 research	 design,	 data	
collection	 instruments,	 sampling	 and	 field	 operations,	
validity,	data	analysis,	and	presentation	of	results .

MK 535 Building Brand Equity
This	 course	 focuses	 on	 the	 theory	 and	 conceptual	
tools	used	to	develop	and	implement	product	and	ser-
vice	 branding	 strategies,	 as	 means	 for	 insuring	 brand	
awareness,	acceptance,	and	success,	or	“equity,”	in	the	
marketplace .	The	course	highlights	the	importance	and	
impact	of	 the	brand	 in	 the	marketplace;	 identifies	vari-
ous	 decisions	 involved	 in	 creating	 successful	 brands;	
provides	 an	 overview	 of	 different	 means	 for	 measur-
ing	 brand	 effectiveness;	 and	 explores	 the	 existence	
of	 customer-brand	 relationships .	 The	 course	 incorpo-
rates	 three	 general	 modules:	 Module	 1	 -	 Identifying/
Developing	Brand	Equity;	Module	2	-	Measuring	Brand	
Equity;	and	Module	3	-	Managing	Brand	Equity .		

MK 540 Advertising Management
This	 course	 provides	 a	 comprehensive	 overview	 of	
advertising	 and	 promotional	 processes,	 and	 develops	
strategies	facilitating	managerial	decisions	in	the	areas	
of	 advertising,	 public	 relations,	 sales	 promotion,	 and	
direct	marketing .	This	course	analyzes	 the	 importance	
and	 influence	 of	 advertising	 in	 the	 changing	 market-
place;	 provides	 students	 with	 an	 integrated	 approach	
for	 analyzing	 marketing	 communication	 opportunities;	
develops	 the	 capability	 for	 designing,	 implementing,	
and	 evaluating	 advertising	 campaigns;	 and	 promotes	
an	understanding	of	the	different	methods	of	measuring	
advertising	effectiveness .	

MK 550 Global Marketing
This	 course	 investigates	 the	 role	 of	 marketing	 and	
marketing	 management	 in	 different	 environments .	 It	
focuses	on	the	distinction	between	the	various	market-
ing	activities	in	a	domestic	setting	versus	the	impact	of	
the	 cultural,	 political,	 and	 geographic	 issues	 faced	 in	
different	countries	and	regions	of	the	world .		



TX 502  Taxation of Property Transactions
This	course	introduces	students	to	the	income	tax	laws	
impacting	 real	 property	 transactions .	 After	 the	 course,	
students	should	be	able	to	identify	tax	issues	stemming	
from	 various	 types	 of	 real	 property	 transactions	 and	
activities,	as	well	as	plan	for	the	consequences	of,	and	
make	 recommendations	 for	 alternatives	 to,	 contem-
plated	property	transactions .	

TX 510  Corporate Income Taxation I
This	 course	 introduces	 students	 to	 the	 fundamental	
concepts	 of	 the	 federal	 income	 taxation	 of	 corpora-
tions	and	corporate-shareholder	transactions .	After	the	
course,	 students	 should	 be	 able	 to	 identify	 tax	 issues	
stemming	 from	 various	 corporate	 transactions	 and	
activities,	 including	those	between	the	corporation	and	
shareholders,	as	well	as	plan	for	the	consequences	of,	
and	make	 recommendations	 for	 alternative	 structuring	
of,	intended	transactions	and	activities .		

TX 512  Corporate Income Taxation II
This	course	introduces	students	to	advanced	concepts	
of	 the	 federal	 income	 taxation	 of	 corporations	 and	
corporate-shareholder	 transactions .	 After	 the	 course,	
students	should	be	able	to	identify	tax	issues	stemming	
from	various	corporate	transactions	and	activities,	par-
ticularly	 those	involving	corporate	divisive	and	acquisi-
tive	restructurings,	as	well	as	plan	for	the	consequences	
of,	 and	make	 recommendations	 for	 alternatives	 to	 the	
contemplated	restructurings .

TX 520  Estate and Gift Taxation
This	course	introduces	students	to	the	concepts	of,	as	
well	 as	 the	 statutory	 rules	 surrounding,	 federal	 estate	
and	gift	 taxation .	After	 the	course,	students	should	be	
able	 to	 identify	 tax	 issues	 stemming	 from	 lifetime	 and	
at-death	transfers	of	various	types	of	property	and	prop-
erty	rights	to	various	classes	of	beneficiaries	or	donees,	
as	well	as	 to	plan	for	 the	consequences	of,	and	make	
recommendations	for	alternative	structuring	of	intended	
wealth	transfers .

TX 522  Income Taxation of Trusts and Estates
This	 course	 introduces	 students	 to	 the	 concepts	 of,	
as	 well	 as	 the	 statutory	 rules	 surrounding,	 the	 federal	
income	taxation	of	trusts	and	estates .	After	the	course,	
students	 should	 be	 able	 to	 identify	 income	 tax	 issues	
arising	 during	 administration,	 which	 affect	 the	 various	
parties	to	the	estate	or	trust,	as	well	as	to	plan	for	the	
consequences	of,	and	make	recommendations	for	alter-
native	structuring	of	intended	transactions .	

TX 530  Partnership Taxation
This	 course	 introduces	 students	 to	 the	 fundamental	
concepts	of	the	federal	income	taxation	of	partnerships	
and	partner-partnership	 transactions .	After	 the	course,	
students	should	be	able	to	identify	tax	issues	stemming	
from	 various	 partnership	 transactions	 and	 activities,	
including	 those	between	 the	partnership	and	 the	part-
ners,	as	well	as	plan	for	the	consequences	of,	and	make	
recommendations	for	alternative	structuring	of,	intended	
transactions	and	activities .

OM 525 Business Process Improvement
This	course	addresses	topics	and	methods	related	to	the	
improvement	of	business	processes	along	dimensions	
such	 as	 cost,	 quality,	 speed,	 and	 flexibility .	 	 Through	
the	 use	 of	 case	 studies,	 students	 learn	 to	 approach	
problems	 using	 methods	 that	 have	 proven	 effective	
for	a	variety	of	organizations .	Topics	 include:	 financial	
justification	of	operational	improvements;	change	man-
agement;	 six-sigma	 process	 improvement	 methods	
and	 tools;	 business	 process	 reengineering;	 and	 lean	
production	concepts	applied	in	both	manufacturing	and	
service	 organizations .	 	 This	 course	 will	 also	 reinforce	
skills	 involved	in	working	in	teams	and	communicating	
recommendations	 effectively	 (Prerequisites:	 	 OM	 400	
and	QA	400)

OM 535 Global Logistics and Supply Chain   
 Management* 
This	 course	 emphasizes	 global	 logistics	 as	 the	 man-
agement	 of	 time	 and	 place .	 It	 takes	 an	 integrated	
cross-functional	management	approach	using	strategic	
infrastructure	 and	 resource	 management	 to	 efficiently	
create	 customer	 value .	 Specifically,	 it	 examines	 the	
time-related	 global	 positioning	 of	 resources	 and	 the	
strategic	management	of	the	total	supply-chain .	Topics	
include	 procurement,	 manufacturing,	 distribution,	 and	
waste	disposal,	and	discussion	of	associated	transport,	
storage,	and	information	technologies .

QA 400 Applied Business Statistics
Using	 spreadsheet	 software,	 this	 hands-on	 course	
teaches	a	variety	of	quantitative	methods	for	analyzing	
data	to	help	make	decisions .	Topics	include:	data	pre-
sentation	and	communication,	probability	distributions,	
sampling,	hypothesis	 testing	and	 regression,	and	 time	
series	analysis .	This	course	uses	numerous	case	stud-
ies	and	examples	from	finance,	marketing,	operations,	
accounting,	and	other	areas	of	business	to	illustrate	the	
realistic	use	of	statistical	methods .

TX 500  Tax Research*
This	course	introduces	students	to	tax	research	source	
materials	and	provides	students	with	the	opportunity	to	
conduct	tax	research .	After	the	course,	students	should	
be	 able	 to	 identify	 tax	 issues	 inherent	 in	 various	 fact	
scenarios,	 locate	 and	 evaluate	 various	 sources	 of	 tax	
law,	and	effectively	communicate	conclusions	and	rec-
ommendations	based	on	their	research .

TX 501 Tax Accounting
This	course	introduces	students	to	federal	tax	account-
ing	 and	 contrasts	 its	 effects	 with	 those	 of	 financial	
accounting .	After	 the	 course,	 students	 should	be	able	
to	 identify	 accounting	 transactions	 and	 methods	 that	
have	 differing	 tax	 and	 financial	 statement	 treatments,	
and	 to	 understand	 and	 plan	 for	 the	 consequences	 of	
those	differences .
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TX 550*   Tax Planning
This	 course	 develops	 a	 framework	 for	 understanding	
how	 taxes	 affect	 business	 decisions,	 and	 provides	
students	 with	 the	 tools	 to	 identify,	 understand,	 and	
evaluate	tax	planning	opportunities	 in	various	decision	
contexts,	 such	 as	 investments,	 compensation,	 orga-
nizational	 form	 choice,	 and	 multinational	 endeavors .	
(Prerequisite:	Completion	of	all	required	courses	for	the	
M .S .	in	taxation)

TX 585  Seminar:     
 Contemporary Topics in Taxation
This	course	presents	recent	practitioner	and	academic	
literature	 in	 various	 areas	 of	 taxation,	 including	 guest	
speakers	 where	 appropriate .	 Topics	 change	 semes-
ter	 to	 semester,	 depending	 upon	 faculty	 and	 student	
interests .

TX 598  Independent Study in Taxation*
This	 course	 provides	 students	 with	 an	 opportunity	
to	 develop	 research	 skills	 while	 exploring	 a	 specific	
contemporary	 taxation	 issue	 with	 a	 full-time	 faculty		
specializing	 in	 the	area	of	 the	discipline .	Students	are	
expected	 to	 complete	 a	 significant	 research	 paper	 as	
the	 primary	 requirement	 of	 this	 course .	 (Prerequisite:	
Permission	from	Department	Chair)

*Designated as research courses.

TX 532  Taxation of Flow-Through Entities 
 and Closely Held Businesses
This	 course	 introduces	 students	 to	 the	 provisions	 of	
the	Internal	Revenue	Code	that	affect	closely	held	cor-
porations .	After	the	course,	students	should	be	able	to	
identify	tax	issues	stemming	from	the	transactions	and	
activities	 of	 closely	 held	 corporations,	 including	 those	
between	 the	 corporation	 and	 the	 shareholder,	 as	 well	
as	plan	for	the	consequences	of,	and	make	recommen-
dations	 for	 alternative	 structuring	 of	 intended	 transac-
tions	and	activities .

TX 540  State and Local Taxation
This	course	helps	students	develop	a	conceptual	under-
standing	of	 the	constitutional	 limits	on	a	state’s	power	
to	impose	taxes,	the	determination	of	state-specific	tax-
able	income,	the	sales	and	use	tax	system,	and	various	
other	state	taxes .	After	the	course,	students	should	be	
able	to	identify	the	tax	issues	associated	with	the	con-
duct	of	business	 in	multiple	states,	as	well	as	plan	for	
the	consequences	of,	and	make	recommendations	 for	
alternative	 structuring	of,	 intended	multi-state	 transac-
tions	and	activities .

TX 542  International Taxation
This	course	helps	students	develop	a	conceptual	under-
standing	of	the	federal	income	tax	provisions	applicable	
to	 non-resident	 aliens	 and	 foreign	 corporations .	 After	
the	course,	students	should	be	able	 to	 identify	 the	tax	
issues	 associated	 with	 the	 generation	 of	 U .S .	 taxable	
income	 by	 foreign	 individuals	 and	 corporations,	 as		
well	 as	 plan	 for	 the	 consequences	 of,	 and	 make	 rec-
ommendations	 for	 alternative	 structuring	 of,	 intended	
U .S .	 transactions	 and	 activities	 by	 these	 particular	
taxpayers .

TX 545  Tax Implications of  
 Deferred Compensation
This	course	helps	students	develop	a	conceptual	under-
standing	of	the	various	forms	of	deferred	compensation	
available,	 the	 purposes	 and	 uses	 of	 each,	 and	 the	
federal	 income	 tax	provisions	applicable	 thereto .	After	
the	course,	students	should	be	able	 to	 identify	 the	tax	
issues	associated	with	the	design	and	adoption	of	vari-
ous	 forms	of	deferred	compensation	plans,	as	well	as	
plan	for	alternative	structuring	of	compensation .	

TX 548  Tax Practice and Procedure
This	course	familiarizes	students	with	the	rules	of	prac-
tice	 before	 the	 Internal	 Revenue	 Service,	 as	 well	 as	
the	 procedures	 available	 for	 the	 resolution	 of	 income	
tax	matters	of	disagreement .	After	the	course,	students	
should	 be	 able	 to	 identify	 the	 appropriate	 procedures	
applicable	to	specific	transactions,	elections	and	filings,	
as	 well	 as	 the	 appropriate	 and	 alternative	 means	 by	
which	the	resolution	of	disagreements	between	taxpay-
ers	and	the	IRS	can	be	achieved .
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academic	department,	or	other	appropriate	official,	
written	requests	that	identify	the	record(s)	they	wish	
to	inspect .	The	University	official	will	make	arrange-
ments	for	access	and	notify	the	student	of	the	time	
and	place	where	 the	 records	may	be	 inspected .	 If	
the	 records	 are	 not	 maintained	 by	 the	 University	
official	 to	 whom	 the	 request	 was	 submitted,	 that	
official	shall	advise	the	student	of	the	correct	official	
to	whom	the	request	should	be	addressed .

2 .		 The	right	to	request	the	amendment	of	the	student’s	
education	 records	 that	 the	 student	 believes	 are	
inaccurate	 or	 misleading:	 Students	 may	 ask	 the	
University	 to	 amend	 a	 record	 that	 they	 believe	 is	
inaccurate	or	misleading .	They	should	write	 to	 the	
University	official	responsible	for	the	record,	clearly	
identify	 the	 part	 of	 the	 record	 they	 want	 changed,	
and	 specify	 why	 it	 is	 inaccurate	 or	 misleading .	 If	
the	University	decides	not	 to	amend	 the	 record	as	
requested	by	 the	 student,	 the	University	will	 notify	
the	student	of	 the	decision	and	advise	 the	student	
of	his	or	her	right	to	a	hearing	regarding	the	request	
for	amendment .	Additional	information	regarding	the	
hearing	procedures	will	be	provided	 to	 the	student	
when	notified	of	the	right	to	a	hearing .

3 .		 The	 right	 to	 consent	 to	 disclosures	 of	 personally	
identifiable	 information	 contained	 in	 the	 student’s	
education	records,	except	to	the	extent	that	FERPA	
authorizes	disclosure	without	consent:	One	excep-
tion	 that	 permits	 disclosure	 without	 consent	 is	
disclosure	 to	 school	 officials	 with	 legitimate	 edu-
cational	 interests .	 A	 school	 official	 is	 a	 person	
employed	 by	 the	 University	 in	 an	 administrative,	
supervisory,	academic	or	research,	or	support	staff	
position	 (including	 law	 enforcement	 unit	 personnel	
and	health	staff);	a	person	or	company	with	whom	
the	University	has	contracted	(such	as	an	attorney,	
auditor,	 or	 collection	 agent);	 a	 person	 serving	 on	
the	Board	of	Trustees;	or	a	 student	 serving	on	an	
official	 committee,	 such	 as	 a	 disciplinary	 or	 griev-
ance	committee,	or	assisting	another	school	official	
in	performing	his	or	her	tasks .	A	school	official	has	
a	legitimate	educational	interest	if	the	official	needs	
to	review	an	education	record	in	order	to	fulfill	his	or	
her	professional	responsibility .

4 .		 The	right	to	file	a	complaint	with	the	U .S .	Department	
of	Education	concerning	alleged	failures	by	Fairfield	
University	 to	 comply	 with	 the	 requirements	 of	
FERPA .	The	 name	 and	 address	 of	 the	 Office	 that	
administers	FERPA	are:

	 	 Family	Policy	Compliance	Office		 	 	
U .S .	Department	of	Education		 	 	
600	Independence	Avenue,	SW		 	
Washington,	DC	20202-4605

Jeanne Clery Disclosure of Campus Security Policy 
and Campus Crime Statistics Act	 	
Fairfield	 University	 complies	 with	 the	 Jeanne	 Clery	
Disclosure	 of	 Campus	 Security	 Policy	 and	 Campus	
Crime	 Statistics	 Act .	 This	 report	 contains	 a	 summary	
of	the	Fairfield	University	Department	of	Public	Safety’s	
policies	 and	 procedures	 along	 with	 crime	 statistics	
as	 required .	A	 copy	of	 this	 report	may	be	obtained	at	
the	Department	of	Public	Safety	office,	 located	on	 the	
ground	 floor	 of	 Loyola	 Hall,	 Room	 2	 or	 by	 accessing	
our	website	at	www .fairfield .edu/clery .	The	Department	
of	Public	Safety	is	open	24	hours	per	day,	365	days	a	
year .	The	University	 is	 in	compliance	with	 the	Student	
Right	to	Know	and	Campus	Security	Act	(PL	103-542) .

Fairfield	is	a	drug-free	campus	and	workplace .

Catalog	 	 	 	 	
The	 provisions	 of	 this	 catalog	 are	 not	 to	 be	 regarded	
as	an	 irrevocable	contract	between	Fairfield	University	
and	 the	 students .	 The	 University	 reserves	 the	 right	 to	
change	any	provision	or	any	 requirement	at	any	 time .	
The	course	listings	represent	the	breadth	of	the	major .		
Every	course	is	not	necessarily	offered	each	semester .

Non-Discrimination Statement 
Fairfield	 University	 admits	 students	 of	 any	 sex,	 race,	
color,	 marital	 status,	 sexual	 orientation,	 religion,	 age,	
national	origin	or	ancestry,	disability	or	handicap	 to	all	
the	 rights,	 privileges,	 programs,	 and	 activities	 gener-
ally	 accorded	 or	 made	 available	 to	 students	 of	 the	
University .	It	does	not	discriminate	on	the	basis	of	sex,	
race,	 color,	 marital	 status,	 sexual	 orientation,	 religion,	
age,	 national	 origin	 or	 ancestry,	 disability	 or	 handicap	
in	 administration	 of	 its	 educational	 policies,	 admis-
sions	 policies,	 employment	 policies,	 scholarship	 and	
loan	 programs,	 athletic	 programs,	 or	 other	 University-
administered	programs .

Notification of Rights Under FERPA	 	
Fairfield	University	complies	with	the	Family	Educational	
Rights	 and	 Privacy	 Act	 of	 1974	 (also	 known	 as	 the	
Buckley	 Amendment)	 which	 defines	 the	 rights	 and	
protects	the	privacy	of	students	with	regard	to	their	edu-
cational	 records .	 A	 listing	 of	 records	 maintained,	 their	
location,	and	the	means	of	reviewing	them	is	available	
in	the	Office	of	the	Dean	of	Students .

Listed	 below	 are	 the	 rights	 afforded	 to	 students	 with	
respect	to	their	education	records	under	FERPA	are:

1 .		 The	 right	 to	 inspect	 and	 review	 the	 student’s	
educational	 records	 within	 45	 days	 of	 the	 day	 the	
University	 receives	a	 request	 for	access:	Students	
should	 submit	 to	 the	 registrar,	 dean,	 head	 of	 the	
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Failure	 to	 honor	 the	 terms	 of	 the	 promissory	 note	 will	
prevent	 future	 deferred	 payments	 and	 affect	 future	
registrations .

Reimbursement by Employer 
Many	corporations	pay	their	employees’	tuition .	Students	
should	 check	 with	 their	 employers .	 If	 they	 are	 eligible	
for	company	 reimbursement,	students	must	submit,	at	
in-person	 registration,	 a	 letter	 on	 company	 letterhead	
acknowledging	approval	of	 the	course	registration	and	
explaining	the	terms	of	payment .	The	terms	of	this	let-
ter,	upon	approval	of	the	Bursar,	will	be	accepted	as	a	
reason	 for	 deferring	 that	 portion	 of	 tuition	 covered	 by	
the	reimbursement .	Even	if	covered	by	reimbursement,	
all	 fees	 (registration,	 processing,	 lab,	 or	 material)	 are	
payable	at	the	time	of	registration .	

Students	 will	 be	 required	 to	 sign	 a	 promissory	 note,	
which	 requires	 a	 $25	 processing	 fee,	 acknowledging	
that	any	outstanding	balance	must	be	paid	in	full	prior	to	
registration	for	future	semesters .	A	guarantee	that	pay-
ment	will	be	made	must	be	secured	at	the	time	of	reg-
istration	with	a	MasterCard,	VISA,	or	American	Express	
credit	card .	If	the	company	offers	less	than	100-percent	
unconditional	reimbursement,	the	student	must	pay	the	
difference	at	the	time	of	registration	and	sign	a	promis-
sory	note	for	the	balance .	Letters	can	only	be	accepted	
on	a	per-semester	basis .	Failure	to	pay	before	the	next	
registration	period	will	prevent	future	deferred	payments	
and	affect	future	registration .

Refund of Tuition
All	requests	for	tuition	refunds	must	be	submitted	to	the	
appropriate	 dean’s	 office	 immediately	 after	 withdrawal	
from	class .	Fees	are	not	refundable .	The	request	must	
be	in	writing	and	all	refunds	will	be	made	based	on	the	
date	notice	is	received	or,	if	mailed,	on	the	postmarked	
date	 according	 to	 the	 following	 schedule .	 Refunds	 of	
tuition	 charged	 on	 a	 MasterCard,	 VISA,	 or	 American	
Express	 must	 be	 applied	 as	 a	 credit	 to	 your	 charge	
card	account .

 Percent Refunded

 Before	first	scheduled	class	  .  .  .  .  .  .  .  .  . 100	percent

	 Before	second	scheduled	class	  .  .  .  .  .  .  . 90	percent

	 Before	third	scheduled	class		 .  .  .  .  .  .  .  .  . 80	percent

	 Before	fourth	scheduled	class	  .  .  .  .  .  .  .  . 60	percent

	 Before	fifth	scheduled	class	  .  .  .  .  .  .  .  .  .  . 40	percent

	 Before	sixth	scheduled	class	  .  .  .  .  .  .  .  .  . 20	percent

	 After	sixth	scheduled	class		  .  .  .  .  .  .  .  .  .  .  .No	refund

	 Refunds	take	two	to	three	weeks	to	process .

TUITION, FEES, 
AND FINANCIAL AID

Tuition and Fees
The	schedule	of	tuition	and	fees	for	the	academic	year:

	 Application	for	matriculation		
	 (not	refundable)		  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .$60

	 Registration	per	semester		  .  .  .  .  .  .  .  .  .$25

	 Tuition	per	credit	 .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .$685

	 M .S .	in	Accounting	tuition	per	credit		$720

	 Continuing	Registration	Fee	  .  .  .  .  .  .  .  .$50

	 Change	of	course	fee	  .  .  .  .  .  .  .  .  .  .  .  .  .$10

	 Computer	lab	fee		 .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .$45

	 Commencement	fee		
	 (required	of	all	degree	recipients)		  .  .$150

	 Transcript		 .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .$4

	 Promissory	note	fee	  .  .  .  .  .  .  .  .  .  .  .  .  .  .$25

	 Returned	check	fee		  .  .  .  .  .  .  .  .  .  .  .  .  .$300

The	 University’s	 Trustees	 reserve	 the	 right	 to	 change	
tuition	 rates	 and	 the	 fee	 schedule	 and	 to	 make	 addi-
tional	changes	whenever	they	believe	it	necessary .

Full	 payment	 of	 tuition	 and	 fees,	 and	 authorization	
for	 billing	 a	 company	 must	 accompany	 registration .	
Payments	may	be	made	in	the	form	of	cash	(in	person	
only),	 check,	 money	 order,	 credit	 card	 (MasterCard,	
VISA,	or	American	Express),	or	online	payment	at	www .
fairfield .edu/bursar .	All	 checks	are	payable	 to	Fairfield	
University .

Degrees	will	not	be	conferred	and	transcripts	will	not	be	
issued	until	 students	have	met	all	 financial	obligations	
to	the	University .		

Deferred Payment
During	 the	 fall	and	spring	semesters,	eligible	students	
may	defer	payment	on	tuition	as	follows:

1 .		 For	students	taking	fewer	than	six	credits:	At	regis-
tration,	the	student	pays	one-half	of	the	total	tuition	
due	plus	all	fees	and	signs	a	promissory	note	for	the	
remaining	tuition	balance .	The	promissory	note	pay-
ment	due	date	varies	according	to	each	semester .

2 .		 For	students	taking	six	credits	or	more:	At	registra-
tion,	the	student	pays	one-fourth	of	the	total	tuition	
due	plus	all	fees	and	signs	a	promissory	note	to	pay	
the	remaining	balance	in	three	consecutive	monthly	
installments .
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Financial Aid
Dolan School of Business Graduate 
Assistantships 
Graduate	Assistantships	are	awarded	to	full-time	gradu-
ate	students	 in	the	School	of	Business .	The	assistant-
ships	 are	 designed	 for	 students	 to	 work	 directly	 with	
faculty	and	the	Dean’s	Office .	The	graduate	assistants	
may	 be	 involved	 in	 gathering	 background	 informa-
tion	 for	 study,	 compiling	 data,	 organizing	 literature	 for	
review	 and	 other	 projects	 as	 assigned .	 The	 graduate	
assistants	 may	 also	 help	 faculty	 inside	 and	 outside	
the	 classroom	 to	 proctor	 exams,	 assist	 with	 grading,	
organize	and	prepare	the	classroom	prior	to	class	meet-
ings,	and	 informally	work	with	undergraduate	students	
seeking	 extra	 help .	 Usually,	 the	 candidate	 will	 hold	 a	
baccalaureate	degree	in	the	academic	area	assigned	to	
as	a	graduate	assistant .	

Federal Stafford Loans 
Under	 this	 program,	 graduate	 students	 may	 apply	 for	
up	 to	$20,500	per	academic	 year,	 depending	on	 their	
educational	costs .	Students	demonstrating	need	(based	
on	 federal	 guidelines)	 may	 receive	 up	 to	 $8,500	 of	
their	annual	Stafford	Loan	on	a	subsidized	basis .	Any	
amount	of	the	first	$8,500	for	which	the	student	has	not	
demonstrated	need	(as	well	as	 the	remaining	$12,000	
should	they	borrow	the	maximum	loan),	would	be	bor-
rowed	on	an	unsubsidized	basis .

When	 a	 loan	 is	 subsidized,	 the	 federal	 government	
pays	 the	 interest	 for	 the	 borrower	 as	 long	 as	 he	 or	
she	remains	enrolled	on	at	 least	a	half-time	basis	and	
for	 a	 six-month	 grace	 period	 following	 graduation	 or	
withdrawal .	When	a	loan	is	unsubsidized,	the	student	is	
responsible	for	the	interest	and	may	pay	the	interest	on	
a	monthly	basis	or	opt	 to	have	 the	 interest	capitalized	
and	added	to	the	principal .

How to Apply
To	apply	for	a	Federal	Stafford	loan,	apply	online	at:

http://www .fairfield .edu/loans .html

Follow	 the	 instructions	on	how	 to	set	up	your	account	
online	and	apply	for	a	Federal	Stafford	online .

After	 successfully	 applying	 for	 your	 Federal	 Stafford	
loan	online,	you	can	electronically	sign	(E-sign)	the	loan	
online .	However,	if	you	do	not	want	to	use	E-Sign,	you	
can	still	print	out	the	MPN,	sign	it,	and	mail	it	directly	to	
your	lender	at	the	address	they	list	on	the	MPN .

*Stafford	Loan	Borrowers	must	have	a	current	FAFSA	
form	on	 file	and	have	completed	Entrance	Counseling	
online	(while	completing	the	MPN)	before	your	loan	can	
disburse .	 To	 apply	 online	 for	 the	 FAFSA	 go	 to:	 www .
fafsa .ed .gov	(Fairfield’s	school	code	is	001385) .

If	you	have	any	questions,	please	call	the	Financial	Aid	
Office	at	(203)	254-4125	or	finaid@mail .fairfield .edu .

Approved	 loans	 will	 be	 disbursed	 in	 two	 installments .	
Receipt	 of	 financial	 aid	 requires	 full	 matriculation	 in	 a	
degree	program .

Alternate Loans 
These	 loans	 help	 graduate	 and	 professional	 students	
pay	 the	 cost	 of	 attending	 the	 University .	 For	 further	
information	view	online	at:	 http://www .fairfield .edu/gra-
dadmission/gfa_loans .html,	 or	 contact	 the	 office	 at	
(203)	254-4125	or	finaid@mail .fairfield .edu .	

 

Tax Deductions
Treasury	 regulation	 (1 .162 .5)	 permits	 an	 income	 tax	
deduction	 for	 educational	 expenses	 (registration	 fees	
and	the	cost	of	travel,	meals,	and	lodging)	undertaken	
to:	maintain	or	improve	skills	required	in	one’s	employ-
ment	 or	 other	 trade	 or	 business;	 or	 meet	 express	
requirements	 of	 an	 employer	 or	 a	 law	 imposed	 as	 a	
condition	to	retention	of	employment	job	status	or	rate	
of	compensation .

Veterans
Veterans	 may	 apply	 educational	 benefits	 to	 degree	
studies	pursued	at	Fairfield	University .	Veterans	should	
submit	 their	 file	 numbers	 at	 the	 time	 of	 registration .	
The	 University	 Registrar’s	 office	 will	 complete	 and	
submit	 the	 certification	 form .	 Fairfield	 University	 has	
also	 announced	 a	 new	 Veterans	 Pride	 Program	 that	
offers	 qualifying	 veterans	 tuition-free	 enrollment	 at	
Fairfield .	To	learn	more	about	Fairfield’s	Veterans	Pride	
Program,	please	go	to:	www .fairfield .edu/veterans .



DEPARTMENT CHAIRS

40      School of Business Administration and Faculty

Bharat B. Bhalla   
	 Professor of Finance
	 B .A .,	Punjab	University
	 MBA,	Delhi	University
	 Ph .D .,	Cornell	University

Mousumi Bhattacharya
	 Associate Professor of Management
	 B .A .,	MBA,	Jadavpur	University
	 Ph .D .,	Syracuse	University

Bruce Bradford
	 Associate Professor of Accounting
	 B .S .,	M .S .,	Ph .D .,	Virginia	Polytechnic	Institute
	 and	State	University
	 MBA,	Arkansas	State	University
	 D .B .A .,	University	of	Memphis
	 C .P .A .,	Arkansas

Gerard M. Campbell
	 Associate Professor of Information Systems and 

Operations Management
	 B .S .,	Columbia	University
	 MBA,	University	of	Connecticut
	 M .S .,	Rensselaer	Polytechnic	Institute
	 Ph .D .,	Indiana	University

Paul Caster
	 Associate Professor of Accounting
	 B .S .,	Lehigh	University
	 MBA,	University	of	Chicago
	 Ph .D .,	University	of	North	Texas
	 C .P .A .,	New	Jersey	(Inactive)

Gerald O. Cavallo
	 Associate Professor of Marketing
	 B .B .A .,	Pace	University
	 MBA,	Columbia	University
	 MBA,	Ph .D .,	City	University	of	New	York

J. Michael Cavanaugh
	 Associate Professor of Management
	 B .A .,	St .	Francis	College
	 B .S .,	Baylor	College	of	Medicine
	 M .S .,	Georgetown	University
	 MBA,	Rensselaer	Polytechnic	Institute
	 Ph .D .,	University	of	Massachusetts

Arjun Chaudhuri
	 Rev. Thomas R. Fitzgerald, S.J., 

Professor of Marketing
	 B .A .,	M .A .,	Calcutta	University
	 M .A .,	Ph .D .,	University	of	Connecticut

FACULTYCHARLES F. DOLAN 
SCHOOL OF BUSINESS
ADMINISTRATION

Norman A. Solomon, Ph.D.  
Dean

Myrsini Papoutsis, M.S.
 Assistant Dean, Director of Graduate Programs

Heather Petraglia, M.A. 
 Assistant Dean, Director of Undergraduate 

Programs

Bruce Bradford, Ph.D., CPA   
Director of Research

Kathleen J. Tellis  
Director of Internships

Dawn Massey   
Coordinator, Graduate Accounting Programs

Greg Koutmos  
Coordinator, Graduate Finance Programs

Joan L. Van Hise, CPA 
 Accounting

Walter F. Hlawitschka, Ph.D.
 Finance

Christopher L. Huntley, Ph.D.
 Information Systems and Operations Management

Donald E. Gibson, Ph.D.
 Management

Mark Ligas, Ph.D.
 Marketing
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Christopher L. Huntley
	 Chair, Information Systems and Operations 

Management
	 Associate Professor of Information Systems and 

Operations Management
	 B .S .,	M .S .,	Ph .D .,	University	of	Virginia

Gregory D. Koutmos
	 Gerald M. Levin Professor of Finance
 Coordinator, Graduate Finance Programs
	 B .S .,	Graduate	School	of	Business	Studies,	

Athens,	Greece
	 M .A .,	City	College	of	City	University	of	New	York
	 Ph .D .,	Graduate	School	and	University	Center,	City	

University	of	New	York
	
Nikiforos Laopodis
	 Associate Professor of Finance
	 B .Sc .,	The	Graduate	Industrial	School	of	

Thessaloniki,	Greece
	 M .A .,	Morgan	State	University
	 Ph .D .,	The	Catholic	University	of	America

Patrick S. Lee
	 Associate Professor of Operations Management 

and Information Technology
	 A .B .,	Berea	College
	 M .S .,	Ph .D .,	Carnegie	Mellon	University

Sooyeon Nikki Lee-Wingate
	 Assistant Professor of Marketing
	 B .B .A .,	MBA,	Seoul	National	University
	 Ph .D .,	M .Phil .,	New	York	University

Mark Ligas
	 Chair, Marketing
 Associate Professor of Marketing
	 B .A .,	University	of	Pennsylvania
	 M .S .,	Pennsylvania	State	University
	 Ph .D .,	University	of	Connecticut

Lisa A. Mainiero
	 Professor of Management
	 B .A .,	Smith	College
	 M .A .,	Ph .D .,	Yale	University

Valeria Martinez
	 Assistant Professor of Finance
	 B .S .,	Instituto	Technologico	Autonomo	de	Mexico
	 M .S .,	University	of	Warwick,	England
	 Ph .D .,	University	of	Texas	at	San	Antonio

Dawn W. Massey
	 Professor of Accounting
 Coordinator, Graduate Accounting Programs
	 B .S .,	MBA,	Fordham	University
	 Ph .D .,	University	of	Connecticut
	 C .P .A .,	Connecticut

Thomas E. Conine Jr.
	 Professor of Finance
	 B .S .,	University	of	Connecticut
	 MBA,	Ph .D .,	New	York	University

Michael P. Coyne
	 Associate Professor of Accounting
	 B .S .,	Fairfield	University
	 MBA,	New	York	University
	 Ph .D .,	University	of	Connecticut
	 C .P .A .,	New	York

JoAnn Drusbosky
	 Visiting  Assistant Professor of Accounting
	 B .S .,	Villanova
	 M .S .,	University	of	New	Haven
	 C .P .A .,	Pennsylvania

Ahmed Ebrahim
	 Assistant Professor of Accounting
	 B .S .,	M .S .,	Mansoura	University	(Egypt)
	 MBA,	Ph .D .,	Rutgers	Business	School
	 C .P .A .,	Florida

Catherine Connelly Giapponi
	 Assistant Professor of Management
	 B .A .,	Providence	College
	 MBA,	University	of	Connecticut
	 Sc .D .,	University	of	New	Haven

Donald E. Gibson
	 Chair, Management
 Professor of Management
	 B .S .,	University	of	California
	 M .A .,	San	Francisco	State	University
	 MBA,	Ph .D .,	University	of	California	at	Los	Angeles

Mousumi Bose Godbole
	 Assistant Professor of Marketing
	 B .S .,	University	of	Calcutta
	 M .S .,	University	of	Calcutta
	 MBA,	Ecole	Nationale	des	Ponts	et	Chaussees
	 Ph .D .,	Louisiana	State	University

Xin (James) He
	 Professor of Information Systems and
 Operations Management
	 B .S .,	Zhejiang	University
	 MBA,	Shanghai	University
	 Ph .D .,	Pennsylvania	State	University

Walter F. Hlawitschka
	 Chair, Finance
 Associate Professor of Finance
	 B .S .,	MBA,	Cornell	University
	 M .A .,	Ph .D .,	University	of	Virginia



David P. Schmidt
	 Associate Professor of Ethics
	 B .S .,	Illinois	State	University
	 M .A .,	M .A .,	Ph .D .,	University	of	Chicago

Norman A. Solomon
	 Dean, Dolan School of Business
 Professor of Management
	 B .S .,	Cornell	University
	 M .A .,	Ph .D .,	University	of	Wisconsin

Debra M. Strauss
	 Assistant Professor of Business Law
	 B .A .,	Cornell	University
	 J .D .,	Yale	University

Mukesh Sud
	 Assistant Professor of Management
	 B .T .,	Indian	Institute	of	Technology
	 Ph .D .,	Indian	Institute	of	Management

Winston Tellis
	 Stephen and Camille Schramm   

Professor of Business
	 B .C .,	University	of	Bombay
	 M .A .,	Fairfield	University
	 A .B .D .,	Stevens	Institute	of	Technology
	 Ph .D .,	Nova	Southeastern	University

Cheryl L. Tromley
	 Professor of Management
	 B .A .,	Michigan	State	University
	 M .A .,	Florida	Atlantic	University
	 Ph .D .,	Yale	University

Michael T. Tucker
	 Professor of Finance
	 B .A .,	Washington	College
	 MBA,	D .B .A .,	Boston	University

Joan L. Van Hise
 Chair, Accounting
 Associate Professor of Accounting
	 B .S .,	MBA,	Fordham	University
	 Ph .D .,	New	York	University
	 C .P .A .,	New	York

Vishnu Vinekar
	 Assistant Professor of Information Systems and 

Operations Management
	 B .S .,	Manipal	Institute	of	Technology,	India
	 M .S .,	Texas	A&M	International	University
	 Ph .D .,	University	of	Texas	at	Arlingtonn

John B. McDermott
	 Associate Professor of Finance
	 B .S .,	U .S .	Coast	Guard	Academy
	 MBA,	Columbia	University
	 Ph .D .,	University	of	Connecticut

Sharlene A. McEvoy
	 Professor of Business Law
	 B .A .,	Albertus	Magnus	College
	 M .A .,	Trinity	College
	 J .D .,	University	of	Connecticut
	 Ph .D .,	University	of	California	at	Los	Angeles

Camelia Micu
	 Assistant Professor of Marketing
	 B .S .,	M .S .,	Polytechnic	University,	Romania
	 Ph .D .,	University	of	Connecticut

Yasin Ozcelik
 Assistant Professor of Information Systems and 

Operations Management
	 B .S .	Bilkent	University
	 M .S .,	Ph .D .,	Purdue	University

Milo W. Peck Jr.
	 Assistant Professor of Accounting
	 A .B .,	Middlebury	College
	 M .S .,	Northeastern	University
	 J .D .,	Suffolk	University
	 LL .M .,	Boston	University
	 C .P .A .,	Massachusetts

Patricia M. Poli
	 Associate Professor of Accounting
	 B .S .,	University	of	Connecticut
	 M .Phil .,	Ph .D .,	New	York	University
	 C .P .A .,	Connecticut

Rajasree K. Rajamma
	 Assistant Professor of Marketing
	 B .S .,	Kerala	University,	India
	 MBA,	Cochin	University	of	Science	&	Technology,	

India
	 MBA,	Indiana	University
	 Ph .D .,	University	of	North	Texas

Katsiaryna Salavei
	 Assistant Professor of Finance
	 B .S .,	The	Belarussian	State	University	of	

Informatics	and	Radioelectronics,	Belarus
	 B .A .,	Hartwick	College
	 Ph .D .,	University	of	Connecticut

Carl A. Scheraga
	 Professor of Business Strategy and Technology 

Management
	 Sc .B .,	M .A .,	Brown	University
	 Ph .D .,	University	of	Connecticut
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Faculty Emeriti
 
Henry E. Allinger 
Assistant Professor of Accounting, Emeritus

Robert L. DeMichiell  
Professor of Information Systems, Emeritus

Lucy V. Katz    
Professor of Business Law, Emerita

Robert W. Kravet    
Assistant Professor of Accounting, Emeritus

Suzanne D. Lyngaas  
Assistant Professor of Accounting, Emerita

R. Keith Martin  
Professor of Information Systems and Operations 
Management, Emeritus

Roselie McDevitt  
Assistant Professor of Accounting, Emerita

Richard F. Tyler  
Assistant Professor of Management, Emeritus
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ADVISORY COUNCIL

William L. Atwell 
President

	 CIGNA	International
	 Two	Liberty	Place	TL	18Q
	 Philadelphia,	PA		19192

Christopher S. Cardell
	 155	Hilltop	Circle
	 Trumbull,	CT	06611

Frank Carroll III ’89
	 Managing	Director
	 Oaktree	Capital	Management	LP
	 Stamford,	CT	06901

Sheila J. Clancy ’91
	 Managing	Director
	 Pequot	Capital	Management	Inc .
	 Westport,	CT	06880

Hugh Davis ’95
	 Executive	Vice	President
	 Greenfield	Online
	 21	River	Road
	 Wilton,	CT	06897

Christopher Demarais ’93
	 Senior	Vice	President	of	Institutional	Marketing
	 Gabelli	Asset	Management	Co .
	 Rye,	NY	10580

Michael Ferrante
	 Executive	Vice	President
	 Chief	of	Operations
	 MultiPlan	Inc .
	 New	York,	NY	10003

Neal D.E. Griffin
	 Senior	Managing	Director
	 Head	of	Institutional	Equity	Trading
	 Institutional	Strategy	and	Investment	Group,	Inc .
	 New	York,	NY	10019

Robert J. Haller
	 Vice	President	-	Controller
	 Wyeth	Pharmaceuticals
	 500	Arcola	Road
	 Collegeville,	PA	19426

Kevin Kelleher ’76
	 President	&	Chief	Executive	Officer
	 Cartus	Inc .
	 Danbury,	CT

Paul LaViolette
	 Venture	Partner
	 SV	Life	Sciences
	 Boston,	MA	02109

Christopher McCormick ’77
	 President	&	Chief	Executive	Officer
	 LL	Bean
	 Freeport,	ME	04033

Andrew McMahon ’89
	 Executive	Vice	President	&	COO	Retail	Distribution
	 AXA	Equitable	Life	Insurance
	 New	York,	NY	10104

Robert McMahon
	 Managing	Director
	 National	Restructuring	Finance	Group
	 GE	Corporate	Lending
	 Norwalk,	CT	06851

John R. O’Neil
	 Partner,	Americas’	Director	-	Private	Equity
	 Ernst	&	Young
	 New	York,	NY	10036

Kevin Piccoli ’79
	 Executive	Vice	President	&	Chief	Auditor
	 The	Bank	of	New	York	Mellon
	 New	York,	NY	10286

Ernest Pittarelli
	 Chief	Operating	Officer
	 Sailfish	Capital
	 Stamford,	CT	06824

Joseph D. Sargent ’59
	 90	Lancelot	Road
	 Fairfield,	CT	06824

Maive Scully ’76
	 Senior	Vice	President	&	Chief	Financial	Officer
	 GE	Money
	 Stamford,	CT	06927

Kevin Shea ’87
	 Vice	President
	 Goldman	Sachs
	 New	York,	NY	10004

Steven Siwinski
	 Partner,	Transaction	Advisory	Services
	 Ernst	&	Young
	 New	York,	NY	10036

Christopher J. Stephens, Jr.
	 Senior	Vice	President
	 Finance	and	CFO
	 Barnes	Group	Inc .
	 Bristol,	CT	06011

(As of December, 2009)
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Jeffrey P. von Arx, S.J., Ph.D.
 President
 William H. Weitzer, Ph.D.
  Executive Vice President
 Charles H. Allen, S.J., M.A.
  Executive Assistant to the President
 James M. Bowler, S.J., M.A.
  Facilitator of Jesuit and Catholic Mission
  and Identity
 Gerald R. Blaszczak, S.J., Ph.D.
  University Chaplain

Paul J. Fitzgerald, S.J., D. ès L., S.T.D.
 Senior Vice President for Academic Affairs
 Mary Frances A.H. Malone, Ph.D.
  Associate Vice President for Academic Affairs
 Judith Dobai, M.A.
  Associate Academic Vice President for   

 Enrollment Management
 Robbin D. Crabtree, Ph.D.
  Dean, College of Arts and Sciences
 Norman A. Solomon, Ph.D.
  Dean, Charles F. Dolan School of Business
 Susan D. Franzosa, Ph.D.
  Dean, Graduate School of Education   

 and Allied Professions
 Edna F. Wilson, Ed.D.
  Dean, University College
  Associate Vice President for Global   

 Relationships and Community Engagement
 Evangelos Hadjimichael, Ph.D.
  Dean, School of Engineering
 Jeanne M. Novotny, Ph.D.
  Dean, School of Nursing

Mark C. Reed ’96, Ed.D., MBA
 Vice President for Administrative Services
 and Student Affairs
 Thomas C. Pellegrino ’90, Ph.D., J.D.
  Associate Vice President for Student Affairs
  and Dean of Students
 Larri W. Mazon, MSW
  Director, Institutional Diversity and Initiatives
 David W. Frassinelli, M.S. ’92
  Assistant Vice President and   

 Director of Facilities Management 
 Michael J. Doody, S.J., M.Div., MBA
  Director of Campus Ministry
 Eugene P. Doris, M.A.T.
  Director of Athletics

William J. Lucas ’69, MBA
 Vice President for Finance and Administration
 and Treasurer
 Michael S. Maccarone, M.S.
  Associate Vice President for Finance

Stephanie B. Frost, M.A.
 Vice President for University Advancement
 Michael T. Boyd, M.Ed.
  Associate Vice President for Individual Giving

James A. Estrada, M.A., M.L.I.S.
 Vice President for Information Services and 

University Librarian

Rama Sudhakar, M.A.
 Vice President for Marketing and Communications

Administrators Emeriti

Aloysius P. Kelley, S.J., Ph.D.
 1979-2004
 President Emeritus

Barbara D. Bryan, M.S.
 1965-1996
 University Librarian, Emerita

Phyllis E. Porter, MSN
 1970-1989
 Associate Professor of Nursing, Emerita
 Dean, School of Nursing, Emerita

António Simões, Ed.D.
 1991-2006
 Dean, Graduate School of Education   

and Allied Professions, Emeritus

FAIRFIELD UNIVERSITY
ADMINISTRATION
2009-10
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BOARD OF TRUSTEES

William	L .	Atwell,	P’08
John	F .	Baldovin,	S .J .
Terrence	A .	Baum,	S .J .
Thomas	G .	Benz,	S .J .
Stephen	E .	Bepler
Joseph	F .	Berardino	’72
Joseph	R .	Bronson	’70
Frank	J .	Carroll	III	’89
David	H .	Chafey	Jr .	’76
Kevin	M .	Conlisk	’66
Timothy	J .	Conway	’76
Thomas	A .	Franko	’69
Michael	J .	Garanzini,	S .J .
Peter	Gillen	’68
Patricia	Glassford	’85
Paul	J .	Huston	’82,	Chairman
Brian	P .	Hull	’80
Jack	L .	Kelly	’67,	P’96
Susan	Robinson	King,	M .A .	’73
Ned	C .	Lautenbach
Stephen	M .	Lessing	’76
William	K .	Lisecky
Michele	Macauda	’78,	P’09
William	A .	Malloy	’80,	P’11
Michael	E .	McGuinness	’82,	P’09
John	C .	Meditz	’70
Elner	L .	Morrell	’81,	P’03
Most	Reverend	George	V .	Murry,	S .J .
Christopher	C .	Quick	’79
Lawrence	C .	Rafferty	’64,	P’03
Rosellen	W .	Schnurr	’74
Eileen	Rominger	’76
Jeffrey	P .	von	Arx,	S .J .,	President

Trustees Emeriti
Charles	F .	Dolan
Aloysius	P .	Kelley,	S .J .
Roger	M .	Lynch
Francis	J .	McNamara,	Jr .
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