


Teuta, the Ancient Illyrian warrior queen who reigned during the 3rd century BC,
is one of the most enduring symbols of Albania. For Albanians, she represents
fortitude and courage in times of change. During her brief reign as regent for her
son, not only did she significantly expand Albanian territory, but she also brought
the Albanians into contact with the civilizing influences of the Roman Republic
and its democratic traditions for the first time. In recognition of her virtues and
contributions to Albania as a source of inspiration to the modern-day Republic
of Albania, Banka Kombetare Tregtare has chosen Queen Teuta as its emblem.

A symbol of Albania’s proud heritage
and independent spirit,

Queen Teuta represents BKT’s
commitment to helping to build a

brighter future for Albania.
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2009 Financial Highlights

TOTAL ASSETS

$ 1,340 MILLION

CUSTOMER
DEPOSITS

$ 1,167 MILLION

NUMBER OF
BRANCHES

68 (INCLUDING KOSOVO)

2007 2008 2009

$1,161m
$1,340m

$1,200m

2007 2008 2009

$84m
$95m

$64m

2007 2008 2009

$20m

$13m

$17m

2007 2008 2009

30%

13%

42%

2007 2008 2009

$338m
$386m

$494m

2007 2008 2009

$1,126m $1,048m
$1,167m

2007 2008 2009

62
68

37

2007 2008 2009

17% 18%

13%
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SHAREHOLDERS’
EQUITY

$ 95 MILLION

LOANS TO
CUSTOMERS

$ 494 MILLION

NET PROFIT

$ 13 MILLION

RETURN ON
EQUITY

13%

CAPITAL
ADEQUACY RATIO

13%



Full ownership by the Çal›k Group
not only reinforces BKT's financial

strength, international reach and
reputation, but will also allow the

Bank to profit from the Group’s know-
how across a broad range of sectors.
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On June 30, 2009, Çal›k Financial Services, a subsidiary of Turkey's Çal›k Holding, became the sole
and full owner of BKT Bank, further underlining the Group’s commitment both to regional expansion
and to the Albanian market.

Çal›k Financial Services is the financial arm of Çal›k Holding, a diversified conglomerate based in
Istanbul, Turkey which employs nearly 20,000 people in the fields of finance, energy, textiles, construction,
logistics, telecommunications and media. With assets of US$ 4.4 billion, full ownership by Çal›k not only
reinforces BKT's financial strength, international reach and reputation, but will also allow the Bank to
profit from Çal›k’s know-how across a broad range of sectors, as well as generate opportunities for
mutually beneficial alliances between our Bank and other members of the Çal›k Group of Companies.

Shareholding Structure



The BKT Board of Directors draw on
a wealth of knowledge, experience
and insight to chart the Bank's future

course and formulate strategies
designed to ensure that it remains

an innovator and leader.
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Seyhan Pencapl›gil
CEO & Board Member

‹zzet Serhat Demir
Board Member

‹smail Hakk› Ergener
Board Member

Mehmet Ertu¤rul Gürler
Vice Chairman

Mehmet Usta
Chairman
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BKT's senior management embody the
Bank's drive for excellence in every field
of activity. The Bank’s senior managers
have been with BKT for many years, and
the long tenures of these professionals

create a management continuity that
contributes significantly to the Bank’s

success.
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Seyhan Pencapl›gil
CEO and Board Member

Spiro Brumbulli
BKT - Kosovo

Managing Director

Abdurrahman Balk›z
Operations Group

Group Head

Bülent Kasac›
Risk Management Group

Group Head

Pekhan ‹flipek
Commercial & Corporate

Banking Group - Group Head

Kaan Pekin
Treasury & Financial Institutions

Group - Group Head

Natasha Ahmetaj
Network Division

Division Head

Skënder Emini
Financial Control, Planning &

Reporting Division - Division Head

Cüneyt Erigüç
Retail Banking Group

Group Head

Ercüment Korkut
Executive Audit Committee

Member
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The International Finance Corporation and European
Bank for Reconstruction and Development transferred
their shares in Banka Kombetare Tregtare (BKT) to
Çal›k Financial Services as of June 30, 2009, and all
approvals for the transfer have been obtained. A
new Board of Directors was selected following the
transfer, which I am happy to report has dedicated
itself with renewed vigor and focus to establishing
BKT as one of the most important players in the
Albanian and regional financial markets.

The Board moved quickly to define and agree upon
a realistic development strategy, which we believe
constitutes the Bank's best guarantee of impressive
but sustainable growth. This strategy will initially
focus on increasing business volumes with Turkey,
backed now by our full ownership by one of that
country's most prominent conglomerates, the Çal›k
Group, as well as on increasing returns on FX
placements. At the same time, we will work to
enhance the Bank's Financial Institution activities,
with the aim of providing BKT the international
recognition and credit limits it both needs and
deserves. Previously, this was a secondary priority
for BKT, because the Bank had no need to fully
utilize  such limits and because they were either
unavailable due to Albania's country limit restrictions,
or, when available, prohibitively expensive. Today,
BKT is one of the few banks in Albania that has clean
lines from the major international banks and which
is a participant in the IFC Global Trade Finance
Program. We must continue to build on these
strengths and use them to our fullest advantage.

In 2009, BKT began taking assertive steps toward
the full implementation of this strategy. The FI
department made several correspondent visits to
Austria and Germany, where treasury-related issues,
cash and trade finance and MM lines were discussed.
BKT also became a member of the Brussels-based
World Savings Bank Institute and the European
Savings Banks Group, representing both Albania
and Kosovo. Membership in  these organizations
enhances BKT's ties to the global finance industry.

Our bottom line has been positively affected by
expanding our previously limited relationships with
Turkish banks and companies. This business grew
significantly in the second half, with lending to Turkish
companies reaching US$ 152 million by the end of
2009. Of our total US$ 358 million loan portfolio,
some 15%, or US$ 55 million, consisted of loans to
Turkish companies. We see lending to Turkish
companies as an avenue for rapid growth for BKT,
because this is an area where we have unique
qualifications and contacts, particularly as Turkish
companies become involved in infrastructure and
development projects in both Albania and Kosovo.
As tenders are awarded for the international airport
in Kosovo, highway expansion in Albania and other
major infrastructure projects, BKT will be ideally
placed to provide financing for these projects, which
we hope proves a high-profile source of growth both

for the Bank and also for the economies of these
two countries.

From an organizational perspective, in addition to
the reconstitution of the Board, another major change
involved the merger of the Compliance and Control
Division into the Internal Audit Division, which now
reports directly to the Board through the Audit
Committee. This structure has been effective since
October 2009 and is in line with international best
practice.

Overall, 2009 was a good year for the Bank, although
our many achievements were not reflected to the
extent we would have liked in our profitability. But
by remaining the most liquid bank in the market
during 2009, and earning the distinction of being the
only bank that not only did not halt lending but rather
continued actively to extend new loans, we increased
market share in both Albania and Kosovo. This
strategy bolstered our reputation for strength and
allowed us to handpick the best corporate customers
in Albania, as well as setting the foundations for
many successes to come. These were highlighted
with BKT being named “Best Bank in Southeastern
Europe” by Finance Central Europe and our CEO,
Seyhan Pencapl›gil, receiving much-deserved
recognition as the region's best banker.

Meanwhile, our investments in Kosovo are yielding
exciting results. Not only has growth been rapid but
in a more concrete measure of our performance, we
achieved operational profitability a full year earlier
than expected.

Throughout 2009, BKT continued its commitment
to corporate social responsibility and, in particular,
to educating Albania’s next generation of financial
professionals. Our scholarship programs with the
Tirana University Faculty of Economics and Durres
University have, over the years, helped to educate
talented young students as well as provided them
with guaranteed employment upon graduation. In
2009, more than 50 students benefitted from BKT
sponsored scholarships, which have become an
integral part of our bank’s heritage and role as a
responsible corporate citizen.

At the close of my first message as Chairman, I can
say that it is an honor to represent this Bank and its
many devoted managers and employees, and that
I very much look forward to addressing you a year
from now with our results for 2010, which I am
confident it will be an even greater pleasure to share
with you.

Sincere regards,

Mehmet Usta
Chairman of the Board
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As the financial crisis of 2008 transformed itself into
a full-blown economic crisis in 2009, we were able
to reap the benefits of our readiness. Thus, we grew
our deposits by 16 percent in real terms, in a market
where deposits in the overall system have not
appreciably increased since 2007. This was a result
of our prescient liquidity risk management policy,
and has brought our market share in deposits to an
all-time high of 16.7 percent, corresponding to an
increase of more than 200 basis points over
end-2008.

BKT was the only major bank in Albania with the
resources and confidence to expand its loan book
in 2009. Our total loans increased by 32 percent in
real terms, against a market increase of seven
percent. This brings our market share to 10.9 percent,
an increase of more than 180 basis points from
end-2008. That we were by far the most liquid bank
in the system allowed us to choose the projects that
offer the most advantageous risk/return mix.  Non-
performing loan (npl) management remained a key
priority while growing the loan book, with the result
that BKT’s npl ratio remained virtually unchanged
from end-2008 against a brutal doubling of that in
the Bank’s peer group.

Retail Banking was very active in 2009, introducing
many brand-enhancing projects like multifunctional
ATMs, internet banking, credit cards with installments,
top-up payments and utility and other direct debit
payments. Our mobile banking system is nearing
completion as well, and will become operational in
2010.

The performance of BKT-Kosovo was one of the
highlights of the year, with break-even achieved one
year ahead of schedule. Equally gratifying, the bank
was voted the second best company in the service
sector by the Kosovo Ministry of Industry and Trade.
While on the subject of distinctions, I would also like
to note that BKT was named “Best Bank in South
East Europe” by Finance Central Europe Magazine,
earned a AAA rating (Alb) with stable outlook from
JCR-ER, and the highest rating, Strong-1, from the
Albanian Central Bank.

We opened seven more branches/agencies in 2009,
bringing our total network to 68, with Albania
accounting for 56 and Kosovo for 12.

While our high level of liquidity was an excellent
hedge in case the global economic downturn
worsened, it shaved points off of our return on equity
(RoE) and net profit for the year, which were
13 percent and US$13 million, respectively. Our RoE
remains far better than that prevailing in the Albanian
banking system, but it is nonetheless well below our
long-term average of 28 percent.

Best-in-class and best-in-country products and
services continue to be developed and implemented
at BKT, and we expect 2010 to be a year in which
many of the seeds sown during 2009 begin to bear
fruit. By increasing lending volume in 2009, we built
valuable market share that will underpin the double-
digit growth in lending targeted for 2010, while the
new customers acquired in 2009 will similarly be a
source of the strong growth we are targeting in
deposits.

We have set ourselves the objective of 28 percent
overall balance sheet growth, with deposits passing
the US$1.5 billion mark for the first time. The loan
book will grow at a more aggressive 43 percent,
reflecting our continued commitment to our two
countries of operation, even in difficult times. We
plan to earn a net profit of US$ 29 million and RoE
of 31 percent – which profitability will be more in line
with our performance over the last decade, as we
mark the 10th anniversary of BKT’s privatization.

Kind regards,

Seyhan Pencapligil
CEO & Board Member
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BKT was named “Best Bank in South East
Europe,” and naturally, was also named “Best
Bank in Albania,” by Finance Central Europe, a
U.K.-based publication devoted to providing in-
depth information on the financial sectors in
Central and Eastern European markets. CEO
and Member of the Board, Seyhan Pencaplıgil,
was also recognized for his outstanding
leadership and accomplishments at the helm of
BKT, being named “Best Banker” in the region
by the same publication.

Meanwhile, BKT maintained its AAA (Alb) credit
rating, the highest possible, from the Japan Credit
Rating Agency (JCR). It also received a rating
of  “1 out of 5”, again the highest possible rating,
from the Central Bank of Albania based on the
CAMELS ratings system, the same system used
by the U.S. government to rate the strength of
financial institutions.

BKT was recognized for outstanding service and
achievements in the financial sector by several
leading organizations and publications in 2009.
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In 2009, BKT became a member of both the Brussels-based World Savings Bank Institute and
the European Savings Bank Group, representing Albania and Kosovo. Membership in these
organizations further enhances the Bank's integration into the European and global financial
systems, while also providing more opportunities for BKT and its employees to stay abreast
of best practices in finance, remain current on new and proposed legislation and explore
opportunities for collaboration and knowledge sharing with other financial institutions.

The World Savings Bank Institute is the global representative of savings and retail banking
institutions, representing the interests of financial institutions in 92 countries at an international
level.

The European Savings Bank Group is a European banking association representing members’
interests at all EU institutions.

WSBI & ESBG Membership
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BKT became a member
of both the Brussels-based

World Savings Bank Institute and
the European Savings Bank Group.
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Stronger than expected results in Kosovo were one of the major highlights of BKT’s operations
in 2009. BKT-Kosovo achieved break-even in October 2009, one full year earlier than planned.
The Bank was also named first runner-up as “Best Company in the Services Sector in Kosovo,”
a commendation announced by the government through the Ministry of Industry and Trade.
Such achievements in such a short time frame - less than two years - bode  well for the future
of BKT in Kosovo.

BKT-Kosovo is the newest bank in the country, and 2009 could be considered its first full year
of operations with a full branch network, which by the end of the year had expanded by four
branches to a total of 12. The expansion in the branch network was accompanied by a dramatic
increase in market share in both lending and deposits. BKT’s position in the market was
strengthened, as was also the case in Albania, by the fact that during the crisis we were
Kosovo’s most liquid bank and were able to continue lending uninterrupted, enhancing
customer confidence and allowing us to acquire more of the most attractive business in
Kosovo.

BKT-Kosovo is already a leader in Kosovo in terms of financial product range, technology and
rates. Effective positioning of the brand has also established a widespread perception among
consumers that BKT is the best bank in the market for personal loans, auto loans, mortgages
and educational loans.
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BKT Kosovo
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Stronger than expected results in
Kosovo were one of the major

highlights of BKT’s operations in 2009.
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BKT-Kosovo achieved break-even
one full year earlier than planned.

The Bank was also named first
runner-up as “Best Company in the

Services Sector in Kosovo”.

15Annual Report 2009

Loans

2008 2009

9.69m

38.16m

2008 2009

8.38m

37.90m

Deposits

10

12

2008 20092008 2009

5.46m

6.20m

Shareholders’ Equity Number of Branches



BKT leads the way in the Albanian
plastic cards market with another

innovative product – the  “Prima
Card”, Albania’s first installment

card, targeting young, affluent and
lifestyle conscious consumers.
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Retail Banking



BKT continued to lead the way in the Albanian plastic cards market, launching another
innovative product – the  “Prima Card”. As its name says, the Prima Card is Albania’s first
installment card and targets young, affluent and lifestyle conscious Albanian consumers.

The launch of this product reinforces BKT's image as a cutting-edge bank committed to
providing its customers and the Albanian market with world-class service. Part of a longer-
term strategy that has a strong CRM component, the card also enhances customer satisfaction.

BKT card products are marketed under the standalone brand name, “Prima,” a strategy proven
to work in many leading card markets and the launch has been backed by attractive, high
profile advertising campaigns in print media, radio and television. Prima Cards are equipped
with the latest Chip & Pin technology and are accepted at ATM and POS locations worldwide,
anywhere the MasterCard symbol is displayed.

To expand the Prima installment card platform, we will add Visa POS acquiring to our portfolio
of services during 2010, allowing us to issue Visa-branded installment cards, further enhancing
the BKT/Prima brand's consumer appeal and utility.
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Credit Card Installments
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Prima Cards are equipped with Chip
& Pin technology and are accepted

at ATM and POS locations
worldwide.



BKT is the innovation leader in
internet banking in Albania. The

attractive, user-friendly BKT internet
banking site is fully functional and

offers the full range of banking
services.



In
te

rn
et

 B
ra

nc
h

In
te

rn
et

 B
ra

nc
h

Internet Branch

19Annual Report 2009

BKT is the technological leader in the still nascent category of internet banking in Albania. The
attractive, user-friendly BKT internet banking is fully functional, offering the full range of banking
services, backed by best-in-class security. The site requires no sign-up fees or branch visit
for registration in order to encourage maximum usage.

By offering customers the option to meet a significant portion of their financial needs online,
BKT has gained an important, marketable competitive advantage over the competition. We
believe that becoming pace-setter in this category demonstrates our belief in and respect for
the Albanian consumer, and the brand equity earned by offering consumers easy access to
the best technology will, we believe, become an increasingly key strength as internet access
improves and Albanian customers begin to demand the convenience of the most modern
banking services and applications.

The internet branch currently has a comparatively small number of users, but these are early
adapters, the people who in every market lead opinion and help to establish trends. Investments
made in helping them discover the convenience of internet banking will, in the long-term, pay
for themselves many times over. During 2010, we will continue to develop and expand the site
and encourage more and more customers to go online for their banking needs, with the aim
of spurring the modernization of banking practices in Albania, providing best-in-class customer
service and enhancing the value of the BKT brand by strengthening our reputation as a
technology leader.

By offering customers fully functional
online banking, BKT reasserted its
technological leadership and gained
an important competitive advantage.
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Expanded ATM Functionality

In line with our commitment to customer convenience and the latest technology, BKT introduced
a new class of ATMs in 2009 that are equipped with state-of-the-art security features, attractive
branding and a host of new functions. Customers can now access funds from four different bank
accounts denominated in different currencies at BKT network ATMs across the country, and can
also withdraw cash in either Lek or euros.

In addition to cash withdrawals, the new ATMs also allow customers to check account balances
and credit card limits, change their PINs, access account statements and view a list of their last
five transactions.
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Convenience at their fingertips…
BKT’s new ATMs offer enhanced

functionality and let customers
perform an expanded range of

transactions as well as withdraw
funds in their choice of Lek or euros.
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BKT continues to make life for our customers easier with products like our new top-up-payment
for mobile phones, introduced in 2009. This product allows Eagle Mobile dealers to load credits
to customers’ prepaid phone cards quickly and easily, and is being marketed in partnership
with Eagle Mobile, a subsidiary of our parent company, Çalık Holding.

Leveraging our superior technology, in 2010, this service will be expanded, allowing customers
to recharge their mobile phones via a variety of channels, including BKT ATMs and BKT
internet banking, eliminating the hassle of buying a phone card and entering in a code each
time credits run low.
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Top-Up Payment

BKT continues to make life easier
for our customers with products like
our new top-up-payment for mobile

phones, introduced in 2009.
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Corporate & Commercial Banking Highlights
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Corporate & Commercial Lending has always been on of BKT’s core business lines, and the
unique market conditions of 2009 gave the Bank ample opportunity to grow this area of its
business. The combination of superior financial strength and an exceptionally liquid balance
sheet made BKT the lender of choice for many of Albania’s top firms.

Lending grew by a remarkable 30 percent in 2009, a level more than four times growth in the
overall lending market. This blistering rate of growth was achieved at the same time that BKT
diversified its loan book and rebalanced its currency distribution, ensuring that its asset profile
not only increased in quantitative terms but also in qualitative terms.

Albania’s corporate and commercial lending market is a highly fragmented and relatively
mature one, so dramatic shifts in market share are both extremely difficult to achieve and quite
rare. Therefore, the 184 basis point increase in BKT’s market share to 10.93 percent is all the
more impressive and underlines the Bank’s effective management and proactive marketing
strategy.

As importantly, NPLs were in inverse proportion to growth in loans, rising just 9 basis points,
95 percent below the Bank’s peer group average increase of 428 basis points. This performance
is a testimony to BKT’s effective risk management, the emphasis the Bank places on high
levels of monetizable collateral and the quality of its customer base.

Corporate and commercial banking
and lending is at the core of what
BKT does, driving our transaction

volume, allowing us to invest in and
contribute to the development of

Albania and accounting for almost
two-thirds of our asset base.



Equally as important as the year’s numbers was an important first for Albania: the country’s
first municipal loan, extended by BKT to the Fushe-Kruja municipality. Infrastructure investment
and upgrading of the country’s local systems is a pressing issue in much of Albania, and it
is our expectation that this financial vehicle will be closely watched by other local and regional
governments. In the future, we will be looking to expand on this business line while also seeking
to take on projects that add value to the Albanian economy, including initiatives such as
funding for hydroelectric dams and other renewable electric power projects.
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BKT's Corporate Social Responsibility Projects in 2009 focused primarily on educational
programs aimed at providing opportunities to Albania's most promising students.

Each year, BKT attracts some of the best students from Tirana University's Faculty of Economics
and from Durres University to its internship program. Students who study under a BKT
scholarship are provided with the opportunity to gain real-world work experience at the Bank
and receive a guarantee of employment at the Bank upon completion of their studies. BKT
also has a joint program with Durres University and GTZ of Germany in which 40 outstanding
students study for an international degree while working part-time at the Bank.

These mutually beneficial arrangements continue to be a great source of enrichment both for
the students who join our program, as well as for the Bank, as it seeks to continuously expand
its cadre of talented and ambitious young employees.
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Corporate Social Responsibility Projects

BKT believes that education is the
number one ingredient in growth,

development and success. As part
of the Bank’s commitment to Albania,
every year BKT provides Albania’s

top university students with
scholarship and internship

opportunities.
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2010 Objectives

2010 will be a year in which BKT will return to high levels of profitability and growth. We plan
for our overall balance sheet to expand by 28 percent, with loans growing even more rapidly,
at 43 percent. This growth will be spurred by expanded deposits, which are expected to pass
the US$ 1.5 billion threshold for the first time in the Bank's history, with net profit and return
on equity targeted at US$ 29 million and 31 percent, respectively.

The Retail Banking Group will continue to launch new projects and build upon existing ones,
including installment cards, top-up payments and internet banking. Our mortgage portfolio
is targeted to increase 40 percent as market conditions improve, and we will add value to the
Prima brand and also expand our credit card revenue by becoming a Visa credit card acquiring
partner.

Corporate and Commercial Banking will continue to lend prudently, growing its portfolio by
41 percent. Trade finance will be the focus of the group in coordination with Financial Institutions.
An internal risk rating methodology, developed over the past year in line with best practice,
will also be implemented.

Treasury and Financial Institutions will continue to maximize returns on our investments. The
focus will be on increasing international awareness and recognition of the Bank, to be
demonstrated by larger trade finance and money markets lines.

Human Resources, under the Operations Group, will continue to recruit, train and cultivate
the best talent available. An added priority will be improving Disaster Recovery procedures
to ensure business continuity in adverse conditions, especially with regards to e-banking.

The Risk Management Group will continue to monitor and limit non-performing loans and
improve loan recovery, with the target of bringing the NPL ratio down by 150 basis points by
year-end.
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2010 Objectives

Financial Control, Planning and Reporting will finalize the certification of the ISO 9001:2008
Quality Management System. It will also improve upon existing fund transfer pricing to achieve
greater precision in branch profitability analysis.

The Network Division will focus on branch profitability, with the emphasis being on bringing
new branches and agencies up to acceptable profitability levels. Five new agencies are
targeted for 2010, one each in the Albanian cities of Vlora, Shkodra and Elbasan, and two in
Kosovo, bringing the total number of branches there to 14.

Capitalizing on its above-average
performance in 2009, BKT looks

forward to consolidating its gains in
2010, with aggressive targets in
every business unit designed to

maximize growth in market share
and shareholder profitability.
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Banka Kombetare Tregtare Sh.a.

Consolidated financial statements
for the year ended 31 December 2009

(with independent auditor’s report thereon)
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Independent Auditor’s Report

To the shareholder and management of
Banka Kombetare Tregtare Sh.a.

Tirana, 22 February 2010

We have audited the accompanying consolidated financial statements of Banka Kombetare Tregtare Sh.a. (ìthe Bankî),
which comprise the consolidated statement of financial position as at 31 December 2009, the consolidated statements
of comprehensive income, changes in equity and cash flows for the year then ended, and notes, comprising a summary
of significant accounting policies and other explanatory information.

Management’s Responsibility for the Financial Statements

Management is responsible for the preparation and fair presentation of these consolidated financial statements in
accordance with International Financial Reporting Standards. This responsibility includes: designing, implementing and
maintaining internal control relevant to the preparation and fair presentation of financial statements that are free from
material misstatements, whether due to fraud or error, selecting and applying appropriate accounting policies; and making
accounting estimates that are reasonable in the circumstances.

Auditors’ Responsibility

Our responsibility is to express an opinion on these consolidated financial statements based on our audit. We conducted
our audit in accordance with International Standards on Auditing. Those standards require that we comply with relevant
ethical requirements and plan and perform the audit to obtain reasonable assurance whether the financial statements
are free of material misstatement.

An audit involves performing procedures to obtain audit evidence about the amounts and disclosures in the financial
statements. The procedures selected depend on our judgment, including the assessment of the risks of material
misstatement of the financial statements, whether due to fraud or error. In making those risk assessments, we consider
internal control relevant to the entity’s preparation and fair presentation of the financial statements in order to design
audit procedures that are appropriate in the circumstances, but not for the purpose of expressing an opinion on the
effectiveness of the entity’s internal control. An audit also includes evaluating the appropriateness of accounting principles
used and the reasonableness of accounting estimates made by the management, as well as evaluating the overall
presentation of the financial statements.

We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis for our opinion.

Basis for Qualified Opinion

As explained in Note 3 (b), the Bank has treated its share capital issued in United States Dollars as a monetary item and
recognized the revaluation difference during the year ended 31 December 2009 as other comprehensive income. This
treatment is not in accordance with IAS 21, ‘The Effects of Changes in Foreign Exchange Rates’. Share capital should
be treated as a non-monetary item and carried at the exchange rate at the date of transaction. Accordingly, if share
capital was treated as a non-monetary item, the retained earnings at 31 December 2009 would be lower by USD 10,
308,086, the translation reserve would be higher by USD 5,475,088 and the net profit for the year then ended would be
higher by USD 4,832,998. This has no effect on total shareholders’ equity.

Qualified Opinion

In our opinion, except for the effect on the consolidated financial statements of the matter described in the Basis for
Qualified Opinion paragraph, the consolidated financial statements give a true and fair view of the consolidated financial
position of the Bank as at 31 December 2009, and of its consolidated financial performance and its consolidated cash
flows for the year then ended in accordance with International Financial Reporting Standards.

KPMG Albania Sh.p.k.
ìDeshmoret e Kombitî Blvd.
Twin Towers Building
Building 1, 13th floor
Tirana, Albania

KPMG Albania Sh.p.k.
“Deshmoret e Kombit” Blvd.
Twin Towers Buildings,
Building 1, 13th floor
Tirana, Albania
NIPT J91619001D

Telephone +355 4 2274 524
+355 4 2274 534

Telefax +355 4 2235 534
E-mail al-office@kpmg.com
Internet www.kpmg.al
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