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Foreword

‘This report presents findings from the British Crime Survey of the pumber of
people buying stolen goods and their characteristics. In addition,
informadon gatheved separately from in-depth interviews with a sample of
burglars, other thieves and handlers is used to produce & comprehensive
description of the way stolen goods are bought and sold. This is new and
valuable information which will further develop crime prevention policy
making and stimulare future policing inltiatives.

This report contdins a2 number of recommendstions for tackling different
types of stolen goods markets to reduce theft by reducing demand for stolen
goods. The Home Office Police Research Group is currently involved in the
implementation and evaluation of a market reduction demonstration project.

CHRIS LEWIS
Head of Offenders and Correctons
Home Office Reseanch and Statistics Directorate
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Glossary of terms

Adverse personal

Commercial fence

Forward stepwise

Hawking

Neighbourhood classificarion based on data from the
Census, used predominantly by marketers and
planners in Greax Britain for profiling purchusing and
lifestyle behaviour.

These three factors (ACORN category, drug problems
in neighbourhood and burglaries committed by locals)
were derived from logistic regression models and
were independently correlated with buying stolen
goods,

These three factors (lost wage, not managing on
income and not having contents insurance) were
derived from logistic regression models and were
independently correlated with buying stolen goods,

Retzaller dealing in stolen property from commercial
premises.

Cocalne rocks.

A dealer in stolen property

Logistic regression procedure for entering variables
inro a model (see Logstic negression).

Selling goodis, door to door, around pubs and cJubs or
on the street,

To Issue fictitious papers to obtain credit or money.
Thieves often refer o the use of stolen cheque books
and credit cards a3 'kiting’.
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Logistic regression Using this statistical technique you analyse data to

Residential feace

Sitaational crime

estimare Jdirectly the probability of a particular event
occurring.

Statistical procedure, such as Logistic regression, thar
allows for the examination of many variables together
and takes into account the correlations among
variables.

Neighbourhood dealer in stolen goods operating from
their own home or lock-up garage.

Comprises opportuniry-reducnon meastres that are
directed at specific forms of crime. Measures are
directed at design or manipulation of the immediate
environment to increase the effort and risks of crime
while reducing the rewards.

Slang for heroin.

Study of types or the correspondence between them.,
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Summary

‘The purpose of this report is to explore the cffects of the market for stolen
goads on levels of acquisitive crime. It examines the possibility of reducing
demand and supply in criminal markets 28 2 new method of crime control.

The study is based upon information obtained from the British Crime Survey
(BCS) and in-depth Interviews with thieves and other handlers of stolen
goods. It examines the narure and extent of the stolen goods problem and
reveals commonly used and successful methods of selling stolen goods. The
study, which deals with offender motivation as well as the vulnerability of
victims® possessions, found thar markets for stolen goods have considerable
influence upon decisions to begin and coatinue stealing.

The Market Reduction Approach, proposed in this study, aims to reduce
stolen goods markets by discouraging people from dezling in them. It
incorporates crime prevention methods designed to reduce opportunities
for crime, while tackling an important underlying 'social cause’ of theft.

Extent of the stolen goods problem

The BCS revealed that a large mumber of people are offered as well as buy
stolen goods. Those living in poorer arcas are more likely to be offered
stolen goods and buy them, and many mere believe that their neighbours
own stolen goods.

Findings from the BCS show that magpy members of the public knowingly
buy stolen goods:

« 11 percent of BCS respondents admitted buying stolen goods in the
past five years.

* 70 percemx thoughr thar some of their neighbours had stolen goods
such as VCRs and TVs in their homes.

« Almost half of males aged 16-24 belicved they had been offered or
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bought stolen goods.

More than twice as many males are offered stolen goods as females
and nearly twice as many males buy stolen goods.

30 percent of all males [ving in areas characterised by three adverse
area factors, and 40 percent of all maies with three adverse personal
wealth factors, knowingly bought what they thought to be stolen
goods.

Living in 2 househoid where the head was self-employed significantly
increased the likelihood of respondents saying they had bought stolen
goods. This finding was supported by in-depth interviews which
revealed thar sopall business owners are repeatedly targeted by thieves
asking them to buy stolen goods.

Stolen goods markets

Stolen property markets are for the most part like other illegal
markets: localised, fmgmented, ephemeral and undiversified!.

Different types of stolen goods are sold in particular ways. Jewellery
is usually sold to jewellers’ shops. Car stereos are often sold 10
Residentlal Fences and then through networks of friends; stolen
cheque books and credit cards are often sold to those who frequently
use drugs; shoplifters sell clothes and food doorto-door or around
pubs. Stolen cars - even those only a few years old - are frequently
sold to car breakers' yards.

Prices

Second-hand items are usuzlly sold by thieves for a third of the retail
value, If the thief sells 10 a Residential Fence, the fence usually sells
the item(s) to a consumer for half the retail value. Goods sold to
second-hand shops are usually sold on to the public for two thirds of
the retail value. Thieves selling gold jewellery to jewellery shops are

Stolen goods are not always sold to consumers for less than the retail
price. A Commercial Fence can sell stolen jewellery in their jeweller's




shop for the same price 25 legitimate jewellery: Corner shop owners
can do the same with packaged goods.

Issues of supply and demand

When new products such as video cassette recorders, moblle
telephones, personal compirters or camcorders come on the market,
they are frequendy targeted by thieves because they are smate-ofthe-
art, desirable and expensive. It is easier to find buyers for these
preducts among those who cannot afford or are unwilling to pay high
street prices.

Small business owners are frequently offered stolen goods by people
they have never met before.

Partculardy active and efficient fences tend to encourage thleves to
increase their offending.

Experienced and prolific thieves, particularly the drug users
interviewed, were proactive in finding new buyers and sold to a large
number of different people. By doing so they were better able to
overcome any fluctuations In their locil stolen goods markets. This
also meant they were able to sell quickly if they were not in close
proximity to their ususl buyers, thus minimising their risk of arrest
because they only needed to transport stolen goods short distances to
buyers close to the scene of the crime.

Inexperienced thieves tend to rely on existing markets, particularly a
single Reskiential Fence who is usually either 2 relative or neighbour.

Steahing to order is done by experienced and inexperienced thieves
glike and is particularly common in shoplifting, car stereo theft and
school, factory, warchouse and office burglaries. It seems that
domestic burglars rarely steul ro order.

Those involved in frequent use of fllegal drugs are much more likely
1o take risks and accept lower returns for stolen goods.

Crime and criminality prevention Issues

Car stereos with a clip-off face or pull-out design are supposed to be
less attractive to thieves, but these were undoubtedly the most

sought-after car stereos. Even when they had been removed, thieves
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broke into cars in the hope of finding them elther under the seat, or
in the glove box or uggage compartment.

Property marking did not deter thieves from stealing marked irems.
Neither did it deter others from buying and selling marked goods.

For the novice thief, the experience of success or fallure to convert
stolen property into cash appeirs to play an important part in
whether they continue to offend. This Is an important area for crime
prevention. Reducing markets for stolen goods might curiall many
criminal careers before they “take off".

The use of taxis to wransport burglars and stolen goods appears to be
widespread.

Contrary to popular belief, none of those interviewed sold stolen
goods at car boot sales or thought that stolen goods were sold in this

way.

‘The Market Reduction Approach

Stolen goods markets not only support the thieves themseives, they
also provide illegal gain for a whole stratum of people supplying
‘criminal services’, and of course, for consumers. The key new
principle of the Marketr Reducton Approach, proposed in this stxdy,
is that it does not focus merely upon specific theft situations or
specific thieves. Instead, it seeks to deal with the market and the
players in it who affect many situations and many thieves by
providing incentives and incitement for theft.

The Marker Reduction Approach involves reducing demand and
supply in the five miin stolen goods markets identified in this study. It
addresses an important underlying cause of theft and provides 2 new
route for utilising the effectiveness of existing crime prevention
measures,



| Introduction

Buyiog or selling stolen goods (handling) Is an offence under the Theft Act
1968. Section 22(1) of the Act requires guilt to be established on the basis of
‘knowledge’ or 'belief that goods were stolen. Estimates based on official
crime statistics and figures from the BCS suggest that, in Rritain In 1995,
thieves selling stolen property cleared between £900 milion and £1680
million (net) and that fences cleared between £450 million and £870 million

(net) through selling stolen property.?

An carlier review of the literature found that very little has been written
about the factors which influence demand for stolen goods (Sutton 1993).
There has been little research 10 determine how and where goods are
disposed of, or how often and in whar circumstances people are offered
stolen goods. Further, there has been little research to date on the roles
played by thieves, fences and consumers in the overall redistributon of
stolen goods, Research has not examined whether the existence of a market
for stolen goods provides mortvarion for theft and influences what is actually
stolen, or whether the pervasive market for stolen goods influences the rate
of burglary and other acquisitive crimes. There have been no nationally
representative surveys of prevalence of buying stolen goods among the
public, although the Youth Lifestyles Survey (Graham and Bowling 1995)
found the most common offences committed by young offenders were
buying or selling stolen goods. Since burglary and theft are considered such
important social problems, it is odd that these factors have been 50
neglected by criminologists. This s an area where more research might open
up new avenues for reducing acquisitive crime levels by tackling an
Important underlying social and economic cause of theft.

To fill in some of the gaps in our knowledege, this study looks in detail at the
buying and selling process in terms of the concepts of supply and demand as
well as other factors that influence markets for stolen goods. The 1994
British Crime Survey (BCS) asked about buying and being offered stolen
goods. Responses are examined to find out more about the social and

2 LK Nziong accounts. Unpublihed Oficr of Mationsl Sxxixics docpment.
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dermographic characteristics of buyers. The BCS data are also examined to
find out more abowt why certain people get offered stolen goods; the effect
of scif-employment; neighbourhood; gender; age and carrying large amounts
of cash. This information is used ro identify where, and at whom, particular
crime prevention strategies might best be aimed.

In addidon to the BCS darta, this study includes results from 45 in-depth
interviews conducted with thieves and buyers of stolen goods. Findings from
these interviews are used to examine several important yet underresearched
aspects of the market for stolen goods' whether buyers provide motivation
for others to steal; whether rhis influences what is actually stolen and
whether an increase in demand for stolen goods leads to an increase in theft.
How an offender’'s knowledge of particular markets for stolen goods, and
access 10 these markers, plays an important part in offending is also
cxamined.

Previous studies of burglars have looked at what they do with swolen goods -
particularly their relarionships with fences (Maguire 1982; Wright and
Decker 1994). Others have concentrated upon the dealings of one particular
fence (Klockars 1974; Steflensmeier, 1986). This, however, is the first
research study to iook in depth at srolen goods markets and how they
operite. It reveals estimates of the extent tp which members of the public
have bought stolen poods in their daily lives, the background factors
associated with buying and being offered stolen goods, and how these
factors influence motives and opportunites within each of the identified fve
stolen goods markets.

Qutline and Structure of the Report

Chapter 2 looks at the nature and extent of the stolen goods problem.
Findings from the BCS are examined to determine some important

demographic characteristics of buyers.

Chapter 3 provides a typology of buyers and sellers and looks in more derail
at the type of people who deal with them. This chaprer presents some
results from the BCS and idenrifies particular adverse area and personal
factors assoclated with buying stolen goods. Wider purchasing patrerns of
buyers are also examined.

Chapter 4 provides a typology of stolen goods markers. Using findings from
the Indepth loterviews, five different types of marker are described, along
with examples of how stolen goods are bought and sold within them.

Stolen goods markets share many of the characteristics of other types of



market. Chapter 5 looks at how stolen goods markets operate. The roles of
entreprencurs and criminal careers are examined. This chapter also
discusses the way thieves cultivate maykets for stolen goods and how, in
turn, stolen goods markets provide an Inceative for theft. Other issues
considered are whether an increase in demand for particular stolen goods
affects what is actually stolen and whether this then leads to an increase in
theft, Considering the importance of price in the marketing of stolen goods,
this chapter also looks at the price thieves get, and the percentage of the
retail price pald by fences and other members of the public for stolen goods.
Some insights are provided Into the ways stolen goods are exchanged for
drugs and what else thieves do with the proceeds of crime.

Chapter 6 reveals some of the ways in which stolen goods markets are
different from other types of market, and explains some of these

distinguishing characteristics.

Chapter 7 looks at what happens to stolen goods. Examples are provided for
car stercos, jewellery. cheques and credit cards,

Chapter 8 discusses the main findings of this study. It coasiders the
influence of property marking, target hardening and other situational
approaches 10 crime prevention on thieves’ decisions about what to steal,

Finally, Chapter 9 outlines how particular situational crime prevention
approaches might work to reduce each of the main stolen goods markers,

The samples and thelr limitations

This report is based on information obtained from the BCS and in-depth
interviews with thieves and other handlers of stolen goods, The BCS sample
is taken from a toral of 9646 respondents, aged berween 16 and 59, who
answered a number of selfreported offending questions in the 1994 BCS.
Some 241 respondents refused to answer these questions. Those aged 60 or
more were screened out by the interviewer because it was felt ‘techno-fear’
of the laptop computer might bias the responses of older respondents.
Among the younger age group, 893 respondents felt upable to use the
computer themselves to answer the self-report questions and needed
assistance from the interviewer They were excluded from this analysis on
the same grounds.?

For some of the analysis, data are welghted to nationally representative levels

3  The selikeying use of dwe lptop hy 1he respondent was meast 1o belp them feel more Confident Unt the
Inlirmacion they gave would be reamd confidentislly @ was S that self-Gcpost quastions compicred lo this war
mighe be dllkrent from those completed with Lhe sasiitance of the lacerviewes
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because the BCS sample was not totally random.? The total unweighted BCS
sampie used for this report was 8753,

Research technique

The Computer Assisted Personal Interviewing technique (CAPY) was used for
the first ime in the 1994 BCS. The mutomatic routing and error checking of
the CAPI system is designed to minimise interviewer and respondent error
and so improve datz quality. It involved interviewers using a laptop
computer to display the BCS questionnaire and directly type in respondents’
gnswers. At certain times the computer was turned around so that
respondents keyed their own answers to 2 series of questions. This self-
keying CAPI system successfully recorded responses to questions about
purchasing of stolen goods that had previously been dogged by a high
refusal rate. These questions had caused difficuhies for both interviewers
and respondents when piloted with a traditional paper questionnaire,
possibly because many respondents ‘were using the property in their own
homes and elther felt embarrassed or, despite assurances of confidentiality,
feared subsequent prosecution.

In-depth interviews

The 45 in-depth imerviews were conducted with a mixture of people who
have been Involved in buying or selling stolen goods at different levels and 1o
various degrees. They inciude: 14 respondents who were followed-up from
the Youth Lifestyles Survey (Y1S),S 10 from a Young Offender Institution
CYOD), four from adult male prisons, seven from the Probation Service and a
total of 10 heroin addicts (or ex-addicts) from two methadone treatment
clinics in the Greater London area’?

The in-depth sample was not Intended 1o be representative, or reflect all
rypes of participants involved in redistributing stolen goods. As this type of
sampling is hot designed to generalise to the whole population (uniike the
BCS), the method used is intended to indicate common links or categories
berween those interviewed and others Bke_rhem. The interviews provide
detalled Information on a small number of individuals, rather than a limited
amount of information on 2 larger number.

It shouid be emphasised that this part of the study is based on retrospective,

4  Forbneance, those In Inner ¢lry aresy wene over mmpled (see Maybew et ol 1993: 197,

5  The BCH oees probability sampling and weights the dar %o ensars that certals slemens of the populsdon (o.§.
those Bring In the inner ciry or nus have sn equal chance of inclnslan (see Rxneey aad Peccy [994). The cihnle
booster sumple of 152 respoodents (see Mayhew et al 1993: =) was Dol amiysed In this sy

6  (Gosham mod Bowling L995).




subjective accounts from interviewees who supplied their own
reconstructions of events. These will be affected by the respondent’s
memory. They provide, however, an extremely useful personal perspective
which is helpful in interpreting and explaining the facts portrayed by
statistical data

Research of this kind is useful for finding our the ‘thieves' story’, establishing
thelr motives and improving our understanding of how they operate. It
provides pew insights while occasionally casting doubt on perceived
wisdom. For instance, despite much speculadon in the national press. none
of those Interviewed had sold stolen goods at car boot sales or thought that
such goods were sold in this way. However, there may be some local
varigtions in the way stolen goods markets operate and these will not be
picked up by a sample of this kind Additionally, more specialised mackers
such as those jor stolen art and rare antiques are not described.

An mterview schedule ensured coverage of certain themes which emerged
from an earlier review of the literature (Surton 1993, 1995), and the BCS.
Every interview was fully tape-recorded and transcribed into a text-based
thematic dara set on a computer. All statements presented in this report ane
taken verbatm from these transcripts. No time [imit was imposed for the
interviews, The shortest took 35 minutes and the longest took two and a half
hours. On average, they took 90 minutes to complete.

The young people followed up from the YIS comprised eight males and six
females in their late teens and early rwentles. They included young people
who oaly bought end sold once or twice, and others who, despite being in
regular employment, had seized many opportunities to make money from
buying and selling stolen goods. Although three people (two male, one
female) had spent periods in adult prisons for theft, burglary, and dealing in
drugs, their involvemenr in offending was generally not as persistent and
extensive as those from rhe YOI or adult prisons. Thelr offending more often
involved shoplifting, theft from work, theft from unoccupied dwelling
houses or schools, and only occasionilly burglaries of dwelling houses.
Three young people from this sample had been looked aiter in local
authority residential homes as a result of family problems and their own
delinquency. One remained 2 heroin and cocaine user and contimued o deal
in drugs from her home despite having been arrested many times, serving
terms of imprisonment and probarion. Two interviewees declined to talk
about thejr own buying and selling behaviour but spoke in some depth
about how friends and assoclates bought and sold stolen goods.

The male offenders from a YOI were aged between 17 and 21 and were
selected on the basis of their extensive involvement in acquisitive crime.
One had been involved In a large number of street robberles (for which he
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had not been caught) and convicted for rape. Another was 2 member of a
gang that had been lovolved in a series of ram raids and office burglaries -
including thefts of designer clothes, computers and computer memory
chips. Others had commhited many burglardes and car thefrs. Most of these
young men had parents and siblings who were also offenders and had been
Imprisoned. Some clearly referred to themselves as villains or burglars and
expressed no intention of giving up crime on their release.

The four male ofenders (aged 22, 26, 28 and 50) serving sentences in adule
training prisons were also selected on the basis of thelr extensive
involvement In property crime. Two had been frequent drug users and were
in a drug rehabilication unit. All were serving sentences ranging between
three and mune years for burghary

With the co-operation of the Probation Service, interviews were conducted
at a motor project for voung people involved n car crime. A total of six
males (there were no females), aged berween 14 and 22, agreed to be
interviewed alone and raiked candidly about thelr involvement in joy riding,
theft of car stereo systems and car theft. They appeared 1o be on the verge of
engaging in the same level and degree of crime as those in the YOL
However. their lives were somewhat more stable. Although they were
residing in high crime neighbourhoods, they tended to live still with one or
buth parents (as opposed to being in local authority care, or living with
friends or relatives). One (aged 22), had been involved in more serious car
crime. which had escalated to the pomt of stealing and delivering stolen cars
10 order. One interview was also conducted, at » probation office, with 2 31-
year-old man who had a long history of car crime bur had resolved to stop

offending following a four-year term of imprisonment for stealing cars.

The heroin users were interviewed at two different methadone treaxtment
centres in the south of England. This sample. comprising eight males and
twy females, was draown with the assistance of the staff ar the clinics. The
staff knew many of the patients well and identified those with lengthy
histories of acquisitive crime who would be prepared to talk openly about
how they financed their extensive past drug use. All had been involved in
drug dealing for 2 number of years, as well as shoplifiing, burglary., cheque
and credit card fraud, and buying and selling stolen goods. They had quite
extensive experience of the criminal justice system, and five had served
sentences at adult prisons for burglary and shoplifting. Their ages ranged
from 19 to 44 vears.
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) Nature and extent of the
stolen goods problem

This chapter examines how many people buy stolen goods and how
frequently they make such purchases. Looking at assoclations between age,
gender and types of housing area, it also focuses on the relationship between
beliefs about neighbours buying stolen goods and respondents’ own
purchasing behaviour. Readers should be aware that these figures are
representative of people who bought goods that they either knew or
believed [o be stolen and cannot account for stolen goods purchases made
by ‘innocent” consumers from unscrupulous shopkeepers or other members
of the public.

Incidence of handling stolen goods

In England and Wales in 1995, 41,568 handling® stolen goods offences were
recorded by the police. There were 34,021 prosecutions with 22,964
resulrng In a successful conviction Table 2.1 displays the figures for those
aged over 16. Considerably more males were prosecuted than females and
more younger males were prosecuted than any other group,

Taoble 2.1 Percemtage prosecuted and convicted for handling stolen goods by
age group and gender

Men Yamen

1624 2535 3659 60+ 1621 2535 3659 60+
N Prosecuted  (13435) (9936) (0”9 (130D QL3 (1976 C26 @

% % % % % % % %
Prosecuted § a1 31 13 <l ~ 6 2 <]
Convicred ¥ 68 6 &9 62 6~ 0 ] 33

Souree - Hote Offfce cowst sounzics 1999, + Pereentage of 2l husdiing presecutions. & Feroouesge convicted Wiihin g
amd peynler groap prosecuted.

8  Pomening mokm paxis - buying. siling ur korlag
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In the nationally representative BCS, respondents were asked: “How often
have you purchased things you believed to be stolen in the: past five years?™.?
Heven percent of the sample said they had bought stolen goods at least once
(Table 2.2).

Table 2.2 Frequency of buying stolan goods in past five years
% Unwelghted N

Never _ 885 T3
Once 55 475
A few tmes 53 480
Often 05 51
Don’1 know <05 1
Refused <0.5 12
Totul 8753

Weighted Juls. Source 1994 BCS. cooe samplc  CAFL respeacdenry.

Thus, more than one in 10 of the populaton in England and Wales aged
between 16 and 60 have bought items which they either knew or believed
to be stolen goods. However, this figure is likeh to be an undercstimate
because some respondents will have been reluctant to admit to buying
stolen goods and others may have forgotten (see Walker 1983).

There are clear age and gender differences in buying behaviour A greater
propordon of thuse aged between 16 and 24 bought stolen goods and
almost tevice as many males bought stolen goods as females (Table 2.3).

Table 2.3 Buying stolen goods by age group and gender

Men Women
16-24 25-35 36-%9 16-24 25-35 36-39
N (600) (1266 (2161) 63 (16™™ (2286)
% % % % % %
Bought 31 16 7 17 10 5

Teighon! peveanteges U'nereigheed N = §°54 Source 1994 BCE. cure sampie, CAF respondenss.

Housing areas

Different types of urban environment are characterised by particular rypes of
crime and offenders (Park, Burgess and Mckenzie 1925; Baldwin and
Bottoms 1976). Table 2.4 looks at the reladonship between the area where
respondents live and buying stolen goods. In this table, housing ancas are
distinguished using the ACORN dassification system. ACORN was primarily

9 Thete questions fullowed those cooCemed with genend perchasiop parcernd,
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developed for market research purposes - 1o enable fine-grade consumer
analysls - and & based upon Census vanables. ACORN categories huve been
particularly effeétive in interpreting BCS data in the past (see Mayhew et al
1989: Hough, 1995). Thriving areas are the most affluent and house those
defined as: ‘Wealthy Achlevers in suburban arcas; Affluent Greys (.c. affluent
senlor citizens) in rural communities and Prosperous Pensioners in
retirement areas. Expanding areas house those defined as Affluen:
Executives and Well-Off Workers living in family areas. Rising areas contain
Affluent Urbanites in town and city areas, Prosperous Professionals in
metropolitan areas and Better-Off Executives living in Inner City Areas.
Settling areas are comprised of people classified as Comfortable Middle
Agers in mature home-owning areas and Skilled Workers in home-owning
arcas. Asplring areas arc characterised by New Home Owners in mature
communities and White Collar Workers living In betteroff multl-ethnic areas.
Striving areas are the least well-off. They represent older people in less
prosperous areas, councl] estate residents In better-off homes, areas of high
unemployment or areas of greatest hardship and people in multi-ethnic low-
income areas.

Within England and Wales, 20 percent of the population live in Thriving
areas. 10.3 percent in Expanding, 9.1 percent in Rising, 25.5 percent in
Setrling, 14 percent In Aspiring and 21.1 percent in Striving.

Table 2.4 ACORN categories by buying stolen goods

Thriving Expanding Rising  Setliog  Aspicing  Siriving

N Q499  (1083) o (2219 QIsh ot
% % % % % %
Bought - 9 12 u 12 17

Wegluvd usma. Unwelghted i« 834, Sounce 1994 BCS, cone sample.

The bulk (60%) of the population Iive in Expanding, Rising, Sertling and
Aspinng ACORN areas. Within each of these areas the populations are
heterogeneous. By contrast, the populations of Thriving and Striving arcas
are homogenous. This clearer distinction between the two extreme ACORN

arca types explains a particularly notable difference berween the Thriving
and Striving categories' more than twice as many of those Living in the less
well-off Striving areas bought stolen goods, compared with those in affluent
Thriving areas.

Neighbours

BCS respondents were also asked: “How many people in this arca do you
think have got stolen goods in their homes, such as tv sets or video
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recorders?” A [arge proportion (70%) thought that some of their neighbours
owned stolen goods and 21 percent thought that at least quite 2 few of their

neighbours did (Table 2.5).
Table 1.3 Percentage of respondents balleving others In nelghbourhood have
stolen goods in their homes
™~ Unweighted N

A Lot L | 108
Quite a few I~ 1588
Not very mam 49 1=
None at all r 2210
Don't Know <l 13
Refused a ar=
Total 100 853

Welghted chila Source 1954 BCS wure sunsple

Table 2.6 shows how belief about the level of neighbours’ ownersiup of
stolen goods corresponds with selfreported buyving. Clearly, a much Iarger
proportion of BCS respondents thought their neighbours owned stolen
goods than admitted to buying themselves. This Is a difficalt finding to
explain and could be due to 2 number of reasons including reluctance to
report thelr own buying of stolen goods. Considerably more respondents
who thoughr that a lot or quite a few of their neighbours had stolen goods
admitted 1o buying themselves, It seems reasonable to conclude that those
who buy stolen goods are more likely 1o live in neighbourhoods where at
least ‘quite & few’ other people also own stolen goods. However, these
figures need to be treated cauriously because it is not known how accurately
bellef about neighbours” ownership of stolen goods reflects real levels of
ownership among neighbours. Rather than stemmang from any real
impression or knowledge of neighbours owning stolen goeds, it is possible
that some respondents said that nelghbours own stolen goods simply
becawse they themseives had purchased them; or alternatively. because they
had an exaggerated fear of crime and criminality in their neighbourhood.

Table 2.6 Fow many people in area have stolen goods

alot afew not many none refised  dknow
% % % % b %

Bought stuken poads
ves 2 26 10 4+ /] é
no =1 -3 90 96 100 o
Total 100 100 100 100 100 100
Unwelghted n 408 1588 4217 2210 13 n-

Seghied duls, Unwreighond n = B2 Soante 1 994 BCS. core sample
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There is a2 marked difference between residents in the affluent Thriving
ACORN areas and the poorer Striving areas in wrms of beliel abuut how
many neighbours own stolen goods. As Table 2.7 shows, four imes more of
those living in Striving areas belleve that a lot or quite a few of their
neighbours have stolen goods in their homes.

Table 2.7 Percentage of respondents believing others In neighbourhood have
stolen goods in thelr homes by ACORN

Thriving Expanding Rising Seiding  Aspiring Suiving

N (1499) (1053 s8) (2218) s Qo

% % % % % %
Alot 1 3 4 3 3 10
Quite a fow 8 13 21 14 19 28
Not verr many %0 52 50 - 19 a9
None at all 39 0 21 3% | 18
Don’t know <l 0 <1 <l <] <1
Refused 2 3 4 a 5 4

Weaphted data. Unwelghoed o = 5753 Source 1994 BCS. cone muonple
Summary and Conclusions

‘While most people in Britain generally agree that steahng is wrong, at least
11 percent admit to having bought stolen goods in the last five years.
Comparing males with females, more than twice as many males buy.

Burglars and other thieves most often [ive in poorer housing areas and since
the opportunity to knowingly buy stolen goods depends upon meeting or
knowing someone willing ro sell (rather than buying unwittingly from a
shop), people living in these areas are correspondingly more likely than
people living in more affluent areas to knowingly own stolen goods.
Therefore, people llving in poorer areas where there is a more plentiful
supply of stolen goods will also have quite a few, or even a lot, of nexghbours
who know they have stolen goods in their homes. Further, buying stolen
goods Is closely related 1o friendship and neighbourhood networks where
“word of mouth” plays an important part in the distribution process (sec
Foster, 1990). This means it is likely that people who buy stolen goods in this
way would know that cermain neighbours had also bought them.

As Table 2.5 shows, many more people ("0%) think that some of their
neighbours own stolen goods than admitted to buying stolen goods
themselves. This 15 an important finding because this general belief about
ownership levels could be utilised by crime prevention stratcgles
encouraging Intolerance towards markets for stolen goods. Mamy people fear
being burgled or having things stolen from their cars (Hough 1995), so there
may be considerable scope for reducing the demand for stolen goods by
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increasing the public’s avmareness of the links between markets for stolen
goods and theft.

The propensity of those living in poorer areas to buy and own stolen goods
may be of interest to wider debates about poverty and soclal exclusion.
Survey results of household expenditure (¢.g. Goodman and Webb 1995, DSS
1996, Goodman et 2| 1997) have found that a significant proportion of those
in the Jowest income group spend more on consumer curables than others
with higher incomes. And this has been used to refute evidence, based solely
on income, that the real income of low Income households has not risen
since the late 1970s. Tt now seems that a partial explanation for the disparity
between income and spending, amongst the least well off, may be due to
expenditure on stolen goods such as video recorders, mobile telephones and
television sets.1?

10 Asuming thu expenditure srvey respoodents provhle Sgpres for the remll valer of stulen goads bought sather
than the scunal smouns pant
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3 BUYERS AND SELLERS OF
STOLEN GOODS

This chapter includes a brief discussion of what it means to be a 'fence’ for
stolen goods and how the term “fence’ 15 defined and underscood. It also
provides a typology of buyers and sellers of stolen goods and considers
purchasing patterns and some of the social characteristics of buyers. These
are identified using selfreport data alongside other measures.

Earlier typologies of buyers and sellers of stolen goods

The literature on stolen goods contzins several different classifications and
definitions of those who buy and sell stolen goods. At one extreme, the term
‘fence’ has been interpreted to mean someone who is law~abiding in most
other respects but who on one occasion succumbs to temptarion and buys,
for example. a stolen television (Shover 1972). At the other extreme, it has
been Iimited to fulliime dealers in stolen goods (Klockars 1574).

Seeffensmeler’s (1986) definition of the fence is particularly subcle:

*...someone who purchases stolen goods both on a regular basis, and
for resale. He [sic] is above all a rellable ouilet for prospective
thieves. The critical fearures of this definition are that the fence has
direct contact with thieves, he buys and resells stolen goods regu/ary
and persistently, In so doing he becomes z public dealer -recognised
as a fence by thieves, the police, and others acquainted with the
criminal community”

The fence stadied by Steffensmeir operated from a business premises and so
his definition does not include the less visible dealers in stolen goods who
operate from their own homes or lock-up garages.!! Other writers have
developed a classification which avoids the use of the term ‘fence’

11  Pullce searching lock-ap gasages In London in 199 Ror dn TRA cache af the expindive Sembex found (28 an
unexpected bunus) muge than £1m worth of srolen goods (The Independent, 3 July 1997)
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glogether. Hall (1952) distinguishes between Lay Recelvers, Occaslonal
Recelvers and Professional Recelvers. Cromwell and McElrath (1994) use
similar terms. They identify three levels of receiver: Professional, Avocational
and Amateur. They define the Professional receiver as someone whose
principal enterprise is buying and selling stolen property. The Professional
may deal in stolen goods as well as run a legitimate business with legitimate
stock that is compatible with the stolen goods ther handle. Avocational
receivers may aJs0 run 2 business - and for them buying and selling stolen
goods is not their principal livelihood. Amateur receivers are described as
otherwise honest citizens 'who buy stolen property on a relatively small
scale, primarily but not exclusively for personzl consumption.

The main limitation with the typologies adopted by Hall (1952) and
Cromwell and McElrath (1994) is thar It is difficuit to determine whether so-
called ‘professional recelvers' make most of their money through handimg
stolen goods or through their legitimare enterprise. The extent to which one
or the other contributes 10 Income may also vary perlodically. Receivers
sometimes rely solely upon handling stolen goods for their income and do
not have any source of [egitimate income. Indeed, they may also engage in
stealing,

The bollowing section describes 2 classification system of buyvers and sellers
of stolen goods which avoids the neced to establish the extent to which
dealing in stolen goods contribures to income. This is developed further in
Chapter 4 to describe different stolen goods markets.

A typology of buyers and sellers of stolen goods

A useful way to begin to understand the distribution process of stolen goods
is 1o classify those who are involved as either consumers or distributors!2
(See fig 3.1).

Consumers - may make the odd foray into petty stealing or have broken
into buildings once or twice when younger. They mainly:

s steal and buy stolen goods for personal consumption only
(Consitmer I)

s buy stolen goods for personal consumption but do nort steal
(Consumer IT)

= steal for personal consumption only. but do not buy stolen goods
(Consumer D

13 Thisclasfication was knlkially vunceived fullkowing the Arn 23 In-depth interviews comducted in this sudy.
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Distributors - may occasionally keep some things for personal use!® but
mainly:

» buy stolen goods to sell, or sell for commission, but do nox steal
(DistributorI)

= steal o sell and also buy to sell. May, on rare occaslons, also sell on a
commission basis for other thieves (Distribitior 1)

= steal to sell, bur do not buy stolen goods to sell. However, may
occasionally sell stolen goods, on a commission basis, for other
thieves (Distributaor I

Figure 3.1 Distributors and consumers of stolan goods
DISTRIBUTORS SELL STOLEN GOODS TO CONSUMERS

DISTRIBUTOR | DISTRIBUTOR 1If
DISTRIBUTOR II
CONSUMER 1l CONSUMER | CONSUMER il
CONSUMERS KEEP STOLEN GOODS

13 Seveml interviewees sk thh wan 2 high risk stosteyy: They preferred lo scll sioken goads and oae the meaey 10 hey
mew gogus - R which ther coald produce & receins whesever thelr Buuses were searched by police adficers
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The qualitative sample contains only four pure consumers. Consumers were
expected In the sample of interviewees who had participated in the YIS, but
only one was identfied from this source.¥ Three more consumers were
interviewed from Probation Service motor projects. These four were
younger and were by far the least criminogenic of the sample. In total,
therefore, the sample comprises three Consumer I and one Consumer 11
The rest of the qualitathe sample were distributors!® five Distributor I, 22
Distributor If. and 12 Distributor ill. Two respondents refused to speak
abour their own buying, selling and seealing behaviour and so could pot be
classified.

Purcbasiug patlerns as indireci meqsures of buying stolen

Despite the use of CAPI in the BCS, it was feh that reluctance to answer
questions about purchasing stolen goods would be high due to concerns
about possible repercussions.’® Therefore, BCS respondents who said they
had bought stolen goads were not directly asked questions such as what
stolen goods they had boughr, or where they had bought them from. They
were, however, asked abour purchasing methods in a way thar woold
identify purchases made under what might be described as shady or ‘dodgy’
circamstaances. This is how it was done. Firstly; they were asked If chey
owned any of the following - bicycle, colour relevision, video cassette
recorder (VCR), hi-fi, car stereo {cassette or CD), mobile phone. camera,
jeweliery. These items were chosen because they are known to be
commonly taken by domestic burglars and other thieves. Respondents were
then asked if they had purchused any of these in the past 12 months and, for
each item bought, how it had been purchased - from a shop/catalogue,
secondhand from a shop, or at a pub, for example. Figure 3.2 shows how
these questions were routed. --

Asking respondents in this way produced a very low refusal rate. Less than
one percent said they did not know or refused to say how they had
purchaged goads bought In the past 12 months. This Is 3 considerable
improvement on the 10 percent refusal rate when asked directly if they had
boughr stolen goods in the past five years.

14  The main resson for thus s chg the Y1$ Jid oo Jisdognish betweea buyers 20d selless of solm goonds - and 50 &k
wis oox posalbie to pelect 2 purposive mmple of conmeners from the deca set- Retpondents were Invited
particymce If ther bad comanited Upce o e acquideior eries inclodiog biryug or seflicg molm gonds.

11 Apart from two yauog penpic Bom the YIS wi) retmesed whar Liw) Isnd saicl rww yesrs carlier. maintaining dne
Bad not scrualh beon bvtived in offerullng - Yet fpnke 2t aisie lengsh sbout Tricods sod people they Tnew whe
were mvolved.

16  Altwugh GAP aimust cectainly increased the respnose txiw to senliite questings, 10 percom of responsTts wall
refused o rerwer o sald they Jid not koo 3 they bad bought sulen goods (sce Walker 1903

L
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&

DO YOU HAVE A VCR!J

) =)

[ PURCHASED IN THE LAST |
\ 12 MONTHS

.

st

=) =

[ NEW FROM A SHOP BOUGHT IN SOME ]

OR CATALOGUE OTHER WAY

- SMALL ADS., MAGAZINES ETC

- CAR BOOT SALE, FAIR, MARKET
- PUB OR CLUB

- AT HOME

- SECOND-HAND FROM A SHOP
—-SOME OTHER WAY

Figure 3.2
Table 3.1 Purchasing pattamns

Colour VCRStereo/ Car Mubile Bicycle Jewels © Camem

TV HHi Swerco Phone
% % % % % % % %
Nevwr from shop
or catmjogue 84 84 88 i 82 Kt 95 91
Some other way 16 16 12 2 18 25 5 9
Don't know/
Refixed <1 <1 <] 0 1] <] <1 0
Unweighted N 1735 1461 1823 1047 481 1516 M13 16

elghted deta. Source” 1993 BCE. crve sample, CAPI resprndents.
Based oo those Wi hul purchesed ieems o past 12 months sged 1699

1™ Jewelhery of the kind bugyie Ln = Jewslier's shop = o hax cheaper comeme jewelicry.

17
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Many respondents purchased at least one of the eight key consumer durables
(72 percent) In the past 12 months. Not surprisingly, most bought new Items
from either a shop or catalogue. Looking at the core sample of CAPI
respondents, ™ §7 percent purchased st least one item new from a shop or
catalogue. However, 17 percent purchased at least one in some other way.
Turning to those who purchased at least one item in the past year,' 15
percent bought at least cne item netw from a shop or canilogue and at least
one other some other way; cight percent bouglit some other way only and
77 percent new from a shop or catalogue only. Thar is, 23 percent bought at
least one item some other way.#

Table 3.2 Purchasing patterns: other than new from shop or catalogue

v Hifi Scereo Phone

% L % % % % % %
Small adkds. 14 12 1™ 11 10 2 s
Marketys 4 4 6 -] 2 10 15 13
Pub/ciub <1 <1 <1 <] 0 <1 2 2
At bome 6 3 (1 2 % 5 5 4
Shop 8 2 10 9 8 18 19 19
Yer anocher way 7 5 61 69 =6 38 51 56
Unweige N 306 238 4% 292 8 38 168 136

Weighted Jua. Source 1994 BCS, v mmpie Based on those wivd b parchased ltenw 1o past 12 muotbs. +Incudes
bunt sies aod fiirs.

Table 3.2 shows where the eight key consumer durables bought some other
way were purchased. Of those who bought goods some other way, the most
common method was /12 yef anotber way again. In fact, over nine percent®!
of the BCS respondents had bought at least one of the eight key consumer
durables vet another way In the past 12 months. This was a2 surprising
fAnding because, apart from buying at work (egalh), it is difficult to think of
any legal way of buying yet another way. Yet, outside of shops and
caralogues, this was the most common method of purchasing more than half
the irems listed Some of these goods may not have becn scolen but
purchased within a wider informal economy involving pirated goods and
VAT evasion. However, it scems likely thit many people who bought poods
yet another way would have kizotdngly bought these irems as stolen goods,
elther through friendship networks, directly from thieves over the doorstep,
or In pubs and other places.2 It aiso seems likely thar many of those who
satd they had bought at a pub or club, or at home, had bought these items as
stolen goods. Combining those who purchased irems at home, in a pub or
club or yet another way in the past 12 months with those who admitted
18 Inclodiog bayors and noo-biyers of the dight corv consumer Jumshies. Weighued Jats, wrereightnd N = 8733,

19 Weighoed o, vawelghrad N = 6173

2 Weighted wats, wrecighted Nal458.

21 9.4 Cwelghted dacs). N m A0R (uowelghieds.
22 These mathods uf bayiog are Jiscossed o decall Larer in the study.
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buying stolen goods in the past five years, 14 percent can be classified as
risky Diyers. 2

The characteristics of buyers of stolen goods

To understand more about the reasons why some people are more likely to
be offered and to buy stolen goods, it is important t0 consider the relative
influence of particular demographic and social variables. A statistical
technique - logistic regression - was used to look at these factors in more
depth. The analysis is conceptually quite straightforward. It involves bullding
a mathematical model in which each variable makes a significant
contribution to explaining the likelihood of buying stolen goods.? The
model will not explxin evervthing, however, because survey dara inevirably
fail to capture all the factors which affect offending behaviour (see Mayhew
et al 1993).3

Those variables included in the model were lifestyle; wealth; age; gender;
Acorn classification. Findings from this analysis are presented in Table 3.3,

Welghted dara. Umweghted N = 8733,
Thuse win selfreponed buying stolen goods, se opponed o the wiker category of “ritky buyers’ (A teont detalled

prohing sbour how particular salen §oods were bouyh, this woukd heve Incressed the eost amd leagth uf ihe

sreey coasidenthiy.
3  The Mull models 20d all nelevane satisiics are presexted in Appedls L (Tables AL 1, Al2 and A1 43
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Table 3.3 Buyers of Stolen Goods: Males and Females

Varfable L 2 odds ralio

Drugs problem in neighbourhood
Recent loss of wage earner in household
Not managing very wel on income

13
14
15

ACORN GROUP 1
Rising/Striving

Expanding/Seittivg/cspiring
Head of household selfemployed™

14
Househok] without use of 4 car 1.3
Carried move thua £200 of cash in
the past month - 1.5
Believe mom burglaries In arez
commited by locals 1.3
High Risk Score bt 13

14
1.5

AGE 3

16-24 - 4.1
25-3% - 23
Being Male el 1.6
No household coarents insurance . 13

5 °pefl N3 “pcfin] “pefON] “*Pe0.0001

Umveighved s, Sooree- 1994 BCS. Tullow up A sample.™

t Estrome of the incressed odds ul” buring salen goods are compered with Acorn prowps TTvring
£ Entlanste of dve ncreaned odde of buying stolen goods are compannd with Age group A6

Of the 12 variables included ln the model, age is the most powerful
independent predicror of buying stolen goods. The odds of 16-24 year-okis
buying stolen goods were more than four times those aged 36 to 60. The
odds of 25 tp 35 yearolds buying stolen goods were Iess than those in the
younger age group, but more than rwice those aged 36 to 60. Living In an
area where people using and dealing In drugs is seen as a problem also
slightly increased the odds of buving stolen poods (by a factor of 1.3). The
odds of males buying stolen goods were more than one and a half 1imes
those of females. -

The odds of those who regularly carry large sums of cash (£200 or more) of
buying stolen goods were one and a half times those who did not do so.
Stolen goods are invariably purchased with cash and thieves usually insist on
immediate payment. It is possibie that such large amounts of cash might be
carried specifically for buying particular stolen goods, or simply 1o have
money ready whenever such opportunides arise. Large sums of cash arc also

T Hes of the htrschold is or was selfemployed the st tme ey woknl

28  Unlike U core sxmpie, this sample incduded questions relathng [0 "Ronger recognidos In the neighbuourisl,
hunschukd Insurace and Lhe lrgest sum of cash capried around b the last mooth - 200 weas veed bucange these
were felt (0 be Impurcast variabies. The semple wis genecwed o tie Oeld ot modon and coasdnues 90 percest of
e main sample
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carried by those working in the informal economy or otherwise cvading
income tax and VAT, which may reflect a general willingness to commit or
collude in crime.

To identify those with a lifestyle associated with a high risk of offending, a
lifestyle risk score was genenated from a number of responses to questions
concerning drug use, going out behaviour and heavy drinking. One point
was added to every respondent's risk score for each component of risky
behaviour (see Appendix 1 for 2 more derailed explanation of how the
scores were generated). Respondents with a high risk score were neady one
and a half times more likely to buy stolen goods than those with a medium
or low risk score. Going out to certain pubs and clubs leads to a grexter
frequency of contact with people involved in crime. This will increase
opportunities to buy stolen goods. Criminal peer groups are particularly
likely to Influence people who regularly drink heavily and take drugs
(Cromwel]l and McElrath 1994; Graham and Bowling 1995:100).

Additional factors assoclated with buying stolen goods include ‘Recent loss
of wage earner in household’, ‘Household without use of a car’, and
‘Household without contents insurance’. These are most likely to be
indicators of relative hardship and may represent ¢lements of the complex
matrix of interconnected factors which explain why some people buy stolen
goods (Sutron 1995). Homes without contents insurance, for example, are
most likely to be in areas suffering from high levels of burglaxy. Insurance
premium levels are set on the basis of burglary risk, and becguse househokls
with the highest burglary risks live in the poorest areas (see Hough 1984;
Fatrah 1993), poorer households experience disproportionately greater
difficulty paying for insurance. In some of the highest risk areas, insurance
cover may be refused outright. Sometimes locks, bolts and other security
devices are a prerequisite of insurance cover. but householders may see
these measures as 100 expensive.

Table 3.4 Whether househald has contents Insurance by those purchasing

stofen goods

Household contents insured against thelt

No Yes
Bought stolen goods
Yo % 20 I
n 153 367
No % 80 a9
n 617 3148
Tousl 100 100

Folluw-up sample A, wreigheed dats, ooweighied N

1]
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Table 3.4 shows that 20 percent of respondents withour contents lnsurance
agninst theft suid they had bought stolen goods - compared with 11 percent
who were msured. Logistic regression analysis reveals that this association
seems to be independent of other ficrors which Increase the Likelthood of
someone buying stolen goods, and that the odds of those without conrencs
insurance buying stolen goods are increased by a factor of 1.3. The reasons
for this, however, are unclear. An analysis of the association berween
different reasons given for not having insurance and buying stolen goods was
iconclusive (See Table Al.3 Appendix 1). In most cases the numbers are
roo small to draw any reliable conclusions. Nevertheless. the association
beroeen non insurance and buying stolen goods probably reflects the higher
insurance premiums demanded in the areas where these respondems live.
People in these areas probably buy more stolen goods for a variety of
reasons. including the opportunity to buy from the relarively larger number
of thieves n their neighbourhood, the need to replace their own uninsured
items if they are victims of theft, and buying In 2 neighbourhood where
handling stolen gools is the norm (Hobbs 1989).

Living in an area where residents believed most burglaries are committed by
loculs increased the odds of buying stolen goods by a factor of 1.3. However,
it should be noted that 2 respondent’s own past burglary victimsation, or
Iack of it, was not significamly correlated with buying stolen poods.

One fnding from this analysis which requires particular explanarion is the
assocuation berween living in 2 home where the respondent Is selfemploved.
or the head of the houschold is selfemployed, and buying stolen goods.?®
Although the BCS did nor ask for further details about speclfic self-employed
professions, 2 number of selfemployed occupations such as market trader,
scrap dealer. taxj-driver and small shop owner provide common outlets for
stolen goods. Particular types of shop owners and other businessmen have
been heavily implicared in fencing stolen goods for more than 150 years
(see: Ferrler 1928: Gregory 1932; Benney 1936; Hall 1952; Munro 1972;
Tobias 1974: Walsh 1977; Smithies 1984; Sweffensmeler 1986; Parker et al
1988: Ward 1989: Foster 1990 and Tremblay et al 1998). This has not gone
unnoticed and, in an attempr to reduce burglaries by making it harder to sell
stolen jewellery, gold shops and jewellers were specifically targeted by the
police as part of Operation Bumblebee, a particularly well publicised
Metropolitan Police burghry reduction campaign. Particular jewellery shops
in London were 'staked our" by Metropolitan police officers and suspected
burglars arrested as they were about to enter and sell stolen property
(Stockdale and Gresham 1995).

29 In 4% percont of the sclfersplived caser i this sample feelghmed dat) die responienr Witk Inesd of i Bomgehgld
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Buying Stolen Goods: age and sex d{ffereuces

The data presented so far considers buying stolen goods among 21l
respondents, without differentiating between males and females or different
age groups (other than in broad age bands). Gender Is such a vital correlate
of delinquency thac it is important to establish the majn explanatory
variables associated with buying stolen goods for males and females
separately. Tables 3.5 and 3.6 presemt the findings from this analysis, which
includes a breakdown of age into six groups in order to compare with
greater precision the: associarion between age and buying stolen goods.

Table 3.5 Buying Stolen Goods: malas

Varlable (1] oddls ratio

Drugs problem In neighbourbood
Not mamging very well on income

Is
-
D

ACORN GROUP t
Rising/Striving . 18
Expandiug/Setiling/Aspiring - 18
Head of household selfemployed™ - 1"
Interviewers assessment of phiysical stae

of homes in nelghbourhoud as mainly

bed or very bud ¥ * 22
Carried more than £200 of cash In

the past month - 1.5
AGE §
I16-1" - 5.1
18-21 ot =0
22-25 - 47
26-30 — 25
31-36 - 20

8 pe0.0% “paiiil =pa 01 “=FcdH00]

Unrweighted duta. Suorce- 1994 BCE. Follows-up A seoiple.*!

4+ Estlmace of the incressed vuds of buying scolen goods are compared with Acura groap: Tivfring

4§ Esionsew 1of the Increased odds of buing seola goods are compened with Sssesnnrt o lustes 28 malaly very peod
§ Extinmzee OF the yereaged achly of haying sules goods are comparnd with sge group 360

A Faller version of this obie Is given In Appenudix | (Table A1 1.

Comparing Table 3.5 with 3.6, age is clearly the most importunt variable for
both sexes. The odds of males buying stolen goods are highest between 18
and 21 years. At this age the odds are seven tlmes more than for males
berween 37 anél 60 years. Thereafter, the odds of males buying stolen goody
decrease with age.

3 Hend of the household i or iy seifemploved Lhe s time they worked.

31  Unlike the core samplc, thiy maple Included questions relading to “siranger recogaidon In the neighbuuriowl,
buasehold nsnrmce and the erpest s of cash caeried anound in thie b month » aoud wey used became these
wierw et b be Lapnemnt varisbies. The sumpic wizs generssed In the Okl sr srulom and constiubes 50 percext of
e mmin i,
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The odds of females buying stolen goods are highest between 22 and 25
years and are nearly five nmes greater than those aged between 37 and 60.
The same odds apply 1o males of this age. Indeed, berween 26 and 36 years,
the odds of both females and males buying stolen goods are very similar -
more than twice the odds for those aged between 37 and 60 years After
reaching 21 years of age, the odds of buying stolen goods are virtually the
same for males and females.

Table 3.6 Buying Stolen Goods: females

Variable 59 odds ralio
Recent ks of wuge earner n household . 1.5
Not managing very well on Income * 14
Household withour use of u car - 18
Carried more thun £200 of cash In

the past maonth * 15
Easy to recognise a scranger in nefghbourhood * 14
Believe most burglaries In area commined

b Jocals - 1.5
High Risk Scone - 16
AGE 1
16-17 - 38
18-21 - 25
22-2% - 4.
26-30 - 28
31-56 - 21

28 °p<).0% “patLD] = pali| "Puh 0001
Lowelgled dar. Source 1994 BES. Mollow-up A sscaple. M

T Estemaie of the bacressed ouds off buring solen goads Are compered with Age group 360
A fullor versken uf this eabie is given ko Apperxdix I (Table A1.6).

In order 1o test the cffect of age as well as gender, three scparate models
were fitted to the datz for males in the broader age bands (16-24, 25-35 and
36-60). The same was done for females. The only statistically significant
factor associated with buying stolen goods, for males between the age of 16
and 24, was living iz an arez where they believe people using or dealing in
drugs is a “big problem'. For females In this age range there were only two
significant fictors: not managing on their present income and carrying more
than £200 of cash outsmide in the last month. Between the age of 25 and 35,
there were only two significant findings for males: not managing on their
income and believing that burglaries in their neighbourhood are commitred
by local residents. There were three significant facrors for females in this age
group: having a wage earner in the household who has lost their job; living
in an inner city area and living in a bouschold without the use of a car.
Clearly, there are more factors not collected by the BCS which might be
sigmficantly associated whh buying swolen goods among these younger age
32 V'nlike the cure sampie, this sample nchaled questions nelscing to “stranger recogaition In rhe neighbouriul.
buaselivkt

Insumnce st the ngest sum of cah carried nround 0 thw kne month - 200 %33 wed beclnse thae
were felt w by lprzant varkhies. The sample was geoentied In the Dol o pandum and congdimeey. 30 percent of
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groups - factors such as school exclusion, relationship with parenms,
delinquent peers, involvement in other affending and previous convictions,

The duta were better sulted to explaining why oider respondents buy stolen
goods. Tuming to males between the age of 36 and 60, four significant
factors remained in the model: losing a wage ezrner in the household. hiving
In an aren where the Interviewer assessed the physical state of bulldings as
mainly bad or mainly very bad: having a totl annual household income of
less than £2.500 and not security marking their property against theft %
Females in this age group also had four significant facrors: living In an area
where people using or dealing in drugs is seen as a big problem; Iiving in che
poorest ACORN areas (rising or striving); having a high risk Ufestyle and
having a household income of less than £2,500.

Adverse factors and buying siclen goods

Moving on from the logistic regression models, the adverse area factors
(ACOBN category, drug problems and burglaries commitied by locals) which
were significantly correlated with buying stolen goods in the joint males and
females model were also examined to see if respondents experiencing more
than one of these fuctors were more likely to have bought stolen goods. The
main aim here was to derermine if the variables had a2 cumulative effect on
buying stolen goods. In addition, adverse personal wealth indicators
correjated with buying stolen goods (lost wage, not managing on income
and not huving contents insurance) were examined in the same ‘way. Each of
the three most important area problems and each of the three personal
wealth indicators is counted as an adverse factor. The contribution of one or
more adverse factars is then measured by way of a score manging from zero
to three (Tables 3 7 and 3.8)

Tabie 3.7 Adverse factors and buying stolan goods (area)

Number of Toea) Bought
adverse Unweighted Stolen goods
factors N %

Males Femnles ALL Malea Females ALL
L] 553 612 1165 8 3 6
1 2110 2317 HT o 8 10
2 1102 1434 2536 16 1 13
3 262 363 625 30 16 22
Folluw.op saciple A wntighted Jdae

33 Thisls decumed Ruxcher ko relarion to proper Tty mandng recommendhzions In Capier &
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Table 3.8 Adverse foctors and buying stolen goods (personal wealth)

Number of Toral Bought
adverse Unweighted Swolen goods
facturs N %

Males  Females ALL Mules  Females ALL
] 1800 194~ L 11 6 B
1 1663 2089 as2 15 11 13
2 512 626 1138 2 12 1=
3 52 &4 116 40 i8 8
Follow-up sample A, welghted dota

‘This analysis shows that one in three males and one in seven females living
in an area with three adverse fctors admitied buying stolen goods (Table
3.7), compared with about one in 12 males and one in 20 femnles Hving in
areas with none of these adverse factors. Similarly, four out of 10 males and
almost two out of 10 females with three adverse personal wealth factors
adminted buying stolen goods (Table 3.8) compared with about one in nine
males and nearly one in 20 females with none of these adverse factors.
Almost twice as many males with three adverse factors bought stulen goods
as those with two adverse factors. This demonstrates a very clear
cumulative, or ‘marginal’, effect of an incressing number of adverse facrors.
It may reflect the extent to which respondents experiencing more adverse
factors - both where they live and in terms of their personal wealth - have a
relatively smaller stake In society and therefore less to lose by breaking the
luw However, many of these respondents may estimate the risk of petting
caught as 5o minimal that the risk of losing anything is almost academic.

Summary and Concluslons

Buying stolen goods is significandly and Independently correlated with being
young and poor. Pecople who fall into this category and buy stolen goods
bave relarively less to lose if they are caught breaking the law. As with most
other crimes, young males are most likely to buy stolen goods. However, the
effect of age on the odds of buying stolen goods is virtually the same for
males and femnales after reaching 21 years. Disregarding age, lack of personal
wealth remains closely associated with buying stolen goods - particularly
among men. Cumulative adverse area and personal wealth factors also
increase the percentage of females buying stolen goods, but to a lesser
extent than males.

So far this study has looked at purchasing behaviour and self-reparted
offending from the BCS. For the first dme, we have some indication of the
demand for stolen goods at a national level. It is now tlme to begin looking
In more depth at those who steal and deal in stolen goods.

Pl
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4 A TYPOLOGY OF STOLEN
GOODS MARKETS

Items stolen from householders and car owners are purchased by new
ovwners 0 enjoy in their cars and their homes, bur little has been written on
the way this happens. Information used in this chapter was collected in
order 10 understaind more gbout the wiys stolen goods pass 10 new owners.
This information is needed to identify the different rypes of markets for
stolen goods and will be particularly useful for informing finure policing and
crime prevention Initathves. The structure and organisation of five main
markets for stolen goods are descnibed. The roles of five of the subtypes of
consumer and distributor, outlined in the previous chapter. are placed
within each of these markets, Consumer IJI has no place in am of the
markets for stolen goods since this rype of thief simply keeps goods for thelr
own use.

Types of market
There are five main types of marker for stolen goods:
1 Commercial Fence Supplies

Goods are sold by thieves to fences with shops. Distribeitors such as
small shopkeepers or jewellers are approached directly by thieves.
Such sales are private. This type of market is maintained by the
following buyers and sellers: Distributoy I: Distributor IT and
Distributor ILI

2 Commmercial Sales

Goods are sokd by the fence for a profit - either to the consrnner or,
more rarely, to another distridirtor who thinks they can sell again for
addiional profit. Customers buying in commercial sales are unlikely
to know or belleve that goods are swolen because connnercial fences
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usuzlly sell goods to innocent members of the public. Indeed, some
comnercial ferices do not use criminal associates to seil - being able
to use legitimate outlets such as their own retail or wholesale
business. Szles are usually open, but can also be private if the
customer believes the goods are stolen. Mainmained by the following
buyers and sellers: Distributor I; Distributor II; Distributor III
Consumer I and Conswner iI.

3 Residential Fence Supplies

Distributors operating out of their own houses are approached
directly by thieves or friends of thieves. All transactions are prirafe.
This type of market is maintained by the following buvers and sellers:
Distributor I Distribitor IT and Distributor HJ.

4 Network Sales

An inida] friend (who may charge a small commission) is approached
and the irem for sale is shown or described. Word is then passed
dlong friendship networks until a consumer is found. Sometimes
goods are sold through the network with each new seller adding a
Iittle extra to the price. Network sales are usually prirvire. Maintained
by the following buyers and sellers: Distributor I: Distributor II;
Distritnitor II; Consumer I and Consumer I,

5 Hawking

Thieves approach and sell directly to consumters who keep the stolen
goods. Transactions in pubs and clubs are semi-pricare. Doorstep
sales are private. Maintained by the following buyers and sellers:
Distributor IT: Disiritiitor OT: Consumer I and Consumer II.

These are distinct caregories, but they are not murmally exclusive because
goods sold in one market may be sold on in another. For example, a thief
mgy scll to 2 Commercial Fence who will then sell the goods to the public
through commercial sales. Similarly, goods sold 1o a Residential Fence may
well enter a Network Sales market.

The following pages describe each of the main markets for stolen goods in
more detall and provide examples of buying and selling in them.™

M

This Jocs it inclnde how fences sell goods ta frcing markels becage &k wig extremely dilficalr 10 findd 20y
kaowa fences who snere premared to be Interviewed. Akbough ooe fence was kiensdfied through police contaces
and was prepared o be Interviesad s his business premises, e terview never 0ok place Bywanse he was

scressed for banding firesras 200 burglery aod was swnitiag el thrungiae? the inarriew stage of this reseapeh.
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Commerclal Fence Supplies

Mast thefts are committed by thieves responding to what they know, or
percelve, 10 be 2 general readiness to buy among members of the public. In
this way markets for stolen goods are, indirectly at Jeast, demand led.
Commercial fences, because they operate out of business premisés, provide
a convenient, visible, and relatively safe place to sell stolen goods, They are
always there and usually willing to buy.

Interviewees who had commitred large aumbers of burgiaries, particularly of
factories and shops where large amounts of valuable merchandise were
removed, tended o rely upon one buyer o take certain types of goods off
their hands. Thus, thieves in possession of stolen computer equipment, for
example. would use a fence who specialised in computer sales. Similardy,
stolen cigaretres would be sold to comner shops and alcohol to off-licences
and pubs. Such fences were often found through criminal associates.

In the main, thieves did not talk of being recrufted by a fence to steal for
them. They were usually introduced to fences by other thieves who would
vouch for thelr reliability. Otherwise, they had to 'recruit’ a fence.
Interviewees who sold stolen goods In this way tended to be more
experienced thieves. They often targeted businessmen becaose they had to
be accessible, clearly identdfiable and obviously not off duty police officers.™

Transactions in commercial fence supplies markets

Approaching a businessman ‘was considered by many thieves to be the
quickest and most effective way to sell stolen goods. As one of the heroin
users explained, it was berter than walking up to a stranger on the sreet,
because businessmen were seen as more likely co buy stolen goods and were
more likely to carry the necessary cash:

I used to iarget businessinen a lot because they like buginess - no
mgtter what khind of business it is. And they ahvays bad readily
arailable money: - -

One of the female heroin users, who had committed many burglaries,
explained how small shopkeepers were approached:

You: can go inio your local sbop wbere you go and bty youtr paper
and miik, bave a word with them in the back and be guaranteed,
nine itmes out of len, that be will buy It off you. They say they

35 Tt ks impormant so noty Ik & soxdy uf 11% fences fum Nocth Americsa police records (Walsh 197) found h 48
pefeesr were ‘busiocusmo-fncey’
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want it for tbeir own personal use, but I think they sell it on,
becazse they know they are gefiing a bargain.

Another heroin user said she always targeted small businessmen, even if she
had never sold to them before. Others safd that shopkeepers were lower
down their list of preferred buyers, but that if they were in a hurry for
money or felt that it was too risky to be in possession of the stolen goods,
they would go to a shopkeeper.

More usually thieves went to shopkeepers they had dealt with before, or
those with a reputation for buying. One adult burglar’® explained his first
encounter with a shop owner who then regularly bought stolen goods from
him:

What I did I went up to the youngest bioke in there. There wes like
an old bloke and a woman on the Hll. 5o I've explained tbat I live
across the road and theat I've got a big box of fags and tbai I don't
need them and I wanl to sell tbem. And be's said: “Where do you
live” and be’s said "Right I'll let you know'" The next thing you
know the old bloke's come along with bis son at balf past six and
Rnoched on tbe door He sald: “Where are tbese fags then?” I sald
“They're upstairs”. He's said: "Bring them over (o that gate then” [by
the side of bis sbop] So I took them over and be safd: “What do you
want jor these, and whbat do you weant for these?™

After this episode the burglar sold stolen electrical goods to the same shop
owner. Akhough he always received more money from 2 residential fince
whom he preferred to deal with, clrcumstances and convenience sometimes
dicrared that he sold to the shopkeeper instead:

Sometimes we bad o0 much, or it was lop great a distance, or we
were In o burry for ibe money - somefimes it's just desperaleness.
Or we didn't feel we bad enough to take over there... [To a drug
dealing residentinl fencel 3"

A young burglar explained how he first made contact with his commercial
fence and how their relationship developed:

One of our men we got bim in the Yellow Pages. He was a proper
autborised Apple [compuiter] dealer - Hhe we used to sell bim the
quads™® at say whbat come to four grand or sometbing [£4,000
retall price] - we'd sell it lo bl for two. Half price. And then be'd

36 Theverm burghers , s used bn this reporr. b not necessndly seifdcfiakive (iee: Wiight and Decker [994).
3~ Thi fence prifered 1o hay in bulk 5o 28 10 Bmbk dhe nember of wanssctions be bad o ouke with thisves,
38 Spechilsl compulers conting betwreen 55,000 amd 518,000
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Jrst do a few things with it and put it up for sale for the full price.
My mate pboned b 1p - il was by chance really - lucky really: He's
said “I've got tbis 1o sell” and be’s [ibe dealer] gone: “Well I'll come
doun and bave a look" And wben be come doun and seen it be
ntrist barve thought: ‘well it’s definitely funny’, y'know' what I mean
- ze're fusi like young people. we're no! like offfice bods really arve
we So then, when be’s bought that, be's gone: “Yobr pbone ine any
time." So then it just went on.

Some of the people thal be was selling tbe goods fo, be was giting
us the addresses qfter Hes gone: “Get me that” And we'd go and
bave 'em. Obviously be’s got the legit people be sells to, and the
dodgy people be seils to. He wouldn't set up the dodgy people but
others - be might give us tbelr address. Like shops, garages - lock-
ups. The geezer be'’s pul nus onto boughl six or secen quads. He
wouldn't send us “round for just one guad it wonld bave to be @
Darcel of ‘eni, tile a lump of ‘ain, and we would do it like that. He'd
give us a price in advance and obriously we bad to give bim a
discount ‘canse be put s on o Ik,

The fence asked these young burglars to steal for him on six occaslons and
each time they were successful jn stealing back items he had supplied to
legitimare customers. The fence was never arrested and the burglars were
never charged with stealing computer equipment. There Is no way of telling
from this research how widespread such pracrices are. However, another
interviewee tmiked about a similar relationship he had with the owner of a
specialist car stereo business, where he would be directed to cars that had
Just had expensive stereos installed. He stole the stereos and soid them back
to the dealer, who then, on at least two occasions, installed improved
security systems and a replacement sterco system in the victim's car. Other
research {(Cromwell et al 1991) has found evidence that tradesmen seli
information about the contents and security of customer's houses to
burglars, or returned and did burglaries themselves. Wright and Decker
(1994) found several burglars who had jobs that gave them a chance to enter
other people’s homes 1o look for potential victims.

Most burglars and thieves did not feel that ft was risky selling stolen property
to shops that bought second-hand goods. However, those who were
frequently consuming illegal drugs, such as heroin and cocaine. tended to
sceal more often than others. They often stole on a daily basis and so had to
find other buyers to avoid oversupplying their regular customers.

Scllers visit business premises which they can leave quickly to avoid

detection if the shopkeeper reports them to the police. It is also easler to
avoid derection If the buyer is subsequemtly arrested, because he Is unlikely
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to be able to provide the police with any derails abyut the thieves he has
been buying from. However, dealing with ‘unknown' shops can be a source
of amxety for thieves. One interviewee who had been involved in 20 street
robberies and had sold the jewellery he acquired to different shops on each
occasion, remained anxious about haring to give his name and address and
an explanation for why he was selling. Another Interviewee described how
he had accompanied a friend to a camera exchange shop to sell a camcorder
they had stolen from a car. The staff had asked his friend: “Where he got it™
and “how long he had it™ and "what kind of batteries did it take” and “did he
have a receipt.” However, despite this cross examination, his friend
successfully soid the camerz In the shop for £150.

Very Liule is known about how frequently, and to what extent, proprietors
and employees of second-hand shops, comer shops, pawn brokers, jewellery
shops and scrap yards genuinely seck to establish that they are buying
legitimate and not stolen goods. Many of the interviewees n this study felt
that the were asked set, or ‘pat’, questions more for the shopkeeper's own
protection from prosecution than from any desire to establish whether the
goods were stolen or not. When they sold goods to these businesses, all the
interviewees thought thar the shopkeepers knew for sure that they were
stolen bux that they required a story from them which they felt obliged to
provide. As one burglar explained:

I sussed it in the end when I was in London later on. I know ibey
all do it now - you can tell by the way they say it. You just go in
and say “Ob exciise me do you buy scrap gold and anytbing else?”
And be'll turn around and say: “Ob what bave you got then?” And
like be'll probably not look up at yer and bed sqy: All yours then Is
it?" and al ibe sanie tine be ahinosi sbifting it awvyy. So tben like.
geiting ready to take Il So you Rnow then bes not going to be
giving you it back. Or stralghiaway be'll say: “Houw miich do you
want? Hed sy “You bave gol a bit of ID on you baven't you?” -
almost casuial. It's the atiftude tbey give onl. It's gtifte easy fo spor it
now. Brit at first when the)y started asking guestions I was geiting
Daranold and going. But you can go to another jeweller and be'll
smyr "What are you selling itben?" and straightauxty be'd say* "No!
no! nol” becase be knows it'’s been stolen becaurse you wouldn't be
selling it at such a cbeap price. Or be'd say: “Can you prove where

Joui got this from?” If they say that, tben your're stuffeds?

One of the YLS respondents explained how, when he first became involved
in stealing as a teenager, he regularly sold stolen goods to second-hund

shops:

3 Seeabio Scoe 1975,

1
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We tsed to sell to second-band sbops bit they knew [ibe goods were
stolen]. I mean one day we used to go In there with a bike and the
next day go in with a stereo - and they didn't know? We never got
Jriendly with them. All it was to us was money. They kirew where it
uvis coming from. All you bad 1o do was like sign 1his iblng to say
It was yours so it ke covers them doesn't it.

Despite widely held beliefs that businessmen are likely to be dishonest,
thieves still employed protective sirategics to reduce risks when selling to
new businesses. Where thieves did not have *special” relationships with a
commercial fence it was necessary 10 interpret the potential buyer's
“attitude’ to determine if they could be ‘irusted’.

Having a system where sellers must sign a record book to say that goods
offered for sale are their own and record their address provides the
commercial fence with grounds to demonstrate he, or she, did not know or
belleve that the goods were stolen. The thief can easily lle about ownership
and these samg Hes protect the shopkeeper from suspicion. Even where
proof of address is required, 2 burglar can easily supply a stoien driving
licence or household bills. Such record books may actually facilitare selling
stolen goods by reducing the fear of arrest among shopkeepers. The onus’
should be placed on the shopkeeper to require a higher degree of proof of
ownership such as a receipt, the original packaging that the goods were
supplied with, receiprs for repairs, or perhaps even 2 document supplied by
the police to say that expensive goods offered for sale have not been
reported stolen. A national computerised database would be required for
this to be effective.

None of the interviewees described these fences as "professional’ handlers of
stolen goods. Rather they were portrayed as businessmen who bought stolen
goods when the opportunity arose to make a profit from buying at a2 bargain
price (see 1lso Chambliss 1984: 50). These markets could be tackled by
reducing such opportunities and increasing the risks and effort involved.
Chaprer 8 discusses in more detail how this might be achieved.

The BCS revealed that respondents in bouseholds where the head of the
houschold was selfemployed were significantly more likely to have bought
stolen goods. This can be ar least pardy explained by the greater number of
offers that the self-employed receive. One respondent, for example, had
recently set up a smzll car repair business and described how such offers
occur:

It twas stolen vebicles this morning - 1 was puiring a car on one of

the trailers - a stock car - and this bloke said I can get yon a bit of
tbis or a bit of that. I don’t know' bim: - I've only been ibere lno

3
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uveks. He uvas affering cars and stolen MOTS. I'll alivays get offered
stolen goods because of who I am.

Once word gets around that a certain shopkeeper, businessman or other
commercial fence will buy stolen goods then they are likely 1o be flooded
with offers to buy and may be reluctant to refuse for fear of being given
away 10 the police (see Maguire’s account of a shopkeeper’'s experience mn
Appendix 3). One solution to this problem is for the fence to limit the
number of suppliers by offering less money than before In the hope that
thieves will try selling elsewhere. Although it is not known whether this is a
strategy that fences intendonally adopt (It could just as easily be explained as
greed), several respondents said that they stopped going to shopkeepers and
other fences because -...they started paying rubbish money*,

The successfil fence not only has to limit the number of suppliers but must
also keep trade secrets from them. Most of those interviewed said that once
they had sold to a fence they knew little or nothing about where or to whom
the goods were next sold. '‘Distancing’ between fences and thieves appears
10 be the general rule. ¥

To minimise risks from legitimare customers observing illegal transactions,
criminal entrepreneurs seek 1o keep dealings with thieves separate from the
rest of the enterprise. Reuter (1985) has described how thus happens in
other lllegal markets. Thieves who regularly sold stolen jewellery to a jewel
fence were taken to 2 separate room away from customers. Those who sold
swolen cars or motorbikes to vehicle breakers' yards were usually instructecd
to strip the vehicle of components and remove serjal numbers themselves -
presumably so that regular “respectable’ employees were not “contaminated’,
so that the commercial fences did not have to do the work themselves and to
protect them from incrimination. Eeeping employees ‘clean’ is important in
mantaning a 'front of leginmacy'. Shopkeepers who bought xolen goods
sometimes asked for them to be ken to & back door or left in an unlocked
car boot. More cautious fences met in car parks, Selds, woods, on wasteland
or other neutral, but safe, locations.

Commercial Sales

Commercial fences operate from businesses and so they can pass brand new
goads on o consumers who may not be aware thar the goods are stolen
(Sutton 1995). Corner shops and market traders were regularly referred to as
outlets for items that had been stolen from shops or warehouses. Stolen
gold, for example, is cut up and melted down and can be made into new

40 There are exoeptiont: two mtervaeweed Sk thelr fonces Provided then wih 3 qisomes akirces 20 tha good
cotthl be solen back.
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jewellery. Similarly, jewels can be placed into new settings and sold to
innocent consumers (Wright and Decker 1994). Commercial fences also sell
‘used’ stolen goods through their own second-hand shops (Parker et al
1988).

A commercial fence hus somewhere to store the goods, ¢an transport them
and has access 10 an cxisting customer base. This means he or she can
demand higher prices than residential fences and bawkers because they
need not be in such a hurry to sell. Commercial sales are often well
organised, but the fence faces significant risks, particulary if thieves arc not
kept separate from the main business. However, the risks tend 1o be
outweighed by the huge profits which can be made m the short term.

Transactions in commercial sales markets

Many consumers in commercial sales markets pay the full retail price for
new goods, unaware that they have bought stolen goods. Similarly, those
who buy from second-hand shops and markets may be innocenc buyers
because of the very openness of the transaction and the accepted legitimacy
of the outler

Buying In commercial sales markers carries relatively little risk, even for
those who know or belleve they are buying stolen goods from a commercial
fence. This Is because in most cascs the fence 'sanitises’ stolen goods by
buying and selling them through his or her legitimate business. Whoever
birys them next receives a receipt which serves to “legitimise’ the purchase
(Klockars 1974y,

Resldential Fence Supplies

Residential fences usually operate out of their own homes. Some residential
fences were described as being relzrively well off with mortgages and
families. Like commercial fences, they are careful to limit the number of
suppliers they have dealings with in order to keep the supply under control.
Some thieves coukd not deal directly with a particular fence but had to go
through friends or accomplices. They often required an introduction by
‘trusted’ criminal assoclates. Residential fences mar be drug dealers or
former thieves who have ‘crime-switched’ to less risky offending.

Some fences were also burglars taking advantage of buying opportunities,
One interviewee, for example, had acred as a residental fence when the
chance axose. He bought his parmer’s share of stolen clothes from a ram raid
on a shop because he had successfully sold his own share, while his friend
had been unable to find a suitable buyer. He then sold the clothes for 4 profit

3
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from his sister’s flat. Ochers bought items of stolen jewellery and VCRs from
other thieves if they thought they could sell them for more money. Some had
switched from thieving on realising the reduced risk and potentially greater
profitability assoclated with buylng and selling stolen goods. A young car
radio thief, for example, stopped stealing and switched to selling stereos,
stolen by his friends. because it was less risky and more profitable.

Transactions in residential fence supplies

In several cases, thieves sold only to relatives, friends, or relatives of friends
who were residential fences (see also Wright and Decker 1994). This
‘keeping It In the family® approach serves 1o minimise the risk for fence and
thief alike. Goods were usually sold to residenrial fences at thelr homes or in
safe neutral locations. One of the heroin users explained how he would go
about selling goods to his fence:

Foark tbe car with tbe goods dou'n in the car park, walk up, knock
bim. He wonld come down o the car and ue will pill into the
garage or whatever and sort tbrough everytbing. Most of them
won't ler the tbings be brought ro the bouse because yout tend 1o
Jind a lot tend 1o be older uith family and ibey [the family] don't
really realise wbat Is going on ...s0 bis wife doesn't know 1bey'te
got a garage outside loaded up with about 16 rideos and be does
very well out of it.

Car stereos zre frequently sold through residential fences. However, local
markets for car stereos can approach saturadon point. When this happens
selling becomes more difficult and even vnatiractive:

...d mean once you've serviced everyone on the estale, y'know eight
or nine people, that was it then. Tbat would be the only thne I
wornld deal with them, I'd rather deal with the middieman.

Business owners were 2lso mentioned as people who hawe the meney to buy
stolen car stereos and many friends and relarives who are In the market for a
‘bargain’. It is important to point out, however. that such buyers should be
distinguished from commercial fences because they do not use their
business as a ‘front’ for selling stolen goods. A 19-yearold offender, serving
his second sentence in a YOI for burglary, described how he regulardy sold
stolen car stereos 1o factory owners during the day - and how he believed
these residential fences, in turn, sold them on from thelr homes:

My cassettes [car stereo systems] go o Tiirkish factories. You know

a Turkish factory that makes clotbes and all that. You see nry Dad’s
Turkish and I know « lot of Turkish people wbo otrn tbese faclories
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and that and I go o them and sell these radios (o themn for top
money. And they will put them in tbelr car or sell tbhem to tbeir
cotisins and uncles and their family or ibey will sbip tbem back
over to Cyprus.

The way residential fences operate can be distinguished from commercial
fencing transactions by the facr that they do not self to consumers through
respectable business outicts and rarely deal with strangers. Sometimes they
do not pay for goods immediately, but sell for thieves on 2 commission basis.
Some thieves said that their residential fence would only buy in bulk so as to
avold large numbers of petty transactions.

Although they can sell directly to consumers, residential fences age probably
not as remote from other criminal networks as most commercial fences, who
only sell directly to consumers. Indeed, residential fences frequently use
Nerwork sales markets to distribute stolen goods.

Network sales

Network sales markets comprise loosely connected groups of friends,
neighbours, colieagues and workmares. Sales among close friendship and
family nerworks neady always take plece in the privacy of people’s homes,
privately at the workplace, or at pre-arranged locations. Orders for specific
types of stolen goods are sometimes met through network sales, or goods
are boughr and sold along 2 nerwork until one of the buyers becomes the
fnal consumer. Although residential fences may sometimes utilise network
sales markets to sell stolen goods, not everyone making money through
buying and selling in network sales is a residentlal fence. In a previously
unpublished account of a fencing operation in the 1980s (see Appendix 3)
Maguire and Webster describe how the owner of a general store became a
residential fencel! and how a stolen television set was sold on through a
network of nine handlers with each making a small profit,

The residential fence, like the commercial fence, buys directly from thieves.
And because thieves know where 10 find them, residential fences are more
frequently involved in buying and selling than the occasional ‘opportunistic®
participants in network sales.

The BCS respondents who bought at least one of the eight most commonly
stolen consumer durables yet another way (9 percent) were likely 10 have
bought them through network sales. since such expensive items are rarely
hawked doorto-door. These sales take place in what is Hkely to be one of the
most difficult markets to police.

4]  Asthe wolan poods snere not sold oot of the shop b was nor operating 28 3 conmnerchal fence
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Transactions in network sales

In general, participants in network sales only sell to people they know and
sometimes the final consumer is only one or two Hoks in the chain away
from a fence. A 20-year-old female explained how she occasionally used
network sales to distribute goods that lorry drivers were pilfering and selling

to her self-employed husband:

One theme that emerged from the Interviews was the way that people
acquiring stolen goods sparked off a Jesire among their friends to obtain a
similar bargain. As one of the adult prisoners explained, this often meant
that 4 demand for more of the same would travel back down the chain of

We got o lot of crystal - glasses, decanters, tumblers, sherry glasses,
champagne glasses. Again, from a delirery man. Somebow it
worked ot that there was an exira crate of Edinburghb Crysial on
the forry: So the girls at work sald: *“Woob crpsial...I” I went inio the
office and saifd: “You'll never guess whal be's got now, be’s gor
crystal” And all tbeir eyes like lit up and they said: “Houw' much
does be want for that®™ They jist said: *Well bring ‘em in and weT]
choose.” Six glasses of this and six glasses of ibat. Tere was a lol.
And that did worsy e becanse I didn't want all tbat in my car in
case I got pulled.+ We used to joke about it and theyd say: “Vell
what beve youi got this week tben... >

buyers and sellers to the original thief

A male heroin user explained in more detl the role of residential fences

It sort of went in pbases. Soine monibs, jor qilte a fewr monibs, it
would be cuar stereos that everyone was getting. And then Il would
be videos. And tbenr It would be clotbes. Your see. with it being a
council esicite, like - If one person bas got a casselle and be’s told
bis friend, or wbo be worls with, then be lells bis friend, and be
wants one. And then be tells anotber friend, and be warnts one.
"Catese they're 50 cheap everybody twanis one.

within nerwork sales:

They bave their netiwork of peaple. They krow people, then peopie
know otber people, it'’s only word of mouth. Say if you uvnted a
leatber jachet and I sold your a leatber facket, you knew full well It's
stolen. If you're ottt one night and a couple of your friends go:
“Thal's ¢t lovely facket where did you get tbat?™ You go: “Ob, so and
so got it for me. I can get you one” You've got your ceniral dealer
and two or four people ubo they are close to. From ibem four

€2
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Deople, you'rve probably got anotber six to eight wbo they sell to on
a regular basis. From that six o eight, there are probably anotber

18 to 20 who by every now and tben.

Hence. demand of this kind comes either directly to the thief via friendship
networks or through residential fences.

Very expensive car stereos are often sold through networks of many friends
with each making a little profit as they sell it on. A 31-yearold offender, with
a considerable history of car crime ¢having recently completed four years of
mprisonment for car theft), explained how residential fences could supply
therr customers with the exact car stercos they wanted through network
sales markets:

If your want a particular steven it might take tuo days but you'Ql get
one. A fewr pbone calls and that would be it. You ring one person.
He might ring three or four to see if ibéy've got one and they'll ring
about three or four lo see if tbey've got one. It's like at e end of
tbe day you've got aboit 50 people from one pbone call. You can
get amytbing. .. anything.

When sterecs are not supplied to order in this way, the person who fnally
buys and actually uses the stereo, bought in a nerwork sales market, is likeh
to be the one who j$ most passionate about owning Ic:

Because we were talking about stereos and swapping a few stereo
bits, be says: “I've got an Alpine If you know amybody wants one.”
And I made a deal with bim. I looked at I, I sald: “I'l bare to bave
a look at tbai, I've never bad an Alpine before” I thought: "I'in
baring tbat” He sald: “I don't realfy want to sell il, bul secing as I
know your Dad you can bave it for 100 ponnds.” And I slod biin

[baid a depusit] at 80 pounds,

One of the YLS respondents worked as a transport manager for a large
manufacturer. He had always worked and had on several occasions boosted
his income through selling brand new stolen goods. He describes how, a
year before the interview, he sold stolen compact disks bought from a friend
(a residential fence), who, in rurn, had bought them from the original thief.

The box cost & bundred quid. I knew I could seil ‘em for four grid a
piece. It took a week and a baif 1o sell all 200. I went into a pub
and started putting tbe word aboul that I've got sonie pop-cbart
cds, all mixed. Tbe thing is wben you're selling ‘em for three or four
quild a piece people don’t partictilarly go for one - they come up
and buy, probably, 10 or 12, If I got a pbone call tbey wnuld say:
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“Can you iveet s 1p 50 and so. I've got three or four people thet
wonld life ro buy some cds.” So I'd Just sboot off In tbe car:

Roughly, I made aboutl 600 quid. Tbe thing /s, you can't afford to
£0 In and by five or six baxes because yout flood your o'y mariet.
Because I only know' so many people. It'’s like a chain letter - you
can only go so far. It's just wben somebody comes up uith
sometbing that I tbink I can get rid of Not, becairse I'e got the
money; I don't botber... it's only if soinething really good comes up
-Il bave a go at it

Hawking markets

These can be found in certain establishments such as clubs, pubs or cafes,
where thieves usually sell directly to strangers. They are also found in
nelghbourhioods where thieves sell stolen goods doorto-door - sometimes to
strangers but also o people they know are likely to buy. Those who
frequently use heroin are more prepared to take risks and sell goods around
the neighbourhood - ‘cold calling' when necessary - and are generally less
concerned zbout getting a fair price.

Transaclions in bawking markels

Hawkers were described as people who did not have a fence. Despite the
absence of a middleman, they were generally seen as making less moneyr
from their transactions with consumers. One of the adult burglars
Interviewed In prison had been a heavy user of heroln. He also made money
through shoplifting and would sell stolen jeans and other clothing on a door
to-door busis around Manchester When asked about how much money he
could make, he replied: “I never thought of it that way, the onjy thing 1 had
on me mind was drugs”™ Although he said he was never reported to the
police while doing this, hawking stolen goods in this way was more difficult
for those known 10 the police. As one female drug dealer said:

You can't afford to be walking around the streels once you're
known ‘cause you'll get pulled y'know. Sometimes you can gel a
text like or your'nt bring a person o your bouise.

During an interview with 2 young male respondent from the YLS sample. the
interview was interrupted when he answered a knock at the door o buy
stolen clgarettes for himself and his mother from a hawker. This particular
hawker was described by the interviewee as: “a smack-head+? in a taxi™ He
went on ro explain:

43 Hevolo addict
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The smack-Deads they come round and tbey offer itbings at cheap
prices. They come ronnd with bags knucking on doors. People
krnotw their jaces anyway because they see them walking abotit and
thext, and they just come lo your door and that. Jist Rnock on and
ask if yott're interesled in buying. You gel lellies and videos floating
abotit but you get mostly strgff from sbops. Mostly, Ilike bousebold
stuff like deodoranis. Most people buy the deodorants becanse It
cheap. And shbampoo. You get coffee, bacon and stuff...

Many of those who were interviewed had frequently, even daily, been
offered stolen goods, usually clothes, by people calling at their home. Those
who bought them were aware that the seller was vulnerable, sometimes
desperate, and would often reduce thelr prices.

Stealing to order

Stealing to order takes place within four out of the five stolen goods markets
described - the exception being hawking markets. Stealing to order may
happen when a consumer approaches a fence - who then approaches a thief
directly. Alternatively, the consumer may approach 2 thief In addition, a
fence may place ‘standing orders’ with thieves for goods thit are In general
demand. Goods most commonly stolen appear to be those which can be
located through Inside knowledge or observation e.g.: sute-ofthe-art car
sereos, computer/office equipment. moror vehicles and their components.

Goods which are stolen to order are typically those in short supply in illicit
markets, vet highly desirable - items such as camcorders, state-ofthe-art
electrical goods, computers and computer chips, fast-moving consumer
goods lke cigarertes and expensive meat, and essential goods such as baby
clothes.

Domestic burglars are least likely to be motivated by requests tu steal to
order, probably because it is difficult to know In advance whether any
particulur dwelling contains the items requested. Stealing to order is most
commonly carried out by shoplifiers who steal items of clothing of &
particular type and size, or even food items on a consumer’s shopping list.
Thieves stealing 1o order are often highly motivated. To meet an order they
sometimes undertake extensive forays until items are located,

In some cases, the thief did not know how 1o steal the ftems that had been
requested:

“I've been ashed to steal a cotiple of mobile pbones, but I don't
knou Do to get thenr”
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In others, it was just not possible to steal whit people wanted:

“It wasn't always easy, a lot of times we'd try and iry and try and
there was just no way we could do It”

The degree of effort described by offenders stealing to order was a recurring
theme, particularly armong those who stole car stereos. Expensive car stereos
are desirable, easy to sell and, once located, easy to steal. In some cases
stealing to order plainly resulted in an increase in offending:

One particular person wanted video casseties. He just wxnted as
many as we could get. He wanted tbe good ones. And of coiirse
wed go in and just spend the wbole day just going into the same
sbop and out. I remember in [nanie of tbop in name of town] they
were doing them on special offer in packs of four So we were going
Jor themn as often as we could We did it solidly for a couple of days
and then over a week or 50 we siill went In and got a couple of
bags, so I reckon e mirst berve got aboul 100 io 150 tapes.

'To emphasise the degree of motivation among thieves who steal to order, the
following example is taken from an interview with a 25-yearokl male. He
had recently served 16 months in prison for handling & stolen car, driving
whilst disqualified and possession of cocaine. He 'was stealing a car stereo to
order following a direct request from a consumer:

Al tbe age of 15 we used tv sort of bang around in tbe pari, inostly
the same age, a few older Pegple would stap In thelr cars aid say
“Ob can you get me this?™ Well, obriously, you like to get as much as
Jou can so youd say like you uxint so much jor it and you'd come
10 some arrangement. Sometinres you'd say, like, I want 100
Dotinds and they'd say - yeab fine. Sometimes theyd say thar world
be 100 mmuch. Then we'd go out and look I every car feirk.

When expensive car stereos are stolen to order like this, the price Is
negotiated in advance. From the moment a price has been agreed the
particular type of stereo then represents hard cash, and even car alarms are
not always a deterrent (3ee also Wright and Decker 1994). Another offender
described how he went Jooking for a Kenwood stereo with his cousin after
someone had offered to pay them £70 for one. They set off at 4pm and
found one at 8pm. The car. on the driveway of a house, was alarmed but
they knew that the alarm on that model of car would only be triggered by
apening the car door. So they broke the side window with a screwdriver and
climbed Inside. They sold the stereo that same night.

A 25-yearold secrewary, mentioned earlier for her involvement in petwork
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sales, had also bought such poods as a stolen television and a stolen VCR.
She exphiined how relling her boyfriend thar she wanied an up-to-date hil
system resulted in them paying a visk to a well known residential fence:

I badn‘t got a b1 and I wanted one of tbose little 1midisystems.
You know just with the cd and tbe tape. I didn’t want a big
turntable, and my boy friend's brotherin-law could get bold of
them. Where be got them from I don't knott, but be said: “If I can
get you one would you be interested?” I said: “Well for the right
money yeab." I sald to my boy friend: "I'd love one of those midi-
systems.” He said: “Well don't pery full price for it, I'll see if [ x ] can
gel you one”

So be took me ‘ronind to { xs] and be knows all tbe right peaple, or
all the urong peaple, and be says: “Yeab what do your want?” And 1
said: “Well I want a Hitle diddy one, with a tape and a od” And 1
said: °I don want a lurntable and I don* want to pay a lot for It”
He said: “About a birndred and fifty pounds?” I sald: “If you can get
one jor thal, that’s fine” But I didn't know wbat make, so I sald o
bim: “If you get it and I don't like fi, I'm not baring " He said:
“Toats alt rigt. I'll get rid of it™ He told me be was going down
[name of reiail store] fo get If.

When be came up with the goods and sald: “There's your thing, I
got it in [name of retail store]” I said: “What do you mean you got
it in [retail store]?” He said it actually came off ibe dispiny shelf He
said: “Not me personalh, butl a friend did” I was gobsmacked, I
thorghbi: Oob gauwd” I said: “"Ob no what if tbey catch up with you”
Tben I started to panic. He sald: "Ob you can bave it for a bundred
[pounds]” +

The fence was arrested shortly after this eplsode and his arrest and
involvement with thieves was given quite a lot of cuoverage in the local press.
As a resule, the hifl was hidden in the interviewee's lofi She was so afmid
that the police would learn that she had boughr it, and that she would lose
her job, she said she would never buy anything stolen again.

Summary and Conclusions

The rypology of stolen goods markets, outlined in this chipter, provides a
framework for strucruring, and thus better understanding, transactions in

44 The retall price was sald oo be L00. She was able w biry k for such 8 lom price becangs Uw fencr wag ber
boviriead's brotherin-ww. fee Clapter 3 fur uiel prices
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illegal menrchandise. It explains where markets are Likelr to be, what they are
Hke, and who will be dealing 1n them.

This chapter also described how on some occasions, particularly in network
sales, thieves steal to order. It has touched upon the way thieves selling in
hawking markers target particulay neighbourhoods to sell stolen goods and
the way neighbourhood networks create demand for stolen goods and
thereby increase levels of ownership of stolen goods In certaln areas.

In both network sales and commercial fence supplies markets, sellers are
often aware of the need to control the level of demand for their stolen goods
by restricting suppily. They do this by vsing more than one buyer. In chis way,
the price they get for stolen goods is commensurate with the risks associated
with stealing and/or selling. There are many policy implications srising from
these findings, which are considered in Chapters 8 and 9.

It is surprising that so many thieves thought small shopkeepers andd other
business cowners were characteristically dishonest. Business owners who buy
stolen goods were seen as condoning theft and this in turn appears to
reinforce opinions among offenders that ‘legitimate’ business and crime arc
in many ways the same thing. There may be scope for undermining this
beltef and creating a perception of increased risk associated with selling
stolen goods to ‘unknown' businessmen. Chapters 8 and 9 detail possiblc
wiays of achieving this.

4
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5 HOW STOLEN GOODS
MARKETS OPERATE

This chaprer focuses on the nature of transactions in stolen goods and
examines some of the operational concerns of those involved in stolen
goods markets. Areas covered include aspects of the (non-contractual)
relationship between offer and acceptance, transportation, entrepreneurs.
careers. elasdcity of demand, prices and sales. N
Stolen goods markers share many of the characteristics of legitimate markets.
Certainly, many of the concerns of those involved in stealing or dealing In
stolen goods appear quite similar to those of legitimate businesspeople. The
markets are chamacterised by entreprencurs and others, including family
groups, who work according to the same principles which govern legitimate
markets, such as warehousing, marketing and risk taking. There are suppliers
and dealers - who may be residendal or commercial fences. Sometimes
stolen goods are stored, while at other times turnover Is very quick. And
they often need some form of transportation.

Offer and acceptance in stolen goods markets

The effect of offers on people’s willingness to buy stolen goods Is
particularly important for the way stolen goods markets operate. If
consumers do not seek out stolen goods, then accepting offers is the only
other way they can knowingly buy them. For handlers of stolen goods, this is
fundamentally linked with the concept of crime as opportunity (Mayhew et
al 1976).

The authors of 2 North American self-report study (Cromwell and McElrath
1994) were unable to find a direct relationship between several
demographic variables (age, sex, ethnicity and income) and the purchase of
stolen goods. Instead, they found that those with criminal motiration
“would buy stolen goods if offered' and those given the opportunily, 'being
offered stolen goods’, were more likely to say they bought them. This
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assumes a rypical scenario in which sellers approach people they do not
know and make them completely unsolicited offers out of the blue. While
the authors ¢laim that opportunity to purchase stolen goods is a major factor
in exphining why peaple buy such goods, this conclusion is flawed on three
counts. As the authors admit, it is possible that huaving 3 real opportunity to
buy stolen goods Increzses the Jikelihood that someone will say they would
buy them (so called motiration to buy). But, it also seems reasonable
suggest that those who bought stolen goods were more likely to say they
would buy stolen goods if they had the chance.iS More importantly, there Is
no way of knowing if offers to buy stolen goods result from past buying
beharlour or stem from buyers letting it be known in the acighbourhood, or
elsewhere, that they are “in the market’ for particular products.

The BCS data was examined to look in more depth at the relatfonship
between offers and buying stolen goods. Respondents were asked abouwt the
number of offers of stolen goods they recelved. The majority said they were
not offered stolen goods in the past year and had never bought stolen goods
over a five-year period (82 percent). The remaining 18 percent {1573) had
elther been offered stolen goods, bought stolen goods, or both.

Table 5.1 Offered stolen goods In past 12 months

5 Unwelghted N
Never 89 -1
Once 4 332
Few times 6 518
Often 1 127
Don't know/Refused <1 5
Unweighted N 100 8753

‘Whighve percentages Source 1954 BCS.

Table 5.1 shows thut a total of 11 percent had been offered stolen goods in
the past year. There is no way of distinguishing between offers explicitly
invited, offers occurring due 1o past buying behaviour, and unexpected
offers received by respondents who had no prior intention to buy: It should
be noted, however, that being offered stolen goods will, in many cases, be
intrinsically linked to either past or present buying behaviour.

The BCS did not usk whether offers of stolen goods were accepted,
However, this can be gauged 1o some extent by looking at those offered
stolen goods in the past year who never bought any in the past five years.
These are defined as Decliners in the following table.
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Table 5.2 Lavel of Involvement with stolen goods by age group and sex

Men YWomen
1624 2535 3659 1624, 2535 3659
Offered ¥ 39 16 - 18 - 3
N 3 Q1M a&hH aisn aw o»
Decliners % 46 54 73 50 &2 72
N (11 118 (120) (351) (@53 266)

Umweighted N Weighted percentages. The percentage of decliners In te abuse ixble Is based on those who were offcred
mulen goocd.

The relationship berween offiers and buylng behaviour was examined to see
whether being offered stolen goods influenced buying behaviour. Only
seven percent of those who admitted buying stolen goods In the past flve
years said they had not been offered stolen goods in the last 12 months.
There 1s 2 clear associathon between age, gender and being offered or buying
stolen goods (Table 5.2). A greater proportion of those aged between 16 and
24 were offered stolen goods. Males were offered more, and more males
bought stolen goods than females. Almost half of males aged 16 to 24 had
been offered or bought stolen goods. More than twice as many males are
offered stolen goods as females and nearty twice as mamy bought them.

It is particularly interesring to note that a higher proportion of females up 1o
the age of 35 declined to buy. However, once in their mid thirties, there is
virtually no difference berween males and females declining to buy.

Multivariate analysis of offers

As with buying stolen goods (Chapter 3), the BCS variables that were
thought (on the basis of existing knowledge) most likely to be correlated
with being offered stolen goods were analysed. Over 30 variables were
examined including: lifestyle; wealth; age; gender; Acorn classification and
previous victimisationi® ( see Table 5.3).

The odds of males being offered stolen goods was rwice thar for females.
The odds of 16-24-vear-olds being offered stolen goods was six times greater
than for those in the 3660 age group, and twice as great as for 25-35year
olds. The odds of people being offered stolen goods who sald they believed
that many of their neighbours had stolen goods in their homes® was more
than twice the odds of those who thought "none’ or ‘not very many
neighbours' owned stolen goods.

46  Tered for eay into the model meing the forsen! Kepwise medixd (Noroels, 1990, p1 31, foe Appendiy 1 The foll
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Personally knowing someone who had been burgled in the past vear nearly
doubled the odds of receiving an offer to buy stolen goods, This may reflect
where respondents live because acquisitive crimes. such as burglary, are not
evenly distributed (Tnicken et al 1995) and burglars frequently steal and sell
goods locally+# (see Cromwell and McElrath 1994; Sutton 1995).

Living in an area where drug dealers and usexrs are seen as a major problem
increases the odds of being offered stolen goods by a lactor of 1.6. This is
likely to be a reflecdon of the interrelated nature of stolen goods and illict
drugs marckers In-depth interviews with heroln users revealed that many
were particularly active in stealing and selling stolen goods - sometimes
hawking them door-to-door around their neighbourhood.

As with buying stolen goods (Chapter 3), a lifestyle based crime-risk score
was generared from 2 number of responses to questions concerning drug
use, going out behaviour and heavy drinking. The odds of respondents with
a high risk score being offered stolen goods were nearly one and a half times
greatver than chose with a medium or Jow risk score. The expianation for why
people with a higher risk score are more likely to be offered stolen goods Is
the same as for buying stolen goods: going out to certain pubs and clubs
leads to a greater frequency of contact with people involved in crime, which
Increases contact with people selhng stolen goods (Felson 1994).

The odds of being offered stolen goods for those who had carrled ourside on
their person more than £200 of cash in the past month were neardy twice
those who carried lesser amounts. However, the Influence of this factor Is
difficult to explain on the basis of survey data alone. It seems Hiely that it is
associated with such influences as: potential sellers having knowledge of the
respondent’s ability 1o pay; the respondent being part of a particular type of
friendship group where carrying a large “wad' of money is seen as
Important; and sellers knowing or believing that customers may be found in

such groups.

The odds of those who sald they were not managing on their income+® being
offered stolen goods were also significantly higher than for the better off.
There are various possible reasons for this including local nelghbourhood
effects. People living in areas characterised by a high level of unemployment
or high crimme rares are more likely to experience financial hardship and to
be identifled by thieves, and others who sell stolen goods, as likely
customers for cheaper items such as baby clothes, food, and cigarettes.

48  The rdepeh incarvices with burglars suggested that wale is often the case
49 Jom pering by wibiv o save or spead oa lehune or pexing weo dilfivuldes (as opposed o maoging quite well aml
abie to sve or spend fo besure).
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Table 5.3 Offared Stolen Goods: final model

Variable 8.5 odds railo
Beleve many neighboursown stolen goods hann 25
Drugs prohlem in neighbourhood - 1.6
Not managing very well o income - 1.3
ACOBRN GROUP
Rising/Striving o 18
Expanding/Settiing/Aspiring - 1.5
Carried more than £200 of cagh

In the past month e 1=
Easy to recognise a stranger In the

neighbourhood .- 13
High Risk Score - 14
AGE §
16-24 b 60
23-35 - 2.1
Being Male o 20
Personally know someone who was

burgied In past rear b 18

23 'peLNS —pel ] "p<0.001 *—PLOND]

Unwelghted data. Source 1994 BCS, Follow-up A semple

T Eatimate of L hdressed odds of belng oficred okt goods are compered with Acorn gronp: Thniring
§ Esdesnie of the increased aukls of being ofiered molen Boods are compared with Age group 3660

A Ruller version of 1his cble i3 given o Appendix 1 bl A1 ™)

Due to the wide range of ways In ‘which offirs of stolen goods can take place
and different Inferpremtions of what it means 0 be offered stolen goods, the
reiztionship between offers received and actually buying stolen goods is only
suggestive of the role played by opportunity in stolen goods markets. A less
problematic approach is to use the offered and bought data to look at those
who were offered stolen goods, but did not buy any.

Qffers declined: furiber analysis

As was seen from Table 5.2, not all those who said they had been offered
stolen goods in the previous 12 months took up the offer. Indeed, over half
(56 percent) said that they had never bought any stolen goods over the past
five years, let alone 12 moaths. It appears. from the figures in Tabie 5.4, that
those who said they received more offers of stolen goods aiso bought mose
frequently. Seven our of 10 people who sald they often recetved offers of
stolen goods bought stolen goods. Conversely, more than two thirds of those
who sald they had been offered stolen goods only once declined. W

30 The declined calegry cannot take account of tidse who noslsted buying: Soken goods more Lisn 12 Moo wgo -
somme of whom ot it have bought stolen goocks in the past ve Years OF hereived any offiars o bty in the pax
b



Likely customers for stolen goods are probably tirgeted more frequently and,
by recelving more offers, the item they want is more likely to come up. In
some cases, those recelving only one offer may have the propensity to buy
but just not want the particular item offered. Some people may lose any
resolve to decline offers of stolen goods through exposure to many
opportunities. Others might simply live in areas where stolen goods markets
have been a way of life for generations (Parker et al 1988; Hobbs 1989) and
being offered stolen goods Is 2 commonplace or even dally occurrence.

Table 5.4 Relationship batwsen number of offers and self-reported buying
behaviour

0’5:: stolen goods (past year)
once tmes ofiten Tozal
n % n % n % n %
Bought stulen goods 96 32 n2 46 82 71 410 44
Declined 235 68 286 ] 45 29 566 56
TOTAL 332 100 518 100 127 100 96 100

Welghted s (unweighted ped™f). Exciuding Joa't know amd refosed angwray of which there were 13.

Of those who recetved at least one offer over the past year, 44 percent
bought stolen goods. Not surprisingly, those who smd they never received
any offers In the past 12 months were significantly less likely to report
buying stolen goods in the past five years.?! It seems, therefore, that there is
a considerable degree of opportunity influencing buying behaviour
(Mayhew et al 1976). For some, this will be happening independently of any
previous purchasing behaviour, or buyers seeking out stolen goods. Of
course, whether or not individuals are carrying sufficient cash is also Lkely
to be Important.

The issue of nelghbours buying stolen goods was discussed earller in
Chapter 2. However, the percetved level of ownership of stolen goods in the
area where respondents live also appears to be closely connected to the
number of offers a person receives and whether or not they buy what is
offered.

41 This doss oot mke account of carlier oliexs (Mot thiw 4 Yt aga) tha might have been reonived by the 593
respondents wix) 53 they Tad noc received aoy offers In the past wear and yet botghr solen goods 2 pome time In
the pam five years.
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Table 5.5 Relationship between perception of proportions of nelghbours with
stolen goods and being offered stolen goods

alot afew not mam none refused dknow

% % % % % %

Received offer of solen goods
yes 33 21 10 4 9 8
oo &7 o 9 of 91 92
Dedliners £ 45 &4 64 nn 6~
Unweighted n {08 1588 4217 2210 13 31"

Weighued daes. Sources 1994 3CL.

Table 5.5 shows that those people who believe thar their neighbours own
stolen goods are also more likely to be offered stolen goods. A similar pattern
was found among those who said they had bought stolen goods (Tuble 26). ~
Unfortunately, it is not possible to judge the extent to which bellef about
neighbours’ ownership of stolen goods is influenced by the number of offers
a respondent receives. However, the decliners category is more helpful: a
much higher percentage of those who thought that either 'none” or at least
‘not many’ of their neighbours had stolen goods were decliners. This
reinforces findings discussed earljer about the importance of local area
effects on buying behuviour. It seems that people living in areas where fewer
neighbours own stolen goods are less likely to be offered stolen goods and, if
and when they are offered stolen goods, they are less likely 10 buy.

Analysis of ACORN areas reveals further differences in terms of being offered
stolen goods and declining to buy. The highest proportion of decliners came
from the Rising areas (affluent urbanites, town and city areas, prosperous
professionzls in metropolitan areds and better-off executives in inner city
areas). As Table 5.6 shows, almost seven out of 10 respondents in Rising
arcas declined to buy stolen goods in the past year. By way of contrast, five
owut of 10 in Striving areas declined 1o buy.

Tabile 5.6 Acorn categories by level of invoivament with stolen goodsi?

Toriving Experuding ~ Rising  Swttiing  Aspirlng  Siriving

7 9 12 11 13 1"
(90) o) EhH Q3 (146) 3%
57 59 [ 54 5T 51
(1) (60) 9 am (2))] C184)

Weighted percentages. Unweighted N, The *« uf dcliners I hased on thode wiu Were offered soken goos.

Offered
Declined

ZaEE

52 The percentages In thu tbie hare been nomaded opwants. Atbough the offirwd and Duuglr figores e almase
Identycal - this Js colockimml s mot ol those who wene offered bought, 20 can be seen by ibe Bgares R dicftners



The BCS data on reported buying stolen goods do not distinguish between
buying in the Jocal area or further afield. Opportunities to buy stolen goods
also exist away from where people live, and If it ‘were otherwise the ACORN
effect shown might possibly have been greater.® Some people buy stolen
goods as a result of chance encounters with thieves and other handlers away
from their immediate neighbourhood. A historical study of the black
economy in Britain provides an interesting example of how this happened to
businessmen buying stolen soclal security stamps in London in 1934
(Smithies 1984):

...;rnan) purchasers of stolen stamps tere traced wben the address
book of a dealer was found. According to ibe police such 'dealers’
Dersuaded gangs of youtbs to break Inio offices to steal the cards,
The existence of a ‘ready market' was the motive but tbe
businessmen wbo bougbt tbe stamps bad invariably bad accidental
encouniers with the ‘agenis’ or ‘dealers’ wbo sold tbem. Tbey met
in biltiard balls, pubs, ai boxing matcbes, coffee stalls, in tube
trains and railway stations and on one occasion in a public

latertory

Limitations of the findings so far

Although analysis was undertaken to examine the relationship between
opportunity (offers) to buy stolen goods and offending (buying the stolen
goods), the results must be treated with a degree of carlon. There are two
main reasons for this: firstly, respondents were only asked about offers of
stolen goods in the past year but about buying stolen goods over a five-year
period. Therefore, it is not possible to determine accurately what proportion
of those buying stolen goods were also offered stolen goods, because they
may have received an offer more than a year ago. Secondly, the relatively
large percentage of buyers saying they had been offered stolen goods might,
in part, result from some respondents telescoping experiences of being
offered stolen poods from previous years (more than a year ago) into the
survey. For others, forgetfulness rather than telescoping might have
influenced the findings. In such cases, any associaton berween the number
of offiers a respondent says they have received and the number of dmes they
have bought stolen goods would be exaggerated. Equally, It is possible that at
Jeast some of those who said they had never received an offer, and had never
bought stolen goods, had actually bought items two to five years ago but had
forgotten about them. Therefore, the incidence of buying stolen goods is
likely to be an underestimate compared with the incidence of belng offered

98  Insome cmses, the less well off casnot sfiand ko buy stulen gondy evea if they want thevn. This v mas0s thaz the
ACORN effet i nox as powerful as might otherwise be expected.
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stolen goods. This may be partly offset, however, by the fact that incidents of
buying stolen goods are more hkely to be remembered than unaccepted
offers.

Demand and supply

Research in Canada (Tremblay et al 1994) found that changes in rates of
uarecovered stolen vehicles were influenced by a number of factors which
increased the price of cars and car parts. In effect, people were more likeh
10 buy stolen cars for their own use, and garages were more likely to use
stolen car parts in repairs, when marker regulations made legitimate cars and
parts significantly more expensive.

It seems that this same principle probably applies 1o all electrical poods.
They fetch high prices when the retail price is high, but when prices fall the
demand also falls as stolen goods markets become saturated with equipment.
Once high street prices become affordable for those with low incomes,
legitimate electrical goods become more desirable than stolen ones. One of
the interviewees dealt as a Residential fence for stolen VCRs during the
period when the demand for them was at its peak. At this time he sold VCRs
on commission for inexperienced burglars. The peak period was said to have
been four 1o BV€ years after they first appeared on the market:

They uvis being laken from what I call ricber bouses 10, basically:
council botises. It uwas really greed, greed, greed. Especially wben
there weren many of ‘em ount. And then, basfcally, the sbops
started selling cheap. Disconnis, and HP and everytbing. Even the
JDoor bave them now, on weekly pavimenls

More recently, the sume thing happened 1o mobile phones 2s one of the YOI
sample explained:

I used to be well into mobile pbones when they first came ont. I
used to gel a bundred pounds, bundred and fifty ponnds a mobily
Dbone. Bur How you can pick ‘em up in the shops for like ten or
Sifteen quid. So tbey're nol wortb fuck-all nou. It's all gone,

completely gone

‘When this happens to pardcular types of goods they become less attractive
to thieves because they are harder to sell and fetch less money. Conversely, If
demand mncreases for particular products, they become more attracthve to
thueves.
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Stolen VCRs can stlll be sold. usually for between £30 and £50. Compared to
the 1980s, when they fetched around £100, the current price-to-weight ratio
means that it s now hardly 'worth the risk’ of stealing, transporting and
selling them unless they are top of the rmge models. When asked whether
they had expenenced difficulty selling particular types of stolen goods,
several burglars referred to this decline in the market for VCRs.

I mean ynn nsed (o be able to get seventy or eighty pound for o
video seven years ago - and now you would be liucky o get [Ifleen
or twenty for it, because you can buy a video for serenty fo cighty
pound brand new. You've got 1o look at ibe end of the scale ibere.
They [potential buyers] say: *Well look I can get a rideo from a
sbop brand new no problems and I'm not going to get 1o tronble
abort 1"

The two factors which seem particularly to nfluence demand for stolen
electrical goods are the price of legitimate goods and the newness of the
technology. When VCRs first appeared on the market. any that were being
sold second-band would have been known to be "virtuslly new”, and
consumers would be very unlikely to have a model ar home., When
‘revolutionary' new products such as colour television sets, VCRs and mobile
phones first arrived in the high street shops at expensive prices they quickly
became popular targets for burglars. Their presence might well have
increased the overll incidence of burglary and other thefts by making these
crimes particulacly ittractive propositions (see Sutton 1995).

Elasticity of demand

Supply and demand is another area which has an important bearing on the
way stolen goods markets operate. Inelastic demand means that 2 relatively
high increase in price will not substantially lower sales volume (see Reuter
1985: Edmunds et al 1996). This is what can be called a sellers’ marker'.
Elastic demand, on the other hand, has the opposite effect and creates a
buyers’ market.

The concept of elasticity of demand may be useful in terms of predicting the
type of goods thieves will prioritise. From a crime prevention perspective,
being able to predict which goods will be characterised by inelastic
demand™ could have considerable pay-offs If they were singled out for
special antk-theft attention. Such goods could be made less stealable at the
point of manufacture, retail or installation. Tt Is worth mentioning at this
point thut Bermett and Wright (1984) found that one of the main concerns
of burglars was to spend as lttle time as possible in the building. S0

% Predictng which guds e Bily 1 be tigesed by tdrirves i 8 subject addremed more brosdly by Ekbium (1997,
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manufacturers of goods which are likely 10 be sold in markets where
demand is inelastic could help o reduce theft by designing products to
make them harder to find and steal. For example, facilitating remore siting in

unexpected or hidden areas.

Stolen goods, in general, are likely to be quite elastic in that a substantial
Increase 1n price will deter buyers who have to break the law, pav in cash,
and risk that the goods might be faulty. However, markets for stolen
jewellery are Influenced by world market prices and are much less sensitive
1o local demand and supply.

Stolen goods are not always sold for less than the retail price (Reuter 1990).
A Commercial fence can sell stolen jewellery In his jeweller’s shop for the
same price as legitimate jewellery (Walsh 19™7). Dealers in second-hand
goods and corner shop owners can do the same (Steffensmeler 1986).
However, goods sold through Residential fences, Network sales and Hawking
are invariably sold considerably below the normal retzil price. The thief who
sells to a fence usually gets less money than If he/she sells directhy to the
consumer.

The Interviewees who were engaged In stealing and redistributing stolen
goods were all very knowledgeable of the prices of expensive electrical
goodds. In somecases, respondents walked around big department stores Lo
establish remudl prices. Towo of the interviewees said that their Residential
fence used a caralogue to work out prices. Another used a catalogue herself
to ensure she was receiving a “fair' price

Basically the best thing I used to go by was ibe Argos calalogre

Have one of ibem bandy wbatever you are going o steal A lot of
people are going 1o brey from Avgos anywa): I used to go ibrough,
Jhud the price and basically used to work at balf tbe price, then It
went lo a tbird and from a third to negoticabie. .

Selling stolen goods: the ‘tiro and three way spilt’

For many years there has been a general rule of thumb that the thief will be
paid one third of the retail price of either new or ‘nearly new" second-hand
stolen goods (Quennell 1962). Stelfensmeler (1985), who found thar this
practice had gone an even before the 19th century, also points out that
experienced thieves are more likely to ask for half the wholesale price, or
base their asking price on the fence’s selling prices. Walsh (197 found that
fast-moving consumer goods artracted more stable prices, with thieves being
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paid 30 to 40 percent of the retail price for stolen cigarettes.

From police interviews with 115 fences in the USA, Walsh (1977) found that
although drug misusers and inexperienced thieves might get paid less,
generally thieves gor paid 30 to 50 percent of wholesale prices. The price of
goods would rise, to bear competition from other fences, when the market
was buoyant and there were a number of competirors for whit was being
sold.

Some types of goods, for which a Residential fence or consumer might pay
one third of the remil price, would not be purchased for the same price by 2
Commercial fence with access to the legitmate wholesale market place; it
depends on the normal wholesale-to-retail mark-up of goods (see
Steffensmeier 1986). Jewellery, for instance, has a high mark-up and the
jeweller-fence would be better off buying jewellery wholesale than stolen
jewellery - which would cost one third of the retail price.™ That is why most
stolen jewellery is sold by thieves for the scrzp metal price. Electrical goods
have a much smaller madkup. and the Commercial fence can still make a
good profit by paying a third of the retail price. As ont male heroin user
explained:

The thief charges a third to the fence, and be'll put like an extra fire
fo leu pound on It, wbatever What be knows be can get for it. He'll
brobably go for balf price ibe value of the goods, ‘cos tbe ticket is
usuclly on ibe stuff; Hell go for the baif price, and balf price io
somebody ftbe consiumner] is worth I, but the thief usually bas o
sell it at a thind.

Shoplifters who hawlked stolen clothes tended to charge half the retall price.
However. when thieves sold clothes ro Residential fences living locally, the
one third rule was applied. This ensured the consumer would still get that
haif price ‘bargain’.

One interviewee explained how he sometimes sold the clothes through a
nerwork of Residential fences:

Say we got a good brand name like Armani or sometbing like that,
now we go in at a ithird. Bang a third on it if it’s decent and then
they'll give it onl to a cotple of people charging balves. Say tbeyre
bought a parcel of Yalentino shirts - tbey're eighly quid a sbirt.
I'bey're going io go out and do them for forly quid. Tbats just
doing bits of it like In tbe estates and (bat. People taking a carrier
bag of stuff out with themn and going around tbeir friends’ Douses

4% Fura contrary view see Wyight sod Decker (1984 1700 wivae an Infkmeear sokd them thar o Bfteen hindred dullar
wiech coull be sl tu & feove for 2 thint or 2 quaner of this retll value
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or wbatever. There’s a lot of other people involved in this sort of
ibing. It's going to end up all around the area.

One female heroin user ‘was an accomplished shoplifter with a number of
regular customers. She provided information which matches Walsh's (1977)
findings thar fast-moving consumer goods were sold 1o a fence for half the
remail price: _

Tbe tbing is, usually everytbing Is a third. Say for instance, if I got
you a jumper for fifty pounds, I would do it for a ibird. But with
meal you can get balf the price. It doesn't matter wbat meat it is
they will diry it So you go jor the most expensive pleces of foinis
Go in, fill carrier bags, and go back four or five times.

This half price rule for fast-moving consumer goods appeared to be almost
cast in stone'. A male heroin user had been dealing in drugs and would
exchange drugs to the equivalent value of half the retail price for meat and
large bouxles of spirits:

“With booze and meat it's balf, with anything else it’s a thind"

For expenstve car stereos, the thieves usually got pald between 4 third and 2
haif of the retail value. Although half the retall value was seen as fairer by
some of the interviewees, most, but not all, were happy to accept a third.
Another male heroin user exclaimed:

I don’t like this third business, theit'’s why me and ibleving never got
on really 'm puiting ney flipping berty up bere. I wrant a bit more.

Cars and motor bikes were either sold to third parties or scrapped for
considerably less than second-hand market value. Stolen cars, regardless of
age or make, were generally scrapped at between £30 and £200. There were
three respondents in the sample who, for a while, specialised in stealing and
scrapping motor vehicles. Each said they had developed a close working
relationship with their dealer to avoid detection. Cars that were only five
years old with a second-hand market value of around £5,000 were being sold
10 scrap yards for £250:

If yoti're talking today you can gel like up to a J reg in certain
scrap yards - in others you're talking like a C. Tbe&y just rip ‘em
apart and crush ‘em. I mean I bave bad a feu people tbat ringed™s
‘em like birt they're fewr and far between. I mean I know you bear a
lot aborrt it but you don'’t gel a lot of It AMost of ‘em jJust get rippéd
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apart. More for spare paris. Even iben ibe expensive ones are

getting scrapped as well, tbey just rip ‘em o pieces and criish the
body You know, they're making a fortune on the bils.

Overall then, second-hand ems were usually sold by the thief for a third of
the retail value. If the thief sells to 2 Residental fence, the fence sells 1o a
copsumer for half the retail value. Goods sold to second-hand shops are
usually sold-on to the public for two-thirds of the retafl ralue - depending
upon their condition. Gold jewellery sold to jewellery shops is usually sold
at the going mate for scrap gold.

It is Interesting to note that cheque books and credit cards are exempt from
the characteristic “two and three way split’. The price pald for cheque books
and credit cards was much wider in range, bur ther changed bands for
relatively Hude money. The price range for each cheque, with a guarantee
card, was between £3 and £11. They were usually sold in books, not singly.
These prices are virtually identical to those found by Levi et al (1991).% One
of the interviewees said that when cheques were sold at the lower range, the
card might also be worth an additional £20. The going price for a credit card
was around £25. Buyers have to take it on trust that cheque books have been
recently stolen and thae high street shops have not vet been notified. This
prohably expluins why, despite having so much purchasing power, cheques,
cheque cards and credit cards are sold so cheaply.

Quick and satisfactory sales

Most thieves sold in a variety of different ways. Selling methods were
dependent upon: level of experience; patience; drug use; current
relationships with others - thieves or fences; and the type of goods. Less
experienced and less prolific thieves used one buyer only and accepted
whatever price they were offered for goods. The least experienced often had
trouble finding a buyer. Two Interviewees from the YLS sample sak thar o
times they had 1o dump stvlen VCRs and computers on waste ground and in
rivers because they could not find a buyer (see also Maguire 1982: 71). Car
and motorcycle thieves invariably deah with one scrap yard at 4 time, Those
who had been arrested and sentenced for doing this said that they had then
changed their offending to burglary and stealing components from cars a8
they felt that scrap yards were being too closely warched.*® More
experienced thieves had access to a broader range of outlets so that when a
fence was arrested, or started reducing prices or limiting what they would
buy (either demanding bulk purchases or rejecting certain items), they did
not have to alter thelr rate of offending accordingty.

5 Berewn L3 el 10 per cheqoe
S8  These componenii. sach av car ryres or even englaes, wese then sok] dimesly 30 coasemers.



How stolen goods markets operate

Using a reliable fence ensured that thieves could sell stolen goods quickly
and at prices they usually fclt were faic However, Lthey somerimes sold ar
prices which they felt were too low (see also Wright and Decker 1994),
cither because they had nowhere else to take them or becanse they did not
want to go back out on to the ‘streets’ and risk being arrested In pogsession.

Several factors affect the need for a quick sale. The least experienced and
less active thieves tended to be n less of 2 hurry. Those who had only
commirtted one or two burglaries, and those recounting their first burglaries,
described holding on to stolen goods for a number of weeks while secking
out z buyer. Not surprisingly, those who regularly nsed heroin and cocine
were keen to sell stolen goods as quickly as possible and were also least
interested in securing better prices. As a group, these drug users were morc
hkely to have been arrested for possessing stolen goods, probably because
they were such prolific thieves and also because at times they were willing
t0 run higher risks.

To protect themselves from being caught In pogsession. thieves often hid
stolen goods for a few hours until they could be collected and transported to
a buyer (sce also Kock er al 1996). Some offenders resorted to burying stolen
goods and using lock-up garages. Higher prices may be obtained for stolen
goods where the thief is prepared to store them and sell under fivourable
conditions. Walsh (1977) found that scolen clothing was most likely to be
stored in a spare foom at home but (presumably) some are wary of doing
this:

I woutldn't batve notbing in my bouse. I used to beave It all in
somegne else’s bouse and I'd give them tbe key and they ised o go
ot And what tbey could sell they take with ‘em and write it doun
in a book and I know wbat’s gone...do it like tbal,

‘Where thefts bad been committed specifically to buy drugs, thieves were
genernally content to exchange scolen goods either directly for drugs, or for a
mixture of cash’and drugs. Those who exchanged goods for drugs felt that
they got more drugs by doing this than by selling goods for cash and using
the cash to spend on drugs:

If I could get drigs instead of cash I wounld iake tbe drugs. Becaise
at tbe end of the day that'’s what I wentted and because If anybody
is seliing me drugs it usually means tbeat tbe)y've got a large
amount of drugs. So it usvally means thet they will give yoi more

drugs for the stuff

Other respondents were of the opinion that exchanging goods for drugs was
a 'mugs' game’ gnd that only the desperate resorted to this megsure.



However, accounts provided by many interviewees suggest thit swipping
goods for drugs and getting less drugs than the cash equivalent for the goods
merely reflected the value attached to getting hold of drugs at the time you
want them. Most of thuse who swapped stolen goods for drugs did not feel
bad about being ‘ripped off". Drug dealers were able to exploit thieves
whose desire for drugs often outwelghed their degire for money:

I bave sold like a top range rideo jor forty pounds worth of crack.
And that was to a driug dealer Whereas, If I'd waited 'till the
morning I'd bave got a bundred puund on that. I just uanted to
smolee some crack and I can’l be botbered. You definilely get a
worse deal {f you swap goods for drugs.

One interviewee, who had dealt speed and cocaine from his flat, expilained
the drug dealer’s perspective on accepting stolen goods for drugs:

I used to sell 10 stncill thme dealers wbo tsed 1o bave say an ournce
a week They couldn't pay me uniil ibey sold ii, see. I'd lay it on
them and theyd bring it io e [tbe money] on Friday: A nunber of
times theyd come aronund with videos and cars when they owed me
money: L wasn't bappy abort 14, buit yout wortld bave 1o get e three
videos for elgbly quiid [eighly pounds worth of drigs].

The role of entrepreneurs

Many of the more prolific offenders had increased their offending
considerably in the period leading up to therr latest conviction. These ‘crime
sprees’ came after they had already been arrested more than once. By this
stage they had usually developed specific criminal techniques, were
specialising in particular types of burglary and had established relationships
with 2 fence. One adult burglar described his relationship with a newly
found Residential fence after he had just recelved a suspended prison
senrence and how his offending increased as 2 resulc

In ibe end I was just at it all ibe time. He [tbe Residential fence]
was introducing me to a lot of people. Though they lived in a poor
area of council bouses a Iot of tbe people were sonetimes thieves
themselves. Some people just wanted Lo sell on again and be was
selling to a buyer who uas selling lo anotber biyer

Careers

Some interviewees fafled to sell items they had stolen in their first burglaries
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(see 2lso Maguire 1982) and never committed more than two or three before
giving it up. However, where a burglar's early burglaries resulted in the
successful conversion of stolen property into cash, this invariably led to
further burglaries. Criminal ‘career’ choices of this kind could be explained
simply in terms of rewards-based behaviour, but are probably more complex.
The existence of established markets and provision of guldance from
experienced offenders are likely to be almost essential local condidons for
them to make successful sales. The effect of early success or failure to
convert stolea property into cash is an important area. Reducing markers for
stolen goods might curtay! many criminal careers before they ‘make off.

Careers of those interviewed tended to follow similar pathways. Involvement
in serlous acquisitive crime (e.g. burglary, car theft etc) tended to develop
during the mid teens. In each case where offenders found a “fair’ and
efficient fence thelr new sources of lncome helped only to entrench their
offending behaviour, especially if they were using drugs. Excessive use of
drugs and alcohol was fuelled by acquisitve offending which was becoming
Increasingly reckless, Including doing night-time burglaries (‘creepers’)
when householders were asleep. shop robberies and ram-raiding. One adult
burgiar's criminal career was premarurely terminated by open heart surpery
at the age of 26. He sald doctors believed that his heart condition might have
been caused by his lifestyle and drug use. Another young burglar had been
leading a chaotic Hfestyle which terrmpated when he crashed a stolen car.

Transporting stolen goods

Some respondents used their own cars to get to a burglary and to transport
stolen goods (see also Munro, 1972: 32, 35). Others used public transport to
go into city centres in search of mountain bikes and would ride the bikes
home. One used stolen cars to travel to steal other cars, to commit ram-raids,
or to burgle shops and offices. Others walked, or rode on bikes, to commit
burglaries and steal car stereos. Black plastic bin bags, sheets and pillow
cases found in vicdms' houses were universally employed by burglars to
wrap and carry stolen goods during transportarion (see also Wright and
Decker (1994).

The use of tixis by thieves was a recurring theme throughour the interviews
(see also Kock et al 1996: 5) and six respondents said that they regularly
used taxis to take them to burglery sites and to transport stolen goods.
Indeed, mini cab¥ drivers were targeted during Operation Bumblebee:

The wide use of minl cabs by burglars Is a fedlire which bas
caused concern 1o Operation Bumblebeo. On occasions the minit

99 Privata hire cxxis - 0ot Uoensed {hiack cab) "Hackey” croriages.



cabs bave waited outside an address wille it Is being burgled by
their fare. In a laige nuumber of cases there is compelling evidence
to suggest the driver knows lbis Is bappening. (unpublisbed
Metropolitan Police report).

Interviewees who sald they used taxis 1o take them o and from burglaries,
or to transport stolen goods, invariably described them as private hire/mini
cabs. One burglar explained how he would commit a burglary and then
telephone a mini-cab firm from the burgled house to come and pick him up.
In this case, the driver never knew that he was transporting a burglar or
stolen goods (sce also Benney 1936: 311). Some of the respondents who
regularly used raxis said they had formed partnerships with the driver -
hiring them for the day, paying them a flat rate of £50, or cutting them in on
# percentage of the haul:

My mate works as a cab driver and I'll lake bim and we go balves
on whbatever we make. Like be’s the driver. I prefer io do that really
becarse, like, bis risk Is {f be gets stopped be's got to say ibe stuffs
bis. Thai'’s bour be makes bis mone): Ten times out of ten be won't
get stopped. But ‘cause, like, be don’t look dodg)y enongh ‘caiise be's
8ot an aerial in the Dack of bis car; wben police see the aerial they
think bes a cabby and don't pull bim over Cabs are safer Whereas
wben they see me, I look young and that. I alivrys get siopped. Yeb
it'’s bettey when I take niy mate out in ibe cab and 1Dat.

If I pick the botise, I say pull up next to the borse. I'll pick a botise
and I'Tl go back to bis car and I'll say ‘yeb there’s a telly, video,
stack system’, and be'll like back the car up and do it double
Darked or wbatever and I'll run in and bring out the goods and put
them in bis boot and get in the car and we're off

None of the interviewees mentioned wansporting goods over long distances,
Goods were sold 2s quickly as possible to awoid being caught in possession.
However, some Residential fences might sell goods over Jonger distances
(see Kock et al 1996).

Summary and Concluslons

Stolen goods markets share many characteristics of legitimate markets.
Thieves need 10 employ simple marketing strategies - targeting particular
people and places - to offer stolen goods to those who are most likely to buy.
Demand and supply are key factors determining price and. ultimately, the
type of goods stolen. There are general rules which determine the
percentage of retall prices paid to thieves and profit margins for fences.
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Motivation, experience and expertise enabled thieves and fences to
maximise income within these rules. Transportation and storage 185ues are
also important in terms of avolding detection and maximising the price for
which goods are sold.

There Is some evidence to support suggestions that "private hire' taxis are
used extensively by thieves to transport stolen goods.

There Is also some evidence to suggest that buylng stolen goods is linked to
‘opportunity’ through offers recelved from thieves and Residential fences.
Thieves more often offer stolen goods to younger people. They make more
offers to males than females and once offered, younger males are less likely
ta decline than younger females. Those responsible for developing and
implementing crime prevention initiatives should take account of this.
Chaprer 9 outlines how particular sinmational crime prevention approaches
might work to reduce each of the main stolen goods markets.

Identifying which new types of consumer goods will be characterised by
inelastic demand might have considerable pay-offs if the public are made
aware of their 'stealability’ and are encouraged to make such items less
attractive. This could be done by using property marking techniques to
disfigure desirable goods (see Chapter 9). However, agreement woukl necd
to reached with manufacturers that if done in an approved manper
warranties would remain valid.

Ambitious fences who sell stolen goods as fast as they can be stolen appear
to have 2 considerable influence on the incidence of offending.
Concentraring resources on such successful® disteibutors is likely o reduce
overall [evels of theft. It may also reduce the number of offenders entering
criminal careers since making It even harder to identify a buyer may
effectively nip a potential burglar's career in the bud. Similarly, identifying
and concentrating resources on ‘fair' and reliable fences Is likely t0 make
thefi less rewarding and thereby reduce both the number of new thieves
embarking on criminal careers and the number of offences commited by
previously well motivared thieves.



6 DISTINGUISHING
CHARACTERISTICS OF STOLEN
GOODS MARKETS

While sharing many of the characteristics of legitimate markets, stolen goods
markets are fundamentally different because they are illegal. This illegality
means that distributors are constrained in many ways and need to adopt
clandestine solutions to particular operational problems. such as storing and
transporting goods.

This chapter examines some of the distinguishing characteristics of stolen
goods markets. The alm here is to identify ways to reduce the number of
acquisitive offenders and offences. Understanding more about the behaviour
and concerns of distributors and consumers will facilitate and Improve the
identification of those involved in stolen goods markers and hopefully inform
future initatives aimed at reducing the incldence of handling stolen goods
and theft.

Stolen goods markets tend to be small

It would be wrong to think in terms of 1 single marker for stolen goods (see
Walsh 1977, Maguire 1982, Reuter 1985). A thref selling to a fence
constitutes one market: a thief selling directly 1o final consumers represents
another market, and a fence selling to consumers Is another market again.
These markets for stolen goods are smaill and fragmented. The reasons for
the small size of illegal markers is explained by Reurer (1985). Focusing on
particular types of illegal markets In the Unired Seates, he draws useful
conclusions about the structure and orgzmsation of drugs markets, ‘numbers
rackets’, ‘bootlegging’ and gambling operations, explaining why they cannot
expand like their legal counterparts.

The inost immediate consequence of prodict illegality, stemmiing
Jrom the costs of assel seizsire and arvest, is the need 1o control fbe
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Jiow of information abort participation in the illegal activity: That
is, each participant must strictire bis or ber activities, particulnrly
those involving otber participanis, 50 as o assure thatl ibe risk of
tbe police learning of bis or ber participalion s Teept low.

‘Those involved In selling legitimate goods are able to expand their enterprise
by recruiting employees. However, this Is more difficult in fllicit markets. For
, employees may have knowledge of the entrepreneur's criminal
activities and might provide information that can lead to his or her arrest
(Reuter 1985).

Stolen property markets are similar to heroin markets in that they involve
transactions conducted at “arm's length'. The markets opemte at different
levels rather than as a large integrated organisation of stealing, warehousing,
wholesaling and retailing (Reuter 1985, 1990). Although Reuter never
looked at stolen property markers, they share many of the same
characteristics of the various llegal markets he studied.

Morality and criminal motivation

Perceptions of the morality of stealing goods might also influence supply and
demand. The fact that otherwise seemingly law-abiding individuals buy
stolen goods may serve to legitimise theft in the sense that it may neutralise
feelings of guilt assoclated with stealing (see Sykes and Matza 1957). This
readiness to buy among the public also appears to serve as an underlying
motivation for thieves to take advantage of opportunities that present
themselves (Parker 1974, Mayhew et al 1976) - not so much going out on
theft forays but sometimes stealing just because the chance to make money
turns up.

In terms of the monality of buying, knowing that so many people buy stolen
goods may also serve to justlfy such acts or to reduce feelings of guilt:
‘everyone else is buying so why not me’ or 'if I don’t buy It someone else
will (Cromwell et al 1991).

One interviewee, for example, belleved that everyone in his neighbourhood
was buying stolen goods and was prepared to buy whenever the right
opportunity presented irself:

Your see the whole place is the samne, the whole rillage Is tbe sime.
Everyone bitys stuffl even the stnright people wbo bave never done
anytbing wrong, never been in trouble In their life It's like me next
door neighbours: dead normal couple, never been in trouble,
nothing like nie or am'itbing - they buy stuff It's doun o money

1



avery single time. If sometbing’s cheap. the)'re seilling at balf price -
Jou're saring yourself money

Violence and vigilantism

The opportunities available to save and make money through buying and
selling stolen goods are not withowut danger. Markets for stolen goods will, at
times, be characterised by violence. As Reuter (1985) points out:

... participants in fMlegal markets lack recourse lo stale facilities for
dispute seftfement. Violence or tbreats may provide the only
method of resolving disputes in at least some situations.

One adult burglar related how such a confrontation had led to imprisonment
for himself and his friend. Since moving t0 4 new address, they had both
committed six burglaries within two weeks, and were selling stolen goods
through nerwork sales:

Anotber geezer that was sbaring tbis bouse. He was a baxer Quite
a big bloke. And be come down one day He bougbt a stereo off
[XJ% and it didn’t work. He siaried bittihg bim about - and [X]
weren’t small, be was about 13 stone - and be gare bim one
almighbly wheck in oiur room. For some reason be took the Samural
sword off the wall and started bitiing bim [tbe boxer].

We bad to call an ambulance. It went lo court and my friend got
off with it as self defence. When tbe police came back ibe next day
they checked the goods In the botise (stereo, portable Iv, jewellery
eic). I didm’t tbink about baring stolen goods in ibe bouse and thai.
They took all the numbers and that and tbey came back that night
as I was walking Inio the bouse with somme sbopping with my
girlfriend. They sald: “You're under arrest for birglary”™ In foct,
they only charged us with three burgiaries and we plended guilly to
‘emn. [X] got IS5 montbs and at tbe same time I got 18 months
[prison sentences]”

Other instances of violence were mentioned by a male respondent who had
himself committed domestic burglaries and had served six month’s
imprisonment for burglary. He described how heroin users. who were

blamed for burglaries locally, would be punished by local ‘toughs’;

If there’s ever a burglary you find out wbo it uvs "catise you Rnow

60  Thw revpoadents fdend and eventual codeflendant.
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wio they are. They're mostly sinack beads and you get ibe stuff
back and give them a good biding.

A female heroin user had herself been confronted by locals on enough
occasions to know that drug users were the focus of immediate suspicion
when burgiaries were comaritted in the neighbourhood.

I wounldn't buy sometbin’ thert I Rnotw somebocy’s robbedd ont of o
bouse - ‘specially local Because )'knoir not only would tbe police
come or wbatever, buit you could bave gangs of fellas knncking on
Jyour door - ynou ubat I mean.

Say: itke you tend to, like, know wbo tbe local burglars are. 5o say,
ithe, someone’s botise gol robbed or wbalerer and say it's so-tind-
50's botise, or tbe)'re related 10 so-cind-so, then the)'re likely tn grab
bold of one of them and find oul who tbey sold il 1o.

You'll bave ke a hype of burglar wbo'll rob amyone and anytbing.
Tbat sort of person, I wouldir't trust - they'd get e done [arrested),
I wouldn't want ro get involved because as I say. then you get a
name. Then you never know’, you could be in bed one day and
someone conld burst In.

Even where legltimare channels for redress exist, some locals in high crime
neighbourhoods by-passed these systems, preferring instead to seize back
stolen goods themselves and to inflict physical punishment un offenders.
Given the level of ownership identified by the BCS, In many cases this
probably happens where the very poods that are stolen had actually been
purchased from thieves, and the latest ‘victim' Is afraid that the pohce might
discover this and so is unlikely to report the theft. This factor mighe also
partially explain the low tuke-up of property marking schemes in certain
areas (Laycock 1985).

Morality of self-interest

Within the moral framework described above, burglary of factories and
shops is acceptable, and shoplifting is acceptable - but burglary on the estate
is 'wrong'. Several respondents expressed the importance of not "doing ir’
on your own Jdoorstep {see also Parker 1974: Stone 197%). However, there
are exceptions, and one of the heroln users explained how sometimes it was
difficult to abide by this ethic:

Like I said shitiing on yotir owrn doorsted - when I was actuaily at
the start fof burglary career] I was alveady on the drugs wben




doing it [burglary]. And tben it became the need ...ibat I needed
the drugs. So I was out robbing on a withdrawal. I tended to find
that I used to rob the next door neigbbours to whbere I wvis living®
because I didn’t bave tbe energ): Tbe first score of ibe day lo get up
and travel I just warnied lo score, but after I'd done the first one I
Drobably would travel,

Parker (1974: 84) explains how ‘selective local chizenship® leads 1o the
condemnation of local burglars. Such condemnation is more likely to occur
in close kit communiries (Parker 1974: 85) where: 'Respect is related to
some form of meaningful commment, at the very least the expediency of
having too much to losec of one's own. A similar "morality of scif-interest’,
among drug dealers, was outlined by one of the burglars interviewed from
the YOI sampile who said that he had to reduce bis offending on his own
estate because the dealers were worrled about the police presence it was
of the person doing it if ever they found out who it was.

While this protective commitment exists between established residents, it
does not so often extend to newcomers who may be fair game for burglary
(see also Foster and Hope 1993). As one interviewee explained:

I suppose it’s jrst because tbey're new, becanse nobody knows wbo
they are. Pius like when you rob someone 6n bere you never know
o you're robbing. Like if some smack bead from a different area
comes on bere right, there’s a lot of like beary [tough] people on
bere and you corild be like nicking off a mate of a beary person.
You: don't take the risk of doing it But wben someone new' comes
on, tbey're from a different area. It's a iarget wbere they don't know
anyone and tbey're going o be alright [no retaliation]. ‘Cause mnost
Deopie on bere don't ke burglars, even though they do buy stuff
Tbey don't like burglars, it's, a bil daft really. Fven tbough you
don’t agree with people burgling bouses and yet you're willing lo
by the statff out of it. It all comes down to the money doesn't it. It's
Just people... bow to make money, that’s why you've gol peaple
brying stolen goods and thal.

Summary and Conclusions

Stolen goods markets are unabie to expand very far as they need to remain
hidden from the attentions of law-abiding members of the public and
particularly the police. Thus, they are most likely to be small, local and
teansitory. They may at times be characterised by episodes of apparently

6]  Sew 2o Wright and Decker {1994
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unexplained violence or intimidation. Therefore, from a policing
perspective, it might sometimes be worthwhile looking behind the scenes of
particular reported violent episodes berween neighbours and acquaintances
to determine whether disagreements over stolen goods transactons are to
blame. Witnesses (even victims) of such ¢pisodes might also be more
actively encouraged to report them to the police.

In housing areas where newcomers tend 1o be consistently victimised,
established residents should be encouraged to extend the same lack of
tolerance to this behaviour 28 they would if it were buppening to the
neighbours they know. One approach might be to develop a scheme
whereby newcomers are taken around an estate and introduced to popular
and respected members of the communiry.

1l



1 WHAT HAPPENS TO STOLEN
GOODS

To see the precise way that distributors and consumers reap benefits from
using products stolen from cthers, it is necessary to look in more detail at
whut happens to stolen goods. This chapter provides further insight into
what motivates offenders to steal and buy stolen goods. Using three diverse
examples - car stercos, cheques and credit cards, and jewellery - it looks at
what typically happens to such goods and where they end up. Most types of
stolen goods are usuzlly sold in ways similar to ar least one of these
cxamples.

Car stereos

Thedts of cur stereo systems account for a substantial proportion of all crimes
commirtted. The 1996 British Crime Survey (Mirriees-Black et al 1996) found
that thefts from cars accounted for 13 percent of all offences. This figure s
almost four times higher than thefts from cars reported to the police. Nearly
a third of these thefis were of car stereo equipment. Car stereo theft appears
10 cause cansiderable personal hardship, since few people claim for
replacement costs from their insurers. Only 63 percent of car crime victims
had insurance which covered theft from their cars and only 1™ percent of
those who have something stolen from their car claim on their policy.
Pengelly (1996) explains why so many people do not claim on their
Insurance when their car sterco systems are stolen:

Victims of these thefts are placed in a dilemma over wbelher lo
make a claim from tbeir Insurers. Very often, insurers will Hot pay
the first bundred or more pounds of tbe claim and tbis, coupled
with the polential loss of no claims discounts, Ieaves tbe victim
with litle choice but to replace the stolen system wilh a “second-
band’ one. Of couirse, some of these second-band stereas may bave
been slolen
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Criminologists have stuxlled car radio thieves t provide some explanation
for why they stea] and how they scll them (Parker 1974,

The Boys’ delinquent action was largely deterinined by the
avaflabliity of illegitimate opportunities of wbich tbey might
choose io take advantage. ...several fuctors encouraged thelr cholce
in becoming car radio tbieves. The radios were avatiable In large
supply. a middiemen serrice was on band to excbange stolen
Droperty for money and the neighbotriood tended to turn a blind
eye 1o such infractions. What's more, the sireet corner niilieu
actually enconraged sucb action and provided a continnous Jflow

of belpful Information.

Car stereo thefts have increased considerably In recent years, but what
happens to them remazins something of 2 mystery. Kock et al (1996)
interviewed police officers and civilian police staff and noted:

Several officers expressed amazement at the number of car radios
that were stolen in their divistons and wondered bou such
numbers were finding biryers.

As stereo radio-casserte systems have been fited as 2 standand féature in cars
for many years now, it is unclear why they should be stolen at all (Pengelly
1996). *What happens to stolen car stencos?” hus become a frequently asked
question. The following section attempts to answer it.

Car stereos ‘worth’ stealing

Car stereo systems become increasingly sophisdeated each year. The Inest
and best fn-car enterminment equipment is desirzble but at the same time
can be prohibitively expensive. The high street prices of such equipment
push it beyond the reach of many young pecople who desice, or believe they
‘require’, the best and larest equipment as 4 starus symbol. This creates a
demand for such equipment at ‘affordable’ prices.

Almost half of those interviewed had been involved in redisuributing stolen
car stereos. The stereos they stole and sold had to be top of the mange
models to have any real value. One of the respondents from the YLS sample
safd:

Sometimes we'd nick radios and tbey weren't worlh that inaps
Jingers]. They weren't worth nuffink.

Valuable stereos had to be sought out. A 20-yearold in the YOI sample



described the amount of effort and planning that such theft forays
sometimes involved:

I nsed to go oul all night on my own and get aborut 10 siereos.
Somretinmes I'd be out to five o'clock in tbe morning, or six o'clock in
the morning Wake up at tivo when it's dead outside. Come oul.
Know where your bunting grounds are® .__so yon Rnouw where to
§o back at night-time. Sometimes I'd go ont on a mountain bike,
other times on fool. Chances are you: ain't gonna gel seen.

Two young males, both of whum lived with their parents, bought car stereo
systems for their own use and had also bought many others to sell. One
regularly bought and sold stercos, but sald he had never stolen any:

I don’t make me living selling car stereos but when there’s @ cbance
to do it you do i I'd rutber kech ‘em like, but you can't keep all
these stereos can you. I've bad a ot of stereos™ and they were all
good... It'’s me bobby really™, I just like stereas.

He began buying stolen stereos for his first car, which had a stereo already
instulled when he first bought h. Asked why he bought a stolen stereo 1o
replace this existing model he sald:

Decause it were better The one tbat were in it were a crap'n™ I
like stereos, I like systems, I'm alwerys trying 1o betier me car stereo.

He then left the room and fetched from the kitchen the removable face™
from the stolen stereo thar he currently had i his can:

This is one I've got at tbe moment Ibat's stolen. It's one of ibe Dest
Jyou can gel. It's Alpine, clip off front. That’s £695 to buy. it'’s siyle,
Alpine. Tbat's a really good inake that.

This expensive sterco had been bought from a friend for £100. His parents
knew that he had a stolen stereo in his car. He said thar 3]l his mates knew as
well. When asked If he was concerned about this he said that his only worry
was that his mates might find out how much be actually paid for it because
he might want to sell it to them for a profit. He was cumrently in the process
of selling a Sony stereo through a friend who 'was going to buy it off him for
£60 so that he could in tum seli it on for £70. Such small profit margins were

See Wright md Decker (1994) Maoy of dielr Informiuncs oumnd trges bn the dey-time sod recarsed o steal them
Inter.

Approdimuely M),

Saud withour 3 neace of ey

Quike buaic mod delinltely nut Wp wf the nuage

This fasiure la meant ta prevent thett of the symem. Tha fice shuald be removed rum the oir whenever the owner
leaves i nnastended.

BRPE B
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typical (see Reuter 1990).

The other lnrerviewee explained why he felr he had to replace the stgreo
that came with his first car two years earlier:

It came with a really shit radio fitted in, like a MW LW casselle. It
uvts not powerful enoughb, ibe guality isn't there. It basn't got the
Junctions because it didn't bave a rewind button - it only bad jasi-
Jorwand.

He also had quite a few stolen stereos in his house at one time:

. Jt was quite funny because I bad a bag of car sterecs bidden in
sty bedroom. I knew I could get rid of them {f I really wanted fo.
Some of tben were good qualily and some were not as good as I
thougle they would be looking tbrough tbe glass. I sold them all

throtigh friends.

Due to thelr size, car stereos are easy to conceal and store in this way.
However, they do not appear to stay In one place for a particularly long time.
For almost half of those Interviewed - stealing, selling, collecting and trading-
Up car stereos was just an ordinary part of their Hves. IF their existing stereo
broke down they would simply make inquiries about the avallability of
another, steal cne or have someone steal it for them:

In that car I bad six or seven sterevs. Some I nicked and some I
asked people to get for me. I bad a really good stereo In it and iben
tbe elecirics went on it. So I asked someone o go and get me one,
becasse I didn't really Ihe 1o go out and do it because I bad inoved
on fromn car stereos. That was a liitle boys’ thing. I asked somne litle
guy oter there [poinis to block of flats] to go and get me one. It look
three days for bim to get the siereo. I ashked bim to get me a bigh
qualily one and be come back with a Son), a big face on it like -
one of the top Sony ores.

Cheques and credit cards

The 1996 BCS found that one in 10 car thefis involved theft of bags or
purses. It also found that eight percent of BCS respondents had becn
mugged in the past year; many of these victims would have had their purses
and wallerts stolen. The BCS also found that seven percent of burglary
victims had credit cards stolen and four percent had cheque books stolen.
Research by Levi et al (1991) Jooked at a sample of Barclaycards that had
been stolen and found the average loss 1o be £615.



Burglars and other thieves interviewed in this study regularly referred to the
use of stolen cheque books and credit cards as “kiting'.6” Although they were
not specifically asked about cheque books and credit cands, nine of those
interviewed said that they had either stolen or bought and used them
fraudulently to obtain goods. They also described techniques for removing
signarures from stolen credit and cheque cards and other ways to make
buying goods casier. Further information was given about how they were
sold to dealers or handed over to specialists in Liting,

If burglurs and other thieves did not sell stolen cheque books and credit
cards, then kiting was something they more usually arranged for someone
else to do. A heroin user. who had specialised mn picking pockets, satd thut
although he did not like kidng, he would sometimes do it because he could
get far monre money that way (as opposed o merely selling the cheque books
and cards). However, the risks are high. One of the more experienced
burglars described how he was caught and received an 18-month prison
sentence for obtaining goods with cheque books he had taken during
burglaries. Tewo plain clothes detecrives followed him and arrested him, but
not before he had been on mary spending sprees:

I got cirresied because I'd started doing ‘Riting’. I was lving with
this woman and she taught me bow to kite and ererytbing
loxplains chemicals and tecbnigue used lo remore signaiires from
credit cards]. She wai selling them at first. Then we siarled briying
clothes, birt we'd give &l np at £400. Then we'd seil the book even
tborgh that's a bit naughty ‘cause you're stipposed to sell It cxs soon
as you get Ii... I started going on to fetiéflers’ io buy things. Buying
clothes. I did buy a beck of a lot of clotbes, I bad a rack of coals
and loads of sboes.

Kiting cheques and credht cards is particularly risky. Many burglars said they
were refuctant o Jo Ir. Burglars caught with stolen cheque books and credit
cards can be quickly and easlly connected with their victims. Inexperienced
burglars and thieves sometimes threw cheque books and credit cards away.
They were afraid that cheque books wouyld be too incriminating. More
experienced burglars felt the same 'way, but had buyers for them and sold

them quickly

The most experienced burglar In this studh was interviewed at the start of 2
nine-vear sentence for aggravated burglary. When inside a dwelling he
always took handbags and cash. He buried the handbags, then sold any
cheques and credit cards, which he described as ~...a passport to being
caught” Other convicred burglars sold them for the same reason:

& Defn {Collins Eaglksh Dictionary). To ese Sotidons naners 10 obiain crehl o S00CF
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You sell them. A card for twenty five potinds. Then that person goes
ot and does some sbopping. It'’s just upr lo the person wbo's biying
the cbeqiie book. Say they wanted one cheque book with grilie a
Jew cheqguies in it. They'd give me liventy flve pounds for it Or if be
come up to me, and it was a desperate bloke, and be wanted a
cbeguie book jor fifty quid - Id give it 1o bim ..they're no good to
me ‘caise I can't forge cheques.

Where stolen cheque books belong to women it is necessary to employ
females to do the kiting. One heroin user described how he would go
shopping with 2 womsn to whom he would give every fourth cheque to
spend on herself. Another offender from the YOI sample explained how a
cheque book and card stolen from a house was 'safe” enough to use because
the owners ‘were gway on holiday:

W got a cheque book and card out. We got some giri to work it for
us. And we worked ibree grand off the chegite book and card. Sce,
‘cause they was on boliday and It couldn't get reported siolen We
worked off three thousand pounds in clotbes and jewellery and
that. Me and my brother and tbis girl And like, just whatever she
uwanted in the shops shed biy for berself and that.

Despite the risks, heroin users were regularly involved in kiring:

I would go to mny dealer and say: "T've got a chegqie book, Is there
anytbing you want?” I'bat's wben I used to get big lisis. Food
sbopping was a favourite. Going to do them say 60 quids’ worth of
sbopping for 30 quid. Wasbing pou'der, all tbe dear expensive
goods.

These shopping lists were mentioned by other female addicts. If they had
stolen cheque books and credit cards they would buy items to order so that
there was no need to find a buyer. One of the male heroin users explained
how stolen cheques and credit cards were converted into valuable goods:

It uswally bappens in a drug den, where drugs are sold. It would be
Dperbaps a squatied bouse or a squatied flat - very rarely twould
anyone lire tbere. There would aluays be about balf a doxen
Dbeople selling drugs. Half a dozen people banging abort walting
Jor someone to come If they didn't bave enonugb money, or beg
enorgh money from someone lo buy... They wonld ftake waist
measuremenis, for items of cloibing, Jeans, trainers, jackets,
ever)tbing possible, inicrowares, the wbole works. And then they
would go with the credil carnds. It was wsually tbe women who buy
ibe ltems that were required and ther come back 1o the drig den



the joliowing day and sell them on.

Another female heroin user explained that many people dealt with the
possibility that the cands might have been reported stolen by telephoning
the credit card companies - pretending they owned shops and that someone
had brought it into thelr shop to make a purchase. In thut way they
immediately established if the card was "safe’ to use. Another female heroin
addict and drug-dealer, Interviewed in Liverpool, said that in the past she had
gone to off-licence shops which did not have sophisticated ‘point-of-sale
terminals to check for illegal transactions (see Levl et al 1991) and made
purchases for less than £30 or £40 with stolen credit cards. She bought
bottles of expensive whisky which she would then sell for half price. For
purchases at this level she sxid that the shop staff would not check if the
card was stolen.®® She was eventually caught in an off-hcence when a
member of staff tipped off the police, and was serving two years' probation
supervision for this offence at the time of the interview.

Jewellery

Jewellery and cash were the items most sought after by those who burgled
people’s hames. S Jewellery, particulacly gold, was seen as the easiest item to
convert lato cash.

Two burglars had sold jewellery to their normal Residential fence. Two
others had, only occasionally, sold to friends. All the other burglars sold
Jewellery to shops that advertised their willingness to buy scrap and second-
hand jewellery. The following conveys how easy it is for burglars to get
immedijate cash for stolen jewellery:

Id seeir a diamond ring before, bul I'd been selling things like that
Jor fifteen to twenty pounds or sometbing. I didn't buve a clue. But
I took this one ring to this place in [name of loun] and
siraigbtaway I said to the bloke “What will your give me for thisP”
“Well” be satd, “I'll bave to lake ibe stones out and tben tell you
wheat I'H give you.™ He took the stones out and sald, “I'll give you
seventy pound for the gold and three bundred pounds for each of
the three dfamonds.” And when it came to nine bundred and
sometbing pounds, and I didn't expect more than a bundred and
JUty pormds, 1 thought "yep) tbis is definttely tbe place to be coming”

Another burglar said:

68 Enown in the banking Inhesery s 2 "Theor B’ Bedowr these litaky 30 Dishurisxion for tnsactions b requined (lee
Leviwtal 19912

68  The 1996 BCS funml Usxt 36 percent nf hurglary ricriow (who acnolly had something seole) kal jeweliery molen
(Mlirrhees-Black m 2l 1996).
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A lot of people who use drugs nuse these places, so really you got «
Jront bore o sy they're biying fewellery when they're scrap melal
[fetreilers briying gold] and ibey don’t know where it coincs from.
You go there with the stuff and yort sort of get on friendly lerms
with someone. . ibey just lake tbe stones ot and weigh the scrap
metal They tell you bou inany gramns if comes to and tbey give you
the price. . .once or twice I've been to bigh street sbops wbere
they've got all tbe jewellery in the window. I sold a chbain and a
cotple of rings. There uvis a sign ouistde - nine carat gold for scrap
or sometbing. I gave tbem the jeweller). They gave me a price. I
Jiled ottt a receipt in a false name and that twus i,

It is not possible to gauge from this research the extent 1o which stolen
jewellery is being sold on by jewellers to Innocent consumers. While a few
thieves said they knew thet stolen gold and silver jewellery was being
scrapped by their fence, most were not sure what the fence was doing with
it.

Summary and Conclusions

Those who installed stolen car stereo equipment in their own cars woukl
regulariy ke it out to ‘rrade-up'. The older stolen stereo would then be sold-
on to friends, even for a small profit. In this way. many stolen stereos take a
long time ro ‘end up' anywhere because they are frequently on thelr way 1o
somewhere clse.

Many thicves were quite prepared to steal cheque books and credit cards
whenever the opporunity arose. They frequently sold these 1o drug users
who then used money from goods bought through kiting to buy illegal drugs
(sec also Levi er al 1991: 5).

Burglars who were regularly using heroin or cocaine were dealing in
relatively large volumes of stolen jewellery and so needed to develop special
relationships with jewellers. They needed 10 know where it would be sufe to
sell regularly 30 they would not have to travel around looking for likely
shops. Stolen jewellery. therefore, was nearly always sold by thieves in
Commercial Fence Supplies markets. Once they were trusted by the jeweller
there was no longer a need to fabricate a story.

Car sterco thieves are obviously attracted by the presence of expensive and
superior stereos In cars. The relative case with which they can be stolen is
compounded by the readiness of others to buy, even when they afready own
a legiimate or stolen stereo. As magy car scereos are sold through network
sales, crime prevention schemes aimed at reducing these markets may have

"



an impact on reducing thefts from cars and this is discussed further in
Chapter 9.

One major concern is that expensive stereos are distincdve status symbols.
The best stereos can be easily idendfied by looking into a car, ot simply
because certain makes and models of car are known to have particular
stereos firted as standard equipment (BMWs and Volkswagen Golf GTIs were
commaonly mentioned). Encouraging manufacturers to be less predictable in
the type of equipment they fit in their cars and making it harder to tell the
difference between top of the range and basic equipment, or new models
from earlier versions, could have conslderable pay-offs for reducing car
stereo thefts - by making it more difficult for distributors to be sure that the
rewards are worth the risks tavolved In stealing. This would also reduce
consumer's confidence that they are getiing 4 ‘bargain’ thar they coukd not
otherwise afford. For this to work, however, it would be necessary to
replace manuficrurers' existing emphasis on visjible exclusiviry with a new
emphasis on being sble to retain ownership by not flaunting it openly.

The same principle could be applied to other electrical goods including
television, hi-fi and computer equipment. In the case of VCRs, simply
abandoning the use of nicam stereo badges might discourage theft. The
deterrent effect of existing theft resistant car stereo systems Is also discussed
in the next chaprer.
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8 CRIME PREVENTION
METHODS

Before moving on to the main findings and conclutions in this report it is
worth considering what thieves sald about crime prevention measures. This
chapter also describes how stolen goods are concealed when they are
carried outside victims' homes and looks at what could be done to curtail a
method burglars commonly use to decide which homes to break into.

Property marking

Property marking usually involves marking goods such as televisions, VCRs
or hi-fi equipment with the owner's postcode - either visibly or invisibly. This
aims to protect ltems from theft, or to ensare their return If recovered by the
police.

When asked if they would steal ftems which they knew had been marked,
most who had been involved in burglary said thar they would (see also
Knutsson 1984). Even so-called ‘invisible’ ultraviolet pen marks could be
scen and wiped off with detergent. Engraved property marks were scratched
out and 'indelible’ pen marks were removed by using washing-up liquid and
 scourer or a Brillo pad. Residential fences who spotted property marks
would ask the thief to remove them and provide the materials to do so.
Fences sometimes asked for gold jewellery to be cux up by the thief, or for
jewellery marks to be removed with sand-paper before bringing it to the
shop. Manufacturers’ serlal marks were often removed and even serial
numbers on motorbikes and cars were removed by the thief once inside
scrap yards. Engraved goods were pawned at pawn shops where they never
asked about the marks. Fences who bought stolen computers would replace
the whole of the external casing. Security tags on clothing stolen during ram
rajds were removed by using magnets, forks or smashing against walls.

None of those who spoke about marked property said that they were put off
by it, although one of these had stolen marked property, and removed the



marks, but feht that the rigk of transporting marked goods was too great. Two
others had never seen marked property, even though they had regularly
handied stolen goods.

One interviewee had bought a stolen hifi and then marked it with his own
pen o make it look like his own. Another bought a property-marked hi-fi
system ‘while being looked after in a local authority care home and this led
to his arrest.

I patd for it and took it back to my room and cbecked if out. There
was infrared pen marking all over it and I knew It was stolen
because it bad this bioke'’s name and address on it. I tried
scrubbing it off I just left it for a wbile and a member of staff
Jound it in 1y room and they pboned the police.

Research In Sweden to evaluate a property marking programme (Knutsson
1984) concluded that this does not provide a guarantee against loss since:

...numerous things are stolen aitbotigh they are marked. And the
Dprobabliity of recovering a marked ftem Is s;mall...the conclhision
Jrom the study is that tbe aclnal ibeory underlying Operation
Identification is reasonable but thatl realily tnurns ot to be other
tirn the tbeory assitmes. .
Property marking does not appear 10 be a particularly effectve deterrent to
thieves and buyers. However, it may increase detection rates if police
officers can intercept goods before they have been delivered to a fence,
More rescarch is needed to determine the effect of property marking on
thieves' decision-making and to find cut precisely how (Pawson and Tilley
1994) property madking may reduce theft,

Target hardening

Alarms and Jocks on cars and houses did not always deter because windows
could be easily broken to gain entry and seize goods. Indeed, a car; house or
shop alarm might go off but it does not physically prevent irems from being
stolen because the windows can always be broken and items removed In a
matter of seconds. Good locks, by contrast, prevented highly motvated
thieves who were stealing 1o order from getting the mountain bikes they
wanted. One thief who had been stealing expensive mountain bikes to order
sald that it was the use of tougher mountain bike locks which led to him
swiching from being a bike thief to becoming 2 house burglar. It seems that
good locks and enclosures are the most effective target hardening method
where entry cannot be achieved by breaking glass. Those who stole car
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stereos to order said that car securjty systems were no deterrent because
they would just break the wandow and steal the radio winle the zlarm was

going off.

If it'’s during the day and sometimes like I don't give a shit and 1
wani a casselte and I've been uvilking about looking for a casselte
all day, I'll just pop the window and tbe alarm’s going off and I'il
Just lean in theve and get it wbile the alarm’s going off

By contrast, one of the interviewees explained how the use of reinforced
Iocks had put an end to regular thefts of tools. In this case, locks which were
previously accessible to bolt cutters had been modified with a strong metal
shield:

Four or five years ago the thing used to be, you know tbose big
metal containers that they leare at the side of the road, wint
workinen bave, that they've got all the power saws and generators
and everytbing. That used 1o be what we used o do. Ton see themn
everyuwbere. If tbey're doing road works somewbere. My friend’s
dad used to sell everything we used o gel. We used io get 10 v 50
Dbound for the power saws. And generators were 90 tv 100 pound
each.

We used 1o go to places like Glossop, you know places out of the
way, and places up near the moors. You know like quiet couniry
villages. We used to go looking for tbeni in a car with a pair of bolt
crops. And tben they used to be easy to gel into but ibey've changed
them and ibat's wiy people bave sltopped doing themr nouw. Toey
started putting square baxes over the padiock, so yoit conldn’t get
the bolt crops onto the padiock. As soon as ibey started dolng ibal
we fust iost Interest. There's just no point in sterying tbere trying lo
do it

Somewhar ironically. car stereos with inbullt anti-theft features are highly
prized by thieves because they command the best prices. Stereos which
slide out of a car leaving a backing tray behind and those with a clip-off face
were repeatedly described as the best. Cars were often broken into with the
hope (frequently realised) thar removable stercos were hidden under a seat
or in the boot:

...Jou can see a siide there and the cassette’s been puiled oit, but
Deople put it under the seal. But I know wben I look and I'll look
tinder the seal - or be could bave put it In the giove compartment.
Like if, in the night, I see a car with only tbe slide in I'll still pop tbe



window and look in and I' find it in the glove compartinent, or in
the boot - nine livres oul of ren.

This type of stereo is probably more appealing for 2 number of reasons. They
are invariably of better quality and were described as being stylish. It is
possible to speculace that perhaps the main reason they were preferred is
because iflicit buyers were only too aware that such equipment could be
stolen and they intended always to take the removable components with
them when they parked their own cars.

Even car stercos thar required a secret code number to be re-emered when
the power supply was removed were stolen:

Even coded ones I'd bave. You can get the codes taken off them for
a lenner Places advertise in the papers. Al you've got 1o do is say
Jou've forgotten yotr nuniber. Tbe person ibat buys it would do i}
really. All ibey do is wipe the chip ol - wipe the code cirip.

General crime prevention

In addition to supplying informadon about the way stolen goods markets
operate. interviewees also mentioned other facts about the ‘burglary
business’. Two in particular do not appear to have been piven much
coverage in the lreranure: the way stolen goods are concealed when cagried
outside victims® homes; and the fact thiat most burglars use a technique
known as "sounding the drum'.

Sotinding the drum

All of the burglars interviewed sad thar they would use a method known as
‘sounding the drum' to establish that no one was at home before attempting
to burgie a house or flat (sec also Nee and Taylor 1988; Cromwell et al
1991). This technique smply involves knocking on the door or sounding the
doorbell. If someone answers, the burglar invariably secks to avoid suspicion
by asking whether 2 certain person lives there or if the occupant knows
where they live. The thwarted burglar then moves on to do the same again,
In search of a property where nobody Is 2t home. This is such a common
modus operandi thit it might be worth piloting a scheme where
houscholders are asked to report Immediately such callers via a special
police ‘hotline’.

Black plastic bin bags

Burgilars do not generally carry holdails when they go stealing. Many of those
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Interviewed used biack plastic bin bags found in the properties they burgled,
or pillow cases and sheets, to conceal stolen goods before they carried them
owside, It is worth highlighting this fact and encouraging members of the
public to be suspicious of anyone carrying items wrapped in this way
around their neighbourhood. If strangers are carrving goods into taxfs in this
way people should be particularly suspicious.

Supply and demand

The BCS revealed that a large number of people are offered as well as buy
stolen goods. Those living in poorer areas are more hikely to be offered
stolen goods and buy them, and many more believe that their neighbours
own stolen goods.

The existence of a causal relationship berween the demand for swolen goods
and their supply makes intuitive sense because personal possessions are
always at risk of being stolen when thieves know or believe cther people
will buy them (Trembiay et al 1994) However, the relationship between the
willingness of individuals to buy stolen goods and the readiness of others to
steal them is complex (Ferman et al 1987), and i is difficult to determine the
degree 10 which thieves cultivate a market for things they have stolen and
what extent their offending is stimulated by the existence of ready markets.
Sometimes thieves steal to order, but issues of demand and supply are not
always this simple. For example, small business owners are frequently
offered stolen goods by people they have never met befare. This happens for
two main reasons: firstly, becanse they are likely 1o have money available,
and secondly, thieves simply belleve that by virtue of being in business these
people will buy goods from them at bargain prices. And mam of them do
buy. Those who have never bought stolen goods before also receive offers
through hawking markets and nerwork sales. Consequently. markets for
stolen goods should be seen as both a downstream consequence of theft and
also as an underlying modvrational force for much acquisitive offending.

Suppllers and tradesmen

Because some electrical goods suppliers use thieves to steal expensive
cquipment back from thelr own customers, it might be worth considering
serting up 2 pilot scheme whereby police record where victims bought any
recently purchased products thar have been stolen from them. This
information could then be routinely analysed (Frisble 1982; Ekblnm 1988) to
check for a correlation betwieen particular suppliers and victims. Similark. in
the light of findings from other studies of burglars (Cromwell et al 1991;
Wright and Decker 1994), which revealed that some tradesmen or



employees of urility companies tip-off burglars or commit burglaries
themseives, police officers could also collect and analyac information about
recent visitors to burgled homes and office premises.
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9 The Market Reduction
Approach

This chapter discusses the use of a Marker Reduction Approach to tackle
stolen goods markets.

The siruational crime prevention approach has been at the centre of crime
prevention activity for many years and could be used to tackle theft by
reducing stolen goods markets. It was first proposed In the Home Office
publication Crime as Opporiinily (Mayhew et al 1976) and addresses crime
from the perspective of humpan situations and opportunities (Felson, 199-8).
The approach Is particularly useful for designing solutions 10 prevent
specific crime problems in the places where they ususlly happen.

Inidatives 10 reduce stolen goods markets might employ one or more of the
three broad categories of simaronal crime prevention (Clarke 1983): those
which increase the effort of offending, those which locrease the risk of
offending and those which reduce the rewvrnds of offending. These would
seck to make it more difficult for thieves to sell and to increase the real or
perceived likelihood thax they will be reported to the police. apprehended
and/or convicted. It would also reduce rewards by either lowering the price
of stolen goods or reducing the volume of sales. Initatives might include:
formal survelllance br police In Commercial Fence Supplies Marketrs:
surveillance by employees in large companies where other emplovees arc
engaged in network sales and stealing to order; surveillance of Residential
fences by residents on housing estates and "natural surveillance® of thieves
hawking stolen goods.

Individual situational crime prevention schemes will need 1o be tailored to
particular types of market. Although it is beyond the scope of this report to
present fully detailed strategles, 2 number of prelimnary suggestions are
omlined below.



Commerclal Fence Supplies Markets

Investigation and preventative efforts in Commercial Fence Supplies Markers
should focus on distributors - i e. thieves and fences - because there are no
consumers in these markets. At a local level, perhaps one way to reduce
stolen goods markets would be to install cotv cameras (or use existing ones)
to monitor whether particular suspected thieves are frequenth entering
certain shops (see also Kock et al 1998).

If stricter controls were imposed on crime promoters. such 1s businessmen
who buy stolen goods, both they and the thieves who supply them would
need to invest more effort In order to convert stalen property into cash. This
could be achieved through mposing statutory, or encouraging voluntary,
obligations on shopkeepers and other businessmen, particularly car
breakers, 10 conduct transactions with members of the public ‘on camera’,

or to require thur all sellers are photographed. Stricter requirements of proof
of ownership might also be considered.

Taken alone it is ualikely that these measures would have any significant
impact, as transactions would simply become more secretive. However, as
part of 2 wider and co-ordinated operation aimed ar market reduction they
would send a clear message to thieves and handlers that their activitdes were
becoming more risky and perhaps. for many. no longer worth that risk.

Commerclal Sales Markets

These usually involve members of the public as innocent consumers.
Therefore, crime prevention schemes should concentrate upon distributors.
Increased furmal survelllance would increase the risks involved in stealing -
since being cavght trying to sell stolen goods would make ix easier for the
police to connect the seller with the theft.

Other measures to reduce the rewards of offending might include ‘removing
inducements’. For example, shops dealing in second-hand goods (ncluding
jewrellers) could be required or encouraged to display signes that send out a
clear message that they are enrclled m a crime prevention programme aimed
at preventing theft and handling stoler goods. This would also have an
added effect of increasing the perceived risk of selling. Property marking
schemes, which engrave electrical goods with the owner’s name and
address, might alse be effective because they would reduce the second-hand
value of goods Deeply engraving *"NOT FOR RESALE" in very large letters,
afong with the telephone number of a ‘hotline’ for reporting suspected
stolen goods, might be particularly effective. Such marks are much harder to
remove than visible and ‘invisible® property marks made with a marker pen.
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and any attempts to do 50 would be bkely to reduce considerably the value
of goods. However, low "tzke-up’ of property marking sciemes has always
been a problem, and is Iikely 1o be greater in areas where residents have
stolen goods in their homes. Indeed, for males in the 1994 BCS, aged 3660,
not having security marked property was one of four variables significantly
assoclaced with buying stolen goods. The other three variables were all
indicators of living In a poor area and financlal hardship,

Hawking Markets

Consumers may be ‘innocent’ when they buy in Commercial Sales Markets,
bur they are nort 50 ‘innocent” when they buy stolen goods in pubs or at therr
doorstep. In addition to the surveillance measures described above, It might
be worth piloting (and evaluating) a scheme to increase awareness of the
consequences of buying stolen goods. Recent 'Don't drink and drive’ public
informarion campaigns have been credited with considerable success in
reducing alcohol related car crashes. Something similar might emphasise the
deleterious effects of buying stolen goods. However, as Graham and Bennett
(1995) point out “...care needs 10 be taken in the planning of publicliy
campaigns to ensure that they do not inadvertently increase fear of crime
and/or lead to overreaction.' There Is also the possibility that publicity
campaigns might even raise awareness of the potential to buy desirable
consumer goods cheaply.

Network Sales

It might also be worth piloting ‘Rule Setting’ schemes to remove any
ambiguiry in what is and is not acceptable behaviour (see Graham and
Beanett 1995). Through tackling specific illegal rrading subcultures in
specific Jocations, potentizl consumers in network sales might be dissuaded
from buying. Publicity campaigns could be used to discourage people from
buying stolen goods and encourage them to report those who do.
Campaigns could emphasise that stealing to order markets thrive within
network sales and clearly stimulate more supply by theft.

Residential Fence Supplies

More police resources could be focused on identifying and arresting
Residential fences. Only two of the Interviewees knew of Residentinl fences
who had been arrested and imprisoned for handling stolen goods. However,
both said this knowledge had significantly reduced their own ofiending
because they were afraid that the police would also leam about them. In one




case, 2 young woman said she had stopped buying and selling stolen goods
permanently when a local Residential fence 'was arrested. In another case, a
young burglar explained how he stopped offending for over a year when he
was 16 because his local Resklential fence had been arrested:

That was a sbock to me when nry friend told me that be bad been

arvested, I just kept it down because 1 knew if be said something

they ftbe potice] world come straight at nme.
In both of these cases the interviewees were not offending to finance drug
use and were onfy offending on a monthly basls. It seems unlikely that more
experienced or prolific distributors of stolen goods would reduce their
offending so dramatically - particularly if they were using theft to finance
illegal drug use. However, Edmunds et al (1996) suggest that law
enforcement can disrupt illicit drugs markets and that novice users may well
be deterred from buying.

Reducing drug markers is likely to reduce the overall incidence of crime
because acquisitive crime is commonly used to fund drug abuse Jochelson
1995, Edmunds et al 1996). Therefore, it might be worth developing a
strategy which combines effores to reduce lllicit drug markets with schemes
aimed ar reducing stolen goods markets. Such an approach would tackle o
of the principal causes of serious theft.

Displacement

One critcism commonly levelled against the sxuationzl crime prevention
approach is that it simply displaces crime to another reladvely 'safer’ place
or time. Offenders may change their method of offending, choosing differem
targets {e.g. stealing cash and credit cards rather than goods), or new
offenders may emerge who are not deterred (Bennen and Wright 1984; Barr
and Pease 1990; Wright and Decker 1994).

The greatest success in limiting displacement from hardened targets o those
which are reiatively more vulnerable occurs when a whole class of potential
targets are simultaneously protected (Graham and Bennetr 1995), or when
adequately funded target hardening and other situational measures are
combined with community-oriented action (Ekbjom et al, 1996). Therefore,
10 prevemt thieves switchiog to different types of theft and different markets,
a particularly suitable approach would involve simultaneously tackling all
types of stolen goods marker at the loczl arez level. Linking public awareness
campaigns and communicy action with police operations, and situational
measures, 2 Market Reduction Approach would aim 10 reduce the abiliny of
thieves to culthate aew outlets and also disrupt existing fllegal tmading. The
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main objective would be a general reduction of acquisitive crime levels. The
most desimble outcome would involve offenders exploring nog-criminal
alternarives, rather than just alternative crimes. As Clarke (1995) poiats out:

Undey tbe rational cboice assumpiions that now guide thinking
about situational prevention, displacement iz no longer seen as
inevitable but as contingent on the offenders’ fudgements about the
ease, rishs, and attractiveness of alternative crimes.

A Broad Strategy

Tackling acquisitive ¢crime in this way might also sansfy the demands of
crime prevention professionals secking to ‘tackle the whole picture by
treating crime problems with 1 broader brush’ - to deal with the underlying
causes of criminal motivation as well 2s the vulnerability of victims®
possessions (Surron 1996). The Market Reduction Approach might also allzy
criticisms aimed ar the so called ‘siege mentality” of the Sitnational Crime
Prevention Approach (Tilley 1992), when used in ‘lock It or lose It style
crime prevention programmes, which appear to blame victims for not
‘properly” securing their belongings more than they blame the thieves. In
addition o using situarional crime prevention methods to reduce stolen
goods markets, at a wider Ievel the Market Reduction Approach could
involve new ways to make certain luxury goods affordable legitimately for
Jow income groups. This might be achieved by encouraging manufacturers
to lower mitial prices of new technology through prolonging the period
over which they seek to recover their investment. As part of a long-term
strategy it might even be worth considering tax breaks on such products.

Overall, we shoukl seck to price offenders out of the market, ideally as part
of a broader straregic movement (Clarke, 1995; Ekblom, 1997). Towards this
goal, the Market Reduction Approach provides a new route for utllising the
effectiveness of situational crime prevention. It addresses an important
underiving 'social cause’ of theft while employing an existing approach with
a good pedigree, proven to prevent crimes in places where they usually
happen.
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The logistic regression models and supplementary tables

The variables included in the two models sumsnarised in Tables 3.3 and 5.3
are set out below (Figs Al.1 and Al.2). Logistic regression, or Logit, is a
statistical technique which can be used to measure the strength of
relationships between predictor (independent) variables (e.g. age, gender
and type of neighbourhood) 2nd outcome (dependent) variables: Le. buylug
stolen goors. It also shows the influence of each predictor variable on the
likekhood of the outcome variable taking place. Highly correlated variables
can cause effects in logistic regression which are difficult to Interpret.
Thercfore, variables to be entered iato each model were placed into a
correlation matrix. No two variables had a correlation coefficient grearer
than 0.5, These figures show the estimated coefficlents for the independent
(predictor) vanables and the main effects’ details (in thesé moidels.
interactions between predictor variables were not examined).

All independent variables were dichotomised (coded 1 for present and 0 for
absent). The coeflicients represent the amoumt of change in the outcome
variable (e.g. buying stolen goods) when the explanatory variable in the
model is present (e.8. respondent being male) as opposed to absent (€.8.
respondent bemng female). The dura ser was not weighted and the main BCS
weighting variables (aumber of aduits In the household and whether or not
the respondent Ihved in an Inner clty arezx) were entered in the model to see
if they were significant.

The sign of significant coefficlents indicares the direction in which the
predictor lays. Turning to the first model by way of example (buying stolen
goods - Fig Al.1), respondents In Age (I) were more likely to have bought
stolen goods than those aged 36 to 60, which 1s the reference category. This
is not displayed because the reference categories in Jogistic regression
models are necessarily nil (Norusis, 1990).

As outlined 1n Chaprer 3, the risk scale used was generated from responses
10 questions concerning drug use, going out behaviour and heavy drinking.
One point was added to ¢ach respondent’s risk-score for each additional
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component of risky behaviour. The caregories in the model are for those
with four to eight points (high risk) compared with no more than one point
(low risk) and those with two or three points (medium risk). The
coeficients In the model are based on the probability of respondents in the
high rsk category buying stolen goods compared ‘with those in the low to
medium risk (combined) categories. Coefficients for the Acorn groups
displayed in the models are based on the probability of respondents in each
group buying stolen goods compared with those in Acorn group A (thriving)
which is not displayed. (For a more detalled yet straightforward explanation
of how to interpret such models, see Lloyd, et al 1994.)

To arrive at the final models for buying and being offered stolen poods, 30
variables were entered into each model one-by-one. This method is known
as Forward Stepwise entry and is described in detall in Norusis (1990:"p66).
The following 30 variables were inirtially entered into the models:

Attitudinal variables: Drug probiem in area: satisfaction with
nelghbourhood; whether socially cohesive neighbourhood: levels of
friendship and acquaintances in neighbourhood; measure of difficulty
in recognising strangers in the neighbourhood; belref In kelihood of
being burgled in next 12 months: belief that most burglaries in the
area are committed by locals; whether burglar alarms and other
security devices actually make homes safer in area; whether screet
robbery is a problem In the area; whether houschold property is
security marked.,

Demographic and other background variables: lost wage in
bousechold; whether respondent is managing on income; family
structure; inner oty area; gender: age; ACORN classificadon; burglecl
n past 12 months; whether respondent is head of the household;
whether head of household is seifemployed; iaterviewers assessment
of physical state of homes in neighbourhood; type of accommodation
wn which respondent lives (flat, semi-detached, detached etc);
whether household has use of 2 car; votal houschold income; risk
variable (based on lifestyle factors); carried more than £200 owuside of
home in past month, member of neighbourhood wartch group:
whether house Is alarmed; whether houschold insured against
property theft; number of years lived in area; whether they know
anyone who has been burgled in past year.

In effect. each vanable entered in the model is tesced for possible removal on
the basis of the significance level of the Wald statistic (Figs Al.1, Al.2).

Tables Al.4, AL.S, Al.6 and Al.7 also display the B and R statistics. Graham
and Bowling (1995) explain how to interpret the B coefficienit and the R

/]



statistic. The R statistic is used to look at the strength of association between
the dependent variable and each of the lndependent variables™. R can range
in value from -1 0 +1. A positive value indicates that as the variable
increases in value so does the likelihood of an event occurring. If R is
negative the opposite is tue. Small values for R indicate that the variable
makes only a small contribution to the model

Table Al.] Buying stolen goods

Chi-Square df Significance
<2 Log Likeilhood 2575476 3g27 0.0000
Mode] Chl-Square 303.043 14 0.0000
Improvement 874 2 00193
Goodness of Fit 3732987 3827 0.0000
Varigbles In the Equation
Variable B SE Vald df Sig R Exp(B)
DRUGS 0.2799 0.1127 61726 1 00130 00381 1.3231
LOSTWAGE 0.3458 0.1340 6.6573 1 0.0099 00402 14131
NOTMANGE 0.4212 0.1128 13.9346 1 00002 00644 1.5238
ACORNGR 72914 2 o0.028 0.0338
(¢} 0.5140 0.1930 7 0950 1 0.00™ 00421 16720
(v)) 0.4375 0.1812 5.8307 1 0.015T 00355 1.5488
HHSELF 0.3569 0.1638 59529 1 00149 00370 14902
HHCAR 0.3140 0.1354 5.3750 1 00204 00342 13688
LESSCASH o.41H 01129 13.2796 1 0.0003 00826 1.5090
LOCAIBUR 03177 0.1076 87121 1 0.0032 o003 13740
HIRISK 0.2956 0.1097 T 2550 I 00071 00427 1339
AGE 103.3982 2 00000 01860
(4 4) 14149 0.1414 100.1566 1 0 0000 o0.184™ 41160
@ 0.8601 01240 $8.1331 1 0.0000 01266 23633
SEX 04779 0.1095 19.0439 1 00000 00769 16126
NORANCE 02720 0.1318 4.2606 1 00350 00280 13126

Consnnt -£2124 02113 3973035

:

™0 Ths matsic s directdy ssiogoos ko the correlation cocllicdant PFewrsons A, sxcwpt thx k ke lolo account the
wifeces of other relevar: warkables.
"1 The Englbd survey combined buying and seling siolen goods 28 one quesdion and Js excluded Bum this aoaiyls.



Table Al.2 Offered stalen goods

ChiSquare df Significance

2 Log Likelihood 2432.033 3829 0.0000
Model ChiSquare 454.300 12 0.0000
Improvement 6.436 1 0.0312
Goodnoess of Pt 3T2L157 3829 0.0000
Variable B SE wad df Sig R Exp(B)
NEIGHES 05447 01780 281609 1 00000 0.0952 25720
DRUGS 04953 01124 19.4141 1 0.0000 0.0777 16410
NOTMANGE  0.2766 0.1092 64123 1 00113 0.0391 13186
ACORNGR 11.2915 2 00035 00503

(44) 0.6219 0.1892 10.8049 1 0.0010 00552 18624

@ 0.4056 0.1809 50445 1 002 00326 1.5001
LESSCASH 0.5513 01126 23.9781 1 00000 00873 17354
DIFSTRAN 02735 0.1066 65788 1 00103 00398 13146
HIRISK 03677 0.1125 10.6747 1 00011 00548 14444
AGE 160.0871 2 00000 0.2323

(4 )] 1.7919 01422 158819% 1 00000 02331 60010

D 0.7601 0.1289 347561 1 0.0000 0.1065 2.1386
SEX 0.7150 0.1128 40.1992 1 00000 01150 20443
BURGLARY o.6074 0.1121 0293474 1 0.0000 00973 1.8356
Cons 54337 02747 3915396 1 0.0000
Supplementary Table
Table Al.3 Reasomns for not having housshold contents insured apainst theft

by purchasing stolen goods

100 propnot lnsurance notgot can'tbe other/
expensive atrisk  refused around to bothered D/know
renewing

Bought stolen goods
% % % % % %

Yes 91 22 B8 26 5 32 26 14 12 28 11 14
No 332 78 33 74 9 68 139 86 28 72 76 86

Pollow-op snpie A, those withow insurance sgeing: theft Weighaed dus, unweigheed I



Table Al.4 Buyers of Stolen Goods: Males ond Females

Varlable B Y] odds mifo R
Drugs problem in neighbouchood 0.279%% - 13 0.38
Recent loss of wage esmer in househokl 0.3458 - 1.4 0.40
Not managing very well on income 0.4212 - 1.5 064
ACORN GROUP
Rising/Striving 0.5140 - 16 0.04
Expanding/Setlling/Aspiring 0.4375 . 15 0.03
Head of huusehold selfemployed 0.3989 * 14 0.37
Househokl without use of 2 car 0.5140 . 13 0.03
Carried more than £200 of cash n

the past month 01114 - 1% 006
Belleve mos burghiries in area

commirred by locaks 031 - 1.3 0.04
High Risk Score 0.2956 - 13 0.d2
AGE
16-24 14149 - 4.1 0.18
25-35 0.8601 haned 23 0.12
Belng Male 0a™9 fagl 16 0.0"
No household contents insurance 02720 - 1.3 0.02

43 "pe0.03 "palD] "nafl D1 P01

Uoweigheed dats, Soune 1954 BCS, Follonsup A semple.

T Estimate of dhe increared odds of buyicg stoled goods ant compved wWith Acumn groop: Thernivg
$ Emunare of the incressed odds of buying stolen goous are compared with Age graup 3660
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Table AL.5 Buying Stolen Goods: maies

Vartable B 53 odds ratlo R
Drugs problum In neighbourhood 0.396™ - 14 0.0%
Not managing very well on Income 0.6670 -— 19 0.11
ACORN GROUP
Rising/Striving 0.6181 ’ 18 049
Expanding/Seitiing/Aspiring 0.6004 . 18 005
Head of household selfemploved 0 5508 * 1" 003
Interviewers assessment of physical state

of homes In neighbourhoud a5 mainly

bad or very bad 3 0.8182 . 22 0.05
Carried more than £200 of cash in

the past month 04410 - 15 0.06
AGE §
16-17 1.6308 - 5.1 011
18-21 19480 o -0 0.19
2-23 1.5478 - 4= 01"
26-30 0.9460 — 25 0.11
31-36 0.3 - 2.0 0.08

4 ) 0% “peti0] ~*pel (0] =RelODD]

Unweighied data, Souce 1994 BCS. Followr-up A sanple

1 Embmme of the ncreased odds of buriog solen gouds are compered with Auona groop- Theiring

% Eninme uf the incressed odds of buying wolen goods s companed with assessyenc of huoes 29 mainly very good
§ Batiarave of the Increasred odds of buring stolen goocs are compared with 3ge group 3760,



Table Al.6 Buying Stolen Goods: famales

Varhble B 5.5 odds raiio R
Recen: loss of wage eamer in household 0.4640 - 15 0.04
Not managing very weil on Income 0.3569 - 14 0.04
Household without use of'a car 0.6268 .- 1.8 0.08
Carried more than £200 of cash in

the past month Q4172 . 1.5 005
Ensy 10 recognise a steanger In neighbourhood 0 3900 . 1.4 005
Belleve mosxt burglaries in 2rea committed

by locals 0.4065 ’ L5 005
High Rlsk Score 0.5046 - 16 0.0~
AGE 1
16-1" 1.3419 - 38 0.0™
18-21 09536 - 25 0.08
n-25 1.5682 hn 47 017
26-30 1.0632 b 28 012
31-36 0.7510 - a1 o0.12

5.5 "Pe0.05 “Pell 01 ~peil0a] *“—Pe0.0001
Unweighteu dera Sources1994 BCS. Tollus-up & sampie

1 Brimiare of Lie [acrexsed oudy of buying stolen goods sre compaped with Age group 40
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Table Al.7 Offered Stolen Goods: final model

Varlable B as odds ratio R
Believe many neighboursown stolen goods 0.9447 hasnd 2.5 0.09
Drugs prohlem In neighbourhood 0 4953 e 16 o
Not managing very well on Income 0.2766 - 13 0.03
ACORN GROUP 1
Riging/Siriting 0.6219 - i8 055
Expanding/Setiling/Aspiring 0.4056 . 15 032
Carrled more than £200 of cash

in the past month 0.5513 o 17 173
Easy 1o recognise a stranger in the

neighbourhood 0.2738 .- 13 0.03
High Risk Score 036~ - 14 005
AGE
16-24 1.7919 - 6.0 023
25-35 0.7601 .- 21 0.10
Being Male 0.7150 fnnl 20 0.11
Persomally know someone who was

burgied in past year 0.6074 _— 1.8 0.0%

25 °pafL0% P D] =pel) 001 *=e0 0001

Unweighsrd date, Soowce 195+ BCS. Followsup A sample

1 Eaimate of the incressed Ods of belag offered stolen goads are compared with Acom grosp: Fiwiriny
§ Brimste of Lhe Incressed ouds of being olfered stolen goods are conpered with Age group 3650



APPENDIX 2

The in-depth sample

The 45 indepth interviewees were sampled from a number of sources. A
number of young people who had previously taken part in the Youth
Lifestyles Survey in 1993 (Graham and Bowling 1995) had given their
consent to be contacted for interview in the finture. Letters were sent out to
50 young people In September 1995. Many letters were remurned marked
“moved away”. A total of 14 wrote back and agreed to be mterviewed.
Interviews took place either at the young person's home or (in three cases)
at the Home Office. All interviews were taped and later transcribed into a
thematic data set. Prior to commencing the interview, respondents were
given explicit assurances of confidentiglity. Many of them wanted to koow
precise details abour how the report would be compiled and how anonymity
could be ensured. They were shown a copy of an eariler Home Office
research study of self-reported offending (Light et al 1993) and were relieved
by the absence of names, or any other details that could be used to identify
similar individuals. Interviewees were also told that if at any time they were
unhappy with information they provided. the tape would be stopped and
particular sections could be erased. None actually took up this offer, but It
seemed 10 put them more at ease. In one case, it was necessary 10 hand the
tape recorder to a more wary interviewee 50 that he felt in control of the
interview. Following a lengthy interview with a female drug addict Cheroin
and cocaine), it was decided chat the study should include a sample of
regulac heroin users to cover the particularly extensive rate of property
offending among such drug users. Consequently, a sample of 10 heroin
addices (or ex-addicts) were interviewed at two separate drug-treatment
clinics.

A further 10 young men were interviewed ar 2 Young Offenders Institution.
Members of the psychology department obtained consent to be interviewed
of those who had particularly extensive offending histories for burglary;,
other thefts and car crime.
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The Probation Service, in ¢conjunction with a multi-agency crime prevention
partnership. allowed us to Interyiew six young people from a "motor-project’
who had been involved with theft from and Theft of curs. The Probation
Service also secured the consent of a more serlous male offender with a
lengthy history of cuar crime.,

A total of four adult male prisoners were interviewed in three training
prisons. The Probation Officer attached to the prisons was asked o help
obtuin co-operation from those with 2 particularly serlous and lengthy
history of burglary, other serious acquisitive crime, and handling stolen
goods.



APPENDIX 3

“Aladdin’s” Cave: A Concerted Criminal Effort

The following account was produced by Professor Mike Maguire, University
of Wales. This unpublished materfal was used as background information for:
Maguire, M. (1982). Burglary in a Dwelling: the offence, the offender and
the victim. Helnemann, London.

X was a 60-year-old manager of a general store, with no previous
convictions, who became one of the central figures in one of the bigpest
scale criminaj organisations in Southtown for some years. For a period of at
least 18 months, the rear of his shop was the depot for many of the valuable
goods (particularly colour televisions and other electrical gear), stolen by the
most actve burglars in the town. His side of the story Is that he was trapped
inro ir by a neighbour (Y) with many criminal contacts, who sent them to
him, It began “as a favour® with a single television set, but as the news
spread. he found himself inundated with goods and orders, and when he
tried 10 stop. was threatened with violence. He would pay perhaps £100
cash for a television and store it in his back room, then Y would find him a
buyer and take most of the profit (sometimes, X claims, Y received the
money and gave him nothing).

He described a typical cransactdon as follows:

"A man would come into my shop and say 'I hear you buy televisions. You're
getting one tonight - we want a hundred quid for ic' Then I'd bargain him
down to say £85, and that night someone else wouli come round 1n a ¢ar
and I'd pay him. Then I'd tell Y about I, and he'd say 'I'll And a2 buyer for
you. Perhaps three days later someone else ] didn't know would come and
collect it, and then Y would come in a szy "Here's fifty pounds - I'll give you
another Afty next week. Sometimes I'd get the other fifty, sometimes not. I
didn't know any of these people, except sometimes by fArst names, and I
tried to stop thinking about the whole business. But it went on and on. It
was a relief in many ‘ways when the police came. } told them everything 1
knew, and now some of them are threatening me about what will happen
when I get out of prison.” (X received two years® sentence).
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Some of the goods which passed through his hands finished up as far apart
as Cornwall and London. From a variety of sources, 1 have managed to build
up a picture of what happened in particular cases. For example, two
burglars stole a television on the mght of April 19th. That mghet they
wrapped it In polythene and hid it in a wood. The next evening, they went
to a public house and asked Friends who wanted to buy one. Z showed
interest, and offered thern £50, 1o which they agreed. The next day. Z wem
to X and told him to expect a visitor that night. That evening he got another
friend to drive the four of them out to the hiding place. dropped off the two
burglars, and took the set to X's shop, coliecting £80 for it. He gave the
driver £5, and £50 to the burglars, whom he saw in the pub again and spent
most of the £25 profit quickly on a lare-night visit to a club. The next day, X
saw Y, and Y set about finding a buver. His sister and her husband from
London were visiting him. and as he had already sold them a television
before, he asked if anyone they knew wanted one. They sakd, “How much?™
and he offered It for £100, to which they agreed. In this case. Y himself
collected the set, and the same evening, the television was on its way to
London. There, they sold it to 2 friend for £120, of which they sent £100 to
Y a2 week [ater He kept £15 and gave £85 to X

Thus the set went through at least nine pairs of hands in 10 days, the “value™
of the set Increasing by 140 percent over the time, and the handlers
collecting profit as follows:

Burglar A &25
BurghrB £25
Contact Z £25
Driver £5
X &5
Y £15

Y's relatives £20

Total £120 (to which one should perhaps add the final possessor’s saving of
about £80 on a good second-hand colour television.)

Some idea of the scale of the ‘organisation” can be gained from the following

facts: £4,000 worth of property was recovered, 12 people were charged

with handling stolen goods, seven with burglary of property found in the

shop, and at least five others were strongly suspected of Involvement. but

proof was lacking. However, if one takes the word of the shop manfigér;”
there are at least 20 others he does not kaow whom he met personally

offering him stolen goods, not to mention other minor ‘cogs’ such as drivers

or people who stored goods for a night untif 1t could be taken to X's shop.



But by no means everybody knew everybody else, s0 following all the
various lines was extremely difficult for the police. The only place they
could strike with certainty was in the area bounded by the ‘circle’ in the
following diagram:

BURGLARS

MIDDLEMEN

POSSESSORS
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APPENDIX 4

Case studies (oral histories)

Research suggests that there is a strong link between parental criminaliy and
cnminal involvement (West 1982). Although parents of delinquents might
openly condemn criminal behaviour. despite thelr own lawbreaking (West
1982), they might also radonalise ownership of stolen goods (Sutton 1995).
Many studies have looked at the assoclation between delinquent peers and
criminality (e.g. Shaw and McRay 1942, Cohen 1955, Samecki 1986). The
association between delinquent relatives and offending should also be
explored in more depth as there may be important lessons to learn for future

Reladves were mentioned by thieves interviewed In this study on many
occasions. A few parents had bought stolen goods from their children, or
accepted them as presents. Uncles and aunts had bought stulen goods from
their nephews and nieces and from friends of their nephews and nieces.
More criminally experienced brothers and cousins had also introduced
younger reladves to burglary and fencing outlets. And the most experienced
and persistent burglar had been taught how w burgle by his father. The
following case stuches were selected from recordings of In-depth interviews
with particular offenders who provided unexpectediy demiled accounts of
their lives. The role that fumily members played in their offending was
mentioned by many of those we Interviewed for this study and Is particularly
marked in the first two of the three omal histories inclded here.

Adult prison [male aged 50]

I'm a burglar and middleman. 1 was invohved in selling on loads of scuff really,
but never computers. I did jevwellery, bicycles ...well, you name it really, I
suppose. ..mainly antiques I was in to. 1 got known as a middleman basically
around the dme of videos being big. Before that, I'd been doing burglaries
myself

My first conviction was in 1958. I'm 50 now. and ] think I was about 13
then...aboutI2 or 13. I'd been In lirtle bits of minor rouble then. My Lither



would send us our to go stealing. ...he gave us threats of beatings and that ..
we 'was very traumatised as Lids and that. Sometimes he would come with
us, cos 1 was only slim, only a slim chap [ike. My father had never been
caught by the police in his whole life; well, only for motonng offences. But
he was a very vicious father.,..he was wicked, he was striking us. He was
mental in the head aoyway - schizo - he had electric shock treayment, went
all through that. He was a very violent man, very violent towards the family
€IC - to my mother especially.

There were eight of us kids in the family; I'm the second eldest. My dad used
to get me and my elder brother involved in crime and stuff. 1 was only eight
or nine years old when it started, He used to send us round to the riding
stables to start with. and when all the jockeys had gone out, they'd gone out
working the horses _well, we were gypsy boys really, going in nicking their
wallets and rhat, giving them to dad...and, you know, he'd give us a pat on
the back and that, We didn't want 1o go, we was afraid of doing it. That
became a habit for many years, a good few years - into dloakrooms, changing
rooms, and clubs, you know...not houses at all It was dead easy...it was just
smashing a window or something, and dad'd lift us through...]l mean, we'd
get In no problem. 1 found It quite exciting at the age of 12, 13...not so
much when I was a kid getting hidings if I didn't go and do it. My mum,
though, she was right against h.

We did i pretty regular, about two or three times 2 week. That went on
since T was, say, nine. untl I got Approved School for stealing. 1'd been In
children's homes prior to Approved School If I needed care and protection
from my violent Luther. A few of my brothers were in homes, but the others
were at home with mum. I was in children's homes for quite a long time,
and then 1 done a length of time at Approved School, but [ kept running
away and that. When I actually got caught nicking, what happened was...I
mcked a pay-packet out of the Master'’s bedroom. Well, basically then 1 was
grassed up by some younger kids, cos I'd got more sweets and that - thit was
partly why I got seat 10 Approved School. Then all this stuff came out about
a shop being robbed, and then ancther shop ..there were a lot of grasses
anyway In our litde circle of chikiren's home kids. I got Approved School for
three and g half years. The shops I broke into were what you would call,
well, just little small shops really, not big stores or nothing, just corner
shops. 1 was staying In the children's home when I started breaking into
shops, We'd take mainhy sweets, things 10 eat, maybe fzgs, but we dida't use
to take many fags. Nowadays we'd take thousands of them, but then we
didn't realise the value of them. We just did it for a Iaugh then really. I got
away with a lot. There was very Little I got nicked for at that time, you know;,
I was lucky.
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I was 15 and a half when I came o of Approved School. Then [ did some
farm work in Gloucester, and I was accused of thieving there, which I was, 1
must be honest with you. Nothing came of it cos I'd just been released from
Approved School. 1 was put in a house there on the farm while I worked on
the farm. I was nicking their little kids' money boxes and things. I knew they
knew It was me, but I couldn’t stop ir, I just couldn't stop myself doing it
basically. I'd just go into the rooms and take the money boxes or purse...

As a result I was brought back to Oxford. I was put there under a court
thing. I lived there for a [ittle bit with this private detective, and then ran
away...that was cos we thought he was a bit of a perv to be honest with
you, 50 me and this other Iad run away to High Wycombe, we got caught
etc. Evennually we got caught and put in a detention centre, then borstal
Basically I was thieving all the time, In between all the gaps. that's all my life
has consisted of really...thieving, thieving, prison, prison, prison whatever I
don't think I've ever skipped a week of doing burglaries in my life to be
honest with you - ashamed to say that.

After 1 left the guy who was licensed to look after me, the private detective
bloke, I was stll doing burglaries etc. It wasn't long before I got put away
agaln...if you could see my record in front of me, you could sec it was
months, it was never years. ] think the longest I've stayed our since 1958, 'l
the age of 50 is 22 months, and that was 2 miracle, and that was only cos I
didn't get caught. Most of the time I'd get caught within a few months of
being out. I've been inside over 20 rimes...I've done Approved School,
detention. borstal, borstal recall...I've done prison; six month, nine mongh,
12 month, 15 month, 18 month, three years, three years, three years, three
years, three years, nine years, nine and a haif years...I'm sure it's more than
that though. I've been In prison basically all my life. I went on probation
when I was 38 years of age, and I thought it was a bit kzte then anyway. It
was just custodial, custodial from day one really.

When I broke into houses, I'd always look for money first, then jewellery,
any jewellery that was going. In those days, when I was about 16, like, you
didn't have to look for it; it was on the mantelpiece etc...people were much
more trustiog than they are today, they would just leave doors open. With
jewellery, in them days, I'd just go to the okl second-hand shops which were
In abundance in those days, or go to a pawnbrokers - there would be no
questions asked like...just be 'aldght mate, how much do you want for it*
...0ever 0o questions asked really. It was just too easy in those days.

The Hrst thing thar I bought that was stolen was videos - and 1 thieved them
myself as well. That was basically when they first come out, shortly after,
when they were very expensive...sort of late “708, carly ‘80s. By then, I was
a fully fledged thief anyway. It was more or less the richer type of person



who had the videos, hence probably the bigger houses etc, but they had
more security...so, sometimes, I'd say to someone ‘If you go and get us z
video like. you know, I'll give you X amount of pounds for it if you do the
burglary yourself’ They were more risky, in them days 1 found, the houses
that had the videos. So they would go and do the burglary, and thar'd be less
risk w me. Theyd come to me with the ones they'd stolen themselves, I'd
make it as cheap as possible obviously. Off hand, I'd probably give them
about £™5 for it...probably less. I'd get double profit on . When videos first
come out, I could per, off a [ence, £150, no trouble. Back then, you could
sell thousands of them really: It was greed really.. greed, greed, greed...got
as mamy as I could. In a good week, I'd be genting eight to 10. Quick phone
call and T'd be shifting them no problem; there was always buyers. I had
people that'd ask me to get videos if 1 could.. that's how I got Into it -
people’d Just ask me to ger them. After they first come in, the first four or
five years, there was a pretty good market for them. And then, basically, the
shops started selling them cheap...discounts for this and everything, even
the poor could afford them really, so they're not really worth geming any
more.

Sometimes the police would suspect you and they'd come round and search
the house...you might be lucky and they might find nothing, and they'd say
well, we're keeping an eye on you - we know you've done it but we can't
prove it. It was items that they found In the house, really, anything
really...like antique things; little porcelain figurines which I didn't think was
worth amything, but I took them for mum; they was up on the mantelpiece.
Well, it took vears to find out, but he, my own father, was In with the police,
[1e was a grass as well, behind our backs. We were still prerty naive at 15, 16,
I7; even more naive when our father was telling us to go out and he'd go out
with us...but he was a grass, he was grassing us kids up, cos he was an evil
man. As we grew older, and he knew that we could ger the better of
him...he could belt us up when we was kids. but then we could get the
better of him cos as we wene getting older, he was getting older; he was
getting older and we were petting fitter, very fit in them days. We suspected
he was a grass, but we said, oh no, he wouldn't grass on us.” After my father
had died, though, a copper told me. He tokl me some instances.. .like we'd
bury stuff, not only take it indoors, but also we'd bury it under cabbages and
that We'd dig a furrow in the back garden and stick the cabbages back In...I
mean, you would never know, you would never know there was stufl
there. .we'd even bury in deep trenches. dig a big hole for it, you
Eknow...course dad knew gbout all this. We often wondered...it was only
when the copper said. things started coming back. Cos the police used to
come round to our house and go straight out the back - not upstalrs first or
downstairs Arst as usual, ic was always straight out the back. I though “how
the bloody hell did they know, they must be clever like. I thought I'd been
cleverer than them, but father was telling them all the time. Basically he was
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buying himself off. He did get amrested a few times on suspicion of things
and they were letting him go...

I've been in shops and supermarkers, this is the gospel truth...more these
days thaa in them days, and you get people at the checkout saying 'oh yeah,
me and 50 and 50 are going on holiday soon, Iike, you know. Course, my" ears
are tumed stralght . So, I'd get in the car and follow them out, follow them
10 their address. You'd get them saying ‘oh the neighbours are keeping an
eye on the place’, but what neighbours are going 1o stay awake 24 hours a
day? Neighbours don't really care, not really...course, if it’s not alarmed, it's
easy. Now I go in banks; you can see what people are drawing out and
things, see what goes in the handbags. It was ulways handbags with me,
ashamed to say it but, 1 know what they've got in it. Follow them home,
lezve it a little while, then go back. I'd come up with some excuse, like, 'oh.
I'm just checking the drains outside, my love. ... I did that for about 810
years,

I's more the elderly ['ve got into now; I'm ashamed to say it, but I must be
honest with you. There's a spate of elderly people bemg robbed, cos I
learned through experience thit young wimesses sometimes make good
witnesses...if young people spotted me breaking Into houses, 1'd get chased
and everything...it's got more to the elderly now. I'm ashamed to say it, but I
am what I am, and that's why I'm getting copped for bigger amounts of time.,

I haven't made thar much out of it in my lifetime. I mean, If 1 could go and
start again, I wouldn't be a burglag, I wouldn't be a thief, I'd leave it alone.
Genenally, I'd get very litle from most of the houses I burgled. With most
people, it's plastic cards now, Autobanks this, all the rest of it. Very little
money 1 have personally found about...nowadays, apart from a few good
Bnds of jewellery and that, very little cash. I wouldn't personally hold onto
stuff unless 1 had to. I'd 1y and sell it as soon as I could, like. But, you know,
It there was some antique shop I thoughr was diddling me a bit and I knew it
was worth more, cos I'd Jooked through the antque bouks, I would go and
bury ir. I'd rather bury it then to be honest with you. On allotments, you
sometimes get the mounds of earth, you know, which people have
discarded, they don't want - they've just dug their bit of allotment, leave the
horrible sofl, got all the [ovely soll put on top. So there's big mounds of
earth, pretty soft. you know, sometimes a bit tough, but I'd dig it up...put all
the stinging nettles back as they should be and that - meticulous really. 1'd
bury it as otherwise I'd be losing my profits: that's gening desperate if you
just sell it straight away. I'd try and find a good buyer, cos If you don't find a
good buyer, to me personally that burglary hasa't been worth the risk.

It doesa't manter what I've got in my pocket, I'm owt burgling again, ne
problem. 1 never saved aay money. I know I'm evil, oot as evil as the evilest



people. but to rob off the elderly ro me is evil Bur I stll feel compelled. It's
ke a compulsion to me o go and do It I feel terrible abour i, but I'm in a
different world when I'm actually doing it...it's the challenge of doing it, I'm
pitting my wits against their's, which seally Is 2 crummy thing to say when
you're rying 1o pit your wits against a 60 or 70-year-old [ady or something,
It's 2 crummy thing to s2y: 1 dunno if I've got a consclence or not, cos 1 still
keep going and doing it even though I think to myself, 'oh what a bastard’
and that.

YLS [female aged 18]

When I was living in my mum’s house, “til I was abour 14, there was me, my
dad, my mum, my two brothers and my sister. Then my sister moved our;
she’s older than me, I'm the youngest in the family. My mum and dad got
divorced when I was about 16, so dad moved out. One of my brothers
moved out just afier that, so in the end there was just me, oy mum and one
of my brothers. Mum and dad had steady Jobs - mum was a cleaner, and dad
was a painter and plasterer. He sometimes worked away on the oil rigs. He
was working for someone but he was the boss of his men.

I lived in the same street all my lifie with my mum, then moved into my own
place which i5 two or three minutes away from my oum's place; I've lived
there for about a year now: 1 live in 2 three bed semi; It's my own council
house, but I don't like it though, so I'm going to move. It’s a nice houuse, but
I don't feel comfortable in it; I've been burgled three or four times myself,
The neighbours around there got involved in a lot of crime...burglaries,
nicking cars, arson, assault. I knew this cos some of them I'd speak to, some
of them were in the paper, others my friends would know...I'm fairly
friendly with the neighbours where I am now. One of my neighbours gets
involved with crime - things like burglaries, drugs. I know he’s lovolved in
burglaries as he's often offered me stuff.

The first thing I stole was clothes. The first ime I did It I was 13. We, me and
my friend, used 1o do it nearly every day. Jt was in [name of shop]. They had
a comer of the shop which was really quier - no cash tills or anything there,
and there were loads of expensive blouses. S0 we used to get four or five of
each blouse and sell them for about half price. [ wasn't frightened. ..it was,
like, 'oh, I'm young, I can't get into trouble.’ We stole 15 blouses that Arst
time. We alozys knew what we were going to do with the blouses before we
took them - we'd sell them around where we lived.

I only ever got caught about two or three times out of 50. I did it about 10
times before 1 got caught. I never ‘worried about getting caught. The first
time I did get caughe, [ got put in cells. We'd stolen some clothey, [ can’t
remember whar exactly...] was nearly 14 then. It was the store detectives
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that caught us. I got bailed and 2 cauton. At the caution, they just said 'don’t
do it again’, and to be honest with you, 1 was nearly laughing. .. just a slap on
the wiist, that's it. I thought they should have been harder on me. I carried
on shoplifting the same day. At the time, when I was taking stuff, it didn’t
bother me. Mosi of the time when [ did it, T'd say like, be running away from
home and needing some money for food.

I never went 10 school I started bunking off in the third year I'd go one day
a week or half day a week. The rest of the tme I'd go into town. My mum
knew ] wasn't going to school. She got letters from the school, but in the
end she just said "oh, do what you like", lost her patience with me. My friend
who I went shoplifting 'with and stuff bunked off school as well.

My mum dida’t agree with what 1 was doing at first, but she knew [ was
doing it 50 she'd sometmes have the stufl. 1'd sell it to her for about a
quarter of the price. Sometimes she'd say that she needed a new skirt or
something, we'd go out and get her Jt. She woukin't say 'will you get me it',
but if we had it she'd buy it, cos she’s not one of those people that have got
4 lot of money. Mum didn't really agree with me doing it, but if I'd already
done it, she'd buy it. Some of the neighbours would come up to me n the
street and ask me to get them some baby clothes, or Jeans, but that was
more cifficulr.

I've never bought stolen goods - I've sold them, but never bought them
myself If there was something I wanted, I'd just go out and get it myself.
Hardly ever bought my own clothes - just pinched them. If you get into i, it's
hard to get out of...it’s like an addicrion, cos you just keep getting away with
it or only getting a caution if you do get caught. 1 stopped shoplifing when 1
was 15 and 2 half The stuff ] nicked ] sold around the estare,

1 went into a kids® home when [ was 14. I took overdoses 1o get out of the
house. cos [ was argumg with my dad. [ got to the stage where I wasnt
£oing to school at all...and I got put mro care because of the overdoses. One
of my brothers, he was doing something sexual to me...then my other
brother started. I wanted to tell my mum, but bke, It's her sons. So if Ud sald
‘they've been doing so and so to me, touching me", and she'd be like: "ok,
my son wouldn't do that' So I was in two minds whether to tell her, even
though she was my mum a8 well. I took an overdose and ended up in
hospital You alway's have (o see a psychiatrist when you tzke an overdose.
So I started speaking, letting it all out, and they brought the police in
withour me knowing, so 1 sa2id sbout all the things thar had happened like.
They didn’t put me in care that time. So I took another overdose. 1 ook an
overdose of paracetamol. The first time 1 only took about 25, the second
tme, the most I took was about 50. I only ended up in hospital for just a
night . they gave me this brown stuff to drink what makes you sick, and they



let me out the next day after I'd seen the psychiatrist. I always seemed to get
caught out - somebody'd find the tablet bottle and I'd end up admrtng I'd
taken an overdose...I've got bad kidneys from it now.

The longest time I was in care for was about three months. I'd go back
home, do runners, get into trouble...] went back home from care cos my
mum would be saying, like: ‘oh, come home'. Sometimes nothing happened
to me, but I just couldn’t tuke any more of being at home. I didn't get on
with my dad...everything I did was wrong; he just used to get on me. I'd
smash a car windscreen or something and go to a police station and say what
I'd done so I'd get put in some cells. Then my mum and dad would refuse to
have me home so I'd get put Into care.

When they put me with foster parents, I wouldn't have it. Cos the foster
parems 1 went to - they wanted to be mum and dad. And because of what
happened at home, 1 didn’t want 2 mum and dad. So I preferred it better In
the children's home...I enjoyed it there. I dida't go to school when I was in
the home. I'd already been expelled, so they like, got things from schools
and made you do them there, things like Maths and English. They'd turn the
tele off and thar,..and close the TV room and lock It, so you couldn't go in
there at all during the day, so you'd do what somebody else would do at
school. At night you had to be in bed by a certain time ..Jt ranges for
different ages. That's when I did my first burglary, in care. It was at a school,
not my school. There was me, another girl, and two boys...we were all in
care. To me, at the children’s home, you had to fit in, if you didn't then you'd
be the odd one out, and to me if I was the odd one out then I'd be like,
being at home, cos then they might start picking on me and stufl Hke that.
The lads suggested the break-in to the school. They picked up a bikerack
thing and pir it through a window. We took a cash box with &2 or £3 In I,
and went for a walk around the school. One of the lads wanied (o take a
violin. bur I wouldn't let him... It was for hrtle kids weren't it...I felt guilty
about taking that.

I've done other burglaries, like, sncak-in burglaries - only houses that [ooked
Iike they had loads of money - not ones where they didn't have much. What
happens is. one person knocks on the front door. asks if so and so lived
there, and the other person sneaks around the back and gets the purse. We
only did it on big posh estates - big detached houses. We'd look for a house
with no car in the drive - it's mainly males what drives cars, and if a male
shuts the door on me and goes and catches my mate in the house, it'd be
trouble I never went in the house - I always knocked at the door. I didn't
wane anything to do with credit cards or cheque books or anything ke dhat -
just cash. They might be saving up money or sornething and I'd feel guilcy. T
know wking money was wrong, but credit cards and stuff seemed worse. 1
wish I'd never done it now, but like, I'm glad I did some of the things like

n
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getting put inro care and thut, cos I got out of the house, and with being in
care you learn 1o grow up fster ..more independent more guickly cos
you're not living with your parents.

I did a lot of sneak-in burglaries, uncil we got caught, We only got caught for
the one. and we'd done eight or nine that day. I weas ready to admit that one
to the police, but she, my mate, admitted all of them and said it was me thant
did it with her and that. T never actually got caught for the burglaries, I
always got grassed up. .the same girl grassed me up as I did the burglaries
and stuff with. Say, if she got caught for something, she'd say "oh I did this
with 50 and so’, 50 she'd get off with it, so I stopped doing things with het
We'd been doing it for a few months. I thought we were going to get sent
down. That worrled me because of the lesblans. I was used to my brothers
and that punching me in the arms and legs and that when my mum and dac
wenr out.. [ was quite scared of that, but I was more scared of the lesbians. I
ended up in court. and got a supervision order. I had to go and see 2 sort of
social worker/prohation officer up until I was 1™ and a half - that was two
and a half yeurs. I got involved in other stuff when 1 was on the supersision
order, like nicking cars. | never drove the cars, I was atways the passenger.
The one time, the first time, I got into 2 stolen car we got caught. I did it a
few more times after chat. We didn't drive fast or nothing, just joyriding,

T haven’t been In court now for three vears. and the last tme ] was in court
was for assault, cos this lass, when 1 was in the children's home, had been
calling at me and saying that my mum goes out drinking every night and
thac. So I beat her. and then 1 found out that her dad was a vicar, so they
took her side. But when I went 1o court I got off with it...that was when 1
was 16.

I get money from social at the moment, not managing on it, though. Got a
lean for my house - for things [ike carpets. washer, baby's cot, bed. I was on
&60. Now they've pur me down to £40 a week because of the loan. So Tve
got to et my electric, gas, water rates, and get food out of that - and my
baby ’s napples

I've got a2 oneyearold daughter now. 1 fell pregnant when I was 17 and a
haif...I haven't been in trouble since I had the baby. I sull get offered stolen
stuff now - videos and that, but, to me it's not worth it with me having a
davghter and thar. I got offered a video the other day, but I sald no. I did
have a video that we rented, but t got burgled. It is tempting to buy stolen
staff, cos it’s cheap, but to me now, my daughter comes first mther than my
own needs. It's risky, Jike, to buy stolen stuff, cos I don't know whether
they'd grass me up or not. I want to buy it, but with my past record. if I got
Iato trouble or anything, they'd prabably bring the social workers in for my
daughter. T'm not going to do 1t cos I've got too much to lose. Even when



they come to me with baby clothes, I wouldn't buy them, cos it's my baby
and I'd rather buy her stufl, cos when I buy her stuff, it makes me feel
good...it’s like buylng presents for people, you feel good.

YOI [male aged 19]

T've lived in [name of town] all my life. 1 lived in...well, I did live...cos my
mum's died now...in a three bedroom house...my step-dad lives there now
with my baby sister and that. I get on better with him now that I don't live
there. 50 at the momenr, I've got no fixed address, well I have, 1 could go
and live with my older sister when I get out, but no real fixed address. [ was
living with my girlfilend in [name of town] a0d her mum and dad and that,
which is a bluck of flats on an estate. It's just down the road really from my
mum'’s house. My dad's gor a flat in [name of town] as well, so I've lived 1n
[name of town] all my Hfe.

I've got a ot of friends in this area. Everyone that 1 know is a bit bent, ke,
they'll buy stolen goods or theyll be on the thieve. Thexe Is a couple of my
mates that are not into that. They'll buy stolen goods, but they1l hold down
a job and do proper work with mce people. But most people [ come Into
contact with is criminals.

My mum worked in a hifi shop down [name of town] and that. She was
working there for a couple of years. See my mum's been dead three years
this February...she died of lung cancer My mum had a job all her life; she’s
always worked., never been in trouble with the police and that. She was
always there for me. My step-dad. he don't smoke, drink...he works for the
council, plays for a Sunday football team and that. He can't really understand
why I get involved with crime. I've been Inside before for burglary. My older
brother, he'’s in prison now, he's done burglary as well. He's 25.

I've not really had a proper job since leaving school - I had sort of market
jobs, but I can't say I've had a proper job. T work on market stalls that sell
stuff like handbags, suitcases and chat. I worked on 2 toiletries stall thar was
near enough fulltime. I did a bit of that when I 'was at school See, I was
alright, I never missed a day at primary school. But when ] went to
secondary school I started bunking off, At first, like, 1 stopped going to
[essons and then they senr a letter t¢ my mum and that. Anyway, my mum's
died of cuncer now. But they sent lerters to miy mum and thut. Then I just
started playving truant and I mixed with the wrong crowd and that. And from
there it started off with cur radios, thieving things from cacs; that was when I
was about 14. Then it moved up from there.

The frst things I bought that was stolen was a bit of jewellery. I was about
14. It was a bracelet that [ bought for oy girlfriend, and a sovercign ring. A
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friend offered 1t to me, a bit of an idiot, he sold me it cheap. I think it come
our of 2 house; he'd stolen it. I paid about £30, sllly money. I know jewellery
shops that'll give me the proper money for it. I sold it on for one and a half,
lke, £150. What happened was, 1 gave the bracelet to my girifriend then
rook it off her, cos I used to smoke 2 hit of charlie. I used to sniff a bit of
cocaine and smoke crack, but not no more. She’s still got a lot of stolen gold
now.

1 was 14 when I did my first burglary. 1 do burglaries cos it's a lot more
money. It's like a buzz when I'm in the house cos I don't know what I'm
finding. I don't ransack houses; I'll go through easy: I'll take the tele and the
video, go in the bedroom, look in the drawer ] know It seems horrible, but
like, ir's ke 2 buzz cos I dunno what I'm going to find, ht's all little surprises
1 find. I get nervous all the time, looking about, thinking someone across the
road might be wutching me. I never do places when people are in. I have
done crecpers when I'm on crack, as in when people are asleep, like. and
I've seen 2 window open...done that a few times. When I sturted. I had this
minl. Me and my brother and my mate used to drive about in it. We mainiy
took TVs, videos, keyboards, stack systems, things like that. Sometimes we'd
have to come back for 2 few loads. 'We rook it down into a basement, into
like, a litrie garage. We put it all in there. Then frst thing In the moming, we
shipped Ir our and sold it down the marker. That'd be about 6 o'clock when

people were setting up. Once we got our money we'd go and slecp ail day.

I've bought stufl’ stolen quite a lot to sell on cos I can make more money on
it. The police know it anyway. cos I've been nicked, loads of people have
been nicked, down this nrarker, Just dodgy peopile selling stolen goods down
there all the dme. But when I was working down there, I used 10 have my
friends come straight to me, to the marker stall. And I'd buy the stuff off
them and sell it to the other holders for top money. They'd come to me with
teles, videos, in & cab round the back of the market and that. We'd do a deal,
and I'll just take the stuff and put it down In the tailer. down the back lke. 1
can clear the stuff like that, as soon as I've got it, it's gone. Everyone, anyone,
down the market buys the stuff, the whole marker knows who's going to
buy It. Yeah, it's murder for teles. videos, camcorders and that. They're
crying out for stuff like that. They give me quite a bit for it...whereas T'd pay
fifty quid for a video, they'd give me a hundred pounds for it. I don't think
they sell Ir, they keep it for themselves and that...nice little video present for
thelr kid. Theyre not people that get in trouble with the police, they're just
handlers. They get stuff for their friends, neighbours and that too. There's
this geezer thart I sell to at the top end of the marker. I sell a lot of stuff to
him cos sometimes it can be a bit of aggro going round all the market all the
dme. Sometimes 1 can't be bothered with all the others, 50 I just go tv this
geezer and get rid of it.
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I was working on the mariket stall for about a year, every day. I'd have stolen
stuff in the wrailer every day, three or four times a day. I'd be making a lot of
money in a week, over £1000. I'd spend that on clothes, designer clothes,
jewellery. I got a car, things like thar. I save some of it sometimes, that's how
I got my car. I don’t steal cars, I'm not into all that. Il buy a car the natural
way. Il steal from cars. Never done any joyriding. My pals have and that, and
like they say ‘jump in and go for a ride’, but I'm like, not into thux, cos you
don't earn no money out of that. And in the end, you get Old Bill chasing
you...it ain't worth ir.

People, like down the market and that, buy stuff off of me, off of my fiends
and that. But all they have to do is rip off the bit with the serial numbers on
the back and that, and the police can't trace '‘em back. Or theyll go out,
they'll sell the stolen goods and with the money, buy receipted goods, so
that way, they're lepit, so when the OId Bill pick their house or whatever,
they've got receipts. Bur then that swuff is bought with that stolen money.
See, the police wouldn't expect that and as there's receipts there they can't
do nothing. I've bought stolen goods once or twice. But I wouldn't really
buy ‘em cos I'd get ‘em myself. Bur if I'd not been owr there that day, like out
there, I call it 'out there’ when I'm on the thieve, and I see my friend and
they've got a video to sell or something, they give It to me cheap. So yeah, I
buy it off them and sell it for double that. But then the police come round
my house and traced back the stolen stuff and that. So I'm like legit now. Il
sell the stolen goods and buy with the stolen money receipted goods. 1
won't have nothing stolen in my house. All my things get sold on.

1 know a lot of people who are after stuff. 1 like to keep the flow, I like to
keep It flowing. I don’t like them to think, like, I'm slacking. I like to keep
my person with stolen goods. T'd do it every day of the week, from about
nine in the morming when everyone goes to work. I'd stay our ‘1il about four
o'clock when most people start coming home. There's the odd day when 1
don’t do it, like, when [ get 2 lot of cash out of a house. Once I got £2,000,
that Jasted me a week, so I didn't have to go our for a week.

I knew when I stole the stuff who I was going to sell it to My cassettes go to
Turkish factories, that's one that makes clothes and all of that. My dad is
Turkish, 5o I know a lot of these Turkish people that own factories and that,
I 20 to them and sell car radios 1o them for top money. I got pals that own
tele and video shops, and I'll sell “em teles and videos. They'll clean it up and
put it back up In the shop for proper money, £500 a video. I got friends that
own car stereo shops a3 well. They sell strzight as well as stolen stuff. But
the customer won't know...as long as they get their receipt and that, and
the things Iooking brand new...they just polish it up and that and change the
serial number.
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I've been caught cos of finger prints, apart from once when a geezer canght
me in his house and cut me on the arm. I 'was In there unplugging his TV,

when ] heard footsteps so 1 looked round, and he's there in front of me In a
towel. Anyway the police told me to make a statement, and all that Bur what
happened was, they took me out the back and arrested me for aggravated
burglary, cos I'm known as a burglar and thut. He said I pulled a Stanley knife
on him in his house, so he's seif defence when he used the knife on me, so
he got off with it. I got charged with burglary in the end. If it had been me, If
I caught someone doing my house, they would get it a ot worse. Thing is it
didn't slow me down at all, just made me more alert. Since my mum died,
my house has been burgled; it’s never been burgled before. I know how It
feels when people work hard for what they got and save up just o geL a
stack system, then you et someone go in and take their stuff.

I used to smoke, sniff, crack and things like that, just started doing it. Cos
everyone goes partying and they smff a bit of charlie and chat. I just started
getting bang on it, and really you could say it got to the point where I was
going out there feeding my habit, cos I wouldn't have done eight, nine
bouses a day If it wasn't for that, bun I wouldn't spend it afl on crack, I'd go
and buy clothes frst, so I've got things to show for my money, then I'd go
and buy charlie. Sometimes I'd swap stolen stufl for drugs, like when it's four
o'clock in the moming and my Turkish factories aren't open yet. The drug
dealers are out all night, see.

I don't take crack no more now, I'm frightened of it now. 1 can’t go near
crack again. And like my family, this is the lzst time my famlly is going to
stick by me. If I go on it again I'll be a blown out junkie for the rest 6f my
life, and I don't want thar.

When ] started doing car radios and that, I started selling cannabis, cutring It
up and selling it up...and E's. But that's it really. but I don’t touch that no
more, cos of all the deaths and that. You don't make no money out of that
anyway cos you tzke a couple of pills. and that's it. that's your profit you're
taking.

My sister knows what's happening. She don't like Ik, she don't Hke It going
on. My sister don't have nothing ro do with stolen goods and that, she don't
smoke, drink, no nothing. She's got two litde girls, she's ke into all that. But
she knows it goes on all around her.

I've been in a YOI before, for two months, that was for burglary. I got caught
on fingerprint evidence. It didn’t make me stop. It's all about money, it’s the
only reason why I do it. Cos like, ['ve no qualifications or nothing. Like this
time when I come out I want to sort myself out, I don’t want to be doing it
apain. I'm going to try to stop. But there’ll always be people looking for

"t



knocked off ssuff. There'll always be handlers. If there wasa't these handlers,
there wouldn't be no burglars.



Handing stolen goods and theft: 4 market reduction approach

REFERENCES

Baldwin, J. and Bottoms, A. (1976) Tbe Urban Criminal: a Study in
Sheffteld. London: Tavistock.

Barr, R. and Pease, K. (1990) Crime Placement, Displacement, and
Deflection In Crime and Justice: A Review of Research, Vol 12, edited by
Tonry, M. and Morris, N. Chicago: University of Chicago Press.

Bennett, J. (1981) Oral History and Delinguency: The rbetoric of
criminolog): The University of Chicago Press. Chicago.

Bennett, T. and Wright, R. (1984) Burglars on Burglary: Prevention and
the OQffender Aldershot, UK: Gower.

Bennett, T. (1986) Sitnaiional Crime Prevention from the Offenders
Perspective. In Situarlonal Crime Prevention: from Theory Into Practice.
London: HMSO.,

Benney, M. (1936) Low Compaiy: describing the erolution of a burgiar
London, Perer Davies.

Braithwaite, J. (1993) Beyond Positivism: Learning Contextual Integrated
Scraregies. Jorirnal of Research in Crime and Delinquiency 30/4: 389-99.

Chambliss, W. J. (1984) Harry King: a Professional Thiefs Journe). New
York, John Wlley and Sons.

Clarke, R.V.G. (1983) Situational crime prevention: its theoredcal basis and
practical scope, in: Tonry, M. and Morris, N. (eds.) Crime and Justice: An
Annual Review of Research, Vol 4. Chicago: University of Chicago Press.
Clarke, R.V.G. {(1995) Situational Crime Prevention, in. Toary. M. and
Farrington, D. (Eds.) Building a Safer Sociely: Sirategic Approaches to
Crime Prevention. Vol 19. Crime and Justice. University of Chicago Press.

Cohen, A. (1955) Delingitent Boys. New York. Free Press.



Colquhounn, P. (1976) A Treatise on The Police of tbe Metropolis. London,
C. Dilly.

Cromwell, P., Olson, J. and Avary, D. (1991) Breaking and Entering: An
Etbnographic Analysis of Burgiary: Sage Calif.

Cromwell, P. and McElrath, K. (1994) Buying Stolen Property: An
Opportuniny Perspective. Journal of Research in Crime and Delinguency,
31/ 3: 295-310.

Cromwell, P. Olson, J. and Avery, D. (1993) Wbo Biys Siolen Properiy?
A new Look at Criminal Receiving. Journal of Crime and Justice, Vol XV],
No 1.

Department of Social Securlty (1996) Housebolds Below Average
Income: A statistical analysis 1979-1993/94. London: The Statlonery
Office.

Edmunds, M., Hough, M. and Urquia, N. (1996) Tackiing Local Druig
Aarkets. Home Office Police Policy Directorate. Home Office. London.

Ekblom, P. (1988) Getting the Best out of Crime Analysis. Crime
Prevention Unit Paper 10, HMSO.

Ekblom, P., Law, H. and Sutton, M. with Crisp, P. and Wiggins, B
(1996). Doniestic Burglary Schemes in tbe Safer Cities Programme. Home
Office Research Study No. 164, London. Home Office.

Ekblom, P. (1997). Gearing Up Against Crime: a Dynminic Framework to
Hulp Designers Keep ufy with the Adaptive Criminal in a Changing Word
International Journal of Risk, Security and Crime Prevention. October Issue.

Fattsh, E. A. (1993) The Rational Choice/Opportunity Perspectives as a
Vehicle for Integrating Criminological and Victimological Theories, in: RV
Clarke and M. Felson (eds.), Routine Activity and Rational Thoice'
Advances in Criminological Ibeory, pp. 225-8. New Brunswick, NJ:
Transactions Publishers.

Felson, M. (1999 Crime and Everyday Life: Insights and Implications for
Soclety California, Pine Forge Press.

Ferman, L. A., Henry, 5. and Hoyman, M. (1987) The Inforial
Economy Annals, AAPSS, Vol 493, September 1987, 154172

Ferrier, J. K. (1928) Crooks and Crime: Describing tbe metbods of



Handing stolen goads and theft: a market reducton 2pproach

criminals from tbe area to the professional card sbarper forger or
mutrderer and the various ways in which they are circumeuented and
capfured. London, Seeley, Service and Co Ltd

Foster, J. (1990) Villains: Crime and Communtty in tbe Inner Cily.
London: Routledge.

Foster, J. and Hope, T. and with the assismace of Dowds, L. and Sutton,
M. (1992). Hotsing, Comnuunily and Crime: The Imipact of tbe Priorily
Estates Project. Home Office Rescarch Study 131, Home Office, I.o_n:lon

Frisbie, D. (1982) Crime Analysis is Crime Prevention Planning. 530-558
in: Fennelly, L. (ed) Handbook of Loss Precention and Crime Prevention.
Butterworths. Boston.

Goodman, A. and Webb, $. (1995). The Distribution of Housebold
Expenditiire, 1979-92. The Institute for Fiscal Studies. Commentary No.49.

Goodman, A., Johnson, B. and Webb, S. (1997). Inequality in the UK
Oxford. Oxford University Press.

Grabam, J. and Benneit, T. (1995) Crime Prevention Strategies In Exrope
and North America. European Institute for Crime Prevention and Control.
Publicadon serfes No- 28.

Graham, J. and Bowling, B. (1995) Yoirng people and Crime. Home
Office Research Study 145, Home Office, London.

Gregory, J. (1932) Crime from tbe Inside. Revelations and Congfessions of
Warder, Confidence Trichster and “Fence”. London, John Long Lid.

Hall, J. (1952) Thet, Law and Soclety: 2nd ed. Indianapolis: Bobbs-Merrill
Co.

Heiner, W. and Helner, ). (eds.) (1968) 4 Burglar's Life. Sydney. Australia.
Angus and Robertson.

Hobbs, D. (1989) Doing the Business: Entirepreneurship, The
Working Class and Detectives in the East End of London. Oxford:
Oxford University Press.

Hough, M. (1984) Residential Burglary: Findings from the British Crime
Survey, in: R.V.G. Clarke and M. Felson (eds.) Rostine Activities and
Rattonal Choice: Adennces in Criminological Theory New Brunswick, N):
Transactions Publishers.



Hough, M. (1995) dnrxiely about Crime: Findings from tbe 1994 British
Crime Surve): Home Office Research Study no 14, Home Office, Loadon..

Jochelson, R. (1995) Household break-ins and the marker for stolen goods.
Crime and Justice Bulletin, No 24. New South Wales Bureau of Crime
Staristics and Research.

Johnson, D., Mangsi, N. and Sanabrie, H. (1993) ‘Successful’ Criminal
Careers: Towards an Ethnography within the Rational Choice Perspective. In
Clarke, R. V. and Felson, M. Rontine Activily and Rational Cholce:
Adrances in Criminological Theory. New Brunswick: Transactions
Publishers,

Klocksrs, C. (1974) The Professional Fence. New York. Free Press.

Enutsson, J. (1984) Operation Identification: a way to prevent
burglaries? The Nationzl Councll for Crime Prevention Sweden. Research
Division. Stockholm. Report No 14,

Kock, E., Kemp, T. and Rix, B. (1996) Disrupting tbe Distrivution of
Stolen Electrical Goods. Home Office Police Department.

Laycock, G. (1985) Properly Alarking: A Deterrent to Domestic Burgiary?®
Home Office Crime Prevention Unit Paper 3. Home Office, London.

Leitch, D. (1969) The Discriminating Thief. London, Hodder and
Stoughton.

Levi, M. Bissell, P. and Richardson, T. (1991) The Prevention of Cheque
and Credit Card Fraud, Crime Prevention Unk paper 26. Home Office,
London.

Light, R., Nee, C. and Ingham, H. (1993). Car theft: ibe offender’s
perspective. A Home Office Research and Planning Unit Report, Home
Office, London.

Lloyd, C., Mair, G. and Hough M. (1994) Explaining reconviction rates: a
critical analysis. A Home Office Research and Planning Unit Report,
London, HMSO.

Maguire, M. in collaboration with Bennett, T. (1982) Burglary in a
Davelling: the Qffence, the Qffender and tbe 1ictinm. London, Heinemann.

Mavhew, P., Clarke, B. V., Starmann, A. and Hough, J. M. (1976) Crime
as Opportuniiy A Home Office Research Study, No 34. London, HMSO



Maybew, P., Elliott, D. and Dowds, L. (1989) The 1988 Britisb Crime
Surrey Home Office Research Study No 111. London, HMSO.

Mavhew, P., Aye Maung, N. and Mirrlees-Black, C. (1993) Tbe 1992
Britisb Crime Survey. Home Office Research Study No 132. London, HMSO.

Mirrlees-Black, C., Mayhew, P. andd Percy, A. (1996) The 1996 British
Crime Survey: England and Wales. Home Office Statstical Bulletin, Issue
19/96. T
Munro, A. K. (1972) Autobiograpby of a Thisf London, Michael Joseph.

Nee, C. and Taylor, M. (1988) Residential Burglary in the Republic of
Ireland: A Situational Perspective. The Houand Jorurnal Vol 27 No 2.

Norusis, M. J.(1990) The SPSS Adranced Statistics Student Guide. SPSS
Inrernational, Chicago Iliinois.

Park, R., Burgess, E. and Mckenzie, R. (1925) Tbe City. Chicago:
Uniwversity of Chicago Press.

Parker, H. (1974) View From The Boys: a Sociology of Dou'n Toun
Adolescents. David and Charles.

Parker, H., Bakx, K. and Newcombe, R. (1988) Living with Heroin: The
Impact of a Drugs ‘epidemic’ on an Englisb Community Milton Keynes:
OUP

Parker, H. and Bottomley, T. (1996) Crack Cocaine and Drugs-Crime
Careers. Home Office, London.

Pawson, R. and Tilley, N. (1994). What Works in Evaluation Research.
British Jorrnal of Criminology, Yol 34, No 1 pp 291-306.

Pengelly, R. (1996) The Black Economy Boom. Police Review, 14
December.

Quennell, P. (1962) London’s Underworld. London, Spring Books.
Ramsay, M. and Percy, A. (1996) Drug misuse declared: resulls of the
1994 British Crime Survey. A Research and Statistics Directorate Report.
Home Office, London. -

Reuter, P. (1985) The Organization of Illegal Markets: An Economic
Analysis. National Institute of Justice. US Department of Justice.



Reuter, P. (1990) Money From Crine: A Sty of ibe Economics of Driig
Dealing in Washington DC. RAND Corporation: Drug Policy Research
Centre.

Roselius, T. and Benton, D. (1973) Marketing Theory and the Fencing of
Stolen Goods. Denver Law: Journal, 50: 177205,

Sarnecki, J. (1986) Delinguent Networks. National Council for Crime
Prevention. Stockholm, Sweden.

Shaw, H. and McKsy, H. D. (1942) Juvenile Delinquency In Urban Areas.
Chicago. University of Chicago Press.

Shover, N. (1972) Structures and Careers in Burglary. The Journal of
Criminal Lauy Criminology and Police Science. Yol 63, No. 4: 540-£49

Shover, N. (1996) Tbe Great Pretenders: Prirsuits and Careers of Persistent
Thieves. VWestview Press.

Smithies, E. (198%) The Black Economy in England since 1914, Gill and
Macmillan Humanities Press, Goklenbridge, Dubilin, Ireland,

Steffensmeier, D. J. (1986) The Fence: In the Sbhadow of Tuwoe Worlds. New
Jersey: Rowman and Littlefield. -

Stockdale, J.E. and Gresbham, P.J. (1995) Combaiing Biurglary: An
Evaluation of Three Stniiegies. Police Research Group, Crime Detection and
Prevention Series: Pxper No 59. London: Home Office Police Department.

Stone, J. {1975) The Burgiars Bedside Companion. London: Everest.

Sunton, M. (1993). From Receiving to Thieving: the marker for stolen goods
and the Incidence of theft. Home Qffice Research Bullelin, No, 34

Sutton, M. (1995) Supply by Theft: does the market for second-hand goods
play a role In keeping crime figures high. British Jotrnal of Criminology,
Vol 38 No. 3 Summer 1995,

Sutton, M. (1996) Implementing crime prevention scbemes in a multl-
agency setting: aspecis of process in tbe Safer Cities programmeé. Home
Office Research Study 160.

Sykes, G. and Matza, D. (1957) Techniques of Neutralization: A Theory of
Delinguency, American Sociological Reuvieuw, 22 December, pp. 66470,



Handiing stolen goods and theft: 2 markst reducton approach

Tilley, N. (1992) Safer Cities and Community Safety Strategies. Police
Research Group, Crime Prevention Unit $eries. No 38, London, IIMSO.

Tilley, N. Realism, Situationzl Rationality and Crime Prevention, In:
Newman, G., Clarke, R. V. and Shobham. §. G. (1997). Ratlional Choice and
Sfiuational Crime Prevention. Aldershot, Ashgate.

Tobias, J. (1974) Prince of Fences. London, Valentine Mitchell.

Trembiay, P., Clermont, Y. and Cusson, M. (1994) Jockeys and Joyriders:
Changing Patterns In Car Theft Opportualty Structures. Britisb Journal of
Criminology, Vol 34 No. 3 Summer 1994 307-321.

Trickett, A., Ellingworth, D., Hope, T. and Pease, K. (1995) Crime
Victimizarton in the Eighties: Changes in Area and Reglonal Inequality.
British Journal of Criminology: Vol 35. No, 3 Summer 1995. 342-359.

Walker, M. (1983) Self Reported Crime Studies and the Britdsh Crime
Survey. The Howard Journal, Vol XX1I, pp 168-176.

Walsh, M. (1977) The Fence: 4 new Look at the Worid of Property Theft
Connecticut. Greenmrwood Press.

‘Ward, D. (1989) King of tbe Lags: Tbe Story of Charles Peace. London,
Souvenir Press.

West, D. J. (1982) Delinquency: its Rools Careers and Frospects. London:
Helnemann.

Wright, T. and Decker;, S. H. (1998 Burglars on tbe job: Streetlife and
Residential Break-ins. Boston. Northeastern Universiry Press.



Publications

List of research publications

A list of research reports for the last three years is provided below. A full Ust
of publications is available on request from the Research and Statistics
Directorate Information and Publicarions Group.

Home Office Research Studies (HORS)

151.

152.

153.

155.

156,

157.

158.

159.

Drug misuse declared: results of the 1994 British Crime
Survey. Malcolm Ramsay and Andrew Percy. 1996.

An Fvaluation of the Introduction and Operation of the Youth
Court. David O"Mahony and Kevin Haines. 1996.

Fitting supervision to offenders: assegsment and allocation
decisipons in the Probation Service. 1996,

PACE: a review of the literature. The first ten years. David
Brown. 1997.

Antometic Conditional Release: the first two years. Mike
Maguire, Brigitte Perroud and Peter Raynor. 1996.

Testing obscenity: an internations]l comparison of laws andd
controls relating to obscene materisl. Sharon Gmace. 1996.

Enforcing commmnity sentences: supervisors® perspectives on
ensuring compliance and dealing with breach. Tom Ellis, Carol
Hedderman and Ed Mortimer. 1996.

is not published yet.



Hanching stolen goods and theft: a market reducton approach

160.

161.

162.

163.

164.

165.

166.

167.

168.

169.

170.

171.

172,

Implementing crime prevention schemes in a mult-agency
sctilng: aspccts of proccss in the Safcr Citics programme. Mike
Sutton. 1996.

Reducing criminality among young people: a sample of

relevant programmes In the United Kingdom. David Utting.
1997.

Imprisoned women and mothers. Dianne Caddle and Debbie
Crisp. 1996.

Curfew orders with electronk monitoring: an evaluation of
the first twelve months of the trials in Greater Manchester,
Norfolk and Berkshire, 1995 - 1996. George Mair and Ed
Mortimer. 1996..

Safer cities and domestic burglaries. Pau! Ekblom, Ho Law, Mike
Sutton, with assistance from Paul Crisp and Richard Wiggins. 1996.

Enforcing financial penalties. Claire Whittaker and Alan Mackie.
1997. .

Assessing offenders’ needs: assessment scales for the
probation service. Rosumund Aubrey and Michzel Hough. 1997.

Offenders on probation. George Mair and Chris May. 1997.
Managing courts effectively: The reasons for adjournments in
magistrates’ courts. Claire Whittaker, Alan Mackie, Ruth Lewis and
Nicola Ponikiewski. 1997.

Addressing the [iteracy needs of offenders under probation
supervision. Gwynn Davis et al 1997.

Understanding the sentencing of women. Edited by Carol
Hedderman and Lorraine Gelsthorpe. 1997,

Changing offenders” attitndes and behaviour: what works? Julle
Vennard, Darren Sugg and Carol Hedderman 1997.

Drug misuse declared in 1996: Iatest results from the British
Crime Survey. Malcolm Ramsay and Josephine Spiller. 1997.



Research Findings

30.

31

32

33.

35.

37.
38.

39.

41.

To scare straight or educate? The British experience of day
visits to prison for young people. Charles Lioyd. 1996.

The ADT drug treatment programme at HMP Downview — a
preliminary evalustion. Elaine Player and Carol Martin. 1996.

‘Wolds remand prison — an evalnation. Keith Botromley, Adrian
James, Emma Clare and Alison Liebling. 1996,

Drug misuse declared: results of the 1994 British Crime
Survey. Malcolm Ramsay and Andrew Percy. 1996.

Crack cocsine and drogs-crime careers. Howard Parker and Tim
Bottomley. 1996.

Imprisonment for Ane defaalt. David Moxon and Claire Whirtaker.
1996.

Fine impositions and enforcement following the Criminal
Justice Act 1993. Elizabeth Charman, Bryan Gibson, Terry Honess
and Rod Morgan. 1996,

Victimisation in prisons. Ian O'Donnell and Kimmett Edgar. 1996.
Mothers in prison. Dianne Caddle and Debble Crisp. 1997,

Fthnic minorities, victimisation and racial harsssment. Marian
Fitzgerald and Chris Hale. 1996,

Evaluating joint performance mansgement between the police
and the Crown Prosecution Service. Andrew Hooke, Jim Knox
and David Portas. 1996.

Public attitndes to drug-related crime. Sharon Grace. 1996.

Domestic barglary schemes in the safer cities programme. Paul
Ekblom, Ho Law and Mike Sutton. 1996.

Pakistani women's experience of domestic viclence In Great
Britain. Salma Choudry. 1996.

Witnesses with learning disabilities. Andrew Sanders, Janc
Creaton, Sophia Bind and Leanne Weber 1997.



Handling stolen goods and theft: a market reduction approach

45.

50.

51.

52,

53.

55.

57.

Does treating sex offenders reduce reoffending? Carol
Hedderman and Darren Sugg. 1996.

Re-education programmes for violent men - an evaluation.
Russell Dobash, Rebecca Emerson Dobash, Kate Cavanagh and Ruth
Lewis. 1996.

Sentencing without a pre-sentence report. Nigel Charles, Claire
Whittaker and Caroline Ball. 1997,

Magistrates’ views of the probation service. Chris May: 1997.
PACE ten years on: a review of the research. David Brown. 1997.
Persistent drug-misusing offenders. Malcolm Ramsay. 1997.

Curfew orders with electronic monitoring: The first twelve
months. Ed Mortimer and George Mair. 1997.

Police cantioning in the 1990s. Roger Evans and Rachel Ellis. 1997.

A reconviction study of HMP Grendon Therapentic
Commmunity. Peter Marshall. 1997.

Control in category c prisons. Simon Marshall. 1997,

The prevalence of convictions for sexual offending. Peter
Marshall. 1997.

Drug misase declared in 1996: key results from the British
Crime Survey. Malcolm Ramsay and Josephine Spiller. 1997.

The 1996 International Crime Victimisation Survey. Pat Mayhew
and Phillip White. 1997.

The sentencing of women: a section 93 publication. Carol
Hedderman and Lizaane Dowds. 1997.

Occasional Papers

Mental disorder in remand prisoners. Anthony Maden, Caecilia J.
A. Taylor, Deborah Brooke 2nd John Gunn. 1996.



An evalnation of prison work and training. Frances Simon and
Claire Corbert. 1956.

The impact of the national lottery on the horse-race betting
levy. Simon Fleld. 1996.

Evaloation of a Home Office initistive to help offenders into
employment. Ken Roberts, Alana Barton, Julian Buchanan, and Barry
Goldson. 1997.

The impact of the national lottery on the horse-race betting
levy. Simon Field and Jarmes Dunmore. 1997.



Handlling stolen goods and theft: 2 market reduction approach

Requests for Publications

Home Office Research Studies from 143 onwards, Research and Planning
Unit Papers, Research Findings and Research Billetins can be requested,
subject to availahility, from:

Research and Statistics Directorate

Information and Publications Group

Room 201, Home Office

50 Queen Anne's Gate

London SW1H 9AT

Telephone: 0171-273 2084

Facsimile: 0171-222 0211

Internet: hitp'//www.open.govuk/home aff/rsd/rsdhome.htm
Email: rsd ha apollo @ ginet.gov.u.

Occasional Papers can be purchased from:
Home Office

Publicadons Unit

50 Queen Anne's Gate

London SW1H 9AT

Telephone' 0171 273 2302

Hoine Office Research Sturdies prior to 143 can be purchased from:
The Poblications Centre

(Mail, fux and telephone orders only)

PO Box 276, London W8 5DT

Telephone orders: 0171-873 9090

General enquiries: 0171-873 0011
(queuing system in operation for both numbers)
Fax orders: 0171-873 8200

And also from Siationery Qffice Booksbops



Handiing stolen goods and theft: 4 mariet reduction approach

132



FURTHER COPIRS OF THIS REPORT ARE AVAILABLE PFROM:
INFORMATION AND PLELICATIONS GROUF
Rooau 201, Hoxe Oserce
50 QuERN ANXE'S GATE
LONDON SWIH SAT
TELEFRONE: 0171 273 2084

ISSN 0072 6435
ISBN | 84082 062 4



	Home Office Research Study 178 - Handling stolen goods and theft: a market reduction approach
	Contents
	Summary
	Extent of the stolen goods problem
	Stolen goods markets
	Prices
	Issues of supply and demand
	Crime and criminality prevention issues
	The market reduction approach

	1 Introduction
	Outline and structure of the report
	The samples and their limitations
	Research technique
	In-depth interviews

	2 Nature and extent of the stolen goods problem
	Incidence of handling stolen goods
	Housing areas
	Neighbours
	Summary and conclusions

	3 Buyers and sellers of stolen goods
	Earlier typologies of buyers and sellers of stolen goods
	Purchasing patterns as indirect measures of buying stolen goods
	The characteristics of buyers of stolen goods
	Buying stolen goods: age and sex differences
	Adverse factors and buying stolen goods

	Summary and conclusions

	4 A typology of stolen goods markets
	Types of market
	Commercial fence supplies
	Transactions in commercial fence supplies markets

	Commercial sales
	Transactions in commercial sales markets

	Residential fence supplies
	Transactions in residential fence supplies

	Network sales
	Transactions in network sales

	Hawking markets
	Transactions in hawking markets

	Stealing to order
	Summary and conclusions

	5 How stolen goods markets operate
	Offer and acceptance in stolen goods markets
	Multivariate analysis of offers
	Offers declined: further analysis

	Limitations of the findings so far
	Demand and supply
	Elasticity of demand
	Prices
	Selling stolen goods: the 'two and three way split' 

	Quick and satisfactory sales
	The role of entrepreneurs
	Careers
	Transporting stolen goods
	Summary and conclusions

	6 Distinguishing characteristics of stolen goods markets
	Stolen goods markets tend to be small
	Morality and criminal motivation
	Violence and vigilantism
	Morality of self-interest
	Summary and conclusions

	7 What happens to stolen goods
	Car stereos
	Car stereos 'worth' stealing
	Cheques and credit cards
	Jewellery
	Summary and conclusions

	8 Crime prevention methods
	Property marking
	Target hardening
	General crime prevention
	Sounding the drum
	Black plastic bin bags

	Supply and demand
	Suppliers and tradesmen

	9 The market reduction approach
	Commercial sales markets
	Hawking markets
	Network sales
	Residential fence supplies
	Displacement
	A broad strategy

	Appendix 1
	Appendix 2
	Appendix 3
	Appendix 4
	References
	Publications





