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16 countries in Europe and Asia
The overall circulation of CHIP is
more than 1 million copies with total
coverage more than 3.5 million

readers.

Europe

1978 Germany

1989 Hungary

1991 Romania

1991 Czech Rep.
1993 Poland

1994 Greece

1996 Turkey

1996 Ukraine

2001 Russia

2003 The Netherlands

Asia

1997 Indonesia
2000 China
2000 Malaysia/Singapore
2002 Thailand

2003 India
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| CHIP. Russia. Basic characteristics
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B First published: April 2001 _.
m Publication frequency: monthly
= Bonus: CHIP DVD —_————
m Size: 195x285 mm
m Paper: 70 g/m2
m Cover: 170 g/m2
® Print run: 95 000 copies
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SoDICTAL = CHIP. Russia. Distribution regions

Belarus — 2,7%
Kazakhstan—1,1%
Uzbekistan, Kyrgyzstan —1,9% E;“e o
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CHIP. Russia. The readership
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CHIP. The high-end quality magazine for
computer and communications

B Concept: to provide the highest quality

For years, CHIP has provided its ambitious readers with top quality editorial content in the world of computer and communications.
The high journalistic claim is reflected in the broad thematic spectrum covering computers, application programs, the Internet as
well as state-of-the-art communications and entertainment technologies and is also underscored by its clear language and a
modern, well organized layout.

B Content: facts + high quality

Every month, CHIP includes current news and articles, results of test made in owns independent test-centers, practical advises
and carefully prepared articles about last tendencies and innovations.

B Readership: highly interested

CHIP engages readers with high quality standarts — both at the novice and professional levels. Consequently, CHIP reaches an
above average number of investment decision makers and high income target groups. Most CHIP readers falls into the “upper
societal milieus”:

E «Modern performers” — the young and unconventional elite

F «Post materialists” — the enlightened, “after 68 milieu”

E «Well established» - self-confident, well established individuals

B International: available in 20 countries

CHIP is internationally successful. The CHIP brand has established itself in prominent growth markets around the world with
independently produced issues, and is the market and opinion leader in 16* European countries and Asia.

*+ Additional countries of circulation: Belgium, Switzerland, Austria, Slovakia
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= CHIP. Russia. News. Trends.
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m NEWS

B TOP STORY

B TEST & TECHNICS
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-! CHIP. Russia. Praxis. |

Practice advices for users
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CHIP DVD

9 GB of useful tools and interesting information

GO DIGITAL

On our DVD you always find interesting software items, new versions of popular programs, latest
drivers, as well as a set of utilities for Windows and alternative operating systems

O6noxka DVD
m Utilities

m Drivers

B Internet

B Games

B Multimedia

e ——

—

Kamapi i mecau mbl paszmellaem INEKTPOHHOE NPUNOKEHNE Q6noMKY ANA ANCKE MOKHO .
Ha DVD eupeoypoku no pabote COAEPMHUT NPEALIAYILMI HOMER CHavars ¢ caiTa W Trailers
8 Photoshop, Bupgecobaopsl CHIP B hopmare PDF. www.ichip.ru 1 camocToATeNLHO .
TacToBoi nabopatopuu, pacneyarark. m Linux
3 MHorAa ¥ paboTel HAWMX
yuTaTene. m Mac OS
Ad rates
Volume DVD

100 MB 2 200 EUR

250 MB 3 300 EUR

500 MB 4 400 EUR

1GB 6 100 EUR

Buecre ¢ avum somepom wyprana ISR 500 EUR

Hubert

On the DVD start page or in the “Hits CHIP DVD” banner 700/60 px or f{%ﬁg
155/155 px can be placed if published material is software. '




CHIP magazine is one of the leaders among digital magazines

Cover | Cover % Cost CPT

Cover
Hacker 755,6 1,3 370 000 | 489,68
Chip 610, 1 1,1 229 000 | 375,35
Mobile 404,1 0,7 270 000 | 668,15
Computer Bild 428,6 0,7 216 000 | 503,97
Foto&Video 422,2 0,7 257 300 | 609,43
Hard'n'Soft 304,5 0,5 277 200 | 910,34
Upgrade 296,9 0,5 262 689 | 884,77

Source: NRS-Russia (+Zodiac). December 2009 - April 2010
Target Group: All people

Readership in comparison
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Readership

GO DIGITAL

Typical CHIP reader

- young man, age 20...40 years

- has high education, high level of income

- interested in IT, foto and video

- looking for trustworthy source of information
- decision maker

Source: NRS-Russia. December 2009 — April 2010
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leaders
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down to 50 people

25-34 years 164 Lait|

men 182

specialists

188

highincome
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16-24 years

decision makers

216

students 257

Source: NRS-Russia. December 2009 — April 2010. Hubert
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E}E Among men lifestyle magazines

Age, 36 §
years f
34 - o
Q
@ . XXL
32- : Chip ‘\ Esquire
N e P
28-
26- FHM Maxim
o ‘ Men s Health
24| |5
o
=
22-
: men women
20 4_‘— Gender, % of women

10 12 14 16 18 20 22 24 26 28 30 32 34 36 38
‘ The size of circles is proportional to readership of titles

Source: TNS Gallup Media: NRS-Russia (December 2009 — April 2010) Hubert
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E}]E Readership cover

(thousands)

Cover CPT Cover
Popular Mechanics 775,2 541,79
Rybalka na Rusi 649,5 266,03
Forsage 694,8 532,49
Forbes 617,0 777,94
Hacker 603,1 613,45
Quattroruote 636,8 369,06
Total Football 449,5 1001,07
Chip 494,8 462,77
RBC 517,2 860,45
Avtomobili 369,0 541,95
Strana igr 507,5 729,06
Moto 404,0 413,11
PC igry 428,4 863,63
Mobile 338,2 798,25
XXL 321,0 1012,31
Avtopanorama 291,9 722,81
Bolshoy sport 353,0 849,77
Rolling Stone 269,8 889,70

Source: TNS Gallup Media: NRS-Russia. December 2009 — April 2010. Target group: men.
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Burda Publishing House

Polkovaya street, 3, build. 4
127018, Moscow

Russian Federation

Tel: (495) 787 33 91

Fax: (495) 787 94 31

Publisher
Denis Sedyakin
d.sedyakin@burda.ru

PR - manager
Tatyana Silkina
t.silkina@burda.ru

Advertising Sales

Advertising Sales Director
Andrey Rodionov
rodionov@burda.ru

Advertising Sales Manager
Natalya Grishina
n.grishina@burda.ru

Traffic Manager
Marina Pavina
m.pavina@burda.ru

CHIP_.Russia.
Contacts

Editorial

Editor-in-chief
Anton Mokretsov
a.mokretsov@burda.ru

Deputy chief editor
Sergey Kostenok
s.kostenok@burda.ru

Hardware
Maksim Amelin
m.amelin@burda.ru

Software
Andrey Kireev
a.kireev@burda.ru

Communications
Denis Mikhaylov
d.mikhailov@burda.ru

Chip DVD
Sergey Safonov
s.safonov@burda.ru
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