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Property Facts

Trade Area Profile

The majority of people within Crystal Mall’s trade area  
are married (57%), and 17% have a bachelor’s degree. 
39% of trade area households have annual incomes of  
at least $75,000. 

Demographic Information

Trade area population  289,023
Trade area households  122,606
Average annual HH income  $81,709

Contact
Leasing: Sean Linehan | 781.449.0888 ext. 239 | slinehan@simon.com

Big Box Development: Sundesh Shah | 317.263.2443 | sshah@simon.com

Regional Mall | Opened 1984 | Renovated/Expanded 1997 

Levels 2 | Food Court | GLA 783,000 Sq. Ft.

Major Retailers
Macy’s, JCPenney, Sears, Bed Bath & Beyond, Christmas Tree Shops

Specialty Retail, Restaurants, Entertainment
Abercrombie & Fitch, aerie, American Eagle Outfitters, Ann Taylor Loft, 
Bath & Body Works, Brookstone, Charlotte Russe, The Children’s Place,  
Express Women, Forever 21, fye, Gap, GapKids, H&M, Hollister Co.,  
The Men’s Wearhouse, New York & Company, Old Navy, Olive Garden,  
PacSun, Victoria’s Secret

Waterford (Norwich-New London) 
Connecticut 

The only regional mall within a 35-mile radius, Crystal Mall 
features department store favorites and an exciting mix  

of specialty stores and eateries. Its convenient location at 
I-95 and Route 85 is just a short distance from some  

of Connecticut’s top tourist attractions.

Age Groups

23.34%
aged

55 and over

23.24% aged 
17 and under

22.29% aged
18 to 34

Median age is 37.

31.12% aged
35 to 54


