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RANK Ranked by 2008 U.S. revenue. Dollars in thousands. U.S. REVENUE 

2008 2007 AGENCY [PARENT] HEADQUARTERS 2008 % CHG 

1 1 Digitas* [Publicis (Digitas)] Boston $377,000 9.3 

2 2 Razorfish [Microsoft Corp.] Seattle 317,000 6.0 

3 5 Sapient Interactive [Sapient Corp.] Cambridge, Mass. 211,140 27.0 

4 3 OgilvyInteractive* [WPP {OgilvyOne})] New York 207,500 7.0 

5 4 IBM Interactive* [IBM Corp.] Chicago 205,000 9.0 

6 7 
Wunderman* [WPP (Y&R Brands 
{Wunderman})] 

New York 160,800 16.9 

7 6 
MRM Worldwide* [Interpublic 
(McCann)] 

New York 160,000 14.3 

8 9 Rapp* [Omnicom (DDB {Rapp})] New York 149,400 27.7 

9 13 Rosetta Hamilton, N.J. 129,600 35.1 

10 8 Organic* [Omnicom (BBDO)] San Francisco 129,100 3.0 

11 12 iCrossing Scottsdale, Ariz. 120,000 22.4 

12 10 R/GA* [Interpublic (DraftFCB)] New York 116,600 14.1 

13 11 DraftFCB* [Interpublic (DraftFCB)] Chicago/New York 115,000 15.0 

14 14 Tribal DDB* [Omnicom (DDB)] New York 103,300 20.0 

15 16 Euro RSCG Worldwide* [Havas (Euro)] New York 102,000 24.4 

16 15 Acxiom Corp. Foster City, Calif. 94,300 11.4 

17 20 
VML* [ WPP (Y&R Brands) ]; 
   VML Global Digital Network 

Kansas City, Mo.; 
London (EMEA HQ) 

84,000 
100,000 

13.5 
 

18 19 Critical Mass* [Omnicom] Chicago 83,000 12.9 

19 17 Epsilon/Purple@Epsilon Irving, Texas 78,200 -2.3 

20 22 AKQA* San Francisco 69,800 13.3 

 


