Performance summary

14 strategic brands

Brand performance is now reported
using 14 strategic brands. The new
classification better reflects the way

in which our range is managed.
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14 strategicbrands

"Our strategy is to respond to changing
consumer dynamics particularly those
driven by technology and the
development of emerging markets.
We use a combination of proven
growth drivers and pioneering
marketing to ensure maximum
return for our investment.”

Andy Fennell
Chief marketing officer
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*Organic equals reported movement for volume.
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