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INTRODUCTION M&G Travel:

The Mail & Guardian is not an alternative to your media mix, it is an essential! * Is a section of the M&G Friday supplement

Hailed as the most informed and daring chronicler of the dying years of apartheid, + Offers a fresh perspective on or leisure travel around the world
the Mail & Guardian (formerly The Weekly Mail) became South Africa’s premier * Provides readers with a new insight into the culture, cuisine and
source of news and perspective. lifestyle of exotic locations

« A focus on local destinations, boutique hotel etc.
This ethos of providing an objective, in-depth investigation into the stories behind
the stories has never wavered and, in turn, has transformed the M&G Health:
Mail & Guardian into an essential read for those who want to be in the know

] M&G health pages take on the same ethos as the newspaper.
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Main Body

Full Colour R269 col/cm
Black & White R260 col/cm
Business R251 col/cm
Friday (8 columns) R219 col/cm
Travel (8 columns) ' R140 col/cm
Jobs (8 columns) & Job Connection(online) R329 col/cm
Tenders & Notices Print & Online R3
Auctions

(Colour Free) Applies to Auctions, Jobs, Tenders

SIZE MAIN BODY B FRIDAY

Full Colour
Full Page R73 437 R59 787
Half Page R37 660 R30 660
30x6 R48 420 R39 420
25x4 R26 900 R21 900
20x4 R21 5, R17 520

15x4 R16 R13 140

Special Reports

PAGES GLOSS
4 Page R264 000
8 Page R369 600

Loose Inserts

Pages:

4-8 R 872 pe
16 - 32 R1 092 per
32+ R1 364 per thol

Classifieds print and online
15 words R113.00
16+ R5

Block display

Classifieds adverts/border and logo. Colour free.

Booking ljoen, see advertising bookings for details.

Vir

P R

R14,500
R18,200
R23,700
R33,700
R42,900
R50,700
R57,900
R64,700
R70,000

able quarterly, twice a year or annually.

s and Custom Publishing

ANNUAL SERVICE FEE |

Full R357
Black & R318

Deadline
Main Body:

M&G HEALTH, BUSI
SPORTS, FRIDAY - TRAVEL

Booking Friday prior to publicatio

Material Tuesday 15:00 prior to publication

M&G JOBS AND NOTICES

Booking Tuesday prior to publication

Material Wednesday 16:00 prior to publication
M&G PLUS-SURVEYS, SPECIAL PROJECTS AND CUSTOM PUBLISHING
Booking Three weeks prior to publication

Material Friday prior to publication

Il Africa’s Best Read
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Special Position up front

Back page Solus (39x7) 50% Loading
Page 3 Solus (20x7) 50% Loading
Page 5 Solus (39x7; 20x7) 25% Loading
Page 7 Solus (39x7; 20x7) 25% Loading
Guaranteed Position 15% Loading
Front-page Courses 25% Loading

Rate excludes VAT and includes agency commission

Material Specifications

7-Column Page

Page

s/ COURSES / TRAVEL/ FRIDAY
mns 160mm

Column 6 mns 193mm

3 column 95m 5 225mm

4 Column 128m 258mm

Contact information

GAUTENG:
Grosvenor Corner
195 Jan Smuts Avenue
Corner 7th avenue
Rosebank

2193

Tel: +27 11 250 7300

advertsjhb@mg.co.za

0 7502

CAPE TOWN:
Metropolitan Buildin t@mg.co.za
13th Floor

7 Coen Steyt
Foreshe

9028 Fax: +27 21 425 9056

Advertising Bookings

CHRIZELDA VILJOEN PETRONELLA MAUWANE NTHABELENG MOHAPI
Online & Classifieds Print Print

+27 11 250 7407 +27 11 250 7421 +27 11 250 7413
chrizeldav@mg.co.za petronellam@mg.co.za nthabelengm@mg.co.za

LYNDALL HERBERT SHERRI DUNLOP

Print M&G Online - Press Office
Tel: +27 (21) 425 9028 Tel: (011) 807 3294

Fax: +27 (21) 425 9056 Cell:+ 27 (0) 76 969 9083
Cell: +27 (84) 445 0535 sherri@itweb.co.za

E-mail: lyndallh@mg.co.za WWW.Ig.co.za
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