
 

 1

 WHAT IS THE DELI? – a brief summary                                                                       .    
 
 

Hi, 
 
Here below is the link to the latest NYC and LA issues of The Deli, the only magazine and website 
focused on local music scenes through city-dedicated print publications and web sites. 
national.thedelimagazine.com/pdf -  On page 2 you’ll find a screen shot of our NYC homepage.  
 
Each Deli issue and local web page is primarily focused on: 
 
1. The musicians that call these scenes home, and who make them alive through their creative output. 
2. The equipment they use to forge their art. 
 
 

 WE COVER 9 Scenes – through 9 web blogs and 2 print magazines….   
 

All artists covered in the publication linked above live, rehearse, record and perform in the most exciting, 
innovative, and influential music scenes in the world: New York City and LA. These are amazing musical hubs, 
and although NYC is where we started and are more established, The Deli is not just about the Big Apple. 
 
Since 2004, The Deli has expanded its coverage to 9 of the most important US music scenes (including LA, 
Chicago, SF Bay, Austin and Philly,) real “post college” cities where young, emerging musicians 
concentrate in tight communities to pursue their dreams, and where they invariably end up learning a lot 
about the business of being in a band - and how to use musical equipment. 
 
 

 ...PLUS, NEW SXSW PRINT ISSUE + Event IN 2011!!  
 

In March 2011, The Deli will also present its first SXSW issue - which will be an 'all scenes' version focused 
on the best emerging artists based in all the local scenes we cover, and which will be performing at the 
South by South West Festival. The issue will be linked to a SXSW live event. 
 
 

 PRO AUDIO SECTION: The Deli partners with SonicScoop.com.    
 

SonicScoop.com, run by Janice Brown (EQ, Pro Sound News, Mix) and David Weiss (Mix, Audio Media) 
will take over The Deli’s equipment section (see page 4 for more details). 
The Deli and Sonic Scoop are announcing a partnership beginning in the winter of 2011 – this means an 
improved Pro Audio Section both in print and online, and an extra 30k monthly unique visitors on top of the 
60k provided by The Deli’s traffic! 

 

 NEW DELI FEATURES: Illustrations! + Database of artists.   
 

- Visual Art with music: The print issues of The Deli are now featuring beautiful illustration by local visual 
artists – see some examples here. Because we know that our look is important… 
 
- Artist/Band subscriptions: Now any bands and songwriters can subscribe to The Deli’s database of artists 
and enter our regional chart system – also organized in detailed genres, so artists can find each other more 
easily. 
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 SOME FACTS ABOUT THE DELI   - more info here: www.thedelimagazine.com/nyc/rates 

 

 

 
1. TARGET AUDIENCE 

 
Last year The Deli gave local and national exposure 
for free to more than 7,500 emerging bands and 
artists, and therefore to about 25,000 musicians.  
In 2010 our coverage has grown. 

 
 

 
 
 
2. PROVEN GROWTH 
 
 
 
The Deli website's traffic has 
grown around 90% compared 
to 2009, and now reaches a 
monthly audience of 60k - 70k 
unique visitors (source: 
Google Analytics)  
 
 
 
 
 

 
3. CONSISTENT AND COMPETITIVE WEB TRAFFIC  

 
According to Compete.com, 
The Deli’s website in the last 
6 months had greater and 
more consistent traffic than 
websites of established 
magazines for musicians 
like MusicConnection.com, 
PerformerMag.com, 
RecordingMag.com and 
EQMag.com amongst 
others (see graphic). 
 
 

 
 
 

4. LOCAL IS THE NEW BLACK 
The Deli has local editors and writers in each of the 9 scenes it covers  
– we are there, we see bands live, we know musicians personally. 

 
5. INDEPENDENT, LIKE THE ARTISTS WE FOSTER 
Like the artists it promotes, The Deli is a completely independent publication run 
by a team of musicians, music producers and writers.  
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 The Kitchen & Sonic Scoop .     

 
 

The Kitchen is the section at the end of The Deli magazine (print issues) that deals with audio equipment. Please 

take a look at the last 5-6 pages of your copy of The Deli. 
 
The Kitchen features: 

1. Several pages of audio equipment reviews - now curated by SonicScoop.com (see below).  
2. The Pedal Board and Plug Ins Insert Section, a playful page featuring brief and to the point info/reviews about 4 

plug ins and 4 guitar pedal effects per issue. 
3. The Best Selling Gear Charts for 10 categories of audio equipment – based on internet sales and other info 

gathered through our self generating charts (see next paragraph in this regard). 

 
 

 

 

 

Sonic Scoop  
SonicScoop.com is a webzine 
alerting readers nationwide to the 
very best in audio from New York 
City. 
  
Founded by veteran journalists Janice 
Brown (EQ, Pro Sound News, Mix) and 
David Weiss (Mix, Audio Media), 
SonicScoop is constantly updated with 
news, features and reviews. 
 
Bands, producers, and technology 
specialists blog on recording tips 
and techniques, studio design, music 
business advice and more. 
 
Since launching in 2009, SonicScoop 
has quickly become a leading recording 
information resource for a dedicated 
national audience. 
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