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A new breed of moving head has arrived!

The new Viper family of MAC moving heads features an aggressive

combination of intense light output from all-new, advanced lamp

technology and an innovative feature set on the leading edge of

the evolutionary scale. All in a slender, agile body that moves

deceptively fast!

See the first members of the new Viper family at Prolight+ Sound,

Stand 9.0 A93.
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From 21-24 March 2012, I will be att ending the Prolight + Sound 2012 
exhibiti on in Frankfurt, Germany. This is an exhibiti on that I have 
been eagerly awaiti ng because it is one of the biggest showcases for 
technologies and services for the events, installati on and entertainment 
industries in Europe. 

The exhibiti on is held every year at the Messe Frankfurt’s exhibiti on 
grounds which covers 578,000 square metres and consists of ten 
exhibiti on halls and an adjacent Congress Centre. At last year’s 
exhibiti on, 876 exhibitors from 40 countries presented their products 
and services to almost 34,000 visitors. This year’s exhibiti on promises 
to be just as extensive. 

One area of the exhibiti on which I really enjoy visiti ng is the Outdoor 
Exhibiti on Area which comprises of the Concert Sound Arena and the 
Portable Sound Arena. It’s a ‘must see’ part of the exhibiti on because 
many audio companies will be showcasing their small and large scale 
PA systems. This gives a chance to journalists and visitors to experience 
the sound quality of these audio systems under realisti c conditi ons. 
Manufacturers of large portable display systems, mobile stages and 
marquees will also exhibit their latest products there.

Another area of the exhibiti on which will certainly draw many visitors 
is the Prolight + Sound Forum. Speakers at the forum will pass on both 
their knowledge and practi cal experience as well as discuss product 
soluti ons and services from the fi eld of AV technology. The forum will 
also include informati on on safety and security in the events sector, 
technical standards and professional development.

It certainly looks like its going to be a great show and I look forward to 
seeing all of you there. I will be back in the next issue to report on all 
the latest products, innovati ons and news from the exhibiti on.

James Bose
Editor
james@spinworkz.com
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AVCorp invests in Soundcraft  Si Compact 32 
Digital Console

Australia: In order to keep up with the digital 
audio console market, corporate events 
specialists AVCorp was recently on the hunt 
for their ideal console. “We needed a console 
that had thirty-two channels, was small 
and compact and had everything at your 
fi ngerti ps,” explained Mike Papas, owner of 
AVCorp.

The Soundcraft  Si Compact 32 console was 
a match made in heaven with its thirty-two 
recallable mic preamps plus four stereo 
returns, neat footprint and the layer-free 
analog feel of its smaller brothers. 

Although he was tempted to look at other 
digital consoles, Mike admits that he didn’t 
seriously consider doing so for a simple reason. 

“I know that if you get product from Jands 
you always get very good back-up service,” 
he said. “Our Soundcraft  Si has proved to 
be a very cost-eff ecti ve, powerful mixer 
and a natural choice for a company such as 
ours. Oh, and it sounds great too!”

Mike reports that initi ally his crew was 
somewhat skepti cal of his choice but that 
didn’t last for long. “My guys love it,” he 
commented. “They were wary at fi rst as 
it’s a relati vely new console to the market 
and they weren’t familiar with it. However, 
we discovered that you only need an hour 
or two to get your head around it. Now, 
even the most skepti cal have become the 
biggest fans.”

There is one feature of the Soundcraft  Si 
that Mike parti cularly favours and that is 
the FaderGlow which illuminates the fader 
slots according to functi on with clearly 
defi ned colours for FX, Stereo, Linked 
Mono, GEQ, POST Fade Aux, PRE Fade Aux. 
“I really like that feature – it’s very neat and 
functi onal,” he concluded.

www.jands.com.au
www.soundcraft .com

Live Producti ons purchases JBL PRX612M 
speakers

Australia: Sydney-based Live Producti ons has 
added six JBL PRX612M powered speakers to 
its inventory. Compact, durable and powerful 
the PRX612M off ers an incredible acti ve PA 
speaker that is designed for multi -purpose 
use as a monitor or a front-of-house main. 
Providing the user with an incredible speaker 
with pristi ne Crown amplifi cati on built right 
in, the PRX speakers are a powerful soluti on 
for both installed and portable set-ups.

“For what they are and what they cost, they are 
simply great value for money!” remarked Ben 
Elliot, technical director of Live Producti ons. 
“We cater for various markets but in this case 
we needed a speaker that could do small 
conference rooms as a PA but also double 

up as a wedge for certain situati ons. I can 
certainly see us buying a lot more.”

Ben was impressed by how solid the 
boxes look and feel, whilst also being 
aestheti cally pleasing, which can be 
important in the corporate domain. “They 
sound surprisingly good for what they cost 
and their output is amazing,” he added. 
“They are also really light which of course 
we love. To have a 12” box that only weighs 
15 kilos yet has an output of 1000 watt s is 
prett y cool.”

www.jblpro.com
www.jands.com.au

A Breitling watch launch where the JBL PRX612M loudspeakers are peeking out from behind the set

Marti n Professional 
Celebrati ng 25th 
Anniversary!

Internati onal: To mark the company’s 
quarter of a century in the entertainment 
lighti ng industry, Marti n Professional will be 
celebrati ng with a variety of special acti viti es 
in 2012, including anniversary events at trade 
shows throughout the year. 

Incorporated in 1987 as a producer of disco 
lights and fog machines, the Danish-based 
company has grown into one of the leading 
manufacturers of dynamic lighti ng and video 
displays. Marti n’s MAC line of moving heads 
alone has sold over 350,000 units and the 
company’s growing line of LED products is the 
fastest selling in the market.

The anniversary is also being marked on 
the Marti n website, as well as Marti n 
Professional’s Facebook page, where industry 
professionals will fi nd special opportuniti es to 
interact and share in Marti n’s look back at 25 
years in the lighti ng industry.

“2012 marks our 25th anniversary year, yet it 
is also remarkable in the fact that it marks the 
year in which our LED-based products total 
more than 50% of our sales, emphasising our 
technological leadership in the entertainment 
lighti ng industry,” stated President and CEO 
Christi an Engsted, who has been at the helm 
of Marti n Professional since 2005. 

“Our relentless focus on developing and 
launching new break-through products to the 
market - like the already released MAC Aura™ 
as well as our MAC Viper™, set for launch this 
spring – has set new standards for moving 
heads in the mid-segment and will conti nue 
to preserve Marti n as the leading brand in the 
industry.”

www.marti n.com



EvoLVING
generation

More powerful Class D amplifiers
Extra lightweight polypropylene cabinets
Higher SPL for optimal audio reproduction

New DSP with four EQ presets
More value for money

www.fbt.it  info@fbt.it
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Precision control 
at your fingertips

Keeping control of high performance systems is often a 
complicated undertaking. No matter how large or complex 
the sound system however, the new LM 44 from Lake will 
drive it with absolute precision, and minimum effort. 
LM 44 is a powerful, compact, full-featured digital audio 
system processor with peerless credentials.

The LM 44 provides four analog input and four analog outputs, in 
addition to 8-in/8-out AES3 and 4-in/8-out DanteTM transport, while 

*Please note the racing steering wheel depicted is for artistic purposes only

WWW.LAKEPROCESSING.COM
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Jands Vista wins another WFX Award

Internati onal: The smallest pair in the Jands 
Vista lighti ng and media control range won 
the award for ‘Best Moving Light Console – 
Small Format’ at the 2011 WFX expo in Dallas, 
Texas, USA.

The portable and compact Vista M1 and Vista 
S1 shared the spotlight, together with the 
second generati on of soft ware for the range 
- Vista v2 - which was launched earlier in the 
year.

The Awards are an integral element of the high 
profi le annual WFX show, and are designed 

Terri South (right) of Producti on Media Inc. presents Fred Mikeska (A.C. Lighti ng Inc.) with the WFX Award

to honour the most innovati ve products 
available. The winners are selected by a panel 
of industry experts.

This is not the fi rst ti me that the Jands Vista 
family has received a presti gious award from 
WFX. In the past, the family had also been 
honoured with ‘Best Automated Lighti ng 
Controller’ and ‘Best Overall Lighti ng Product’.

The 2011 WFX Award was collected on behalf 
of Jands by VP of sales and marketi ng at 
North American distributor A.C. Lighti ng Inc, 
Fred Mikeska. On accepti ng the award, Fred 

commented “The team at Jands is really in 
tune with the market, they listen carefully to 
all of the input and feedback they receive from 
our extensive list of users. The Vista range is a 
great example of a company listening closely 
to its user base, then delivering a product that 
meets their needs. Vista v2 gives users of all 
levels the tools to deliver great looking events 
quickly and easily without having to resort 
to hours of complicated programming. A.C. 
Lighti ng Inc. is honoured to receive the WFX 
Award on behalf of Jands.”

The Jands Vista control system has been 
enthusiasti cally adopted by many users, 
where its combinati on of simple, fast and 
fl exible access with the power of controlling 
fi ne detail has made it a winner with users 
looking to deliver great looking shows quickly 
and effi  ciently.

Vista v2 was designed from the ground up 
to allow all levels of users to get the most 
from whatever mix of technology they have 
available, whether dimmers, moving lights, 
LED or media.

www.jandsvista.com



Groundbreaking dance club loudspeaker technology 
from legendary club designer John Lyons and the 

engineers of Eastern Acoustic Works.

Prolight + Sound, Frankfurt, Germany
March 21 - 24, Halle 8.0, Stand F21 

 

Winter Music Conference, Miami, USA
March 21 - 25, Delano Hotel Pool
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Marti n holds M1 seminars in Beijing and 
Guangzhou
China: Marti n Professional Hong Kong held 
three M1 lighti ng console seminars in Beijing 
and Guangzhou recently with the focus on 
operati on and applicati on. 

Jeff rey Ong, product manager of Marti n 
Professional Asia-Pacifi c, was on hand to lend 
his experti se in the popular M1 console as well 
as Marti n lighti ng fi xtures and equipment. 
Senior technicians were also present from 
Marti n’s Hong Kong, Beijing and Guangzhou 
offi  ces. 

The fi rst seminar was held on 15 November 
2011 at Beijing Constellati on Digital Technology 
Ltd, the sole distributor of Marti n lighti ng in 
Northern China. Parti cipants included lighti ng 
designers from Beijing BeiAo Group Corp Ltd 
and CCTV, along with technicians from the 
DaFeng Company of Zhejiang Province and 
personnel from Beijing Constellati on. 

The next M1 seminar was held on 16 November 
2011 at the Central Academy of Drama in 
Beijing with students and teachers of the 
Academy in att endance. “We took this chance 
to introduce the technology and applicati on of 
the new generati on M1 controllers to future 
lighti ng designers and operators,“ commented 
Andrew Kong of Marti n Hong Kong. 

“There were 25 students and teachers that 
att ended and everyone studied very hard 
to learn the skills required for controller 
operati on. Professor Feng Dezhong explained 
that their academy was a leader in lighti ng 
educati on for the domesti c fi lm and television 
industry and that he is looking forward to 
cooperati ng and exchanging ideas with Marti n 
lighing designers, pushing the development 

of lighti ng educati on and the progress of 
lighti ng design,“ Kong added.

The last seminar took place at Shang 
An trading company, a Marti n dealer in 
South China. Trainees included lighti ng 
designers and technicians from TV 
stati ons, lighti ng projects and performance 
troupes. Following Ong’s explainati on and 
introducti on to the M1, parti cipants quickly 
learned how to operate the controller, a 
testament to the console’s simple-to-learn 
philosophy.

Trainees expressed their sati sfacti on with 
the M1 seminars, as well as their wish for 
further opportuniti es to learn more about 
Marti n‘s product line.

www.marti n.com

ArKaos’ Kling-Net 
drives Chauvet’s 
ÉPIX™ range

Internati onal: Kling-Net, ArKaos’ revoluti onary 
protocol, will appear in the new ÉPIX™ 
range of LED lighti ng fi xtures from Chauvet. 
Chauvet was one of the fi rst manufacturers 
to recognise the qualiti es of Kling-Net on its 
launch at PLASA 2011, and has collaborated 
with ArKaos to incorporate it into its pixel-
based products like ÉPIX Bar and ÉPIX Strip.

ÉPIX Bar is an independent, batt en-style 
fi xture that incorporates 160 brilliant tri-
coloured SMD LEDs for dynamic video 
displays. ÉPIX Strip is a 1-pixel wide strip of 
40 SMD LEDs, designed for video and pixel 
mapping applicati ons with countless layout 
opti ons. Both of these new products, and the 
ÉPIX Drive 640 power and data supply, are 
operated exclusively by ArKaos Kling-Net.

“We are very excited by Kling-Net as the 
protocol is both aff ordable and easy for 
the average person to use,” says Chauvet 
President, Albert Chauvet. “Enhanced by the 
sophisti cated levels of control, video and 
pixel-related products are now accessible to 
every degree of ability and budget. We strive 
to work with partners who share our vision, 
which is providing quality products at good 
value. We believe ArKaos’ Kling-Net will do so 
across all our markets.”

www.kling-net.com
www.chauvetlighti ng.com

ÉPIX Bar

ÉPIX Strip
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LOW PRICES
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i-Line products

i-Line facts

Prolyte Asia Pacific Sdn. Bhd Prolyte Doughty Japan Inc.
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HIGH OUTPUT. 
ANALYTICAL. ROBUST. 
COMFORTABLE. 
STYLISH.

Handcrafted in Germany, the DT 1350 is the first professional monitoring head-
phone in beyerdynamic’s new generation of headphones featuring Tesla technology.  

The high ambient noise reduction combines with the impressive maximum sound 
pressure level to make the DT 1350 the ideal headphone  for use in noisy environ-
ments; for example by sound engineers monitoring PA systems, or by musicians and 
DJs. The Tesla drivers provide enormous power reserves for a dynamic, undistorted 
provide enormous power reserves for a dynamic, undistorted sound also in everyday 
studio use or when simply enjoying music at home or on the move. 

For further information: www.beyerdynamic.com

DT 1350 
COMPACT MONITORING HEADPHONE  
WITH TESLA TECHNOLOGY.

NEWS16

Laservision awarded ‘Best New Tourist Att racti on’ South East Asia

Indonesia: The ASEAN Awards for Excellence in Tourism gives 
recogniti on to ASEAN organisati ons who have contributed to the 
development and promoti on of tourism in the Southeast Asian 
region including Brunei Darussalam, Cambodia, Indonesia, Laos, 
Malaysia, Myanmar, Philippines, Singapore, Thailand and Vietnam.

Laservision’s ‘Wonder Full’ Light and Water Spectacular was 
selected as the Best New Tourist Att racti on for its creati vity in 
design, functi onality, harmony with the environment and the 
overall quality experienced by audiences. This award recognises 
Laservision’s conti nual contributi on in delivering new and 
innovati ve soluti ons to the tourism industry sti mulati ng economic 
development within the region.

The Singapore Tourism Board (STB) represented by the Assistant 
Chief Executi ve of the Internati onal Group & Corporate 
Development, Mr Lawrence Leong, was present to celebrate this 
accomplishment. 

The recently launched ’Wonder Full’, produced for the Marina Bay 
Sands Integrated Resort, has become an iconic feature and the 
number one night ti me att racti on in Singapore! 

In accepti ng the award, Laservision’s Shannon Brooks (Director 
of Projects and Marketi ng) stated, “Laservision has a long and 
enviable track record of producing number one night ti me tourist 
att racti ons around the globe, from Singapore’s ’Wonder Full’ Light 
and Water Spectacular to Hong Kong’s ‘Symphony of Lights’, the 
Guinness World Record holder for the largest light and sound show 
in the world. The recogniti on by ASEANTA of this success brings 
credibility to companies like Laservision who are at the forefront of 
the entertainment, att racti ons and the tourism industry.”
 
The 360 degree multi media att racti on entertains millions of 
spectators around Marina Bay, acti ng as a ‘beacon across the 
bay’, drawing audiences and onlookers to the Integrated Resort. 
Recognised as Southeast Asia’s Largest Light and Water Show, the 
13- minute multi -sensory spectacular explores humanity and the 
beauty of the human life through original Singaporean footage, 
in harmony with a culturally customised sound score and an 
abundance of mediums spanning the 20 hectare Marina Bay Sands 
Site.

Ceremony guests included the Secretary General of the United 
Nati ons World Trade Organisati on, Taleb Rafai, the ASEAN Tourism 
and Creati ve Economy Minister, Mari Elka Pangestu, and the Vice 
President of the Republic of Indonesia, H.E. Prof. Dr. Boediono. 

www.laservision.sg
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W-DMX™ revamps website for 2012

Internati onal: Wireless Soluti on Sweden 
AB is starti ng the new year with a new 
makeover to their W-DMX™ website, www.
wirelessdmx.com, providing the latest 
material on their award-winning line of 
wireless DMX products.

The revamp has addressed some of the 
most common items that users look for 
when visiti ng their site including an easy 
to navigate product page with all their 
latest products in the G4 line including 
transceivers, receivers, repeaters, antennas, 
tools and accessories. The site also lists 
W-DMX OEM partners, a worldwide map of 
distributors and a current list of upcoming 
trade shows. Case studies and current news 
are also available.

Most importantly, the new site has updated 
and simplifi ed an area to download 
soft ware, manuals and catalogs which the 
company considers important to access 

on a 24-hour basis. The company also 
worked with search engines to make this 
informati on easy to fi nd online.

Wireless Soluti on CEO Niclas Arvidsson 
commented, “Websites are one of the most 
important sources of informati on today. We 
redesigned our site to best serve not only 
those seeking data about our products but 
also sources for our growing worldwide 
base of OEM partners and distributors. 
We constantly seek feedback on how to 
provide the best products and resources 
available and we think our new website is a 
great improvement.”

www.wirelessdmx.com

Audinate hires Dave Anderson as Director 
of Sales

Internati onal: Audinate has announced 
Dave Anderson as the new Director of Sales. 
Anderson brings a very successful career of 
sales leadership in the professional audio 
and video industries to his new positi on. 
During his 18 years with Avid, Anderson 
held various sales roles establishing 
professional audio, video, storage, and 

asset management technology products in 
the marketplace. 
 
“I’m thrilled to be joining Audinate.” 
Anderson said. “Audinate is well positi oned 
for signifi cant growth as customers 
recognise Dante as the market leading 
soluti on for digital media networking while 
de-risking their future by providing an 
elegant migrati on path to upgrade to new 
standards such as the IEEE Audio Video 
Bridging (AVB).”

Focused primarily on Avid’s professional 
audio business, Anderson aggressively 
grew sales and helped establish Pro Tools as 
the market leading soluti on for recording, 
editi ng, and mixing. He formerly held the 
positi on of territory account manager and 
West coast sales manager where he was 
responsible for the largest territory in Avid’s 
audio business. 

Audinate’s CEO Lee Ellison remarked, “Dave 
brings signifi cant knowledge and experti se 
from his past 20 years in the AV industry. 
Dave has always delivered a successful 
track record in all of his past roles and we 
are excited to have him join Audinate.”

www.audinate.com

Dave Anderson
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Sennheiser Asia showcases K-array Redline portable speakers

Singapore: Sennheiser Asia organised an exclusive 
live showcase of the K-array KR200 Redline portable 
powered speakers at its newest K-array feature 
installati on site, the SkyLoft  at iFly Singapore, on 20 
December 2011.

A new rooft op bar and restaurant at the world’s 
largest themed wind tunnel for indoor skydiving, the 
SkyLoft  has the capacity to hold events for up to 250 
people. Equipped with a pair of KR200s for its outdoor 
rooft op stage performances, the venue is also 
supplied with a number of Sennheiser microphones 
including the e 840 and e 935 professional cardioid 
vocal wired microphones, as well as the e 602-II, e 
604, and e 904 instrument microphones for the kick 
drums, toms, and snares respecti vely.

A group of invited industry professionals att ended 
the informal private functi on with live performances 
by acousti c duo musicians, Tone Lab. The att endees 
included associates from rental companies and 
other Sennheiser end customers such as The Star 
and the Singapore Repertory Theatre. The portable 
and lightweight K-array Redline system wowed the 
audience with its high quality audio coverage.

www.sennheiserasia.com
Tone Lab performs for the audience

Innovative technologies, delivering solutions.
Philips Entertainment combines the leading Selecon and Strand Lighting brands, to bring light to life in our theatres,

schools, studios, museums and galleries. We are dedicated to the continued development of  energy-efficient and

high-performance lighting and control systems. Our state-of-the-art solutions respond to the challenges of  each

project, effectively and responsibly. To learn more about how Philips Entertainment can help you create unique and

engaging experiences for your audience or visitors: www.seleconlight.com and www.strandlighting.com. 

Light tomake you look.
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Internati onal: Lab.gruppen’s fl agship 
PLM 20000Q Powered Loudspeaker 
Management system has been honoured 
with a TEC Award. More precisely it won 
the award for Outstanding Technical 
Achievement in Amplifi cati on Hardware/
Studio Sound Reinforcement at the 27th 
Annual TEC Awards ceremony.

Co-presented by the TEC Foundati on and 
NAMM, the TEC Awards is the pro-audio 
industry’s most presti gious awards show 
honouring outstanding achievement in 
product innovati on and sound producti on.

Lab.gruppen, who were nominated in the 
category alongside the likes of Crown and 
JBL, were awarded the prize at a glitt ering 
ceremony held as part of the NAMM Show 
in California.

The TEC award was collected on the night 
by TC Group Americas CEO Marc Bertrand, 
who paid tribute to the skills of Lab.
gruppen’s engineers in Sweden. Bertrand 
said, “Knowing the hard work and diligence 

PLM 20000Q awarded pro-audio industry’s 
biggest accolade

that the team at Lab.gruppen put into 
creati ng the PLM 20000Q, I can say that 
this recogniti on feels truly deserved. I also 
have to off er them my congratulati ons on 
producing this award-winning product.”

The PLM 20000Q has already found a home 
in the inventories of many touring and 
rental companies across the world, with 
users favouring it’s superior functi onality 
and the integrati on of Lake Processing.

Jon Alkhagen, Managing Director of Lab.
gruppen, said, “All of the team at Lab.
gruppen are delighted that the PLM 20000Q 
has been honoured with such a presti gious 
award such as this, the most respected and 
ulti mate award in pro-audio. We would like 
to thank the TEC Foundati on and everyone 
who voted for us, and rest assured, we will 
use this recogniti on to drive forward the 
excellence in innovati on that Lab.gruppen 
users have come to recognise and demand 
from our products.”

htt p://labgruppen.com

Powersoft  joins Crestron 
Integrated Partner Program
Internati onal: Powersoft  announced it has 
become an offi  cial member of the Crestron 
Integrated Partner Program with the full 
Permanent Installati ons catalog.

The plug-in, developed by Crestron for 
Powersoft , includes the enti re range of 
products. It will allow seamless integrati on 
of Powersoft  amplifi ers in typical Crestron-
controlled environments including video, 
security, evacuati on and other remotely 
accessible devices.

The feature set includes full alarm 
monitoring, mute and volume control, 
preset selecti on, power on/off  and real 
ti me metering for Duecanali, M Series and 
K Series amplifi ers. Ott ocanali is currently 
undergoing tests to be included in the list. 

“This important development is yet another 
step in our plan to expand our presence 

in the Permanent Installati on market,” 
claimed Luca Giorgi, Powersoft  Pro Audio 
Business Unit Manager. “The future of this 
market will be increasingly characterised by 
the integrati on of various subsystems into 
a single complex environment, where the 
key concept is easy accessibility. We believe 
that we could not miss the opportunity of 
being part of it,” he conti nued.

“This is a signifi cant step into that 
directi on because it will greatly expand 
the interoperability of our products in that 
market, where we have already set the bar 
in terms of power consumpti on, energy 
effi  ciency and environmentally sustainable 
products,” added Luca Baldi, the newly 
appointed Permanent Installati on Account 
Manager.

www.powersoft -audio.com

PLM20000Q
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Sennheiser conducts fi rst-in-Asia RF Engineer Workshop in Malaysia
Malaysia: On 16 and 17 November 2011, 
Sennheiser Asia, together with local 
distributors Acousti c & Lighti ng Sdn Bhd 
(Offi  cial Distributor of Sennheiser Music 
Industry Products in Malaysia), Tegas 
Broadcast & Multi media Sdn Bhd (Offi  cial 
Distributor of Sennheiser Professional Industry 
Products in Malaysia), as well as Decibel The 
Connecti on (M) Sdn Bhd (Offi  cial Distributor 
of Sennheiser Installed Sound Products in 
Malaysia), organised an RF Engineer Workshop 
for Malaysian pro audio industry professionals 
at the Putrajaya Internati onal Conventi on 
Centre. The workshop, a new initi ati ve for the 
Southeast Asian professional audio industry, 
was conducted by expert speaker, Faz Salleh, 
Senior Consultant at Sennheiser Asia.

In view of the constant growth of the pro 
audio industry in Malaysia, the workshop 
aimed to address the demand for industry-
ready RF engineers by strengthening the 
technical operators’ industrial knowledge, as 
part of Sennheiser’s progressive eff ort to help 
end customers keep up with the industry’s 
conti nual technical advancements. More 
than 100 parti cipants from numerous rental 
companies, producti on houses, government 
and religious insti tuti ons, as well as system 
integrators att ended the two-day workshop, 
which covered both the theory and practi cal 
aspects of RF engineering with wireless 
microphone systems. Parti cipants learnt the 
basic principles of RF engineering and its 
fi eld applicati ons in multi -channel live sound 
setti  ngs, and discovered best practi ces for live 

sound set-up of wireless microphones and in-
ear monitors.

“The workshop is crucial to the technical 
teams who deal with wireless systems as 
radio frequency management is a major 
concern when it comes to setti  ng up 
wireless microphone systems. By increasing 
their profi ciency in RF handling, the sound 
professionals will be able to operate any 
wireless microphone system with confi dence,” 
said Amos Jen, the Head of Professional 
Business at Sennheiser Asia.

Eight lucky parti cipants won att racti ve lucky 
draw prizes, which included the Sennheiser ew 
135 G3 vocal system and the HD 25 Originals 
professional monitoring headphones. In 
additi on to an exclusive door gift , a special 
certi fi cate of parti cipati on was given to every 
att ending workshop parti cipant at the end of 
the event. Parti cipants were also introduced 
to a myriad of Sennheiser product off erings 
via product displays at the back of the event 
hall.

www.sennheiserasia.com
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Green Hippo announce new Technical Sales 
Manager for Asia

Internati onal: Green Hippo are conti nuing 
their push into the Asian market with the 
appointment of a new Technical Sales 
Manager for the region.

Last year saw the North London-based 
company directi ng their focus on Asia, 
with both Sales Director James Heron and 
Head of Sales Samantha Bailey travelling 
extensively in this territory. These eff orts 
culminated in the signing of new distributors 
for various countries, including Hong Kong 
and Thailand as well as a specially arranged 
training week in London for all their Asian 
partners in the summer 2011.

Green Hippo’s new Technical Sales 
Manager-Asia, Justi n Fitzpatrick, is based in 
Kuala Lumpur, Malaysia and will be part of 
the growing Sales Team, which also saw the 
recent additi on of Tom Etra, Technical Sales 
Manager-EMEA.

Justi n comes with broad experience 
including positi ons as Sales Director for a 
UK-based Nurse Call system and Creati ve 
Director for an adverti sing agency in 
Kuala Lumpur handling key accounts 
with renowned brands, plus 10 years as a 
Producer and Creati ve Director for clients 
around Asia including Montblanc and Louis 
Vuitt on.

“I am very proud and excited to be joining 
Green Hippo’s sales team. When the 
opportunity arose I had no hesitati on as it 
is such an innovati ve company with world 
class products. Having used Hippoti zer 
media servers for the last few years I was 
hooked on their power and versati lity 
allowing our creati ve team to produce 
amazing visuals for our events. Based 
in Asia, I will be working with all our 
distributors and clients in the region to 
help support and promote the Hippoti zer 
product range throughout the rapidly 
expanding Asian market.”

Samantha Bailey will be spending several 
weeks in Asia this spring introducing Justi n 
to the company’s distributors. “We are very 
pleased to welcome Justi n to the team. He 
not only has a wealth of sales experience 
but is also well versed in the product. We 
are confi dent that his appointment will not 
only support the existi ng customers but will 
help us gain new ones.”

www.green-hippo.com

Prolyte Basic 
Rigging Training and 
Workshops 2012

Planned training dates are:

14 - 18 May 2012
10 - 14 September 2012
26 - 30 November 2012

Malaysia: The focus of this training is basic rigging skills and no (commercial) Prolyte 
product training.

For further informati on about Prolyte training or a Prolyte registrati on form, please log on 
to www.prolyte-asia.com or email infopap@prolyte.com

www.prolyte-asia.com

Justi n Fitzpatrick
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Internati onal: RCF Group has announced 
the sale of SGM, its lighti ng division, to a 
consorti um headed by Danish entrepreneur 
Peter Johansen, with eff ect from 1 February 
2012.

The new company, SGM A/S, which replaces 
the former SGM Technology for Lighti ng 
spa, will be headquartered in Aabyhøj, near 
Aarhus, and will concentrate exclusively on 
developing LED soluti ons, while conti nuing 
to support SGM’s current catalogue of 
discharge lighti ng.

For Peter Johansen, the man who originally 
founded Marti n Professional, and who 
joined SGM in late 2010 as R&D director, 
the buyout provides the opportunity 
to spearhead his own company again, 
dedicated to LED development in the 
entertainment and architectural segments. 

For RCF Group, by divesti ng themselves of 
the lighti ng interest they purchased in April 
2009, the company can focus on its core 
audio brand, and build on the start to a year 
that has already seen sales grow by nearly 
50% on the equivalent period last year.

Peter Johansen said the decision was 
enti rely amicable and suits both parti es. 
He added, “I am delighted to be back as 
an independent operator, as I have always 
worked bett er this way.” 

However, the two companies will not be 
making a total split. RCF will conti nue to 
represent SGM in Italy while their sister 
company, dBTechnologies will distribute 
their products in Germany. The two 

companies will also exhibit side by side at 
Prolight+Sound in Frankfurt following the 
successful formula established last year.

As the major shareholder in SGM A/S, Peter 
Johansen is joined by the LED specialists 
from his Danish R&D team and the existi ng 
SGM sales force. In the new set-up, R&D, 
admin and aft er-sales will be based in 
Denmark, with manufacturing plants in 
Italy, Thailand and China, and warehousing 
in Holland.

“The reason I’m so enthusiasti c is that 
having had the opportunity to take over an 
existi ng brand name, and being given a free 
hand to develop it, we remain committ ed 
to establishing SGM as one of the absolute 
leading brands within the industry,” he said. 
“I want us to be seen as the LED company 
of the future.”

By the ti me Prolight+Sound opens on 
March 21st, SGM A/S anti cipates having as 
many as 17 new LED products to showcase.

The new contact details for the company 
are: 

SGM A/S, 
Soeren Frichs Vej 51-53, 
DK - 8230 Aabyhoej, 
Denmark. 
Tel: +45 7020 7400. 
E-mail (Sales): sales@sgmlight.com.
E-mail (Support): support@sgmlight.com.
E-mail (Info): info@sgmlight.com.

www.sgmlight.com

Peter Johansen acquires SGM Lighti ng from 
RCF Group
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YOUR LIGHT RIG

JACK - N
RG 1201

PROFESSIONAL SOLUTIONS FOR A PROFESSIONAL JOB

 ULTRA-BRIGHT  EXTRA-WIDE ZOOM RANGE  SUPER-LIGHT  ECO-FRIENDLY

ON DISPLAY AT 
PROLIGHT

+SOUND 2012
STAND 

11.0 / D79

ULTIMATE TECHNOLOGY

UNIQUE ITALIAN STYLING

JACK
3 fixtures in one
(Beam / Spot / Wash)

NRG 1201
From PC Beam to very
wide Wash projection

In Singapore:
D.T.S. Lighting Singapore Pte Ltd 
182 Gul Circle Singapore 629630
Tel:+65 68633400 - Fax:+65 68632280
www.dtslighting.com

Head Office: D.T.S. Illuminazione srl
Via Fagnano Selve, 10-12-14 - 47843
Misano Adriatico (RN) Italy - Tel. +39 0541611131
Fax +39 0541 611111 - www.dts-lighting.it
info@dts-lighting.it

In Hong Kong: D.T.S. Illuminazione Asia Limited
Flat 5, 8/F, Harbour Industrial Centre,
10 Lee Hing Street, Ap Lei Chau, Hong Kong.
Tel. +852 3113 4101 - Fax. +852 3113 4103
info@dts-lighting.hk



Get your wings!
MA onPC command wing – 

the sophisticated yet aff ordable 

extension for grandMA2 onPC

Perfect solution for fl exible and 

mobile programming

Look and feel as known from 

grandMA2 consoles

2,048 parameters on-board

MA 2Port Node onPC/onPC PRO 

for parameter extension

Light, handy & rock solid: 

extra small housing and just 6kg

 Plug and play via USB: 

simply connect to your notebook

Fully integrated into the grandMA2 

system

The brand new MA onPC command wing is 

the perfect solution if you are working as a 

lighting professional all over the world, 

running a small club or theatre, want to join 

the huge grandMA2 family or simply look for 

a smart backup or preprogramming solution.

So – get your wings!

Brand new MA onPC command wing – 

simply connect to your notebook 

running grandMA2 onPC via USB

MA LIGHTING Asia Pacifi c Pte Ltd.

195 Pearl’s Hill Terrace #01-18 
Singapore 168976
infoASIA@malighting.com 
www.malighting.com
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Singapore: FUSION, an AVL concept store 
by Synergy AVL was opened on 1 February 
2012 to cater to the extensive demand 
from box sales that Synergy AVL Pte Ltd 
was handling. As the fi rst of its kind in the 
AVL market in Singapore, products carried 
by FUSION cater to the needs of the local 
and regional AVL segments. 

The concept of FUSION is diff erent from 
other AVL stores located in the same 
vicinity. Customers will be allowed to view 
and experience the high quality products 
displayed at the store. FUSION will also 
carry a wide variety of merchandise. Every 
luminaire that FUSION carries is mounted 
and ready to be demonstrated. Special 
eff ects machines are on standby to enhance 
visual feast. 

The store also has a private sound demo 
studio, allowing customers to experience 

a variety of sound system soluti ons. And 
to bring this innovati ve AVL experience 
to a higher level, the showroom has a DJ 
counter to allow DJs to get a ‘feel’ of the 
products before buying. 

In conjuncti on with its opening, FUSION 
is having a promoti on for the month 
of February and March. Merchandise 
on current promoti on are: Antari Fog 
Machines, MDJ Accessories, LED Wash/ 
Beam Moving fi xtures, CR Moon Star LED 
Lasers, CR Animati on RGB fi xtures, Philips 
MSR575/10H and MSD250/30H lamps. 

For further enquiries, please check 
FUSION@ Sim Lim Tower, 10 Jalan Besar, 
#02-10/11, email: fusion@synergyavl.com, 
tel: 6391 8580.

www.synergyavl.com

Synergy AVL launch FUSION AVL concept store



New
G1150 - Pivot Arm

A versatile multi-positioning arm
designed to complement the Supaclamp

www.prolyte-asia.com - infopap@prolyte.com
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L-ACOUSTICS holds Certi fi ed Provider System 
Integrator Training in UAE

modules (Crestron, AMX) which allow control 
of L-ACOUSTICS amplifi ed controllers were 
also covered.
 
“I was delighted that all the recently appointed 
Certi fi ed Providers were able to att end,” said 
Owen. “We plan to host another course later 
in 2012 as we identi fy more system integrators 
who share our approach to installati on in 
the Gulf area. We aim to create a standard 
where we have confi dence in putti  ng forward 
companies who understand our practi ces 
and technology, as we have requests from 
consultant companies from around the world 
asking for integrators who have knowledge 
and experience of our products in the Gulf 
region.”

 L-ACOUSTICS System Integrators are certi fi ed 
companies committ ed to off ering to their 
clients a palett e of L-ACOUSTICS integrati on 
services to ensure the success of their 
fi xed installati on projects: sound design 
support, special training programs, system 
measurement and tuning services as well as 
support to system commissioning.
 

The concept of the L-ACOUSTICS System 
Integrator Network is based on three working 
principles:
 
1. The use of an integrati on methodology 

and the deployment of specialised services 
from specifi cati on to post integrati on 
stages of installati on projects to ensure 
end user sati sfacti on.

2. The adopti on of a full system approach in 
design standard to ensure predictability 
and opti misati on of system performance.

3. The guarantee of qualifi ed product 
specialists to ensure a standard of 
excellence through educati on. 

System Integrators benefi t from dedicated 
L-ACOUSTICS factory support. The client can 
therefore benefi t from the highest quality of 
service, whether his project is design built by 
the integrator or specifi ed by a consultant and 
awarded through a bidding process.

www.l-acousti cs.com

United Arab Emirates: L-ACOUSTICS recently 
hosted a two-day Certi fi ed Provider System 
Integrator Training program in Dubai, UAE. The 
seminar, att ended by seven providers from 
four countries, was hosted by L-ACOUSTICS 
sales manager Peter Owen and tech support 
engineer Germain Simon and covered the LA 
Network Manager, Soundvision, Wavefront 
Sculpture Technology and other installati on 
related issues and features that L-ACOUSTICS 
off ers. As the course concentrated on 
installati on, the control and monitoring 
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Turbosound’s change in distributorship 
showing results
Singapore: Turbosound’s appointment of 
Consolidated Audio Networks (CAN) Pte Ltd 
in the fi rst quarter of 2011 for the Singapore 
and Malaysia market is beginning to show 
eff ecti ve results. Chris Gooddie, Asia Market 
manager for Turbosound says, “It is great to 
have someone like Chad Batchelor (of CAN) 
who has the experience and is enthusiasti c 
and pro-acti ve in leading our brand. We have 
already seen positi ve impact with sales mainly 
with our portable systems (Milan) as well as 
our Installed Sound systems (Impact).”

Chris conti nues, “There sti ll seems to be a 
percepti on that Turbosound speakers are for 
nightclubs and are great for old-fashioned 
loud sound. In reality, we have a vast range 
of soluti ons from portable to ceiling speakers, 
source points right up to 10,000 pound live 
sound systems. In essence, we are able to 
deliver a soluti on for any type of confi gurati on 
from installed to live for any environment. 
Thus it is great that we have Chad here to 
spread that message and reach out to new 
customers who may have had a diff erent 
percepti on of Turbosound.”

“We are pleased to represent Turbosound. 
There is no doubt about the great quality of 
sound reproduced by Turbosound’s systems. 
Turbosound has sold more than 30,000 
loudspeaker systems with their Flashlight and 
Floodlight systems and conti nue to do so with 
the current Aspect and Flex Array systems. And 
they have now applied the design principles 
and patented technology to the specialist 
requirements of the fi xed installati on, 
theatre, worship, corporate and A/V markets 
thus opening up more opportuniti es for 
distributors like us. We have sold the Milans 
to rental & staging companies, the Impact 
systems have been installed at clubs and 
wine bars and we have delivered the fi rst Flex 
Array system in January to a rental & staging 
company, amongst other installati on systems 
that we have sold,” said a very pleased Chad 
Batchelor 

Chad also highlights that the company does 
not believe in box selling but rather give their 
customers proper soluti ons to meet their 
needs and applicati ons.

Chris Gooddie (2nd from right) with Chad Batchelor (1st 
from left ) and the AQUANOVA technical team

Turbosound at 
AQUANOVA
Singapore: AQUANOVA Restaurant 
Bar located at Singapore’s Clark Quay 
Entertainment hub is conceptualised as a 
comprehensive one-stop lifestyle venue 
providing unparalleled experience for 
dining and live performances. Opened 
in December 2011, the venue, which is 
part of the stable of LifeBrandz venues, 
has seen a steady stream of patrons 
enjoying the dining experience as well 
as the music brandished out by top local 
acts. Taking centre-stage at the venue 
are the Turbosound Compact Series 
speakers installed by Consolidated 
Audio Networks. The venue features 
8 units of the TCX12 passive two-
way loudspeaker supported by 10 
units of TCX188 subs and driven by 10 
units of DP-50 amplifi ers. The Milan 
M15 powered speakers act as stage 
monitors. The system suits the style of 
music played by the bands as it gives 
the sound suffi  cient oomph to get the 
crowd into a party mood.

www.turbosound.com
www.can.sg
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PMC Soluti on invests in a Soundcraft  Vi 1 Console
The Soundcraft  Vi1 Digital 
Live Sound Console is 
a complete standalone 
console with 32 channels 
of analogue input to 27 
analogue outputs, plus 
6 digital inputs, 4 stereo 
FX returns and 6 digital 
outputs in one chassis. 
It is equipped with the 
new Widescreen Vistonics 
interface which displays 
all parameters for 16 
channels side by side, on a 
single 22” Vistonics touch 
screen. The Vi1 also has 
many of the functi ons of its 

larger Soundcraft  siblings including Soundcraft  
FaderGlow™, 4 stereo Lexicon eff ects engines, 
BSS Audio graphic EQs on all output busses 
and integral dynamics on all channels. 

“We decided to puchase the Soundcraft  
Vi1 Digital Live Sound Console because of 
its versati lity and ease of use,” added Ong. 
“Furthermore, Soundcraft ’s local distributor, 
Mahajak SKM Electronics, has provided us 

with good service in the past and that was 
another considerati on for purchasing the 
Soundcraft  board.”

Glenn Lin, Sales Manager for Mahajak SKM 
Electronics, commented, ”Aft er PMC Soluti on 
purchased the board, they sent two of their 
staff  for a half day training session with our 
applicati ons engineer. These two staff  had 
no prior experience with Soundcraft  boards. 
Aft er the training session, the two staff  could 
already set up the board on their own. The 
fi rst thing they menti oned to me was how 
easy it was to learn how to use the console.”

Since PMC Soluti on purchased the Soundcraft  
Vi1 Digital Live Sound Console, it has been 
used in two separate events including one at 
the Ritz Carlton Hotel. “So far we have been 
very pleased with the performance of the 
Soundcraft  Vi1 Console,” remarked Ong. “Our 
staf also enjoy working with it very much.”

www.pmcsoluti on.com.sg
www.mahajakskm.com
www.soundcraft .com

Singapore: PMC Soluti on, a one-stop centre 
for events and exhibiti on services, recently 
invested in a Soundcraft  Vi1 Digital Live 
Sound Console. “PMC has been around for 
more than 10 years. Right now, we are in 
the midst of upgrading our equipment which 
is why we purchased a new board to add to 
our inventory,” explained Eric Ong, Account 
Manager for PMC Soluti on.

Eric Ong (right) and Glenn Lin with the Soundcraft  Vi1 Digital Live Sound 
Console
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Launch of Avolites Sapphire Touch and new 
range of Vari*lite luminaires

Singapore: On 8 and 9 February 2012, Total 
Soluti on hosted a two-day seminar at the 
LASALLE College of the Arts to launch the 
Avolites Sapphire Touch Control Console 
and a new range of Vari*lite luminaires. 
The event was att ended by professionals 
from the AVL industry as well as members 
of the press.

The seminar began with Luke Kou, Sales 
Engineer from Avolites, introducing 
the Sapphire Touch Control Console. 
The Sapphire Touch off ers ultrafast 
programming with two wide screen touch 
monitors providing a huge workspace area. 
It also off ers ulti mate live control from 45 
motorised master faders enabling silky 
smooth operati on or automated playback. 
A unique feature is the Avo ‘Quicksketch’ 
freehand tool which is easy to locate and 
allows the user to create legends quickly 
during showti me. Seminar parti cipants 
were impressed with the Tricolour 
Illuminated Tracker Ball with Z-axis control 
which gives fast control of distance related 
att ributes such as zoom, iris and focus.

Kou commented, ”We got very good 
feedback from the market and we have 
tried to incorporate every functi on that 
people wanted into the Sapphire Touch 
Control Console. It is very fast and very easy 
to operate. We are planning to put it into 
producti on later this month.”

Next up was J.R. Chai, Sales Manager-Asia 
for Philips Vari*lite, who presented the 
new series of Vari*lite luminaires. The new 
luminaires were the VL 440 Spot, the VL 
770 Spot, the VL 880 Spot and the VLX3 
Wash. According to Chai, the new range of 
luminaires, codenamed SVL, which means 
Small Vari*lite, were designed to cater to 
two objecti ves. Firstly, the new fi xtures 
were designed to be be smaller, more 
compact in size and more effi  cient with a 
view towards sustainability. 

The second objecti ve that the 
new luminaires were designed 
for was to address the demand in 
the market for smaller luminaires 
for smaller installati ons. “People 
these days are looking for smaller, 
lighter fi xtures for their smaller 
venues and smaller applicati ons. 
The new range of Vari*lite fi xtures 
will come in very handy for them,” 
explained Chai.

All the new fi xtures were 
designed on the same platf orm. 

The VL440 Spot uti lises a 400-watt  MSR 
Gold MiniFastFit lamp, the VL770 Spot 
uses a 700-watt  MSR Gold MiniFastFit 
lamp and the VL880 Spot uses an 800-
watt  MSR Plati num 35 lamp and comes 
with its own dedicated power supply. The 
VLX3 Wash is a very versati le luminaire 
uti lising Philips Vari*lite’s award-winning 
VLX Wash luminaire technology. It uses 
three replaceable custom 120-watt  RGB 
LED chipsets that provide output three 
ti mes the effi  cacy of comparable tungsten 
sources. The chip has a source life of 10,000 
hours.

Following Chai’s presentati on, seminar 
att endees were treated to a live display of 
the functi ons and capabiliti es of the new 
luminaires. Aft er the display, the att endees 
were invited to take a closer look at the new 
luminaires as well as the range of Avolites 
equipment on display. Parti cipants were 
also given the opportunity to network and 
pose questi ons to the Avolites and Philips 
Vari*lite representati ves.

Judging from the large att endance and the 
response of the att endees, the two-day 
seminar was a success. 

www.avolites.com
www.vari-lite.com
www.tsm-int.com

J.R. Chai poses with a stripped-down VL880 Spot

Luke Kou with the Avolites Sapphire Touch Control Console
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High-end solutions 
for a high-end Passion.

www.montarbo.com | www.palcoplus.com
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GET Show 2012
28 February – 2 March 2012

Guangzhou Pazhou Poly World Trade 

Exhibiti on Hall

Guangzhou, China

www.getshow.com.cn

China Internati onal Expo 2012
29 February – 3 March 2012

China Import & Export Fair Pazhou Complex

Guangzhou, China

www.soundlight.cn

Prolight + Sound Frankfurt 2012
21 – 24 March 2012

Messe Frankfurt

Frankfurt, Germany

www.prolight-sound.com 

InfoComm China 2012
11 – 13 April 2011

China Nati onal Conventi on Center

Beijing, China

www.infocomm-china.com 

Palme / Install Middle East 2012
1 – 3 May 2012

Dubai Internati onal Conventi on and 

Exhibiti on Centre

Dubai, UAE

www.palme-middleeast.com

Lightf air Internati onal 2012
9 – 11 May 2012

Las Vegas Conventi on Center

Las Vegas, USA

www.lightf air.com

Palm / Install Expo 2012, China
24 – 27 May 2012

China Internati onal Exhibiti on Centre

Beijing, China

htt p://palmexpo.net

LIST OF EXHIBITIONS 2012
KOBA 2012
29 May – 1 June 2012

COEX Exhibiti on Centre

Seoul, Korea

www.kobashow.com

Palm / Integrate Expo 2012
31 May – 2 June 2012

Bombay Exhibiti on Center

Mumbai, India

www.diversifi edcommunicati ons.in

InfoComm 2012
Conference: 9 – 15 June 2012

Exhibiti on: 13 – 15 June 2012

Las Vegas Conventi on Center

Las Vegas, USA

www.infocommshow.org

Broadcast Asia 2012
19 – 22 June 2012

Suntec Singapore Internati onal Conventi on 

and Exhibiti on Centre

Singapore

www.broadcast-asia.com

SLV Expo 2012
20 – 22 June 2012

Singapore Expo, Hall 3

Singapore

www.slvexpo.com

Houses of Worship Technologies 
Asia 2012
16 – 18 August 2012

Suntec Singapore Internati onal Conventi on 

and Exhibiti on Centre

Singapore

htt p://housesofworshiptech.com

Integrate Australia 2012
21 – 23 August 2012

Royal Hall of Industries & Hordern Pavilion, 

Moore Park

Sydney, Australia

www.integrate-expo.com

BIRTV 2012
22 – 25 August 2012

China Internati onal Exhibiti on Center

Beijing, China

www.birtv.com

PLASA 2012
9 – 12 September 2012

Earls Court

London, United Kingdom

www.plasashow.com

Palme / Install Thailand 2012
19 – 21 September 2012

Impact Exhibiti on and Conventi on Center

Bangkok, Thailand

www.installseries.com 

Broadcast India
Conference: 10 – 11 October 2012

Exhibiti on: 10 – 12 October 2012

Bombay Exhibiti on Centre

Mumbai India

www.broadcasti ndiashow.com

Prolight + Sound Shanghai
11 – 14 October 2012

Shanghai, China

www.prolightsound.com

LDI
Conference: 18 – 21 October 2012

Exhibiti on: 19 – 21 October 2012

Las Vegas Conventi on Center

Las Vegas, USA

www.ldishow.com



The MA onPC Command 
Wing paves the way for 
mobile use of the highly 
fl exible and powerful 
grandMA2 Control System. 
In combinati on with the 
free-of-charge grandMA2 
onPC soft ware, the MA onPC 
Command Wing is a portable 
2,048 parameter control 
soluti on that can be used in 
almost any locati on and is 
aff ordably priced.

Designed as the perfect hardware expansion to the grandMA2 onPC 
soft ware, the MA onPC Command Wing incorporates the command 
secti on of the grandMA2 consoles. With a simple USB connecti on between 
the MA onPC command wing and the computer running the grandMA2 
onPC soft ware, all inputs and outputs of a grandMA2 console are available 
to the user. DMX, Midi, Timecode and Analogue Remote are all on hand 
directly at the MA onPC command wing. It has never been easier to use the 
grandMA2 onPC soft ware.

Due to its compact size the MA onPC Command Wing is perfect for travelling 
- even as hand luggage on a plane. However, the MA onPC command wing 
is also ideal for smaller shows and clubs, for programming in a theatre 
auditorium as well as for pre-programming. 
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MA onPC Command Wing: mobile, fl exible and irresistible

Community 
expands 
Distributed 
Design Family 
with Pendant 
Loudspeaker
Community Professional 
Loudspeakers has introduced the 
newest additi on to their highly 
acclaimed Distributed Design Series 
of ceiling and surface mount loudspeakers.

Featuring identi cal componentry to the D6 ceiling model, the DP6 
pendant loudspeaker off ers the superior sound quality, excepti onal 
intelligibility and unparalleled performance that has quickly 
established the Distributed Design Series as a favorite among 
installed sound professionals.

A true coaxial loudspeaker with an HF compression driver, the 
DP6 off ers Community’s patented Carbon Ring Cone Technology™ 
and Tru-Phase™ high-frequency waveguide for consistent, 
wide dispersion up to 16 kHz. Uniform voicing allows the enti re 
range of Distributed Design ceiling, surface and pendant mount 
loudspeakers to be combined in a single installati on with no 
compromise of consistency from zone to zone.

The DP6 is equipped with a built-in autoformer, allowing the 
loudspeaker’s full output and performance to be realised with 70V 
or 100V distributi on lines. An easily accessible selector switch on 
the face of the loudspeaker makes it simple to choose between 
8 ohm or 70V/100V operati on, while the integrated rear cover 
conceals wiring and hanging hardware for a clean, aestheti cally-
pleasing installati on. Two 15-foot high tensile galvanised steel wire 
rope suspension cables with integrated spring clips are included.

Available in standard black and white fi nishes, the Distributed 
Design DP6’s contoured, contemporary pendant form factor is 
ideal for restaurants, bars, hotels, ballrooms, casinos, retail and 
commercial establishments, meeti ng rooms, conventi on centers 
and any other open architecture environments.

www.communitypro.com

If 2048 parameters are not enough, the MA onPC Command Wing 
can be expanded by using one of the existi ng MA 2Port node 
opti ons. To do this the user can either use an MA 2Port Node onPC 
or an MA 2Port Node onPC PRO. An MA 2Port Node onPC will give 
512 additi onal parameters and an MA 2Port Node onPC PRO will 
add 1,024 parameters. As MA Lighti ng adheres to its rules, an MA 
2Port Node onPC only counts once and only the one with the most 
parameters is added. It means that if a user adds a second MA 
2Port Node onPC it just provides additi onal DMX connectors.

www.malighti ng.com
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Meyer Sound expands low-
voltage product line with three 
new loudspeakers

Meyer Sound’s line of self-powered, low-voltage audio soluti ons 
has grown with the additi on of three new 48-volt, DC-powered 
loudspeakers that off er the same performance as their AC-powered 
counterparts. These systems open the way to a broadened range 
of low-voltage installati ons that demand excepti onal audio clarity, 
higher SPL and powerful bass impact.
 
UPM-1XP 48 V DC ultracompact wide-coverage loudspeaker 
is the low-voltage version of the TEC award-winning UPM-1P 
ultracompact three-way loudspeaker. The UPM-1XP is capable of 
123 dB peak SPL over an operati ng frequency range of 75 Hz to 20 
kHz.
 
UPJunior-XP(TM) 48 V DC ultracompact VariO(TM) loudspeaker 
combines the disti nct advantages of the low-voltage, self-powered 
concept with the versati lity of the VariO constant directi vity horn. 
Within minutes, the 80 x 50-degree patt ern can be changed from 
horizontal to verti cal orientati on. Power output is 126 dB peak over 
a 70 Hz to 20 kHz operati ng range.
 
UMS-1XP 48 V DC ultracompact subwoofer extends low-voltage 
system response to an operati ng frequency range of 25 Hz - 160 Hz 
and a peak SPL of 127 dB at 1 meter. Visceral impact is provided by 
dual 10-inch cone drivers.
 
“Our low-voltage systems are the answer to installati ons where 
AC cannot be run to loudspeaker positi ons yet the low-distorti on 
audio quality and power in Meyer Sound self-powered products 
are essenti al,” states Luke Jenks, Meyer Sound’s product manager 
for loudspeaker products. “These new products can provide a level 
of sonic bandwidth and speech intelligibility to raise the bar for 
discreet, easy-to-install systems for environments that include 
museums, restaurants, bars, and conventi on centers.”
 
Meyer Sound self-powered low-voltage systems incorporate on-
board amplifi ers and signal processing. Unlike their AC-powered 
cousins, the UPM-1XP, UPJunior-XP, and UMS-1XP draw DC power 
from a remote rack-mount power supply. The loudspeakers receive 
48-volt DC power and balanced audio via a fi ve-pin connector. 
These systems can be installed using Class 2 wiring without using 
conduit, resulti ng in reduced installati on ti me and cost. Amplifi er 
circuits are specifi cally designed to store power for peak demands, 
allowing the fl exibility of lengthy cable runs while sti ll preserving 
the advantages of self-powered systems. RMS® remote monitoring 
system is available for comprehensive monitoring of all criti cal 
loudspeaker and amplifi er parameters as well as individual 
loudspeaker muti ng.
 
www.meyersound.com
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Allen & Heath unveils the new GLD Live 
Digital Mixing System

Allen & Heath unveiled GLD, a user-friendly, 
cost eff ecti ve and scalable live digital 
mixing system, conceptually based on the 
hugely successful digital iLive series. A 
standard GLD 32 input system off ers 28 XLR 
mic inputs with plug n’ play I/O expanders 
allowing easy expansion up to 48 inputs (44 
XLR mic inputs).

At the heart of the system is the GLD-
80 mixer, providing 48 input processing 
channels, 8 stereo FX returns fed by iLive’s 
acclaimed FX emulati ons, 30 confi gurable 
buses, 20 mix processing channels, and DSP 
power to provide full processing without 
compromise.

GLD-80 has an analogue-style channel 
processing control secti on complemented 
by a graphical 8.4 inch touch screen. A fully-
customisable drag ‘n drop layout allows 
quick and easy assignment of inputs and 
mixes to fader strips. There are 20 fader 
strips in 4 layers, each with motorised fader, 
a channel LCD display which can be named 
and colour-coded, plus a rotary control for 
direct access to gain, pan and aux/FX sends. 
The mixer‘s local I/O comprises 4 XLR mic/
line inputs, 4 XLR line outs, 4 RCA inputs, 
2 RCA outputs and digital outputs in SPDIF 
and AES3 formats. 

The GLD-80 connects to a range of plug ‘n 
play I/O racks to ‘build’ 28, 36 or 44 mic 
input systems. A primary AR2412 rack (24 
XLR inputs, 12 XLR outs) and up to two AR84 
expander racks (8 XLR inputs, 4 XLR outs 

each) can be connected over 120m CAT5 
runs using A&H’s dSNAKE protocol. dSNAKE 
provides control to the remote preamp, 
and all mic preamps are scene recallable. 
AR2412 also includes a connecti on for 
personal monitoring systems.

GLD has the ability to record and playback 
a stereo signal on a USB memory sti ck. 
Standard iLive audio I/O opti on cards 
for Dante, MADI, EtherSound and Allen 
& Heath’s ACE protocols can be fi tt ed, 
allowing multi -channel record/playback, 
FOH/monitor splits, and connecti on to 
A&H iLive systems, which can easily be 
confi gured using GLD’s extensive soft -
patching. 

“Designing a system which is suitable 
for both the professional engineer and 
occasional user has been a priority. With 
GLD, our aim was to take much of the 
complexity out of digital mixing, opening 
up the tremendous benefi ts of digital 
technology to a wider group of customers, 
such as the rental companies, houses of 
worship and live venues where our GL 
series analogue mixers have been working 
so successfully for years,” comments A&H 
MD, Glenn Rogers. “GLD off ers high quality 
processing and stunning sonic performance. 
Key to the system is GLD’s remote plug ’n 
play I/O audio racks for fl exible, easy set-up 
system building.”

www.allen-heath.com
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HARMAN’s Soundcraft  Si Compact takes 
giant leap with V2

HARMAN Soundcraft ’s popular small-
format digital console Si Compact has 
received a major upgrade with the V2 
soft ware release.

The new free upgrade provides more 
than 23 major new features, updates and 
enhancements such as eight additi onal DSP 
channels expanding the Si Compact 16 and 
Si Compact 24 to 32 and 40 inputs to mix, 
respecti vely.

Of parti cular note is the new user 
confi gurable fader layers allowing input 
channels to be reassigned anywhere on 
either input layer and any bus master 
reassigned to either master layer. Now an 
engineer can put the inputs and returns 
where he or she most needs them. 
For example, having the main vocal or 
presenter always in positi on 1 on both 
input fader layers, or mixing aux and matrix 
masters on a single bus layer to reduce the 
number of layer changes.

Another parti cularly useful functi on 
introduced in V2 is D.O.G.S (Direct Output 
Gain Stabilisati on). A common frustrati on 
for engineers is when two consoles (FOH 
and monitors) share the same source such 
as a mic on stage. The mix balance on the 
second (slave) console can be overridden if 
the engineer at the master console changes 
the mic gain and in some environments 

TIGER
TOUCH

PEARL 
EXPERT TOUCH

Avolites: 

+44 (0) 2089 658 522
avosales@avolites.com
www.avolites.com

Total Solution: 

(+65) 6287 9878
sales@tsm-int.com
www.tsm-int.com

TOUCH THE

FUTURE

POWER 
CUBE

this could also result in feedback in the 
slave system. Using a connecti on topology 
where the slave console is fed from a pre-
fade direct output of the master, DOGS 
can compensate for the gain adjustment 
maintaining original system gain between 
mic in and direct out. One of the unique 
advantages of DOGS is since stabilisati on 
occurs ‘locally’ in the master console only 
this component requires the DOGS system 
and all other equipment connected to the 
master can benefi t from the feature.

Selecti ve Copy & Paste is now implemented 
allowing all or part of a selected channel 
or bus to be copied and pasted elsewhere. 
This basic functi onality is augmented with 
the ability to copy and paste individual 
bus or matrix mixes and copy/paste FX 
presets between Lexicon processors. 
Enhanced MIDI control allows snapshots 
to be recalled from any external devices 
capable of sending simple program change 
messages. 

Other enhancements include additi onal 
informati on displayed in the Functi on Focus 
window on the touch screen, improved 
matrix mix faciliti es, show fi le & folder 
management, bett er navigati on, improved 
default setti  ngs, HPF setti  ngs, added EQ 
curve graphics and much more.

www.harman.com
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DTS Lighti ng unleashes super-effi  cient Nick 
NRG 1201 LED Wash

According to DTS Lighti ng, the new Nick 
NRG 1201 LED wash is the most effi  cient 
wash light ever produced thanks to its 
specially developed, high-effi  ciency opti cal 
group – an exclusive DTS feature. This 
opti cal group consists of 30 high-powered, 
full-colour LEDs (RGBW). This enables the 
Nick NRG 1201 to achieve an excepti onal 
brightness/power consumpti on rati o 
making it a truly ‘green’ LED fi xture.

The Nick NRG 1201 also features an 8 to 
50 degree motorised zoom enabling it to 
be used as a very wide wash or as a PC 
beam. In additi on, the unit is also equipped 
with the ‘FPR’ system (patent pending) 
which enables limitless pan rotati on in 
both directi ons with no need for inversion. 
The unit’s ultra-fast and silent pan/ti lt 
movement has four selectable speed 
ranges. It can pan 540 degrees in 2 seconds 
and ti lt 270 degrees in 1.2 seconds.

Weighing only 10.5 kilograms, the Nick 
NRG 1201 is suitable for top professional 
applicati ons such as tours and special 
events. The unit is ethernet and wireless 
ready. It can also be controlled via DMX 512 
and RDM standard digital communicati on 
protocols. A multi -functi on OLED graphic 

display with four soft  keys for control, 
management and monitoring completes its 
superb list of features.

www.dts-lighti ng.it

Electro-Voice’s ZXA1-Sub punches above 
its weight

Electro-Voice has launched the ZXA1-Sub, 
the matching subwoofer for its best-selling 
ZXA1 compact self-powered loudspeaker.

The ZXA1-Sub is designed to provide 
the ulti mate combinati on of portability, 
performance and power in a lightweight, 
stylish, small-format package. Though 
equipped with a heavy-duty EV-engineered 
12” woofer, a state-of-the-art 700-W 
amplifi er, a durable 15 mm wood enclosure 
and a maximum SPL rati ng of 126 dB, the 
ZXA1-Sub weighs-in at just 21 kg and sports 
a trim 40 cm x 44 cm x 46 cm profi le.

Add easy-to-use controls and connecti vity 
to the equati on and a ZXA1-Sub makes 
enhancing a compact sound system with 
professional-quality low-end easier than 
ever. 

www.electrovoice.com
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Studiomaster Professional debuts 
DJX 925 mixer

Studiomaster Professional has added the 
DJX 925, a professional 4 channel DJ mixer 
to its arsenal of DJ Gear. 

The mixer is packed with great features in a 
compact housing. The input secti on sports 
a XLR & ¼” jack microphone input, 2 high 
quality phono preamps and 4 line inputs. 
The microphone input has a 3-band EQ 
and the input channels have an incredibly 
accurate 3-band (- 30dB) ‘Kill EQ’ that aids a 
superior mixing experience. The crossfader 
is ultra durable and smooth for utmost 
reliability and smooth audio performance. 
Cueing is simple and intuiti ve with cue mix 
and blend opti ons. The master output has 
balanced XLR as well as RCA output. Other 
output opti ons are separate
record and booth output. 

www.studiomasterprofessional.com

Audio-Technica introduces ATM510 
Cardioid and ATM610a Hypercardioid 
Microphones

Audio-Technica has introduced its new 
ATM510 Cardioid Dynamic Handheld 
Microphone and ATM610a Hypercardioid 
Dynamic Handheld Microphone. With the 
respecti ve cardioid and hypercardioid polar 
patt erns of the microphone, the ATM510 
and ATM610a are both more sensiti ve to 
sound that originates directly in front of the 
element, giving more control to feedback 
and reducing pickup of sounds from the 
sides and rear to provide a complete 
isolati on between performers. The ATM510 
is designed specifi cally for close-up vocal 
use in professional live-sound applicati ons 
and the ATM610a is intended for both 
lead and backup vocal use and is especially 
eff ecti ve on loud stages. 

Both microphones feature a rugged, all-
metal design constructi on for years of 
trouble-free use in delivering durable 
performances for professional applicati on. 
Both mics are equipped with a newly 
designed superior internal shock mounti ng 
which reduces handling and stage noise. 
Hi-ENERGY® neodymium magnets provide 
arti culate vocal reproducti on and a 
multi -stage grille design off ers excellent 
protecti on against plosives and sibilance 
without compromising high-frequency 
clarity. Both microphones also come 
with Quiet-Flex™ stand clamps for silent, 
fl exible microphone positi oning as well as 
corrosion-resistant contacts from the gold-
plated XLRM-type connector.

www.audio-technica.com.sg

ATM510 Cardioid Dynamic 
Handheld Microphone

ATM610a Hypercardioid Dynamic 
Handheld Microphone



Class-D Amplifi er

ENNOVATIONS38

Yamaha introduces DXR 
Series Acti ve Loudspeakers 
and DXS Series Acti ve 
Subwoofers

Following the acclaimed DSR Series, 
Yamaha has now introduced the new DXR 
Series acti ve loudspeakers comprising four 
full-range models — the DXR8, DXR10, 
DXR12 and DXR15.

Yamaha’s passion for innovati on served as 
the impetus for an intensive collaborati on 
with world class loudspeaker manufacturer, 
NEXO, who, adding their insight and 
experti se as an industry leader in touring-
grade integrated sound reinforcement has 
resulted in the development of Yamaha’s 
DSR and now the DXR and DXS Series 
loudspeakers. 

By incorporati ng touring-grade technology 
into these speakers, Yamaha has succeeded 
in creati ng very powerful and dependable 
high-performance acti ve loudspeakers that 
are hard to match.

The DXR Series 
delivers class-
leading sound 
p r e s s u r e 
levels with 
superb high-
d e f i n i t i o n 
s o u n d — y e t 
in a more 
compact and 
e x t r e m e l y 

versati le design. High-effi  ciency 1100W 
Class-D amplifi ers combined with 
Yamaha’s mastery of DSP uti lisati on, an 
intelligent onboard mixer with fl exible IN/
OUT connecti vity, and a very functi onal 
enclosure design makes the DXR Series 
perfectly suited for front-of-house, fl oor-
monitoring, simple amplifi cati on, rigged 
applicati ons and more. 

Combining the series with the newly 
designed, high-power DXS acti ve 
subwoofers, that are available in two models 
– the DXS12 and DXS15 - further elevates 
the system’s performance. Whether for 
portable use by bands, small combos, 
solo musicians and DJ’s, or for installati on 
in churches, schools or commercial 
environments, these remarkable speakers 
are ideal for an impressive range of 
applicati ons that require high SPL delivered 
with stunning clarity and an unsurpassed 
level of reliability.

Yamaha working closely with Nexo’s 
engineers at their state-of-the-art facility 
greatly contributed to the astonishing 
SPL and unmatched reliability of these 
new loudspeakers,” says Toshiaki 
Kamiya, Engineering Manager, Speakers 
& Amplifi ers Group, Yamaha Pro Audio 
Division. 

Yamaha’s cutti  ng-edge digital technologies 
ensure these speakers reliably produce 
high SPLs with superb clarity and reliability. 
All full-range models feature Yamaha’s 
proprietary FIR-X tuning™ uti lising linear 
phase FIR (Finite Impulse Response) 
fi lters for the crossover. The innovati ve 
tuning achieves accurate and smooth 
response, providing much bett er clarity and 
imaging than what is possible with typical 
crossovers. 

All full-range models also feature 
D-CONTOUR dynamic multi -band 
processing for clear, powerful and 
consistent sound throughout all output 
levels. With the DXR Series, D-CONTOUR 
provides more detailed tuning of the 
sound with two setti  ngs- FOH/ MAIN or 
MONITOR mode– opti mally set to match 

DXR Series Acti ve Loudspeakers



Impression Wash One capitalises on GLP’S 
LED technology
Following the successful launch of the 
Impression Spot One during 2011, GLP has 
now introduced the Impression Wash One 
which off ers a Fresnel-based opti cal system 
with a full feature set of beam control 
opti ons.

Using the same 400W RGB LED light engine 
as the impression Spot One, the Wash 
One is able to deliver incredibly delicate 
colour changes or instantaneous colour 
bumps. Careful calibrati on ensures that 
as wide a colour spectrum as possible can 
be achieved — from soft  pastels to deep 
saturated shades — and everything in 
between.
 
The impression Wash One off ers a highly 
useful 6°-60° zoom range. In additi on, 
it contains a high powered 3° narrow 
beam mode to off er further fl exibility to 
designers.

The fi xture also boasts an extremely 
innovati ve beam shaping functi on that 
enables the user to illuminate only the 
parts of a stage that need to be lit; the size 
and index can be controlled almost like a 
framing system.
 
On top of that, the variable soft -edge 
control allows the LD to control the way in 
which the edge of the beam is projected. 
The designer can choose between a beam 
that either resembles a PC lens or a Fresnel 

and can adjust the hardness of the edge 
seamlessly.

Finally, in common with the impression 
range, the Wash One’s baseless yoke gives 
it a weight of just 48.5 lbs (22kg) which is 
perfect both for transportati on and easy 
rigging (in any orientati on).
 
The ability to harness the output of a 
suffi  cient LED source, and then run this 
through the opti cal system of a spot and 
wash fi xture to create an even beam for 
colour mixing — at the same ti me achieving 
a focusable area for gobo projecti ons — 
had long been the Holy Grail for lighti ng 
designers.

www.glp.de
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the DXR perfectly with either FOH or fl oor 
monitoring applicati on. 

The DXS subwoofers feature powerful 
D-XSUB processing; exclusive DSP presets 
for subwoofer models giving fl exible 
control of its thunderous low end. Yamaha’s 
innovati ve DSP uti lisati on extends beyond 
sonic control as well, off ering tour-proven 
protecti on functi ons that ensure all the vital 
components perform at their maximum 
potenti al even aft er extended durati ons of 
usage. 

The DXR Series’ unrivaled versati lity is 
evident with every aspect of its design 
geared towards ulti mate functi onality. 
Rugged, non-resonant ABS enclosures and 
a portable constructi on allows for seamless 
adaptability in various functi ons from front-
of-house sound to fl oor monitoring, simple 
amplifi cati on and installed environments. 
For rigged applicati ons, DXR Series 
loudspeakers come equipped with rigging 
points compati ble with standard eyebolts, 

and opti onal U-brackets are also available 
for horizontal and verti cal applicati ons. 

The DXR also features a dual-angle pole 
mount socket with two angles to direct 
acousti c energy away from refl ecti ve 
surfaces and onto the audience. The DXR 
also features a 3-channel onboard mixer, 
fl exible IN/OUT connecti vity and linking 
capability allowing it to comprise a full 
sound reinforcement system or seamlessly 
integrate into a set up uti lising DSR or DXS 
Series speakers. What’s more, the DXR10, 
DXR12 and DXR15 feature a multi -angled 
design ideal for use as fl oor monitors, while 
the DXR12 and DXR15’s symmetrical shape 
allows them to be placed in a “mirror-
mode” fl oor monitoring confi gurati on. 

For more informati on about the series, 
please visit the website: 
www.yamahaproaudio.com/global/en/
products/speakers/dxr/
www.yamahaproaudio.com/global/en/
products/speakers/dxs/

Wireless done right!

For more information about LumenRadio’s wireless 
control products, please visit www.tsm-int.com

www.tsm-int.com   •   Phone: +65-62879878   •   sales@tsm-int.com

• Industrys most reliable wireless DMX/RDM system
• Automated Cognitive Coexistence
• Is not disturbed by and will not disturb other systems
• Lowest latency in the industry at 5 ms
• Link range: 500-1000 meters line-of-sight
• Advanced 128 bit encryption  
• One  button takes care of all setup



At less than 61 cm tall and only 20 
kg, the VLX3 LED Wash boasts 6,000 
lumens using 3 x 120W replaceable 
custom RGBW LED chipsets with 
a 10,000 hour source life, all with 
individual LED control.

Coming in under 64 cm tall and only 
25 kg, the VL400 Spot provides 
9,000 lumens of output from a 400W 
MSR Gold 400 Philips MiniFastFit 

independent color wheels.

All created under 64 cm tall and 
only 25.5 kg, the VL440, VL770, and 
VL880 Spot luminaires are complete 
with a 3-wheel CYM color assembly 
for rich, saturated colors.  The  
VL440 uses a 400W MSR Gold 400 
Philips MiniFastFit lamp to produce 
9000 lumens of output, the VL770 
has a 700W MSR Gold 700 Philips 
MiniFastFit lamp which produces 
15,100 lumens of output, and the 
VL880 is complete with a 800W MSR 

19,000 lumens of output.

For a complete list of product features 
visit www.vari-lite.com.

THE LITTLE ONES ARE NOW SHIPPING

They’re all
grown and
ready to 
hit the road.

www.tsm-int.com
Phone: +65-62879878

sales@tsm-int.com
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Yamaha’s MGP Series represents 
new paradigm for compact 
professional mixing consoles
2012 is a signifi cant milestone year for 
Yamaha who celebrate the 40th anniversary 
of the release of its fi rst ever professional 
analog mixing console, the PM200 and 
25th anniversary of the release of its fi rst 
digital mixer, the DMP7. It is no coincidence 
that Yamaha has now released a product 
that has drawn from their rich past in 
developing analog and digital products and 
fused both technologies together making a 
premium professional series of mixers that 
redefi nes the concept of compact mixing 
consoles. 

The Yamaha MGP Analog series comprises 
two models with two diff erent channel 
confi gurati ons – MGP12X and MGP16X. 

This series features newly-refi ned Studio-
Grade discrete Class A “D-PRE” Mic 
preamps with an inverted Darlington circuit 
design that delivers a fat, rich, smooth 
tone that gives the MGP Series a signifi cant 
advantage over any other mixer in its class. 

For superior sound-shaping capability, 
Yamaha’s proprietary X-pressive 
technology’s EQ secti on manages to 
capture ulti mate analog authenti city 
by reproducing the unique frequency 
characteristi cs of sought-aft er classic 
EQ modules. (The Musical “X-pressive 
EQ” is based on Yamaha’s famed VCM 
technology). 

At the heart of the MGP’s compact 
confi gurati on, Yamaha has taken an 
innovati ve new approach to the uti lisati on 
of digital technology in an analog mixer—
adding high-resoluti on eff ects, iPod/iPhone 
integrati on and the superb functi onality 
of their new Stereo Hybrid Channel to the 
warmth and musicality of premium analog 
sound. 

The Stereo Hybrid Channel combines 
simple, intuiti ve, analog-style control with 
sophisti cated digital functi ons. 

The MGP Series uti lises a powerful, 
proprietary DSP to provide three essenti al 
features that are staples of both installed 
and live sound applicati ons—“Ducker”, 
“Leveler” and “Stereo Image”. Each of 
these functi ons is readily accessible and 
available at the touch of a butt on, providing 
simple yet fl exible control of these valuable 
functi ons that would otherwise require 
additi onal outboard gear. 

Featuring a mid-sweep, three-band EQ 
for nuanced sound control and high-
performance onboard A/D and D/A 
converters, the Stereo Hybrid Channel 
off ers unique functi onality with superior 
sound.

Yamaha also employs The Digital 
connecti vity for iPod/iPhone and MGP 
Editor for detailed control of the console’s 
DSP setti  ng via iPod/iPhone.

The USB connecti vity provides smart 
integrati on with an iPod/iPhone, delivering 
high-quality digital playback while charging 
the iPod/iPhone. By downloading MGP 
Editor App from the App Store, the iPod/
iPhone functi ons as a fl exible controller, 
giving the user more detailed control of 
the console’s eff ects parameters, hybrid 
channel setti  ngs and iPod playback level.

The MGP Series is in a class all its own with 
this ideal convergence of technologies 
off ering new levels of sonic quality, 
functi onality and reliability. 

For more informati on about the series, 
please visit the website: 
www.yamahaproaudio.com/global/en/
products/mixers/mgp_series/index.jsp

The mixer features Studio-Grade discrete 
Class A “D-PRE” Mic preamps with an 
inverted Darlington circuit design

X-pressive EQ



ENNOVATIONS 41

Simple MADI connecti vity 
thanks to DiGiCo’s UB MADI

Unti l today, MADI connecti vity on a desktop or laptop required a 
format such as PCI or ExpressCard. This involves an inconvenient 
and ti me consuming set up operati on on a desktop, whilst it is 
increasingly diffi  cult to fi nd a laptop with the necessary slot. DiGiCo 
Soluti ons’ UB MADI eliminates this frustrati on.

Launched at the 2012 NAMM show in Anaheim, California, UB 
MADI allows any computer to instantly connect to MADI via 
the most standard connector of all, USB 2.0. UB MADI uses the 
latest Stealth Digital Processing™ FPGA technology straight out of 
DiGiCo’s award-winning SD range of consoles, yet fi ts into a shirt 
pocket and delivers 48 simultaneous inputs and outputs, totalling 
an unprecedented 96 channels of audio I/O over USB 2.0. 

Once the low latency driver is installed, UB MADI is a simple plug-
and-play device, automati cally detecti ng the MADI input format 
and clock selecti on. UB MADI then communicates with a preferred 
PC or Mac as a standard ASIO or Core Audio interface. 

Despite its ground-breaking performance, UB MADI requires just 
a single USB cable, providing both audio and power connecti vity. 
Unlike existi ng PCI based soluti ons, UB MADI is fully hot pluggable, 
booti ng within seconds of its connecti on. 

“Delivering the convenience of USB combined with Stealth Digital 
Processing to professional audio engineers working with MADI 
has been a massively rewarding experience. Taking USB audio 
into the professional space has meant facing some signifi cant 
challenges from meeti ng PCB footprint and power constraints 
to, most importantly, the chipset selecti on and fi rmware design,” 
commented the UB MADI project manager.

“Having an R&D team that strives to push technology and deliver 
something considered impossible is moti vati onal for the whole 
company,” said James Gordon, DiGiCo’s managing director. “I 
am very proud of their achievement in this new area for DiGiCo. 
UB MADI will be a real problem solver for anyone wanti ng MADI 
connecti vity on their computer and, as with all our Stealth Digital 
Processing based products, UB MADI has even greater potenti al for 
the future.” 

UB MADI moves into full producti on in early 2012, with the fi rst 
orders being fulfi lled during ProLight+Sound.

www.digico.org
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Christine Howze
Vice President and General Manager
Community Professional Loudspeakers
In 1968, Bruce Howze, a gift ed horn and 
loudspeaker designer, set up Community 
Light and Sound in an old warehouse in 
Philadelphia, Pennsylvania, USA. Operati ng 
on a shoestring budget and struggling in a 
run-down building, the fl edgling company 
went up against established giants like JBL, 
Electro-Voice and Altec with the intenti on of 
creati ng concert-worthy loudspeakers that 
were powerful and lightweight. 

From those humble beginnings, Community 
quietly grew to become one of the industry’s 
most powerful success stories, boasti ng 
more ‘fi rsts’ than any other loudspeaker 
manufacturer and establishing itself as 
the premier manufacturer of all-weather 
loudspeakers and innovati ve technologies 
for stadia, houses of worship and other 
demanding applicati ons. 

and marketi ng dedicated to making new and 
improved products and fi nding bett er ways to 
be a bett er company. 

The whole executi ve team just spent the last 
few weeks fi nishing up our strategic plan for 
2012 – 2016. It was really exciti ng to see all 
these talented people united in one atti  tude 
and one mission for the next several years. We 
have wonderful people at Community.

When I fi rst arrived at Community there were 
only eight of us. Now we have about 80 people 
in the US and about half that in our Chinese 
factory near Shanghai. 

I have no technical chops. John Wiggins 
and Bruce have always handled anything 
technical. My talents are more in organisati on 
and implementati on. Aft er my bookkeeping 
days I spent ti me doing marketi ng and then I 
focused on foreign sales. That was a great deal 
of fun – learning how to do export sales and 
learning other people’s cultures and ideas. 
Community’s global export business started in 
Asia. Our fi rst export distributor was Electori 
Company Ltd in Japan. Very soon aft er that 
we added Sanecore Audio Co Ltd in China, 
now Shenzhen Sanecore Ltd. Both of those 
companies are sti ll our distributors. Long-term 
partnerships with our distributors are very 
important to us.

Recently, I was appointed ‘Brand Cop’ for 
Community. It’s now my mission to make 
sure that everything in Community is stellar. 
It’s really about looking at all aspects of the 
company. For instance, how we manage our 
communicati ons, credit and relati onships.
Are we the best partner we can be to our 
customers and clients? What can we do to 
make it bett er? We are exploring that in many 
ways and it will be a very interesti ng 2012... 
especially since I get to tell everyone what to 
do (laughs).

How would you describe the 
philosophy behind the design of your 
loudspeakers?

CH: Mostly, it is about effi  ciency and value. 
Performance and effi  ciency have always been 
the hallmarks of Community’s systems. The 
fact that we design our own drivers allows us to 
opti mise the performance of our loudspeaker 
systems. They are designed from the ground 
up. This fact alone allows us to do things that 
others may not be able to do. We pack a lot of 

Today the company is known as Community 
Professional Loudspeakers and has relocated 
to a modern 100,000 square foot facility in 
Chester, Pennsylvania near Philadelphia. 
It is run by Bruce Howze, John Wiggins, 
the company’s Vice President of Business 
Development and Christi ne Howze, who 
joined the company in 1974.

Warm, friendly and approachable, Christi ne 
Howze is a breath of fresh air in the male-
dominated world of professional AV. Her 
charming and unassuming demeanor allows 
her to connect instantly with whoever she 
meets and her 37-year career at Community 
has bestowed her with the knowledge, 
confi dence and business acumen needed 
in her role as Vice President and General 
Manager of this burgeoning, multi -nati onal 
audio powerhouse.

Entertainment Technology Asia Magazine 
conducted an exclusive interview with 
Christi ne Howze during her recent visit to 
Singapore where she talked about her role at 
Community, the philosophy behind the design 
of their products and Community’s goals for 
the Asian market.

How did you get your start at 
Community?

CH: I have been with Community all my 
adult life. I was going to be an arti st, 
an illustrator. Then I dropped out of 
school and started a family. Bruce 
hired me to do the bookkeeping, ship 
product, load printed circuit boards - 
whatever needed to be done. I had 
never worked anywhere else. So I 
was thrilled by making something 
that other people would buy. The 
process of designing and creati ng 
a product was to me the most 
enchanti ng thing I’ve ever seen. 

I have such faith in Bruce. 
Basically, I hitched my wagon 
to his star. He is an incredible 
person, constantly creati ng 
and always coming up with 
new things, incredible things. 
He never stops. He never, 
ever stops - because he 
really enjoys it. Now we 
have a whole company full 
of creati ve professionals in 
engineering, producti on, sales 
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value into our systems, as much as possible. 
Whatever price point you are looking at, a 
Community product will have more there than 
any competi tor would put into it. Not only do 
we do this in terms of performance, but also 
the feature set will usually exceed what you 
would fi nd in any other competi ti ve system. 
Greater loudspeaker effi  ciency has lots of 
benefi ts, but most importantly, it lets our 
clients save on cost because they are able to 
build systems from fewer components. These 
systems will require less amplifi er power 
without sacrifi cing performance.

We collect and publish extensive data on our 
loudspeakers’ performance. We spend an 
awful lot of ti me making sure that whatever 
specifi cati ons we publish are exactly correct. 
Every consultant knows that they can rely 
upon the informati on we give them. In fact, 
we’ve just fi nished constructi on on a new 
measurement room. We needed a more stable 
environment for our data measurement, a 
space that would provide an extreme degree 
of repeatability. The most common industry 
acousti cal modeling program (EASE) will 
require far more complex data in 2012. So we 
had to be ready for that. We worked with an 
outside consultant to opti mise the space so 
that we can collect data to as low a frequency 
as possible. 

What are the reasons why 
Community’s products are so 
successful?
 
CH: You could point right now to our all-
weather products. We have enjoyed incredible 
success with them. They are specifi ed now for 
most of the world’s sports venues, Formula 

Our products provide excellent value. That is 
part of the mindset at Community. We will 
always put in as much value as possible in 
terms of features, reliability, constructi on and 
protecti on circuitry at every price point. 

Warranti es are a good indicator of what a 
company expects from their products. Most 
loudspeaker manufacturers have a shorter 
warranty – perhaps only two years - on their 
outdoor products than on their indoor systems. 
Community off ers a 15-year warranty on the 
WET (Weather Environmental Technology) 
Series and the R-Series enclosures, making 
them a safe investment.

Community has been involved in 
many installati on projects around 
the world. Which of your installati on 
projects are you most proud of?

CH: We make products that are really unique 
and some of them are involved in saving lives. 
With the world being what it is, governments 
are looking at life safety and that is something 
we take very seriously and have for a long 
ti me. 

The largest installati on we were involved in is 
in Denmark. We provided the loudspeakers for 
a civil defense system that covered the enti re 
country and is indoor audible for 80 percent 
of the populati on. The loudspeakers in this 
system are not part of our regular product 
line, but it shows what we can do even if the 
requirements are extreme.

More recently, we did another installati on in 
Mina, Saudi Arabia, at the Jamaraat Bridge. 
When Muslim pilgrims go on their Hajj every 
year, they go to Mecca and Mina. Year aft er 
year, people were getti  ng crushed in the 
crowds because they would have millions of 
people descend upon the city within a few 

(L-R) Bruce Howze, Christi ne Howze and John Wiggins

One tracks like the one here in Singapore, 
NASCAR tracks, stadiums and other sports 
venues around the world. We are specifi ed 
in most of the major cruise ships. We are 
especially pleased about that because 
the deck of a cruise ship is a daunti ng 
environment for a loudspeaker system. 
Community has been successful there 
because not only does Community make 
our own drivers – most of which have non-
metallic diaphragms - but we have extensive 
experience with creati ng weather-resistant 
enclosures. We have performed lots of 
research into protecti ve grille materials 
and protecti ve coati ngs on electronics. The 
whole system is designed to provide a high 
fi delity performance in a superb-looking 
weather-resistant enclosure.

The Jamaraat Bridge installati on in Mina, Saudi Arabia
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weeks. The Saudi Arabian government decided 
that they had to create a space that would 
allow the pilgrims to do this safely. What used 
to be a pathway around three stati ons became 
a super highway of three levels with moving 
walkways and an extremely sophisti cated AV 
monitoring system. It took us three years to 
make the horns and drivers that went into this 
installati on. Ever since we started delivering 
three years ago, nobody has been killed. Of 
course, loudspeakers are only a part of what 
the Saudi’s did there in terms of crowd control, 
but we are very proud of our part. That was 
one of the biggest installati on projects we 
have done and that was all standard product. 
It was also a big hit internally as our company 
is extremely multi -cultural with people 
from several world regions working at our 
headquarters.

John Wiggins focuses a lot on working with 
and supporti ng design consultants all over 
the world. He has helped to design sound 
systems for many sports venues, race tracks, 
airports, conventi on centers and houses of 
worship over the years. I think people know 
that Community provides sound systems for 
many large and small venues which makes us 
all very proud.

Which are your best-selling products 
at the moment?

CH: Our best-selling product right now would 
be the R-Series. We sell a lot of the R-Series 
because they go into very large projects. They 
are also used in sports faciliti es at educati onal 
insti tuti ons. Needless to say, ‘all-weather’ 
includes dry and well-protected areas as well, 
so you will fi nd the R-Series in many indoor 
venues, too. 

Our VERIS Series of indoor installati on products 
are also very popular. The VERIS Series is a very 
versati le range of loudspeakers found in clubs, 
casinos, auditoria and restaurants. Last year, 
we introduced the Distributed Design Series 
line of ceiling speakers and that has really 
taken off . We have several more products in 
the pipeline that will be introduced soon. 

What are Community’s goals for the 
Asian market?

CH: We have a lot to accomplish here. Asia is 
a major focus for us. First of all, we needed to 
have a 24-hour presence in Asia. We’ve solved 
that by bringing Thomas (Mitt elmann, Director 
of Business Development, Asia-Pacifi c) on 

board. Anyone can call him anyti me, day or 
night and he will be right there. Thomas is 
responsible for the whole of Asia. Without 
someone here, there is this big ti me lag that 
just isn’t okay anymore. People expect that 
if you’re going to partner with them, you’d 
bett er be at the other end of the phone when 
they call or instantly answering their email or 
text. 

The next thing we’re looking at is warehousing 
in the region. We are looking closely at Hong 
Kong or we might set up our warehouse in 
Shanghai, close to our factory. 

We are expecti ng signifi cant growth in Asia. 
We have products that are eminently right for 
the Asian market and you couldn’t expect to 
get bett er support from anyone else. More 
people throughout Asia should know about 
Community and then directly take advantage 
of the benefi ts we off er.

What are your predicti ons for the 
audio industry in the future? 

CH: There’s going to be ti ghter regulati ons 
and stricter codes that will have to be met 
in live entertainment as well as indoor and 
outdoor installati ons. I would expect there 
would be more focus on the safety aspects 
of entertainment venues. Mass noti fi cati on 
systems – loudspeaker systems with cellular 
ti e-ins and visible warnings – are becoming 
the norm in many areas. Systems Integrati on is 
going to be a major part of that. Everything is 
going to have to be ti ed together and probably 
have back-ups as well.

I think our future, whether we are working in 
concert sound or a club installati on, is going 
to include a lot more emphasis on meeti ng 
safety requirements. Our industry should 
be on top of that and making sure that the 
regulati ons account for the realiti es of moving 
air and the enormous capabiliti es of current 
sound reproducti on systems.

www.communitypro.com

The R-Series: Community’s best-selling product

The WET Series comes with a 15-year warranty



Managing Director
Prolyte Products Asia 
Pacifi c (PAP)

Menze van der Sluis
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In 2005, Prolyte Products Asia Pacifi c (PAP) 
was established in Kuala Lumpur, Malaysia. An 
offi  ce with warehouse faciliti es was eventually 
set up in Petaling Jaya and this would become 
the home base for Prolyte and Doughty’s sales 
acti viti es throughout Asia.

The PAP sales team is headed by Menze van der 
Sluis, a Dutchman with 17-years of experience 
in the trussing and rigging business. His sales 
team comprises of 8 dedicated employees, all 
fully-trained in Prolyte and Doughty products. 
Van der Sluis currently resides in Drachten, 
Holland, close to the Prolyte Group’s 
headquarters but travels once or twice a 
month to Kuala Lumpur and Tokyo where he 
manages Prolyte and Doughty’s sales and 
marketi ng acti viti es in the region for PAP and 
PDJ (Prolyte Doughty Japan Inc). 

A warm, friendly and intelligent individual, 
Van der Sluis is clearly the most qualifi ed 
person to lead PAP’s operati ons in Asia. He 
possesses extensive knowledge not only 
about trussing and rigging but also about the 
people and customs of Asia. In additi on, he 
has a wonderful sense of humour which he 
uses very eff ecti vely to establish rapport with 
people. He is also hardworking, moti vated and 
very passionate about the extensive range of 
products within the Prolyte Group’s inventory.

In an exclusive interview with Entertainment 
Technology Asia Magazine, Van der Sluis 
reveals how the Prolyte Group became the 
dominant powerhouse within the trussing 
and rigging industry, the reasons why their 
products sell so well and the secret behind the 
success of their new i-line range of products. 

ETA: How did you get into the trussing 
and rigging industry?

MVS: When I was 15, I started my own mobile 
drive-in show to become a DJ. While touring 
with this drive-in show, I developed a good 
network within the Dutch light and sound 
industry. Eventually, I set up my own company 
in Holland selling and renti ng professional 
lighti ng and sound equipment. 

I got acquainted with Fokko Smeding (founder 
of the Prolyte Group) who is the same age as 
me. Fokko had a company similar to mine. 
Occasionally, we worked together. When Fokko 
started Alucon (Aluminium Constructi ons) 
which eventually became Prolyte in the early 
1990s, my company became a dealer for 
Prolyte and we started selling truss. At that 
ti me, there was hardly any truss at all. Aft er 
a couple of years, Fokko asked me to join 
Prolyte, so I did in 1996. 

From the start, Fokko had one vision for 
Prolyte - quality and innovati on would always 
be a priority in the development of their 
products. Soon aft er its start, Prolyte launched 
the Conical Coupling System (CCS). With a 
huge eff ort in sales and marketi ng, we created 
a Pandoras Box of possibiliti es. Demand rose 
sharply, having a negati ve eff ect on our lead 
ti mes. Prolyte grew like crazy, really like crazy! 
Major growth plans were developed to keep 
up with the demand, nonetheless, we couldn’t 
stop competi tors stepping into this market.

ETA: Why did Prolyte decide to set up 
PAP?

MVS: We saw a growing market for truss in 
Asia. We knew we had to be there to take the 
best advantage of the possibiliti es. We started 
our marketi ng in Asia quite early. I att ended 
my fi rst exhibiti on in Singapore in 1996 and 
got acquainted with the market. In those days, 
there were a lot of upcoming projects and 
Prolyte was ahead of everybody else when it 
came to technical specifi cati ons for truss and 
truss constructi on. This was well-received 
by consultants and that’s how Prolyte got 
specifi ed more and more in projects all over 
the region.



The complete range of i-line products includes 
the standard range of X30, H30 and H40 
trusses, StageDex decks and MPT towers. 
These products, mostly, do not require much 
support or service to sell.

We now have 11 i-line partners. An i-line 
partner is a company that has not only 
invested in stock, but also in marketi ng and 
distributi on. Availability through online stores 
is key. Anyone can go online, put in an order 
in the basket and three days later, depending 
on the size of the country, it is going to be 
delivered in a nice cardboard box at their 
doorstep. That’s the whole idea of the i-line. 
‘i’ stands for internet.

The i-line range has been a real success so 
far. We have received two large orders from 
Singapore-based Showtec Group, more than 
1500 meters of truss. The strategy works well 
because of the prices. Our philosophy was 
to sell these high quality products at a very 
competi ti ve price range. We did not intend 
to be the cheapest but to be very competi ti ve 
and we succeeded.

ETA: How important is safety in the 
design of Prolyte’s products?

MVS: All our products have TUV certi fi cates. 
TUV is an independent German insti tute 
which checks if the claims you make about 
your products are true. They thoroughly test 
the products.
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We received some big projects, like Putrajaya 
Conventi on Centre in Malaysia and several in 
Singapore. That’s how we came up with PAP, 
to have a hub in Asia from which we could do 
business. It’s much easier to do business when 
you have your stock over there, in the same 
ti me zone, and I had also worked with the 
local people and understood the local way of 
doing business. It looked only logical to set-up 
PAP, to serve the Asian market. 

If you want to be seriously involved in Asian 
business, you have to be there. Of course, 
dealing with other countries like Australia 
and New Zealand from KL is much easier 
than from Holland. There is only a four hours 
ti me diff erence. When I used to call our New 
Zealand distributor from Holland, there was 
a ten hour ti me diff erence. Furthermore, it 
is easier to supply them with our equipment 
because we have a bonded warehouse in KL. 
It is more diffi  cult to ship equipment to them 
from Holland.

ETA: The trussing and rigging market 
is very competi ti ve. How does Prolyte 
maintain its competi ti ve edge?

MVS: Prolyte and Doughty products are 
known for their quality. They are both 
leading companies in their own fi eld. The 
products that both manufacturers produce 
are complimentary to each other and they 
both serve, more or less, the same industry. 
Prolyte also buys products from Doughty. 
All the clamps we have in our catalogue are 
manufactured by Doughty. There has been 
a mutual friendship for many, many years. It 
is very benefi cial because it means there is 
bigger exposure for less money. 

But we have kept our competi ti ve edge 
because we have stuck to our philosophy 
- drive your business through quality and 
innovati on. Eventhough we might not always 
win on price, we have other advantages to 
disti nguish ourselves. Prolyte has a very good 
reputati on and is recognised as a top brand. 
People realise that someti mes a good price 
alone is not enough. We have always focused 
on value added sales, off ering unsurpassed 
support and service. When you buy Prolyte 
you can rely on the fact that the product is 
safe. You can get all the specifi cati ons. You get 
good service. You get good back-up and you 
get your questi ons answered.

ETA: Prolyte recently introduced the 
i-line range of products. What is so 
unique about this range of products 
and how have they been selling?

MVS: To stay in touch with the lower end of 
the market, we recently introduced our i-line 
program - a package of standard materials at 
really aff ordable rates. We came up with this 

idea two years ago when Prolyte merged with 
Litestructures thereby becoming the owner of 
a big state-of-the-art factory in Romania. With 
this factory, Prolyte could produce its standard 
products much cheaper while maintaining the 
same quality. 

Being located in Europe, the factory is 
under our direct guidance and uses Prolyte 
technologies and equipment. Producti on 
engineers fl y in on a regular basis to check 
and control producti on procedures. If you 
have producti on plants in Asia it is much 
more diffi  cult to keep track of quality and 
raw materials. It is also a completely diff erent 
culture. The factory in Romania was ideal for 
Prolyte. The factory is very close to home and 
is able to produce very high quality products. 

One of the reasons why Prolyte’s products are 
more expensive than our competi tors is that 
we have a complete engineering department 
with more than 15 people who constantly do 
calculati ons to ensure our products meet the 
highest standards. We have to do this because 
people’s lives depend on it. 

Off ering quality and service is in our genes at 
Prolyte, like we did for the ProLyft  hoists. We 
not only started selling hoists, but invented a 
new way of off ering safety to our customers. 
Each hoist is equipped with a tag, linked to 
a database. We can track and trace each 
hoist’s repair, certi fi cati on and maintenance 
history. Furthermore, the owner receives 
automati c reminders when the hoist is up for 
re-certi fi cati on. Based on this system, we can 
off er a lifeti me warranty on our hoists. Safety 
is our top priority and we constantly think 
about how to incorporate this in our products 
and service.

Prolyte has set-up a lot of initi ati ves to 
enhance safety. We have set-up service points 
all over Asia. A service point is a company set-
up by us and trained by us to do annual testi ng 
of our products. We do live load tests. Nobody 
else does it. The service points can also issue 
certi fi cates. They have trained people to do 
the testi ng. Our customers can also go to 
them for spare parts.

Recently, we launched the Prolyte Campus 
program. Prolyte Campus is a Prolyte Group 

The i-line range of products Prolyte’s truss are known for their quality
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initi ati ve to support its customers with 
the best and most up-to-date informati on 
available. The program trains customers on 
how to use Prolyte products safely and in 
compliance with applicable standards and 
regulati ons.

We also organise a rigging campus. Anyone 
can att end it. It does not matt er which brand 
of hoists, truss or rigging they use. It’s just 
independent rigging training and we host it. 
That’s how we try to make people aware of 
the need for safety when they do their rigging. 
It is a fi ve-day course and it costs 550 euros 
to att end. 

ETA: Are there companies in Asia 
that are copying your products? How 
does Prolyte deal with something 
like that? 

MVS: Yes, there are companies copying our 
products and we are fl att ered because they 
wouldn’t copy a bad product. Intellectual 
property is something, which is, I would 
say, a Western thing. Chinese people think 
completely diff erent about it. It is very diffi  cult 
to do anything against intellectual property 
infringements. We have patents on some 
products but not on all of them. Even if they 
copy our products, it might look the same but 
it does not mean that it performs the same. 

What we are doing is keeping our standards 
very high. Our product catalogue has 270 pages 
fi lled with informati on, not just informati on 

Van der Sluis says that safety is the top priority 
when it comes to the design of Prolyte’s products

about truss but about each diff erent truss 
model. You can fi nd all the criteria for 
engineers, how the truss is calculated and 
the loading charts. We also explain how we 
get those fi gures and anyone who has an 
engineering background can check on how 
we calculate it. A lot of companies make a 
secret out of it, we don’t. We don’t waste 
our energy chasing all the copycats. We just 
focus on making good products and staying in 
a vanguard positi on by constantly introducing 
new innovati ons.

ETA: What are Prolyte’s goals for 
Asia?

MVS: I believe that in terms of fi gures, Prolyte 
is the biggest manufacturer of truss and 
rigging products worldwide. In Asia, we would 
like to keep our leading role. We are expanding 
our business now with i-line and there are 
more things happening in the future with 

Doughty. Defi nitely, we would like to expand 
throughout Asia. Asia is a growing market, 
which is off ering so many opportuniti es for 
growth that I’m sure it will keep me busy for 
some ti me to come.

ETA: Do you have a favourite Prolyte 
product?

MVS: No, not really but we have been very 
successful with our ProLyft  chain hoists in Asia 
because of the lifeti me warranty, the set up 
of service points and the easy availability of 
spare parts. I think, because of those reasons, 
I have grown fond of this product. It’s not just 
quick sales. It off ers the customer a full service 
package. That’s what makes the diff erence at 
the end of the day - making your customer 
happy.

www.prolyte.com
www.prolytepap.com

ProLyft ’s chain hoists have been very successful in Asia
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Founder and CEO
Wireless Solution Sweden AB
A pioneer of the W-DMX genre in Europe, Niclas Arvidsson is a 
familiar face at internati onal AV exhibiti ons and the man behind 
Wireless Soluti on Sweden AB, the market leader in wireless soluti ons 
for DMX, DMX512A, and RDM as well as ethernet protocols such as 
ACN. Confi dent, charismati c and a ti reless worker, Arvidsson is a born 
leader and with a passion for technical innovati on. He also possesses a 
delightf ul personality and a wonderful sense of humour. 

Arvidsson launched Wireless Soluti on Sweden AB in 2003 with the 
intenti on of providing event designers with the ability to place their 
lighti ng fi xtures exactly where they wanted without the constraints of 
running data cable. Wireless Soluti on AB’s fi rst product won a PLASA 
Award for Innovati on in 2004. Since then, it has become the leading 
European provider of wireless systems for the lighti ng industry. The 
company’s success has been achieved through relentless innovati on, 
schrewd marketi ng and lots of old-fashioned hard work.

In an exclusive interview with Entertainment Technology Asia 
Magazine, Arvidsson talked about on the challenges he faced setti  ng 
up his company, his goals for the Asian market and the reasons why 
Wireless DMX has become more popular as a networking protocol.

ETA: Tell us about your background and how you got into 
the Wireless DMX business

NA: I started working in rental and sales of lighti ng and sound 
equipment in 1993. In 1997, we converted strictly to the sales and 
distributi on of lighti ng equipment within Sweden for many brands. Our 
local company, Interlite, will celebrate 20 years in business in 2013. 
At the beginning of 2000, we began investi gati ng a soluti on to make 
wireless lighti ng control easier to use, more cost eff ecti ve and sti ll 
very stable and safe. With experience in both the IT and broadband 
business, we began building both wireless and cable infrastructure 
in our off  ti me and found an interesti ng approach in applying the 
technology of a networking concept to the lighti ng industry. 

ETA: Why do you think Wireless DMX has become more 
popular as a networking protocol?

NA: The fi rst system off  the market in the mid-1990s was based on 
more off -the-shelf radio products that use a converter to send and 
receive DMX. Many of these systems were good enough for the ti me 
but there were a few issues that needed to be addressed and we put it 
in our business plan for Wireless Soluti on to launch W-DMX™ in 2004. 
We had three criteria:

1. It had to be easy to use. It is a product for the lighti ng industry and 
not for a computer technician. It had to be “plug and play” and we 
introduced the concept “One butt on 2 go”, a concept that for all basic 
setti  ngs, the user just needs to push or hold one butt on to create a 
wireless link for up to 500 meters.

2. The customer had to be comfortable with using wireless technology 
and have complete trust in it. Therefore, we had to create a very robust 
link with minimal drops in the data transmission. We used technology 
proven from both Army standards and mobile phone industries like 
FHSS (Frequency Hopping Spread Spectrum) and TDMA (Time Division 
Multi ple Access) technologies. 

Niclas Arvidsson
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3. It had to be aff ordable. The average price 
at this ti me was prohibiti ve and it needed 
to be at a more competi ti ve level. When we 
launched W-DMX in 2004, our product was 
40-50% cheaper then any other product on 
the market. To be able to sell volume and 
get people to try it, they had to be able to 
see a return on investment quickly, either 
in money or ti me. Today, aft er just 7 years, 
we’ve been able to add signifi cant features 
and at the same ti me, reduce our prices. This 
is the benefi t of volume sales. In 2011, we 
produced approximately 50,000 units for both 
OEM sales and our “box” range of BlackBox, 
WhiteBox and Micro. 

People quickly began to see the ti me savings 
realised by using wireless technology, while 
also fi nding many situati ons where wireless 
is the only soluti on because running cable 
is simply not possible. It has also become a 
de facto standard for many people to have 
wireless DMX off ered standard in fi xtures, 
even if they don’t use it every day, but as a 
“life saver” when they need it. 

ETA: In less than 10 years, Wireless 
Soluti on Sweden has gone from start-
up to becoming the ‘trendsett er’ for 
dependable wireless transmission of 
lighti ng data. What are the reasons 
for your company’s success?

NA: When I founded the company, we had to 
set very clear goals if we were to be successful 
in a “niche” business. I know that to be able 
to create a trend you need to spend quite a 
lot of money in marketi ng for exhibiti ons, 
adverti sing, maintaining a website, PR, 
branding and especially market research, 
which is why we take our partnership with 
lighti ng designers very seriously. We have 
seen the trust level in our products increase 
signifi cantly. A big part of that is our customer 
support. We are very quick to reply to 
customer inquiries, we have a loyal trade-
in and service program and we off er on-site 
support to help customers with projects. 

To become a trendsett er, it is always a 
combinati on of having a good product with 
the right blend of marketi ng events, to be 
seen, heard and to communicate. 

We do spend a lot of ti me and money in both 
R&D and marketi ng to be able to create the 
products and for the last 5 years we spent up 
to 20-25% of our turnover to further develop 
the right products for our customers, largely 
based on their feedback and suggesti ons. 

I also think we have created products that 
are suited for the user. There is a diff erent 
product range for diff erent needs but they 
are all compati ble with each other. With the 
G4 (shipping spring 2011) it was kind of a 

milestone as we increased the fl exibility and 
added features for the user, yet sti ll lowered 
the price. We don’t want to sell to a limited 
market, we want wireless to be available 
to everyone and an important part of that 
is price. But there sti ll needs to be room for 
the user to grow. Our clients can start with 
an entry level product and then expand as 
needed, while maintaining full compati bility 
between the ranges.

investment. It was also important to fi nd 
the right partners to work with. We produce 
almost everything here in Sweden with 
outsourced producti on. We have a state-of-
the-art factory with the highest ISO standards, 
and I can personally go in on a regular basis for 
quality assurance checks.

ETA: Wireless Soluti on Sweden has 
launched many successful products. 
Which of these products are your 
favourites and why have they been 
successful?

NA: I will say two products - the W-DMX 
BlackBox F-1 and our OEM Module called 
PICO.

The W-DMX BlackBox F1 is the world’s fi rst 
dual band 2.4 and 5.8Ghz transceiver so it 
can be both a transmitt er and receiver, giving 
the user the ability to change it on the fl y. It’s 
an easy plug-and-play unit with support of 
RDM and opti onal Ethernet, making it a really 
fl exible product at a good price. The BlackBox 
has been really successful because it off ers 
fl exibility for the user, it has many functi ons 
and it’s easy to use, making it an extremely 
good value. For the rental market, the 
BlackBox is a great product and in 12 months 
we sold 2000 units. 

My other favourite is the PICO OEM Module. 
We have sold over 100,000 units of this 
since we started. The PICO OEM Module is a 
standard by OEM applicati on. With the 4th 
generati on, the prices have come down and 
it’s easy to implement for OEM partners. It is a 
good additi on to our products and gives added 
value. As more people are thinking wireless, 
the OEM module has seen steady growth. 

The BlackBox G4 MK2

ETA: What were some of the 
challenges you faced when starti ng 
Wireless Soluti on Sweden AB?

NA: Any start-up company will face 
challenges. It takes ti me and you don’t know 
if you are going to be successful or not. For 
me, personally, it is always full speed ahead 
and just go with the fl ow. We had a strong 
advantage by using connecti ons that I have 
worked with in the industry for over 10 years. 
It is always easier when you have a good 
starti ng positi on, together with an opti misti c 
atti  tude that everything is possible if you 
believe in it. Rather than seeing things as a 
challenge, I choose to see possibiliti es. For 
example, fi nding a strong fi nancial positi on to 
be here long term. I have never been a fan of 
venture capital so I invested my own resources 
that later proved to be a good return on 

The state-of-the-art Wireless Soluti on factory in Uddevalla, Sweden



ETA: What are the benefi ts of 
using Wireless RDM (Remote 
Device Management), the protocol 
enhancement to DMX512? Will it 
prove to be as successful as Wireless 
DMX?

NA: In my opinion, the big benefi t for RDM is 
really in the installati on market, but it will take 
ti me before it really becomes regular practi ce. 
I think by 2013 we will start to see much more 
of it. It is the same for almost all innovati ve 
technologies – everybody wants it, but very 
few people use it right away. RDM is an added 
value to DMX or lighti ng control but it needs 
to become standard in both consoles and 
fi xtures to ensure its success. 

ETA: Your company has been involved 
in some high profi le projects in Asia 
like the Singapore Flyer and the 
Grand Opening of the Marina Bay 
Sands Resort and Casino. Which of 
these projects have you been most 
proud of? What other projects do 
you have in the pipeline?

NA: We are working on many projects at the 
same ti me but you never know exactly how 
many because we become involved at an 
early stage. For example we are working on 
a very big airport project, a new fl yer similar 
to Singapore’s and a couple of big outdoor 
installati ons. The key and most important 
thing is to off er a proper “cell plan” for the 
clients with the right choice of accessories. 
We have trained personnel all around the 
world to keep the cost down and this is a 
very important service for all clients that are 
interested in wireless lighti ng control. 

ETA: With the advances your company 
is making in wireless technology, 
do you think that signal cable will 
eventually become obsolete?

NA: To be honest, that will never happen. It is 
not realisti c. I will say that if wireless technology 
can be used in 25% of all applicati ons, this will 
be a very big achievement. Today, wireless is 
sti ll used mostly in applicati ons where cables 
are not possible or for special projects and 
outdoor installati ons. In rental applicati ons, 
the market is growing quickly because it is 
more forward thinking and shows an interest 
in wireless technology. Right now, the big 
savings are seen on all outdoor installati ons 
as well as all retrofi tti  ng of DMX distributi on. 

The advantage of having wireless standard 
inside a fi xture for rental companies is to have 
the opti on to go wireless, even if they use it 1 

ti me out of 10. The potenti al cost savings and 
ti me savings are huge. Wireless DMX today is 
not expensive anymore. 

The key focus for us at Wireless Soluti on is 
the word FLEXIBILITY. This is what we create 
for our clients. We are designing a complete 
range of products for our clients, both in price 
and in features. For example, we off er most 
of our units as transceivers so they can act as 
both transmitt ers and receivers. We off er two 
diff erent frequencies – 2.4 and 5.8GHz. Our 
new BlackBox off ers one unit with Quick Lock, 
DIN Rail as well as 19” Rack - all 3 connecti ons 
from one box. 

At Wireless Soluti on, we let our clients speak 
and we listen. We are equally a lighti ng 
company and a wireless company. If we can’t 
understand our lighti ng clients, we will never 
make good products. It is not enough to make 
a very good wireless product unless you have 
the lighti ng experience. 

www.wirelessdmx.com

W-DMX training session

ETA: What are your goals for the 
Asian market? How do you intend to 
achieve these goals?

NA: We are very strong with the Asian OEM 
market, although there is sti ll more to cover 
in Japan, Korea and India. Our big focus for 
2012 is to increase our distributi on in Asia and 
increase our exposure through trade shows, 
client visits and training. 

ETA: What are some of the challenges 
you experience when doing business 
in Asia?

NA: In many countries in Asia, labour costs 
are so much lower compared to Europe or 
America. One of the main arguments to use 
wireless DMX technology is to save ti me and 
money installing cable, assuming the same 
labour cost for one person for one month 
to install compared to buying a wireless 
transceiver. This argument does not apply to 
every country. This is something all brands 
from Europe need to cope with because lower 
labour costs generate either cheaper products 
or lower installati on costs. In this way, we 
are trying to adapt a range of products for all 
markets, so we have special products that fi t 
bett er in lesser developed countries. W-DMX 
is probably the only company to off er a 
complete range of products based on features 
and price so we can provide for all kinds of 
applicati ons. The quality remains the same 
but the features are slightly diff erent without 
the compromise on the wireless quality. 

The Singapore Flyer
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PALM INDIA was launched by Anil Chopra 11 
years ago to create a business platf orm for the 
Indian audio and lighti ng industry. In 2010 the 
exhibiti on was bought out by USA exhibiti on 
organiser, Diversifi ed Communicati ons. Anil 
currently holds the appointment of Managing 
Director at Diversifi ed Communicati ons Pvt Ltd 
and conti nues to be heavily involved with his 
pet project. 

2011 in some ways was a watershed year for 
PALM INDIA Expo. Exhibitors at last year’s 
editi on almost unanimously agreed that the 
editi on was the best in its 11-year history, in 
terms of organisati on, the varied soluti ons 
at the show fl oor, and of course, visitors. 
Exhibitors highlighted that visitors were 
more technically savvy compared to a few 
years back. The 2011 editi on att racted 15000 
visitors inclusive of about 1700 exhibitor staff . 
Anil feels that it is the coming of age for the 
Indian industry. The industry at large believes 
that India is a key market with a huge growth 
potenti al. It of course has challenges but 
many believe that the “pain is worth the gain”. 
Internati onal reps are present on the fl oor 
more and that indicates the importance that 
the internati onal brands have associated with 
the Indian market.

“The momentum is very visible and growing. 
We are seeing new exhibitors including 
internati onal exhibitors. When I say new 
exhibitors what I mean is that the market is 
actually growing and there are new companies 
who are entering the fi eld of distributi on into 
audio, live sound, install and of course music 
recording industry,” says Anil.

According to Anil the Indian pro audio market 
has crossed phase one. “What I mean is that 
the market is growing socially – now there are 

live sound events in 
B and C class towns 
– which means more 
people are going 
out which is positi ve 
for the industry. 
The consumpti on 
is happening. 
Aff ordability has 
increased a lot as 
the income levels 
have increased. 
There is sti ll a lot of 
scope for growth. 
There are many 
theme park projects 
coming up as well 
as Mall/Multi plex 
e n t e r t a i n m e n t 
complexes. All these 
have led to growth 
for the market.”
Anil further adds, 

“The religious and wedding sector in India is 
equally huge business for the industry and 
this will conti nue to see growth. Expectancy 
of top-end audio, visual and lighti ng soluti ons 
for these sectors is growing rapidly.”

The PALM EXPO India to be held from 31 May 
to 2 June 2012 is expected to see an increase 
of exhibiti on space by 20% compared to 2011. 
In additi on Anil lets on on some new initi ati ves 
taken by the organiser to further enhance the 
exhibiti on. 

“We are creati ng a new PRO AV segment 
focusing on the missing link for PALM. We are 
defi ning PRO AV as the display segment which 
complements sound install and staging and 
live sound showcasing LED, LCD and projecti on 
soluti ons. It will be a focused and defi ned area 
within the exhibiti on fl oor. In additi on we are 
going to have a PALM Innovati ons Spotlight 
which will exclusively showcase latest products 
disti nguished by technologically advanced 
features. We are also introducing a Lighti ng 
Feature area to showcase the intricacies of 
lighti ng technology and lighti ng automati on. 
The lighti ng feature is meant to galvanise the 
rental companies and the event management 
companies to use those technology. We will 
also be introducing the PALM Bar this year to 
create an informal networking and socialising 
feature into the exhibiti on fl oor.”

PALM EXPO will also conti nue to have its regular 
features especially the Live Performance 
Arena which showcases local talent. “In 
this aspect I must menti on the tremendous 
support we receive from HARMAN who have 
been the sponsor of this high cost feature. 
Because of HARMAN’s support we have been 
able to provide a platf orm for the young 
talents in India and the Performance Arena 

always draws in the visitors. The Bands scene 
in India is exploding with many youth wanti ng 
to become band members.”

The PALM Expo also features the Indian 
Recording Arts Academy Awards (IRAA). “Now 
in its 8th editi on the awards have played 
an important role in defi ning PALM as the 
Indian pro audio conventi on desti nati on, 
because very early on we connected with the 
studios and the recording talents and drew 
them for the fi rst ti me into recogniti on and 
obviously they felt proud and good about this 
recogniti on, since never before had their work 
been recognised. This is not limited to just the 
Bollywood soundtrack but various categories 
for diff erent genres of music. The AES India 
chapter provides support in defi ning the best 
recorded tracks. We hope to conti nue to build 
this award programme in the years to come. 
The award also recognises the recording 
studio as well as the recording and mixing 
engineer.”

Educati onal seminars will also conti nue to play 
a role at PALM EXPO. “Manufacturers are using 
the opportunity at PALM EXPO to conduct 
workshops and training seminars. Show 
training has been enthusiasti cally welcomed. 
In fact this leads to many of the visitors being 
there for all the three days as they want to 
parti cipate in the training seminars,” says Anil.
One unique feature of PALM EXPO is it is a 
very business show. “I would say it is equally 
a professional expo and predominantly a 
business show. I would further add that any one 
involved in selling pro audio equipment makes 
it a point to be at the show – it is an important 
event in their calendar. It has become a yearly 
cyclical order period – where dealers come 
to plan for their next 12 months purchase 
(order). Place orders with distributors- so it 
delivers an annual business sort of thing thus 
giving ROI to exhibitors and that is why PALM 
has grown. India needs a platf orm that can 
help to resolve all the business needs because 
of logisti cal reasons. So PALM EXPO is not just 
about new technology.”

Anil concludes, “We have been on a mission 
for the past 11 years to not only upgrade the 
Indian market but bring internati onal quality 
to the Indian market and increase the dealer 
base and increase the manpower talent. The 
Internati onal companies have gott en the 
spirit. We feel the buzz at the show fl oor – that 
buzz is from the hungry market. I expect the 
2012 editi on to see an increase in visitorship 
because of more manpower entering the 
industry, including new distributors.”

www.palmexpo.in

Anil Chopra confi dent of 
continued positive momentum 
for PALM INDIA Expo
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Since it was established in 1987, Marti n 
Professional has steadily grown to become the 
leading producer of intelligent lighti ng fi xtures. 
As it celebrates its 25th Anniversary this year, 
the Danish company’s dominance in the 
professional lighti ng market has come under 
challenge by formidable competi tors from 
Europe who are consistently churning out new 
fi xtures. In Asia, the availability of cheaper 
alternati ves from China has also proven to 
be a signifi cant threat to the company’s sales 
revenue. In spite of these challenges, Marti n 
Professional remains confi dent that it will 
conti nue to grow in Asia through innovati on, 
diversifi cati on into new market segments and 
a stronger distributi on network.

Despite its success as a manufacturer 
of intelligent lighti ng products, Marti n 
Professional curiously began as a producer 
of fog machines and disco lights. Its range of 
fog machines were the result of experiments 
conducted earlier using dry ice in coff ee 
machines. The Marti n name was actually 
acquired from its cooperati on with a now-
defunct French smoke machine company. 
Due to its specialisati on in fog machines, 

Martin Professional targets double digit growth 
for Asia in 2012

the company initi ally produced few lighti ng 
products. It produced a range of live sound 
equipment called the MACH Series in 1993 
but this met with limited success and was 
eventually disconti nued. In spite of this, the 
company’s revenue exceeded DKK 100 million 
in 1993 and by 1995, Marti n Professional was 
listed in the Copenhagen Stock Exchange.

By 1997, the company had discovered its 
true potenti al as a leading manufacturer 
of intelligent lighti ng products with the 
launch of the award-winning MAC 500 and 
600, two of the company’s most successful 
luminaries. The success of MAC 500 and 600 
thrust Marti n Professional into the forefront 
of the professional lighti ng market and by 
2000, it had achieved a dominant positi on in 
the maturing industry. In the same year, the 
company also launched its most successful 
luminaire to date – the MAC 2000 moving head 
fi xture. Sales of the MAC 2000 took off  and it 
became widely used in theatres, concert halls 
and television stati ons. By 2001, with sales of 
the MAC 2000 reaching record levels, Marti n 
Professional became the top manufacturer in 
the intelligent lighti ng industry. 

Impeccable Quality
Throughout its history, Marti n Professional has 
built its reputati on on producing innovati ve 
products of impeccable quality. From the 
MAC 500 introduced in 1997 to the MAC Aura 
which was unveiled at PLASA last year, Marti n 
Professional’s range of products have won 
numerous awards and garnered praise from 
every corner of the industry for their state-of-
the-art technology, impressive reliability and 
long-lasti ng value. 

The award-winning MAC 500

By James Bose



“As the saying goes, quality never goes out of 
style,” said Larry Beck, Marti n Professional’s 
aff able Public Relati ons Coordinator. “Marti n 
produces products of top quality and are a 
low-risk investment. We pride ourselves on 
the level of excellence we engineer into every 
product.” 

“Our products have a reputati on of being 
extremely effi  cient and durable which means 
that our customers get in a healthy return 
on their investment,” conti nued Beck. “Our 
equipment is the most widely-used in the 
market, which means when you invest in 
Marti n, you do it in the knowledge that your 
purchase has been tested and endorsed by 
thousands of sati sfi ed customers each day. 
That gives peace of mind.” 

Although the quality of their products has 
helped them to achieve market dominance 
in Europe and America, it has become the 
company’s undoing in Asia. Sales of the 
company’s products in Asia have met with sti ff  
competi ti on from cheaper lighti ng products 
made in China. 

“Our quality is someti mes too good,” said 
Søren Storm, Managing Director of Marti n 
Professional Singapore. “People here are not 
always ready to pay for the quality. In many 
ways it is a discount market out here. A lot of 
the clients only focus on the purchase price 
and not always on all the aspects that make 
up the total cost of a light. In general, the 
perspecti ve of the businessman in the Asian 
market is not as long as in the western market. 
They don’t look at the overall cost. When I say 
the overall cost, I mean they don’t look at 
the investment versus the maintenance cost, 
versus running cost, versus lifespan, versus 
how much you can sell it for in the end.”

“The product also has a residual value,” he 
explained. “Lets say you have a moving head 
and you use it for 6 years and there are some 
new models out which you want to swap with. 
The Marti n lights maintain their ’second hand’ 
value, while the Chinese lights are more or 
less impossible to sell second hand. We have 
many examples of clients who have had a 
Mac 500 or Mac 600 for more than 10 years 
and sti ll managed to sell the fi xture for up to 
50% of the original purchase price. It is the 
same scenario with regards to several of our 
European competi tors. The resale value for 
their products are a lot less than for a Marti n 
product.” 

In order to address the competi ti on from less 
expensive Chinese fi xtures, Søren thinks that 
Marti n Professional may need to develop new 
specialised products for the Chinese/Asian 
market. “A lot of the success in our industry 
comes back to innovati on in the product 
development,” he said. “Of course, its a lot 

more than only a good product but without 
the products it is very hard to make it in the 
industry. So a lot of it falls back on the R & 
D department. They have to get inputs from 
the diff erent markets in order to fi nd out 
the requirements and trends in the diff erent 
regions as it is not the same all over the 
world. Product development has to be a litt le 
diff erent for this region as well.”

In additi on to developing specialised products 
for the Asian market, Søren also feels that 
the competi ti on from Chinese manufacturers 
can be overcome by off ering bett er product 
support and service. “The long-term strategy 
is to try to maintain the edge by delivering 
a full product in terms of service, product 
development and having spare parts available 
at competi ti ve prices,” he said.

Growth through new market 
segments
Although the soluti ons for dealing with the 
Chinese manufacturers are straightf orward, 
dealing with the competi ti on across the 
industry is much more complex. Every year, 
lighti ng manufacturers fl ood the market with 
new moving head fi xtures to the point that 
Søren feels the entertainment lighti ng market 
has become saturated. “The total market for 
moving heads is not growing that much year 
on year, so it is extremely hard to really grow 
a business like Marti n if you only stay in a 
narrow segment. At the moment we are the 
leader in the entertainment lighti ng industry 
with moving heads. It is hard to increase our 
market share signifi cantly. You can get it but 

at what cost?”

Søren thinks that in order for Marti n 
Professional to conti nue to grow its business, 
it has to diversify its product portf olio and 
venture into new market segments. “We have 
been involved in other markets for years. 
Someti mes you are bett er off  diversifying a 
litt le bit because some markets do well some 
years and others don’t. It, of course, also gives 
you an opportunity to get some ‘easy’ market 
share in other segments.”
 
One segment in which Marti n Professional has 
ventured into is the video panel market. The 
popularity of their LC and EC Series of video 
panels in Europe and the US is testament to 
the success of that approach. “The video 
panel market is defi nitely growing everywhere 
and prices are coming down,” Søren said. “It is 
growing on the adverti sing side, it is growing 
on the entertainment side, it is growing in 
the shopping malls and architecture-wise, 
they also use it. We actually got into it a bit 
by coincidence, you could say. We started 
with the LC panels, which were aimed more 
at the lighti ng companies, our core clients, 
than the more traditi onal AV market. The 
LC panels became a huge success for us and 
we have taken it to the next level with the 
development of our EC series. Now, I wouldn’t 
say we are the market leader, but we are 
now regarded as a serious ‘player’ in that 
segment and we have one of the best video 
panels in the industry. We have also taken the 
controllers in the video market to a new level 
with our P3 controller.”

Despite the success of their video panels in 
Europe and America, Marti n has not been 
able to duplicate that success in Asia. Once 
again, the availability of cheaper Chinese 
alternati ves has drasti cally aff ected the 
demand for their products in Asia. “Our video 
panels are top class and because of the quality 
of the materials used and the workmanship 

Søren Storm (left ) and Larry Beck at PLASA 2011 

The LC Series Video Panels were a huge success
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we put into them, they are not cheap,” Søren 
explained. “We are, at the moment, not able 
to manufacture enough panels to fi ll the 
demand in Europe and the US, so we have 
not pushed the panels as much as we could. 
However, because the price diff erence is huge, 
people here prefer to go with the cheaper 
panels in general, so the task of selling a top 
end screen in Asia is not easy.”

In spite of this, Søren is determined to 
conti nue pushing Marti n Professional’s video 
panels in Asia because he sees potenti al for 
success in some countries. “As soon as we can 
meet demand in Europe and the US with our 
video panels, we will focus on trying to get 
some market share here as well. I don’t think 
it is going to be easy due to the price point 
but there will be countries where they will be 
appreciated like Japan and Australia. They will 
defi nitely be on the radar for that.” 

The areas where Søren sees the most growth 
in Asia is in the exterior and architectural 
lighti ng markets. “Marti n has been in the 
architectural lighti ng market for many years. 
There is big potenti al for growth in Asia here, 
even though we are already doing very well. 
Singapore, Hong Kong, Japan and Korea have 
specifi c departments only focusing on project 
and architectural sales and we are extremely 
successful especially in the exterior part of the 
market.

“Architectural lighti ng has a long term sales 
process,” Søren remarked. “In entertainment 
lighti ng, a customer can easily buy 40 moving 
heads from one day to the other, because he’s 
got a big show on, which he gets confi rmed 
very late. In the architectural lighti ng world 
that would never happen. Generally speaking, 
in architectural lighti ng, it is a 2-year process...
minimum, someti mes longer. We have a 
prett y good positi on in a very small part of the 

architectural market but it is sti ll signifi cant 
for business in Singapore, Hong Kong, Japan 
and Korea. We do very well in these segments 
percentage-wise out of the total sales of 
Marti n products.” 

“So, why do we want to grow in architectural 
lighti ng?” he conti nued. “As I menti oned 
before, the growth potenti al in moving heads 
is limited. In a weak year for entertainment 
lighti ng, architectural lighti ng could be strong. 
It also balances out our risk portf olio a litt le 
bit. Since we are such a small player in the 
architectural market, if we doubled our 
market share, no one would noti ce but us. We 
will be happy with that outcome and it is on 
top of our other business so it is good.” 

In additi on to strengthening their positi on 
in the exterior and architectural lighti ng 
markets, Søren feels that Marti n Professional 
will be able to conti nue to grow in Asia by 
having a stronger distributi on network. This 
will defi nitely be the case in Australia where 
a new architectural lighti ng distributor, JSB 
Lighti ng, has been appointed. “Due to the 
long sales process in architectural lighti ng, 
not all entertainment lighti ng distributors 
believe as strongly in architectural lighti ng as 
I do. We already have a strong distributor for 
entertainment lighti ng in Australia but they 
have chosen not to pursue the architectural 
lighti ng market so we started cooperati on 
with JSB Lighti ng who is 100 percent into 
architectural lighti ng. We signed them up in 
2011 and 2012 is where we are really going to 
see how they are going to help us in Australia. 
We will keep on building from that.” 

New products for 2012 
Marti n Professional’s strength has always 
been in introducing new and innovati ve 
products into the market and that is another 
area where Søren feels will spur growth in 

Asia. “For 2012, our product pipeline looks 
very, very interesti ng in terms of fi tti  ng the 
Asian market,” he confi ded. “There will be 
a bunch of new moving heads. They will be 
both discharge and LED but it will be a series 
of products which will fi t very well into our 
range and sit very nicely to the competi tors as 
well. You will see them in Frankfurt (Prolight + 
Sound) but I am very confi dent that they will 
do very well for us.”

In additi on, Søren also revealed that there 
will be additi ons to the highly successful M1 
Controller range. “We will also be introducing 
a couple of products in the controller range 
where we seem to have set a foothold. We 
have always done controllers in the 25 years 
Marti n has been around. Since the launch of 
the M1, it has been very popular and very well 
accepted. We’re coming out with brothers 
and sisters of the M1 and they are also coming 
in the fi rst quarter. I expect a lot from them 
as well.”

Søren Storm sees big potenti al for growth in the Asian architectural and exterior lighti ng markets

Additi ons to the Marti n M1 Controller range will be 
unveiled at Prolight + Sound Frankfurt 2012

A bright 2012 ahead? 
With new innovati ve products in the pipeline, 
a concerted eff ort to expand into new 
markets and a strengthened distributi on 
network, Søren is opti misti c that 2012 will 
conti nue to be another year of growth for 
Marti n Professional in Asia. “With the way 
the economy is in the world at the moment, 
it is hard to set up some targets and achieve 
them,” he reasoned. “It is not only the world 
economy which has an eff ect. Asia has also 
been hit by some big natural disasters. In 
2011, there was the earthquake in Japan 
which ended up in a nuclear disaster. Japan 
is a big market and we did get hit a bit on 
sales, but it has been impressive to see how 
the Japanese people have tackled the crisis 
and tried to look forward. That was followed 
by a number of earthquakes in New Zealand 
and then Thailand got fl ooded. Furthermore, 
there was this fi nancial meltdown in Europe 
which aff ected all of us. In spite of this, we 
grew nearly 15% percent in Asia and Marti n 
Professional, in general, grew by more than 
20 percent. Unless the market goes belly up, 
I expect that we will grow by at least double 
digits in 2012,” he said confi dently.

www.marti n.com

IN PROFILE54





SPECIAL FEATURE56

Can LED completely replace
By James Bose

The move towards sustainability has seen 
more and more lighti ng manufacturers 
producing fi xtures using LED (Light Emitti  ng 
Diode) technology. The professional lighti ng 
market is currently fi lled with a myriad of 
LED lighti ng fi xtures for use on stage and for 
installati ons. As the use of LED technology 
in lighti ng becomes more widespread and 
lighti ng manufacturers conti nue to develop 
and refi ne the use of LED technology in lighti ng 
fi xtures, proponents of LED lighti ng have 
suggested that LED can one day eff ecti vely 
replace all traditi onal sources of lighti ng. 
Entertainment Technology Asia Magazine 
spoke with representati ves from top lighti ng 
companies to verify if this was realisti cally 
feasible.

The use of LED technology in lighti ng fi xtures 
has become more popular in recent years due 
to the the many advantages that it possesses 
over taditi onal sources of light such as halogen 
and high-intensity discharge lamps. Firstly, LED 
fi xtures consume a fracti on of the power of 
conventi onal fi xtures. This means that lighti ng 
designers can operate several LED fi xtures 
with one small power supply. Secondly, LED 
fi xtures produce less heat than fi xtures using 
traditi onal sources of light. This means that 
LED fi xtures are preferred in situati ons such as 
lighti ng ice sculptures.

Another advantage that LED fi xtures possess 
over conventi onal fi xtures is that they tend 
to be lighter and thus more portable than 
conventi onal fi xtures due to the hardware that 
they are packaged in, which is usually lighter 

than conventi onal fi xtures. Furthermore, LED 
lighti ng fi xtures can be made in small, discreet 
packages which suit applicati ons where 
size and brightness are important such as 
exhibiti ons stands.

In additi on, LED fi xtures usually contain a 
number of diff erent coloured LEDs. Diff erent 
light output colours can be achieved by 
adjusti ng the intensity of each LED colour 
group. This is not possible with conventi onal 
lighti ng fi xtures. Finally, LED fi xtures tend 
to have a longer service life relati ve to 
conventi onal fi xtures saving the user money 
on replacement lamps.

Conversely, LED fi xtures sti ll possess 
some disadvantages when compared to 
conventi onal fi xtures. Although LED fi xtures 
are getti  ng brighter and brighter as LED 
technology improves over ti me, they are 
generally less bright than fi xtures using 
discharge lamps. 

One of the proponents of LED technology 
among lighti ng manufacturers is Robe Lighti ng. 
The company has been focusing over the last 
three years on the environment and all their 
products are designed to fi t that philosophy. 
The company has also come up with a major 
‘green’ initi ati ve: ‘Think of the Future – 
Consider Nature’. This underlines its conti nual 
dedicati on to producing genuinely more 
sustainable and ‘greener’ lighti ng fi xtures 
which consume signifi cantly less power than 
conventi onal light sources, take up less truck 
space and are quicker and simpler to rig - 

without compromising on brightness, features 
or functi onality. 

Robe CEO Josef Valchar is a fi rm believer in 
the virtues of LED technology. “We are in the 
lighti ng business so we use LED lights in all our 
installati ons,” he said. “Our lighti ng fi xtures 
are ‘green’ because they consume less power 
and we also try to make them as small as 
possible. A smaller fi xture will require fewer 
parts so we save energy again by producing 
fewer parts for our fi xtures. A smaller fi xture 
will also have a smaller carbon footprint.”

However, there are some people in the 
industry who are skepti cal if LED technology 
can completely replace discharge lamps 
currently. Søren Storm, Managing Director 
of Marti n Professional Singapore, thinks 
that manufacturers will sti ll have to produce 
conventi onal fi xtures for the ti me being 
because, currently, LED fi xtures cannot 
perform certain functi ons as well as fi xtures 
with discharge lamps. “We are going to come 
out with some new discharge products in 2012 
because, at present, there are some features 
that you can’t do with LED that you have to do 
with discharge lamps.”

When it comes to selling lighti ng fi xtures, 
Søren thinks that you can’t force a product 
on the consumer. The market will dictate 
the kind of products that it wants and 
lighti ng manufacturers have to listen to the 
consumer and produce those products. 
“Japan experienced a massive disaster in 2011 
and the country suff ered from a shortage of 

Josef Valchar is a fi rm believer in the virtues of LED lighti ng
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power. We sold a lot of LED fi xtures there 
in a very short ti me because people there 
needed to conserve power. Those companies 
selling high-powered fi xtures using discharge 
lamps couldn’t sell their fi xtures because they 
consumed too much power. The market will 
tell you what it wants.”

Another person who thinks that LED cannot 
completely replace discharge lamps is Luci 
della Ribalta (LDR) Co-Founder Fabiano 
Besio. Although he recognises the benefi ts 
of LED, Besio thinks that a combinati on of 
discharge lamps and LED is the answer. “At 

present, all the manufacturers are focusing 
their att enti on on LED technology. However, 
we at LDR constantly emphasise that LED is 
not the soluti on for all applicati ons. The right 
light source in the right place is the secret. The 
right mix of tungsten-halogen discharge and 
LED will help to provide the perfect soluti on 
for the market. This is not an opinion. This is a 
fact and it is backed up by opti cs and physics.” 

With the way that LED technology is 
progressing, one cannot help but feel that 
eventually lighti ng manufacturers will fi nd a 
way to overcome the disadvantages of using 

Søren Storm thinks that manufacturers will sti ll have to produce conventi onal fi xtures for the ti me being because, at present, LED fi xtures cannot perform certain 
functi ons as well as fi xtures using discharge lamps

Fabiano Besio is convinced that the right mix of tungsten-halogen and LED will help to provide the perfect soluti on for the market

LED technology and LED fi xtures will be able 
to perform all the functi ons of conventi onal 
fi xtures. Although there are many skepti cs 
who think that LED technology will never 
replace discharge lamps, and they may be 
correct, they have to recognise that the 
benefi ts of using LED fi xtures, especially 
pertaining to the environment, completely 
outweigh the disadvantages. Whether or not 
LED can completely replace discharge lamps 
as a lighti ng source is an issue that can only be 
resolved over the course of ti me.

traditional sources of light?
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PALM EXPO China 2012 set for milestone year
With an impressive track record, new 
highlights to att ract visitors and a new modern 
venue, PALM EXPO China 2012 looks set for 
yet another successful year. The exhibiti on, 
which will be held from 24 – 27 May 2012, has 
been relocated to the New China Internati onal 
Exhibiti on Centre in Beijing. 

The new venue, with more than 200,000 
sqm of exhibiti ng space and off ering world 
class faciliti es, provides the ideal stage to 
accommodate the expected expansion of 
the show. The venue is the most advanced 
exhibiti on hall in China, meeti ng internati onal 
standards and requirements. 

“We are very excited and confi dent that the 
new venue will be able to address and meet 
the growing demands of our exhibitors and 
visitors. With more than 80% of our exhibitors 
returning in 2012, and majority of them 
expanding their booth sizes, we are delighted 
to be at the new venue which promises room 
for expansion and modern faciliti es to host 
all our acti viti es, seminars and workshops,” 
commented Ms. Juri Tan, Exhibiti ons Director, 
IIR Exhibiti ons Pte Ltd. 

The new venue is closer to the airport and 
is accessible by all major modes of public 
transportati on. The China Internati onal 
Exhibiti on Centre subway stati on is located 
within a 5-minute walk from the venue and 
there are several internati onal hotel chains 

located in a 15-minute radius. Ample parking 
spaces are available to accommodate close to 
4,000 cars and buses, off ering convenience 
and capacity for a larger expected visitorship. 
Visitors getti  ng to the show can expect shutt le 
buses from the offi  cial hotels, to provide easy 
access and convenience.

Visitors to PALM EXPO China 2012 can 
expect to connect with over 1,700 exhibiti ng 
companies and brands from 35 countries. 
There will be a host of acti viti es taking place 
together with the main exhibiti on. Visitors 
can keep abreast of the latest trends by 
att ending the industry-related conferences 
at the exhibiti on. Some of the highlights 
include the 7th contest between Beta Three 
Electric Guitars and Bands, the 10th China 
Internati onal Entertainment Technology 
Summit and the 46th Nati onal Entertainment 
Equipment, Technology, Informati on Exchange 
and Trade Fair.

A host of exhibitor seminars are lined up 
as well. The seminars provide an excellent 
opportunity for visitors to keep themselves 
abreast with the latest products and soluti ons 
and also aligned with industry best practi ces. 
Visitors can speak to the sales representati ves 
from the respecti ve brands and also enquire 
about the product specifi cati ons from the 
experts who will be available onsite. There 
will be experts from the industry making 
presentati ons at the technology seminars.

To further encourage internati onal visitors and 
exhibitors to the show, there are numerous 
catering outlets staggered within the 
exhibiti on halls with Internati onal favourites 
like Subway, McDonald’s and Starbucks, and 
a spread of local cuisine to sati sfy even the 
most discerning palate. Exhibitors wanti ng 
to host their own private functi ons will also 
be spoilt for choice with over 60 restaurants 
located within a 5-kilometres radius from the 
fairgrounds. 

With all the right ingredients for success 
enhanced by a modern new home, PALM 
EXPO China 2012 promises to be a fruitf ul 
experience for visitors to the show as well as 
companies venturing into the China market. 

www.palmexpo.net
www.iirx.com.sg

Entertainment & Technology Summit





The Gaya Theatre in Seoul recently hosted 
an amazing hologram performance called 
VR BreakOut. Zenex Wave, a Korean design 
and producti on company, used Medialon 
Manager Show and Media Control Soft ware 
with an iPad to control the enti re show. The 
audience were able to enjoy and experience a 
3D world of virtual reality on stage. 

VR BreakOut is a musical and dance story 
about prisoners who lead a routi ne life, 
isolated from the outside world, and dream of 
freedom through a mysterious Bi-guep (a book 
with supernatural power), which happens to 
fall from the sky.

In VR BreakOut - selected for the 2010 Virtual 
Reality Content Support Project of Korea 
Creati ve Content Agency (KOCCA) - Zenex 
Wave applies a hologram to a commercial 
stage for the fi rst ti me in Korea, realising 
virtual reality on the stage by combining 
technologies like 3D projecti on mapping, 
interacti ve sound and state-of-the-art show 
control.

During a free-style performance of the actors 
following the main story of the producti on, 
the sound interacti ve technique was shining 
through. While the brilliant beat box sound 
was made by Gundog, the hologram car in the 
background fl ew or rotated in the sky in real-
ti me.

Medialon controls hologram performance from iPad 
South Korea

For the hologram, 3D projecti on mapping 
and interacti ve sound, Zenex Wave used 
various equipment and systems such as 
Dataton Watchout media players and 5 video 
projectors fi t with shutt ers to block light from 
the projectors. A single operator controlled 
the whole system eff ecti vely from an iPad. The 
enti re audio, video and lighti ng was controlled 
and synchronised by Medialon Manager Show 
Control soft ware. 

“We made the performance perfect by using a 
show control system so that a single operator 
could control these systems eff ecti vely from 
the video console,” declared Sin Kim Ji Hun 
from Zenex Wave. The video cue menu and the 
projector control menu were automati cally 
converted according to the rotati on of the 
iPad, allowing a more effi  cient and easier 
control panel.

For the hologram, videos come from two 
projectors installed at the top behind the stage 
set, and was refl ected on the mat screen on 
the fl oor and then projected on the foil screen 
(opti cal fi lm) mounted at a 45 degree angle. 
The audience was amazed with VR BreakOut 
during the 3-month theatrical performance at 
the Gaya Theater.

www.zenex.co.kr 
www.medialon.com
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A conventi onal TV theatre at the home of 
Singapore’s leading broadcaster, MediaCorp, 
was looking for a slightly unconventi onal 
sound system. “MediaCorp’s audio team 
headed by Mr Sherman Lee (Senior Manager, 
Sound), stated very clearly from the start the 
objecti ves they would like to achieve,” Kenny 
Chng of d&b audiotechnik S.E. Asia explained. 
“The TV theatre is capable of housing an 
audience of eight hundred. The team’s desire 
was for a more direct frontal coverage from 
a front of house PA as compared to the pre-
existi ng ‘top down’ dispersion.” 

“The shows held in the TV theatre cover an 
enormous range - music competi ti ons, prime 
ti me entertainment variety shows and festi val 
celebrati ons,” Chng said. “Plus the majority 
of shows are presented in four languages - 
English, Chinese, Malay and Tamil.” 

“Mr Sherman Lee approached several 
vendors including d&b audiotechnik S.E. Asia 
Pte Ltd to discuss their plans in late 2010,” 
conti nued Chng. “We presented them with 
two demo systems; d&b audiotechnik T10 
loudspeakers with ground stacked Q-SUBs 
and as an alternati ve, Q10s also with ground 
stacked Q-SUBs. They had the opportunity to 
conduct live listening tests over a number of 
shows. The studio’s principal sound man Peter 
Tan worked alongside Mr Sherman Lee during 
these tests. 

“Aft er listening to the d&b Q and T-Series 
systems which were demonstrated in the 
studio several ti mes, we found the Q-Series 
system design proposed by Kenny Chng fi tt ed 
our specifi c needs,” said Peter Tan. “Putti  ng a 
‘front on’ rather than an ‘overhead’ PA system 
into a studio demands very precise positi oning 
and excellent patt ern control behaviour across 
the full frequency range. Delivery also needed 
to be at sound levels remarkably higher than 
is usual in a TV studio. All of these things have 
been achieved without compromising the 
broadcast sound so we are very pleased.” 

MediaCorp chooses d&b audiotechnik PR Spots light 
up Barzan Stone 
Laying Ceremony

Singapore Qatar

“From the events where we set up our 
demo PA systems, we were able to build 
a more permanent system design that 
addressed the TV theatre’s applicati ons 
as well as the audio engineer’s concerns 
such as coverage and SPL,” Chng said. 
The installed system comprises of the 
installati on versions of the Q-Series 
loudspeakers, namely Qi10s left  and right, 
with a Qi10 centre array as well as Qi10s 
for left  and right fi lls. The studio out fi lls are 
Qi7 whilst the Qi-SUBs are fl oor standing. 
The whole system is driven by d&b D12 
amplifi ers and confi gured (wirelessly) 
using the d&b R70 Ethernet to CAN 
interface. 

The studio received a full technical 
makeover during this period, the principal 
contract being the responsibility of 
Electronics and Engineering (E&E) Pte 
Ltd who physically installed the PA with 
Soon Chee Boon being the supervising 
engineer. Kenny Chng and his team from 
d&b audiotechnik S.E. Asia defi ned the 
loudspeaker confi gurati on and signal 
routi ng and completed the tuning and 
commissioning in September 2011. 
 
“MediaCorp has upgraded its sound system 
in this TV theatre to a d&b sound system 
that delivers an ‘in-studio’ experience to 
the audience, similar to that of a theatre 
or concert hall, yet without interfering with 
the capture of the sound for TV broadcast. 
That requires a delicate balance which was 
achieved through the great cooperati on 
between the broadcaster’s Producti on 
Resource team and the teams from d&b 
audiotechnik S.E. Asia and E&E,” concluded 
Sherman Lee. 

www.dbaudio.com 
www.mediacorp.sg
www.enepl.com.sg

Fixtures from across PR Lighti ng’s discharge 
and LED range of moving heads were deployed 
by TechnoPro, their distributors in the Gulf 
regions, for the recent Barzan Gas Project 
Stone Laying Ceremony at the Doha Sheraton 
Hotel. 

The Barzan Gas Project’s goal is to provide 
suffi  cient gas to the State of Qatar’s domesti c 
market to meet the country’s growing need 
for cleaner natural gas well into the future, 
and the event was att ended by His Highness 
the Heir Apparent Sheikh Tamim bin Hamad 
Al Thani.

TechnoPro, a Dubai based technical producti on 
company with a branch in Qatar, provided the 
PR Lighti ng equipment along with a Meyer 
Sound PA system.

Suspended from the truss were six each of 
the Chinese manufacturer’s XL1200 Spot and 
Wash lights and 12 each of the XL700 spot 
and wash. These were complemented by 12 
of the powerful Beam 300s, off ering three 
beam angle opti ons and 24 x XLED590s, with 
each head containing 90 powerful LED lights. 
This ensured that the set was lit dynamically 
throughout for the assembled guests.

www.pr-lighti ng.com
www.technopro.me
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Yio Chu Kang Secondary School (YCKSS) is one 
of the fi rst schools in Singapore to acti vely 
encourage its students to be involved in the 
performing arts. To facilitate this goal, the 
school required a well-equipped performing 
arts theatre to cater to its culture-centric 
teaching syllabus. The school invited Synergy 
AVL to propose a new comprehensive lighti ng 
system to enable the school auditorium to suit 
its new purpose. 

Over the last few years, Synergy AVL has built 
an impressive track record of successfully 
delivering high-quality lighti ng soluti ons to 
many schools in Singapore. For this project, 
Synergy’s design team worked very closely 
with the school to design a system that 
would not only fulfi ll the school’s current 
requirements but also cater to possible 

Synergy AVL lights up Yio Chu Kang Secondary School Auditorium
Singapore

The school auditorium has three Canto F1200 follow spots

future needs. Synergy was keen to convert 
all of the client’s concepts and ideas to 
reality. However, the proposal for the lighti ng 
system had to incorporate two key factors - 
ease of understanding the system and user-
friendliness. 

Synergy proposed a system using Luci della 
Ribalta (LDR) stage luminaires designed 
and made in Italy. The initi al generic lighti ng 
installed in the auditorium totaled 33 LDR 
fi xtures, the models being the suono 20°/40° 
and nota 18/36 double-condenser opti c 
profi le spot fi xtures, and also F1200 fresnel 
fi xtures. Well known for its clean, crisp 
gobo projecti on, the nota 18/36 features 
a 18°-36° zoom focus, and a cranked fork 
to accommodate acute over-stage rigging 
angles. On the other hand, suono 20/40 is 

designed for shorter throws with its focus 
opti cal system providing crisp gobo projecti on 
and a brilliant fl at beam between 10°-48°. 
The nota F1200 fresnel is an easy to use and 
easy to maintain spot light, especially when it 
comes to lamp replacement. The light source 
used in the nota and suono luminaires is the 
single-ended Philips Halogen Lamp, which 
cost much less compared to other brands of 
profi les using lamps with refl ector design thus 
lowering the luminaire’s maintenance costs. 
Facing the stage is a single Canto F1200 follow 
spot designed for use with either a MSR or 
MSD source. It is well known for its long range 
capability. 

Clearly impressed with the performance of 
the new lighti ng system, the school was eager 
to further enhance their current system with 
a second phase proposal. This ti me around, 
Synergy, being very familiar with the existi ng 
system decided on increasing the generics 
with four more nota F1200 fresnels and 
another two more Canto F1200 follow spots. 
However, Synergy also decided to introduce 
an animated element onto the stage, and this 
was achieved by installing Acme iMove 575SP 
and DigiVideo Spot moving head projectors 
into the scheme.
 
Since it was crucial that every component in 
the system performed at a high level, Synergy 
chose to use KLOTZ Cables for the lighti ng 
control desk and spotlights. Overall control 
and programming of the new lighti ng system 
is from a Daslight Virtual Controller.

Synergy AVL : www.synergyavl.com
LDR : www.ldr.it
ACME Eff ects : www.acme.com.cn 
DASLIGHT : www.daslight.com
MACOSTAR : www.macostar.com
PHILIPS : www.lighti ng.philips.com.sg
KLOTZ Cables : www.klotz-ais.com

LDR suono 20°/40° double-condenser opti c 
profi le spots

LDR fi xtures installed in school auditorium
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Optocore boosts functi onality for world-class opera house
Oman

Occupying an eight hectare site, the 
magnifi cent new Royal Opera House Muscat 
(ROHM), built at the behest of Sultan Qaboos 
Bin Said, was offi  cially opened in October 2011. 
The complex, consisti ng of a concert theatre, 
auditorium, formal landscaped gardens, 
cultural market with retail outlets and luxury 
restaurants, is an arts centre for musical, 
theatrical and operati c producti ons, and has 
been designed to refl ect contemporary Omani 
architecture. Despite being classifi ed as an 
Opera House, the main performance space 
converts from a theatre setti  ng into a world 
class concert and organ recital hall.

The technical infrastructure of ROHM has now 
been further boosted with the delivery of an 
Optocore opti cal fi bre network system which 
will enhance connecti vity and route signals to 
the many diff erent performance spaces within 
the complex. At the same ti me, a MADI bridge 
will enable recording from the proposed 
Capture/Producti on suite whilst using 
Optocore converters to link with a Midas XL8 
front-of-house mixing console.

In proposing the Optocore design, Bruno 
Silva, one of ROHM’s Deputy Sound and 
Broadcast Managers (formerly a manager 
at Kings Place in London), sourced the 20 
Optocore components for the network from 
long-standing UK Optocore specialists, HD 
Pro Audio. Silva is one of three resident sound 
engineers who joined the project in September 
2010. The remainder of the team comprises 
Head of Sound and Broadcast, Collin Chivers 
(formerly a manager at the Royal Opera House 
Covent Garden) and Joint Deputy Manager 
of Sound and Broadcast, Mike Compton 
(formerly a senior sound engineer at the Royal 
Shakespeare Company, Stratf ord upon Avon). 

Working with the consultants, they modifi ed 
some of the specifi cati ons, adding additi onal 

Photo by M. Al Zubair

equipment including the Optocore network. 
“We knew this would boost the sound and 
video comms connecti vity via analogue, 
opti cal, video and Ethernet patches,” stated 
Silva.

In additi on to the main confi gurable 
auditorium, the Optocore network extends 
coverage to the smaller 80-seat studio theatre, 
the terrace on the roof of the building, the 
front of house foyer spaces and to the large 
outside marbled space (‘Maidan’).

Headroom has been built into the system 
so that the Pro Tools capture suite, with a 
proposed Lawo mc90 desk and video gallery, 
can eventually be connected to the Optocore 
network, without the need for an additi onal 
stagebox. The network can also be arranged 
to provide multi -tracking to OB’s.

The newly commissioned Optocore soluti on 
provides the house with a fl exible input and 
return system. At the hub is a DD32R-FX in 
the main theatre comms room, off ering 32 
AES ports with SANE and Ethernet. Providing 
a much more energy effi  cient opti on than 
its predecessor (the DD32E) the SANE port 
has allowed the ROHM team to be highly 
creati ve, adding analogue channels, Ethernet 
and MADI-based CAT5 connecti vity to the 
network.

The DD32R-FX interfaces with the new X6R-TP 
(8MI/8LO) converter and Optocore DD2FR-FX, 
providing MADI ports, linked to Klark Teknik 
DN9650 processors and to the two Midas XL8 
FOH consoles via a RME MADI bridge.

The two main stage racks off er 48 channels, 
so that one or both racks can be deployed for 
the orchestra or split across other areas of the 
building.

The racks consist of four further X6R-FX and 
CAT5-linked X6R-TP modules, (variously 
confi gured 16MI and 8MI/8LO), before 
outputti  ng to a further X6R-TP (16MI) and X6R-
FX (8MI/8LO) on the Terrace stage, connected 
via an Optocore DD4MR-FX and LX4B FOH 
network converter, with 48 outputs and 16 
inputs at FOH.

Also linked into the digital architecture 
are the Foyer/Porch, via an additi onal X6R 
FX (8MI/8LO), and three rack modules in 
the Studio Theatre — comprising X6R-TP’s 
(confi gured 16MI) and X6R FX (8MI/8LO).

“The whole idea behind Optocore is to enable 
us to relay audio and record across the stage 
areas,” said Silva. “For instance, if we need 
to put a band into the second theatre we 
can use the Optocore to connect the multi -
channels to the FOH Midas desk using the 
local Optocore preamps and to also split the 
feeds simultaneously to the Capture suite and 
Lawo mc90 desk, deploying the MADI stream 
of the DD2FR-FX interface.”

Having Optocore running across the building 
provides all kinds of possibiliti es, he says. “We 
can link the signals and relay from area to 
area, using all available pro audio standards 
including AES/EBU and MADI.”

The design of the ROHM was a collaborati on 
between a UK-based design team, including 
Acousti c Dimensions and architects WATG, 
working with the in-house interior designers 
and the client (The Royal Court of Aff airs 
Oman). 

At the same ti me, one major feat, achieved 
in conjuncti on with the consultants, Theatre 
Projects, was the making of the main stage 
and auditorium reconfi gurable — adjusti ng 
the acousti c space to produce a beauti ful 
sounding seamless concert space.
 
www.optocore.com

The Concert Theatre (Photo by M. Al Zubair)



Tannoy system for Game of Legends sports bar

Zion School benefi ts from Symetrix Jupiter 8

India

Indonesia

INSTALL64

Game of Legends (GOL), a brand new sports 
bar located in City Square Mall, Rajouri 
Garden, New Delhi, has been given a state-of-
the-art Tannoy sound system by install experts 
Audio Jewellers.

Design consultants and AV contractors Shiti j 
Harnwal and Narinder Pal Singh from Audio 
Jewellers worked very closely with architect 
Luvpreet Singh to produce an excellent 
sounding venue without compromising the 
aestheti cs of the sports bar.

Working with a strict budget and keeping 
in mind the extensive requirements of an 
integrated system, Audio Jewellers specifi ed a 
complete soluti on that delivered on all counts, 
turning to the outstanding acousti c abiliti es 
of Tannoy’s new VX Series in one of the fi rst 
installati ons of its kind in the region.

The system comprised two Tannoy VX 12 
high performance loudspeakers, eight Di5 
ultra compact loudspeakers, and six Tannoy 
Mercury compact stand-mount loudspeakers. 
These were supplemented by four VS Series 
subwoofers, two VS 15BPs and two VS 10BPs. 
The Di5’s have been distributed evenly to 
provide an overall coverage, but blend into 
the décor due to discreet installati on. The 
system is powered using Crown amplifi cati on.

There are three personal digital recorder 
secti ons with separate audio and video 
opti ons at GOL. Audio Jewellers installed two 
Tannoy V1 loudspeakers per secti on plus 

Zion School recently completed constructi on 
of a brand new building in Makassar, South 
Sulawesi in Indonesia. The school serves over 
seven-hundred students from kindergarten 
through high school and uses state-of-the-art 
technology to connect with students and to 
prepare them for an increasingly technological 
world. An excellent case in point is the school’s 
750-seat multi -purpose auditorium. The 
auditorium is used for seminars, meeti ngs, 
graduati on ceremonies and performances. 
Symetrix distributor PT Gracia Auvindo 
supplied an adept, but cost-eff ecti ve Symetrix 
Jupiter 8 to handle all of the audio processing 
in the auditorium. Local dealer JK Sound in 
turn furnished the unit to the school, and both 
companies helped to install it.

“The processing power of the Symetrix Jupiter 
is substanti al, yet it’s easy to set-up and very 
aff ordable,” said Hendra Halim, technical 
manager with PT Gracia Auvindo. “At the 
Zion School auditorium, just one Jupiter 8 
handles everything.” Coda Audio full-range 
loudspeakers and subwoofers powered by 
beefy Camco amplifi ers give the students at 
Zion School performance-inspiring fi delity and 
impact. Full stereo separati on heightens the 
excitement.

The school uses one of the Jupiter’s many 
apps, which creates a sound processing and 
mixing tool that is specifi c to the needs of 

Behringer Xenyx 502 analogue mixers. This 
off ered customers the opportunity to select 
their own audio source when located in one 
of these secti ons.

Audio Jewellers’ Narinder Pal Singh stated, 
“Game of Legends will always be a special 
project for us. This is the fi rst project under 
the formati on of Audio Jewellers, hence a lot 
of technical thinking went into making it a 
success. Using Tannoy gave us the confi dence 
and fl exibility we needed.”

Architect for the project, Luvpreet Singh, 
stated, “This project was very special as this 
part of Delhi had never witnessed something 
like it in the past. We are very impressed 
with what we have been able to achieve, in 
cooperati on with Audio Jewellers for the AV 
and the overall design of the place.”

www.tannoy.com

the auditorium. “The app gives us feedback 
fi ghters, parametric equalisati on and full 
loudspeaker management processing, among 
other modules,” said Halim. “Everything – 
from the output of the mixer to the monitors 
to the mains – is handled by the Jupiter 8. 
The speaker manager provides the crossover 
between the full-range boxes and the 
subwoofer. Moreover, the Jupiter 8 sounds 
fantasti c and the school doesn’t have to worry 
about feedback or unintelligible audio.”

In additi on to the Jupiter 8, a Symetrix Zone 
Mix 760 handles school-wide paging and 
background music. Six zones comprise the 
school and three strategically-located paging 
stati ons provide input. At each stati on, a wall-
mounted Symetrix ARC-XLR push-butt on XLR 
input with an att ached microphone allows 
for easy paging. The ARC-XLR’s four selector 
butt ons combine with an ARC-SW4’s four 

selector butt ons to direct pages to any or all of 
the building’s zones. Setti  ng up the Zone Mix 
760 to automati cally duck background music 
for pages proved straightf orward. QSC ceiling 
speakers and amplifi ers complete the school-
wide paging system.

“We’re very excited about Symetrix’ Jupiter, 
Integrator and Solus families of processors,” 
said Halim. “They provide a comprehensive 
and well thought out collecti on of soluti ons 
to every audio installati on challenge. The 
products are functi onal, reliable and great 
sounding. The installati on at Zion School went 
smoothly for us. It took just over a day to get 
everything in place and tuned to perfecti on. 
Aft er a brief training, the staff  at the school is 
totally comfortable operati ng it.”

www.symetrix.co
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Marti n Exterior 410™ at Auckland Internati onal Airport
New Zealand

At the heart of the new retail departures 
area at Auckland Internati onal Airport in 
New Zealand is Pou Manawa, a huge tree of 
architectural fabric onto which colour and 
traditi onal Maori designs are refl ected using 
Marti n Exterior 410™ wash lights and Marti n 
smartMAC™ image projecti ng moving heads. 

Ignite Architects developed the idea of a 
“heart” space – an interacti ve and engaging 
area that people could gravitate to – and, as 
much of the imagery symbolising what New 
Zealanders hold dear is focused on trees, the 
Pou Manawa was born. 

The Exterior 410s, an award-winning RGBW 
colour mixing fi xture with pre-mixed LEDs, 
provide a wash of colour across the canopy. It 
is an ideal luminaire for installati ons like Pou 
Manawa in which the projecti on distance is 
short. 

“We had an exhausti ve period of early testi ng 
to get the best fi xture for the projecti on,” 
said Chris McKenzie of Marti n distributor 
Kenderdine Electrical Ltd. “We had other 
colour changing fi xtures specifi ed but when 
the Exterior 410s became available we 
changed the specifi cati on to use them. The 
410s were the perfect soluti on for the wash 
units and whilst an indoor installati on, the 
passive cooling on the units was a major 
bonus.”

Working with the Exterior 410s are smartMACs, 
a bright profi le light and image projector with 
six indexable rotati ng gobos. The designs 
fl oat across the complex patt erned internal 
surface of the tree in a conti nuous 360-degree 
rotati on.

“The smartMAC won out for its long lamp 
life and low maintenance needs,” stated 
McKenzie. “We had a large area of south-
facing glass pouring light into the area and 
aft er treatment of the glass, the smartMAC 
was able to generate enough light to do the 
job successfully.”

Twenty-four smartMACs and a like number 
of Exterior 410s are used in the installati on, 
which runs 21 hours per day, 365 days per 
year. Programming was done on a Marti n 
Maxxyz PC™ and Marti n M1™ console with 
initi al design and renderings completed using 
the Marti n ShowDesigner™. All gobos are 
Apollo stock steel and glass or custom glass.

There are six main themes that are refl ected 
through the 36-minute cycle of Pou Manawa: 
Ocean, Flax, Fern, Night Sky, Sunrise/Sunset 
and Pohutakawa. The intricate designs were 
created by Kingi Gilbert and depict New 
Zealand carvings, nature and birds and relate 
to travel, fl ight, voyaging, movement across 
vast expanses, oceans, airways, guidance and 
hospitality. 

The project, a collaborati on between a 
number of players, won an excellence award 
in the 2011 New Zealand IES Nati onal Lighti ng 
Awards and has proved quite popular with 
travelers. 

Original Concept: 
Ignite Architects
Tree Projecti on Concept:    
Logan Brewer Design Ltd, Logan Brewer
Projecti on and Lighti ng Design:  
Kenderdine Electrical Ltd, Chris McKenzie
Projecti on & Image Rendering:  

Hi Lighti ng Ltd, Steve Renwick
Lighti ng Installati on:   
Kenderdine Electrical Ltd
Tree Structure Design & Constructi on: Fabric 
Structure Systems, Adrian Bosch
Projection Story & Image Concept:  T h e 
Greenroom, Michael Knapp, Khayt Hanarah
Original Image Artwork Design:   
Kingi Gilbert
Projection and Lighting Programming:  Steve 
Renwick & Glenn Stewart
Auckland Airport Ltd Project Manager: Duncan 
Stuart

Marti n equipment:
24 x Exterior 410™
24 x smartMAC™

www.marti n.com
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Chung Cheng Hall gets new audio system
Taiwan

The Chung-Cheng Hall at Internati onal Culture 
and Tourism Bureau in Miaoli County was 
completed in 1982 has a seati ng capacity of 
720. It is mainly used for the performance of 
local traditi onal operas and Chinese music 
concerts. Following its initi al redecorati on in 
2010, the hall was fi tt ed with a new audio 
system in 2011 designed and installed by 
Super Light Technology who opted for line 
arrays from Qube Audio. 

The new system’s FOH consists of 4 x QUBE 
QSA112 line arrays per side matched with 1 
x Qube QSA118S fl ying sub per side to get 
bett er sound fi eld uniformity. 2 x Qube Q110 
were used as the right/left  portal bridge front 
fi ll speakers. MC2 Audio power amplifi ers 
drove the enti re system. 

The quality of the sound in the hall has 
improved with the new system and the client is 
reportedly very sati sfi ed with the installati on.

www.fb t.it
www.qubeaudio.com

Main system
Qube QSA112 Line array main speakers 8 pcs

Qube QSA118S Line array subwoofers 2 pcs

Qube HSA210 Line array rigging frames 2 sets

Qube Q110 Front fi ll speakers 2 pcs

Qube FB110 U-bracket for front fi ll speaker 2 sets

MC2 Audio E45 power amplifi er 1 set

MC2 Audio T2000 power amplifi er 3 sets

MC2 Audio T1500 Power amplifi er 1 set

McCauley M408 System processor 1 set

LA Audio DBT Plus Dual channel 600 ohm output 
balancing interface 

1 pc

Intercom System
Clear-com KB701 (in V-box) Desk speaker stati on 1 pc

Clear-com RS601 Single channel beltpack 3 pcs

Clear-com CC95 Single-ear headset 3 pcs

Clear-com WP-2 Connector panel 3 pcs

Power sequence control
MCW PC3012A Main power sequence 2 pcs

MCW control panel

System cable
GEPCO 61801EZ Balanced audio cable 500M

GEPCO 1400 Speaker cable 1200M

GEPCO V5020 Wireless antenna cable 400M

GEPCO 6600 Two-pair audio cable for intercom 
system

300M



Clay Paky lights Singapore’s AVALON nightclub
Singapore

that club owners tended to opt for lower price 
moving lights made in China. “It is fantasti c 
to see Clay Paky lights installed in one of the 
most premier nightclubs in Singapore. It is 
becoming rare that people really appreciate 
high quality lighti ng eff ects especially in our 
region,” commented Yeo.

Aliff , the lighti ng engineer at Avalon superbly 
uti lises the Spot HPE 700’s wide array of gobos 
and strobe eff ects for the dance fl oor. The 
Spot HPE 700s are also the primary lighti ng for 
fashion shows and arti sts performing on the 
stage.

With twenty-four units installed, Avalon has 
the precedence of having the most number of 
Sharpy units installed in a club in the world. 
With its small footprint and lightweight 
frame, the Sharpy is a groundbreaking 189W 
moving beam light which produces a bright 
and perfectly parallel, laser-like beam with an 
incredible output of 59,760 lux at 20 meters 
(5,100 footcandles at 65 ft ). 

The Sharpy is undoubtedly Magendran’s 
favourite light. “I love the Sharpy not just for 
the output but also for its colours and speed. 
The beam is very sharp. The Sharpy is built for 
one specifi c purpose and it does it extremely 
well.”
 
Yeo initi ally had some concerns about the 
lighti ng request for the club. “When Billy came 
up with an idea to use the Sharpy in Avalon, 
we were worried that the intensity of the light 
output might be harmful if it is placed too low. 
Luckily the ceiling is high enough and now 
everyone is amazed with the lighti ng eff ects. 
I really want to thank Billy and his team for 
their bold ideas and the eff ort in creati ng the 
best club lighti ng in Singapore.” 

Response from the club’s guests has been 
positi ve. Magendran menti oned how arti sts 
and their managers, who didn’t know about 
the Sharpy, were blown away once they saw 
how the Sharpy’s beams moved. “They always 
request us to use only those lights,” said Aliff . 

With the fi rst phase of the club’s AV 
completed, Magendran has already started to 
plan for the second phase of the lighti ng. This 
could possibly include the next line of Clay 
Paky luminaires. “Clay Paky is not like many 
other brands who just want to sell, sell, sell. 
They want us to know and to understand their 
product fi rst before we buy it so that we can 
use it to its fullest potenti al,” Magendran said.

www.claypaky.it

The opening of Singapore’s AVALON nightclub 
has been hyped as the most highly anti cipated 
nightclub event in the region and fi tti  ngly 
boasts the largest installati on of Clay Paky 
Sharpy moving beam lights ever installed in a 
club.

Famously known for being a playground 
for celebriti es, AVALON is the brainchild of 
nightclub impresario Steve Adelman, a legend 
behind many of the most famous nightspots 
of the past two decades. The club occupies 
the top two levels of the fl oati ng South Crystal 
Pavilion - a multi -faceted glass edifi ce which 
forms part of the Marina Bay Sands complex. 
The Pavilion was designed by world-renowned 
architect Moshe Safdie. 

Setti  ng the internati onal standard for the “big” 
nightclub experience in Singapore and the 
surrounding region, Avalon, with its outwardly 
positi ve architecture, will undoubtedly be 
a unique additi on to the nightclub circuit 
as it encapsulates the iconic essence of its 
original Hollywood nightclub experience while 
enhanced by a disti nctly Singapore fl avour.

The full experience of the club embraces three 
ambiances: the fi rst level off ers a vibrant club 
lounge, a high octane dance environment 
and a performance stage, while upstairs is 
the sophisti cated VIP level where members 
will have an unobstructed view of the club’s 
many high profi le events such as top concert 
arti sts and internati onal DJs performing on 
the stage. The club’s internati onal reputati on, 
high profi le clientele, a custom made sound 

system, state-of-the-art eff ects lighti ng and 
an installed intelligent movable rig and hoist 
system - the fi rst such system in a Singapore 
nightclub - have crowned Avalon as the club in 
which to be seen. 

The interior of the club is surrounded by glass 
walls with a ceiling which is 15 meters high 
at the point. The enormous responsibility of 
overseeing the lighti ng, sound and AV design 
was entrusted to Snipe Media, a Singapore-
based design and consultancy company. Billy 
Magendran who helms Snipe Media, was 
called upon to come up with a soluti on for 
a multi -zone lighti ng scheme to be installed 
on the moving rig which is raised, lowered 
and ti lted throughout the night to generate 
the diff erent lighti ng angles required of the 
lighti ng design. 

The soluti on that Magendran decided upon 
was to have a full moving head design infused 
with 24 Clay Paky Sharpy, 18 Clay Paky Alpha 
Spot HPE 700, 4 Clay Paky Alpha Spot 300 and 
4 Clay Paky Alpha Beam 300 luminaires. LED 
washes were also installed in the rig to colour 
up the trusses. The programmed combinati on 
of the LED washes and the Clay Paky moving 
heads were choreographed to create a 
dynamic and ‘living’ lighti ng rig that would not 
only provide full coverage of the dance fl oor 
but also from the sides and backstage areas.

The Clay Paky units were supplied by Acousti c 
& Lighti ng System, the regional distributor 
for Clay Paky. Eugene Yeo, the Assistant Sales 
Manager at Acousti c & Lighti ng System knew 
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New Quest HPI-8i at Beirut’s latest hot spot
Lebanon

The team at Audiotec did a comparison 
between the original HPI-8 and the new HPI-8i 
in order to see how much improvement had 
been made. “Aft er we received the new HPI-
8i speakers, we set-up an A\B to compare the 
HPI-8 against the new model,” Choueiri said. 
“We could defi nitely hear an improvement in 
performance. We totally loved the power and 
clarity of the HPI-8i.”

Choueiri and his team assessed the installati on 
and decided a distributed speaker set-up 
would achieve the best result both in terms 
of even dispersion across the venue and 
minimising any spill to the outside areas or 
levels above the pub. “We chose the 8” HPI’s 

Quest’s Lebanon distributor Audiotec Group 
recently completed one of the more unique 
installati on projects in Beirut at a venue called 
Garcia’s Pub. Audiotec was the fi rst installer 
in the world to uti lise the new HPI-8i speaker 
systems. 

Ralph Choueiri, one of Audiotec’s senior 
partners, provided some insight on the 
installati on details. “This was a new 
installati on with a venue capacity of just over 
100 patrons. It was an old house in Beirut with 
the typical Lebanese architecture (early 20th 
century, high ceiling, big rooms) and located 
on the ground fl oor. It was transformed into 
a pub aft er extensive acousti cal treatment 
to the ceiling and the fl oor. One of the main 
challenges with the venue was the fact that 
there were residents sti ll living above the 
pub.”
 
The choice to go with Quest products was a 
simple decision for Choueiri and his team 
given their long history of using Quest in 
projects throughout Lebanon. “Our wide 
experience in Quest products tells us that 
the HPI series is the high end for sound 
performance. This parti cular client had some 
specifi c demands regarding the sound quality 
and with the considerable amount invested 
into the acousti cal treatment, he needed 
the best sound system. We originally off ered 
the HPI-8 but during negoti ati ons we were 
informed that the new model (HPI-8i) became 
available for shipping so we quickly amended 
our proposal.”

because of the pub dimensions and because 
we aimed for even distributi on. This is why 
we decided to install 16 speakers. The design 
was completed in coordinati on with Quest 
Engineering in Melbourne who provided great 
help when consulted.”

The fi nal design comprised of 16 x HPI-8i 
speakers driven by 4 x QA 2004 amplifi ers 
connected with 2 speakers per channel. The 
venue owners feedback according to Choueiri 
was extremely positi ve. “The owners were 
simply amazed!”

www.questaudio.net

INSTALL 69





LIVE 71

A walk in the park for PR Lighting
Over 100 fi xtures from PR Lighti ng were 
deployed recently at the Museum of Islamic 
Art (MIA) Park Inaugurati on in Doha. Situated 
alongside one of the most iconic buildings in 
the Qatari capital, the park off ers panoramic 
views of the city.

The offi  cial opening was marked with a 
ceremony and concert in the presence of HH 
the Emir of Qatar, Sheikh Hamad bin Khalifa Al 
Thani and included the launch of the world-
class sculpture ‘7’, by internati onal arti st 
Richard Serra. This 24-meter high creati on is 
the fi rst work of art produced by Serra to be 
displayed in the Arab region. The ceremony 
was also att ended by a number of Their 
Excellencies sheikhs, ministers and Heads of 
Diplomati c Missions accredited to Qatar. 

A temporary concert shell housed musicians 
from the Qatar Philharmonic Orchestra who 
performed Hughes de Courson’s ‘The Magic 
Lutes’ and prior to that, a dramati c light show 
heralded the presentati on, with guests seated 
facing Doha Bay and scenic views of the city’s 
skyline. 

Dubai-based technical producti on company 
TechnoPro, with a branch in Qatar, provided 
the Litec Alusfera Dome Structure, PR 
Lighti ng equipment and Meyer Sound sound 
reinforcement for the event

The event itself was organised by Auditoire, 
a well-known French event management 
company in the region. The lighti ng, which 
was designed and directed by Alexandre 
Lebrun, incorporated 32 x PR XL1200 Wash, 
24 x PR XL1200 Spot, 32 x PR XLED 590, along 
with two PR Mega Color 4000 architectural 
features and 24 x PR Pro Par 600w stage 
luminaires.

The opening of the park was ti med to precede 
Qatar’s Nati onal Day, with the purpose of 
att racti ng the att enti on of the local audience 
and visitors through a variety of cultural 
acti viti es and exhibiti ons, as well as to keep 
pace with the urban development witnessed 
by the state.

www.pr-lighti ng.com The Litec Alusfera Dome Structure



When scheduling confl icts prevented 
renowned US lighti ng designer, Don Holder, 
from travelling to Australia to re-create his 
intricate design for The State Opera of South 
Australia’s producti on of Moby Dick he quickly 
called on long ti me friend and associate Gavan 
Swift  to oversee the process. One of Australia’s 
most respected lighti ng designers, Gavan 
fi rst worked with Holder on the Australian 
producti on of Disney’s ‘The Lion King’ and 
later spent some ti me with Don in New York 
as part his Mike Walsh Fellowship while he lit 
‘A Streetcar Named Desire’.

Jake Heggie’s opera ‘Moby Dick’ was 
originally commissioned by the Dallas Opera 
to commemorate their inaugural season in 
the Winspear Opera House in Dallas and 
consequently the producti on was fi rst plott ed 
on the house’s new ETC EOS console. To make 
the transiti on as easy as possible, the logical 
step was to use an EOS to re-create the show 
here. 
 
Adelaide Festi val Centre’s Head of Lighti ng, 
Chris Searle, saw this as the perfect opportunity 
to evaluate the EOS console under show 
conditi ons and asked Australian Distributor 
Jands whether an EOS console could be made 

available for the short season. Jands provided 
an EOS 4000 console from their demo stock 
and Jands Lighti ng Applicati on Engineer Eddie 
Welsh travelled down to Adelaide on short 
noti ce to spend just a few hours with Festi val 
Centre Programmer Nathan Luscombe, 
helping him navigate around the new board. 

Despite this being his fi rst EOS experience, 
Swift  found the EOS easy to work with. “I have 
done a lot of work with Strand 500 and ETC 
Obsession series consoles over the years and 
I found the command line syntax of the EOS to 
be very familiar and easy to work with. I could 
walk up to the console and get a channel up 
straight away. Given that this was the fi rst 
ti me that Nathan or I had done a show on the 
console, we were quite relieved to fi nd it so 
simple to work with.”

The show incorporated a complex rig including 
Alpha Beam 1500’s, VL1000’s, colour scrollers 
and the usual conventi onal array, all of which 
were handled easily by the powerful EOS 
soft ware. The EOS performed without a glitch 
throughout, helping Swift  to contribute to 
what one reviewer observed as ‘the amazing 
visual side of this producti on’. Aft er leaving 
Adelaide, Swift  looked forward to conti nuing 

ETC’s EOS proves itself a whale of a console
the EOS experience on his next project - the 
Sydney Theatre Company’s producti on of Joe 
Orton’s ‘Loot’ - in the EOS-equipped Drama 
Theatre at the Sydney Opera House. 

www.jands.com.au
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DiGiCo SD8 in Chinese producti on of ‘MAMMA MIA!’
Smash hit musical MAMMA MIA! has recently 
broken new ground as the fi rst Western 
musical to be performed in Mandarin with 
a Chinese cast. Aft er runs in Shanghai and 
Beijing, the show is currently playing in 
Guangzhou, with a DiGiCo SD8 at the helm.

Although Western musicals have previously 
toured China, this is the fi rst ti me that one 
has been performed by a local cast with a 
translated script. 

MAMMA MIA! in China is produced by United 
Asia Live Entertainment Co by arrangement 
with Judy Craymer, Richard East and Bjorn 
Ulvaeus for Litt lestar in associati on with 
Universal. Technically the approach for the 
audio was the same as it has been for all 
other recent producti ons of MAMMA MIA!, 
including using a DiGiCo SD8 mixing console. 
But a few hurdles had to be cleared regarding 
the supply of equipment. 

“Because of China’s import laws, we realised 
that it would be quite diffi  cult to get the 
equipment in and out of the country,” said the 
producti on’s associate sound designer Richard 
Brooker, who works closely with sound 
designer Bobby Aitken and has been involved 
in 21 diff erent producti ons of MAMMA MIA! 
around the world.

“This being the fi rst producti on of its kind 
in China, we did not know which Chinese 
producti on company had the skills to manage 
this producti on. We needed to be confi dent 
in the fi nished result, so the responsibility 
was placed on Seoul Sound. They have a lot 
of experience in this level of show as they 
have put on many internati onal producti ons 
in Korea.” 

With 13 principles, an ensemble and a six 
piece band, this producti on of MAMMA MIA! 
is classifi ed as a medium-sized musical, making 
the SD8 the ideal size for the producti on. But 
it wasn’t always that way. DiGiCo consoles 
have been involved in the show since the fi rst 
producti on transferred to the Prince of Wales 
theatre in London in 2004, where a DiGiCo 
D5T was originally specifi ed. However, the 
huge success of the producti on has led to 
it being technically redesigned to fi t on to a 
much smaller console. 

“Two years ago, a decision was taken to 
make the show more accessible to smaller 
territories and producers,” said Brooker. “To 

achieve this, it was redesigned from all angles, 
including sound, so that it now fi ts on to an 
SD8 perfectly.”

The producti on uses a total of 83 inputs and 
54 outputs, with 117 snapshots/scenes during 
the performance and much use being made of 
the SD8’s internal eff ects. 

“It is astonishing to think that it actually fi ts 
on to an SD8, but that says a lot more about 
the desk than anything else,” said Brooker. 
“The SD8 is designed for a certain market 
and really you wouldn’t think that market 
could encompass a producti on like MAMMA 
MIA!, which is a global success. It shows the 
versati lity and quality of the SD8.” 

As MAMMA MIA! Was being performed in 
China for the fi rst ti me, there was a sense of 
uncertainty but a truly internati onal sound 
team which included Dutch assistant sound 
designer Wibo Vermeulen, Belgian producti on 
sound engineer Raf Rutgeerts, Seoul Sound’s 
producti on sound engineer Hwang Kyun-
Cheol, Taiwanese sound operator Kevin Wang, 
Chinese technical producti on manager Wei 
Han Liao and producti on manager Simon 
Marlow, ensured that this producti on of 
MAMMA MIA! was of as high a standard as 
any previous version.

“For all of us, it has been a really exciti ng 
project to be part of,” said Brooker. “Inevitably 
it had its ups and downs but it is already very 
successful. Audiences are loving it - perhaps 
the most surprising thing to Western ears is 
that it sounds exactly like MAMMA MIA!, only 
in Mandarin! As China is such a huge country, 
there is the potenti al for it to tour for a long 
ti me yet.”

For Brooker, the SD8 is defi nitely a key part of 
that success.

“Having just done two shows on an SD7, 
which is an astonishing console, the core 
usability and audio quality is no diff erent,” he 
said. “That’s uncommon from a manufacturer. 
To me the slightly more budget consoles 
normally sound ‘more budget’. But, having 
used an SD9 as well, the quality conti nues the 
whole way through the range.”

www.digico.org
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No horsing around with JBL VerTec
The inaugural Equitana Sydney event was 
an extraordinary success with more than 
45,000 att endees over the four days. 
Sydney Showgrounds was turned into an 
equine paradise with over 300 horses, fi ve 
indoor demonstrati on arenas, two large 
outdoor competi ti on arenas, 200 educati on 
presentati ons and demonstrati ons, and 280 
trade stands at the exhibiti on.

The key venue, The Dome, was transformed 
into a beauti ful, 5,000 seat internati onal 
venue with concert lighti ng, sound and visuals 
supplied by Audio Visual Dynamics (AVB).

“The producti on challenges were enormous 
and the event could not have succeeded to the 
degree it did without a very skilled, dedicated 
and pati ent producti on crew,” commented 
Colleen Lethbridge, producti on and media 
manager for Equitana. “The AVD team worked 
with us from the beginning to develop The 
Dome venue, off ering advice and design ideas, 

so that we got the most from our budget. They 
also advised us on sound, lighti ng and vision 
requirements for the other indoor arenas, 
the outdoor competi ti on arenas and also the 
lecture theatres. And they got it right every 
ti me!”

The Dome uti lised a JBL VerTec PA system 
consisti ng of four centre hangs to cover each 

ETC on the Canning Stock Route

Yiwarra Kuju - Canning Stock Route, a 
landmark exhibiti on celebrati ng the lives 
and stories of Western Desert Aboriginal 
people, was held in the Perth Conventi on and 
Exhibiti on Centre in October 2011 especially 
for the Commonwealth Heads of Government 
Meeti ng (CHOGM). The exhibiti on explored 
the impact of the 1750km stock route on 
Aboriginal people, through an exciti ng and 
innovati ve blend of contemporary art, oral 
history, photography, fi lm and interacti ve 
multi media.

Clift on’s Perth was engaged to supply 
the overhead rigging and lighti ng for the 
exhibiti on which prompted them to purchase 
seventy-two ETC Source Four Juniors which 
allow maximum fi eld-angle fl exibility. “We 
chose the ETC Source Four Juniors mainly 
for their zoom capability,” commented Ed 
Matt hews, managing director of Clift on’s 
Perth. “Plus they are a good compact size and 
sell at a reasonable price. They certainly are 

quadrant. Each hang consisted of one V2-
4882 sub, three 4888 top boxes and three 
4886 boxes as under hang. Dave Rees from 
Deluxe Audio operated the audio for the event 
commenti ng that the VerTec system sounded 
great and provided excellent coverage.

www.jands.com.au
www.jblpro.com

the benchmark light in that category. Their 
zoom capability was very useful as every piece 
of art in the exhibiti on was a diff erent size 
and shape. We really needed the fl exibility in 
the zoom and focus to be able to cut-in and 
shutt er-in each picture. Every picture had to 
be shutt ered at the sides, top and bott om. The 
Source Four Junior was ideal for that. You get 
the functi on of shutt ering so you can get nice 
hard edges and it also has a very big zoom 
so you can hit a picture that is very small or 
very large. It’s great to have one light that can 
cover all of that.”

Ed reports that he has received some fantasti c 
comments on the lighti ng of the exhibiti on 
with a representati ve of the Nati onal Museum 
of Australia commenti ng that it was one of 
the best lit exhibiti ons she had ever seen. 
“The people from the Perth art gallery were 
very impressed and said the lighti ng was 
awesome,” added Ed. The exhibiti on also 
uti lised some of Clift on’s existi ng ETC stock 
including eight ETC Source Four 15º-30º 
Zooms and eight ETC PARNels.

www.etcconnect.com
www.jands.com.au
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Tikki Taane fi res up the crowd

Robe LEDWash 600s at the New Zealand Music Awards
Leading New Zealand lighti ng designer 
Ben Cooper uti lised 24 Robe ROBIN 600 
LEDWash moving light fi xtures – amongst 
others – for the 2011 Vodafone New 
Zealand Music Awards (VNZMAs), which 
honoured the very best of established and 
emerging talent in New Zealand spanning a 
diversity of genres.

The high profi le event – produced by J and 
A Producti ons for the Recording Industry 
Associati on of New Zealand (RIANZ) - was 
staged in the Vector Arena in Auckland. It 
is the largest and highest profi le awards 
show in the country. This 46th editi on of 
the VNZMAs featured live performances 
from a host of stars including Brooke Fraser, 
The Naked and Famous, Ladi6, Six60, Tiki 
Taane, Avalanche City and legendary Kiwi 
band Supergroove. It was telecast live on 
nati onal Channel FOUR. 

Cooper was lighti ng it for the second year, 
bringing a fresh and innovati ve style to the 
visuality, with all the lighti ng equipment 
supplied by Auckland based rental 
company, Spot-Light Systems Limited. 
Cooper is also the owner of Spot-Light 
Systems, which specialises in supplying 
internati onal music tours and events 
and has a long history of involvement in 
the local music scene. The company has 
actually been involved with the lighti ng 
and/or design of the VNZMAs event for 
nearly two decades!

This year’s set, designed by Robin Rawstone, 
contained multi ple video elements and LED 
screen surfaces, which were raised off  the 
ground to allow arti st entrances / exits and 
rolling risers to be pushed on and off stage 
at the back for quick changeovers. Cooper, 

Rawstone and producti on manager Peter 
Grumley worked closely to evolve a unique, 
interesti ng aestheti c for the fast paced show, 
and to ensure that all the lighti ng, set and 
digital scenic elements worked in harmony.

chance to use them at the Awards. “I like 
trying out new and exciti ng technology, so 
this was the perfect chance,” he explained, 
emphasising that lights positi oned in the 
‘back-of-camera’ were absolutely crucial. 
He needed fi xtures with real power, punch 
and impact to fulfi l the role ... hence 
choosing the LEDWash 600s. 

“They were awesome!!” he declared. 
“They were extremely bright and delivered 
exactly what was required.” He added that 
as the LEDWash 600s were a new product in 
Spot-Light’s inventory, they were all sti ll at 
the start of their creati ve learning curves, a 
process in which he and his staff  were very 
much looking forward to engaging.

The LEDWashes and the rest of the lights 
for the 2011 VNZMAs were controlled via 
three Avolites Pearls running Expert Titan 
soft ware and the latest Touch Screen 
Wings, and the show was programmed 
and run by Cooper and Chris Browne. Spot-
Light’s LEDWashes are also out on two 
Coca Cola ‘Christmas In The Park’ shows, 
which will have a combined audience of 
approximately 250,000 and were shown 
on nati onal TV during December 2011.

www.robe.cz

A guitarist from six60 plays an enchanti ng tune

The LEDWashes were specifi cally positi oned 
to provide back and ‘black hole’ fi llers beneath 
the LED screens for certain camera shots. The 
fi xtures were confi gured in 37-channel mode 
with all the LEDs individually addressed, 
allowing the creati on of lots of funky and 
kaleidoscopic patt erns on the rings – one of 
the special features of Robe’s LEDWash series. 
This is brilliant for eye and camera candy 
eff ects. 

The LEDWashes are a relati vely new editi on 
to Spot-Light’s rental stock. The fi rst batch 
was purchased in May 2011, and that was 
followed up by more just prior to the event, as 
they were pleased with the performance and 
scope of the units. The Robes were supplied 
by Robe’s very proacti ve Australia / New 
Zealand distributor, ULA.

Cooper had used LEDWashes only once before 
at a charity gig in a hotel ballroom for front 
light. However, this was enough for him to 
realise their potenti al! He jumped at the The Naked and Famous electrify the audience
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MAC Aura™ magic in Phuket
Palle Palmé, one of Sweden’s most respected 
lighti ng designers, is the fi rst to use Marti n 
Professional’s new MAC Aura in Thailand 
having incorporated 18 of the award-winning 
LED wash lights into his lighti ng design for 
renowned Swedish magician Joe Labero’s 
‘Genesis Magic Spectacular’ show.

The show is held at the Danze Fantasy Theatre, 
a newly-built theatre in Phuket that seats up 
to 500 people. Labero performs fi ve nights a 
week, twice per night. Palmé looked across 
Southeast Asia for a rental company that 
could deliver a suitable rig for the ambiti ous 
show and eventually found Orange Events in 
Kuala Lumpur headed by Blurr Wong.

“It seemed to be a very professional company 
which has worked with Marti n gear and that 
was what I was looking for,” Palmé stated of 
the Malaysian-based company. “They had just 
invested in the new MAC Aura and I thought 
that this would be a perfect unit to work with 
in this show together with the MAC 700 Spot.”

Blurr Wong, Orange Events’ managing director, 
worked on site with his staff  to prepare all the 
lighti ng and sound installati on for the show. 
“They were very experienced and know their 
stuff  really well,” Palmé said. “Not only did I 
get all the help that I needed but the Orange 
Events crew also did it with a big smile!” 

‘Genesis Magic Spectacular’ is a high-energy 
show complete with dancers, comedians 
and acrobats, and enhanced with top-
quality sound, lighti ng and pyrotechnics. The 
eighteen Auras are complimented by twelve 
MAC 700 Profi les™ and have all functi oned 
without problems according to Palmé. 

“This was the fi rst ti me that I have used 
the Auras and they are fantasti c tools!” he 
commented. “The brightness, the speed of 
the pan and ti lt, and the zoom is amazing, and 
also the zoom-range. The colours you can get 
out of it are also great. The opening of the fi rst 
MAC Aura show in Thailand has gone really 
smoothly.” Control of the MAC rig is from a 
Marti n M1™ lighti ng desk, which Palmé had 
programmed himself. 

www.marti n.com

Joe Labero performs his 
magic show 

Each year on 1 December, the United Arab 
Emirates celebrate their independence. The 
celebrati ons were especially lavish in 2011 
with a comprehensive program of cultural and 
sporti ng events.

The organisers entrusted Sound On Stage 
Events to provide the sound reinforcement at 
two of the most important functi ons. Sound 
on Stage Events, a Dubai-based company, 
has established itself as one of the region’s 
premier addresses in the pro audio sector. 
The team from Sound On Stage Events was 
responsible for presti ge stage producti ons in 
Abu Dhabi and Al Ain where well-known Arab 
arti sts performed with ensembles of up to 45 
musicians.

United Arab Emirates celebrates 40th National Day with 
Electro-Voice

The stage in Al Ain

The event in the Abu Dhabi Exhibiti on Centre 
in the nati on’s capital drew over 10,000 
visitors. The main PA comprised 12 Electro-
Voice X-Line line array elements and six 
Xsubs, whilst 14 XLD281 very compact line 
array elements served as side and front fi lls 
and 16 Xw12 monitors (along with Plasma 
P1 and Plasma P2 drum fi lls) rounded off  the 
sonic image. The power was provided by 24 
TG7 and TG5 amplifi ers. The integrated RCM-
26 modules aff orded the Sound On Stage 
Events team the luxury of remote control and 
supervision.

“We wanted to make sure that all those who 
att ended would retain positi ve memories 
of this event,” says Mazen Saad, co-owner 
and managing director of Sound On Stage 
Events. “The competi ti on in the market is 
sti ff , which is why, whatever the producti on, 
we do our utmost to deliver the fi nest sound 
quality possible.” Sound On Stage Events has 
had experience with X-Line and that’s why it 
was the fi rst choice for this presti gious event. 
Rawad Saad, technical manager, co-owner and 
sound engineer for this producti on explained, 
“Our calculati ons showed that the X-Line 
was ideally suited to the demands of this 

event. Unlike rival systems, it off ered opti mal 
coverage and plenty of headroom – and even 
required fewer boxes!”

In Al Ain, the second largest city in the emirate 
of Abu Dhabi, it was Sound On Stage Events 
once again using Electro-Voice equipment that 
set the tone. The audience of 3,000 in front 
of the open-air stage in the Al Ain Heritage 
Village was served by a main PA comprising 16 
Electro-Voice XLD 281 line array elements and 
four Xsubs, complimented by four Rx 112/75 
(front fi ll), 12 RX 115/75 (monitors and side 
fi lls), and TG and P3000 amplifi ers. “The XLD 
system combined with the TG amps delivered 
a level of performance at the open-air stage 
in Al Ain that was more than remarkable,” 
reports Rawad Saad. “The director of the Abu 
Dhabi Culture and Heritage Committ ee, our 
client in the nati on’s capital, told us that of 
all the stages in Abu Dhabi, ours had the best 
sound – something of which we are rather 
proud and that allows us to approach future 
events with even greater confi dence and 
moti vati on.”

www.electrovoice.com
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The elaborate Ordos epic, ‘Holy Heimori’, 
produced by the Etuoke Qianqi people of Inner 
Mongolia in China, premiered in September 
2011 on the Grassland Stage of the Shanghai 
Temple in Inner Mongolia.

The legendry tale, a play about drawing 
tribal confl ict to a close and seeking lasti ng 
peace on the grassland, came to life with 
the aid of an elaborate set and stage design 
that incorporated mood-generati ng and 
decorati ve eff ects from Marti n MAC 401 Dual 
RGB Zoom™ luminaires and MAC 2000 Wash 
moving heads. Lighti ng design was by Sha 
Xiao Lan, lighti ng designer for the Opening 
Ceremony of the 2008 Beijing Olympics.

Traditi onal song, dance and art as well as 
ethnic customs and values were expressed 
on stage with the help of dynamic lighti ng 
technology to give the audience a bett er 
understanding of Mongolian Ordos culture. 

For example, Ordos folk songs are melodious, 
like the sounds of nature and their dance is 
fascinati ng and graceful. Lighti ng and sound 
is used to match the performance’s mood 
perfectly so the audience feels as if they are 
sitti  ng in the midst of a beauti ful and broad 
grassland. The audience was reportedly 
enthralled by the spectacular producti on. 

‘Holy Heimori’ was created by the famous 
television arti st Zhu Hai and organised by 

“Holy Heimori” epic comes to life with Martin Lighting

Beijing BeiAo Group Corp Ltd, renowned 
planners of large scale events including the 
Opening Ceremony of the Beijing Olympics. 

Lighti ng supplier for the ‘Holy Heimori’ 
producti on was Beijing Constellati on Digital 
Technology Ltd, the sole distributor of Marti n 
lighti ng in Northern China. The Grassland 
Stage was built by Inner Mongolia Shanghai 
Temple Tourism Development Ltd at a cost 
of 220 million RMB and could accommodate 
1200 spectators. 

Producti on Planners: 
Beijing BeiAo Group Corp., Ltd 
Director: Jiankang Lu (General Manager, BeiAo 
Group Corp., Ltd)

Lighti ng Designer: Sha Xiao Lan
Lighti ng Supplier: Beijing Constellati on Digital 
Technology Ltd.

Marti n Equipment: 
20 x MAC 401 Dual RGB Zoom™
106 x MAC 2000 Wash™

www.marti n.com

Chinese rental company LAB, the country’s 
fi rst-ever L-ACOUSTICS Rental Network Agent, 
has purchased a K1 WST® line source system 
from exclusive Chinese distributor Rightway 
Audio Consultants.

LAB used the K1 system for the fi rst ti me for 
pop singer Jane Zhang at the Mastercard 
Center, Beijing, part of her Personal Look tour 
of China. A system of 12 K1s and three KARAs 
per side was fl own, with six K1-SB subwoofers 
suspended behind each K1 hang in a cardioid 
confi gurati on.

L-ACOUSTICS K1 heads out on Jane Zhang tour of China

The L-ACOUSTICS K1 system

In additi on, 24 KUDOs were used as side hangs 
for off stage fi ll and six KARAs for front fi ll, with 
a total of 12 SB28 subs. The monitor system 
included 16 115XT HiQ acti ve coaxials, two 
MTD 108As, four ARCS and four SB28 subs. 
The whole system was powered by a total of 
45 LA8 amplifi ed controllers in 15 LA RAKs, 
controlled using the LA Network Manager. 
L-ACOUSTICS SOUNDVISION proprietary 
acousti c modeling soft ware was used to 
design the system.

Technical director of LAB, Mr Don Lo, was very 
excited and happy to use the K1 system for the 
fi rst ti me on Jane Zhang. “The K1 lived up to 
all our expectati ons,” he says. “It was a great 
system with excepti onal SPL and excellent 
sound quality. I really love the power of the 
K1, and we are all looking forward to using it 
on more shows in the very near future.”

www.l-acousti cs.com
www.lab-labour.com
www.racpro.net
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DiGiCo sets the standard at the Jazz Music Festival Shanghai

Now in its seventh year, Jazz Music Festi val 
Shanghai is one of the largest jazz festi vals 
in Asia and is the biggest outdoor music 
event in China’s largest city. Att racti ng arti sts 
from across the world, this year the festi val 
featured fi ve stages, with a DiGiCo SD8 and 
SD8-24 setti  ng the gold standard on one.

The festi val’s audio equipment was provided 
by Hong Kong-based Rightway Audio 
Consultants. The SD8 and SD8-24 were in 
use for more than 10 hours each day and 
performed Front of House and monitor duti es 
at the festi val’s Riverside Stage.

“The festi val provides a chance for jazz 
musicians and audio engineers to get 
together and enjoy the music,” said Monica 
Au, marketi ng and communicati ons executi ve 
at Rightway. “They have very high standards, 
so we will only use the very best systems to 
bring the truest, clearest sound to the criti cal 
ears of the jazz audience, musicians and the 
professional engineers.

“The enti re DiGiCo SD Series features the 
same creati ve mixing power, versati lity and 
excepti onal sonic purity and we decided the 
SD8 and SD8-24 were the best choices for the 

Riverside Stage. The intuiti ve user interface 
and powerful Stealth Digital Processing™ 
also meant that they were ideally suited for 
festi vals.”

Rightway’s product manager, Shaojun Liang, 
and technical engineer, Jimmy Zhan, were 
present to assist the stage’s audio engineers, 
TL Pett ersen and Dan Mosley. It was 
Pett ersen’s fi rst experience using a DiGiCo 
console and one which he enjoyed.

“The team from Rightway helped to make my 
fi rst DiGiCo experience a very positi ve one,” 
he said. “Together with the fabulous K-array 
loudspeaker system, it was a very free and 
creati ve sound experience. I look forward to 
my next encounter with a DiGiCo console.”

www.digico.org

The Shanghai River Stage

Dan Mosley

Producti on company Qatar Vision (Qvision) 
recently produced the Qatar Football 
Associati on Award Ceremony using 150 
moving lights from Clay Paky. The design of the 
show was conceived and created by Qvision 
with less than a month’s producti on ti me.

“We received a call from Qatar Stars League 
Organisati on three weeks before the event, 
and we had to come up with the most creati ve 
show that can be produced in a completely 
empty space,” said Sharif Hashisho, managing 
director of Qvision and the show director. “We 

Clay Paky spotlights Qatari football awards
spent four days on the creati on of a 3D 
simulati on in our creati ve department 
and presented it to the client for 
approval. The client immediately 
approved the project and we had one 
week for the actual producti on,” he 
conti nued.

Mr Hashisho att ributes the success of 
the event down to the level of staff  and 
equipment the company has. “In three 
days we managed to have the full venue 
ready for rehearsals and all elements 

were absolutely ready for the show.” 

Qvision transformed Aspire Dome into a red 
carpet entry catwalk, a cocktail recepti on 
area and a main show area. The stage was 
surrounded by a 360-degree simultaneous 
projecti on, created using Christi e projectors, 
controlled by Dataton Watchout computers.

For the lighti ng, 150 Clay Paky Alpha Beam 
700s, Alpha Beam 300s, Stage Zoom 1200 
moving lights and Stage Color washes were 
used on the show. For broadcast purposes, 

a set of 150 conventi onal lights from 
DeSisti  complemented the installati on, with 
additi onal LED lights used for illuminati ng the 
decorati on. The rigging was based on the S52 
trusses and motors from Prolyte.

His Excellency Sheikh Hamad Bin Khaleefah 
Al-Thani , vice chairman of the Qatar 2022 
Committ ee and the president of Qatar 
Football Associati on honoured various sports 
personaliti es at the ceremony, which was also 
att ended by QOC Secretary General Sheikh 
Saoud bin Abdulrahman Al Thani and a host of 
other football dignitaries.

www.claypaky.it
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W-DMX™ by Wireless Soluti on Sweden along 
with MA Lighti ng had full control over a very 
special New Year celebrati on held at Marina 
Bay in Singapore. Headed by the Esplanade 
and the Urban Redevelopment Authority of 
Singapore, this New Year spectacle spanned 
across the Marina Bay area, a 1 km2 fresh 
water reservoir fl anked by the new Marina 
Bay Sands Resort complex, the Financial 
District and the Esplanade itself, which 
includes a collecti on of theatres, restaurants 
and parks.

The area holds a special signifi cance in the 
history of Singapore, being a port from 
which the city started its development. The 
idea for the 2012 New Year celebrati on was 
to fi ll the reservoir with fl oati ng illuminted 
spheres, each containing a personal note 
from individuals stati ng their wishes for 2012. 
From an initi al esti mate of 2500, the number 
of spheres grew to an astounding 20,000.

The Esplanade handled the lighti ng of the 
fl oati ng spheres in-house. Given the size of 
the area to be covered, an extensive DMX 
distributi on was required. Relying on MA 

W-DMX™ and MA Lighting at Marina Bay 
New Year Celebrations

Lighti ng’s proprietary MA2net, one side of the 
bay was covered with DMX via the 2PortNode 
distributi on. At the same ti me this also 
provided the required backup possibiliti es in 
case of failures of equipment.

However the biggest challenge was to 
integrate the LED fi xtures on the Marina 
Bay Sands (MBS) complex. MBS had kindly 
agreed to grant the Esplanade access to their 
in-house control system for their nearly 400 
RGBA LEDs covering the building. Located 
at the other side of the bay, no cable-based 
soluti on was possible to provide access to the 
control system. A few opti ons were evaluated, 
but in the end, W-DMX™ by Wireless Soluti on 
proved to be the best.

6 W-DMX transmitt ers and 6 receivers 
together with directi onal antennas were 
set-up to bridge a distance of approximately 
800 metres (2600 feet) and spanning over 6 
DMX universes. Converti ng the DMX signal 
from the receivers to Art-Net MA Lighti ng 
2PortNodes proved to be the perfect soluti on 
as no confi gurati on change was required on 
the Marina Bay Sands side.

This plug and play soluti on proved the 
advantages of W-DMX. Running 6 lines of 
wireless DMX parallel only inches apart with 
high gain antennas was a risky adventure 
under normal circumstances. But the W-DMX 
system ran fl awlessly for more than a week, 
even through fl uctuati ons of intense weather. 
Lighti ng Designers Milton Arnold and George 
Panait of Esplanade Singapore were very 
pleased with the results.

Technical equipment and support was 
provided by Showtech Singapore. Henry 
Ang, Managing Director for Showtec Group 
remarked, “We used the W-DMX system for 
the grand opening of the Marina Bay Sands. It 
is a user-friendly system to set-up and operate 
and the performance of the system at great 
distances gave us the confi dence to use it on 
projects like the Wishing Spheres that were 
beyond our imaginati on in the past. Well done 
W-DMX!”

www.wirelessdmx.com
www.malighti ng.com

Photo courtesy of MA Lighti ng

Equipment list:
6 W-DMX Transmitt ers
6 W-DMX Receivers
1 grandMA2 Fullsize
1 grandMA2 Light
2 MA Lighti ng NPU
12 MA lighti ng 2PortNodes
6 A&O Falcon 8k
8 A&O Falcon 7k
9 A&O Falcon 2k
368 RGBA LEDs
60 DTS XR1200 Wash
62 DTS XR3000S Spot
12 Syncrolite 7k 
6 Syncrolite 5k
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University College Sedaya Internati onal (UCSI), 
Kuala Lumpur, Malaysia celebrated their 25th 
Anniversary with a music festi val hosted by 
the Contemporary Music Faculty. It was held 
over the nights of 26 and 27 November 2011 
at the open fi eld atop the hill adjacent to the 
Kuala Lumpur university campus.

The event was headlined by 2-ti me Grammy 
Award winner Gonzalo Rubalcaba. Also gracing 
the fi rst night was Greg Lyons. Malaysia’s 
foremost drums maestros, Lewis Pragasam 
and Asiabeat, took the lead spot amongst 
local star att racti ons with their unique brand 
of ethnic Asian contemporary music. Roger 
Wang, a highly acclaimed acousti c guitarist 
and composer, complemented a host of 
top notch Malaysian talents which included 
performers such as singer Angelina Perete, 
WVC Trio+1 and a strong 25 member UCSI 
student band led by Juan Pablo De Zubiria. 
The line up totally enthralled the fans.

TeamOne Producti on Sdn Bhd sponsored the 
sound system. dBTechnologies equipment was 

TeamOne Production Sdn Bhd sponsors 
UCSI Music Festival 2011

used for the sound coverage and was perfect 
for the genre of music played during the 
festi val. Att endees had access to invaluable 
workshops where industry professionals gave 
insights and perspecti ves on the fi ner points 
of contemporary music. 

Speakers for both the indoor workshops 
included four units apiece of dBTechnologies’ 
Opera405d and sub15d. Parti cipants praised 
the impeccable performance of the speakers.

A jamming stage was set-up for att endees 
to experience the excellent dBTechnologies’ 
sound. Four units each of dBTechnologies’ 
criti cally acclaimed DVX D15, Sub18D and 
M12-4plu were employed for this outdoor 
venue. The sound was described as “crisp 
and clear”. Professional and student bands 
that took the stage gave these speakers the 
thumbs up.

The Main Stage of the music festi val venue 
was strung with dBTechnologies’ in-line array 
system that comprised: 

T12 line array x 12units c/w DRK10 x 2units 
fl y frame (six per side, aimed using dB DVA 
Composer aiming soft ware)
S30 subwoofer x 4 units
Opera 605D x 8 units for monitors
Flexys FM12 x 2 units for monitors
DSX 2040 Digital Controller x 1 unit

Melvin Goh, TeamOne Producti on Systems 
Engineer, commented, “Being an outdoor 
event, the T12 performed fl awlessly in the 

rain and heat, without any additi onal rain 
covers and relying only on the integrated rain 
hood built into the T12. In fact, it was raining 
throughout the set-up, rehearsals and during 
the event. We were not compelled to drape 
the speakers with the usual plasti c covers and, 
as such, audio fi delity and listening pleasure, 
even during heavy downpour, was absolutely 
uncompromised. In the aft ernoon, Malaysia’s 
famed humidity made day rehearsals and the 
night events a tropical sweat-out, to the point 
that Rubalcaba’s bassist just threw off  his 
jacket one song into the show!”

“The second challenge that TeamOne 
Producti on faced which had to be addressed 
was the FOH and Mon Engineers’ (engaged by 
USCI) acceptance level. To put it mildly, they 
were initi ally extremely skepti cal. The Mon 
Engineer eventually found empathy with the 
FM12 monitors that he’d used as the main 
VOX monitors. The coaxial design provides 
comprehensive feedback eliminati on, even 
with high powered musicians like Lewis 
Pragasam’s Asiabeat, and yet performed 
sensati onally with the more delicate vocal 
performers,” Goh added.

“I RTA’d the main array at a few points to 
give the FOH engineer a level of comfort on 
the coverage and frequency response of the 
array. He casted a criti cal eye on it and then, 
seeing the actual response recorded with 
Smaart through a Klark Teknik Type 6051 mic 
and USB Pre interface decided not to ‘tweak’ 
the cabinet eqs any further. This certainly 
underscores the infl uence of psychoacousti cs/
preconditi oned noti ons and the actual output 
of the system.”

Spokesperson and distributor for dBTech Sales 
& Services (M) Sdn Bhd, Jimmy Chiam, was 
also on hand to provide informati on and was 
visibly pleased with the event. “You will be 
hearing more of us,” he said. Chiam promised 
many more of such sponsorships and support 
of the live music scene. 

www.ucsi.edu.my
www.dbtechnologies.com
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Norwest extends Optocore capacity for Pan Arab Games
The 12th quadrennial Pan Arab Games took 
place in Doha, Qatar recently — the fi rst ti me 
that the country has hosted the multi -sport 
event. Khalifa Internati onal Stadium was the 
main venue for the competi ti on — as well as 
the Opening and Closing Ceremonies, which 
were att ended by around 40,000 people.

Norwest Producti ons again worked alongside 
event sound designer Scott  Willsallen, fi elding 
a specialist crew including Ian Shapcott , 
Steve Caldwell, Trevor Beck and Justi n Arthur. 
Another familiar presence at the stadium was 
the giant Optocore fi bre ring.

According to Norwest Project Manager, 
Andrew Marsh, “The designs for these Opening 
and Closing Ceremonies almost always use 
Optocore for the signal distributi on. We have 
a great investment in the Optocore brand and 
we hold many of the devices in our rental 
inventory. Optocore is a very unique product 
that has placed itself at the top of the signal 
distributi on pile.”

Prior to the event, Norwest purchased an 
additi onal six of the new X6R-FX network 
converters with Ethernet to add to their 
already considerable Optocore stock. This 
enabled them to facilitate the 19 nodes that 
were required — fi ve of which collected the 
bulk of the inputs on the Optocore network.

To achieve the distributi on architecture, the 
network was constructed around a mixture 
of Optocore DD32-E, DD32R-FX, DD4MR-FX, 
DD2FR-FX, X6R-FX, X6-16 In, X6-16 Out, X6-8 
In/8 Out interfaces — deployed across the 19 
nodes. 

Around 5.5km of multi mode 4-core tacti cal 
fi bre was deployed to link all nodes, enabling 

Norwest to use the last two cores in the cable 
to connect Gigabit fi bre switches at each node 
for the purpose of running an audio LAN. “All 
nodes were used to deliver system outputs 
of some kind,” confi rmed Marsh, “whether 
it was PA system outputs, ti me code, paging 
etc.”

AES and MADI signals were sent to line array 
clusters distributed around the stadium. 
The main L’Acousti cs PA comprised 116 x 
L’Acousti cs Kudo and 36 x SB218 subs with 16 
x EAW BH760 subs, 28 x dV Dosc, 8 x dV Sub. 
The system was powered via 54 x L’Acousti cs 
LA8 amplifi ers, 36 x Lab.gruppen PLM10000Q 
amplifi ers, and mixed through a pair of Digico 
SD8 digital consoles.

Inputs were split at the source to enter both 
Optocore and analogue networks at each 
node and outputs were fed back from the 
patch to Norwest’s Dolby Lake switching 
processors, which acted as switching devices 
at each node. While Optocore MADI devices 
were used on the primary system Digico’s 
Digiracs were used on the parallel analogue 
redundant system.

A pair of Merging Technology Pyramix Mass 
Core DAW’s delivered the show audio to the 
Optocore network using MADI splitt ers and 
SRC’s to enable both the playback machines 
to feed the Optocore and back-up networks 
simultaneously.

Each project brings its own set of challenges 
and in this instance Norwest’s main task was 
to get the equipment to site and installed in 
ti me, within a stadium that presented its own 
logisti cal diffi  culti es. “In general, as people 
push for increased effi  ciency, we fi nd that 
there is less and less ti me to install events like 
this. The beauty of Optocore is that it is fast 
and incredibly fl exible in these situati ons plus 
the new generati on of products has a very 
high I/O capability.”

The show theatre itself created a dramati c 
spectacle and went without a hitch. The 
cultural secti on included a number of 
performers from the region such as Jordanians 
Nadim Sawalha and Abeer Issa. There was 
a solo performance from Egypti an singer 
Ehab Tawfi q who performed during the pre-
show. During the main ceremony there were 
performances from Qatari singer Fahad Al 
Kubaisi and Syrian singer Asala Nasri.

Andrew Marsh att ributed the success 
of the show to the technical design and 
implementati on of the distributi on system. 
“We were happy with how our crew and 
equipment performed and are looking forward 
to the next challenge. From our client’s point 
of view, it sounded great and nothing failed … 
so I think they are very happy.”

www.optocore.com
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Welcome to the

Enter a place of infi nite possibilities. In this house, over 40 years of amplifi er, loudspeaker and 
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