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What about...
[nventory storage?
Distribution?
Wholesalers?
Online stores?
Libraries?
Bookstores?

Get the answers to these and all your questions from...

PATHWAY

Book Service
Gilsum, NH 03448

The flat-fee book fulfillment/distribution service.

www.pathwaybook.com e 800-345-6665

“In the Center of New England!”
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IPNE — Independent Publishers of New England
PO Box 137 & Bennington, VT 05201

IPNE’s mission is to provide opportunities for education and networking for those
engaged in independent book publishing and related activities in the six New
England states.

IPNE offers educational programs, networking, marketing opportunities, advoca-
cy, and information about publishing. The organization is supported primarily by
membership dues and other income substantially related to its purpose.

Our organization covers 6 New England states and we support our members by
exhibiting at trade shows and conferences, and by providing educational and
networking opportunities.

Whether you're an experienced publisher with many titles, or a newer publisher
with one book, or a vendor that supports the publishing field, you’ll come to
enjoy our active group and the camaraderie and business growth opportunities
that come with it! We also welcome authors who self-publish to our group.

Our members are available to do presentations on independent publishing at
libraries, bookstores, schools, conferences, and literary/book festivals.
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Dear Conference Attendees,

It is with a feeling of pride that | write and welcome at-
tendees to the 2013 IPNE Annual Publishing Conference.
Last year | prefaced my remarks by saying that that “These
are exciting times in publishing”.

Now | don't know for certain how things are these days
in other industries. It may be the case that their markets
have come to be continually disrupted by new technolo-
gies, products and methods. | do know about publishing
where that has surely been the case for several years. For
the moment the pace shows no sign of slowing down.
Exciting times indeed.

This disruption poses dramatic challenges. Yet at the
same time it provides significant new opportunities.
At our conference we are going to hear from authors,

publishers, and experts in promotion, public relations,
money matters, digital publishing, social networking, and
more. We'll learn firsthand from these industry leaders
how they and their clients are meeting the challenges
and exploiting the opportunities.

| look forward to the outstanding group of speakers and
sessions of this 2013 Annual Conference, to have the
opportunity to meet you in person, and to working with
all of you over the next 12 months.

I'm expecting to learn quite a lot at this conference!
Warm regards,
Dan

Dan Nigloschy
Executive Director, IPNE
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to our Conference Sponsors!

IPNE is greateful to the following organizations and companies for their generous support, which has allowed
us to keep admission costs low for the 4th annual New England Publishing Conference. Please consider them
when you purchase goods and services for your publishing ventures.
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April 19-20
IPNE Annual Publishing Conference
Southbridge, MA

May 18
Arlington Branch Meeting
Public Library, Arlington, MA

July 22
Arlington Branch Meeting
Public Library, Arlington, MA

October 7-8
New England Independent Booksellers Association — NEIBA

Providence, Rl

October 20-22

New England Library Association — NELA
Portland, ME

October 19
Boston Book Festival



MAKE YOUR
VOICE MATTER
k| AWMAKERS

NO EXPERIENCE NECESSARY

Proven
techniques for
people who
want to make
a difference.

A

S
>
<
0
-
m
z
<
0
=

Available as a
paperback ($10)
and an eBook
(54.95).

Another Look
Publications.

Tools to empower people who care
about social justice to share their
opinions with lawmakers —

who can make a difference.




by Dan Nigloschy

By all measures it seems, we can now agree that digital me-
dia, (read eBooks in particular) was the fastest growing mar-
ket segment in publishing over the last three years. Over this
same period, publishers of all sizes wrestled with managing
the myriad eBook options and the furious pace of change.

Today, publishers have mastered low cost production of
straightforward linear-presentation eBooks and most pub-
lishers get to simultaneous digital delivery (or close to it)
with the print publication. Many books are born digital,
with print as a second option.

However for many types of books the choice of format
and platform remain complex questions. For travel books,
cookbooks, children’s books, and educational textbooks the
eBook options are many and the decisions can be difficult.

Enhanced eBooks

This introductory article is intended to help you guide you
though the basic terrain of enhanced eBooks.

Today, any publisher considering enhanced digital media
has three basic choices with one or two variants : going with
an EPUB3 format, choosing an App, or, looking toward the
future for books(and web-delivered content), a complete
HTML5 format. These are going with an EPUB3 format,
choosing an App, or looking toward the future for books
(and web-delivered content) a complete HTML5 format.

The strong trend in these genres is toward interactive me-
dia. Publishers must decide if interactivity is important to
their book’s success, and if so, what type, and to what degree
it is required. The choices start with basic video, audio, or
interactive graphics. They can extend to including 2D or 3D
animation, and interactive test banks, with answers, evalu-
ation and more.

The EPUB3 Format

The EPUB3 format was accepted as a standard in late 2011
by the IDPF (the International Digital Publishing Forum.)
Previously most eBooks were based on either ePUB2 or
Amazon’s proprietary variant, MOBI. Together these two
comprise the format of the vast majority of available eBooks
(excluding PDF, which for this article is not considered an
eBook).

EPUB3 brings major enhancements to the eBook. Signifi-
cantly, it is a standards-based specification, meaning it is
open source and not proprietary to one vendor. Any vendor
wanting to develop a Reader can develop to meet the EPUB3
standard.

This is important for several reasons. It means as a pub-
lisher you’ll be able to prepare books in fewer formats, stan-

dardizing production to one common standard and dis-
tributing it to multiple platforms. It should also mean that
as a consumer of digital media one should expect to have a
similar quality reading experience across the spectrum of
Readers that support EPUB3.

That’s the goal anyway; the reality is quite different. Most
Readers today vary widely in their support of features for
EPUBS3. (BISG, the Book Industry Study Group, provides an
excellent online resource listing Readers and their capability.
Go to BISG.org and search for the EPUB 3.0 support grid.)

The current state of confusion in EPUB3 support is similar
to the browser wars of the early web days. Visiting one site
with different browsers could give wildly different results.
This worked itself out over time as will the platform support
for EPUB3.

What’s important for EPUB3 is the new capability it pro-
vides. It defines standards for implementing interactivity,
audio, video, better navigation, accessibility, improved ty-
pography, internationalization (reading direction, character
set, pronunciation), and text and audio synchronization. It
incorporates standard technologies such as HTML5 and
CSS3 modules, SVG graphics, OTF and WOFF font types,
JavaScript, XML and more.

Sony has provided partial EPUB3 support for its Android
Reader app, as have Barnes and Noble and Kobo. Amazon
as usual is resisting the standard and pushing its own pro-
prietary format KF8. Adobe has been relatively quiet on its
intentions.

Apple platforms support many, but not all, features of
EPUBS3. Apple has chosen to provide an alternative produc-
tion tool, iAuthor. This is a straightforward production tool
capable of creating very rich media with significant func-
tionality. However, eBooks produced with iAuthor are lim-
ited to sale only in the iTunes iBookstore.

Depending on which Reader you go with, the EPUB3 fea-
ture set can be rich. That EPUB3 is an open standard is an
important consideration. Publishers need be aware howev-
er regarding EPUB3 support for the time being the field is
muddy, and the terrain uneven.

Apps as Books

The explosive growth of the tablet computer has fueled the
growth of the “App as a book” model. The dominant players
in the tablet market for the moment are Apple and Google,
providing both tablets and operating systems (10S and An-
droid). Samsung, using the Android OS, is a rising star.

Apps currently offer the very best way to obtain extremely
rich interactivity, tailored navigation, animation, oftline ac-
cessibility, and a highly customized experience. For publishers
seeking to maintain strong brand identity Apps can provide a
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Published by Deep Waters Press
333 Daniel Webster Highway
Meredith, New Hampshire 03253
Phone: 603-279-0922
FAX: 603-279-0924
Email: lakesidemailing333@yahoo.com
www.deepwaterspress.com

ABOUT THE AUTHOR:

Dr. Harold C. Lyon, Jr. is a graduate of West Point, former
Ranger-paratrooper officer, U.S. Director of Education for
the Gifted, project officer for the development of Sesame
Street, assistant to the president of Ohio University, facul-
ties of Georgetown, Antioch, Dartmouth Medical School,
Notre Dame College, Universities of Massachusetts and
Munich where he currently teaches physicians to be more
effective teachers. He received the Gold Medal in the
32nd International Film & TV Festival of New York, a CINDY
Award, and the Blue Ribbon in the American Film & Video
Festival. He's the author of 7 books and over 150 articles
on eclectic subjects including military strategy, leadership,
education, multimedia, psychology, research, hunting, and
fishing. He's a popular guest speaker in the “Humanities
On the Go” program. His book, Angling in the Smile of the
Great Spirit, won the New England Outdoor Writers Associ-
ation“Best Book of the Year Award". He's co-author of a new
book to be published in August 2013 by Routledge, enti-
tled, On Becoming an Effective Teacher, with Carl R. Rogers
and Reinhard Tausch. He chairs the New England Outdoor
Writers Association Youth Writing Contest

THE BEST BOOK OF THE YEAR

New England Outdoor Writers Association

The definitive best-selling book on northern angling. A
“must have” book for every serious angler’s library...
www.deepwaterspress.com

“The profiles of anglers here will touch your heart and
remind us all of one of the reasons we fish: to share solitude
with people we care about.”
—V. Paul Reynolds
Editor, Northwoods Sporting Journal

Special wholesale discounts for
book sellers, orders or questions
email: halclyon@yahoo.com

Only two hundred more copies of this best-selling book
(over 7000 soft-cover and first editions already sold in New
England) are available in a handsome leather hardback lim-
ited collector’s edition, signed and numbered 1-1000. This
collector’s edition of the book (list price: $39.95) and its
unique companion DVDs (list price: $24.95) on fishing are
available for book stores here at wholesale discount: www.
deepwaterspress.com. The book and DVDs share the deep
love that New England anglers have for fishing including
their folklore, philosophy, motivations, secret techniques,
the nobility of angling, and the mystique of waters. The book
features interviews with the 15 master Anglers, who together
have 600 years of experience fishing, five of whom have died
since the author began writing their colorful histories, with
their tips, stories, secrets and even some of their lies. (“We
fishermen are born honest, but we get over it....”)

“Part angling memoir, part history—the kind of book you
can dip into at a moment’s notice, or read straight through
as you would novel. You'll enjoy the warm positive tone reg-
istered by author Lyon’s insights. It'll make you want to fish.
It'll shape your viewpoint in ways you didn’t expect. Some-
thing for everyone. Scientific angling information for those
who want that. Hilarious anecdotal material youd only get
by knowing these people firsthand. It’s the perfect book to
be sitting on your lakefront coffee table....It's there when
you want a dose of insights into New England glacial water.
It captures in words —and with great feeling—what the big
lake has to offer”

—Steve Hickoff, Outdoor Columist and Writer



custom look specifically tuned to the publisher’s design goals.
For publishers seeking to protect their content from piracy,
Apps may also provide better protection than EPUB3.

Over the last 24 months the spectacular growth in the ani-
mated children’s book space was powered almost exclusively
by Apps. Special effects, 3D animation, games, and text to
speech synchronization are critical success factors in this
genre, and Apps provide far and away the best functionality
in these areas.

Since an App is basically a custom program that can be
made to do whatever you want it to do, Apps can offer rev-
enue opportunities beyond what is possible with standard
eBooks.

Publishers can offer items for sale after the initial pur-
chase. This can be in the form of subscriptions or premium
content. Supplemental material might include additional
images, maps or collections of additional recipes for exam-
ple. For children’s books it might be additional games or
turther stories. Other options include sending or receiving
updates, and driving daily connections to an author or pub-
lishers website.

There is a cost to all this. Apps are more costly to make,
although production costs are decreasing as the market ex-
pands. They can take more time to develop. And if you want
your App to run on both Apple and Android this further
increases the cost.

Apps are clearly not meant for all books. They are an inap-
propriate choice for linear text. However, if interactivity or a
close relationship between contextual content, graphics and
sidebar material, is important, or add-on sales and brand-
ing, then Apps are among the best choice today.

HTML5

HTMLS is the current rock star of digital media. It seems
as if everybody has some announcement or pronouncement
to make about HTML5 being the foundation of all future
media. That cynicism aside, HTMLS5 is quite dazzling and
provides great platform mobility.

Initially seen as an environment for web content delivery
HTMLS5 has caught the attention of publishers in a big way.
It integrates audio, video, excellent font handling, graphics
manipulation and games programming capability and it
does so very effectively.

The host environment of HTMLS5 is the browser, thus it
runs well on multiple platforms. It incorporates adaptive de-
sign techniques that can reformat a display and make con-
tent more readable on devices with very different screen size
displays. Thus with one production format you can deliver
to i0S, or Android; to desktop, portable, tablet or mobile. It’s

easy to see why publishers are excited about it.

Yet, while the promise of HTMLS5 is significant it is not yet
an agreed standard. Issues remain on file formats for video,
and the use of certain tags. Coding it can vary widely, and
can be complex. Browser support varies significantly.

A major question mark for HTML5 involves the online
and offline access to content. Technically HTML5 can store
content to a local device, which should solve this problem.
However acceptance of this technique is not universal as
there are some security risks. This means platform vendors,
content providers, and users, all influence the control of
whether content is always accessible.

In Conclusion

Publishers considering enhanced eBooks must weigh the
alternatives in view of their market, their goals, and their
best target platforms in the short and mid term. If Amazon
is likely to be the best marketplace for your readership then
you’ll need to work with the KF8 format. If the iBookstore
seems right then iAuthor is an attractive option for pro-
ducing enhanced eBooks for sale on iTunes. If rich media,
custom features, branding, and add-on sales are prominent
in your plans, Apps are a good choice on both Apple and
Android.

EPUB3 and HTMLS5 offer significant future promise and
they are not in competition. EPUB3 shares many elements of
HTMLS. These are the technologies where major publishers
and their vendors are placing their money and their bets.
The technology is taking form, but results are not yet con-
clusive; the trend is not yet established and the best choices
are not yet clear.

Smaller publishers have the advantage of being more nim-
ble than the giants. They can react more quickly to market
developments. That does not have to mean sitting idly on the
sidelines and watching.

The one common underlying element to all the formats
we discussed in this article is XML. For publishers who have
content with any kind of a significant shelf life getting their
content into an XML format should be a goal.

That way when the trends become more evident, and deci-
sions must be taken, with an XML format vendors can easily
transform your data to the appropriate format. With that
step you've taken a big step in future proofing your content.
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JUDITH EDWARDS

ISBN 978-1884592553 « $12.50 ISBN 978-1884592607 « $12.50 ISBN 978-1884592638 * $12.50
Paperback ¢ 90 pages Paperback ¢ 118 pages Paperback ¢ 120 pages
17 photos 14 photos 16 photos

At the Top of the Mountain:
The Adventures of Will Ryan and the Civilian Conservation Corps, 1936-38
completes a three book series for middle school readers based on the
author’s fascinating research, familiarity with the region, and fictional cast of characters.

The adventures of Will and his CCC friends include floods, rescues, and a fire, along with plenty of fun. Will also
participates in the traditional tasks of rural Vermont — planting crops and helping neighbors — and new pleasures and
pastimes such as movies and dances. By the end of the story, after years of hard work and danger, the boys of CCC
Camp 129 have reached the top of the mountain. As the corpsmen celebrate the completion of the summit road and
prepare to move to another CCC camp, Will Ryan and his best friend Carrie ponder what the future may hold after
their upcoming last year of High School.

The Civilian Conservation Corps, one of President Franklin Delano Roosevelt’s New Deal programs, between 1933 and
1942 employed and trained over three million young men nationwide. They planted three billion trees, built roads and
trails, shored up dams, created lakes, and built stone buildings in both state and national parks and forests nationwide.
Judith Edwards, author of 7he Great Expedition of Lewis and Clark (Farrar, Straus and Giroux) and twelve other young
adult, middle grade, and children’s books, lives in southeastern Vermont near Mount Ascutney State Park — one of
many parks nationwide whose roads, stone buildings, and campsites were created by CCC corpsmen in the 1930s.
Images from the Past publishes history in ways that help people see it for themselves in amply illustrated books that
cast new light on people, places, and events of the past from the perspective of today — books that provide a reliable
source of information and are a delight to read.

Distributed by Applewood Books
1 River Road Carlisle, MA 01741 « www.awb.com ¢ 800-277-5312



A New Opportunity to Promote Books
by Steve Carlson

IPNE strives, in many ways, to help our members sell
the great books they publish. It’s a complex job, because
our membership is diverse. Any individual member may
be positioned mainly to sell through bookstores, or to
libraries, or to special markets, directly from our Web sites,
in specialty stores, in the back of the room when we give
talks, or any combination of the above. Yet through IPNE’s
programs, we all work together to reach our main markets
better and to find new ones.

The new IPNE catalog serves a number of functions, but
its biggest objective is to provide yet another way to connect
books with readers.

About the Catalog

The catalog will be published at least twice a year, spring
and fall. It will also be posted prominently on our Web
site, and distributed at all of the major events that IPNE
leads or participates in. Therefore, it will be shared with
large numbers of people who are enthusiastic about books,
including librarians, booksellers, reviewers, and avid
readers.

Planned Book Listings

Beginning with the next (fall) issue, IPNE members
will have a chance to add listings of their frontlist titles,
including cover graphics, identifiers, brief descriptions,
notes about awards or reviews. These listings will not be
free—it costs money to print and distribute a full-color
catalog—but offered to our members at an exceptionally low
price, beginning at just $25.

Each of these listings will be published for a full year. In
other words, if you begin in the fall issue, your listing will
appear the following spring as well, at no extra charge, for
exposure to the full yearly cycle of IPNE activities. It will
be seen by librarians at NELA, bookstore buyers at NEIBA,
avid readers and opinion-leaders at the Boston Book

Festival, the diverse crowd of book enthusiasts at next year’s
Conference, and any number of other shows and outreach
efforts throughout the year.

We did not have the mechanism in place yet to offer the
listings for this first issue of the catalog, but watch for an
announcement shortly as we prepare for the larger fall
catalog.

You have probably noticed that this first catalog does have
a handful of space ads for books. This will be another option
for all members, again at an affordable price, for those who
would like larger-sized promotions of their own design.
Several of our more established members jumped at the
opportunity to purchase these ads, recognizing what a good
deal they are.

A Complement to your Other Promotions

Don’t get me wrong. Advertising in the IPNE catalog is not
a magic bullet for book promotion. All successful publishers
constantly seek out more ways to expose their books to their
target audiences. This is just one more way, but a good and
affordable one.

For example, if a publisher wants to promote to New
England librarians, a catalog listing will be seen at NELA,
but is no substitute for actual representation of the book
there by IPNE, or for mailings and other ways of reaching
out. In my experience, librarians (using them again as an
example) are like other book lovers-the more times they see
or hear about a book in a positive context, the more likely
they will be to buy it.

A listing or ad in the IPNE catalog will be seen by large
numbers of people who you want to know about your book.
It is a great complement to other promotions. There are few
if any other ways to effectively promote a book for as little as
$25, so watch for the announcement of more details in the
near future.
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Friday, April 19,2013

3-8 p.m. Registration « Exhibits Open

3:00

315

4:00

5:00

5:30

6:30-8

WELCOME
Tordis llg Isselhardt, IPNE President
Images from the Past

SESSION 1: Overview Of Publishing Today:
“Independent Publishing in the Rapids of Change”
Bill Schubart, Author, VPR Commentator & Retired Businessman

SESSION 2: Adapting To Publishing Challenges Today
Tordis llg Isselhardt, Images from the Past

Peter Sarno, PFP Publishing/AJAR Contemporaries

Cheryl Wilfong, Heart Path Press

INTRODUCTIONS / COFFEE BREAK / EXHIBITORS

GEORGE L. GEERS
Career Journalist, Publisher at Plaidswede Publishing, and
Executive Director of the New Hampshire Writers' Project

“The Outlook Has Never Been Better:
How a Book Publisher Began in Southbridge”

FEATURED SPEAKER

CASH BAR RECEPTION
Visit with exhibitors and networking



7:30 a.m.

8:45

10:15-45

10:45-12

12-12:45

Saturday, April 20, 2013

Registration « Exhibits Open
WELCOME/ ANNOUNCEMENTS

SESSION 3: Marketing Today
Pamela J. Fenner, Michaelmas Press,
Moderator

Steve Fischer, New England Booksellers'
Assocation of New England

Brian Jud, Book Marketing Works

Kate Sullivan, Candlemark & Gleam

INTRODUCTIONS / COFFEE BREAK

SESSION 4: The Digital
Landscape

Dan Nigloschy, Media Entities, Moderator
Jenny Hudson, Merrimack Media

John Rodzilla, Emerson College

Kate Sullivan, Candlemark & Gleam

KEYNOTE LUNCHEON
(Buffet) — Vision Restaurant

Keynote Luncheon sponsored by

Friesens Book Manufacturing

1:00-2:00

KEYNOTE ADDRESS: Auditorium
ARCHER MAYOR

Vermont-based author of the 23-book Joe
Gunther mystery series and winner of the
New England Independent Booksellers
Award for Fiction in 2011

“That’s no iceberg. That’s opportunity!’
and other mangled metaphors applicable
to modern publishing.”

215

Three (3) Concurrent Sessions

SESSION 5: What Are Publishers
Looking From In Writers?

George L. Geers, New Hampshire Writers'
Project
Sid Hall, Hobblebush Books

SESSION 6: New England Media:
How to get noticed regionally

David Tirrell-Wysocki, Executive Director,
Nackey S. Loeb School of Communications

SESSION 7: Advanced Digital
Workshop
Bruce Kulik, Media Entities

3:30

Three (3) Concurrent Sessions

SESSION 8: Money Matters
Robin Haywood, Sellers Publications

SESSION 9: Flash Fiction
Walter Bird, Worcester Magazine
Suzy Geers, Plaidswede Publishing &
Rock the Vote

Kelley Landine, Quinsigamond
Community College

SESSION 10: Creating Videos
Kitty Werner, for Phil deMarne of Phil
deMarne Productions

Christopher Gilbert, Lamp Post Media

4:30

WRAP UP




George L. Geers, a career journalist
and book publisher, has been executive
director of the New Hampshire Writers’
Project since 2010. Geers has been
involved with the Writers' Project,
based on the campus of Southern New
Hampshire University, for 17 years. He
joined its board of trustees in 2000 and
served as president 2006—2007.

He began his newspaper career

as a college intern at Foster’s Daily
Democrat in Dover and left there in
1979 as managing editor to become
executive editor of The Southbridge
(Mass.) Evening News, then editor of The
Chronicle in Willimantic, Conn. In 1994,
he was named editor of The Telegraph
in Nashua. In 2000, he returned to

his hometown of Concord, N.H., to
form Plaidswede Publishing, which
specializes in New Hampshire and New
England books.

Archer Mayor is the New York Times
bestselling author of the highly
acclaimed, Brattleboro, Vermont, based
series featuring detective Joe Gunther,
which the Chicago Tribune describes as
“the best police procedurals

being written in America.” He is

the recipient of the New England
Independent Booksellers Association
Award for Best Fiction-the first time

a writer of crime literature has been

so honored. Mayor was raised in

the US, Canada and France, and

since graduating from Yale, has been
variously employed as a scholarly
editor, a researcher for TIME-LIFE Books,
a political advance-man, a theater
photographer, a newspaper writer/
editor, a lab technician for Paris-Match
Magazine in Paris, France, and a medical
illustrator, volunteer firefighter and
EMT. Archeris a longtime Deputy
Sheriff and an death investigator for
the Windham County, Vermont, State’s
Attorney’s office.
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Walter Bird is the senior writer for Worcester Magazine. He

is the former executive editor of Stonebridge Press Newspa-
pers, where he oversaw newspapers in CT and MA. It is not
all work and no play, however. Walter is a diehard “Walking
Dead"fan, a fantasy baseball geek, and a movie buff who
possesses the completely useless talent of being able to
quote dozens of movies. He is also forever 80s and still listens
to Billy Idol.

Phil de Marne started as a radio producer creating a new
programming format, Classic Rock, that is still used through-
out the country today. He worked as a television producer in
Cleveland (where he won an Emmy), Cincinnati and Seattle.
Since leaving television 12 years ago, he traveled the country
producing over a thousand videos for state and federal
agencies and corporations. He formed deMarne Productions
producing book trailer videos. www.phildemarne.com

Pamela Johnson Fenner is celebrating 22 years as an inde-
pendent publisher. Michaelmas Press produces award-win-
ning parenting and education books, several focusing on
Waldorf education. In 2007, she branched out into history
with a book and pamphlets on J. G. Whittier, poet and
abolitionist. Pam is a founding member of IPNE and a Past
President of the Board.

www.michaelmaspress.com

Steve Fischer worked for Harper & Row as a sales rep then
transferred to Harper's international sales department. After 6
years of travel he returned to manage the B&N account, later
worked as sales and marketing director at Tuttle Publishing,
and Red Wheel Weiser. Since 2007 he is the Executive Direc-
tor of the New England Independent Booksellers Association,
the non-profit trade association representing the interests of
all independent bookstores. newenglandbooks.org

Suzy Geers is a writer and VP of operations for PlaidSwede
Publishing of Concord, NH. Her career in journalism started in
1999 working in the music business where she helped pro-
duce an online magazine, Noizepollution.com doing pub-
licity and content writing with Aerosmith, Marky Ramone,
Faith Hill, Radiohead, even Tommy Lee for Warner Brothers
Records, Warner Brother Records/ Nashville, MTV's Rock the
Vote, The Pulse Magazine, among others. plaidswede.com

Chris Gilbert's travel experiences in the Middle East, Europe,
the Soviet Union, Japan, Canada, and the US, confronted
him with the complexities of culture and the value of a
good story in bridging diverse human experience. Chris has
produced more than 100 short film stories for European and
US institutions, and many short promotional web videos for
individuals, businesses and authors. Chris also teaches video
editing, adjunct, at Salem State University, on Boston’s North
Shore. lamppostmedia.net

Sidney Hall, Jr. is the owner of Hobblebush Books, and he
specializes in fine book design and production for Hob-
blebush and other publishers. He has been nominated for
a Pushcart Prize for his poetry. His book reviews have also
appeared in the Los Angeles Times Book Review. He is the
author of three books of poems, What We Will Give Each
Other, Chebeague, and Fumbling in the Light, and a book of
memoirs, Small Town Tales.



Robin Haywood, publishing director at Sellers Publishing of
South Portland, ME, began her career working with co-edi-
tion publishers, where she learned the art and craft of devel-
oping and making illustrated books and selling the rights to
international publishers. Moving to independent publishers,
she learned publishing from ideas to finished book, to learn-
ing financial management, negotiating contracts, and book
distribution. rsvp.com

Jenny Hudson, owner of Merrimack Media, designs web-
sites. She expanded her services to POD publishing in 2008
after publishing three of her own books. She helps authors
succeed in the marketplace with her A-to-Z book production
and author services with a heavy focus on promotion. She
launched Blog2Book, allowing writers to produce a format-
ted mobi file (for Kindle). merrimackmedia.com

Tordis llg Isselhardt publishes “history in ways that help
people see it for themselves”as Images from the Past using
a team process for their award-winning books that cast new
light on people, places, and events of the past from the per-
spective of today. Part of the core group that founded IPNE
in 2000, Tordis has been on the IPNE Board an an officer ever
since. She is currently our president. imagesfromthepast.
com

Brian Jud is an author, book-marketing consultant, semi-

nar leader, television host and president of Premium Book
Company. He is the author of How to Make Real Money Selling
Books (Without Worrying About Returns), the ultimate do-it-
yourself guide to selling your books to non-bookstore buyers
in large quantities, with no returns. He also wrote Beyond the
Bookstore (a Publishers Weekly® book). Brian is the Executive
Director of SPAN. bookmarketingworks.com

Bruce Kulik Bruce Kulik has been in the publishing software
industry since 1984, and is currently the CTO of Media
Entities, Inc.. He has been developing apps for the Apple

iOS and Google Android platforms using both proprietary
and cross-platform tools, including HTML5. Mr. Kulik holds
degrees in Computer Science and Engineering from the
Massachusetts Institute of Technology, and in Electrical Engi-
neering from Worcester Polytechnic Institute.
mediaentities.com

Kelly Geers-Landine is in her seventh year as an Adjunct
Professor of English at Quinsigamond Community College in
Worcester, Ma. Previously Landine taught Advanced English
at the secondary level. She is currently pursuing a Masters
degree in Creative Writing, Fiction concentration, at Southern
New Hampshire University. She resides in Central Massachu-
setts with her three children.

Dan Nigloschy is co-founder an CEO of Media Entities pro-
viding eBooks, digital media and XML solutions for publish-
ers since 2002. Previously he worked with DuPont, heading
the European newspaper systems team out of London,
Paris, and Frankfurt. Dan is the Executive Director of IPNE,
and a frequent conference speaker on ePublishing www.
mediaentities.com

15

John Rodzilla s the Electronic Publisher-in-

Residence and Graduate Program Director for

Publishing and Writing at Emerson College. He has devel-
oped and teaches courses on web development, project
management, and eBook creation He also works with inde-
pendent publishers on their digital initiatives. His expertise is
digital rights (selling and contracts) and production.

Peter Sarno is president of PFP / AJAR Contemporaries.
Since creating their publishing division in 2011, they have
produced over 20 books to date. A former freelance writer
and editor, Sarno teaches literature, memoir and publishing
courses at the University of Massachusetts Boston and was a
computer instructor at Northern Essex Community College.
pfppublishing.com

Bill Schubart is the author of four books of fiction: The
Lamoille Stories, Fat People, Panhead, and | am Baybie. His new
novel Photographic Memory will be released in the fall. With
the exception of The Lamoille Stories, published by White
River Press, he publishes under his own imprint Magic Hill
Press LLC. He is a long standing VT Public Radio commen-
tator and has spoken three times at Book Expo. www.
schubart.com

Kate Sullivan is the founder of Candlemark & Gleam, a
Vermont-based publisher of fantastika that aims to nurture
new voices in science fiction and fantasy while expanding
beyond genre boundaries to push the limits of modern pub-
lishing. She has worked in publishing for almost ten years, in
an array of capacities, and consults on media design, social
media, and user engagement as part of Kallitechnes Media
Design. www.candlemarkandgleam.com

David Tirrell-Wysocki is a free-lance writer and executive
director of the Nackey S. Loeb School of Communications
in Manchester. He retired from The Associated Press, where
he had been a reporter and broadcast editor for Northern
New England for 32 years. An award-winning reporter, he
has moderated or participated in numerous media relations
programs for groups and has been working with Concord
Hospital's Public Affairs Office since 2009. loebschool.org/

Cheryl Wilfong is the author/publisher of The Meditative
Gardener: Cultivating Mindfulness of Body, Feelings, and Mind,
winner of 7 book awards including the IBPA Benjamin Frank-
lin Award. She teaches mindfulness meditation at Vermont
Insight Meditation Center when she isn't rearranging one of
her 28 flower beds or tending her out-of-control vegetable
garden. Master Gardener and mistress of metaphor, she
delivers the Dharma into daily life in the garden on her
award-winning blog. meditativegardener.com



| Book masters

Bookmasters is one of the largest integrated
providers of publishing services in the world.

For more than 40 years, Bookmasters has
offered friendly, personalized assistance
to publishers and authors throughout all
stages of the publishing process.

_-E BookmastersGroup

. @Bookmasters

@ blog.bookmasters.com

www.bookmasters.com/ipne
888.537.6727

30 Amberwood Parkway
Ashland, OH 44805



Communication is the key lesson

in author’s new book

FICTION

ighth-graders Jade, Alissa, and Sam have
E been best friends since third grade. Get to

know them through diary-like entries as
they deal with friendships, boys, peer pressure,
experimentation, family problems, cutting, and
bullying. Join them on a nineteen-day journey
that culminates in a night that will change their
lives in unexpected ways.

Jacqueline Jock, LICSW, has a bachelor’'s degree in
psychology from Clark University and a master’s in clini-
cal social work from Boston College. Currently a middle
school adjustment counselor in Ware, MA, she has been
working with children and adolescents since 1990. She
lives in Massachusetts with her daughter, Victoria.

(44 Although bullying is a central theme in the novel, the key lesson
is that if girls were taught better communication skills, so much of what
they went through could have been avoided. Bullying, especially among
adolescent girls, is more complex than people realize. , ,

To purchase your copy today, contact Jacquie.

Call 413-427-2631 or email jacquiej13@verizon.net
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21st Century Publishing, LLC

Gary Collins
1224 Mill Street, Suite D-200
East Berlin, CT 06023

AMPress Publishing
Margot Zalkind

9 South Wardsboro Road
Newfane VT 05345
ArcherMayor.com

AWM

16 Barstow Lane

Hadley, MA 01035
413-586-2388

Shel Horowitz
shel@frugalfun.com
www.FrugalMarketing.com

Barking Planet Productions
75 Clifton Avenue
Marblehead, MA 01945
201-804-9161

Robert McCarty
barkingplanet@aol.com
www.planetofthedogs.net

Basil & The Buddha Press
Julie Basil Pierce

174 Bellevue Ave, Suite 205
Newport, RI 02840

Bass Pond Press

P Ann Pieroway

POBox6

East Longmeadow, MA 01028
www.basspondpress.com

Bedwyr Press, The
Diana Alexander

2 Dartmouth Dr
Framingham, MA 01701

Bhattacharyya, Samir
12 Woodridge Road
Westwood, MA 02090

Book Midwife, The
Lisa Allen Lambert
13 Fulton Street
Nashua, NH 03060

By Light Unseen Media

PO Box 1233

Pepperell, MA 01463

978-433-8866

Inanna Arthen
vyrdolak@bylightunseenmedia.com
www.bylightunseenmedia.com

Bug Print Press
Walter O'Reilly
bugprintpress.com
364 Irwin Ln
Lillington NC 27546

Candlemark & Gleam

104 Morgan St

Bennington, Vermont 05201
802-333-0323

Kate Sullivan
editorial@candlemarkandgleam.com
www.candlemarkandgleam.com

Charles Street Press

Linda Cox

78 Chestnut Street

Boston, MA 02108
Lm.cox@comcast.net
www.charlesstreetpress.com.

Collins Publishing, Inc.
East Berlin, CT

Gary Collins
garyhughcollins@gmail.com

Confronting Believers
Miklos Jako

483 So Broadway, Apt. #6
Lawrence, MA 01843

Courier Companies
Wanda Nevills
www.courier.com

109 Burgess Avenue
Westwood, MA 02090

A new K - 8 reading list — nearly 1000 titles, all selected & annotated
for children’s ages, interests, social & emotional development

&3

(1Y .\‘IL"'I.'

Picture Books * Grades 1-3 *» 4-5 » 6-8
Biographies

Mythology, Legends and Folklore

Celebrations, Games, Music, Crafts & Other Activities

100 pages of indexes — Titles, Authors, lllustrators, Series,
Anthologies & Subjects

Groat Books for
Kindergarten through Grade B

» Funpuay] L10] AT

mpiled and Edited by Karen Latimer
- arll Pamela . Fennet

Introduce children to the world—bring history, science, social studies, language,
the arts and geography to life. Open doors to ancient cultures, far-away places,
the seasons, rhythms of the year and the wonder of nature.

Volume Discounts MICHAELMAS PRESS +« P. 0. Box 702 « Amesbury, MA 01913-0016
Available www.michaelmaspress.com « 978-388-7066




Creative Futures LLC
Lucie Lewis
www.creativefuturesllc.com
37 Harrow Road
Springfield, MA 01118-1919

Crow Flies Press
Ann-Elizabeth Barnes

Jana Laiz

Martin Meader

PO Box 614

South Egremont, MA 01258
www.crowfliespress.com

Deep Waters Press

333 Daniel Webster Hwy Suite 24
Meredith NH 03253
603-520-1214 or 603-524-2585
Harold Lyon
halclyon@yahoo.com
www.deepwaterspress.com

Donohue Group, Inc., The
Pat McCurdy-Crescimanno
41 Mechanic Street
Windsor, CT 06095

Edendale Entertainment
16 Shattuck Park Rd.
Norwood, Ma 02062
781-762-9430

Charles Burgess
cdburgess4@aol.com
www.edendaleent.com

Edwards Brothers Malloy
Scott Payne
http://www.malloy.com

9 Deerfield Court

Rexford, NY 12148

Encircle Publications
Cynthia Brackett-Vincent

PO Box 187

Farmington, ME 04938
http:/www.encirclepub.com

Enfield Publishing & Distribution Co.
P O Box 699

Enfield, NH 03748

603-632-7377

Linda Jones
info@enfieldbooks.com
www.enfieldbooks.com

ENVISION Business & Computer
School Publishing

Julia Antoine

23 Kimberly Avenue

West Haven, CT 06516
www.envisionschoolpublishing.com

Evergreen Bay Publishing
P.O.Box 49

East Longmeadow, MA 01028
413-847-0161

June Greig

junegl10@aol.com

Falmouth Heights Books
52 Rowland St

Marblehead, MA 01945
Janet Spurr
spurril@msn.com
www.beachchairdiaries.com

Fern's Music / Fern Forest Enter-
prises

Michael Michonski
http://www.fernsmusicforkids.com
542 Hopmeadow Street, #120
Simsbury, CT 06070

For Children With Love Publications
Catherine Gibson

99 Peacedale st

Bristol, CT 06010

Full Circle Press LLC

441 Pomfret Road

West Hartford, Vermont 05084
802-295-2142

Sonja Hakala
Sonja@FullCirclePress.com
www.SonjaHakala.com

Gihon River Press

Steve Feuer
www.gihonriverpress.com
P.O.Box 88

East Stroudsburg, PA 18301

Harvest Home Books

James Coogan
www.harvesthomebooks.com
PO Box 1181

East Dennis, MA 02641

Heart Path Press

314 Partridge Road

E Dummerston, VT 05346
802-257-4109

Cheryl Wilfong
cheryl.wilfong@gmail.com
www.meditativegardener.com

Heartwood Press

221 Partridge Road

East Dummerston, Vermont 05346
802 254-4717

Lynn Levine
forester.lynn@gmail.com
www.heartwoodpress.com
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Heimann, Deborah - Freelance
Editor

Deborah Heimann
www.deborahheimann.com

Helpingwords

66 Prospect St.
Manchester, NH 03104
603-668-1975

Kathy Brodsky
kbrodskysw@gmail.com
kathybrodsky.com

Hobblebush Books
17-A Old Milford Road
Brookline, NH 03033
603-672-4317

Sidney Hall
hobblebush@charter.net
hobblebush.com

Husky Trail Press LLC
PO Box 705

153 Boston Post Road #L
East Lyme, CT 06333
860-739-7644

Richard LaPorta
info@huskytrailpress.com
huskytrailpress.com

Images from the Past

P.O.Box 137

Bennington, VT 05201
802-442-3204

Tordis Isselhardt
tordis@imagesfromthepast.com
www.imagesfromthepast.com

IPRO Business Systems
Steve Becker

6811 E Mayo Blvd Suite 350
Phoenix, AZ 85054
http:/www.ipubtech.com/

J. P. Smiga Company, Inc.
511 Pickering Street
Manchester, NH 03104-2747
603-645-6762

Joseph Smiga
jpsmiga@myfairpoint.net
www.joesmiga.com

Jacqueline Jock
59 Warebrook Drive
Ware, MA 01082

Joshua Tree Press

Jack B. Rochester

5 Hollow Lane

Lexington MA 02420
joshuatreeinteractive.com



Kattpoetrybooks
Cathy Jones
kattpoetrybooks.com
45 Belle Ct.
Annnapolis, MD 21403

Kepler Press

P.O.Box 436
Cambridge, MA 02140
617-413-7204

Ellen Kaplan-Maxfield
ealex@keplerpress.com
www.keplerpress.com

Deborah Kilday
www.kildaykrafts.com
54 Tosun Rd

Wolcott, CT 06716

Kreitler Media/Rambling Dog
Publications

P.O. Box 547

Southport, CT 06612

Bonnie Kreitler
bkreitler@ramblingdogpublica-
tions.com
www.ramblingdogpublications.com

Linden Park Publishers, Ltd

51 Bateman Avenue

Newport, RI 02840

401-849-2200

Michael Dutton
michael@lindenparkpublishers.com
www.lindenparkpublishers.com

Lindsy Parker Media

36 Heritage Drive

North Easton, MA 02356
508-238-7715

Lindsy Parker
mediaexpert@msn.com
www.lindsyparkermedia.com

Lycoris Press
Marsden Cyn

M-Graphics Publishing
Michael Minayev

Massachusetts

781-990-8778
mgraphics.books@gmail.com
www.mgraphics-publishing.com

Magic Hill Press

William Schubart

144 Magic Hill Rd
Hinesburg, VT 05461
http://www.Schubart.com

The Matte Company
Edward Matte

95 Nancy Ave

Dracut, MA 01826

Mayerchak & Co.

368 West Street
Needham, MA 02494
781-883-3050

Matt Mayerchak
matt@mayerchak.com

Mayflower Books
28 Carol Dr.
Uncasville, CT 06382
William Muttart

mayflowerbooks@99main.com

Media Entities

Dan Nigloschy

681 Main St, Suite 2-17
Waltham MA 02451
www.mediaentities.com

Merrimack Media

Jenny Hudson

27 Jackson St. #136

Lowell, MA 01915
www.merrimackmedia.com

Michaelmas Press

P.O. Box 702

Amesbury, MA 01913-0016
978-388-7066

Pamela Fenner
pjfenner@mac.com
www.michaelmaspress.com

National Consumer Law
7 Winthrop Square
Boston MA 02110-1245
617-542-8018 x324

Donna Wong
dwong@nclc.org
www.consumerlaw.org

Naugatuck River Review
P.O. Box 368

Westfield, MA 01085
413-250-3008

Lori Desrosiers
naugatuckriver@aol.com
naugatuckriverreview.com

Open Book Systems, Inc.
Laura Fillmore

37-J Whistlestop Mall
Rockport, MA 01966
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Owl King Publishing

119 Kennedy Dr.

Orange, CT 06477
800-993-0709

Ethan Rappaport
publishingl@owlking.com
www.owlking.com

Panntree Press

33 Friendship Street
Jamestown, RI 02835
401-423-0259

Portia Little
panntree@msn.com
www.portialittle.com

Diana K. Perkins
Diana Perkins

http://www.dianakperkins.com

1 Shetucket Drive
Windham, CT 06280

PFP Inc - AJAR Contemporaries

144 Tenney Street
Georgetown, MA 01833
978-352-8218 ext 300
Peter Sarno
peter@pfppublishing.com
www.pfppublishing.com/

Pierce Press / DayTripper Books

P.O. Box 255

Arlington, MA 02476
781-648-8166

Charlotte Pierce
charlotte@piercepress.com
daytripperbooks.com

Pine Marten Press

Megan Price
www.PineMartenPress.com
1696 Ferry Road

Charlotte, VT 05445

Plaidswede Pubishing Co.
George Geers

Suzy Geers

PO Box 269

Concord, NH 03302-0269
www.plaidswede.com

Polar Bear & Company
PO Box 311

Solon, ME 04979

207 643-2795

Paul Cornell du Houx

polarbear@polarbearandco.com

www.polarbearandco.com

Polly Parker Press, LLC
Julie & Virginia Freyermuth
www.pollyparkerpress.com



Privacy Journal

PO Box 28577

Providence, RI 02908
401-274-7861

Robert Smith
orders@privacyjournal.net
wWw.privacyjournal.net

Pro Lingua Associates

PO Box 1348

Brattleboro, Vermont, 05302
802-257-7779

Arthur Burrows
andy@ProLinguaAssociates.com
ProLinguaAssociates.com

Peter E. Randall Publisher
Deidre Randall

5 Greenleaf Woods Dr
Portsmouth, NH 03801
603-431-5667
perpublisher.com

Red Chair Press LLC

PO Box 333

South Egremont, MA 01258
917-715-2857

Keith Garton
keith@redchairpress.com
www.redchairpress.com

Redding Press

Mary Mahony

Box 366

Belmont, MA 02478
www.reddingpress.com

Riddle Brook Publishing
Michael Charney
www.riddlebrookpublishing.com
1 Hardy Road Suite 215

Bedford, NH 03110

Robinson Editorial Services
David Robinson
99 Carroll Street
Keene, NH 03431

Romagnoli Publications

45 Hackett Hill Rd

Manchester, NH 03102

Maureen Romagnoli
msromagnoli@comcast.net
www.romagnoli-publications.com

Mary Rowen

Mary Rowen

95A Paul Revere Road
Arlington, MA 02476

Kathleen Rowe

20 Douglas Rd.
Lexington, MA 02420
781-862-7676
Kathleen Rowe
kegrowe@gmail.com

RSBPress

354 Hastings Road
Waitsfield, VT 05673
802-496-3271

Kitty Werner
kitty@rsbpress.com
www.rsbpress.com

Safe Goods

561 Shunpike Rd.
Sheffield, MA 02157
413-229-7935

Nina Anderson
safe@bcn.net
www.safegoodspub.com

Schoolmaster Press

993 Memorial Drive

Suite 101

Cambridge, MA 02138
617-513-9154

Hannah Carlson
carlson@schoolmasterpress.com
www.schoolmasterpress.com

Shanti Arts
Christine Cote

193 Hillside Rd
Brunswick, ME 04011
www.shantiarts.com

Solon Center for Research and
Publishing

Paul Cornell du Houx

PO Box 311

Solon, ME 04979

SPIMAC

Steven Porter

63 Sawmill Road
Chepachet, R1 02814
www.stevenporter.com

S.T.A.R.

Dorothy Lecours

12 Spindle Hill Rd. Unit 2G
Wolcott, CT 06716
LawOfAttraction4Children.org

Stein Consulting

Miriam Stein

17 Oak Knoll

Arlington, MA 02476
www.makeyourvoicematter.com
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Story Review Press
Jason Bellipanni

8 Old Milford Road
Mont Vernon, NH 03057

Symmetry Press LLC

239 Dorothy Dr
Torrington, CT 06790
860-596-4081

Kenneth Schwarz
hi@symmetrypress.com
www.symmetrypress.com

Jacqui Taylor Photography and
Publishing

Jacqueline Taylor

406 Grove Street

Melrose, MA 02176
jacquitaylorphoto.com

Elizabeth Thompson
74 Yerxa Rd.
Arlington, MA 02474-2128

The Toolemera Press

8 Stormy Hill

Dedham, MA 02026

Gary Roberts
groberts@toolemera.com
toolemera.com

Thistle Hill Publications
477 Thistle Hill Road
North Pomfret, VT 05053
802 457-2050

Jack Crowl
crowll@earthlink.net
www.thistlehillpub.com

Thomson Shore

7300 W. Joy Rd.

Dexter, M1 48130
734-426-3939

Maria Smith
marias@thomsonshore.com
www.thomsonshore.com

TidePool Press

7 Front St

Maynard, MA
978-897-6987

Dany Pelletier
dany@tidepoolpress.com
www.tidepoolpress.com

Town Landing Press
Susan Gallant

19 Town Landing Road
Falmouth, ME 04105
www.smgallant.com



Troy Street Publishing
Richard Vacca

P.O.Box 477

Belmont, MA 02478
http:/www.troystreet.com

Trueblood Publishing Co. LLC
One State Street

Suite 1500

Boston, MA 02109
617-933-9494; 1-877-256-6360
David Wylie
info@truebloodpublishing.com
www.truebloodpublishing.com

Two Dogs Publisher Services
196 Larch Rd

Cambridge, MA 02138
617-308-0368

Chuck Dresner
chuck@twodogs.net
www.twodogs.net

Upper Access, Inc., Book Publishers
87 Upper Access Road

Hinesburg, VT 05461

802-482-2988

Steve Carlson
steve@upperaccess.com
www.UpperAccess.com

Ulrike Welsch Photography
Ulrike Welsch
www.ulrikewelschphotos.com

West Ridge Farm Publishing
535 Glendale rd

Hampden, MA 01036
413-566-5366

Writers Glen Publications
Lloyd Prentice

160 Tea Rock Lane
Marshfield, MA 02050
www.fromtheglen.com

Xochitl Publishing
Charles Hagen

PO Box 247
Woolwich,Me.04579
57 Tonal Ln.

W. Bath, ME 04530

Zoo Logics, LLC
Shaun McMahon
PO Box 406

Sandra Howell Dublin, NH 03444

sanj535@charter.net

“Through her extraordinary exploration, you
will find a thought-provoking look at some of
your longheld questions and a guide to creat-
ing the path to renewing your faith and spirit”

b

“Powerful’... “Spritually Refreshing”

Dr. Lucie K. Lewis, Ed.D.

Author and Speaker

((I AM”

Renewal From Within The
Garden....offers a unique
perspective on the ques-
tions everyone asks, but
rarely gets answers to and
shares the gifts that God
has given to all.

RENE
WAL FrRoOpm WITHIN THE GARDEN

Lucre k. LEwts, gy py

For book orders, speaker reservations and workshop offerings

www. renewalinthegarden.com

or call (413) 530-7447
AMAZON, Barnes and Nobles or through other popular booksellers.




Upper Access Books: Now celebrating our 27th year—

A small press focusing on a
few big books at a time

editing
made

Some of our current best-selling titles . . .

simple rules

ea S for effective Editing Made Easy: Simple rules for effective writing by Bruce Kaplan
y writing The non-technical book for students, business people, bloggers, journalists,
and everybody else who wants to write well without getting bogged
"""" 10 down with complex rules of grammar.
—— ;
' y f | This affordable, bare-bones guide will appeal to writers (and others
‘}{.r"'__:_.:';_l SoE q who have to write)—especially those who like referring to a handy list of
o i do's and don'ts. —Library Journal
bruce kaplan ISBN: 978-0-942679-36-6 112 Pages, Paper - $9.95

Final Rights: Reclaiming the American way of death by Joshua Slocum

and Lisa Carlson e bk the funers!insdussry
\L dioErn 1 wand you fo read

Like Jessica Mitford's "American Way of Death," "Final rights" deals with the industry
that has evolved around our culture's reluctance to face the immutable fact of
our deaths and what to do with "the remains." —San Antonio Express News

The authors of this book are the most prominent leaders of [the funeral consumer]
movement. In this book, they join forces, to tell consumers how they can take back i )

their own rights under existing law and to propose legal changes for the benefit of I I\\ A :[ ¥
all American Consumers. —ForeWord Reviews

— F -
This book is a boon for those looking to simplify and personalize caring for the \ 2 ] ( T}‘] [ S

dead. The inclusion of a compilation of each state's funeral laws, including

statutory citations and guidance for those investigating home funerals and burials
and body donation, make this an essential purchase for consumer-protection i L et X 5, 0%
collections. —Library Journal : i i i .

ISBN: 978-0-942679-34-2 » 512 Pages, Paper « $19.95

About the House with Henri de Marne - Book and Blog

‘-l'l' 1-' L} PH‘ hl‘! x':l:-'!

This book is a perennial best seller, by one of America’s best-known experts on main-
taining, repairing, and improving houses. Now, Henri’s advice to homeowners has

even further reach with his popular new blog at www.henridemarne.com. Meanwhile,

his classic book is still an essential reference for every homeowner.
ISBN: 978-0-942679-30-4 « 464 Pages, Paper « $16.95

WITH HENRI DE MARNE
e Trade distribution by Midpoint Trade Books -
! Available through all major wholesalers Upper Access Books
Retail and other sales directly at Upper Access: 87 Upper Access Rd

Hinesburg, VT 05461

www.upperaccess.com Office: 802.482.2988

Orders: 800.310.8320

1 _800_31 0_8320 Fax: 802.304.1005

www.upperaccess.com
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The McNaughton & Gunn team is committed to producing books of
top notch quality. Whether it’s offset print, short runs with a quick
schedule or eBook conversion, we strive for excellence in all we do.
Our number one goal is your complete satisfaction.

Waugﬁton

Junn, inc.

What's more, we maintain high standards of environmentally sound
operations which includes FSC® Chain of Custody Certification.

Every book is a masterpiece. Guaranteed by our signature. )/m_ plgmitine . Phikton
C Chris Shore
waughton 316%rt“h,easé:l Regilgn.al Sales Manager
" oodland Drive
Junn,Inc.  saline, Mi 48176 R
734.429.8727 Focrcorress
)/m_ Algniing ot chriss@mcnaughton-gunn.com oy

4



