Der Videomarkt °
2012

GfK Consumer Panel
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Methodensteckbrief Stand Januar 2013 -

GFK

: Erfassung aller Einkaufen/Leihvorgangen von Videos (alle Formate
Befragungsinhalt @ inkl. digital), von deutschen Privatpersonen ab 10 Jahren.

Pencil) in Form eines Tagebuchs, das von den Panelteilnehmern
selbst kontinuierlich gefuhrt wird.

Schriftlich (ca. 60% Online (Anteil steigend), ca. 40% Paper &
Befragungsmethode

Hochrechnung

_ Die Ergebnisse werden auf die Grundgesamtheit (Stand 2012: 67,8
' Mio.) der deutschen Bevolkerung ab 10 Jahre hochgerechnet

: Kontinuierliches Panel von 25.000 deutschen Einzelpersonen ab 10
Stichprobe ﬂ”* Jahren (brutto, Stand 2013).
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.



Wirtschaftliche Rahmendaten

Fazit fir das Jahr 2012 — Ausblick 2013
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.



Entwicklung der Weltwirtschaft — Leichte Erholung 2013 b]['v -

dank der Schwellenlander

Veranderung des realen Bruttoinlandsprodukts vs. Vorjahr [in %]
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Quelle: DIW (Stand: 09.01.2013)
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.




Deutschland in Westeuropa beim Wirtschaftswachstum
fihrend — Sowohl 2012 als auch 2013

Veranderung des realen Bruttoinlandsprodukts vs. Vorjahr [in %]

2012 2013

Quelle: DIW (Stand: 09.01.2013) | P, A, GR: Projektgruppe Gemeinschaftsdiagnose Herbst (Stand: 11.10.2012)
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.

In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.



Der positive Arbeitsmarkt sttitzt die Konjunktur b][_]i-:- GFK/

BUNDESVERBAN

in Deutschland R -

Anderung der Zahl der Arbeitslosen von 2007 bis 2012

Angaben [in %]

| Riickgang
I Keine Veranderung
. Anstieg 5-50%

B Anstieg 51-100%
B Anstieg 101-200%
Bl Anstieg > 200%

Quelle: GfK, Eurostat, harmonisierte Werte, 2012: Jan-Nov
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.
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Einkommensaussichten in Europa deutlich negativ —
Deutschland mit absoluter Ausnahmestellung

Einkommenserwartung

Durchschnitt 2. Halbjahr 2012

Quelle: GfK, EU-Kommission
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.



LEH auf Wachstumskurs —
Durchwachsene Umsatzentwicklung im DVV =
Nonfood-Einzelhandel R -

Umsatz [in Mrd. EUR]

Menge
-0,9%

+2,2% D u—

Preis
160,2  +31%

150,5

147,0

145,4 145,3
143,5

140,2

o

136,7136,6 136,6

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

—&— Nonfood-Einzelhandel* =—¢— Lebensmitteleinzelhandel (incl. Drogeriemaérkte)

Quellen: Grundgesamtheiten SymphonyIRI Group,

GfK ConsumerScope (*Nonfood: Elektro/Textil/Hartwaren/DIY, excl. Tierbedarf/Munzen; 2012: Prognose),

GfK ConsumerScan (LEH 2012: eigene Berechnungen Basis Haushaltspanel, Bonsumme FMCG incl. Frische)
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.



Entwicklung Home Video & Cinema

Bestes Umsatzergebnis in der Geschichte
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.



Die Ausgaben flr Kino und Video erreichen 2012 ein
neues Rekordniveau und sind seit dem Jahr 2000 um

knapp eine Mrd. Euro angestiegen

2.632

I Cinema

Il Sell-through total
I Rental total

844

2 652 2.737

2424 92 308

2.367 2.363

1.366

1.307 § 1.336 13890 1.403 | 1.427 § 1411

1.303

320

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012
n 2012= 64866
Cinema/ Home Video physical/ digital
All periods: January-December
Value inm €
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.

In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.



Entwicklung Home Video

Zweitbestes Umsatzergebnis in der Geschichte
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.



Der Home Video Markt erreicht das zweitbeste Umsatzergebnis
seiner Geschichte. Leicht rtcklaufige Kaufumséatze werden um
deutlich wachsende digitale Verleihumsatze tGberkompensiert.

I Leihvideos
B Kaufvideos

1.440
. 1.253 1.36611 307 1.336§1.303
I 1.041

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

1.38901.4031.427§1.411

n 2012 = 38550

Kauf-/ Leihvideos physisch/ digital

alle Zeitraume: Januar-Dezember

Umsatz in Mio. €
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.
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Physisches Produkt dominiert mit 93% Umsatzanteil den bvv
Home Video Markt. Blu-ray steigert seine Marktbedeutung auf

zzzzzzzzzzzzz

23%, Digital Uberschreitet erstmals die 100 Mio. Euro Grenze.

1.747 1659 1.665 1.704 1.710

392

1.686

" Digital 1591 1.612 1.574
Ml Blu-ray
I DvD

T VHS

1.579§1.589

1.194

1.512§1.503

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

n 2012 = 38550

Kauf-/ Leihvideos physisch/ digital

alle Zeitraume: Januar-Dezember

Umsatz in Mio. €
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.



Die Format-Wahl differiert zwischen den Zielgruppen,
Blu-ray und Digital sind in den Zielgruppen 20-39 Jahre WV =
bereits fir mehr als ein Drittel der Umsatze verantwortlich ===

10 bis 20 bis 30 bis 40 bis 50 bis
Gesamt 19 Jahre 29 Jahre 39 Jahre 49 Jahre 59 Jahre 60+ Jahre
70
78
M D\vD
M Blu-ray
¥ Digital
23
! ! X
1710| Basis in Mio. € | | 153 |

n Gesamt = 38550

Kauf-/ Leihvideos physisch/ digital

Zeitraum: Januar-Dezember 2012

Umsatz in %
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.
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Aktive Videokonsumenten im Jahr 2012

Reichweiten in der Bevolkerung (Personen absolut)

_ Digitale _
Physische Leiher Digitale

Leih Kaufer
eiher (TVoD) u

DVD Kaufer Blu-ray Kaufer

Repréasentativ fur die dt. Bevolkerung 2012 = 67,781 Mio. Personen
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.
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Home Video: Der Digitale Videomarkt

Hohe Zuwachsraten, die in erster Linie aus dem
Verleihbereich stammen, SVOD macht sich bemerkbar
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.



Der Digitale Videomarkt (Verleih/Verkauf) wachst auf
Umsatzseite um 58% und verlagert sich starker in Richtung

Verleih

Volume in m units/ transactions

9.0
2.1 4.7

2008 2009 2010

2008 2009 2010

2011

Value in m € l

2011

2012 12 vs 11

2012

@ pricel/ rental fee in € l

12 vs 11

bllll

BUNDESVERBAND
AUGICVISUELLE MECiEN £.v. QD
CESRONDET 1082

Formats (value in %) I

GFK

8,29 7160 7,80 9,41
4,99 . o P S -2 1 3
— . o . ey, €D
3.39 3.45 3.46 3.41 3.79
2008 2009 2010 2011 2012 12vs 11
n 2012 = 1249

Video sell-through/ rental market digital w/o SVoD
All periods: January-December
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.
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Digitale Konsumenten sind im Vergleich mannlicher mit b‘l‘l Gf
Schwerpunkt 20-39 Jahre eom r

ik
1
EC

Alter

Geschlecht I

Kaufen Kaufen

Leihen Leihen Kaufen Kaufen Leithen Leihen
physisch digital physisch digital physisch digital physisch digital
10 8 7 2
23 23 26 37
58 61
73 cs
33
42 32
24
24
- 1 6
39.3 | 4.5 34.1

@ Alter |

10 bis 19 Jahre M 40 bis 49 Jahre
20 bis 29 Jahre M 50+ Jahre
30 bis 39 Jahre

B mannlich
B weiblich

n 2012: Kaufen physisch = 25552; Kaufen digital = 187; Leihen physisch = 11180; Leihen digital = 1631
Kauf-/ Leihvideos physisch/ digital

Zeitraum: Januar-Dezember 2012
Absatz in %
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used



Der Verleihmarkt

Internet (Post) Verleih und VOD sorgen flr ein Plus,
Videotheken weiter unter Druck
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.



Video Leihmarkt: Die neuen Formate Blu-ray und Video b][][

BUNDESVERBAND

on Demand sorgen fur einen wachsenden Markt SRR e v e

359
-
141 270
15
212
272
242

341

M svoD
I TVoD
I Blu-ray
oD
I VHS

320

284

276
1_

315
283 271

262
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2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

“%%%‘\

Mio.TA | 131 | 134 | 131 | 114 | 116 | 124 | 112 | 111 | 111 | 107 | 106 | 103 | 100 |

Value in m €, Volume w/o SVoD, n 2012 = 12811
All periods: January-December
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.



Betrachtet man den physischen und digitalen Leihmarkt
gemeinsam sorgt der Zuwachs im digitalen Bereich in
Summe seit 2008 fur eine stabile Reichweite von 12%

14.7

2002 2004 2006 2007 2008 2009 2010 2011 2012

Penetr. \ \ \ \ \ \ \ \
ratein % 22 | 17 14 13 12 13 12 12 12
n 2012 =12811 . . . . .
Video rental market physical/ digital —o— @ renting intensity in transactions/ person
All periods: January-December .
Persons in m/ @ renting intensity in TA/ person - Renter in m perSOHS
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.
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Videothek: Deutliche Kauferriickgange, die durch
steigende Verleihgebuhren abgemildert werden.

Die Intensitat ist unvermindert hoch.

Volume in m transactions l

97 92 88 83 73 @
2008 2009 2010 2011 2012
Value in m € |

230

225

208 202

2008 2009 2010 2011 2012

@ rental fee in € |

2008 2009 2010 2011 2012

13.1

12.3 12.2

2008 2009 2010 2011 2012

@ spending in €/ person '

36
238 245 233 244 254 D 29 30 43.1_/35-——0@
F . + — '_'.-.'.-.'_'.'.'.-.'_'.'_'.x F .
2008 2009 2010 2011 2012 2008 2009 2010 2011 2012
n 2012 = 4369

Video rental market physical Video rental store
All periods: January-December
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
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In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.



Videothek: Der Verlust der sporadischen und b][]i =

nnnnnnnnnnnnn

UELLE MEDIEN €. QD

durchschnittlichen Leiher Sesmomatroes S 2 S

Leihintensitat in der Videothek I

2004 2008 2011 2012

22

I sporadische Leiher
(1-2x geliehen)

Bl Durchschnittliche Leiher
(3-9x geliehen)

B Intensive Leiher
(10x+ geliehen)

© w w N
~ 0o S oo

|\1 Ul N
: . ..

Mio. Transaktionen |

n 2011 =4369

Videoleihmarkt physisch)Videothek

Alle Zeitraume: Januar-Dezember

Absatz in %
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.

-50%
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-30%
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Zielgruppe der Verleihformen im Vergleich: Internet und
VOD mit hdherem Manneranteil und niedrigeren
Anteilen 50 Jahre+

Gender

Stationery T VOD Stationery Internet VOD
8 2 2
26
26 37
64
35
33
32
20 27
o

34.9 36.4 | 34.1

@ age |
10to 19 years [ 40 to 49 years

Bl male 20to 29 years [l 50+ years

Bl female 30 to 39 years
n 2012: Stationery = 4555; Internet = 6625; Digital = 1631
Video rental market physical/ digital
Period: January-December 2012
Volume in %
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used



Prognose Verleihmarkt: Weiter steigende digitale bVvVv = G@
Umsatze sorgen fur einen wachsenden Markt S -

300 310

356 359
341
320
302 306
54 276 271 oy 270
2 .
273 M 265 257
241 231
I I 222 i

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013
B svoD Forecast

n 2012 = 12811 - TVoD

Video rental market (physical/ digital)

All periods: January-December H

Value inm € - phyS|CaI
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used




Der Videokaufmarkt: Generelle Entwicklung

Stabile Marktentwicklung auf hohem Niveau
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.



Zuwachse im Bereich Blu-ray und Digital sorgen ftr
einen fast stabilen Markt und das drittbeste Ergebnis
des Videokaufmarktes

1.389 1.403 1.427 1411
W Digital

Ml Blu-ray :
Il DVD

T VHS

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

Mio. Stick | 44 | 51 | 64 | 85 | 103 | 105 | 103 | 104 | 106 | 115 | 118 | 123 | 117 |

n 2012 = 25739

Kaufvideos physisch/ digital

alle Zeitraume: Januar-Dezember

Umsatz in Mio. €
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.
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Die Intensitat steigt auf 6,7 Filme pro Konsument, aber
die Zahl der aktiven Videokaufer sinkt um -7%

19.3 18.6 19.2 19.2 18.9

1997 1999 2001 2003 2005 2007 2009 2010 2011 2012

16| 17| 19| 26| 28| 27| 28| 28\ 28| 26|

015 - 19811 —&— (3 buying intensity in units/ person
n = .
Video sell-through market physical/ digital - Buyer inm persons

All periods: January-December
Persons in m/ @ buying intensity in units/ person
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.

Pene-
tration
rate in %
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Die DVD Umsétze gehen bei leicht gestiegenen Preisen um

9% zuriick. Blu-ray gewinnt weiterhin deutlich. Das Wachstum WY =
bei EST kommt in erster Linie aus einer Preissteigerung

DAVAD)

Volume in m units l

107.7 103.4 101.2 gga @

2009 2010 2011 2012

Value in m € l

2009 2010 2011

2012

Blu-ray \

Volume in m units

17.2
6.3 12.0

2009 2010 2011

2012

2009 2010 2011

1.0

BUNDESVERBAND
SUELL

ELLE MECiEy £.v. QD
-——

c. c. nuu.»_r 198

Volume in m units

2.9

2009 2010 2011

EST

4.2

2012

o)

2012 2009 2010 2011 2012
@ pricein € l @ pricein € l @ pricein €
19.03 9.41 @
1171 1151 1113 1143 €ED o 1584 1554 1487 829 760 780 "7 N -
*— s . e N e e amnuSEECEEEEEE R
2009 2010 2011 2012 2009 2010 2011 2012 2009 2010 2011 2012
n 2012: DVD = 20002; Blu-ray = 5550; EST = 187
Video sell-through market physical/ digital
All periods: January-December
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.



2 Mio. Kauferverlust bei DVD. Mehr als ein Viertel der

Videokaufer fragt das hochauflosende Format nach, die EST-

Kauferzahl erreicht erstmals knapp 1 Million

DAVAD)

Buyer in m persons '

TV T

Buyer in m persons J
+28%

2009 2010 2011 2012 2009 2010 2011 2012 2009 2010 2011 2012

@ buying intensity in units/ person ' @ buying intensity in units/ person ' @ buying intensity in units/ person '
5.2

57 56 57 56 17 48 50 D

————————— *@ G e

2009 2010 2011 2012 2009 2010 2011 2012 2009 2010 2011 2012

Penetration rate in % (vs total) ' Penetration rate in % (vs total) ' Penetration rate in % (vs total) '

98.5 26.5

96.0 950 908 135 19.2 38 4.9 5.5

6.3 ./—a_—.

2009 2010 2011 2012 2009 2010 2011 2012 2009 2010 2011 2012

bllll =

BUNDESVERBAND
AUGICVISUELLE MECiEN £.v. QD
CESRONDET 1082

Buyer in m persons J

n 2012: DVD = 20002; Blu-ray = 5550; EST = 187
Video sell-through market physical/ digital
All periods: January-December
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.
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Der Videokaufmarkt: Distribution

Die Verlagerung der Umsatze in Richtung Internet gewinnt an
Geschwindigkeit, was auch dazu fuhrt, dass das Internet
erstmals der grofdte Vertriebskanal ist.
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.



Die Zahl der reinen Internetkaufer wird immer groRer. Uber 30%
kaufen mittlerweile nur noch Online. Die Mischkaufer (stationar und bllll -

online) sind fuir knapp 50% der Umsatze verantwortlich e —
Umsatzanteil
2007 2008 2009 2010 2011 2012 2012

Umsatzanteil
Mischkaufer

I stationar
Internet

57

25 27
17 18 20 23 22
B nur im Stationaren Handel gekauft nur im Internet gekauft
(nicht im Internet) (nicht im Stationaren Handel)
Videokaufmarkt physisch digital B sowohl im Stationéren Handel
Alle Zeitraume: Januar — September als auch im Internet gekauft

Personen in %
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.



Die Verlagerung der Umséatze in Richtung Internet
gewinnt an Geschwindigkeit. Erstmals ist das Internet
der grofte Vertriebskanal.

Development \

2008 2009 2010 2011 2012

- Electrical retailer

2012 vs 2011 \

B Department stores -47

- Book stores

- Drugstores

I Hypermarkets

11

- Internet

Download

Mail order houses/
Club

Discounter/
Supermarkets

5]

6 Other

1303 | 1389 | Basis in m €

n 2012 = 25739

Video sell-through market physical/ digital

All periods: January-December

Value in %
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.
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Der Videokaufmarkt: Preise

Stabile Preise im Formate-Mix
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.



Moderater Rickgang bei Blu-ray, steigende Preise bei

DVD, HD und TV-Staffeln lassen die Preise bei EST

steigen

2008 \ 2009 \ 2010 \

2011 \ 2012 \

22.75
21.21 20.23
15.84
.20 14.37
—
12é]ﬁ 11.71 11.51 11.13
_ . -0 11.43
_ /9_941
8.29 7.60 7.80
4.99

n 2012: DVD = 20002; Blu-ray 2D = 5042; Blu-ray 3D = 508; EST = 187
Kaufvideos physisch/ digital

Alle Zeitraume: Januar-Dezember

@ Preis in €
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—&— Blu-ray 3D

—&— Blu-ray 2D

—e= DVD
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.

LLE MEDIEN £V, QD

DVYV = (¢

2012 vs 2011
in %

-11%

-5%

+3%

gaan

+21%



Der Videokaufmarkt: Prognose

Leicht ricklaufiger Markt auf hohem Niveau
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.



Prognose Videokaufmarkt: bvVv =

BUNDESVERBAND

Leicht ricklaufiger Markt auf hohem Niveau SRR g« e

GFK

1.440 1.389 1.403 1.427 1411

1
366 | 297 1336 4393 ﬁ
187

. 1 377
I Digital

M Blu-ray 1.253
B DVD
W VHS

1.041

790
1.053
407

1.323

1.322

594

536 520 .

1.253 § 1.261

1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013

Forecast
n 2012 = 25739
Video sell-through market physical/ digital
Value inm €
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.



Der Home Video Markt: Prognose

Stabiler Markt mit ansteigenden digitalen Umsatzen
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.



Der Ausblick fur den Videomarkt: Stabiler Markt auf hohem
Niveau, digitale Umséatze gewinnen an Bedeutung, bVYV =

BUNDESVERBAND

DVD/BD bleibt das fihrende Tragermedium S gy e
sg ik | 135

392
467
1,503
1,321
1,194

1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013

GFK

Digital 1,747
= Blg 1,686 e 1,659
u-ray 1501 -6 1574 =2l
I bovD 1,555

M vHs

1,399

1,146

860

Forecast
n 2012 = 25739
Video sell-through/ rental market physical/ digital (since 2011 incl. SVoD)
Value inm €
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Please note that in particular situations, for example at a high degree of specification, comparatively low number of counts can occur which June limit the accuracy of the interpretation to some extent.
In such cases the data June be less conclusive. If required, smoothing procedures will have been applied in order to facilitate time series analysis. To correct for coverage gaps, internal/external benchmarks have been used.



