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Quick reminder 1
User experience based on HTML

Subscriber selfcare

M. minutes balance

M. SMS balance
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M. SMS balance

Topup my account

Online shop

Call hotline

STK SCWS



Quick reminder 2
browser based rich contents

Enhanced navigation experience
• CSS

•Javascript / Ajax

•Flash

•Servlets to deliver dynamic HTML
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•Servlets to deliver dynamic HTML

Extended features
• Call and SMS management

•Security functionnalities

•Push 



The SCWS value proposition

Belongs to operator

Is a highly personnalized device

Is secure

Is portable

Can be remotely updated

Support  deployment of 

rich operators services on 

mass market devices

SIM assets
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Can be remotely updated

Rich user interface

Same technology as for the Internet

Independant from Handset OS

Seamless technology for local and online 

content

• Loyalty

• Image

• ARPU

Decrease cost of 

deployment

SCWS assets



SCWS working group members

Heinrich Muller

Kawthar Telli
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Pawel Chrobok

Rosario Tornese

Claudio Restante

Christophe Martin



2010 mission statement & 
objectives

Continue industrial push by promoting SCWS to 

speed up adoption

Insure consistency of messages with GSMA 
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Insure consistency of messages with GSMA 

SmartSIM initiative

Establish a link in between SCWS with  NFC and LTE 

markets



Deliverables
White paper

Fundamentals of SCWS

Target MNO

Distributed on MWC 2009 and SIMposium

Demo Kit

Shown during MWC 2009Shown during MWC 2009

SIMposium 2009

Shows that SIM industry is ready to deliver

Online survey
Objective : To understand how the industry perceives SCWS technology and 

interest in order to improve SIMalliance communication effort

Output : 76 responses from the industry answered from all departments from 

marketing to development team.  50% of the responses come from MNO.
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2010 roadmap

New deliverables

1- Continue 
communication 
toward MNOs

2- Increase
Internet 
presence

3- Develop
proximity with
handset
makers and 
application 
developpers

•MWC / SIMposiums

•Dedicated Customers meeting 

• Professional social network presence

• YouTube video evangelization

• Dedicated business dev actions 

• Application developpers web community
1

2

3
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What Usage Target

LinkedIn dedicated discussion group Internet presence H1

Flyer MNO H1

Dedicated web page on SIMalliance Internet presence H1

SIMalliance SCWS presentation
slideware

Business dev actions MNO H1

Dedicated meetings with Handset Makers
& MNO

Business dec action handsets H2

New demo kit Event & business dev actions H1

Video Internet presence H2



New SCWS demo

SCWS and 

mobile Internet 

technologies

SCWS & MNO 

use cases
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NFC wallet

simulation

OTA update 

interoperability



Online survey main outputs
Orange Group

Starhub

Swisscom

Bouygues

Airtel

TelecomItalia

Vivo
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Vivo

Telstra

MTN

Vodafone

Singtel

T-Mobile

SKT  Telecom

SFR



Main improvements
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Applications
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Barriers
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Deployment intentions
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Handset corner
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Nokia C3
�BL 20 

�BL 40 

�PopCorn

Several other manufacturers already have BIP implementation of SCWS

We are expecting others SCWS from big players this year 2010



Considerations when requesting
SCWS to handsets makers

Ask for SCWS in your device requirements

documents

Help us to testHelp us to test

Access to the service : ask for a shortkey on the 

desktop for direct access to SCWS URL. (ask for 

ETSI 102 221)
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Thank you

Christophe.martin@gemalto.com

White papers

Detailled result of online survey

Ask for a demoAsk for a demo

Any question
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