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The New Texas Giant - an old legend reborn

This month SeaWorld San Antonio is retiring its massive   
Arrow-built log flume. AT looks back at the five longest 
flumes produced by Arrow Development/Dynamics:
1.   2,370 feet, Cedar Point Hydro Flume, closed 2005
2.   2,349 feet, Blackpool Pleasure Beach, closed 2006
3.   2,304 feet, Six Flags Magic Mountain, operating
4.   2,300 feet, SeaWorld San Antonio, closing May 13
5.   2,182 feet, Ontario Place, operating

SEE STORY: PAGE 15

SUBSCRIBE TO
AMUSEMENT TODAY

(817) 460-7220

STORY: Tim Baldwin
tbaldwin@amusementtoday.com

ARLINGTON, Texas — In 
1990, wooden coasters were 
making a strong resurgence, 
thanks to the partnership of 
Charles Dinn working along-
side Curtis Summers. A new 
team made the old nostalgic 
attraction available and afford-
able. Within this new rise of 
woodies was Texas Giant, one 
of four Dinn/Summers coasters 
for that season. In true Texas 
fashion, it was big — to be ex-
act, the tallest wooden roller 
coaster in the world. It was 
huge news for the park and 
an attraction that was bring-
ing worldwide attention. It’s 
popularity endured for many 
years. The Giant topped many 
enthusiasts’ favorite lists, and 
various polls at the time found 
Texas Giant at the top. In fact, 
when Amusement Today in-
troduced the Golden Ticket 
Awards in 1998, Texas Giant 
reigned at the top of the chart 
for two years.

But as time has shown, 
mammoth wooden coasters 
have come with more than their 
share of headaches. With great 
size came great maintenance. 
Rabid fans soon became guests 
who would skip their rides on 
the mega-woodies as the ride 
experience became vigorously 

Rocky Mountain Const., 
Ride Centerline and 
Gerstlauer supply new 
hybrid coaster to 
Six Flags Over Texas

rugged. The monstrous wood-
ies of that era have either un-
dergone continual change and 
modification, or have been lost 
completely. After 20 operating 
seasons, Six Flags Over Texas 
knew they had to address the 
situation head on. Even though 
the park had invested in more 
than 1,200 feet of trackwork 
for the 2009 season, admittedly 
making the Giant more rideable 
that season, the decision was 
made for a more permanent 
solution. It was announced in 
the spring of that year that the 
gigantic woodie would run its 
last ride as Fright Fest came to 
a close. With fanfare and fire-
works, Texas Giant became si-
lent at the close of 2009 and did 
not operate at all in 2010 as a 
new transformation took place.

Reports had previously 
indicated that the Giant might 
come down and be replaced 
with another coaster within 
the system. When directly 
asked how close Texas Giant 
came to being torn down, Steve 
Martindale, park president of 
Six Flags Over Texas, replied 
“Never.” Martindale admits he 
could never picture the park 
without it. “It’s too much of 
an institution to this park and 
this clientele that there is no 
way we could have just taken 
it out.”

Changes
Over the course of the past 

two years, details had been 
revealed in small increments. 
Now, opened to the public of-
ficially on April 22, the New 
Texas Giant is unleashed, and 

the transformation is nothing 
short of extraordinary. 

The track changing from 
a wood bed to all steel has ac-
complished the goal of the 
park, and that was to deliver a 
super smooth ride. New wood 
has been incorporated not only 
to increase the height of the 
ride by 10 feet — now 153 — 
but also to create a whole new 
layout using existing structure. 
Steel supports have also been 
added to secure some of the 
more dramatic banking.

Previously, Texas Giant 
had a lot of flex in the struc-
ture, so much so that guests 
often noticed the sway. So how 
does new steel track work with 
a wooden structure? Ride Cen-
terline engineer Alan Schilke 
says, “I look at the steel track 
as a giant steel brace holding 
the wood structure together. 
It’s not relying on the struc-
ture to hold itself together.” He 
continues, “Six Flags wanted 
us to start with the drop. And 
we went from there. Six Flags 
didn’t really give us restric-
tions.”

Amusement Today asked 
Six Flags why they opted for 
the new Iron Horse track over 
a new wooden track proposal. 
Mike Sossamon, the park’s 
director of maintenance and 
construction responded, “We 
knew we had an opportunity to 

COMING IN JUNE
A look at the in-house 

theming effort given to the 
New Texas Giant

4See GIANT, page 5

After a 17 month make-
over, the New Texas  

Giant has returned to 
Six Flags Over Texas, 

taller, steeper and 
faster than ever  

before. The steel 
tracked, wooden  
structured hybrid  
coaster officially 

opened on April 22.
AT / GARY SLADE

2011 PARK PREVIEW - SEE PAGES 9&10
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NEWSTALK

Gary Slade is the founder and publisher of Amusement  
Today. His love for amusement parks began at age six 
when he first visited Pontchartrain Beach Amusement 
Park and Six Flags Over Texas. His long newspaper career 
helped lead to the launch of AT in 1997.

Wooden coasters and steel coast-
ers: The distinct differences 
between these two have for the 
most part been fairly clear-cut... 
until now. The New Texas Giant 
at Six Flags Over Texas is caus-
ing quite a stir since the park 
has decided to still refer to its 
revamped signature attraction as 
a ‘wooden’ roller coaster.

	 The typical park guest will accept this defini-
tion with little thought; it’s the thrill that matters to 
them. But the coaster and park enthusiast sect—the 
purists—see it as something very different.  Not 
bad. Just different.
	 No wooden coaster is fashioned purely of 
wood. Along with the strap steel attached to the 
top laminates that makes contact with the load-
bearing running wheels, there are plenty of other 
metal components required to make it a viable 
operating system. There are several coasters that 
might cause confusion: Cedar Point’s Gemini fea-
tures a wooden structure with tubular steel run-
ning rails, which makes it a steel coaster. On the 
other hand is The Great Escape’s historically sig-
nificant Comet that has a galvanized steel structure 
topped with laminated wooden tracks. There’s no 

argument that the Comet is a wooden coaster. And 
then we have the recent rash of prefab hybrids that 
use a laser-cut, glued form of wooden track that 
bolts together and offers a ride experience much 
like that of a steel coaster. Examples include Heide 
Park’s Colossus and Six Flags Great Adventure’s 
El Toro. Though these rides mimic their steel 
brethren, their track is still wood. In the same vein 
is Rocky Mountain Construction’s new Topper 
Track, which tosses yet another wrench into the 
mix. Even here though, it’s just a little extra steel 
atop traditional wooden laminates in high-stress 
areas.
	 So that leads us back to the New Texas Giant. 
In its previous incarnation, it was a bona fide, 
once-top-rated wooden coaster. But its new Iron 
Horse steel box beam track system is the deal 
breaker. Though much of this ride’s structure 
remains that of wooden trestles, its day as a true 
‘wooden’ coaster are long gone.
	 I am very much a traditionalist, and at the 
end of the day, I feel that the track determines the 
nature of the coaster. If a ride sports a main track 
made of steel, whether it is tubular or flat, it’s a 
steel coaster. If it has a wooden track topped with 
a steel running surface, it’s a ‘wooden’ coaster. 
Period.

Wood or steel: the coaster debate heats up, lines blur

	 Wood, steel or hybrid?
	 That’s the debate Six Flags Over Texas has 
caused with the opening of the New Texas 
Giant. Following 17 months of re-construc-
tion, the original 1990-built Texas Giant 
wooden coaster, has been transformed into 
a hybrid that blurs the lines of classification. 
The coaster now features an all-new steel 

track system called Iron Horse Track (think I-beam), all 
new profile and new trains. The Giant’s traditional wooden 
structure remains, and that’s where the debate begins.
	 The park is marketing the ride as having a record-
breaking steepest drop (79-degrees) and a record-breaking 
bank (115-degrees) for a wooden coaster. Yet the new steel 
track does not mount to any traditional wood track bed/
stack. Steel beams of track mount to steel legs which then 
mount to steel plates that are bolted to the wooden ledger. 
Only from the ledger down, does the New Texas Giant 
resemble a traditional wooden coaster.
	 Across the way in the same park, their historic 
Arrow-built mine train has steel tubular rails mounted to a 
wooden structure made up of telephone pole supports and 
railroad crossties, creating a wooden structure. The mine 
train has never been listed or marketed as a wooden coast-
er, but always as a steel coaster.
	 Amusement Today contacted some of our competing 
trade publications as well as numerous coaster clubs and 
industry historians for their take on this new debate. All 
agreed with our accessment, the New Texas Giant is a steel 
coaster, NOT a wooden coaster. AT has also made it known 
the New Texas Giant will be placed in the Steel Coaster 
category for voting in the upcoming 2011 Golden Ticket 
survey.
	 The New Texas Giant is a truly outstanding coaster that 
delivers an ultra-smooth, fast and fun ride.  Parks around 
the country will soon be calling Rocky Mountain Construc-
tion to get in line for this new breed of coaster that does live 
up to all the hype—yes, it’s that good. 
	 Call the New Texas Giant a steel coaster, or call it a 
hybrid, but don’t disrupt history by calling it a 
wooden coaster. 
						                  —Gary Slade

Texas Giant reclassified
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BRIEF
STORY: Andrew Mellor
amellor@amusementtoday.com

Heide-Park adds Germany’s first B&M dive coaster
Disney breaks 
ground on 
Shanghi park

S H A N G H A I — T h e 
Walt Disney Company and 
Shanghai Shendi Group, its 
joint venture partner in Chi-
na, have broken ground on 
the Shanghai Disney Resort 
following approval from 
the Chinese central govern-
ment in Beijing. Both com-
panies marked the start of 
construction on the first 
Disney resort in mainland 
China at a groundbreaking 
ceremony held on April 8.

“Today marks a sig-
nificant milestone in the 
history of The Walt Disney 
Company,” said Robert A. 
Iger, president and CEO 
of The Walt Disney Com-
pany. “Our Shanghai resort 
will be a world-class family 
vacation destination that 
combines classic Disney 
characters and storytelling 
with the uniqueness and 
beauty of China. Working 
with our Chinese partners, 
the Shanghai Disney Resort 
will be both authentically 
Disney and distinctly Chi-
nese.”

The Shanghai Disney 
Resort will be home to 
a Magic Kingdom-style 
park that will blend clas-
sic Disney storytelling and 
characters with all-new at-
tractions and experiences 
tailored specifically for the 
people of China. The park 
will feature several themed 
lands complete with excit-
ing, iconic Disney attrac-
tions and experiences.

The new Shanghai Dis-
ney Resort is slated to open 
in approximately five years.

GERMANY—Germany’s 
Heide-Park, part of the Merlin 
Entertainments Group, un-
veiled its latest major ride on 
April 16 when the new dive 
coaster Krake opened to visi-
tors.

Situated in the Pirate Bay 
area of the park, the new thrill-
er comes from Swiss coaster 

specialist Bolliger & Mabillard 
and represents an investment 
of €12 million (U.S. $17 mil-
lion). In one of three floorless 
vehicles, each with three rows 
of six seats, the attraction takes 
riders high above the park 
lake for an adrenalin pumping 
experience. Once at the high-
est point of 41 meters (134.5 
feet) the rider vehicles are held 
for a few fearful seconds as 
riders look down at the wreck 

of a ship in the clutches of the 
beast Kraken before being re-
leased to plummet vertically 
down into the dark mouth of 
the “beast.” From there guests 
speed along the remainder of 
the 476 meter (1,562 feet) long 
track through a splash zone, 

Immelmann and camelback 
features before returning to 
the station.

Heavily themed in a sea 
monster and shipwreck style 
setting, Krake also features 
fog and water effects and the 
whole attraction covers an 

area of 10,000 square meters 
(107,639 square feet). The ride 
itself provides a similar expe-
rience to the likes of Oblivion 
at the U.K.’s Alton Towers Re-
sort and SheiKra at Busch Gar-
dens Tampa in Florida.

UNITED KINGDOM—Europe’s 
leading and the world’s second largest 
visitor attraction operator Merlin Enter-
tainments has announced its financial 
results for the year to December 25, 2010, 
which show continued strong growth 
coupled to further expansion of its im-
pressive portfolio of global visitor attrac-
tions.

The total number of visitors to the 
group’s venues increased to 41 million, 
a rise of 2.5 million (6.5 percent), while 
group revenue was up 4.1 percent to 
£800.8 million (U.S. $1.37 billion). Under-
lying group EBITDA (Earnings before in-
terest, taxes, depreciation and amortiza-
tion) was up 8.5 percent to £255.8 million 
(U.S.$ 415.5 million).

Capital investment of £103.8 million 
(U.S. $168.5 million) during the year was 
funded from operating cash flow and 
the group reported strong and resilient 
growth against a tough economic back-
ground. This performance was driven by 
strong trading within the existing estate 
while international growth came from 
three new openings on three continents. 

Notable highlights of the year also 

included the acquisition of Cypress Gar-
dens, near Orlando, Fla., which is cur-
rently being transformed into Legoland 
Florida for opening in October this year, 
and the operating contract for the U.K.’s 
iconic Blackpool Tower Complex in the 
northwest of England. More recently, 
Merlin has also acquired the Sydney At-
tractions Group and Kelly Tarlton’s Un-
derwater World, bringing several attrac-
tions in Australia and New Zealand into 
its portfolio.

“We are delighted to report another 
year of strong performance from Merlin 
Entertainments,” said Chief Executive 
Nick Varney, “with growth coming from 
all parts of our unique business. During 
2010 we significantly extended our geo-
graphic footprint, while delivering fur-

Merlin growth continues alongside international expansion
STORY: Andrew Mellor
amellor@amusementtoday.com

Riders on Krake will be taken up to a height of 41 meters (134.5 feet) before plummet-
ing vertically to earth. Among the features of the Krake track is an Immelman curve.  
COURTESY HEIDE-PARK

4See MERLIN, page 12
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BRIEF SeaWorld San Antonio retires Arrow log flume
Former Boardwalk & Baseball 
flume was Arrow’s fourth-longest

SAN ANTONIO—After 
20 years of chills and thrills 
at SeaWorld San Antonio, the 
log flume ride, Texas Splash-
down, will make its final 
splash on Friday, May 13, and 
SeaWorld is inviting guests 
to experience it one last time 
before the ride closes. 

Added in spring 1991 as 
one of the nation’s largest wa-
ter flume rides, Texas Splash-
down became the park’s first 
thrill ride. The 75-foot tall log 
flume ride is located between 
the park’s Steel Eel and The 
Great White roller coast-
ers.  Four-passenger boats 
transport guests through a 
twisting, turning half-mile 
route that includes two excit-
ing plunges:  the first is a 65 
foot drop and the second is a 
75 foot camelback drop that 
reaches speeds of up to 35 
miles per hour. Overall ride 
time is extimated at six min-
utes.

According to AT research 
files on Arrow, the 2,300 foot 
long flume was the fourth 
longest flume built by Arrow 
(Development) Dynamics. It 
originally opened in 1987 at 
Florida’s Boardwalk & Base-
ball before being moved to 
Texas.  Of the top five longest 
flumes, only Six Flags Magic 
Mountain at 2,304 feet and 
Ontario Place at 2,182 feet re-
main in operation today. 

“Since Texas Splashdown 
debuted more than 20 years 
ago, it has been enjoyed by 
hundreds of thousands of 
SeaWorld guests,” said Dan 
Decker, SeaWorld San An-
tonio’s park president. “The 
ride has had a great run of 

service.” 
While SeaWorld is not 

making any immediate an-
nouncements for a replace-
ment attraction, its closing al-
lows the park to plan for new 
entertainment experiences, 
whether it’s a ride, show, 
animal encounter or other at-
traction.

Amusement Today asked 
Decker what effect the ride’s 
closing will have on its guests 
during the hot Texas sum-
mers.

“Tex-
as heat is 
always a 
big fac-
tor for 
us and 
our guest 
s u r ve y s 
tell us 
t h e y 
want to 
stay cool, stay shaded and 
have more water options,” 
Decker said. “We added wa-
ter this year with the opening 
of Sesame Street Bay of Play 
and we’ll certainly be consid-
ering all options for another 
family attraction in our up-
coming three-year expansion 
plans.”

The flume is being retired 
and is not being put up for 
sale. Once SeaWorld has re-
moved requested flume parts 
from the ride for use at  its sis-
ters parks, the flume will take 
about 60 days to dismantle. 
No announcement has been 
made yet as to what ride or 
attraction will take its place 
in upcoming years.

—Compiled by AT Staff

DECKER

SeaWorld San Antonio will 
retire Texas Splashdown on 
May 13. When it originally 
opened, the ride was the 
fourth largest built by  
Arrow. AT / GARY SLADE

ACE donates 
$5,000 to city of 
Green Bay for  
preservation

GREEN BAY, Wisc. 
— The American Coaster 
Enthusiasts (ACE) recently 
donated $5,000 to provide 
support and assistance to 
the city of Green Bay and 
their efforts to reconstruct 
Zippin Pippin at Bay Beach 
Amusement Park. Zip-
pin Pippin was purchased 
from the city of Memphis 
last year and is currently 
being reconstructed at the 
Green Bay park.

“Preservation of clas-
sic rides is what ACE 
stands for,” says Howard 
Gillooly, ACE preservation 
director. Gillooly added, 
“What Green Bay is doing 
is remarkable, and ACE is 
proud to be a supporter 
of this project.” Upon re-
ceiving the donation, Bill 
Landvatter, Green Bay’s di-
rector of parks, recreation 
and forestry, noted, “This 
was truly unexpected and 
brightened my day.” Land-
vatter went on to tell ACE, 
“Thanks so much for all 
you do to keep some of 
the truly unique treasures 
of our country.”

Zippin Pippin former-
ly stood at Libertyland 
in Memphis, Tennessee. 
Originally known as Pippin 
when it opened in 1923, 
the ride utilized parts from 
a previous coaster located 
at nearby East End Park. 
When Zippin Pippin closed 
in 2005, it was the fifth old-
est coaster in the United 
States. 
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Have waterpark news of interest? E-mail it to gslade@amusementtoday.com.

Waterplay structures, thrill slides popular in 2011
STORY: Pam Sherborne
psherborne@amusementtoday.com

2011 WATERPARK
ROUNDUP

More and more water-
parks seem to be installing 
children’s play structures for 
the 2011 season, but that isn’t 
all they are doing.

AT’s 2011 Waterpark 
Roundup continues:

Ocean Breeze Waterpark, 
Virginia Beach, Va.

In March, AT passed 
along the announcement of 
new ownership of this Vir-
ginia Beach waterpark. Now, 
that new ownership (Kieran 
Burke and Gary Story, owners 
of Nashville Shores and both 
former Six Flag executives) 
has announced some of the 
new plans for renovations and 
improvements that are sched-
uled to be complete when the 
park opens its 2011 season on 
May 27.

One new slide attraction, 
called Neptune’s Revenge, is 
actually a four-slide complex 
from ProSlide Technology, Ot-
tawa, Canada.

All entry points to the 
slide start at the top and rid-
ers are able to choose which 
descent. Riders will grab a 
one- or two-person tube, then 
maneuver through dark, en-
closed serpentine tunnels, 
multiple open and closed fun-
nels and high-speed drops. 
Two slides incorporate Topsy-
Turvey funnel flumes, and a 
third slide features a section 
known as the Bulletbowl. 

The slide complex is 
known as ProSlide’s Mach 4. 
Ocean Breeze management 
is boasting that the closest 
similar slide to this one is in 
New York and Iowa, and that 
the Ocean Breeze version is 
the only one in the country 
to contain two Topsy-Turvey 
flumes. All others have one.

The children’s play area 
is also being upgraded with a 
new play structure that will be 
packed with interactive fea-
tures like sprayers, a slide and 
a large tipping bucket on top. 

Whitewater West Industries, 
B.C., Can., is the supplier for 
what the park will call Hook’s 
Lagoon.

Other improvements in-
clude enhancements to the 
million-gallon Runaway Bay 
Wave Pool and numerous aes-
thetic and architectural reno-
vations throughout the park to 
create a Caribbean theme. Six 
more private cabanas are be-
ing added.

This multi-million dol-
lar facelift for 2011 is only the 
start of new things to come for 
Ocean Breeze, according to the 
owners.

Splashwater Kingdom,  
Canton, Texas and

Splashwater Kingdom, 
Shreveport, La.

Johnny Blevins, owner of 
these two waterparks, has new 
additions going into each park 
for this season.

For the Canton facility, 
Blevins, along with his son, 
Brett, came up with an idea of 
a volcano slide. Working with 
his engineers, the team creat-
ed the ride that will have two 
slides that drop down into a 
pool of water. The equipment 

said Marci Blevins, Johnny 
Blevins’ wife. “We are adding 
red LED lights to the water to 
make it look more like lava.”

The new attraction is lo-
cated in the Paradise Island 
area of the waterpark.

In February 2010, the 

The new owners of Ocean Breeze Waterpark, Virginia (Va.) 
Beach, have announced some of the improvements that will be 
made to that park for this season. Among them are a new at-
traction that combines four different slides. The equipment for 
the installation is being supplied by ProSlide Technology Inc. 
COURTESY OCEAN BREEZE

Ocean Breeze’s new play structure for the 2011 season is 
being called  Hook’s Lagoon. Manufactured by Whitewater 
West Industries, the structure will include interactive fea-
tures and a tipping bucket on top. COURTESY OCEAN BREEZE

Construction of the new volcano slide attraction at Splash 
Kingdom, Canton, Texas, is scheduled for completion at the 
first of May. Waterpark owner Johnny Blevins and his son, 
Brett, designed the attraction and worked with his engi-
neers to create it. The equipment came from Fibrart S.A. de 
C.V., Jalisco, Mexico. COURTESY SPLASH KINGDOM 4See PARKS, page 26

for the new attraction was 
supplied by Fibrart S.A. de 
C.V., Jalisco, Mexico.

“At the top, there will be 
sprays of water to simulate the 
spraying of lava and we are 
using equipment to add some 
turbulence to the splash pool,” 

Blevins family bought Water 
Town USA, Shreveport, La., 
and reopened it as another 
Splash Kingdom Waterpark 
on Memorial Day last year. 

Marci Blevins said the first 
thing they did to the Shreve-
port park after purchasing it 
was refurbish all the slides 
and “really the whole park.”  
They also added a children’s 
castle for a toddler play area. 

Those improvements were 
completed for the opening of 
the 2010 season.

“This year we are adding 
a new slide tower for the chil-
dren’s area,” she said, adding 
Fibrart is also supplying the 
equipment for this new attrac-
tion.

There are now a total of 12 
attractions in the Canton park 
and 15 in the Shreveport park.

Mulligan’s Family  
Fun Center, Murrieta, Calif.

The Mulligan Family Fun 
Center is adding another way 
for its patrons to have fun. 
Now, along with the minia-
ture golf, go-karts, arcade, and 
Lazer Tag, park management 
is working on the first phase 
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BRIEF
DAFE names top
Disney attractions

VIENNA, Ohio—The 
Haunted Mansion and 
Disney’s Magic Kingdom 
topped the Darkride and 
Funhouse Enthusiasts’ 
2011 member’s survey 
which this year asked 
members of the interna-
tional club to name their 
favorite Disney attrac-
tions. A variety of rides 
and attractions from Dis-
ney parks around the 
world received votes with 
the following being the 
Top Ten Favorites:

•No. 10, Expedition 
Everest, Disney’s Animal 
Kingdom, Orlando, Fla.;

•No. 9, Splash Moun-
tain, Magic Kingdom, Or-
lando, Fla.;

•No. 8, Indiana Jones 
- Temple of the Forbidden 
Eye, Disneyland, Anaheim, 
Calif:

•No. 7, Space Moun-
tain, Magic Kingdom, Or-
lando, Fla.;

•No. 6, Dinosaur, Dis-
ney’s Animal Kingdom, 
Orlando, Fla.;

•No. 5, Haunted Man-
sion, Disneyland, Ana-
heim, Calif.;

•No. 4, Pirates of the 
Caribbean, Disneyland, 
Anaheim, Calif.;

•No. 3, Pirates of the 
Caribbean, Magic King-
dom, Orlando, Fla.;

•No. 2, Twilight Zone 
Tower of Terror, Disney’s 
Hollywood Studios, Or-
lando, Fla.,  and

•No. 1, Haunted Man-
sion, Magic Kingdom, Or-
lando, Fla.

 •www.dafe.org.

Looking for a part? E-mail us!

NORTH AMERICAN PARTS, INC.

(716) 839-4791 x101

Email: parts@nap-inc.com

NEAAPA spring meeting attendees honor
Hall of Fame inductees, attend sessions and network
STORY: Pam Sherborne
psherborne@amusementtoday.com

Europa Park introduces coaster-inspired FoodLoop restaurant

PROVIDENCE, R.I. – 
Members of the New Eng-
land Association Amusement 
Parks & Attractions honored 
two new additions to the or-
ganizations Hall of Fame dur-
ing this spring’s 85th Annual 
Meeting held here, March 29-
30.

The induction was just 
one of the highlights during 
the annual meeting. The event 
is packed with educational 
sessions, receptions and plen-
ty of opportunities to network 
with colleagues.

“We had over 125 mem-
bers at our meeting this year,” 
said Alan Ramsay, NEAAPA 
secretary and with CLM En-
tertainment, Cumberland, 
R.I. “That is about average for 

us. We have between 108-110 
business members.”

Inducted into the Hall of 
Fame this spring were the late 
Fred L. Markey, president, 

Dodgem Corporation, War-
wick, R.I., and Kate (Horner) 
Wall, formerly with Lake 
Compounce, Bristol, Conn., 
and Riverside Park, New 

York, N.Y.
The spring meeting, held 

at the Renaissance Hotel, 
kicked off with early March 29 
with registration and educa-
tional sessions. Sessions pre-
sented throughout the meet-
ing were: “Don’t be Thrown 
for a Loop: Overcoming Legal 
Issues Unique to the Amuse-
ment Industry,” presented by 
Erik Beard, Day Pitney, LLP; 
“Strengthening Your Brand 
in Today’s Marketplace,” 
presented by Dorothy Lewis, 
Fun Station Associates; “Fast 
Track to Group Sales,” by 
Sheryl Bindelglass, Sherylgolf; 
“Do You Hear What I Hear?” 
by Steve McPherson, CPP, 
CFI; “ASTM International & 
The Amusement Industry,” 
by Len Morrissey, ASTM F24 
4See NEAAPA, page 35

G E R M A N Y — E u r o p a -
Park kicked off the 2011 season 
with the final component to its 
popular Europa-Park Histora-
ma attraction that opened last 
summer. More than 35 years 
of Germany’s biggest theme 
park’s history is highlighted 
within the park’s landmark 
gold-and-blue pyramid. And 
with the construction of Food-
Loop, the re-design of this 
park favorite is now complete. 
The innovative concept offers 
themed cuisine of the highest 
order. With 215 seats on two 
floors and an unimpeded sight 
line over the park, the Food-
Loop constitutes yet another 
highlight in Europa-Park’s 
varied culinary offerings. 

When entering the new 
restaurant, visitors will find 
more than just food. Shiny 
steel tubular tracks wind 

down from the upper floor 
and through the room to reach 
each table. Cooking pots and 
bottles rush through tight 
bends and head directly to-
wards the loop on an intricate 
track layout and then to each 
table. 

FoodLoop offers 130 seats 
on the first floor and 65 seats 
on the second. Additionally, 
a showman wagon, which 
has been turned into a coffee 
bar, also seats 20 guests. Each 
table is equipped with three 
modern touchscreens that al-
low guests to order numerous 
dishes and drinks. When the 
order is complete,  a vertical 
lift transports the pots and 
bottles upwards so that they 
can speed down elaborate 
tracks and reach their corre-
sponding table. 

For the 2011 season, Europa-Park introduced its new Food-
Loop restaurant. Thomas Mack, head  of hotels and gas-
tronomy, demonstates the concept, which features a roller 
coaster-inspired tubular track system that delivers food and 
drink to individual guests’ tables.   COURTESY EUROPA PARK

4See FOODLOOP, page 35

Fred L. Markey
NEAAPA 2011 
 Hall of Fame

Kate (Horner) Wall
NEAAPA 2011 
 Hall of Fame



38  AMUSEMENT TODAY  May 2011

Space for this AIMS page is provided courtesy of Amusement Today as a corporate partner of AIMS Intl. Content is provided by AT & AIMS. Please direct comments to info@aimsintl.org

www.aimsintl.org
Amusement Industry Manufacturers and Suppliers International, Ltd. • 3026 S. Orange •  Santa Ana, Calif. 92707

Phone: (714) 425-5747 •  Fax: (714) 276-9666  •  E-mail: aims.office@gmail.com  •  Web: www.aimsintl.org 

Updates to the AIMS
certification program AIMS member spotlight

Editor’s note: This is the second in a se-
ries of articles to appear in AIMS News & 
Notes that spotlights an AIMS member who 
has been active in the annual AIMS Safety 
Seminar. To suggest a future spotlight on an 
AIMS member contact Steve Laycock at: 

steve.laycock@rides.com

Bobby Park
Associate Safety 
Engineer, QSI;

State of California DOSH

Bobby Park, has worked 
for two different owner/opera-
tors in the amusement industry, 
first at Sea World in San Diego 
and later with Bell’s Amusement 
Park in Tulsa, Oklahoma.  His 
hands-on knowledge of amuse-
ment rides gave him a good 
background when he went back 
to his home state of California 
to become a state ride inspector.  Although he is 
a dedicated family man he regularly spends one 
week a year of his own time at the AIMS Safety 
Seminar.  This time is spent continuing his edu-
cational activities to sharpen his knowledge and 
abilities so he can better perform his job func-
tions.  In November of 2010 Bobby was an at-
tendee at the AIMS Safety Seminar in Orlando, 
Florida.  

Here he takes a few minutes to answer ques-
tions for AIMS News & Notes.

How did you get started in the amusement 
business?

“It started with SeaWorld in San Diego as a 
summer job.  I was a technician working on ar-
cade equipment and remote control boats and 
trucks.”

What did you do before you were in the 
amusement business?

“As a teenager while in high school I worked 
at the local Burger King where I was the head 
French fry cook.”

What do you do in your free time?
“My free time is spent with my family where 

my time is dedicated to being a good dad to my 
children and a good husband to my wife.  I enjoy 
my free time, being with my family and involved 
in their many activities.”

What do you currently do in the amuse-
ment industry?

“I am currently an inspector with Division 
of Occupational Safety & Health (DOSH) for the 
state of California.  My principle function is to in-
spect rides at fixed locations.”

What is so special about working for DOSH?
“We help the owner/operator maintain and 

operate their rides to be in compliance with in-
dustry standards such as ASTM, American Weld-
ing Society (AWS), American Societh of Nonde-

structive Testing (ASNT), California Electrical 
Code (CEC) and applicable California regulations.  
We provide an extra set of eyes to see potential 
problems and strive to keep the rides as safe as 
possible.  I believe in safety and it gives me a 
good feeling to know that I am helping owner/
operators to provide a safe fun experience to the 
general public.”

Which amusement rides that you work on 
gives you the least amount of trouble?

“I actually see the fewest issues with some 
of the older style rides such as the Bradley & Kay 
‘Huff N Puff’ and the Allan Herschell ‘Helicopter” 
ride.’

How long have you worked at your present 
organization?

“I have been in the amusement industry for 
the past 20 years but with the current organiza-
tion for the last 10 years.” 

Tell us one thing you have learned from the 
AIMS Safety Seminar.

“There are a number of things I could men-
tion, but the most impressive thing is just the 
amount of time that is spent in designing rides 
that provide a thrill while keeping the forces on 
the passengers and ride at an acceptable level.”

What was your favorite class at the AIMS 
Safety Seminar and why?

“I need to pick two.
“1. One was the Metallurgy Class with Cindy 

Emerick who has a degree in metallurgy.  She was 
very effective in explaining the processes and el-
ements involved in developing alloys and analysis 
for amusement rides without loosing the class in 
technical jargon.

“2. Another favorite was the Visual Inspec-
tion Class with Jeff Abendshien.  This class out-
lined different facets in the inspection process.  
One method he used was an exercise in visual 
inspection which identified differences among in-
dividuals that presented a sound philosophy to 
visual inspection.”

Why should someone attend the AIMS 
Safety Seminar?

“To enhance their knowledge base, expand 
in areas they may not be as familiar with, build on 
their skill set, networking, developing relation-
ships with others related to their work and most 
of all to provide a safe and enjoyable experience 
for our guests.  There are many classes directly 
related to the core disciplines of the amusement 
industry that help develop the individual. There 
were more classes I wanted to take, just not 
enough hours in the day.”

In general, how was your overall experi-
ence at the AIMS Safety Seminar and how pre-
pared were your instructors?

“This past year’s seminar was excellent!  I 
always learn something at the seminar and this 
year was no exception.  I found the instructors 
to be well prepared in their fields and being able 
to network with your peers and develop those 
relationships enhances the purpose of attending, 
even long after the seminar is over.”

PARK

Jan King
AIMS certification director

certs@aimsintl.org

E a c h 
year the 
AIMS certifi-
cation com-
mittee and 
staff review 
and evaluate 
input from 
the industry 
in relationship to the AIMS 
certification program.  Modi-
fications and additions to the 
program are implemented at 
the annual AIMS Safety Semi-
nar.  This year’s seminar is to 
be held at the Doubletree by 
Hilton Orlando at SeaWorld 
November 9-15, 2011.

Classes will be held from 
Thursday, Nov. 10 through 
Monday, Nov. 14.  All AIMS 
certification testing will take 
place on Sunday evening, 
Nov. 13.  Results from testing 
will be available to students 
when they turn in their CEU 
sign-off sheet on Tuesday at 
the AIMS booth during the 
IAAPA Attractions Expo.  All 
certificates of completion, 
CEU certificates, certification 
certificates and cards will be 
issued on Tuesday, Nov. 15.

A big change for 2011 is 
that all qualifying documenta-
tion and applications for test-
ing must be submitted to the 
AIMS office by Nov. 1.  This 
new deadline will help insure 
accuracy in preparing tests 
and allow sufficient time to 
confirm one’s qualifications.  
No one will be permitted to 
sit for an exam if their pa-
perwork is incomplete.  It is 
also our goal to alleviate long 
waiting times at registration.  

AIMS will be introducing 
the Level III Professional Ride 
Inspector (PRI) certification in 
November.  To qualify to sit 
for this exam one must pro-
vide the following:

•Proof of a high school 
education or equivalent.

•Certificates showing 12 
Continuing Education Units 
(CEU) from attending amuse-
ment industry or other appli-
cable seminars or education.

•Proof of 120 months 
of experience in the area of 
amusement ride inspection.

•Documentation of pass-
ing an eye exam within six 
months prior to taking the 
PRI exam. Detailed require-
ments for this eye exam are 
explained on the Inspector 
application available through 
the AIMS website.

•Copy of a current AIMS 
Level II Certified Ride Inspec-
tor (CRI) certification.

Along with the Inspector 
Level III certification test, we 
will be offering the AIMS In-
spector Level I and II as well 
as Operations Level I and II, 
Maintenance Level I and II 
and the Aquatics Operations 
Level I.  Please visit our web-
site at www.aimsintl.org to 
view the entire AIMS Certifi-
cation Program.

Those planning to take an 
AIMS certification test should 
send all completed applica-
tions, along with supporting 
documentation to: AIMS In-
ternational, Ltd., 3026 South 
Orange, Santa Ana, Calif. 
92707.  Documents can also 
be faxed to the AIMS office 
at (714) 276-9666 or emailed 
to certs@aimsintl.org.  Please 
remember the Nov. 1 dead-
line.

A list of AIMS certificate 
holders is available on our 
website at www.aimsintl.org. 
If you have any questions re-
garding this list of certificate 
holders please email the cer-
tification office at certs@aim-
sintl.org.  

We look forward to see-
ing you in November and 
hope you have a safe and 
prosperous summer!

KING
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2011 Houston Livestock Show a record breaker
Kalamazoo
fairgrounds 
getting a face lift

K A L A M A Z O O , 
Mich.—A $3.6 million con-
struction project began in 
late March at the Kalama-
zoo County Expo Center 
and Fairgrounds that will 
add nearly 35,000-square-
feet to the Expo Center, 
demolish the horse track 
around the grandstand 
and do some electrical up-
grades.

According to a report 
on MLive.com, the con-
struction is set to be com-
plete by Sept. 1, 2011, 
which would mean that 
it would still be going on 
during the fair, set this 
year for Aug. 8-18. 

Earlier in March, the 
Kalamazoo County Board 
of Commissioners voted 
to issue bonds to pay for 
the constuction over the 
next 15 years. 

In making the proposal 
in 2010, Parks Director Da-
vid Rachowicz explained 
that these were changes 
that needed to take place 
to attract new events. He 
said that the demolition 
of the horse track could 
make room for more ven-
dor space. The horse track 
was used for harness rac-
ing during the fair.

He was quoted last 
year in a story from MLive.
com, saying: “Horseracing 
for one day with 20 spec-
tators is not a good use 
for that property.”

Wade Shows, Livonia, 
is the carnival midway pro-
vider.

2011 Houston Livestock Show and Rodeo
Fun Facts by the numbers

•More than 187,000 stuff animals were won at the 
games on the midway.

•More than 20,000 young cowboys and cowgirls took a 
ride on the pony rides.

•More than 23,000 people visited the butterfly house.
•More than 9,000 children rolled around the water in 

giant bubbles.
Top 5 rides on Midway

The 68-ride midway was provided by Ray Cammack Shows, 
Laveen, Ariz.  and selected independents

1. Windstorm, manufactured by SDC 
(owned by Steve VanderVorste)
2. Skyride, Dopplemyer
3. G Force, KMG
4. Hi-Miler Coaster, Carl Miler
5. Wave, SDC

STORY: Pam Sherborne
psherborne@amusementtoday.com

HOUSTON, Texas—The 
79th edition of the Houston 
Livestock Show and Rodeo, 
with volunteer help and a lot 
of enthusiastic fans, ended 
on a record-breaking run this 
year, with 2,262,834 in total 
attendance during the March 
1-20 run.

The record total also in-
cluded a single-day record of 
150,948 the final Saturday of 
the fair. That broke the record 
set in 2003.

Some other numbers for 
Houston included a total at-
tendance of 1,255,323 for the 
paid rodeo and headliner 
concerts, which are just under 
9,000 from the record number 
of 1,264,074, set in 2010. Five 
2011 RodeoHouston perfor-
mances landed in the list of 
the Show’s Top 20 paid ro-
deo attendance records. Those 

were Brad Paisley, with an at-
tendance of 73,825, who took 
over the third spot in the top 
20, while Miranda Lambert, 
attendance 73,811, and La Ar-
rolladorra Banda El Limon 
and La Leyenda, 73,469, took 

over the top third and fourth 
spots, respectively. 

“There are so many vari-
ables regarding attendance, 
from the weather to the econ-
omy, but we continue to excel 
by creating an exciting, inno-

vative, fun, affordable place 
for friends and families to en-
joy,” said Skip Wagner, presi-
dent of the Houston Livestock 
Show and Rodeo, in announc-
ing the record attendance. 
“With the help of the more 
than 24,000 show volunteers, 
we are able to continue to be 
the largest livestock show, 
richest regular-season rodeo 
and offer the best entertain-
ment option around.” 

This year, the Houston 
Livestock Show and Rodeo 
hosted 2,291 international 
guests from 61 countries, in-
cluding large delegations from 
Mexico, Guatemala, Hondu-
ras and Venezuela. Several 
guests came from as far away 
as Thailand and Kyrgyzstan. 

Other highlights include a 
record 244,184 people visiting 
the World’s Championship 
Bar-B-Que Contest to help 

Left, the Hi-Miler Coaster, manufactured by Carl Miler, came in fourth in the top five rides on the midway of Ray Cammack 
Shows, Laveen, Ariz.,  who provided the carnival for the Houston Livestock Show and Rodeo with 68 rides and 34 games 
this year. Right, independent ride operator Steve VanderVorste booked his Windstorm in  with RCS this year at Houston 
where it ranked in the top five for rides on the midway. COURTESY JASON KNUTSON

4See HOUSTON, page 42
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AUCTIONS EQUIPMENT OPPORTUNITIES SERVICES
MARKETPLACE

AUCTION

MODEL AA POPCORN TRUCK FOR 
SALE - Large popcorn truck with 3  
serving windows and a gold metal 24 
oz. popper, room to accommodate 
other equipment, similar to a creator  
popcorn truck - very sharp looking.  
Asking $22,500 - Call John Carlson at 
(413) 568-2769 or e-mail jccruiser26@
aol.com for more information.

KIDDIE RIDES FOR SALE
Turtle:$7,500
Pony Cart: $5,000
Tubs of Fun: $6,000
Bulgy Whale: $6,000
Wet Boats: $6,000
Hampton Cars: $9,000
Space Train: $4,000
Little Dipper Coaster: $7,000
Bounce Room: $500

ralph@vestil.com
Angola, Indiana

FOR SALE
Wisdom Sizzler - $150,000  REDUCED 
$125,000
SBF 4X4 Truck Ride - $37,500 REDUCED 
$29,500
Bobs Space Racers 10-player Water Race
Game – Park Model – REDUCED $9,995
Hampton 14-player Water Race Game
Park Model – Make Offer
Bobs Space Racers 8-player Tin Can Alley
Game – Make Offer

Martin’s Fantasy Island
(716) 773-7591 x3106

FOR LEASE OR SALE

QUARTERTIME AMUSEMENTS
(410) 358-8311  MICHAEL

DAVID A. NORTON’S

THE INDUSTRY EXPERTS
PROFESSIONAL AUCTIONEERS & APPRAISERS

CARNIVALS • PARKS • CAROUSELS
FEC’S • MUSEUMS • TOURIST ATTRACTIONS

50 W. PEARL ST, COLDWATER, MICHIGAN 49036-1967

800-279-9063
FAX (517) 279-9191

WWW.NORTONAUCTIONEERS.COM
E-MAIL: nortonsold@cbpu.com

NORTON
AUCTIONEERS

EMPLOYMENT FOR SALE

FOR SALE

Call Len or John
(908) 526-8009

FAX: (908) 526-4535

Spin out T/M (Huss)................$249,000         

Twister/ Maverick (Moser).......$599,000

Drop Tower T/M (ARM)...........$249,000

Rio Grande (Zamperla).............$19,000

Crazy Dance (Fabbri)..............$325,000

Scooter 1800  T/M (Majestic).$224,000

Crazy Bus T/M (Zamperla)........$99,000

Tornado T/M (Wisdom).............$99,000

Drop Tower (Moser)..................$89,000

Americana Carousel 28’ (Chance).$119,000

Traffic Jam T/M (SBF)..............$219,000

1989 Orbiter T/M...................$205,000

Truck Stop (Zamperla)...............$18,000

Sea Ray T/M (Mulligan)...........$249,000

Dizzy Dragon (Sellner)..............$54,000

Power Surge T/M (Zamperla)..$349,000

Baja Buggy T/M (Zamperla)......$59,000

High Flyer (ARM)....................$189,000

Peter Paul (Zamperla)...............$29,000

SMOKEY MOUNTAIN AMUSEMENTS 
INC. Needs Ride Help In All  
Departments:  
Ride Superintendent - For Green Unit.  
Electrician - For Green Unit.
Contact:  
Brian (Beaver) Bitner
(919) 272-5627
Billy Clark
(863) 738-1689
Winter Quarters Now Open!
(843) 362-0022

EAST COAST BEACH LOCATION
12 Rides - 13 Games
Profitable, owner looking to diversify 
with existing operations.

If interested, please contact:
Len Soled - Rides-4-U
(906) 526-9009

GLOW NOVELTY VENDING BUSINESS 
FOR SALE - Site: http://nglbiz.biz
Van, trailer, tent pics, bottom of page.
Nationwide credibility; 30+ years; 
$100,000 gross for 5 months. All shows 
are exclusive contract, cash only busi-
ness. Pro Web site.

Details on all, call Robert
Home: (727) 447-4447
Cell: (727) 542-4519
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CLASSIFIEDS
To place an ad call (817) 460-7220

Call Len or John
(908) 526-8009

FAX: (908) 526-4535

Spin out T/M (Huss) ...................$299,000         

Twister/ Maverick (Moser) .........$599,000

Drop Tower T/M (ARM) ..............$299,000

Rio Grande (Zamperla) ................$19,000

Crazy Dance (Fabbri) .................$325,000

Scooter 1800  T/M (Majestic) ....$224,000

Crazy Bus T/M (Zamperla) ..........$99,000

Tornado T/M (Wisdom) ................$99,000

Drop Tower (Moser) .....................$89,000

Americana Carousel 28’ (Chance) ...$119,000

Traffic Jam T/M (SBF) ................$219,000

1989 Orbiter T/M .......................$205,000

Truck Stop (Zamperla) .................$18,000

Sea Ray T/M (Mulligan) .............$249,000

Kamikazi T/M (Fabbri) ...............$149,000

Mini Rocking Tug T/M (Zamperla) .....$49,000

Dizzy Dragon (Sellner) .................$54,000

Power Surge T/M (Zamperla) ....$349,000

FoR Sale FoR Sale

LOOPING COASTER

Launch Loop Shuttle Coaster
Arrow Dynamics all steel with
G-Force 4, 56’ high x 635’ long

Built 1977, Excellent condition in 
Indiana. $200,000

For photos and details:
ralph@vestil.com
22 Other Rides

www.funspotpark.com
Angola, Indiana

eMploYMenT
Smokey Mountain 
Amusements Inc.

needs Ride Help - In All  Departments
Ride Superintendent - For Green Unit

Electrician - For Green Unit
Contact: 

Brian (Beaver) Bitner
(919) 272-5627

Billy Clark - (863) 738-1689
Winter Quarters Now Open!

(843) 362-0022
 

TFN

SLIDES
Wanted used 90+ft. slides,

portability not needed.
 

FUNHOUSES
Wanted used “Carnival Funhouses”,

mobility not necessary
 

Contact Sunny (612) 332-5600
TFN

eQUIpMenT WanTed

GAMES FOR SALE

1. SKEE BALLS
2. CLAW MACHINES

3. STACKERS
4. SPORTS ARENAS

5. AIR HOCKEY TABLES
6. POOL TABLES
7. VIDEO GAMES

QUARTERTIME AMUSEMENTS

Call Michael: (410) 358-8311
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CLASSIFIEDS
To place an ad call (817) 460-7220

Call Len or John
(908) 526-8009

FAX: (908) 526-4535

Eclipse -Fabbri T/M= ..................$399,000

Sky Master -ARM T/M ................$179,000

Drop Tower -ARM T/M ...............$399,000

Rio Grande- Zamperla T/M ..........$19,000

Chaos -Chance T/M .....................$99,000

Scooter 1400 -Majestic T/M .......$109,000

Crazy Bus -Zamperla T/M ............$99,000

Tornado -Wisdom T/M ...............$129,000

Orient Express -Wisdom ............$139,000

Turbo Force -Zamperla T/M .......$199,000

Americana Carousel 28’ .............$199,000

Traffic Jam -SBF T/M .................$219,000

Funny Freight T/M ........................$29,000

Kiddie Scrambler -Eli T/M ...........$ 29,000

 Drop Tower 806- Moser T/M .......$99,000

Kamakazi -Fabbri T/M ................$149,000

Sellner Apple T/M .........................$29,000

GAMES FOR SALE

1. SKEE BALLS
2. CLAW MACHINES

3. STACKERS
4. SPORTS ARENAS

5. AIR HOCKEY TABLES
6. POOL TABLES
7. VIDEO GAMES

QUARTERTIME AMUSEMENTS

Call Michael: (410) 358-8311

FoR Sale FoR Sale

AMUSEMENT TODAY’S
Classified pages close the 10th of 

month prior to the issue date.
Rates:

•Regular classified ad–
$20 minimum up to 30 words; 

$1 per additional word.
•Display classified ad –$50
per column inch. A 1-point
rule will appear around ad.
•Company logos, screens and 
reverses also are available on

display ads upon request.

claSSIFIed 
deadlIneS

AT CLASSIFIEDS
YOUR USED RIDE MARKETPLACE

P.O. Box 5427
Arlington, Texas 76005-5427

•
(817) 460-7220

Fax (817) 265-NEWS (6397)
•

We accept:

East Coast Beach Location

12 Rides
13 Games

Profitable, owner looking to diversify 
with existing operations.

If interested, please contact:
Len Soled

Rides-4-U, Inc.
(908) 526-8009

LOOPING COASTER

Launch Loop Shuttle Coaster
Arrow Dynamics all steel with
G-Force 4, 56’ high x 635’ long

Built 1977, Excellent condition in 
Indiana. $200,000

For photos and details:
ralph@vestil.com

AMUSEMENT 
TODAY

CLASSIFIEDS
YOUR 

USED RIDE
MARKETPLACE

eMploYMenT
Smokey Mountain 
Amusements Inc.

needs Ride Help - In All  Departments
Ride Superintendent - For Green Unit

Electrician - For Green Unit
Contact: 

Brian (Beaver) Bitner
(919) 272-5627

Billy Clark - (863) 738-1689
Winter Quarters Now Open!

(843) 362-0022
 

TFN

SLIDES
 

Wanted used 90+ft. slides,
portability not needed.

 
FUNHOUSES

 
Wanted used “Carnival Funhouses”,

mobility not necessary
 

Contact Sunny 612 332-5600

AMUSEMENTTODAY.COM
AMUSEMENTTODAY.COM
AMUSEMENTTODAY.COM
AMUSEMENTTODAY.COM
AMUSEMENTTODAY.COM
AMUSEMENTTODAY.COM
AMUSEMENTTODAY.COM

TFN

eQUIpMenT WanTed

FoR Sale

SeRVIceS

ELI #5 FERRIS WHEEL
Serial# 1161-69

G/M, sand blasted
ready for repair and paint

45-foot trailer

$6,000 cash

Call John Fanelli
(978) 343-4881

For Sale: 1987 Huss Condor
Great Condition.

Tower rehabbed in 2004.
P/M. Excellent ride for 

mid-sizedpark.
Ride is operating and available 

October 1st.
Location - Eastern USA.

•
99-year-old Carousel w/1924 Wurlitzer 
organ. Located in USA. Major rehab 
in 2004. Indoor location. Available 

September 2009.

Four rows, 35 jumpers, 23 standers, 
2 chariots.

Available through International Ride 
Management

Call (609) 920-0252 or (609) 827-1316

Communications

®

Can
and

help grow your business?

YOU   BETCHA!
Ask us how you can tap into over 
250 million potential customers.

affinitymm.com/twitterbook

Publication & Ad Design
Point-of-Purchase Materials Design
Web & Flash Design
TV & Radio
Whatever Your Project Calls For

www.affinitymm.com

info@affinitymm.com

(817) 564-3843

TO SIGN UP FOR
THIS FREE NEWS SERVICE

GO TO WWW.AMUSEMENTTODAY.COM

FoR Sale FoR Sale

2 Bob Space Racers 
Vertical Water Race Games

1 14-player, 1 12-player park models 
in mint condition.

Retiring - Priced to Sell!
Great price. Call (718) 266-8384 or 

(718) 614-0597

1998 TM Chance Gondola Wheel 
$410,000 - Completely rebuilt July 

2009. All eight motors and gearboxes 
are made to 100% / over 6,000 new 

LED lights, new electrical wiring, new 
PIC drive. All updates. 

Please call Gene Dean: (978) 375-2542
or e-mail gedean@msn.com

SUBSCRIBE TODAY STAY INFORMED

SUBSCRIPTION FORM
New Subscription
Renewal
Change of Address

One Year $50 $70
Two Years $90 $130
Three Years $130 $190

Payment Enclosed

Charge to Credit Card:

USA OUTSIDE USA

CREDIT CARD NUMBER

NAME AS IT APPEARS ON CARD (Company Name and/or Cardholder Name)

TELEPHONE NUMBER (REQUIRED)

EMAIL ADDRESS

SIGN ME UP FOR FREE EMAIL NEWS
EXTRA! EXTRA! YOUR DESKTOP EDITION

EXPIRATION DATE 3-4 DIGIT SECURITY CODE

FREE
NEWS!

TO SUBSCRIBE

FIRST AND LAST NAME

ADDRESS

CITY, STATE, ZIP CODE (or Province and Postal Code)

COUNTRY

COMPANY NAME

MAIL THIS FORM TO: AMUSEMENT TODAY • P.O. BOX 5427 • ARLINGTON, TEXAS 76005 USA
FAX THIS FORM TO: 817.265.6397 • SUBSCRIBE ONLINE: www.amusementtoday.com

I WANT TO HELP BY MAKING A TAX DEDUCTABLE DONATION IN THE AMOUNT BELOW TO 
THE NATIONAL ROLLER COASTER MUSEUM AND ARCHIVES. MORE INFO: ROLLERCOASTERMUSEUM.ORG

QUESTIONS? CALL AT: 817.460.7220

MAKE A
DONATION

PRESERVING
ROLLER COASTER

HISTORY $10 $25 $50 OTHER AMOUNT: $

YES!

RECEIVE 14 NEWS-PACKED ISSUES PER YEAR

www.amusementtoday.com

For Sale: Waterslide molds from 
reputable company. Four complete 
systems ready for production with 
two additional systems available.

Please contact aislides@gmail.com
MAY

BINGO / BEANO
wanted for Bangor State Fair, Bangor, 
Maine 7/30-8/8 and Skowhegan Fair, 
Skowhegan, Maine 8/12-8/21. Call 

Gene Dean - Fiesta Shows
(978) 375-2542

JUN

Canned Spiel Repeaters
Great for game booths and ride queue 

lines. Complete with 24-watt amp 
and weather-tight speaker. Up to four 
2-minute custom sayings or one self-

repeating custom canned spiel.

$350 - Go to www.ACsound.net for 
more information or call Anthony at 

(865) 742-1394
MAY

AMUSEMENT  TODAY
CLASSIFIEDS

YOUR USED RIDE
MARKETPLACE

AMUSEMENT TODAY’S
Classified pages close the 10th of 

month prior to the issue date.
Rates:

•Regular classified ad–
$20 minimum up to 30 words; 

$1 per additional word.
•Display classified ad –$50
per column inch. A 1-point
rule will appear around ad.

•Company logos, screens and 
reverses also are available on

display ads upon request.

claSSIFIed 
deadlIneS

AT CLASSIFIEDS
YOUR USED RIDE MARKETPLACE

P.O. Box 5427
Arlington, Texas 76005-5427

•
(817) 460-7220

Fax (817) 265-NEWS (6397)
•

We accept:

SeRVIceS
J&D Carnival Services offering ser-

vices to you for a low, low price.

We offer the following services:
•Ride setup

•Ride tear down
•Ride painting
•Ride washing

•Ride repair work
•Concession  cleaning

•Concession work
and much, much more.

We will travel the East Coast. Our 
office hours are M-F 8 a.m. - 5 p.m., 

Saturday 9 a.m. - noon.

Call (207) 825-3944 ask for Jamie or 
Danielle. Or call our cell at  

(207) 659-4069.

We travel the East Coast. Our  
office hours are M-F 8 a.m - 5 p.m., 

Saturdy 9 a.m. - noon.

LOOPING COASTER

Launch Loop Shuttle Coaster
Arrow Dynamics all steel with

G-Force 4, 56’ high x 635’ long
Built in 1977, excellent condition in

Indiana. $200,000
For photos and details:

ralph@vestil.com
22 Other Rides

amusementtoday com

JUNE
21-24
Asian Attractions Expo, Resorts World Sentosa, Sig-
napore
•www.iaapa.org

SEPTEMBER
16 & 17
2011 Golden Ticket Awards, Holiday World, Santa 
Claus, Ind.
•www.GoldenTicketAwards.com

27-29
Euro Attractions Show, The Olympia, London, England
•www.euroattractionsshow.com

OCTOBER
3-7
World Waterpark Association’s 31st Annual Symposium 
(3-7) 
& Trade Show (5 & 6), New Orleans, La.
•www.waterparks.org

NOVEMBER
9-15
2011 AIMS Safety Seminar, Orlando, Fla.
•www.aimsintl.org

15-18
IAAPA Attractions Expo, Orlando, Fla.
•www.iaapa.org

FOR SALE

MECHANICAL ENGINEER

Baltimore based roller coaster 
entertainment engineering firm is in 
need of a Mechanical engineer with 
a strong background. Ability to read 
drawings and review design work 
required. 

The successful candidate should have 
5-10 years of hands-on experience 
in the Mechanical engineering field 
with knowledge of steel construction, 
welding, fasteners, machining, bear-
ings, wheels, pneumatics, hydraulics, 
electrical systems and human factors. 
We are looking for a person who 
possesses strong expediting and 
project management skills, attention 
to detail, motivated, and is a team 
player. Knowledge of transportation 
systems is a plus. Candidate must be 
computer literate and proficient in 
Microsoft Excel and AutoCAD. Solid 
Works knowledge a plus.

Position will require travel.

Please fax resume with salary require-
ments to (410) 923-3157, attention 
Beth Thompson, or e-mail at  
bthompson@premier-rides.com

Plush Toys For Games
And Carnivals
Current Special:
96 Pieces Assorted close outs 
sizes range from  4” to 14”

$75 + Shipping.
Call : (610) 252-9800

FOR SALE

CLASSIC RIDES FOR SALE

The following rides are for sale 
by the Springfield Volunteer Fire 
Department in North West Pa:
Allan Herschell Merry-Go-Round, 
Pillow Bounce by Wapello, 
Antique Cars by Hampton Manu-
facturing, Space Train by Kiddie 
Rides USA, Airplane Ride by 
King Manufacturing, Chair Swing 
by Smith and Smith, Rocket Ride 
by King Manufacturing.  

Our desire is to sell these rides 
as one lot. 

For additional information and 
photos please e-mail  
svfdadmin@windstream.net or 
call (814) 922-3595, attention 
David V.

DATEBOOK

Find us on Facebook
facebook.com/amusementtoday


