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The May 2013 issue of ELLE QUEBEC showcasing diversity and the popular No Make-up Day
had anincredible impact in Québec and Canada and on the international scene. For the
first time since 1997/, a fashion model wearing size 14 had pride of place on the front page of
the magazine. The magnificent Québec model Justine LeGault agreed fo pose for the
cover and to support the ELLE QUEBEC initiative. There were also a number of
features online and in the magazine that celebrated diversity and different kinds of beauty.

Here’s an overview of the impacts, showing the
power of ELLE QUEBEC as a magazine that covers every trend!
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3 OO0+ interactions with readers through emails and social media

B0 000+ ideo views related to diversity

and different kinds of beauty on ellequebec.com

B8O 000+ page views of features related to diversity
and different kinds of beauty on ellequebec.com

285 000+ orints on the ELLE QUEBEC Facebook and Twitter accounts

And even X illustration inspired by the cover page, for the blog Curves illustrated!

ENGLAND

Online media

AUSTRALIA
Online media

“Fashion magazines are not known for celebrating curves but ELLE QUEBEC has
bucked the tfrend by elevating a plus-size model fo covergirl status in its most
recentissue.”

—The Australian Women’s Weekly

BELGIUM
Blog

BOSNIA-HERZEGOVINA
Online media

UNITED STATES
Online media and blogs

“Three cheers for ELLE QUEBEC, who decided fo give their readers a gift
this month with an awesome new cover model”

—Huffington Post US

FRANCE
Online media and blogs

JAPAN

Online media

» INFO : Katherine Chartrand, director of Internal and External Communications tc ® MEDIA

PHONE : 514-392-2091 . E-MAIL : katherine.chartrand@tc.tc

www.tc.tc

ABOUT TC MEDIA Canada’s leading provider of media and marketing activation solutions, employing about 4000 people,
TC Media reaches 24 million consumers in Canada through its infegrated multiplatform offering that includes print and digital
media, the production of magazines, newspapers, books and custom content, mass and personalized marketing, inferactive
and mobile applications, TV production and door-to-door distribution.

TC Mediais a brand of Transcontinental Inc. (TSX: TCL.A, TCL.B, TCL.PR.D), which has about 9,500 employeesin Canada andthe
United States, and reported revenues of C$2.1 billion in 2012. Website www.tc.tc.




