


In fact, we’ve all heard these statistics so many times and for so long, 
I don’t think we hear them at all anymore.  It’s almost like hearing “We 
need air to breathe.”  We just assume these things.  Why should we 
think about it any further?

We should think about it because it supports life.

The three statistics above suggest that water is a large enough 
resource that it demands our respect and attention.  The tiny amount 
of fresh water on the globe further points to its value and importance 
as a key natural resource.  The first two elementary statistics suggest 
that water is not only “a key resource,” but also “the key resource” to our 
existence.

Yet we continue to live our lives as we do.

I think we do this because we don’t realize there is a worldwide water 
shortage.

Here is a homework assignment:

•     Google “water shortage” and view the results.
•     Click the “News” column, and see how real this issue is around the   	
      world.
•     Now, Google “water shortage” and add your state to that search 
      (for example, I’d search “water shortage California”).

Spend five minutes on this exercise and you’ll quickly understand the 
magnitude of this issue.

However, there are many things we can do to curb our use of water:

•     Rather than hosing down your driveway, use a broom.  This can 	
      save you roughly 150 gallons of water each time you feel 
      compelled to clean a driveway.
•     Rather than taking a 15-minute shower and using between 7-10   	
      gallons of water per minute, cut your shower time down to five 	
      minutes and use a third of the water.
•     Rather than washing your car with a hose that you never turn off, 	
      use a nozzle, or better, take your car to the neighborhood carwash 	
      that uses recycled water.
•     Rather than landscaping with non-native plants and pouring   	
      thousands of gallons of water on them each month, create an  	
      Ocean Friendly Garden with natural, indigenous plants that are 	
      drought-tolerant.  You’ll quickly find that your yard will 	    	
      blossom and your curb appeal will increase.  Plus, you’ll save 
      massive amounts of water.

Perhaps the most interesting part of this list is how utterly simple the 
alternatives are.  It’s not like it’s more challenging to use a broom on 
your driveway than a hose.  In fact, we’re really just simplifying our 
collective lives.

Treat water as if your life depended on it.  Because it does.

Jim Moriarty
CEO, Surfrider Foundation

For more information on water, visit 
www.knowyourh20.blogspot.com

The Surfrider Foundation is a non-profit environmental 
organization dedicated to the protection and enjoyment 
of the world’s oceans, waves and beaches, for all people, 
through conservation, activism, research and education.

Publication of The Surfrider Foundation
A Non-Profit Environmental Organization
P.O. Box 6010 San Clemente, CA 92674-6010
Phone: (949) 492-8170 / (800) 743-SURF (7873)
Web: www.surfrider.org / Email: info@surfrider.org

127 victories since 1/06.  The Surfrider Foundation is striving to win 150 
environmental campaigns by 2010.  For a list of these victories please go to: 
www.surfrider.org/whoweare6.asp
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You’ve heard the statistics:
•     Over 70% of the world is covered by water
•     Only 0.3% of the world’s water is fresh
•     60-70% of the human body is comprised of water



Show your support for clean water by making a 
donation to the Surfrider Foundation on March 22nd.  
In celebration of World Water day, the Surfrider 
Foundation is offering all who donate $20 or more 
their choice of an organic tote bag or reusable Filter-
ForGood Nalgene bottle.  

Visit www.surfrider.org/donate/wwd

Check out www.savemyoceans.com
for a complete list of tour dates and stops.
 
Disneynature’s “Oceans” releases in theaters on April 22, 2010.

courtesy of the Oceans Tour, one of Participant Media’s Social Action campaign initiatives for 
Disneynature’s Earth Day release “Oceans.”  Beginning March 20th, the tour will visit college 
campuses nationwide with a series of music art installations and special advance screenings of 
Disneynature’s “Oceans.”  The Surfrider Foundation will be onsite at each of these events to help 
educate students about the threats facing our coastlines, and the simple steps we can take to protect 
them. 

Looking for an easy way to get involved with a 
chapter and make a difference?  Find out if your lo-

cal chapter participates in the Blue Water Task Force.  The hands-on monitoring, education and 
advocacy (and one of Surfrider’s longest-running) program strives to gather water samples on a 
regular basis to determine pollution patterns, alert residents and community officials about water 
quality problems, and work with all stakeholders towards solutions that will leave our oceans, 
waves and beaches clean and healthy for everyone to enjoy.  To find a participating BWTF Chapter 
near you, visit www.surfrider.org/bwtf.

For the fourth consecutive year, Aveda’s distributors and employees selected the Surfrider Foudation as 
their Southern California Earth Month partner.  Throughout April, Aveda will conduct a company-wide 
campaign to promote access to clean water worldwide, and participating salons and retails stores in South-
ern California will host everything from cut-a-thons to raffles with proceeds going to the Surfrider Foundation.  In 
addition, Aveda employees and customers are invited to get out of the salon and out to the beach with Chapters to give back.  
To learn more, head to your local Aveda retail store or salon, or visit www.aveda.com. 

Pick up after 
your pet



An Introduction to Water
By: Drew Albenze, Joe Geever and Belinda Smith

Water… it’s the basis of life.  Many of us know it by its chemi-
cal compound, H20.  We swim in it.  We surf in it. We use it to 
irrigate our lawns, crops and parks. We bathe with it.  We drink 
it. Yet, despite our familiarity with it, most people never stop to 
question where all this water comes from, or where it goes when 
we are finished with it.

Here’s a quick pop quiz to test your knowledge about water.  
See how well you can answer these questions:

•  Where does your water come from before it arrives in your  		
    home?
•  Where does it go after it leaves your home?
•  How much water does your household use a month?
•  What chemicals or contaminants are in your water before it 		
    reaches your home?
•  What chemicals or contaminants are in your water after it 		
    leaves your home?
•  How much energy is required to supply your water? 

You might ask yourself, “What does the water that passes through 
my home or business have to do with the Surfrider Foundation’s 
mission?”  The answer is “everything.”  How we manage our 
fresh water is intimately connected to the quality of our ocean 
water and health of our coasts.

Nowhere is this more evident than in California.  With a popu-
lation of nearly 39 million people and over 13 million housing 
units, California spends a staggering amount of money and energy 
trying to facilitate its handling of wastewater.  The most common 
method throughout the state is to partially treat wastewater and 
then pump it out into the 
ocean.  This is not unusu-
al; municipalities across 
the country practice this 
same method of waste-
water disposal.  Compli-
cating the issue is the

fact that, due to its ever-increasing population, California is fac-
ing a growing challenge in meeting its fresh water needs. In re-
sponse, many cities are actively pursuing desalination as a way 
to increase their fresh water supply. This means that California 
is spending money and energy to treat wastewater that is flushed 
into the ocean, before spending even more money & energy to 
pump water back out of the ocean and filter out the salts.  We have 
dubbed this wasteful and energy intensive process of pumping and 
dumping “the cycle of insanity.”

While these issues are particularly challenging in California due 
to rapid population growth in arid regions, they are being felt all 
across the nation and around the world.  To break this cycle, we 
need to look at the entire water management system in a holistic 
way.

Communities need to find a way to manage their water needs, so 
that they can meet demand without harming nearshore ecosys-
tems, increasing ocean pollution, and wasting energy.  The good 
news is that there are a number of real, relevant and viable solu-
tions that can not only solve our fresh water problems, but also 
improve and restore the health of our coasts. These solutions are 
all based on a simple and time-proven strategy: reduce, reuse and 
recycle.

“From the water recycling efforts that are taking place here in Or-
ange County, CA, to the low impact development initiatives that 
we are seeing in cities like Portland, it is clear that we can solve 
our water management crisis using existing approaches that are 
practical and cost effective,” says Surfrider Foundation Environ-
mental Director Chad Nelsen.

Water being treated at a plant, before being discharged into the ocean.

Divers survey a sewage outfall off the coast.
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of used motor 
oil and fix 
oil leaks 
immediately



A ship sails in solitude through the waters of the South Pacific
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Daily indoor per capita 
water use in the typical 
single family home is 

 
Here is how it breaks down

(gallons/percentage of  usage):

• Each American uses an average of 80-100 gallons a day inside 	
  and outside of their homes

• Home water leaks can waste up to 90 gallons of water a day.

• A leaky toilet can waste up to 200 gallons of water a day.

• In 2000, the United States used about 408 billion gallons of 	
  water per day to satisfy the country’s water needs.

• We waste about two gallons of water per minute when we 	
  leave the bathroom faucet running while brushing our teeth.

• One average load of laundry uses about 41 gallons of water.

At least 36 states are projecting shortages between now and 2013.  While 
70% of  the Earth is covered by water, only 1% is available for our use.  
Look at how we are using it:

Turn off the 
faucet when 
brushing your 
teeth or shaving

One thing is sure: without a radical change in how we manage our water resources, this crisis 
will not only continue to impact our marine and coastal environments, it will also contribute 
to the problem of climate change, which indirectly impacts us all.

The Surfrider Foundation will cover this topic extensively in future issues, exploring the 
different elements of our water management system and holistic solutions that can solve our 
fresh water crisis and improve the health of our oceans, waves and beaches.

11.6 / 16.8% 

15.0 / 21.7%

1.0 / 1.4%

18.5  / 26.7% 

1.2 / 1.7%

9.5 / 13.7%

10.9 / 15.7%

50-70 gallons.



East Coast

Jay Fruin throws another lobster pot in the truck.
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L-R: Stephanie Levine, Jay Levine, Bob Donahue and Eugene Alper with one of the five truckloads of fishing gear removed from 
Montauk’s beach.

In November, the East Coast Chapters held their largest regional conference to-date with over 50 volunteers 
from Maine to Georgia convening in Beach Haven, NJ.  Like past conferences, the majority of the training was 
done by volunteers; Lindsey Jurca and Bill Hickman guided activists through Core Volunteer Trainings and 
Volgistics, and Julie Lawson and Chris Wade walked everyone through their highly successful single-use bag 
and LNG campaigns respectively highlighting how those campaigns built up their chapters.

Earlier this winter, on a cold Saturday morning, the New Hampshire Chapter hosted a beach cleanup with 16 
volunteers collecting over 150 pounds of trash and 450 pounds of rope and traps.

After a two year process of listening and stakeholder input, the 
Massachusetts Chapter officially commented on the Draft Mas-
sachusetts Ocean Plan due out in 2010 that will prepare the state 
for Marine Spatial Planning to balance various ocean activities and 
needs.  In addition, the Chapter welcomes in new Vice Chair 
Katrina Sukola.

The Rhode Island Chapter staged “Trick-or-Trash,” a giant one-
day beach cleanup in conjunction with a computer and e-waste 
collection.  In a single day, volunteers cleaned eight surf spots col-
lecting nearly 5,000 pounds of waste.  The Chapter wishes to thank 
Narragansett Rubbish for hauling away the trash, and to Cartridge 
World and Office Recycling Solutions for collecting the e-waste.

Recently, the Eastern Long Island Chapter volunteers partici-
pated in a beach cleanup specifically aimed to remove heavy and 
large debris from the north side of Montauk Point.  Volunteers in-
cluding organizer Mike Bottini and Lisa Pierce Fiedelholtz (and 
her three children), filled five pickup trucks with mangled lobster 
pots, fishing gear, and knotted nets off the beach.

Take shorter 
showers
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Southeast
Down South in Georgia, members of the Coastal Georgia Low County Chapter continue to gather field data on shore 
birds for the City of Tybee Island’s “Runoff, Shore Birds and Beach Water Quality” research project funded by a grant from the Coastal 
Management Program of the Georgia Department of Natural Resources and NOAA.   According to marine scientist and Chapter found-
ing member Dr. Joe Richardson, “The inclusion and involvement of Surfrider volunteers was instrumental in getting this project ap-
proved for funding.”  Over the course of the project, Surfrider Foundation volunteers will conduct field surveys to compare beach water 
quality in areas of high bird density to control areas.  For more information about this research project, contact Dr. Joe Richardson of 
Coastal Environmental Analysis at joe@ceasurf.com.   

In 2009 Atlanta set new rainfall records.  Unfortunately, all that rain flooded many homes, businesses and parks with as much as 30 feet 
of water, mud and debris.  Following the storms, the Atlanta Chapter led by Brian Harvin and Chris Andrews joined several other 
volunteer groups and the National Parks Service to dig out Paces Mill River Park on the Chattahoochee River.

In October, the Florida Chapters petitioned the United States Supreme Court to uphold beach access and public trust law in the state 
of Florida.  Surfrider Foundation entered an amicus curiae, or “friend of the court,” brief in the Florida Department of Environmental 
Protection v. Stop the Beach Renourishment case that was argued in early December.  The case will determine the constitutionality of 
Florida’s beach management program with regards to the judicial takings doctrine, and fundamentally will decide when the beach be-
longs to the public or whether it is private land after beach renourishment has occurred.

The chapter supports the State of Florida in asserting that the beach is held in public trust.  Emerald Coast Atlanta board members Mi-
chael Sturdivant and Steve Combs traveled to Washington D.C. to attend the hearing, where the home-owner’s attorney conceded that 
they never owned the previously submerged land, so only the taking of any rights seemed to remain in question.  There was a lengthy 
discussion about beach-view vs. beachfront property, about whether the owners had actually suffered any damages, or if they gained 
storm protection and property value from the project.  The Supreme Court is expected to issue its decision this spring.

Surfrider volunteers help remove mud and silt from Paces Mill River Park’s picnic area.
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Friendly Garden



West Coast
The San Francisco Chapter’s “Plant Don’t Pave,” and Ocean 
Friendly Gardens programs, received city grants to help beautify 
the Sunset with native species, reduce urban runoff and ultimately 
curb ocean pollution.  In addition, the Chapter broke ground on 
the community-driven Ocean Friendly Garden project, exhibiting 
responsible and native planting in the local community.

In other news, the San Francisco Chapter’s (RAP) committee 
chair, Kathleen Egan won a trip to Alaska for her work building 
a life-sized, wave from plastic trash. The Chapter’s (RAP) sub-
committee is thriving, working to chronicle plastic on the beach-
es, and push local Sunset district merchants to cut plastic use.

Inspired by a local activist’s efforts to respond to continuing ero-
sion issues in Half Moon Bay, the San Mateo County Chapter 
organized an October meeting and forum to discuss erosion im-
pacts and access improvements at Surfer’s Beach. The informa-
tional dialogue covered the causes of erosion and potential re-
sponses to erosion in an effort to engage and activate community 
members on issues. The San Mateo County Harbor District lead 
the discussion and the development of projects that will help re-
mediate the harbor’s retention of sediment, and prevent it from 
reaching Surfer’s Beach, down coast areas, and cause erosion. 

The San Luis Bay Chapter has appealed the decision of the 
County Supervisors approval of a gravity sewer in Los Osos to 
the California Coastal Commission.  The Chapter is asking the 
Commission to safeguard the environmentally sensitive habitat 
in the Morro Bay area.  The Chapter endorses a STEP collection, 
which is a pressurized system employing fused pipes. Chapter 
members believe this system will best avoid impacts to the en-
vironment and sewage spills since it does not use gravity sewer 
features such as pump stations, and will minimize infiltration into 
sewage collection pipes.

Many surfers get nervous around sharks, but the Marin Chapter, 
located in the heart of the Red Triangle, understands and educates 
people on the importance of sharks in marine ecosystems. As co-
sponsor of Sharktoberfest, surfers including local Marin Chapter 
member and white shark survi-
vor Jonathan Kathrein assembled 
at the Aquarium of the Bay in 
San Francisco to party with the 
sharks and create opportunities 
to learn about and celebrate their 
importance.  The event included 
film screenings, discussions and 
a party was held with the Na-
tional Marine Sanctuary. “Sharks 
are important components of a 
healthy ocean,” says event orga-
nizer and Surfrider Foundation 

member David McGuire, “and surfers recognize that.”
2010 embodies tremendous potential for the brand new Executive 
Committee of the South Bay Chapter!  The Teach & Test Pro-
gram continues to flourish with numerous local high school stu-
dents actively monitoring bacteria levels at their local beaches.  In 
addition, the Chapter is engaging dedicated Surfrider volunteers 
who, along with the students, are making a hands-on contribution 
to their community, and sprouting a new generation of environ-
mental activists.

L-R:  2010 South Bay Executive Committee: Paul Albertson, Ronald del Valle, 
Aaron Reise, Doug MacGilvray, Brooke Jones, Chris Frias.
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L-R: Marin Surfrider member and shark survivor/advocate 
Jonathan Kathrein, Sherman’s Lagoon Jim Toomey, Marin Surfrider 
member/event organizer David McGuire, and author Margaret Kathrein.
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Thanks to the hard work of local Eagle Scout Ty Gideon, Ocean 
Shores has a re-established beach access point.  Ty, with the as-
sistance of the Olympic Peninsula Chapter and South Coast 
Organizing Committee, worked directly with the city to meet all 
the necessary requirements and secure funding.  With the help of 
family, friends and his troop, Ty was able to clear and level the lot, 
and have telephone poles 
delivered and arranged to 
mark the trail.  All of us 
at Surfrider Foundation 
are proud of Ty and thank 
him for caring about our 
oceans and the access we 
have to them. 

Blue Water Task Force labs are now 
up and running in Seattle, Westport, 
Tacoma and Bellingham, expanding 
the Washington Chapters’ testing 
area.  View results on the Chapters’ 
websites, blogs and social media 
pages.

The Portland Chapter hit the 
ground running this winter with the 
Snowrider Project and watershed 
education initiatives.

Pacific Northwest

Check for leaks 
around your 
house and fix 
them



Following extensive coordination with the Mt. Hood Ski Bowl 
and the US Forest Service, Michael Halle lead the charge for get-
ting new “Don’t Be a Tosser” signs for the ski lift towers encour-
aging mountain-goers not to litter.  A month later, Timberline cut 
a deal to install signs on their lift towers as well.

The North Shore’s Waimea Valley Pavillion was rocking on No-
vember 14th as the Surfrider Foundation Oahu Chapter hosted 
the 7th Annual John Kelly Environmental Achievement Awards 
sponsored by Barefoot Wine, Kona Brewing Co., and the Triple 
Crown of Surfing.  The evening honored artist Bill Braden with 
the Environmentally Friendly Local Company Award and his in-
volvement with the Save Pupukea-Paumalu campaign, Yvon Ch-
ouinard with the Lifetime Achievement Award, and Keith, Chris 
and Dan Malloy with the Professional Surfer Award.

The event hosted over two hundred activists and 
supporters, and raised over $7,000 for the Oahu Chapter and their 
continued efforts to protect Hawaii’s oceans, waves and beaches 
through programs such as Rise Above Plastics.

In addition to the John Kelly Environmental Awards, the Sur-
frider Foundation hosted a Hawaii Chapters Conference at Camp 
Erdman. The inaugural two-day conference brought together 30 
members from 
Oahu, Kauai, 
Maui, and the 
Big Island, and 
provided a ven-
ue for discussion 
and strategic 
planning for the 
Foundation on a 
statewide level. 

The Vancouver Chapter recent-
ly hosted a free screening of the 
Canadian documentary Addicted 
to Plastic, followed by a discus-
sion panel with several keynote 
speakers including director Ian 
Connacher, Ben West from the 
Western Canada Wilderness 
Committee, and Maya Stano, 
the Vancouver Chapter’s Vice 
Chair.  This screening served as 
the launching platform for the 
Chapters’ recently completed 
policy paper “Avoiding a Plastic 
Bag Legacy – Vancouver Plastic 
Bag Ban: Stimulating Progress 
Toward Sustainability,” which 
will be submitted to the City 
Council in support of the Chapter’s efforts to inspire a citywide 
ban of single-use plastic bags.

In addition to the policy paper, the Chapter recently produced 
a pamphlet for local businesses outlining the environmental is-
sues associated with plastic bags, along with a number of simple 
solutions business owners can implement to help reduce their 
dependence and use.  The Chapter is also working to distribute 
postcards that can be used for taking inventory of plastic waste in 
the natural environment with the hope of compil-
ing an extensive database on the presence of plas-
tic litter throughout British Columbia.

Ted Hardy scaling the lift tower.
John Kelly Environmental Achievement Award recipients (L-R): George Kam 

(accepting on behalf of Yvon Chouinard), Jinny Braden, Bill Braden and Keith 
Malloy.
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The Vancouver Bag Monster

On the oceanfront, 
Chapter Chair, Stiv Wil-
son, joined oceanic plas-
tic researcher Dr. Marcus 
Eriksen from Algalita 
Marine Research Foun-
dation to sail the Atlantic 
Gyre and collect water 
samples.  Throughout his 
journey, Stiv will docu-
ment the research and 
provide daily updates to 
chapters across the coun-
try through various blogs and websites.

The Newport Chapter has been working steadily on their efforts 
with the Georgia Pacific (GP) Pulp Mill campaign, organizing a 
public forum in partnership with Oregon Sea Grant to facilitate a 
dialogue and panel discussion around the outfall’s much antici-
pated monitoring plan as required by their new ocean discharge 
permit. The panel will include representatives from the chapter’s 
environmental issues team, Georgia Pacific, and Oregon Depart-
ment of Environmental Quality, along with an Oregon State Uni-
versity near-shore scientist. 

The Newport Chapter is also gearing up for an Ocean Friendly 
Garden demonstration project at Newport City Hall, implemen-
tation of the Nye Creek bioswale mitigation project, and youth 
storm drain art projects.

The Clatsop and Curry organizing committees located on the 
north and south coasts, are moving forward with their respective 
Blue Water Task Force programs and addressing local water qual-
ity issues.  Students at Astoria High School are developing graphs 
and charts for Cannon Beach City Council Members correlating 
rainfall with high bacteria readings.  In the south, volunteers con-
tinued working with Port Orford on an ordinance for storm water 
best management practices.

Hawaiian Islands

International

Rise Above 
Plastics and 
use a re-usable 
bottle
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For many musicians and bands, the ocean 
and its accompanying lifestyle plays an 
important role in their careers, inspiring 
songs, album artwork, and an overall vibe.  
How has it played into your musical career 
as an artist and as producer?

Growing up in Southern California, I think 
the surf/skate/punk culture has been ingrained 
since the beginning.  I can’t point to a spe-
cific manner in which it has influenced me, 
because its effect is all encompassing.  It’s 
part of who I am.

You recently hosted the Surfrider Foun-
dation’s 25th Anniversary Gala.  How did 
that and your involvement with the organi-
zation come about?

I wanted to do what I could to help keep the 
oceans clean.  Clean oceans are very impor-
tant to me.  I looked around to see what I could 
do.  Surfrider is a So Cal-based organization 
working on a worldwide scale.  They have a 
positive attitude and message, and seem like 
great people.  I called them up and asked if 
there were any way I could help.  We worked 
on a few projects to help raise awareness and 
money for the cause, and a few months ago 
they called and asked if I would host their an-
nual event.  It was an easy “yes” on my part, 
but I’m convinced that after seeing my host-
ing abilities they’re wishing they had gone 
with Sal Masekela.  He’s way better than I 
am.  Had a great time, though!

Not many people know you’re an avid 
SCUBA diver.  How did you get into diving, 
and where are some of your favorite spots?

My whole life I’ve always wanted to dive.  It 
seemed like the perfect combination of explo-

ration, technology, oceanography, and being an astronaut.  But I was always too scared.  What if I saw a shark?!  Then, a couple of 
years ago I was on vacation in Hawaii, sitting by the pool, and a woman walked by our cabana and asked, “Who wants to learn how to 
scuba dive today?”  Out of nowhere I heard myself say, “I do!”  I went diving, loved every second of it, and have been avid ever since.  

I’ve dived/dove/been diving up and down the Channel Islands, Turks and Caicos, Hawaii, Fiji, St. Thomas, etc.  My 
favorite dive spots are right here in California.  The Channel Islands are beautiful, and it’s really encouraging to see 
the life coming back to overfished and depleted areas in the preserves.  I truly believe that divers, surfers, fishermen, 
swimmers, lobster trappers, and everyone else can work together and thrive in Southern California (and everywhere 
else) in a positive and constructive manner while being responsible stewards of the oceans.  Wow that sounded profes-
sional. 

Musician, Producer 
and SCUBA Diver:

Mark with his favorite sea-creature.  This is an artificial octopus.  None were harmed for this photo shoot.
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toilets and 
low-flow 
showerheads



In your opinion, what do you think are some of the greatest 
threats to our oceans and marine life?

Ignorance.  Not knowing how our actions affect the oceans.  
Thinking that one little thing won’t hurt or help anything.  Think-
ing “eh, it’s just one plastic bottle, or one fish, or one lobster, or 
can of oil” magnified millions of times every year makes a huge 
difference.

Why do you feel it is important that people care for and 
protect their oceans, coasts, rivers, lakes and waterways?

It’s crazy to me when I get asked this question.  The answer seems 
self-evident.  Why is it important to protect that which covers 70% 
of our planet, and is necessary for all life on earth?   But yet, here 
we are...

In honor of Making Waves’ Water issue, tell us five things 
you do to protect and preserve your diving spots.

First, I’ve stopped washing my car in my driveway, and take it to a 
carwash that treats and recycles its water.  I have also added a water 
softener to the house.  These two small changes alone have allowed 
my family and I to reduce the amount of water we use, and have de-
creased the amounts of soap, shampoo, etc. that go down the drain 
and into our water system.

I try real hard to utilize my re-usable grocery bags in an effort to 
reduce the amount of plastic bags that end up floating around in the 
ocean.  One day recently a friend and I were heading out to Anacapa 
on his boat, and while we were still in the harbor, the intake sucked 
up a plastic bag and it blew out one of the engines.  Our day was 
ruined.  This one is hard for me; because it means that I have to have the prescience to realize when I go to the store I’m going to need 
bags when I check out.  Maybe I’ll start keeping the bags in the car, so they’re there whenever I go to the store.  Hmm...

I’ve also changed our home’s landscaping to drought-tolerant succulents.  Southern California is naturally arid, and by replacing most 
of my yard with beautiful succulents, I can keep the lush green look that I dig, while using less water and eliminating the amount of 
fertilizer and pesticide runoff.  Again, all those chemicals have to go somewhere when it rains...

Last, but not least, I joined the Surfrider Foundation, to help a cause that I believe in and stay to informed about the conditions of our 
oceans and coastlines.

Only wash 
full loads of 
laundry
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Don’t pour 
chemicals down 
the drain

The Surfrider Foundation 
is proud to announce it has teamed up with 
Brita and Nalgene’s FilterForGood cam-

paign. Together, Surfrider Foundation and 
FilterForGood will inspire individuals to 
“connect the drops” and make positive 

choices to ensure our nation’s waterways stay 
clean and healthy for generations to come. 

FilterForGood and the Surfrider Foundation share the goal 
of inspiring individuals to make positive choices that ensure 
healthier water for our communities and the world. The Fil-
terForGood campaign, a movement started by Brita and Nal-
gene, raises awareness of the simple steps everyone can take 
to live healthier, eco-friendly lives, such as staying hydrated 
by filling reusable bottles with Brita filtered water instead of 
purchasing bottled water.

“Working side by side with Surfrider, FilterForGood will ex-
pand on its core mission to promote personal sustainability 
by inspiring individuals to take better care of themselves, 
their communities and the planet,” said Drew McGowan, 
Brita senior group manager.

As part of their exclusive national water partnership with the 
Surfrider Foundation, FilterForGood will donate $100,000 
to the organization to fund ongoing efforts to maintain and 
enhance water quality throughout our nation’s watersheds. 

“The Surfrider Foundation is renowned for our commitment 
to keeping America’s oceans, waves and beaches clean, but 
we also understand the importance of maintaining clean, 
healthy inland waterways because of their key role in the hy-
drologic cycle,” said Matt McClain, Surfrider Foundation’s 
Director of Marketing and Communications. “By working 
with FilterForGood we can make a greater impact nation-
wide, so that we’ll all have clean and healthy water to drink, 
surf in and enjoy.”

To find out more about Surfrider Foundation’s partnership 
with  FilterForGood, as well as to see the duo’s stunning 
new ad, go to http://www.filterforgood.com/surfrider.
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In November, Surfrider Foundation received a check for $600,000 as 
part of a cypres plan of allocation resulting from a $96 million class ac-
tion settlement against the U.S. Smokeless Tobacco Company.  This gift 
represents the second largest gift in the Foundation’s history, and was 
made possible through the efforts of attorneys Randy Renick of Hadsell 
Stormer Keeny Richardson and Renick, LLP and R. Alexander Saveri 
of Saveri & Saveri, Inc.  In 2006, Renick and Saveri also played an in-
strumental role in Surfrider’s single largest gift ever –$880,000 – from a 
settlement against the makers of polychloroprene or neoprene. 

The recent case was brought on behalf of users of smokeless tobacco 
who – as a result of U.S. Tobacco’s anti-competitive and illegal sales 
and marketing practices – were forced to overpay for the product.  As 
part of the settlement, purchasers of U.S. Tobacco products were pro-
vided an opportunity to file claims and receive their share of the settle-
ment.   After tens of thousands of claims were paid in full, millions of 
dollars remained for distribution to public interest, legal services, and 
non-profit institutions in California.  

As a result of Surfrider’s ability to leverage the 2006 settlement into a 
series of important victories and long term programs that will continue to significantly benefit the public, Renick and Saveri ensured that 
Surfrider was a recipient of funds from this latest settlement.  

“Having had a previous chance to work with Surfrider to fight for substantial and positive environmental change was fantastic,” said Randy 
Renick.  “Now having a second chance to provide Surfrider with some of the tools it needs to continue to protect California’s coasts is ex-
traordinary.  We couldn’t be happier to see them receiving a significant piece of the settlement.”

Coming just prior to the holidays, the gift was the “icing on the cake” for Surfrider’s 25th Anniversary year; a year in which our donors re-
sponded to the economic crisis by increasing major gift support by 6% over 2008.  Surfrider Foundation’s Executive Director, Jim Moriarty 
stated, “In a difficult economy we closed 2009 in excellent shape.  This gift from Randy and Rick only adds to that success and will allow 
us to engage in new campaigns to protect oceans, waves and beaches throughout California.” 

Please take part in our 
Making Waves reader survey: 

www.surveymonkey.com/s/3T227VR 
Participants will have an opportunity 

to win a limited edition Surfrider 
25th Anniversary Casio G-Shock 

timepiece

flickr.com

Use a broom 
to clean your 
driveway and 
sidewalk, not 
a hose
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FEATURED MERCHANDISE
MEN’S LIMITED EDITION 
“BEACH FIRE CLASSIC” 
Organic T-shirt (S-M-L-XL-XXL) 
Sale $12.00 while supplies last

ROBB HAVASSY 2010 CALENDAR 
15-month calendar showcases 
Robb Havassy’s detailed artwork. 
$15.95

MONOPOLY 
“SURFING EDITION” GAME 
An all-ages version of Monopoly that takes 
you to the World’s best surf breaks. 
Sale $29.95

SURFRIDER FOUNDATION FLEXFIT HAT 
Made of bamboo/organic cotton blend and 
embroidered in white on indigo blue. 
$24.95

ROBB HAVASSY “LOVE & SURFING” 
ORGANIC T-SHIRT 
100% organic black t-shirt features 
woman surfer sketch
on front with logo on the sleeve .
(S-M-L-XL) $26.00

SURFRIDER FOUNDATION 
TRUCKER HAT 
Earth brown adjustable hat is 70% organic 
cotton and 30% recycled polyester 
with the Surfrider logo on the left. 
$20.00

“ICONIC” TRAVEL MUG 
Features 25 of the world’s 
most iconic waves in honor of the
Surfrider Foundation’s 25th Anniversary.  
Made from recycled plastic and is BPA free. 
$12.95

WOMEN’S “SEAGULL” HOODIE 
Made from 100% organic cotton, it features 
“Surfrider Foundation” on the front, 
“Protect and Surf” on the left arm, 
and seagulls on the hood.  
(S-M-L-XL) $50.00

SURFRIDER FOUNDATION 
RECYCLED TOTE BAG 
Made of 85% recycled polyester and measuring 
12.5 x 14.5 x 7, each bag diverts three 20oz. 
plastic bottles from entering a landfill. 
$9.50

MEN’S “WAVE” HOODIE 
Made from 100% organic cotton, 
it features 
“Surfrider Foundation” on the front, 
“Protect and Surf” on the left arm, 
and a wave on the hood.  
(S-M-L-XL-XXL) $50.00
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All merchandise available @
www.swell.com/surfrider
or call (800)  255 • 7873
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$100,000-$200,000	
 
Barefoot Wine
Forrest C. Lattner Foundation
The David and Lucile Packard Foundation
SIMA Environmental Fund

$50,000-$99,999
	  
The Harder Foundation
Matthewson Charitable Lead Trust Three
Harriet Zaretsky & Steve Henry

$20,000-$49,999
	  
Brita Filter for Good
Cinco Hermanos Fund
Craigslist Charitable Fund

$5,000-$19,999
	  
Jeff & Deborah Berg
Billabong
Casio Computer Co., LTD
The Elizabeth Ordway Dunn Foundation
The Heller Foundation of San Diego
National Fish & Wildlife Foundation
NOAA #2
Kathryn Page
Tamin Pechet/Maurice Pechet Foundation
Judith Posnikoff
Doug and Alice Rimer Foundation
The Henry & Ruth Blaustein Rosenberg Foundation
Surfline
David and Sylvia Weisz Family Foundation

$2,500-$4,999
	  
Alper Family Foundation
Kimberly & Smoky Bayless
Mason Funk
Christen C. & Ben H. Garret Family Foundation
Robb Havassy
Brian Kahan
Myman Abell Fineman Fox Greenspan Light, LLP
Northwest Fund for the Environment
R & S Associates Family LLC
Dave & Kathy Scially
Sea Vision Society
Brett Thomas
Wells Fargo Foundation
West Basin Municipal Water District
The Wooden Nickel Foundation

$1,000-$2,499
	  
Armstrong McCall
Balloun Family Foundation
Adam Besch-Turner
Eric Blantz
Michael Camp
Card Partner, Inc.
Earl M. and Margery C. Chapman Foundation
Steve Chess
The Cleary Family
Clinton-Walker Family Foundation
Hunter Covington
Roy E. Crummer Foundation
Kimberly Daharb
Diana DiCesare
The Downs Family Fund
The Drollinger Family Charitable Foundation
Richard Dunn Family Foundation
Bret Fernandes
Denise Ford
Carol Foster
Guilford Publications, Inc.
The Gunzenhauser-Chapin Fund
Clifford Hansen
Hansen Beverage Company
Jason Hodges
Huntington Beach Marketing and Visitors Bureau
Jackoway Tyerman et al.
Erik Johnson
Ann Juneau
Tyler Kneisel
Mike Lein
Lowry Hill
The McClean Family Fund
The Mulvaney Family
Bradford Murphy
Nick Natter/Natter Family Foundation
Northrop Grumman Corporation
Hays Oken/The L. Dee Family Foundation
Chelsie Olney
OMW Memorial Fund
Leo Parker
Patagonia Santa Monica
Jerry Pendzick
Christina Quinn
Anthony Radaich
Garland and Brenda Reiter Family Foundation
Stephanie Rinaldi
Rotasa Foundation
SF Newport Beach Chapter
The James and Glenys Slavik Family Foundation
Suburban Noize Records - Kottonmouth Kings
Richard M. Tucker & Family
Adam J. Weissman Foundation

Greg & Sharon Wohl
Woodward Fund

Donations in Memory of

William “Jerry” Brown Memorial Fund
Randy Carlson Memorial Fund
Michael Timothy Carroll Memorial Fund
Benjamin L. Chambless Memorial Fund
Mathias Denys Memorial fund
Jan Folick Memorial Fund
Matthew Forbes Memorial Fund
Murray Lane Ford Memorial Fund
Dr. Justin Walker Goodhue Memorial Fund
Corby Hawks Memorial Fund
Dillon Henry Memorial Fund
David Kitagawa Memorial Fund
Virginia Leichtfuss Memorial Fund
Adam Anthony Lopez Memorial Fund
Malcolm Hale MacNaughton Memorial Fund
Michael McAllister Memorial Fund
Travis McCarthy Memorial Fund
Philip C. Presber Memorial Fund
Betty Jo (B.J.) Schurmeier Memorial Fund
Mark Seals Memorial Fund
Dale Velzy Memorial Fund
Peter Whitley Memorial Fund
Brian Wichman Memorial Fund
Rob Williams Memorial Fund

Membership Partners

Surfing Magazine
Surfline
SWELL
Western Federal Credit Union

New and Renewing Retail Members

Amped Advertising, LLC
Bitsy Birdie
Cedar Edge Pool and Spa
Cowabunga Surf Shop
CR Surf Travel Co.
Dixie Crossroads Seafood Restaurant
Ecocasa9 - Beach House - Playa Maderas - Nic
Flowerkisses.com
Humboldt Back & Neck Pain Center
Maaco Collison Repair & Auto Painting
Ripyard, Inc.
SIMP, Inc.
Surfside Baby
Surfside Sports
Tactics 

ON BEHALF OF THE WORLD’S OCEANS, WAVES AND BEACHES, THE 
SURFRIDER FOUNDATION WOULD LIKE TO THANK THE FOLLOWING 

INDIVIDUALS, FOUNDATIONS AND CORPORATIONS FOR THEIR GENEROUS 
SUPPORT RECEIVED DURING NOVEMBER THROUGH DECEMBER, 2009.
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The SIMA environmental 
fund generously supports the 
work of Surfrider Foundation.

CALIFORNIA
CRESCENT CITY
www.surfrider.org/crescentcity/

HUMBOLDT CHAPTER 
www.surfrider.org/humboldt/ 

HUNTINGTON / SEAL BEACH
www.sbhbsurfrider.org

ISLA VISTA
http://orgs.sa.ucsb.edu/sf/ 

LONG BEACH
www.lbsurfrider.org/

MARIN COUNTY
www.surfrider.org/marin/ 

MENDOCINO COUNTY
www.surfrider.org/mendocino/

MONTEREY
www.surfrider.org/monterey/ 

NEWPORT BEACH
www.surfridernb.com 

SAN DIEGO
www.surfridersd.org/ 

SAN FRANCISCO
www.sfsurfrider.org/ 

SAN LUIS BAY
www.slosurfrider.org/

SAN MATEO
www.surfridersmc.org/portal

SANTA BARBARA
www.surfrider.org/santabarbara/

SANTA CRUZ
www.surfridersantacruz.org/

SONOMA COAST
www.surfrider.org/sonomacoast/ 

SOUTH BAY
www.surfrider-southbay.org/ 

SOUTH ORANGE COUNTY 
www.surfrider.org/southorangecounty/

VENTURA COUNTY
www.surfrider.org/ventura/ 

WEST LA / MALIBU
www.surfriderwlam.org/ 

CONNECTICUT
www.surfrider.org/connecticut/ 

DELAWARE
www.surfrider.org/delaware/ 

DISTRICT OF COLUMBIA
WASHINGTON DC CHAPTER
www.surfrider.org/capitol/ 

FLORIDA
BROWARD COUNTY
www.surfrider.org/broward/ 

CENTRAL FLORIDA
www.surfrider.org/orlando/

COCOA BEACH
www.surfrider.org/cocoabeach/

EMERALD COAST
http://panhandlefl.blogspot.com/

FIRST COAST
www.surfrider.org/ 

MIAMI
www.surfrider.org/southflorida

PALM BEACH COUNTY 
www.surfriderpbc.org/ 

SEBASTIAN INLET
www.surfrider.org/sebastianinlet/ 

SUNCOAST
www.surfrider.org/suncoast

TREASURE COAST  
www.surfrider.org/treasurecoast/

VOLUSIA / FLAGER
http://www.surfrider.org/volusiaflagler
 
GEORGIA
ATLANTA
www.surfrider.org/atlanta

COASTAL GEORGIA / LOW COUNTRY
www.surfrider.org/coastalgeorgia

HAWAII 
BIG ISLAND
www.surfrider.org/kona

MAUI 
www.surfrider.org/maui/ 

OAHU 
www.surfrider.org/oahu/ 

KAUAI 
www.surfrider.org/kauai 

CENTRAL GULF COAST 
NEW ORLEANS 
centralgulfcoast@surfrider.org

MAINE
NORTHERN NEW ENGLAND
http://nnesurfriderchapter.org/

MARYLAND
OCEAN CITY
www.surfrider.org/oceancitymd/ 

MASSACHUSETTS
BOSTON
www.surfrider.org/massachusetts/ 

MICHIGAN
LAKE MICHIGAN
lakemichigan@surfrider.org

MINNESOTA
LAKE SUPERIOR
minnesota@surfrider.org

NEW JERSEY
JERSEY SHORE
www.surfrider.org/jerseyshore/ 

SOUTH JERSEY
www.surfrider.org/southjersey/ 

NEW HAMPSHIRE 
www.surfrider.org/newhampshire 

NEW YORK
CENTRAL LONG ISLAND
www.surfridercli.org/ 

EASTERN LONG ISLAND
www.surfriderli.org/ 

NEW YORK CITY
www.surfrider.org/nyc/ 
 
NORTH CAROLINA
CAPE FEAR
www.surfrider.org/capefear/ 

OUTER BANKS
www.surfrider.org/outerbanks/ 

OREGON
NEWPORT 
www.surfrider.org/centralcoastoregon/ 

PORTLAND
www.surfrider.org/portland/ 

SIUSLAW
www.surfrider.org/oregon/southcoast 

PUERTO RICO
RINCON (Organizing Committee) 
www.surfrider.org/rincon/ 

RHODE ISLAND
www.risurfrider.org/ 

SOUTH CAROLINA
CHARLESTON
www.surfrider.org/charleston/

GRANDSTRAND CHAPTER
www.surfridergrandstrand.org

TEXAS	
CENTRAL TEXAS
www.surfrider.org/centraltexas/
 
SOUTH TEXAS
www.surfrider.org/southtexas/ 

TEXAS COASTAL BEND
www.surfrider.org/coastalbend/

TEXAS UPPER COAST CHAPTER
www.surfrider.org/texas/ 

VIRGINIA
VIRGINIA BEACH
www.vbsurfrider.com/ 

WASHINGTON
NORTHWEST STRAITS
www.surfrider.org/nws/

OLYMPIC PENINSULA
www.surfrider.org/olympicpeninsula/ 
 
SEATTLE
www.surfrider.org/seattle/

SOUTH COAST
http://myspace.com/southsound-
surfrider 

SOUTH SOUND
http://surfriderwashingtonouter-
coast.blogspot.com

INTERNATIONAL 
AFFILIATES AND CHAPTERS

ARGENTINA
www.surfrider.org.ar/ 

AUSTRALIA
www.surfrider.org.au/ 

BRAZIL
www.surfrider.org.br/ 

CANADA
www.surfridervancouver.org/

EUROPE
www.surfrider.eu 

JAPAN
www.surfrider.jp/
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