
Broadcaster VOD, digital revenues for newsbrands and magazine brands and mobile advertising spend are also included within the internet total 
of £6,300m, so care should be taken to avoid double counting. Internet includes revenues for online, mobile and tablet.
* Direct mail data for 2013 are Warc estimates.
Source: Advertising Association/Warc Expenditure Report, April 2014. 

Advertising Association/Warc Expenditure Report
28th April 2014

Data:
UK advertising spend 
hits £17.8bn in 2013

Projected growth in 2014 and 2015 (% change) 

Growth of mobile advertising

Digital spend in newsbrands and 
magazines increasing

Total adspend

3.9%
2013

5.5%
2014

6.5%
2015

UK advertising expenditure 2013

£4,642m
TV

£537m
Radio

£990m
Out of home

£1,460m
National

newsbrands
£1,300m
Regional

newsbrands

£2,127m
Direct mail*

£1,038m
Magazine

brands

£184m
Cinema

£6,300m
Internet

0%

+3.6%

+15.6%

2012 levels

+2%

-2.9%

-4.8%

-7.3%
-5.7%

-14.5%

£17,877m

2015: £20,078m
2014: £18,853m

2013: 95.2%
year-on year growth

24%
19.5%

-4.8%
-0.2%

1.8%

-3%
-6.2%-7.3%

-5.7%
-2.2%

0.6%

2013

7.9% 8.3% 10.8%

10.7%8.6%7.1%

National 
newsbrands

Digital
Overall

2012 | 2013 | 2014 | 2015

Internet adspend

Mobile adspend

25.4%

2014 2015

Regional 
newsbrands

Digital
Overall

Magazine
brands

Digital
Overall

2012 Internet £5,448m

2012 Mobile £529m

2013 Internet £6,300m

2013 Mobile £1,032m

2014 Internet £7,081m

2014 Mobile £1,784m

2015 Internet £7,945m

2015 Mobile £2,596m

2014-2015 projected data

2014-2015 projected data


