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mred | READER PROFILE

WHO’S LOOKING?

EDUCATION

SF WEEKLY

33.6% COLLEGE GRADUATES

212% ADVANCED COLLEGE
431% WHITE COLLAR
SF MARKET

219% COLLEGE GRADUATES
19.8% ADVANCED COLLEGE

51%
HOUSEHOLD INCOME MARITAL STATUS
SF WEEKLY

21.8%
0 17.7% 57- 7o

15% 12% MARRIED
o
472.27"
SINGLE

50-T4K 75-99K 100-149K 150K+ SFMARKET

l l l l 38.2"
16.4"

SF WEEKLY

SF MARKET

AGE GROUP

18-24  25-34 35-44 45-49 50+

11.2% @ 20.1%

SFWEEKLY

SF MARKET

DEMOGRAPHIC GENDER

43.2% 56.8% 50.3% 49.1%
o O

SFWEEKLY SF MARKET

DONATED CLOTHES MIGHT BE ENRICHING AN INTERNATIONAL FUBNTINE.

REVISED 1/1/14

OVERVIEW



WEEKLY

CIRCULATION

FILLMORE/MARINA 4086 paess

TOTAL
CIRCULATION
65,000

THE RIGHT PLACE
THE RIGHT TIME

RICH MON D 2,145 PAPERS

S U NS ET 2,009 PAPERS

Circulation refers to the number of papers printed,

and readership identifies the number of people
reading the paper. Readership figures are higher
than circulation numbers because more than one
person reads each issue of the SF Weekly. This is
important when evaluating the paper. SF Weekly
boasts a 98% pick up rate.

SF Weekly is distributed in more than 1,805
high-traffic locations. These locations

include highly visible street boxes, grocery
stores, college campuses, convenience stores,
restaurants, bars, various retail locations and
public transportation.

REVISED 1/1/14

NORTHBEACH/WHARF 3.2 paess

EAST BAY 1,376 PAPERS

DOWNTOWN 9,469 PAPERS

SO MA 1,539 PAPERS

CENTRAL 6,669 papes

PO I.K 4,380 PAPERS

POTRERO 6,960 PAPERS

SFSU 2534 papens

OVERVIEW



WEEKLY REAC:[_:[

Build frequency and reach an additional, exclusive audience when
utilizing both print and online.

63”° NON-DUPLICATION BETWEEN PRINT AND ONLINE

PRINT
65,000 WEEKLY ISSUES ONLINE

535,259 READERS 4.6 MILLION MONTHLY PAGEVIEWS
1,152,618 MONTHLY

1,258,925 @ 1,015,085

TOTAL REACH BY ADVERTISING ~ TOTAL NON-DUPLICATED REACH
PRINT & ONLINE ~ PRINT & ONLINE

REVISED 1/1/14 OVERVIEW



mred | RETAIL RATES

SIZE OPEN 4X 13X 26X 52X COLOR
FULL PAGE B137 4,069 3,616 2938 2,112 +3625/wk
45 4,683 3709 3,291 2,619 2473 +3600/wk
3/4 4301 3422 3,042 241 2,281 +3580/wk
JR. PAGE 3,690 2922 2,598 VAl 1,948 +3560/wk
35 3181 2,520 2,240 1,820 1,680 +3540/wk
2/5 2183 1129 %.531 %,249 1153 +3520/wk
112 2,150 2178 1,936 %513 1,452 +3500/wk
3110 ¥,548 %,226 1,090 886 818 +3450/wk
115 1,096 868 1 %621 519 +3400/wk
14 1,460 %156 1,028 835 il +3375/wk
1 818 648 516 Y468 432 +3300/wk
1110 %616 Y488 433 1352 325 +5250/wk
1115 434 343 305 248 229 +%100/wk
120 313 248 221 19 Y165 +%50/wk

IBM Cloud supports
Fortune 500 companies.

This i Cloud om  Smerter Pl

Ad Index

ALL RATES INCLUDE AD INDEX ON SFWEEKLY.COM
WITH HOT LINK TO WEBSITE: ‘;'é

All rates are per week

BRIVEE® B8KS

CAMERA READY ART = —
HMB or less: email your account representative.
Larger than 5MB: send via YouSendIt, Drop Box, or
similar service

REVISED 1/9/14 PRINT



WEEKLY

PRINT PRODUCTION GUIDE

AD SIZE DIMENSIONS (wx )
DOUBLE TRUCK (DTCS)(10col x 11") 21.13"x 11"
FULL PAGE (5col x 11") 10.13"x 117
4/5 VERTICAL (4col x 11") 8.07" x 11"
3/4 HORIZONTAL (5col x 8.21") 10.13" x 8.21"
JUNIOR PAGE (4col x 8.21") 8.07" x8.21"
3/5 VERTICAL (3col x 11") 6.01" x 11"
2/5 VERTICAL (2col x 11%) 3.95" x 11"
1/2 VERTICAL (3col x 8.21") 6.01"x8.21"
1/2 HORIZONTAL (5col x 5.42") 10.13"x 5.42"
3/10 VERTICAL (2col x 8.21") 3.95"x8.21"
3/10 HORIZONTAL (3col x 5.42") 6.01" x 5.42"

CAMERA READY REQUIREMENTS

e All text should be converted to outlines

® Photos and raster artwork should be at least 300 dpi at full size
 Black and white ads should be saved as grayscale

® Color ads should be saved as CMYK (NO RGB, Index, or PMS colors)
o No text smaller than 6pt

® No 72 dpi web graphics or photos

o No rich black, Use process black (100%K)

o Maximum ink density = 240%

e Line screen = 85 Ipi

® 30% dot gain

ACCEPTABLE FILE FORMATS

® PDF (Acrobat 4, fonts embedded)
o TIFF (flattened)
o EPS (text converted to outlines)

We don't accept native file formats or fonts from advertisers. (This includes
native Quark, InDesign, Photoshop or lllustrator documents) Native files
and client fonts can cause problems with our PDF workflow. Any files not
meeting these guidelines may print incorrectly. The San Francisco Media
Company is not responsible for printing problems due to improperly pre-
pared files. Ads may be scaled +/- 5% depending on press constraints.

NAMING YOUR FILE

Name files with your account name, the issue run date of the ad and the
publication(s) it will run in. For Example: YourAccountName_1-6-13_SFW.pdf
SENDING YOUR FILE

SF WEEKLY 415-536-8121
5MB or less: Email your Account Representative
Larger than 5MB: Send via Dropbox, Yousendit or similar service

PREMIUM AD SIZES (Inquire with Account Representative)

SF WEEKLY

Full page with bleed: Trim-10.61"x11.78", .25" bleed
Double truck with bleed: Trim-21.6"x11.78", .25" bleed
Bellyband: 10.375"x5.375", .25" bleed

REVISED 1/1/14

AD SIZE
1/5 VERTICAL (2col x 5.42")
174 HORIZONTAL (5col x 2.62")
1/5 HORIZONTAL (4col x 2.62")
1/7 HORIZONTAL (3col x 2.62")
1710 HORIZONTAL (2col x 2.62")
FULL COLUMN (Icol x 11%)
1/7 VERTICAL (1col x 8.21")
1710 VERTICAL (1col x 5.42")
1715 VERTICAL (Icol x 4.02")
1720 VERTICAL (Icol x 2.62")

DIMENSIONS (wx )

3.95"x 5.42"
10.13" x 2.62"
8.07" x 2.62"
6.01" x 2.62"
3.95" x 2.62"
1.89"x 11"
1.89"x8.21"
1.89" x 5.42"
1.89" x 4.02"
1.89”7 X 2.62"

DOUBLE TRUCK CENTER SPREAD

FULL PAGE

4/5 VERTICAL

3/4 HORIZONT AL

JUNIOR PAGE

3/5 VERTICAL

1/2 VERTICAL

1/2 HORIZONT AL

2/5 VERTICAL

3/10 VERTICAL

3/10 HORIZONT AL

1/5 VERTICAL

1/4 HORIZON TAL

1/5 HORIZONT AL

1/7 HORIZONT AL

1/10 HORIZON TAL

1/15 VERTICAL

1/20 VERTICAL

FULL COLUMN

1/ VERTICAL

1 column......

2 column
3 column
4 column

5 column......

1/10 VERTICAL

.................. 1.89"

........ 3.95"
........ 6.01"
........ 8.07"

................ 10.13"

PRINT



g | Y CLARLY CALENDAR 2014

JANUARY JUNE
Winter Arts 115 Gay Pride 6/M
Comedy Issue /22 Summer Guide 6/25
FEBRUARY SEPTEMBER
Valentine's Day Guide 2/5  Fall Arts 93
Photo Issue 2/19  Dish Restaurant Issue 91
MARCH OCTOBER
Drink 3/5  Halloween Guide 10/15 +10/22
St. Patrick's Day Guide 3/‘]2 ....................................................................................
.................................................................................... NOVEMBER
APRIL Holiday Guide 1/19
Best of San Francisco B30 e
DECEMBER
New Year's Eve Guide 1217 +12/24
JANUARY FEBRUARY MARCH APRIL
S M T W T F S S M T W T F S s M oOT W T F s S M T W T F S
T2 3 4 1 ! 12 3 4 5
s 6 7 8 9 10 1 2 03 4 5 6 7 8 203 4 5 67 8 6 7 8 9 10 11 1
9 10 M 12 13 14 15
1213 14 15 16 17 18 9 10 M 12 13 14 15 6 1 18 19 0 2 2 1314 15 16 17 18 19
19020 21 2 23 24 25 16 17 18 19 20 2 2 3 24 25 26 27 28 29 0 0N 2 B MU B %
% 27 28 29 30 30 B M B % W B 30 31 7 8 29 30
MAY JUNE JULY AUGUST
S M T W T F S s M T W T F s S M T W T F S s M T w T F S
12 3 12 3 4 s 12
4 5 6 7 8 9 10 o234 s 67 6 7 8 9 10 11 1 3.4 5 6 7 8
8 9 10 11 12 13 14 0 N 12 13 14 15 16
noaz 13 145 16 17 1516 17 18 19 20 21 13115 06 17 1819 17 18 19 20 21 22 23
19 20 2 2 23 24 2 23 24 25 26 27 28 20 212 B 24 25 2% 24 25 26 27 28 29 30
B 26 27 28 29 30 31 20 30 7 28 29 30 30 3
SEPTEMBER OCTOBER NOVEMBER DECEMBER
S M T W T F S S M T W T F S s M oT W T F s S M T W T F S
12 3 4 5 6 12 3 4 ! 12 3 4 5 6
7 08 9 10 11 12 13 s 6 7 8 9 10 1 23 4 5 67 8 7 08 9 10 11 12 13
9 10 M 12 13 14 15
o5 16 17 18 19 20 12013 14 15 16 17 18 6 1 18 e 0 2 2 1415 16 17 18 19 20
2 2 B M B 6 19020 N 2 B 24 25 3 24 25 26 27 28 29 N2 B u B 2w

28 29 30 26 27 28 29 30 31 30 28 29 30 31

REVISED 11/1/13 PRINT




BULLETIN BOARD
mared | ADVERTISING

ECLECTIC
MIX OF SERVICES

ON THE BULLETIN BOARD OF SF WEEKLY

LAUGHING IN
L V]

SF Weekly's famous Bulletin Board
offers an eclectic mix of products,

services and messages on the back

WE‘VE 601 THE IA‘I’ IREI COVERE!

TR y 1
cover of each issue. Bulletin Board E q ousE CLEANTRS
\ MMW Eﬁmmnm

““““ uu-—u

is subject to sellout, and payment

24/7 Emergency  TATTOO ; PIERCING

STy ce. S
Ty Loclmut Ser\n

IS required to reserve space.

(1697007 ca v = DONATE
s-br'ﬁ-d-w ucmzvmrvsocm‘l‘\f \fOURCaR;ﬁW
et DANCERS 415-314-6407 =i

Stadfing Sokutions for Owners.

Placement cannot be guaranteed:;
ads are sorted at random.

DISPLAY AD RATES: SIZES 1X 13X 26X
Premium display ads are limited in number ; ; g

and to the sizes above. Rates include full color. 1/16 ],035 863 650
Space is subject to availability. Contracts ]/32 3662 3547 3374
limited to 26wks.

BULLETIN BOARD SIZES 1X 6X 13X
LINE RATES: EXTRA LARGE 170 %66 49
Four type sizes available. Contracts limited to LARGE 545 $57 549
26wks. Color is availalble for an additional $20

per ad per week for color fonts. $30 per ad per MEDIUM SHO 34] 332
week for color background. SMALL 586 532 25

REVISED 1/1/14 PRINT



mrrma | ONLINE STATS

MONTHLY
Unique Visitors 780,419
Visits 967,634
Pageviews 2,853,556
Average Pages/Visit 2.9
MONTHLY

Ad Index/Flipbook 8,510
Art Pages / Calendar 629,918
*Classified 30,451
Best Of 49,276
Film 17,029
Home 127,203
Music 1,268,924
Music Blogs 422,572
News 1,234,782
Restaurants 708,457
DEVICES

iPhone 46,000
Happy Hour App 49,838
Mobile 181,836

*Backpage and Personals

| i R | [ o el Tl Gt

ety (I _.;:r"' r:-umuumu —_—

mmummu Weekend s wasy

REVISED 1fffiAn

HOUSEHOLD INCOME

31.6%

35-49K 50-74K 75-99K 100K+

2.6%
510 I 5.9% I
0 [

DEMOGRAPHIC GENDER
491% 509%

§

EDUCATION

40.8%

2%

COLLEGE GRADUATES
ADVACNED COLLEGE
WHITE COLLAR

ETHNICITY
37.47
WHITE ASIAN
15.3"
HISPANIC BLACK

AGE GROUP
18-24

45-49
10.4%

10.4%
Source:January 2014

ONLINE



LOCAL WEBSITE
o | PENETRATION

Rank Media Cume Persons Cume Rating 0 13 25
1 SFGATE.COM 1,386,994 22.8 e
2 SFWEEKLY.COM 933,353 16.6 T

3 ABC7NEWS.COM 932,314 16.5 .

4 NBC11.COM 641,174 1.4

5 KTVU.COM 615,194 109 W

6 KRON4.COM 563,534 10.0 s

7 EXAMINER.COM 392,833 59 N

8 SFBAYGARDIAN.COM 280,762 50 [

9 CLEARCHRADIO.COM 256,467 45 =

10 CWBAYAREA.COM 235,955 4.2 [N

1 CBSRADIO.COM 177,364 31 =

12 CITADELRADIO.COM 161,764 28 W

13 CUMULUSRADIO.COM 140,412 25 B

14 KGO-AM.COM 124,589 22 BB

15 EASTBAYEXPRESS.COM 101,125 1.8 B

16 KYLD-FM.COM 89,795 16

17 KFOG-FM/KFFG-FM.COM 59,489 1.0 |

REVISED 1/1/14 ONLINE



bl | ONLINE RATES
SEKLY ONLINE

SIS  LEADERBOARD
ST O 2 « SIZE: 728 x 90 pixels (must be less than 50K)
e Spotlight: 300 x 100 (available on home page only)
i - $11 PER THOUSAND (Run Of Site, mix of top & bottom)
| AAFVDIROIIVORZICIR - 7 PER THOUSAND (Targeted)

: + SIZE: 300 x 250 pixels (must be less than 50K)
F - S$13 PER THOUSAND (Run of Site)
A EEE $19 PER THOUSAND (Targeted)

- 20l 50,000 75,000 100,000
55() 825 1100

10,000 20,000 30,000
70 340 510

ACCEPTED FILES:
TYPES: GIF, JPEG, HTML, DHTHL, Javascript/jscript, Flash

SIZE: 50K standard, Flash 50K, 3rd Party 30K initial/70K
secondary. Flash & 3rd party ads have additional requirements

RICH MEDIA: add $2 CPM

DAY PARTING: add $2 CPM.

DATE OMMISIONS: Min. $15 CPM

ANIMATION: Allowed; 10 second pause between loops

REVISED 12/16/14 ONLINE



ONLINE PRODUCTION
WEEKLY REQU:[RF:].\/ _INIJ.IS

SFWEEKLY.COM
STANDARD ONLINE BANNERS

(JPG, GIF) / FLASH (SWF)*

MAX FILE SIZE: 50k

DPI: 72

ANIMATION: :15 max (Spotlight and Pencil

banners cannot animate)

LOOPING: 10 second pause between loops required
DEADLINE: 48 hours before start date

THIRD PARTY ADS

(POINTROLL, MEDIPLEX, EYEWONDER, EYEBLASTER, ATLAS, ETC)*
INITIAL DOWNLOAD: 30k

POLITE DOWNLOAD: 60k total file size net to excede 100k
WMODE: :"opaque” or translucent

AUDIO: user initiated only; must have prominent close button
DEADLINE: 72 hours before start date

*Flash ads and 3rd party expandable ads have additional requirements. Please
ask your advertising rep for more information.

i a
250

Specs for additional rich media types will be provided on an as-needed basis.
In order to enhance user experience, SF Weekly does not accept pop-ups, pop-
unders, or floating ads.

0X

NEWSLETTER
SPONSORSHIP

NEWSLETTER LEADERBOARD

20k max file size. (gif or jpg only). No rich media or 3rd
party tags.

PROMOTIONAL NEWSLETTER CONTENT

Image (no larger than 150 x 150 pixels, 72 dpi), links and event
information required no later than 1 week prior to newsletter
send date. 100 word maximum for text.

DINING NEWSLETTER SPONSORSHIP

Image (no larger than 150 x 150 pixels, 72 dpi) and url re-
quired no later than 1 week prior to newsletter send date.

EXCLUSIVE COG BLAST:

Images, text and prize are due 1 week prior to send date. 100
word maximum for text. Top image: 728 x 155 pixels,
Bottom image: 728 x 90 pixels, Left image: 383 x 495 pixels.

REVISED 12/16/14 ONLINE



perred | SPECIALTY UNITS

HIGH IMPACT
ADVERTISING

SPECIALTY UNITS ON s
SFWEEKLY.COM mm—— )

store has
everything
you need

to save

SF Weekly offers high impact digital advertising options. ;';g; — ) oo
These specialty units are a great way to captivate our El o

online readership and each package includes banner
advertising on sfweekly.com.

SPECS

RESKIN: JPG OR GIF image. PENCIL: 975x30 pixels. SPOTLIGHTS (2): 300x100 pixels. LEFT &
RIGHT IMAGES: 140x750 pixels. Must be less than 50k (per image). Cannot animate. TIPS:
140x800 is visible for the most common screen resolutions (1380x1024). However the left

and right images can be wider and taller to accommodate larger screens (e.g. 180x900). Main
images and text should be contained within the 140x750 area.

PENCIL BAR: JPG, GIF, SWF or HTML file 975x30 pixels. File not more than 50K. Deadline: 72 hrs before start date.
SLIDING BILLBOARD: HTML file 975x300 pixels. File not more than 100K. Deadline: 72 hrs before start date.
CORNER PEEL: 7easer:HTML file 150x150 pixels. File not more than 40K.

Peel Back:975x800. File not more than 100K. Deadline:1 week before start date.

s
Downtown
Abbey Reeal

s s cSiRMEEEEEESS

TYPE 1 DAY 3 DAYS I DAYS
RESKIN 3,000 57500 15,000
PENCIL BAR 950 2,000 5,000
SLIDING BILLBOARD 1,150 2,400 4,800
CORNER PEEL 1,150 2400 4,800
INCLUDED BANNER IMPRESSIONS ON SFWEEKLY.COM.:

RESKIN 100,000 200,000 350,000
PENCIL BAR 50,000 100,000 200,000
SLIDING BILLBOARD 50,000 100,000 200,000
CORNER PEEL 50,000 100,000 200,000

REVISED 1/1/14 ONLINE



e | oL CTION RESKINGS

HIGH IMIPACT

WEB ADVERTISING FOR PRODUCTS & EVENTS

Reskins are now available on a section targeted
basis. Targeted reskins include a pencil ad and — ——
banner impressions. I DLV 3R

H\\\I.\ll?::!.glig!ttm E-oisi Hougr \|@). S U
SECTIONS AVAILABLE

\I \I i\
Prices are per day

INCLUDES 7,500 ROS BANNER IMPRESSIONS

MEWS® CALENDAR > MUSIC» RESTAURANTS » ANTS = FILM » BESTOF = PAOMO= CLASSIFIEDS = Mmj %

ARTS 300

BEST OF 300

CALENDAR 300

MOVIES *300 his r; = freE s B

PROMOTIONS 5300 — = = i

MUSIC aNCLUDES BARS & CLUBS PAGES) ............ccvvenneeees 500 : T‘xﬁ”ﬁi{gﬂiﬁtﬂi‘,‘? rog Problems (ButMites | gy

RESTAURANTS $400 , L eira e . e _
AP OTHEBIE RESHY
HOME (INCLUDES SPOTLIGHT ADS)..vvvvvvereeeveeeeeeeeeneeeeens 550 e TaF o Bt et —

NEWS $550 B e WELKEY  Avsst 23, 7:500m (B

ROS 51000 v W ' 7.‘_\.-_1-_-.s;:cuzul':?;?ivf v

NOTE: Reskins will not appear on slideshow pages.
Maximum 3 consecutive days for any section.

ADDITIONS

P

Beatles Tribute Band with the San Francisco Symphony Aug 2-3+
karmu Hemmg:  Cover: Collapse of the The Antique Vibrator
Vanguard Foundation Museum (Video)

FIXED LEADERBOARD ADD $250
PENCILBAR PUSHDOWN ADD $500
“hat to Do

This Weekend
SPECS S Music of the

: Beatles . !
PENCII 975x30 i
SPOTLIGHTS 300x100 (2) e Oy Tickets)
(ONLY AVAILABLE FOR HOME PAGE RESKIN) S DALY DEALS : :
LEFT & RIGHT IMAGES 140x750 (2) )
(LEFT AND RIGHT CREATIVES CAN BE DIFFERENT) EXAMPLE OF HOMEPAGE RESKIN

TYPES: GIF, JPEG | SIZE: Must be less than 40k (per image) | ANIMATION, FRAMES & LOOPING: Not Allowed

SCREEN RESOLUTION TIPS: 140x800 is visible for the most common screen resolutions (1380x1024). However the left and right images can be
wider and taller to accommodate larger screens (e.g. 180x900). Main images and text should be contained within the 140x750 area.

RECOMMENDED BACKGROUND: White or solid color

REVISED 1/1/14 ONLINE



e | o VWEEKLY MOBILE WEBSITE

TARGET READERS

ON THE GO

Condensed version of SFWeekly.com
accessible on all web enabled phones
through the internet browser.

PAGEVIEWS: 662,368

SECTIONS

News: News & News Blogs
Arts: arts & Arts Blogs
Events: calendar

FOOd: Restaurants & Food Blog
MUSIC: Music & Music Blog
Slideshows: stideshows
Movies: movies

Home: Home

Best Of: Best of San Francisco

RATES

TOP LEADERBOARD (320x50)

#SFphotohunt  #viann

e INTERSTITIAL (320x480)

e Tee
l Spirit' Is the
Stunningly Original
.. Title of a...

3 B Daniel Wang and
N Honey Soundsysi
Remember Patric

a Cowley at Holy C

¥ m

ABO
TOWH..

$18.95 two- or three-course lunch
$36.95 three-course dinner
Make Reservations Now p

[

Bassnectar in  Backstage with

San Francisco  Taking Back @
Sunday

TOP LEADERBOARD ... $125
BOTTOM LEADERBOARD..................... $75
BOTH TOP AND BOTTOM.................. $175
INTERSTITIAL (50% SOV)..ovvvovrveerere $150
SPECS:

Leaderbaords: 15K max. JPEG or GIF,

No animation or looping

Interstitial: 40K max. Javascript tags ONLY. 72 DPI. :10 max
animation. 24 FPS. No Looping.

Due one week before start date.

REVISED 1/1/14

Get Mobile

Login - Sign Up

SMS and Newsletters
View Desktop Version

BOTTOM LEADERBOARD (320150)

MOBILE



WEEKLY

HAPPY HOURS APP o

PAGE VIEWS: 99,790

* Check out the new map view - just rotate the happy hour list to
map your results.

* Shake Update: Shake your phone while viewing happy hour details

to have a random happy hour selected for you.

MAIN SPONSOR

$850/mo

OPENING SPLASHPAGE
320x50 pixels

Appears for 2-5 seconds while
the application loads.

(images not clickable)

RESULTS TOP L0G0 ———

84x44 pixels

SF Weekly's Happy Hours mobile app locates all of the food and drink
specials going on near you. View details such as photos, specials, menus,
location, amenities and even what other people have to say. SF Weekly's
Happy Hours is the nation's premier Happy Hour guide in over 100 cities.
And it's free to download on the iPhone, Android and Blackberry.

FEATURED VENUES

OPENING SPLASHPAGE

115x30 pixels

Appears for 2-5 seconds while the application
loads (not clickable).

1-2:%500/mo | 3:%400/mo

RESULTS PAGE J:

Appears at the top of the search results
page (three positions available).

INTERSTITIAL

$400/mo

| INTERSTITIAL
- 300x250 pixels
3 = This clickable ad appears
m’ for 2-5 seconds while a
ONLY 80 CALOFRSES

detail page loads (50%

RESULTS BANNER

1:%500/mo | 2:%¥300/mo

RESULTS BANNER

320x50 pixels

This clickable banner will appear within the
Happy Hour results list once per page.

Spot 1: 100% share of voice.

Spot 2: 33% share of voice (3 banners rotating)

share of voice)
DETAIL PAGE 500/mo
DETAIL BANNER
320x50 pixels

Banner will appear on all Happy
Hour & Place Details pages.

REVISED 1/1/14

LATE NIGHT DINING/TAXI SPONSORSHIP

$500/mo

LATE NIGHT DINING BANNER j
320x50 pixels | .
Custom “late night dining” banner appears on all detail ’
pages. This is an exclusive opportunity available to only
one restaurant or car service at a time. =
Optional feature: Banners can link to phone :
number so users can call your business directly.

MOBILE



]

tefta | oF VWEEKLY APP L?n‘;r‘
TARGET READERS

ON THE GO

The SF Weekly free App provides
geo-targeted results without having
to open a web browser.

DOWNLOADS: 43,524

SECTIONS

Calendar
Concerts
Restaurants
Slide Shows
Last Night
Clubs & Bars
Music

RATES

TOP LEADERBAORD (SOV).cuevvvererrrcererrrcsnens $100
CONCERT INTERSTITIAL (33% SOV)..cccvrerrercnee $75
CONCERT FEATURED VENUE® ... $50
CONCERT FEATURED EVENT* ..o $75
SLIDESHOW INTERSTITIAL coovseereeserrerrrens $75
TARGETED OR SOV INTERSTITIAL ..cccvvssnve $100

*ONLY 2 SPOTS AVAILABLE

SPECS:

Leaderbaord: 15K max. JPEG or GIF,

No animation or looping

Interstitial: 40K max. Javascript tags ONLY. 72 DPI.

e e nest beore ot et TARGET/CONCERT INTERSITIAL 20x50)

REVISED 1/1/14 MOBILE




WEEKLY

PROMOTIONS NEWSLETTER

TOP LEADERBOARD $2r5

& FEATURED EVENT $375
 (TEXT OPTIONAL

Coma b our Fres MAKDpanty Saminar
Share: & 01

prrstesi e b ing #m rmuch of yeur origieal
the potentisl
Rssling ktad. IDEAL FOR ATHLETES AND PATIENTS BETWEEN THE AES OF 40 AND B3

Note: Responsive layout may adjust to fit screen size

REVISED 11/26/13

BANNER ADS $275 + *175

20k max file size (gif or jpg only)

No rich media or 3rd party tags

728 x 90 pixels-includes web link, click-thru report available
TOP LEADERBOARD $275, BOTTOM LEADERBOARD S$175

FEATURED EVENT $315
IMAGE ONLY: 640x210 pixels, 72 DPI
OR IMAGE/TEXT: Image (150 x 150 pixels, 72 DPI)
Links and event information required no later than
1 week prior to newsletter send date
75-word maximum for text
Includes web link

EVENT (CONTENT) %100 - %200
Image (150 x 150 pixels, 72 DPI)
75-word maximum for text
Includes web link
TOP CONTENT $200 (3 available)
MIDDLE CONTENT $150 (6 available)
LOWER CONTENT $100 (5 available)

12th annual O'Reilly's Oysterfest

Get ready to shuck and suck at the 12th annual O'Rellly's
Oysterfest on May 14 at the Great Meadow at Fort Mason. This
year's event focuses on the pairing of oysters and stout
featuring oysters from Drake’s Bay Oyster Farm and smooth,

creamy Guinness. In addition o the good eats and refreshing
beverages, the event also features performances by Rodrigo Y 1)
Gabriela, Guster, Pepper, Tea Leaf Green and The Silent = i
Comedy. If that's not enough ... 3
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PRINT

TOYOUR EMAIL

Our weekly feature stories, movie reviews, calendar
picks and more - minus the newsprint and sent
directly to your inbox.

OUR EDITORIAL NEWSLETTER HITS THE
IN-BOXES OF 8,922+ SUBSCRIBERS
EVERY THURSDAY
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BEST
THINGS

TO DO IN SF THIS WEEK

ThE WEEKIY FiX }

Best things to do in San Francisco from September 15 - 21, 20:

Be an exclusive sponsor of our Weekly Fix. Its a great
way to feature your event, concert, CD release, movie
premiere, grand opening or happy hour specials... the
possibilities are endless!

OUR WEEKLY FIX RITS THE IN-BOXES OF
9,906+ SUBSCRIBERS EVERY WEDNESDAY

BUY QUT

ALL FIVE SPOTS + EXCLUSIVE SMS TEXT: $700
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SEND DATES SATURDAY-TUESDAY 1PM
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mred | DEDICATED EMAIL BLAST

SHARE THE LOVE

FORWARD TO A FRIEND

SF Weekly email blasts are a targeted way to generate brand
interest. These emails are created in HTML graphic format,
and are sent to readers interested in what YOU have to offer.
They exclusively market your product, event or service
without distraction from competitors.

CIRQUE DU SOLEIL

BENEHTS Tih i~ ’*“"ﬂ‘ SINGLE IMAGE
Stylized blast sent to 11,524+ subscribers (A Lot
Single graphic image that links to website
(SFW approval needed)
A unique marketing element that captures the
technologically savvy customer
Three unigue options to best suit your needs: single image,
image with text, or an entry form (for contests only)
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than 50k) ANIMATION: Not Allowed
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EXCLUSIVE SMS TEXT  INCLUDED FREE WITH YOUR DEDICATED EMAIL BLAST
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