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les Éditions Jalou is a family media group based in 
Paris, at the heart of the fashion world for over 90 
years. it is controlled 100% by the Jalou family, and 
presided by Ms Marie-José Jalou. originally standing 
as the referent of Paris haute couture trade media, 
over the decades the group has adopted an 
international dimension, and progressively added 
other brands and products to its portfolio. With seven 
well established magazines (L’Officiel, L’Officiel 
Hommes, L’Officiel Voyage, La Revue de Montres, 
L’Officiel 1000 Modèles, Jalouse and L’Optimum), 
three additional magazines launched in 2012 (L’Officiel 
Art, L’Officiel Paris Guide, L'Officiel Intégrale Luxe), 
one new magazine launched in 2013 (L'Officiel de la 
Beauté) and its own branded concierge service 
(L’Officiel Conciergerie), les Éditions Jalou is present 
in 70 countries, with over 35 international editions.
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aBoUt Us
l’officiel was launched in 1921.  
its goal: to acquaint readers with fashion

our main brand, L’Officiel de la 
Couture et de la Mode de Paris, 
was launched in 1921. its goal: to 
introduce our readers to the 
universe of fashion. in the thirties, 
l’officiel introduced the world to 
haute couture. in the seventies, it 
showcased designers such as 
claude Montana, christian lacroix 
and Jean Paul Gaultier. in the early 
years of the new Millennium, we 
accompanied our readers into the 
21st century. today’s fashion is a 
combination of tradition and 
innovation. L’Officiel understands 
this and strives to present this 
vision through a range of 
publications that are a reflection 
of our times. to keep up with the 
ever-changing reality of fashion 
and luxury, we constantly renew 
our vision and projects, always 
prepared to question established 
wisdom and to take risks.
over the years, we launched new 
magazines to meet the 
expectations of different 
generations. Jalouse targets 

trendy young women between  
24 and 40 years old. L’Optimum 
presents all the latest news in 
men’s universe. La Revue des 
Montres gives an insight into the 
many facets of watch design. 
L’Officiel Hommes positions itself 
as a reference publication in men’s 
fashion; L’Officiel 1000 Modèles is 
a guide to all the fashion 
collections; L'Officiel Chirurgie  
et Médecine Esthétique is a yearly 
roundup of all the news in 
cosmetic surgery, while L’Officiel 
Voyage is a must for everyone 
passionate for “travel chic”.  
Finally our latest releases are 
L’Officiel Art, a magazine  
that presents the art world as seen 
through the eyes of the artists, 
and L’Officiel Paris Guide, a unique 
guide to Paris in Mandarin.
international development is our 
new challenge.
L’Officiel was the first French 
magazine to be published in china 
in the eighties. today it spans 

across 35 editions in 23 countries. 
With many countries going 
through economic growth, our 
wish is to expand through 
alliances with new partners to 
support our international 
development. as economies grow, 
so does the population of 
consumers with a desire for 
fashion and luxury.
L’Officiel has become a trusted 
reference within the global fashion 
industry thanks to my father 
Georges Jalou, with his high 
standards and his perfectionism. 
his values have remained more 
than ever our trademark.

marie-José susskind Jalou

marie-José susskind Jalou
President of les Éditions Jalou
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CHIARA MASTROIANNI
LE STYLE INTELLO-ROCK / POST-HIPPIES À IBIZA / ALMINE RECH EN PRIVÉ 

ÉLÉGANCE
launched in 
2005
frequency
Quaterly (4 issues)
circulation
32 000 copies 

l’oFFiciel hoMMes

in January 2005 les Éditions Jalou 
launched L’Officiel Hommes. For the first 
time, a magazine was created by a stylist 
and not by a journalist. Marie-José 
susskind Jalou asked Milan Vukmirovic  
to create a bi-annual magazine entirely 
dedicated to fashion and showcasing the 
seasonal trends. L’Officiel Hommes has 
become a reference in men’s fashion. 
today andré saraiva has been appointed 
as the magazine’s creative director. 
together with Fashion director Jennifer 
eymère, andré has given the magazine  
a new boost, making L’Officiel Hommes  
a globally recognized editorial brand.

www.lofficielhommes.fr

launched in 
1921
frequency
Monthly (10 issues)
circulation 
80 000 copies 
supplements
• Children (March, september)
• Accessories (april, october)
• Special Jewellery and Watches Report 
 (May, november)
• Cannes (May)
• Gift Guide (June/July, december/January)
• St. Tropez, Nice/Monaco (august)
• Deauville (september)
• Wedding, Lyon/Mountain (december/January)

L’Officiel has captured the French spirit  
of elegance and couture’s top talents for 
more than 90 years. it now stands  
as the ultimate style-selection media, 
advising women on how to dress, and 
directly supporting the retail activity  
of international fashion and luxury brands 
featured in the magazine.
L’Officiel is currently present in 21 
countries: azerbaijan, Brazil, china, 
central asia, Greece, india, indonesia,  
italy, latvia, lebanon, lithuania, Mexico, 
Morocco, the Middle east,  
the netherlands, russia, singapore, 
switzerland, thailand, turkey and Ukraine.

www.lofficielmode.com

l’oFFiciel 
de la Couture et de la Mode de Paris
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launched in 
2005
frequency
Quarterly (4 issues)
circulation
42 000 copies 

since 2005, L’Officiel Voyage has reached 
a key position in the market of luxury 
travel magazines. L’Officiel Voyage reveals 
a contemporary art of travelling and 
presents a selection of unique 
personalities who embody a new form of 
luxury, with a focus on hidden gems, new 
locations and mythical destinations.  
there are many ways of living luxury. 
L’Officiel Voyage is forever seeking and 
discovering exceptional destinations, to 
present or re-present them from a 
different perspective.

l’oFFiciel VoyaGe

the ambition of L’Officiel Art is to offer  
a new kind of magazine where artists 
uncover and describe our times from 
multiple dimensions and perspectives,  
in order to reveal a different point of view 
on the world and on contemporary art.
L’Officiel Art is a mirror for our times, seen 
through the spectrum of art. through  
a series of exceptional encounters,  
the magazine reflects the true territory of 
art, constantly feeding from and fuelling 
other cultural fields: fashion, design, 
architecture, lifestyle, cinema and music.
art as lifestyle, and as a way of fully 
embracing our times.

launched in 
april 2012
frequency
Quaterly (4 issues)
circulation
30 000 copies

l’oFFiciel art
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l’oFFiciel intÉGrale 5000 Modèles
hors-série

launched in
2011
frequency
Biannual (2 issues)
circulation
20 000 copies

twice a year, all the collections are 
condensed in a unique fashion bible, 
L’Officiel Intégrale 5000 Modèles.  
you will find here the selection of our 
fashion and editorial teams from all the 
catwalks: Paris, Milan, new york, london, 
Men and Female fashion plus all the 
accessories for the season.

exclusively dedicated to the world of 
jewelry, watchmaking industry and luxury, 
this special issue will provide a unique 
decryption of this universe, its latest 
designs and its most beautiful stories. 
L’Officiel Integrale Luxe will offer a 
complete overview of the season with an 
original and new editorial line combining 
beauty and quality. it will give access to 
the world of these luxury houses while 
creating the desire to own their precious 
products. as an authentic bijoux collector, 
L’Officiel Integrale Luxe is a unique coffee 
table book and a valuable jewelry case.

l’oFFiciel intÉGrale lUxe
hors-série

launched in 
2012
frequency
yearly (1 issue) 
circulation 
50 000 copies

directely inspired from l'officiel, 2013 will 
see the first edition of what is set to be 
the Beauty Bible. Featuring the the latest 
must haves, new trends, haute couture 
treatments to luxury perfumes, high-tech 
makeup, futuristic beauty techniques, not 
forgetting how to feel better from within: 
nutrition, spa, sport and travel.

l'oFFiciel BeaUtÉ
hors-série

launched in
october 2013 
frequency
yearly (1 issue)
circulation
60 000 copies

L’Officiel 1000 Modèles is the essential 
guide to all the fashion collections, 
covering all the top brands as well as 
young, up-and-coming designers. 
haute couture, ready-to-wear (Paris, 
Milan, london, new york, sao Paulo), 
accessories, menswear, design… 
each issue of L’Officiel 1000 Modèles  
is a unique and essential database  
to discover all the latest trends for the 
coming seasons.

launched in 
1996
frequency
Monthly (12 issues) 
circulation 
8 000 copies
issues
• Haute Couture (February, august)
• PAP Homme (February, september)
• PAP Femme Milan/New York (March, october)
• PAP Femme Paris/London (april, november)
• Accessoires (april, november)
• Design (July)
• Chirurgie Esthétique (July)

l’oFFiciel 1000 Modèles
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梵克雅宝的幕后故事
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度周末
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张餐桌10

冬季节日特刊
+20页独家shopping秘笈

a symbol of style and a technical masterpiece. 
after twenty successful years, La Revue des 
Montres has become a leader in its field, a 
trusted reference for all watch lovers and 
professionals in the sector. the magazine 
features interviews with the most important 
players on the market, brand and model sagas, 
as well as all the latest creations and business 
news. each month, La Revue des Montres reveals 
the many facets of a modern and sophisticated 
industry, at the heart of the world of luxury. once 
a year, our experts offer a comprehensive guide 
which features and describes all the year’s new 
models. year after year, horoguide has become 
the essential book on watches.

www.larevuedesmontres.com

launched in 
1989, acquired by les Éditions Jalou in 1999
frequency
Monthly (10 issues)
circulation 
15 000 copies
special issues
• Horoguide (March)
• Montres De Legende (november)

la reVUe des Montres

launched in 
March 2012
frequency
Biannual (2 issues)
circulation
75 000 copies

according to the World tourism 
organization, more than 2 million chinese 
tourists are expected to visit France in 
2020. to answer their needs, les Éditions 
Jalou have launched a free biannual luxury 
magazine targeted at the chinese visiting 
Paris. L’Officiel Paris Guide is the first guide 
of luxury and fashion published by les 
Éditions Jalou in Mandarin for the chinese 
in Paris. L’Officiel Paris Guide also 
introduces a unique service of personal 
assistance dedicated to the chinese.  
the “concierge” service is running 7 days a 
week to provide personalized assistance 
and services to discover the secrets of Paris.

www.lofficielparisguide.com

l’oFFiciel Paris GUide
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What makes the strength and the unique 
character of L’Optimum? For the last  
18 years, L’Optimum has defined itself  
as a magazine of a new kind, at the 
vanguard of new trends and luxury, 
delivering a modern takes on fashion 
every month. each month, a cutting-edge 
editorial team made of major players in 
today’s press and contemporary 
photography work with expert 
contributors to deliver today’s most iconic 
men’s luxury magazine, forecasting and 
decoding the latest news in fashion, 
lifestyle, culture and current affairs.

www.loptimum.fr

l’oPtiMUM

launched in 
1996
frequency 
Monthly (10 issues)
circulation
45 000 copies

Jalouse, created in 1997 as a magazine  
of a new kind with a daring and 
contemporary editorial line, has been  
a crucial step to complement l’officiel’s 
already established readership, and has 
become the magazine for hip, fashion-
conscious women in Paris, new york,  
los angeles, london, Milan…
targeted at women from 25 to 40 who 
are on the lookout for groundbreaking 
and unconventional ideas, Jalouse is 
constantly innovating. in keeping with  
its appetite for new trends, the magazine 
has recently undergone a redesign.

www.jalouse.fr

launched in 
1997
frequency
Monthly (10 issues)
circulation 
65 000 copies

JaloUse
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logistical support to full service 
production worldwide, and 
anything in between; from 
backstage, making-of, and web 
films to full commercial projects. 
an independent company, it can 
help photographers combine 
photo and film for their projects, 
as well as assisting clients who 
would like to add moving  
image to their communications 
campaigns. With a vast 
knowledge of the various talents 
available within the fashion  
and luxury field and beyond and 
over 7 years’ experience 

l'oFFiciel concierGerie

Brand stretchinG

JaloU ProdUction

Jalou Production is an all-
inclusive production company 
integrated in the editions Jalou 
group. specializing in the luxury 
market, it offers art-buying 
services, production and casting 
expertise. it has built a  
well-researched and trusted 
network of the most efficient and 
talented specialists in their 
respective fields.  
Jalou Production can support a 
photographer, a brand or an 
agency through every level of the 
print production process:  
from location scouting and local 

les Éditions Jalou, a worldwide 
fashion and luxury reference, 
launched an innovative and 
ambitious project in partnership 
with UUU, pioneer in the private 
conciergerie sector: L’Officiel 
Conciergerie. the project is born 
with the intent of introducing a 
new idea of contemporary 
conciergerie. For the first time a 
publishing and media reference 
and a professional of the 
conciergerie sector put their 
forces together, proposing to its 
clients exclusive and extraordinary 
services, going beyond their 
expectations. this will be possible 
thanks to the experience of UUU 

team and the avant-garde and 
trend-setting editorial team of les 
Éditions Jalou, who will share their 
address book and their knowledge 
with the clients of L’Officiel 
Conciergerie, who will discover a 
new international lifestyle. our 
journalists guarantee a preview on 
undiscovered addresses, next 
fashion trends, the future places to 
be, always maintaining the quality 
of services of a luxury conciergerie 
reference such as UUU.  
L’Officiel Conciergerie is accessible 
worldwide via telephone and 
email, 7/24 .

www.lofficielconciergerie.com

accompanying creators and 
creative projects in the luxury 
industry, Jalou Production can set 
up the right team for every 
budget, and help make the most 
of those budgets to meet the 
most demanding client briefs.

archiVes

More than 200 000 pages of 
fashion magazines since 1921 are 
accessible for free on our special 
archive section on the institutional 
website les Éditions Jalou.
We condensed on our digital 
platform the content of all  
our titles, starting from the very 
first issue of L’Officiel de la mode  
e de la couture de Paris. 

www.patrimoine.editionsjalou.com

diGital

www.editionsjalou.com
Unique visitors: 4 328
Page views: 14 180

www.lofficielmode.com 
Unique visitors: 113 400
Page views: 461 500

www.lofficielhommes.com
Unique visitors: 3 300
Page views: 9 700

www.larevuedesmontres.com
Unique visitors: 15 381
Page views: 54 360

www.jalouse.com
Unique visitors: 4 391
Page views: 14 379

www.l’optimum.com
Unique visitors: 625
Page views: 738

www.lofficielparisguide.com
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ASIA
• Azerbaijan (L'Officiel)
• Central Asia (L'Officiel)
• China (L'Officiel, L'Officiel Hommes, L'Officiel Art, Jalouse)
• Korea (L'Officiel Hommes)
• India (L'Officiel)
• Indonesia (L'Officiel)
• Singapore (L'Officiel, L'Officiel Hommes)
• Thailand (L'Officiel, L'Officiel Hommes, L'Optimum)

centrAl And SOUtH AMerIcA
• Brazil (L'Officiel, L'Officiel Hommes)
• Mexico (L'Officiel) 2014

les Éditions JaloU 
InTernATIonAl neTworK

eUrOPe/rUSSIA
• Germany (L'Officiel Hommes)
• Greece (L'Officiel) 2014
• Italy (L'Officiel, L'Officiel Hommes)
• latvia (L'Officiel)
• lithuania (L'Officiel)
• netherland (L'Officiel, L'Officiel Hommes)
• russia (L'Officiel)
• Switzerland (L'Officiel, L'Officiel Hommes) 2014
• Ukraina (L'Officiel, L'Officiel Hommes)

More than 50 million magazines  
printed worldwide every year in 19 different languages

Our magazines 
are distributed 

in 
110 countries 

& 
23 countries 

have their 
own edition 
of L'Officiel

1300 
people collaborate 

with our titles

7762 
advertising pages 

sold per year

More than 

9 
million 
readers

197 000 
fashion pictures 

produced since 1921

557 
clients

70 million of turnover 
was generated in 2013 

around the brand L'Officiel, 
20 of which in France

MIddle eASt/AFrIcA
• levant (L'Officiel, L'Officiel Hommes)
• Middle east (L'Officiel, L'Officiel Hommes)
• Morocco (L'Officiel, L'Officiel Hommes)
• Turkey (L'Officiel, L'Officiel Hommes)
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ÉLÉGANCE LADY 
BLUE

Quatre mises en scène pour percer le mystère du nouveau sac 
« Lady Lock » en crocodile bleu de Gucci. Un secret bien gardé.

P h o t o g r a p hie I M M O K L I N K
S t y l i s m e L I S A J O U V I N

Veste et 
pantalon en 

soie jacquard 
et Lurex, 

Gucci.

OF978_LA MODE_Gucci_IB.indd   242 25/07/13   13:09

Robe en laine et soie 
imprimée pied-de-
poule et boots en cuir 
verni, Gucci.
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Veste et 
pantalon en 

soie jacquard 
et Lurex, 

Gucci.

OF978_LA MODE_Gucci_IB.indd   244 25/07/13   13:10

Robe en laine et soie 
imprimée pied-de-

poule et boots en cuir 
verni, Gucci.

Sur toutes les images, 
sac « Lady Lock » en 

crocodile bleu, Gucci.

Assistantes photo
Louise Benaïm
Marine Boisset

Isabella Brodén
Assistante stylisme

Viviana De Ferrari

OF978_LA MODE_Gucci_IB.indd   245 25/07/13   13:10

ITALIA

9  |  AUTUNNO INVERNO 2013

Willem Dafoe

OLTRE SE STESSI

1 4 1

I N T R O D U Z I O N E

IL 
TEOREMA 
CANALI

M O D A

Le regole e i teoremi possono essere letti come 

restrizioni, vincoli e limiti o come marchi di fabbrica 

e unicità. I dettami della moda maschile sono ciò 

che rende affascinante una figura elegantemente 

vestita in tessuti ricercati, definita da tagli precisi  

e arricchita da morbidezze studiate ma in apparenza 

del tutto spontanee. Questa vestibilità - rigorosa 

nella sua produzione e del tutto naturale una volta 

indossata - è il motivo scatenante di una passione:  

la mia per l’esattezza. Volevo fare il sarto e sognavo 

di vivere tra montagne di tessuti, filati e macchine  

da cucire. Il mio sogno era di portare alto un nome 

che rappresentasse la tradizione italiana, quel  

quid aggiuntivo con cui ero nato, e che nessuno  

mi avrebbe potuto insegnare. Potevo imparare  

a indirizzarlo in un settore ma, certamente, nessuna 

scuola né esercizio sarebbero stati in grado di 

donarmelo. Fu quello il momento in cui varcai la 

soglia di un edificio moderno e silenzioso da fuori, 

elegante nel suo imponente minimalismo scuro 

fatto di vetrate e di geometrie perfette a incorniciare 

un nome unico, che portava con  

sé l’eco dell’immensa eredità di una famiglia.

Quello che dal guscio sembrava un’oasi di pace, 

al suo interno svelava un rumore ipnotico, come 

una sinfonia che introduce a un grande spettacolo. 

Nella mia mente il sarto è sempre stato il direttore 

di un’orchestra dalla musica incalzante, che 

accompagna la severa forgiatura di un capo verso  

la perfezione.

Tutto si preparava per la messa in scena e trovava  

il punto di partenza nell’arrivo di enormi quantità 

di tessuto provenienti per la maggior parte da Biella, 

un nome testimone anch’esso di profonda italianità. 

La cosa affascinante fu scoprire che non ci si 

limitava ad acquistare rotoli di filati preconfezionati, 

ma esisteva un ufficio interno che studiava, insieme 

al distretto, delle mischie di fibre preparate in 

esclusiva per quella famiglia.  

Un’altra sorpresa fu vedere che c’erano tantissime 

persone che svolgevano scrupolosamente la 

mansione per cui erano state addestrate dalla scuola 

interna. Sì, addestrate: perché solo di questo si 

tratta quando si vuole annullare qualsiasi margine 

di errore. Un obiettivo dettato da una sola parola, 

ricorrente alla fine di ogni fase: controllo. Tutto era 

ispezionato, passaggio dopo passaggio, cucitura 

dopo cucitura. Un monitoraggio che avveniva 

di Simona Dell’Unto
Foto Yara De Nicola

M O D A
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grazie all’occhio esperto che analizzava, centimetro per 

centimetro, quei metri di tessuto, segnalando eventuali 

difetti con colori diversi come in un semaforo, dal verde 

al rosso.

Il risultato erano rotoli enormi accatastati e pieni 

di targhette, pronti per essere tagliati. Nella mia 

immaginazione questo momento era caratterizzato  

da forbici che veloci seguivano delle guide. Nella realtà 

c’era una punta di diamante che intagliava il tessuto 

seguendo delle matrici di taglio, disegnate a mano e 

perfettamente incastrate come in un mosaico, a sfruttare 

al massimo le tele a disposizione. Davanti ai miei occhi, 

telecamere e operatori attenti controllavano le superfici 

su piattaforme mobili, regalando uno spettacolo quasi 

futuristico e stupefacente per la sua precisione.

I destinatari di questa montagna di pacchetti erano 

coloro che avrebbero portato avanti lo spettacolo 

attraverso imbastiture, cuciture e rifiniture: il reparto 

produttivo. 

Se fino ad ora il rumore delle macchine era ipnotico, 

adesso potevo parlare di un coro incalzante: ero 

nell’apice della storia. Capii che il protagonista della 

messa in scena non era il risultato finale, quanto la  

sua anima interna chiamata canvas. Era il vero e proprio 

scheletro della giacca, ciò che le avrebbe donato la sua 

forma impeccabile. Un’impalcatura bianca modellata 

su necessità e dietro indicazione del cartellino che 

accompagnava il pacco regalo giunto nel dipartimento. 

Tutto poi cominciava ad assumere un senso attraverso 

le tredici fasi necessarie per comporre il capo. Tocchi 

leggeri, dita abili e rapide scorrevano tra tessuto, canvas  

e fili, unendoli su una superficie insolita a schiena 

d’asino, che riproduceva le curve del corpo. La parte 

anteriore della giacca passava tra le varie postazioni, 

ognuna responsabile della propria mansione, 

guadagnando un dettaglio di tavolo in tavolo. L’abilità 

delle mani delicate era quasi surreale e non faceva 

trasparire la difficoltà e la dedizione necessarie per 

raggiungere quel risultato. Dalla segnatura del taschino 

all’applicazione delle lentezze, che consentono di 

ottenere una vestibilità perfetta, tutto si compone fino  

al momento dell’imbastitura della paramontura dove, 

per la prima volta, l’anima della giacca, il canvas,  

si incontra con il tessuto esterno. Da qui un crescendo: 

il collo assume la sua forma grazie a un esercizio di 

dita e fustelle, le spalle e le maniche vengono lavorate 

separatamente attraverso una complessa cucitura  

a giro, per ambo i lati, fino a unirsi facendo forza sulle 

due ossa portanti: il rollino, che riempirà il giro manica, 

e le spalline, uno spessore sapientemente modellato  

che dovrà sparire alla vista, una volta indossato. 

La giacca è pronta per essere immersa in una catena di 

stiro che, come una nuvola di vapore, avvolge il capo e 

gli imprime la sua forma ideale grazie all’uso di sagome 

anatomiche per il busto e all’arte della cassura, una 

tecnica a metà strada tra stiratura e sensibilità del tocco, 

a forgiare il collo in un giro perfetto. 

Il gran finale è lì, appeso a una gruccia. L’ultimo tocco 

è svelto, quasi sognante: è la firma d’autore di un luogo 

che ha confermato il mio sogno. Il marchio di un metodo 

di lavoro e di una tradizione tutta italiana: Canali.  

M O D A

• Azerbaijan
• Brazil
• India

• Indonesia
• latvia
• lithuania

• Middle east
• russia
• Singapore

• Thailand
• Turkey
• Ukraine

syndication

syndication
the international team guarantees 
the correct partnerships and 
commercial licensing necessary  
to the syndication of the French 
content. each of our international 
edition has full access to editorial 
material, images, fashion stories 
and special projects, and  
between 40 and 70 % of the 
magazines is picked up from the 
French editions. Moreover, thanks 
to the strong collaboration 
between our French editorial team 
and head quarters of the most 
important international brands we 
are able to produce editorial 
content dedicated to one brand, 

which will then be promoted to 
our international partners. as an 
example, since March 2013, each 
month, l'officiel France produces 
4 pages on an iconic bag of one 
of our key clients. these four 
pages stories are re-published by 
our international partners, giving a 
strong visibility to the chosen 
brands, up to 52 pages worldwide 
per month. the same process has 
been applied to our l'officiel 
hommes network. the special 
features produced by either 
French, italian or dutch teams 
have been re-pubished by up to 
eight international editions..
 

360° communication
thanks to the unique aesthetic 
approach and to the worldwide 
presence and projects, the 
international network of the group 
represents a complete 360° 
communication channel for its 
readers and internationally 
oriented brands.
From high teas in thailand to the 
private previews in Brazil, from 
sponsorship of the local fashion 
weeks to gala dinners in occasion 
of the anniversaries of our 
different magazines, the events 
platform is a global reality that 
accompanies our communication 
strategy worldwide.

• China
• France

• Germany
• Italy

• Middle east
• netherland

• Thailand
• Ukraine

InTernATIonAl neTworK

Fashion is increasingly 
international and its clients can be 
found all over the world. in less 
than 10 years, the luxury fashion 
market has experienced a versatile 
revolution. 
les Éditions Jalou has adapted to 
this global trend, it has become an 
international group. 
the international expansion 
strategy consists in placing a 
priority on development in the 
major emerging fashion markets. 
the main reason for this is that in 
these highlighted emerging 
countries, the upper middle class 
is rapidly expanding and has an 
urge in accessing luxury and 
international fashion.
L’Officiel and L’Officiel Hommes 
are currently published in over  
23 countries, including italy, china, 
russia, india, United arab 
emirates, Brazil, singapore and 
Greece. international development 
takes place in partnership with a 
local publisher in each country, in 
the form of a licensing contract 

(exception made for L’Officiel 
Brazil, produced in joint venture).
les Éditions Jalou provides its 
brand, the exclusivity of 
publication on each country, the 
cover design and internal layout, 
the design of each rubric, a 
majority of content and photos 
from the French edition.
the local partner must create the 
remaining editorial content, adapt 
the French-language content to 
the language and culture of its 
country, generate advertising 
contracts and ensure the 
publication and circulation of the 
magazines.
every foreign partnership is a 
strict collaboration. rather than 
simple licensees, les Éditions 
Jalou sources veritable partners 
with whom it can build long-term 
relationships.

benjamin eymère
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ПРЕКРАСНАЯ 
КАРОЛЬ

От мужчиНы 
К жЕНщиНЕ

КЛюч К  
СчАСтЬю 

тЕНдЕНции 
зимы

ПРАКтичНАЯ 
РОСКОшЬ

Я 
вас...люблю

www.lofficiel.az

Сабины  Ракчеевой

L’Officiel Azerbaijan, launched in 
december 2012, became the official  
guide to style and elegance for affluent 
and independent women. By satisfying 
the thirst for luxury and fashion,  
l’officiel imposed itself as the only 
high-end fashion reference in this fast 
growing and challenging market.

www.lofficiel.az

launched in
december 2012 
partner
licensing: luxe Media
publisher
Jalal askerov
frequency
Monthly (10 issues) 
circulation
10 000 copies

l’oFFiciel azerBaiJan
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launched in
2010 
partner
licensing: zamin Press Publishing house
editor in chief
Gulnara Karimova 
frequency
Quaterly (4 issues)
circulation 
10 000 copies

L’Officiel Central Asia is the first women 
luxury magazine in the region. 
Based in tashkent, Uzbekistan, it is also 
distributed in Kazakhstan, Tajikistan, 
Turkmanistan and Kyrgystan. 
Gulnara Karimova, as editor in Chief, is 
presenting to the central asian women 
the latest international and local trends.

l’oFFiciel central asia

launched in
october 2013 
partner
Joint Venture:  
escala Jalou 
publisher
erika Palomino
frequency
annual (1 issue)
circulation
20.000 copies

after the successful re-launch  
of L’Officiel Brazil in joint venture with 
escala, in october 2013 l’officiel 
hommes will also enter the Brazilian 
market, with an annual issue that will 
collect all the international news  
in men’s fashion word, thus becoming  
a true fashion and trends guide for men.

l’oFFiciel hoMMes Brazil

launched in
2006 at first,  
re-launched in 2012 
partner 
Joint venture:  
escala Jalou 
publisher
erika Palomino
frequency 
Monthly (10 issues)
circulation 
20 000 copies

L’Officiel Brazil was launched for the 
first time in 2006, addressed to a 
self-confident woman, passioned about 
Brazilian and international fashion.  
six years later, L’Officiel Brazil lives a 
new launch. the magazine is now  
produced in joint-venture with a new 
local renowned partner, escala, 
introducing a completely new model 
within the international editions  
of les Éditions Jalou.

www.revistalofficiel.com.br

l’oFFiciel Brazil
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created in France in 1997, the 
Paris-based magazine, distributed 
across the world’s most influent cities,  
is now ready to become an 
international reality! Jalouse China, 
launched in november 2013, is the first 
international edition of Jalouse.  
current magazines in the market  
do not really satisfy the new fashion 
generation in china, while the young 
consumers in china expect an 
authoritative fashion magazine  
to guide them to become the mainstay 
of the fashion circle. Jalouse China  
will inherit pure dna of French fashion 
and chinese culture, leading  
a new era of chinese fashion lifestyle.

launched in
november 2013
partner
licensing: nanjing 
starlight avenue culture 
and Media company
editor in chief
ye san
frequency
Monthly (12 issues)
circulation
400 000 copies

JaloUse china

l’oFFiciel art china

L’Officiel Art China is the most 
influential art economy magazine in 
china. L’Officiel Art China has been 
conceived to be a magazine that 
follows closely the trend of the art 
market and bring about fresh 
perspectives. the magazine is able to 
provide the most comprehensive 
information and most constructive 
advice on investing in art collection, 
hence its leading position in the 
industry as a magazine with a global 
perspective and insight into china’s art 
market in the future.

launched in
2006 
partner 
licensing:  
Fashion Publishing 
editor in chief
Gu Weijie
frequency
Monthly (12 issues)
circulation
330 000 copies

launched in
2008 
partner 
licensing:  
Fashion Publishing 
editor in chief
Wesley Wang 
frequency 
Monthly (12 issues)
circulation 
665 000 copies

L’Officiel Hommes China has revealed 
as a true success since its first issue. 
dedicated to the new chinese men, it 
presents the latest news on fashion, art 
and lifestyle. the reader of L’Officiel 
Hommes China has good economic 
strength and educational background 
and is interested in the entertainment 
of international class luxuries.

www.fashion.cn

l’oFFiciel hoMMes china

l’oFFiciel china

launched in
2003 
partner 
licensing:  
Fashion Publishing 
editor in chief
cheng Min 
frequency 
Monthly (12 issues)
circulation 
787 000 copies

L’Officiel China was the first published 
in 1980..., but it is in 2003 that l’officiel 
meets the chinese title Fashion, the 
eldest fashion publication in china and 
pioneer of chinese luxury culture. Born 
from these two fashion icons, L’Officiel 
China is the perfect mix of eastern and 
western classical styles, introducing 
carefully selected French content 
together with chinese latest trends.

www.fashion.cn
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L’Officiel Greece was first launched in 
1999 with a quarterly magazine, that 
successfully introduced the particular eye 
of l’officiel on fashion and style. the 
magazine will be re-launched in March 
2014 with a new monthly challenge! 
re-launching l’officiel in Greece confirms 
the mood as well as the ability of the 
country to recover after a period of crisis 
and major upheaval in all areas and 
especially in the media industry.  
in a very dynamic way, l’officiel hellas 
comes to introduce to the readers its 
fresh and glamorous image leaning more 
than ever towards the original French 
publication that has been an inspiration 
for decades to more than 23 countries.

launching in
launched in 1999. re-launching in March 2014
partner
licensing: laskaris Fashion Media
editor in chief
Maria chorianopoulou
frequency
Monthly (10 issues) - 9 issues in 2014
circulation 
20 000 copies

l’oFFiciel Greece

Four times a year, L’Officiel Hommes 
Germany provides information for 
ambitious men at the highest level.  
the most important trends in fashion, 
beauty and culture are presented in 
generous photo spread, in-depth 
interviews and sophisticated novelties.

launched in
2009 
partner
licensing: Madame Verlag Gmbh
editor in chief
Goetz offergeld
frequency
Quaterly (4 issues)
circulation
40 000 copies

l’oFFiciel hoMMes GerMany
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l’oFFiciel indonesia

launched in March 2013, L’Officiel 
Indonesia has all the skills to become  
the reference fashion and style magazine 
in this fast growing country.  
the magazine offers an in-depth analysis 
of the fashion trends not only in 
indonesia, but accross the world, thanks 
to the close cooperation between the 
local team and the Paris head quarters.  
each issue, L’Officiel Indonesia will 
develop its own soul, always mantaining 
an eye on international trends.

launched in
March 2013 
partner
licensing: Katya Media (PT Karis Amartya) 
editor in chief
Winda Malika siregar
frequency
Monthly (10 issues)
circulation
35 000 copies

launched in
2002 (re-launched in september 2013)
partner 
licensing: MaxPosure Media Group
editor in chief
Juhi dua Jacob 
frequency 
Monthly (12 issues)
circulation 
45 000 copies

launched in 2002, L'Officiel India was  
the first upmarket fashion magazine  
to be published in india.
in 2013, l'officiel is relaunched with a new 
partner, Maxpose : the magazine will 
continue to uphold its commitment  
to the indian fashion-conscious woman, 
delivering cutting-edge and luxurious 
content each months.

l’oFFiciel india
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L’Officiel Hommes Korea, launched in 
2011, has immediately imposed itself on 
the Korean market, becoming the 
international style and fashion reference 
for Korean men. 

www.lofficielhommes.mt.co.kr

launched in
2011
partner
licensing: Money today
editor in chief
Woo leekyoung 
frequency
Monthly (12 issues)
circulation
60 000 copies

l’oFFICIel hoMMeS KoreA

launched in
2012 
partner 
les Éditions Jalou 
editor in chief
carlo Mazzoni
frequency 
Quaterly (4 issues)
circulation 
87 000 copies

launched in
2009
partner 
les Éditions Jalou 
editor in chief
Pablo arroyo 
frequency 
Biannual (2 issues) 
circulation 
44 000 copies

launched in 2009 by les Éditions 
Jalou, L’Officiel Hommes Italy is the first 
international male fashion magazine in 
the second country of fashion. thanks 
to its creative team, it introduces to its 
readers a brand new vision of men’s 
fashion, presenting major and latest 
luxury trends in style, photography, 
design, contemporary art and music.

launched in september 2012, L’Officiel 
Italy re-discovers secrets and trends still 
kept alive in italy, eternal references: 
craftsmanship and ancient traditions 
will come along with avant-garde. 
italy again becomes a central and 
cosmopolitan territory.  
elegance is the luxury of a good life 
and italians know how to express it.
L’Officiel Italy is published four times a 
year, following the seasonal schedule.

www.lofficielitalia.com

l’oFFiciel hoMMes italy

l’oFFiciel italy

3332



№
 052 | О

К
Т

Я
Б

Р
Ь

 2013

Бривибас гатве 201, Рига. Тел.: +371 26606060, www.podium.lv

НОВАЯ КОЛЛЕКЦИЯ
ОСЕНЬ - ЗИМА 2013

ISS
N 1

69
1-

51
43ЦЕНА  2,99 Ls / 4,25 EUR  

латвийское издание на русском языке

№ 52 ОКТЯБРЬ 2013

ЧИТАЙТЕ НАС НА
iPHONE И iPAD

ЛЮКС 
      В ИЗГНАНИИ 

ПАРАД       
ЭКСЦЕНТРИКОВ

КЭТРИН БАБА      
И ДРУГИЕ        

  ЖАН 
КОКТО
  ОБНАЖЕННЫЙ 
   ДЕНДИ

АГНЕСЕ   
КЛЕЙНА

ФИЛОСОФИЯ    
 ГАРДЕРОБА

ОЛИМПИЯ 
   ЛЕ-ТАН
КАК ПРОЙТИ В БИБЛИОТЕКУ?

ПРИГРЕТЬ
ЗМЕЮ

АНИМАЛИСТИЧНЫЕ
УКРАШЕНИЯ          

ФИГА
В КАРМАНЕ

ЛАТЫШСКИЙ
СЮРРЕАЛИЗМ

launched in
2010 
partner
licensing: aishti
editor in chief
Fifi abou dib
frequency
3 issues per year
circulation
16 000 copies

L’Officiel Hommes Levant is all about 
fashion. Published twice a year, it 
features information about the latest 
trends as well as other subjects such as 
the arts, movies and sports. 

www.officiellevant.com

l’oFFiciel hoMMes leVant

l’oFFiciel leVant

launched in
2009 
partner
licensing: aishti
editor in chief
Fifi abou dib
frequency
7 issues per year
circulation
16 000 copies

L’Officiel Levant aims to highlight 
international latest trends for the 
fashion-savvy consumers. the French 
language magazine presents 
fascinating stories about the most 
talented people behind the lebanese 
fashion industry, but also news about 
hot spots, art, interior design, and 
fashion of course.

www.officiellevant.com

L’Officiel Latvia is published in riga 
since september 2008 in latvian and 
russian language. definitely high 
fashioned, it was made for self-
confident women, eager to know 
everything about international trends.

www.stylepages.lv

launched in
2008 
partner 
licensing: Premium Media 
editor in chief
Jelena Vlasova 
frequency 
Monthly (10 issues)
circulation 
10 000 copies

l’oFFiciel latVia

3534



la
unchin

g in
 2

014

 
AUKŠTASIS

GATVĖS 
MADOS 
STILIUS

 
PAJUSTI 

TOKIJĄ

 
PASAULIETĖ 
TARP  
VIENUOLIŲ

MAKIAŽO 
TENDENCIJOS

ATRADIMAI

MADINGI 
RUDENS 

TENDENCIJŲ 
ATMINTINĖ: 
2013–2014 M. 
RUDUO–ŽIEMA

RUDUO
AKSOMINIS 

N
R

. 35 | 2013 R
U

G
SĖ

JIS

2013 rugsėjis (35) 10,90 Lt

RUBY ALDRIDGE: LOUIS VUITTON 
PALTAS, A.P.C. BERETĖ, MIU MIU 

ŠALIKAS, MARC JACOBS RANKINĖ

virselis Lofficiel NR35.indd   1 2013.08.21   20:46:19

launching in
March 2014
partner
licensing: Mlh Global coM
publisher
Juan Pablo hernandez
frequency
Monthly (10 issues) - 9 issues in 2014

launching in spring 2014, L’Officiel 
Mexico has all the skills to become  
the reference fashion and style magazine 
in this fast growing and alive country. 
Working hand in hand with the French 
head quarters, the Mexican team intends 
to impose the magazine as the first 
styling magazine, focused on allure and 
key products in women's wardrobes.

l’oFFiciel Mexico

L’Officiel Lithuania is the new name of the 
magazine express Mada. the most 
influent fashion magazine in lithuania 
now benefits of French “savoir faire” in 
presenting all international major trends.

www.lofficiel.lt

launched in
2010 
partner 
licensing: Franchise Media 
editor in chief
Jurgita Garbaraviciene
frequency 
Monthly (10 issues)
circulation 
13 000 copies

l’oFFiciel lithUania
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 حديث عن
  الموضة والعطور

 مع نارسيسو 
رودريغيز

  تـوري
       بـيـرش
مجموعة الشتاء

سرّ الأسلوب الراقي الرفاهيّة المجرّدة
ترتر، وطبقات متناغمة

ومعاطف طويلة

ميو ميو
هيام عباس

تروي حكايتها مع

 العارضة سيني بيلفيور بزيّ من
 إمبوريو أرماني ووولفورد

موجة جديدة تجتاج الموضة

تصاميم مُتقَنة
وقامات منحوتة

N° 096

marlon teixeira 
in Just cavalli

EXCLUSIVE  MARLON  TEIXEIRA  FOR  JUST  CAVALLI FOR hIM FRAgRANCE
AbdULLA AL kAAbI . dEAN ANd dAN CATEN . khALId AL QASIMI

LAUNCh ISSUE

launched in
2011 
partner 
licensing: Géomedia
editor in chief
sofia Benbrahim
frequency 
Quaterly (4 issues)
circulation 
3 947 copies

an elegant French language 
publication, L’Officiel Hommes Morocco 
is a quarterly magazine for men 
dedicated to fashion and lifestyle. it has 
become the local French language 
reference, highlighting Moroccan and 
international trends.

www.lofficiel.ma

elegant and French speaking, L’Officiel 
Morocco has become a monthly 
magazine dedicated to fashion, beauty 
and art de vivre. it is today the local 
reference, setting Moroccan trends and 
presenting international trends.

www.lofficiel.ma

launched in
2009 
partner 
licensing: Géomedia
editor in chief
sofia Benbrahim
frequency 
Monthly (10 issues) 
circulation 
4 320 copies

l’oFFiciel hoMMes Morocco

l’oFFiciel Morocco

Following the re-launch of l’officiel 
Middle east in april 2013 with a new 
partner, oryx Media Gulf, l’officiel 
hommes was be launched on this 
challenging market in october 2013.  
By having two editions in two different 
languages, L’Officiel Hommes Middle 
East will have the best of both worlds 
as it will be reaching the arab men, as 
well as the non-arabic speaking 
readership living in the region. 

launched in
october 2013 
partner
licensing:  
oryx Gulf Media
editor in chief
hassan el saleh
frequency
Biannual (2 issues)
circulation
53 500 copies  
(32 500 arabic version,
21 000 english version)

l’oFFiciel hoMMes  
Middle east

launched in
2005  
(re-launched in May 2013)
partner
licensing:  
oryx Gulf Media
editor in chief
souha abbas
frequency
Monthly (10 issues) 
circulation
53 500 copies  
(32 500 arabic version,  
21 000 english version)

L’Officiel Middle East first appeared in 
2005. after nearly a decade of growth 
and reinforcement in the market, in 2013 
it has become a Pan arab reality, thanks 
to the new partnership with oryx Gulf 
Media. L’Officiel Middle East will be fully 
integrated with l’officiel Paris as to the 
editorial content production and the 
advertising process, a perfect mix that 
shall let us continue develop and grow 
on a long-term basis in such a strategic 
market. L’Officiel Middle East will be 
published in two versions, in arabic, 
and, for the first time, in english.  
Both editions will be distributed in the 
arabian region reaching both arabic 
and non-arabic speaking women with  
a flair for high end fashion.

l’oFFiciel Middle east
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the growth of the russian fashion and luxury 
market has led to les Éditions Jalou to open 
its subsidiary in Moscow, les Éditions Jalou 
russie. the first outcome of this ambitious 
project has been the re-launch of  
L’Officiel Russia in october 2013, which 
represents a real Fashion Perestroika: 
”restructuring” the russian fashion magazine 
industry, and the way it talks to russian 
women. L’Officiel Russia will develop  
a specific movement of liberation of the 
elegance, taste and independence of russian 
women, under the supervision of Ksenia 
Gorbatcheva : “there is no antagonism 
between intelligence and elegance, quite  
the opposite: a smart woman shall know how  
to dress in the xxist century”, she says.

launched in
october 2013 
partner
les Éditions Jalou russia
editor in chief
Ksenia Gorbacheva
frequency
Monthly (10 issues)
circulation
100 000 copies

l’oFFiciel rUssia

launched in
2011
partner
les Éditions Jalou
editor in chief
sandor lubbe  
and leon Verdoschot 
frequency 
Biannual (2 issues)
circulation
35 000 copies

a rising number of dutch men  
are showing an active interest in fashion 
and l’officiel hommes will be their best 
source of inspiration, introducing  
them the latest trends in fashion, luxury, 
art and lifestyle.

www.lofficiel.nl

l’oFFiciel hoMMes 
netherlands

l’oFFiciel netherlands

enjoying the unique position of being 
netherlands' first high-end fashion 
magazine, L’Officiel Netherlands, 
published by les Éditions Jalou since 
2009, is to present both dutch and 
Parisian haute couture with 
international fashion and luxury trends.

www.lofficiel.nl

launched in
2009 
partner
les Éditions Jalou
editor in chief
nicolette Goldsmann
frequency
8 issues
circulation
50 000 copies
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launching in
March 2014
partner
licensing: Blond Publishing aG 
editor in chief
sandra Bauknecht
frequency
6 issues in 2014.  
From 2015 onwards, 10 issues per year.
circulation 
20 000 copies

launching in March 2014, L’Officiel Suisse/
Schweiz already has been welcomed as an 
exciting news on the market. hitting swiss 
newsstands in March 2014 with a lavish 
fashion launch issue, l’officiel will be a 
welcome addition to the swiss market, 
immediately placing it at the very top of the 
national media offer in its segment:  
a magazine fitting the high standards of the 
country, a content produced in switzerland 
for swiss readers and benefiting from  
the local teams' experience and network.  
the magazine will have two separate 
publications, a German speaking  
L’Officiel Schweiz and a French speaking 
L’Officiel Suisse.

l’oFFiciel sWitzerland

launched in
2007
partner
licensing: heart Media
editor in chief
Jumius Wong
frequency
Monthly (10 issues)
circulation
32 000 copies

launched for the first time in 2007 as the 
intersection of eastern and western culture, 
L’Officiel Singapore is now mature for its new 
dimension. the magazine lived an important 
re-launch in 2013 with our new partner: heart 
Media, strongly established in singapore and 
already operating fashion titles. over the 
past 10 years, we have witnessed the 
growing importance and affluence of the 
asian markets. today, singapore is at the 
very heart of this vibrant region and hosts 
sophisticated and demanding consumers 
with the latest fashion news and trends. 
heart Media brings l’officiel to new heights 
starting october 2013.

www.lofficiel.com.sg

l’oFFiciel sinGaPore
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Following the successes of l’officiel and 
l’officiel hommes in thailand, we are 
proud to present the first international 
edition of the reference for men’s style, 
l’optimum. L’Optimum Thailand 
established itself on this fast growing and 
demanding market as the first luxury 
news magazine within men’s world, 
anticipating and decoding each month 
the latest news in international fashion, 
lifestyle, culture and current affaires.

launched in
september 2013
partner
licensing: Mass connect ltd.
editor in chief
ston tantraporn
frequency
Monthly (10 issues)
circulation
150 000 copies

l’oPtiMUM thailand

For the modern man who knows when 
to lead. a man who is confident, 
design-conscious and with an eye on 
contemporary art, music and reports.

www.lofficielthailand.com

launched in
2012 
partner
licensing:  
Mass connect ltd.
editor in chief
Kusuma Chaiyaporn
frequency
Quaterly (4 issues)
circulation
120 000 copies

l’oFFiciel hoMMes thailand

launched in
2012 
partner
licensing:  
Mass connect ltd.
editor in chief
Kusuma Chaiyaporn
frequency
Monthly (12 issues)
circulation
120 000 copies

L’Officiel Thailand, concieved for active, 
urban, self-confident and international 
thai women, is becoming the main local 
reference for international and thai 
fashion.

www.lofficielthailand.com

l’oFFiciel thailand
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Following the launch of l'officiel in the 
country, in 2010 L'Officiel Hommes 
Ukraine entered this market, bringing a 
new eye on fashion and luxury, by 
presenting all the latest and upcoming 
international and Ukrainian trends.

launched in
2010
partner 
licensing:  
Babylon Publishing 
creative director
yaroslava Boyko
frequency 
Quaterly (4 issues)
circulation 
25 000 copies

l’oFFICIel hoMMeS UKrAIne

spearhead of upscale Ukrainian 
feminine press, L’Officiel Ukraine 
presents the crème de la crème of 
international luxury in Kiev, with all 
fashion, jewelry and beauty trends.

launched in
2001
partner 
licensing:  
Babylon Publishing 
editor in chief
ana Varava
frequency 
Monthly (10 issues)
circulation 
30 000 copies

l’oFFICIel UKrAIne

after the successful launch of l’officiel 
in turkey, we are ready for the 
introduction of l’officiel hommes on 
this demanding market. launched in 
May 2013 with a bi-annual issue, 
L’Officiel Hommes Turkey targets men 
interested in fashion, design, art and 
luxury-lifestyle. designed to be a 
flagship for luxury and fashion, it 
introduces its readers to fashion 
trends, as well as new places, 
exhibitions, decoration, architecture 
and social trends.

launched in
May 2013 
partner
licensing: oM Media
editor in chief
Gülen yelmen
frequency
Biannual (2 issues)
circulation
15 000 copies

l’oFFiciel hoMMes TUrKey

launched in
2012 
partner
licensing: oM Media
editor in chief
Gülen yelmen
frequency
Monthly (10 issues)
circulation
42 000 copies

in a country constantly evolving, 
L’Officiel Turkey imposes itself as an 
innovative title. a must-have bible for 
trends that offers turkish women its 
expert take on both local and 
international fashion.

www.lofficiel.com.tr

l’oFFICIel TUrKey
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contacts  
international editions

paris-geneva office
les éditions Jalou
5 rue Bachaumont  
75002 Paris - Fr
tel. + 33 (0)1 53 01 10 30
flavia benda
international sales Manager
tel. + 33 (0)1 53 01 11 98
f.benda@editionsjalou.com
kathleen bussière
international sales Manager
tel. + 33 (0)1 53 01 88 45
k.bussiere@editionsjalou.com

milan office
Jalou production italian branch
Piazza sant'ambrogio, 29
20123 Milano - it
tel. + 39 02 84 25 66 21
angela masiero
associate Publisher
tel. +39 02 84 25 66 23
a.masiero@editionsjalou.com
claudia della torre
international senior sales Manager
tel + 39 02 84 25 66 26
c.dellatorre@editionsjalou.com
barbara marcora
international sales Manager
tel. +39 02 84 25 66 22
b.marcora@editionsjalou.com

the netherlands office
les éditions Jalou dutch branch
houtmankade 44 d, 1013 Mx
amsterdam - nl
tel +31 (0)20 67 12 235
leontien wenneker
associate Publisher
l.wenneker@editionsjalou.com
amanda pinatih
Project Manager
a.pinatih@editionsjalou.com

uk agent
greg corbett associates ltd.
3rd Floor ebury Gate
23 lower Belgrave street
london Sw1w 0nr - UK
tel. + 44 20 77 30 60 33
patricia corbett
international Media sales
patricia@gca-international.co.uk

spain agent
kapuntomedia, sl
Marqués del riscal 11, 4°
28010 Madrid - sP
tel. + 34 91 70 23 484
david castelló
Managing director
david.castello@kmedianet.es

nicolas reynaud
international and Marketing director
tel. + 33 (0)1 53 01 10 36
n.reynaud@editionsjalou.com

alice macpabro
international and Marketing senior Manager
tel. + 33 (0)1 53 01 11 73
a.macpabro@editionsjalou.com

nathalie ifrah
archives Manager
tel. + 33 (0)1 53 01 22 42
n.ifrah@editionsjalou.com

olivier Jungers
sales General Manager
tel. + 33 (0)1 53 01 88 44
o.jungers@editionsjalou.com

angela masiero
international sales director
tel. +39 02 84 25 66 23
a.masiero@editionsjalou.com

contacts 
les Éditions JaloU France

l’officiel 
anne-marie disegni 
commercial director 
tel. + 33 (0)1 53 01 88 34 
a.mdisegni@editionsjalou.com 
christelle mention 
advertising director 
tel. + 33 (0)1 53 01 88 32 
c.mention@editionsjalou.com 
clémence ledélis 
advertising senior sales Manager 
tel. + 33 (0)1 53 01 88 39 
c.ledelis@editionsjalou.com 
kathleen bussière 
shopping – Guide cadeaux 
tel. + 33 (0)1 53 01 88 45 
k.bussiere@editionsjalou.com 

l’officiel hommes 
anne-marie disegni 
commercial director 
tel. + 33 (0)1 53 01 88 34 
a.mdisegni@editionsjalou.com 

l’officiel voyage 
anne marie disegni 
commercial director 
tel. + 33 (0)1 53 01 88 34 
a.mdisegni@editionsjalou.com 
christelle mention 
advertising director 
tel. + 33 (0)1 53 01 88 32 
c.mention@editionsjalou.com 
candice carcy 
advertising senior sales Manager 
tel. + 33 (0)1 53 01 88 33 
c.carcy@editionsjalou.com 

l’officiel 1000 modèles &  
l’officiel beauty & plastic surgery 
kathleen bussière 
advertising Manager
tel. + 33 (0)1 53 01 88 45 
k.bussiere@editionsjalou.com 

l’officiel art 
anne-marie disegni 
commercial director 
tel. + 33 (0)1 53 01 88 34 
a.mdisegni@editionsjalou.com 
marina de diesbach 
advertising director 
tel. + 33 (0)1 53 01 88 35 
m.diesbach@editionsjalou.com

l’officiel paris guide 
anne-marie disegni 
commercial director 
tel. + 33 (0)1 53 01 88 34 
a.mdisegni@editionsjalou.com
christelle mention 
advertising director 
tel. + 33 (0)1 53 01 88 32 
c.mention@editionsjalou.com 
clémence ledélis 
advertising senior sales Manager 
tel. + 33 (0)1 53 01 88 39 
c.ledelis@editionsjalou.com

Jalouse 
candice carcy 
advertising director 
tel. + 33 (0)1 53 10 88 33 
c.carcy@editionsjalou.com 
carine gomez 
advertising senior sales Manager 
tel. + 33 (0)1 53 01 88 37 
c.gomez@editionsjalou.com 

l’optimum 
nathalie desaigle 
advertising director 
tel. + 33 (0)1 53 10 88 41 
n.desaigle@editionsjalou.com 
Jean-sylvain laborde 
advertising senior sales Manager 
tel. + 33 (0)1 53 01 88 40 
js.laborde@editionsjalou.com 
kathleen bussière 
«Les Incontournables» section
tel. + 33 (0)1 53 01 88 45 
k.bussiere@editionsjalou.com 

la revue des montres 
anne marie disegni
commercial director 
tel. + 33 (0)1 53 01 88 34 
a.mdisegni@editionsjalou.com

olivier Jungers 
sales General Manager 
tel. + 33 (0)1 53 01 88 44 
o.jungers@editionsjalou.com 

Julie edery 
technical department 
tel. + 33 (0)1 53 01 88 30 
Fax + 33 (0)1 53 01 10 40 
j.edery@editionsjalou.com 
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