




The sunglasses retail for $325.00 and feature CR39 lenses with a Silver Reflective Mirror Coating.

Scratch resistant, 99.9% distortion free, and offering 100% UVA and UVB protection, the lens is also resistant to most chemicals, and material fatigue so 

its quality, durability and longevity are optimized.  The optical frames retail for 300.00 and the collection is made in Italy.

In the premiere Mothersbaugh x Baum collection the styles include:

Akronite –  Mothersbaugh’s personal frame is a bold, more rectangular style, named 

with a twist on the city of Akron, his birthplace, because all things in his life emanate from his 

early days in Akron, Ohio.

Mutato – The made-up word is a combination of “Mutant” and “Potato” and is also 

the name of Mark’s production company. A life long amateur social scientist, Mark believes 

that differences and mutations, or mutants of any kind are special and should be celebrated. 

In an attempt to describe Devo in the social pecking order of life, they referred to themselves 

as “spuds” or “potatoes”.  So the contraction of the two words, representing positive 

mutation, became a personal “mantra” for the band and seems fitting for the bookish, more 

scholarly looking frame.

Francesca –  Named after their special dog, one of four in the Mothersbaugh 

family, who is one in a million—literally.  Francesca (also known as Frank) is an official 

“card carrying” hermaphrodite pooch who has “everything under the hood”, according to 

its veterinarian.  As the precious pooch is both male and female and these frames can go 

“either way,” Mark thought it was the perfect namesake for this oversized rounded edge 

fame, the ultimate unisex style.

Whether you know him best as a devotee 
of Devo, from his endearing character 
on Yo Gabba Gabba, or as a award 
winning composer who is responsible for 
the beloved scores of Wes Anderson’s 
Rushmore, The Royal Tenenbaums, The Life 
Aquatic, Moonrise Kingdom, plus Pee-Wee’s 
Playhouse, The Rugrats (series and films), 21 
Jump Street or The Lego Movie to name a 
few, Mothersbaugh has transcended multi-
generational and cross-cultural audiences 

in so many demographics. For those who 
appreciate fine ar t, he may be best known 
as a well-respected ar tist whose visual 
works have appeared at the Museum of 
Contemporary Art and showcased across 
the country. This fall, timed to the launch 
of his collection, will also be a traveling 
retrospective at MCA Denver, highlighting 
decades of his works in a multitude of 
mediums. A coffee table book of his ar t is 
also being released this fall.

As far as the future of frames for the 
designing duo goes, this is only their first 
collaborative collection, with an expanded 
collection planned for 2015. With the 40th 
Anniversary of the American rock, punk, new 
wave and synthpop band on the horizon, 
perhaps Devo will have new signature 
frames as they continue to “Whip it Good.“

About Shane Baum: Founder and CEO of Baumvision; an eyewear 
design, manufacturing and distribution company whose clients 
include TOMS, Paul Frank Industries, Rebecca Minkoff, and Kilsgaard. 
Baumvision has an exclusive European distribution par tnerships with 
MOSCOT and Bar ton Perreira. Baum’s por tfolio includes work for 
Louis Vuitton, Marc Jacobs, Shipley & Halmos, and his signature luxury 
eyewear collection, Leisure Society.

Media Contact: For samples and/or high-resolution photos, or to speak 
with Baumvision executives, please contact:
Jill Eisenstadt-Chayet at bluPRint | (310) 208 -1300
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