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State Representative Sharon 
Pace met with University of 
Missouri—St. Louis students and 
faculty on January 18 at the Fireside 
Lounge of the Millennium Student 
Center. The informal meeting 
was organized by the Associated 
Students of the University of 
Missouri (ASUM). Attendees were 
invited to ask Representative Pace 
questions over a light lunch.

State Representative Pace spent 
the hour answering questions 
and outlining her legislative 
goals for this year’s session. The 
congressional issues she mentioned 
ranged from Right to Work and 
raising textbook prices, to gun laws 
and decriminalizing marijuana. 
She explained the aims of the 
committees she is involved in this 
session and briefly outlined her 
reasoning in giving support to a 
number of bills. 

“If it’s at the expense of 
education, I won’t vote for it,” Pace 
said.

The Representative was candid 
in her responses and discussed the 
“tedious process” of passing a bill in 
Missouri. She offered a handout to 
attendees with a page-wide cartoon 
depicting how a bill is enacted into 
law. The process involves dozens of 
steps that a bill must sequentially 
satisfy to become policy. To avoid 
rejection, a bill must be approved 
by committees in both the house 
and senate, where it is amended 
and eventually voted on. Only a 
fraction of these bills survive this 
legislative gauntlet.

“We’re having some trying times 
in Jefferson City,” Rep. Pace said. 
She expressed her disagreement 
with upcoming bills she saw as 
“anti-women,” and chastised the 
speaker of the house for refusing to 
hear bills regarding health care. 

“Health care is a big issue, 

State Representative Sharon Pace 
visits UMSL for informal Q&A lunch
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[yet] the speaker does not want 
to talk about it,” Pace said. “The 
Democrats put out one bill to see 
if we could get a hearing on it last 
session,” she continued. “None of 
us got a hearing.”

Responding to the speaker’s 
ability to ignore important issues, 
an attendee asked Pace if the 
people of Missouri had the right to 
determine which issues the speaker 
addressed. 

“It should be,” Pace said. “In 
Jeff City, the speaker decides what 
bill gets to the committee, and the 
committee chair decides what gets 
voted on.”

Another attendee asked Pace 
how students can influence the 
speaker’s decision and facilitate 
change.

“Attend those committee 
meetings,” Pace said. “You have 
to be visible. You can write the 
speaker and let him know you 
want hearings on particular bills.” 
She also recommended sending 
emails and calling your district 
representatives to become more 
involved. “Keep going. You can’t 
let up.”

ASUM provides information 
on political events happening in 
Jefferson City to the student body 

and community. Kevin Carpenter, 
senior, sociology, ASUM president, 
describes the group’s mission as a 
non-partisan effort at transparency. 

“We don’t have a view on issue 
A or B,” Carpenter said. “We try 
to bring both sides to the student 
body.”

Carpenter explains ASUM’s 
decision to extend the invitation 
to Rep. Pace for the on-campus 
conversation.

“It’s been a while since we’ve had 
our state representative or legislator 
come to the campus,” Carpenter 
said. “This was our way of saying, 
‘Why don’t you come and visit? 

Let’s have lunch and discuss.’”

After the event, Carpenter 
commented that while he 
would have liked to have seen 
a larger turnout, he felt like he 
accomplished his goal. 

“This is the first one ASUM has 
done in a couple years,” Carpenter 
said. “It’s a good start.”

ASUM invites students and 
faculty to attend their next event 
with House Representative Clem 
Smith on January 27 at 11a.m. in 
Century Room A of the MSC.

(Turn to Page 4 for more on 
Representative Pace’s visit to 
UMSL)

HEATHER WELBORN 
FEATURES EDITOR

State Representative Sharon Pace engages the audience at UMSL Q&A Lunch
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Members of  the campus 
community, including alumni 
and current faculty and staff, 
gathered at The Ritz-Carlton on 
September 19 for the 22nd annual 
Founders Dinner. The prestigious 
event recognizes the outstanding 
leadership and notable charitable 
acts of  University of  Missouri–St. 
Louis students, alumni, faculty and 
donors. This year’s soiree doubled 
as a 50th anniversary birthday party 
for the university as part of  the 2013 
UMSL Jubilee. An elegant dinner 
was paired with an array of  eloquent 
speakers, each commemorating 
the academic legacy established 
by former and current students at 
UMSL.

The sold-out evening event saw 
thousands of  professionally dressed 
guests in attendance. The Ritz’s 
main hall was packed with hundreds 
of  tables seating ten guests each. 
Patrons chatted excitedly in between 
speakers as waiters in pressed white 
sleeves and black vests scurried 
between the maze of  chairs to drop 
off  complimentary drinks from the 
bar and remove empty glassware as 
it appeared. The décor at the event 
was distinctively UMSL, with gold 
and red balloon columns erected 
strategically along the stage and 
doorways. 

Upon entering the event, guests 
gazed at the large center table in the 
foyer that bore a massive birthday 
present tower with red tote-bags 
bearing UMSL insignia surrounding 
the festive structure. Included in 
the gift bags were two books based 
on UMSL’s first 50 years. The first 
was “First, A Dream,” edited by 
Ron Gossen, senior associate vice 
chancellor for University Marketing 
and Communications. The second 
book, “The First 50 Years,” was 
compiled by former university 
chancellor Dr. Blanche M. Touhill.

22nd annual Founders Dinner 
celebrates UMSL’s 50th birthday
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The program began after the 
initial open bar orders and informal 
yet friendly reintroductions among 
guests ebbed. Chancellor Thomas 
George kicked off  the evening 
by extending a formal welcome 
to guests. He used a projected 
presentation as a visual guide as 
he addressed the thousands of  
UMSL supporters in the main hall. 
Dr. Touhill attended the event and 
stood for the roar of  applause as 
Chancellor George acknowledged 
her in his speech. 

Chancellor George then shared 
the stage with a prerecorded 
address to UMSL by Governor 

Jay Nixon. Governor Nixon 
commended students and alumni 
for their accomplishments in diverse 
academic fields “from chemistry 
to criminal justice.” Nixon ended 
his address by reaffirming that 
the success of  UMSL attendees 
is synonymous with the success 
of  the city of  St. Louis. After 
Chancellor George made a few co-
institutional comments of  praise, 
he relinquished the stage to the 
Double Date, an acappella singing 
troupe who performed a number of  
hits from the 1960s until dinner was 
served.

Caesar salad and steak and 

potato entrees were escorted to 
each table by three white-gloved 
servers, each carrying three plates. 
The service element of  the evening 
was astoundingly efficient, with 
hospitality professionals anticipating 
the needs of  guests in between trips 
to and from the kitchen with rapid-
fire precision. Once dinner was 
cleared and desserts sampled from 
a tray of  fruit and cream tarts, the 
speeches resumed on stage. 

Faculty and staff  were formally 
recognized and met with thunderous 
applause from attendees. The 
UMSL Alumni Association honored 
six alumni with the prestigious 

Distinguished Alumni Award. The 
award is issued to former students 
who have succeeded at long-term 
careers and community service 
with a level of  notable significance 
over their peers. The 2013 award 
recipients were Nicole Colbert-
Botchway (Assistant Missouri 
Attorney General), Frederick R. 
Buckles (Magistrate Judge), T. 
Christopher Peoples (President of  
Pitzman’s Company of  Surveyors 
and Engineers), Gordon S. Heddell 
(retired Inspector General, US 
Defense Department), Grayling O. 
Tobias (Hazelwood School District 
Superintendent), and Opal M. Jones 
(President and CEO of  Doorways).

JENNY X LIN/THE CURRENT
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Up and down the mighty 
Mississippi musical influences 
as varied as blues, jazz, gospel, 
soul, folk and rock have flowed 
to St. Louis. MADCO, the dance 
company in residence at University 
of Missouri-St. Louis, paid tribute 
to this “liquid road” in their 
combination concert and dance 
performance “Liquid Roads” on 
April 11-12 at the Blanche M. 
Touhill Performing Arts Center.

With choreography by Gina 
Patterson and bluesy musical 
accompaniment by Brian Casserly, 
Joseph Pastor, Matthew Murdick 
and Eric Slaughter, the dozen 
dancers of MADCO, under artistic 
director Stacy West, took us on 
a music and dance tour of the 
Mississippi River. It was a lovely, 
lively trip indeed.

A festive club-atmosphere was 
created by musicians in the lobby 
before general admission seating 
which packed the main floor of the 
Anheuser-Busch Performance Hall. 
The band and dancers shared the 
stage, as one music and dance piece 
slipped into another with hardly a 
pause. There was no intermission 
to break the mood. 

The modern dance program 
was grouped into “scenes,” with 
themes like “Generations,” “New 
Beginnings,” “Crossroads,” 
“Memories,” “Spiritual Waters,” 
and “Second Line,” each of which 
evoked life along the Big Muddy 
river from the 1920s to the 1950s.

The tone of the evening was set 
by the first scene, “Generations.” 
The opening musical piece “Liquid 
Roads,” a sweet romantic ballad 
with a Southern rock flavor, 
featured dancers forming couples 
and sinuous dance moves with 
dramatic leaps. The dancers’ pale, 
diaphanous costumes suggested the 
light, airy clothes of summer, while 
a line of tall panels screening the 

MADCO’s ‘Liquid Roads’ blends dance,  
music of Big Muddy at Touhill PAC
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musicians at the back of the stage 
from the dancers at the front. For 
the second number in the scene, 
“Louisiana 1927,” sweetness gave 
way to steaminess and an energetic, 
flirtatious dance. The panels were 
rolled to the sides and around 
stage, forming walls for dancers as 
lovers to slink around. 

The only sets were the rolling 
panels, which were moved to create 
walls or backdrops. On one side, it 
looked like smooth, new metal or 
light-colored vertical blinds. On 
the other, they looked like rusty, 
corrugated metal siding, divided 
by wooden planks, suggesting 
galvanized metal buildings or 
shacks in the rural South. The rusty 

side of the panels created a rough 
backwoods flavor while a more 
sophisticated setting was evoked 
with the smoother side. Different 
eras were suggested by costumes 
that ranged from slinkier, flowing 
‘20s and ‘30s styles to buttoned-up 
styles of the ‘40s and ‘50s.  

The musical selections were 
varied and included familiar tunes 
such as “Ain’t No Sunshine” and 
“What a Wonderful World,” plus 
the gospel “Down To The River To 
Pray” (which the dancers actually 
sang), bluesy folk lament “St. James 
Infirmary” and jazzy, jumping 
“Wang Dang Doodle.”  

Everything in the program was 

enjoyable but there were some 
showstoppers. “Wonderful World” 
featured trumpet player and lead 
singer Brian Casserly center stage, 
while “snow” fell from above on 
the dancers entwined as couples 
spinning around in romantic 
modern dance moves that painted 
the perfect image. Rather than the 
expected intermission to clear the 
stage, the dancers appeared with 
push brooms for the next number, 
the spiritual “Wasn’t That A 
Mystery,” sailing gracefully across 
the stage singly and in groups, a 
very clever and visually-pleasing 
solution to a practical problem. 

The biggest production number 
was “St. James Infirmary,” where 

dancers traded the pastels of earlier 
costumes for black, with dashes 
of white and red, and somber 
umbrellas for an impressive dance 
piece that evoked a New Orleans 
style funeral. 

The show quickly returned to 
its party mood with “Wang Dang 
Doodle” and other lively numbers. 
The finale was a party on stage, with 
the troupe dancing down the aisles 
and returning to the stage with 
audience members to dance with 
them. The party continued after 
the show with music and dancing 
in the lobby, as the audience was 
served ice cream cones, a perfect 
touch to wrap up a wonderful 
evening.

CATE MARQUIS 
A&E EDITOR

MADCO’s “Liquids Roads” ran from April 11-12
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1000px X 150px 
Full Banner ad

$150 per week/$500 per month

300px X 300px 
Full Square ad

$125 per week/$400 per month
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2/3 Banner ad

$100 per week/$300 per month

800px X 150px 
3/4 Banner ad

$125 per week/$400 per month
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$300 per month
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The Current also offers preprinted inserts 
placed inside the paper.  Inserts are printed 
by you, the advertiser and mailed to our 
publisher to be inserted in the paper, for 
an alternate, hands-on form of advertising.

Inserts may be as large as 9” by 12”. Inserts must be 
mailed 7 days before the scheduled publication date to 
our publisher (below) with insertion directions:  

Press Journal Printing 
3406 W. Georgia St.  Louisiana, MO 63353

Preprinted Insert Prices (per week)
1000: $150
2000: $275

3000: $350
4000: $450

5000: $525
6000: $600
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Prices are in the graphic to the left.  The Current 
can provide typesetting and professional ad design 
assistance to advertisers for an additional fee.  If an 
advertiser chooses to provide an ad, it must be in a 
digital format and follow these guidelines:

Acceptable formats:
-Adobe Acrobat, Photoshop and Illustrator files (.psd, .jpeg, 
.eps, .ai, or .tif) 150dpi mnimum 300dpi preferred

Electronic Ad Submission:
-Email: thecurrentads@umsl.edu

-The Current is produced on a Mac-based platform, and is 
unable to support PC based documents including PageMaker, 
Corel Draw, Freehand, or Microsoft Publisher

-Ads must be produced to specific dimensions as shown in 
the illustration.  A resolution of 72dpi for photos and line art 
necessary.

-Ads must be submitted a minimum of 72 hours before 
scheduled run date

TheCurrent-Online.com receives thousands 
of hits daily from all over the world.  Online 
ads are an effective, cost-efficient way to 
advertise your business or organization.

NOTE: Graphic above is for illustration purposes alone, to denote price by size only.  But placement on the page will vary.  In 
order to guarantee an ad is preferentially placed, advertisers can pay an extra fee.



Kiosk ads are placed on news stands in 
high traffic areas, visible to anyone who 
picks up a paper, or walks by the kiosk, 
making this a very efficient form of 
advertising.

By far, the most popular form of advertising are print ads.  This highly effective, 
highly versatile form of advertising fits the budget and format for any business, 
                        organization or event’s ad campaign.

COLOR: Add $100 for full page, $75 for half or quarter page, $25 for eighth page or 
business card size. $50 design fee if applicable. 
* Ads should be in the specific dimensions noted above and emailed to thecurrentads@umsl.edu at 
least 2 business days before scheduled publication.   

This simple, yet effective new form of 
advertising consists of a highly visible 3” 
sticker placed on the front page of our 
paper with your information and design.  

Full Page 
10.25” x 15.75”

$900 
Half Page 

5.00” x 15.75”

$500
Horizontal half page 
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Dimensions: 10.24” x 
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1/4 Page 
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1/8 Page 
5” x 4”

$150
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3” x 2”

$50
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recieved by our staff no later than 7 days before the 
scheduled run date.  

Sticky Note Ad Prices (per week)
minimum 6000 per run 
1 color  - $900
2 colors - $1000
3 colors - $1100

4 colors - $1200
5 colors - $1300
6 colors - $1400

Runs are in incriments of 6000.  Prices below include 
one 6000 pc run and respective number of spot colors. 
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1. The Current reserves the right to alter, 
reject or edit advertisements at any time. 
The executive committee shall make such 
determinations; advertisers should direct 
questions to the advertising director regard-
ing this policy.

2. Advertisements designed to resemble 
news matter must carry the word “ADVER-
TISEMENT” at the top of the ad.

3. The deadline for all display advertising 
is 5 p.m. on the Thursday prior to publication. 
All copy, photos, artwork and payment, if 
required, must be in The Current’s office by 
this time or the space reservation will be 
automatically cancelled, and the advertiser 
will be billed at the contracted rate.

4. Advertising cancelled after contracts are 
signed will be billed at 100% of space cost.

5. The Current does not grant refunds. 
Balances will be credited to your account for 
use in a later issue.

6. The Current is not liable for slight 
changes or typographical errors that do 
not change the intent or meaning of the 
advertisement. The limit of responsibility will 
be based on the impact of the error on the 
advertisement. Claims for adjustment in error 
may be made by the advertiser only if the 
error changes the meaning of the advertise-
ment; such claims must be filed within 14 
days of the publication date of the issue in 
which the advertisement ran.

7. The Current is not responsible for any 
printed quality for any advertisement if any of 
the following conditions are not met:

a. Color ads must be 350 dpi or above 
CMYK TIFFs or PDFs.

b. Grayscale ads must be 300 dpi or above 
grayscale TIFFs or PDFs.

The Current assumes no responsibility for 
the quality of advertisements that must be 
scanned in.

8. The advertiser and/or its agency agress 
to defend and indemnify The Current against 
any and all liability, loss, or expenses arising 
for any claims for libel, unfair competi-
tion, unfair trade practices, infringement of 
trademarks, copyrights, trade names, patents 
or proprietary rights, or violations of rights of 
privacy or any other tort resulting from the 
publication of the advertiser’s advertisement.

9. Copy changes on proofs from original 
copy submitted must be made no later that 
the Friday prior to publication 5 p.m.

10. All advertising space under contract 
must be used in the fiscal year in which the 
contract was signed.

11. Prepayment is required for all political 
or closing business advertisements and for all 
travel agencies.

12. Statements and tear sheets are mailed 
the first day after publication.

13. Payment is due 30 days from the date 

of advertisement publication. Any outstand-
ing monies owed to The Current 30 days 
after said date will charged an additional 2% 
on the unpaid balance per month past due.

14. All advertising orders are subject to 
the policies of the current Rate Card. Orders 
received that do not reflect current rates 
and policies will be adjusted to meet those 
policies.

15. The Current reserves the right to revise 
its advertising rates and/or other conditions 
set forth in this Rate Card at any time with 
30 days notice.

16. The Current shall not be liable for any 
failure to print, publish or circulate all or any 
portion of any issue in which such failure to 
do so is due to an act of God, nature, strikes, 
accidents or other circumstances beyond the 
newspaper’s control.
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