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Brand Overview
B I L L B OA R D  H A S  E VOLV E D I N T O ON E OF T H E M O ST DY N A M IC , 

W I D E LY  V I S I T E D  M U S IC DE ST I N AT ION S .  I T S S IG N AT U R E A S S E T,  
T H E B I L L B OA R D  C H A RT S ,  R E M A I N S T H E FI N A L WOR D ON SUC C E S S  

I N  M U S IC .  I T S R E L E VA N C E I S G R E AT E R T H A N E V E R D U E T O  
N E W  T E C H N O L O GY A N D PA RT N E R S H I P S .

Source: comScore, March 2015; DJG Marketing, November/December 2012; BPA Statement, June 2014

Digital
15.2MM   

WORLDWIDE  
UNIQUES

37 AVERAGE AGE

$96K AVERAGE HHI

43%  MALE    
57%  FEMALE

The go-to source 
for everything 

music—read by  
fans and music 

industry insiders. 

Mobile
6.7MM UNIQUE  

VISITORS 

Website and  
chart experience 

optimized for 
mobile devices so 

music fans can  
stay up-to-date 

wherever they are.

Social
OVER 12.9MM  
FOLLOWERS 

A truly engaged 
social following  
connects with  
music lovers  
everywhere.

Events
20+ EVENTS 

Truly exclusive 
events targeting 
industry insiders 

and the music-
loving masses.

Print
17K CIRCULATION

115K TOTAL  
AUDIENCE

47 AVERAGE AGE

$212K AVERAGE HHI

77%  MALE 
23%  FEMALE 

Billboard’s  
weekly magazine  

is read by the  
most powerful 

people in music.
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Online Audience
T H E G O -T O S O U RC E FOR M U S IC C H A RT S ,  N E WS A N D  

OR IG I N A L  V I DE O FOR FA N S & I N DU ST RY A L I K E .

Billboard.com users over-index when it comes to entertainment:

PURCHASED CONCERT TICKETS (LAST 6 MONTHS) 233
PROVIDES FREQUENT MUSIC ADVICE 163

PURCHASED DIGITAL MUSIC (LAST 30 DAYS) 222
WENT TO A LIVE CONCERT (LAST 30 DAYS) 145

CONSIDERED HEAVY SPENDERS ON MUSIC PURCHASED ONLINE (LAST 6 MONTHS) 444

Source: comScore, March 2015; Nielsen @ Plan – Q4 2014, USA

37
AVERAGE 

AGE 

$96K
AVERAGE  

HHI

 15.2 MM  
MONTHLY 
UNIQUES

  43% 
MALE

  57% 
FEMALE
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Billboard Charts
T H E D E FI N I T I V E M U S IC  R A N K I N G A N D  M E A S U R E O F S U C C E S S I N M U S I C . 

The Billboard charts define the best in music across every genre.  
Not only are they the most recognized, quoted and respected music rankings  

in the world, they’ve evolved as a tool for music sharing and discovery.

Billboard’s Top Charts

HOT 100 
Relaunched Q4 2014 – improved user 

experience including mobile optimization 
and audio playback capabilities

BILLBOARD 200  
Now includes data on streams 

from services like Spotify 
TRENDING 140  

A first of its kind partnership with Twitter, 
this chart measures social music activity 

in real-time 

Other Charts Include

ARTIST 100

POP

R&B/HIP-HOP

COUNTRY

ROCK

LATIN

…AND MANY MORE

 

REAL-TIME 
TWITTER 
CHARTS
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Billboard.com  
Site Sections

DY NA M I C  S I T E S E C T I O N S  FROM C H A RT S A N D V I DE O S ,  
T O N E WS ,  B U S I N E S S A N D M OR E .

Lists
The best editor compilations – 

from the 50 best love  
songs to definitive artist 

album rankings. 

Channels by Genre
The latest updates, news and reviews  
all in a single genre specific channel

Videos
Original video including exclusive Q&A’s 

with artists, performances and more

Charts
The online home of Billboard’s famous  

charts – Interactive, playable and up-to-date

Billboard.biz
Breaking news and updates  

for the industry audience 
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Pret-a-Reporter
W H E R E E N T E RTA I N M E N T  A N D ST Y L E M E E T,  

P OW E R E D  BY  B I L L B OA R D A N D T H E H OL LY WO OD R E P ORT E R .

Pret-a-Reporter’s editorial team— led by Digital Style Director, Erin Weinger —  
delivers exclusive style content through the lens of entertainment. The style  
team reports on fashion news, beauty updates, red carpet coverage and more. 

Signature content franchises include:

Source: comScore February 2015

TOP 25 STYLISTS FASHION WEEK’S FRONT ROW MUSIC FESTIVAL STYLE

1.2 MM
MONTHLY 
UNIQUES 

70 %  
FEMALE

30%  
MALE

61% 
UNDER  

A45 

$95K
AVERAGE  

HHI
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Social
B I L L B OA R D  H A S  C U LT I VAT E D A N  E N G AG E D A N D AC T I V E S O C I A L  

F O L L OW I N G  O F OV E R  1 2 M I L L I O N FA N S—  W H O C ON STA N T LY  
I N T E R AC T  W I T H T H E B R A N D ON M U LT I PL E C H A N N E L S .

Source: Shareablee, February 2015 Social Publisher Ranking, the leading social media benchmarking and audience engagement analysis firm. Social audience as of May 1, 2015

2.6   MM+
4.5   MM+

800 
K+

4.5 
MM+

560 
K+

12 
K+

TOP 10  
SOCIAL PUBLISHER 

SINCE  
SEPTEMBER 2014

Source: Shareablee
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Newsletters
B I L L B OA R D  D E L I V E R S M U S IC I N FO R M AT IO N D I R E C T LY T O T H E I N B OX 

O F FA N S A N D I N D U ST RY E X E C U T I V E S  W I T H  E M A I L U PDAT E S .

Newsletters

BREAKING 
NEWS

COUNTRY

DAILY 
DIGEST

LATIN

CHART 
BEAT

GLOBAL

TOURING  
NEWS 

DIGITAL
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A Branded Content  
Powerhouse

I N T ROD UC I N G A DA P T  ST U D I O S ,  A  B R A N D AC C E S S L A B  
FOR PR E M I U M M U S IC A N D E N T E RTA I N M E N T C ON T E N T.

Adapt Studios creates premium branded content for strategic advertising 
partners, capitalizing on access to premium content creators.

Whether it’s in our state-of-the-art production studio, on location at major 
music  festivals, or behind the scenes with the world’s most sought-after 

talent, Adapt Studios produces a variety of content that seamlessly weaves 
brands into entertainment’s most engaging stories.

Content categories include:

CO-BRANDED CONTENT PARTNER SUPPLIED CONTENTCUSTOM EDITORIAL
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Magazine Audience
B I L L B OA R D  M AG A Z I N E  H A S B E E N R E-M A DE T O B E T H E S I N G L E 

E S S E N T I A L R E A D  FOR T H E P OW E R PL AY E R S W H O RU N T H E M U S IC 
I N D U ST RY,  I N C LU D I N G T H E H E A D S OF R E C OR D L A B E L S ,  PRODUC E R S , 
PROM O T E R S ,  AG E N T S ,  M A N AG E R S ,  M U S IC PU B L I S H E R S A N D A RT I ST S

Source: DJG Marketing, November/December 2012

AVERAGE  
AGE

47
AVERAGE  

HHI
$212K

AVERAGE  
NET WORTH

$1MM

COLLEGE  
GRAD

68%

POST 
GRAD

25%

  77% 
MALE

  23% 
FEMALE
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Magazine Circulation
B I L L B OA R D  M AG A Z I N E PU B L I S H E S OV E R 4 0 I S SU E S A Y E A R R E AC H I N G 

T H E M U S IC  I N D U ST RY ’ S T O P E X E C U T I V E S ,  M A NAG E R S A N D  
I N F LU E N C E R S I N  M AJ O R M E T RO A R E A S A RO U N D T H E C O U N T RY. 

43% OF BILLBOARD PRINT READERS ALSO VISIT BILLBOARD.COM ONCE A WEEK OR MORE
71% OF BILLBOARD READERS SPEND 30 MIN+ PER WEEK ACROSS ALL BILLBOARD PLATFORMS

49% OF READERS HAVE SENIOR/UPPER MANAGEMENT JOB TITLES
63% OF READERS ARE BUSINESS PURCHASE DECISION MAKERS

BILLBOARD ALSO LICENSES 
THE BRAND IN VARIOUS 

MARKETS INCLUDING BRAZIL, 
KOREA, JAPAN AND MORE

Source: BPA, June 2014; DJG Marketing, November/December 2012

  40% 
EAST COAST

 5% 
INTERNATIONAL

CIRCULATION

17K

PAID 
CIRCULATION

82%
TOTAL 

AUDIENCE

115K

  35% 
OTHER U.S. CITIES

  20% 
WEST COAST
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“It’s a different language 
and a different rhythm, 

which makes it twice the 
challenge,” says Royce, 
photographed Feb. 3 at 

Model Citizen Studios in 
Los Angeles. For an 

exclusive interview and 
behind-the-scenes video, go 

to Billboard.com or 
Billboard.com/ipad.

THE PULSE 
OF MUSIC 

RIGHT NOW

the beat

THE
PRINCE’S 
GAMBIT

P RINCE ROYCE IS LITERALLY TRYING TO FIND HIS VOICE. 
Eyeing a pop breakthrough with his � rst English-language 
album, the Bronx-born bachata star met his vocal coach 
for the � rst time only 10 minutes ago. But they’re already 

locked in, working through each line of the 25-year-old’s slinky, 
Snoop Dogg-assisted R&B single, “Stuck on a Feeling” (which is 
No. 45 on the Feb. 21 Billboard Hot 100). It’s impressive to hear — 
until Mauli  B., who has worked with Katy Perr y  and Boyz II  Men, 
instructs Royce to replace every syllable with “nay.” Then it’s hilari-
ous. “Make it really witchy,” the coach says, “and put your � nger 
right here.” Royce smushes the tip of his nose and brays with poise.

With a new sound and a rising top 40 hit, bachata 
sensation Prince Royce is stepping out of his 
comfort zone to be Latin’s next crossover king

B Y  C H R I S  M A R T I N S
P H O T O G R A P H E D  B Y  A M A N D A  F R I E D M A N

F E B R U A R Y  2 1 ,  2 0 1 5   |   W W W . B I L L B O A R D . C O M  2 7
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The Beat
The pulse of 
music right now, 
including:
+       BOOKMARKED  

BOOKS FROM THE 
MUSIC SCENE

+       OVERHEARD  
INDUSTRY GOSSIP

+     HEAR SAY A LOOK  
AT WHO’S SAYING 
WHAT IN MUSIC

Style
The gear, looks 
and trends from 
the scene

Magazine Content
TH E M AGA Z I N E STA RT S W ITH TH E HO T 10 0 — THE MO ST P OPU L A R CH A RT — A N D  

E XTEN D S THROUGH THE W EEK ’ S MO ST I M P ORTA N T N EWS , R EV IEWS A N D H A PPEN I NG S . 

F E B R U A R Y  2 1 ,  2 0 1 5   |   W W W . B I L L B O A R D . C O M  1

Th
e 

w
ee

k’
s 

m
os

t 
po

pu
la

r 
cu

rr
en

t 
so

ng
s 

ac
ro

ss
 a

ll 
ge

nr
es

, r
an

ke
d 

by
 r

ad
io

 a
ir

pl
ay

 a
ud

ie
nc

e 
im

pr
es

si
on

s 
as

 m
ea

su
re

d 
by

 N
ie

ls
en

 M
us

ic
, s

al
es

 d
at

a 
as

 c
om

pi
le

d 
by

 N
ie

ls
en

 M
us

ic
 a

nd
 s

tr
ea

m
in

g 
ac

ti
vi

ty
 d

at
a 

by
 o

nl
in

e 
m

us
ic

 s
ou

rc
es

 t
ra

ck
ed

 b
y 

N
ie

ls
en

 M
us

ic
. 

So
ng

s 
ar

e 
de

fin
ed

 a
s 

cu
rr

en
t 

if 
th

ey
 a

re
 n

ew
ly

-r
el

ea
se

d 
ti

tl
es

, o
r 

so
ng

s 
re

ce
iv

in
g 

w
id

es
pr

ea
d 

ai
rp

la
y 

an
d/

or
 s

al
es

 a
ct

iv
it

y 
fo

r 
th

e 
fir

st
 t

im
e.

 S
ee

 C
ha

rt
s 

Le
ge

nd
 o

n 
bi

llb
oa

rd
.c

om
/b

iz
 fo

r 
co

m
pl

et
e 

ru
le

s 
an

d 
ex

pl
an

at
io

ns
. ©

 2
01

5,
 P

ro
m

et
he

us
 G

lo
ba

l M
ed

ia
, L

LC
 a

nd
 N

ie
ls

en
 M

us
ic

, I
nc

. A
ll 

ri
gh

ts
 r

es
er

ve
d.

SA
LE

S,
 A

IR
PL

AY
 &

 S
TR

EA
M

IN
G

 
D

AT
A

 C
O

M
PI

LE
D

 B
Y

JUST CALL THEM THE 
Fab Three: Rihanna, 
Kanye West  and Paul 
McCartney’s “Four 

Five Seconds” vaults 15-6 on the 
Billboard Hot 100. Fueling the 
song’s surge: the premiere of its 
o�  cial video on Feb. 3 and the trio’s 
performance of it at the 57th annual 
Grammy Awards on Feb. 8.

“Four Five Seconds” jumps 4-3 on 
Digital Songs (181,000 downloads 
sold, up 31 percent, according to 
Nielsen Music) and 36-22 on Radio 
Songs (46 million audience impres-
sions, up 33 percent). It also enters 
Streaming Songs at No. 34 (3.8 mil-
lion U.S. streams, up 830 percent), 
adding top Streaming Gainer 

honors on the Hot 100.
With the song’s Hot 100 advance, 

McCartney makes history: He 
returns to the top 10 after a gap of 
29 years and two weeks, ending the 
longest break between top 10s in 
the Hot 100’s 56-year archives. He 
last graced the top 10 with “Spies 
Like Us,” which reached No. 7 in 
February 1986. McCartney passes 
Santana, which logged 28 years, 
seven months and two weeks 
between top 10s from 1971 (“Black 
Magic Woman”) to 1999 (“Smooth” 
featuring Rob Thomas). Another 
way to look at McCartney’s break: 
He waited about 916 million sec-
onds in between top 10s (give or 
take four or � ve). —GARY TRUST

From left: McCartney, 
Rihanna and West 
performed “Four 
Five Seconds” at the 
Grammys on Feb. 8.

Paul McCartney 
Makes Chart 
History (Again)

Title  CERTIFICATION Artist 
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL 2 W

ee
ks

Ag
o

Pe
ak

Po
si

tio
n

W
ee

ks
 

O
n 

Ch
ar

t

La
st

W
ee

k

Th
is

W
ee

k

M
IC

H
A

EL
 T

R
A

N
/F

IL
M

M
A

G
IC

So
ng

s 
ar

e 
de

fin
ed

 a
s 

cu
rr

en
t 

if 
th

ey
 a

re
 n

ew
ly

-r
el

ea
se

d 
ti

tl
es

, o
r 

so
ng

s 
re

ce
iv

in
g 

w
id

es
pr

ea
d 

ai
rp

la
y 

an
d/

or
 s

al
es

 a
ct

iv
it

y 
fo

r 
th

e 
fir

st
 t

im
e.

 S
ee

 C
ha

rt
s 

Le
ge

nd
 o

n 
bi

llb
oa

rd
.c

om
/b

iz
 fo

r 
co

m
pl

et
e 

ru
le

s 
an

d 
ex

pl
an

at
io

ns
. ©

 2
01

5,
 P

ro
m

et
he

us
 G

lo
ba

l M
ed

ia
, L

LC
 a

nd
 N

ie
ls

en
 M

us
ic

, I
nc

. A
ll 

ri
gh

ts
 r

es
er

ve
d.

    1     1  1 

  
#1 

 6  WKS
 

 Uptown Funk!       Mark Ronson Feat. Bruno Mars  
 M.RONSON,J.BHASKER,BRUNO MARS  ( BRUNO MARS,
P.LAWRENCE II,M.RONSON,J.BHASKER,D.GALLASPY,N.WILLIAMS )  RCA  

    1     13 

    2     2  2 

  
DG  Thinking Out Loud       Ed Sheeran  

 J.GOSLING  ( E.C.SHEERAN,A.WADGE )  ATLANTIC      2     18 

    3     3  3 
  
 Take Me To Church   2    Hozier  
 A.HOZIER-BYRNE  ( A.HOZIER-BYRNE )  RUBYWORKS/COLUMBIA  

    2     26 

    6     5  4 
  
 Sugar       Maroon 5  
 AMMO,CIRKUT  ( A.LEVINE,J.COLEMAN,
L.GOTTWALD,JAHMAL HOUSE,M.POSNER,H.R.WALTER )  222/INTERSCOPE  

    4     4 

    4     4  5 
  
 Blank Space   3    Taylor Swift  
 MAX MARTIN,SHELLBACK  ( T.SWIFT,MAX MARTIN,SHELLBACK )  BIG MACHINE/REPUBLIC  

    1     15 

    54     15  6 

  
SG  FourFiveSeconds       Rihanna & Kanye West & Paul McCartney  

 K.WEST,P.MCCARTNEY,M.DEAN  ( K.O.WEST,P.MCCARTNEY,K.DOCKERY, WESTBURY ROAD/
M.G.DEAN,T.GRIFFIN JR,D.LONGSTRETH,D.L.AUSTIN,E.RUTBERG,N.GOLDSTEIN )  ROC NATION  

    6     3 

    7     6  7 
  
 Lips Are Movin   2    Meghan Trainor  
 K.KADISH  ( M.TRAINOR,K.KADISH )  EPIC  

    4     16 

    8     7  8 
  
 I’m Not The Only One   ¡    Sam Smith  
 J.NAPES,S.FITZMAURICE  ( J.NAPIER,S.SMITH )  CAPITOL  

    5     23 

    20     14  9 
  
 Love Me Like You Do       Ellie Goulding  
 MAX MARTIN,A.PAYAMI  ( MAX MARTIN,
S.KOTECHA,I.SALMANZADEH,A.PAYAMI,T.LO )  CHERRYTREE/REPUBLIC/INTERSCOPE  

    9     5 

    5     9  10 
  
 Shake It O�    5    Taylor Swift  
 MAX MARTIN,SHELLBACK  ( T.SWIFT,MAX MARTIN,SHELLBACK )  BIG MACHINE/REPUBLIC  

    1     25 

   1    1 

   2    2  2 

   3  3 

   6    5  4 

   54    15  6 

   20    14  9 

5hot100_lo [P]{Print}.indd   1 2/12/15   1:25 PM

Topline
A look at the 
week’s headlines 
and happenings, 
including: 
+       SOUNDS OF 

HOLLYWOOD  THE 
BUSINESS OF MUSIC IN 
TV & FILM 

+       CORNER OFFICE

+       NOTED

+       7 DAYS ON THE SCENE: 
CONCERTS, AWARDS 
SHOWS, PREMIERES 
AND FESTIVALS

Features
Exclusive  
interviews and 
profiles, featuring 
beautiful original 
photography

Hot 100
The first page 
of the magazine 
highlights the top 
10, then leads into 
the rest of the 
chart

Topline
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E. YOU DIDN’T HAVE TO LOOK TOO 
far to spot the action at Clive Davis’ 
pre-Grammy gala on Feb. 7. Ground 
zero was table 108, where Apple 
CEO Tim Cook, senior vp Internet 
software and services Eddy Cue, 
iTunes vp Robert Kondrk  and 
Beats co-founder and title-less Apple 
executive Jimmy Iovine  were seated 
alongside former U.S. Vice President 
Al Gore  and former House speaker 
Nancy Pelosi. After a shout-out 
from the party’s host (Davis called 
Cook a “special human”), music 
execs lined up single � le for an 

B Y  S H I R L E Y  H A L P E R I N  A N D  E D  C H R I S T M A N

Y audience with the Apple contingent 
— not to mention sel� es and over-
shares about their � rst Macs.

Cue and Kondrk  happily obliged, 
posing with Universal Music Group 
chairman/CEO Lucian Grainge  and 
Glassnote founder Daniel Glass, 
and asking greeters if they already 
had “met with Jimmy.”  Goodfellas
vibe aside, it was a legitimate busi-
ness question, since Iovine has 
devoted recent weeks to meeting 
face-to-face with senior execs from 
major labels and the major indies. 
A nondisclosure agreement pre-
ceded every sit-down, but details 
are emerging about the nature of 
the talks, which point to a possible 
spring/certain summer launch of a 
new music service — a crucial time 
for the company as it struggles to 

adapt from downloads to streaming.
Apple would not comment on its 

plans (the Cupertino, Calif.-based 
company bought Beats Electronics 
for $3 billion in May 2014 ) for what 
is believed to be an all-you-can-
eat music service with a modest 
subscription fee. The price being 
debated: $7.99 per month, down 
from Beats’ now-standard — and 
arguably  too high — $9.99 a month, 
with no “freemium” model. (The 
sweet spot for consumers, at which 
pro� t is maximized for the labels: 
$3.99 to $4.99, say experts.)

But a source familiar with the talks 
says the tech giant, which reported 
� rst-quarter revenue of $74.6 billion 
on Jan. 27, has its sights set on more 
than  just streaming. Apple’s pres-
ence in the music business, says the 

THE OVER UNDER

S O U R C E S  S A Y  C H A N G E S  A T  I T U N E S  A L O N G  W I T H  M E E T I N G S  B E T W E E N 
J I M M Y  I O V I N E  A N D  T H E  L A B E L S  S I G N A L  T H E  A L M O S T - H E R E  A R R I V A L  O F 

A  N E W ,  A L L - Y O U - C A N - E A T  M U S I C  S U B S C R I P T I O N  S E R V I C E

I S  A P P L E  P R E P P I N G  F O R 
S P R I N G  S T R E A M I N G ?

F E B R U A R Y  2 1 ,  2 0 1 5   |   W W W . B I L L B O A R D . C O M  9

Tim Westergren saw Pandora’s 
stock plunge 17.3 percent, is 
in court with BMI and may be 

paying millions more in royalties.

Warner/Chappell and Jon Platt ’s 
writers won the major non-Sam 
Smith Grammy song categories, 
including rap, rock and country. 

Capitol Music Group chairman/
CEO Steve Barnett sweeps the 

top four Grammy categories 
with Sam Smith and Beck.

I L L U S T R A T I O N  B Y  J U S T I N  C U R R I E

Iovine (left) 
and Cook

5top_open_lo [P]{Print}.indd   9 2/12/15   5:27 PM
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Father John Misty
I Love You, Honeybear
(Sub Pop)

Ricky Martin
A Quien Quiera Escuchar
(Sony Music Latin)

The Districts
A Flourish and a Spoil
(Fat Possum)

Gretchen Peters
Blackbirds
(Scarlet Letter)

Love & Theft
Whiskey on My Breath
(Hate & Purchase)

The Dø
Shake Shook Shaken
(Siamese Squids)

O U T  N OW

NY BILLIONAIRE CONTROL FREAK 
with a fetish for whips and chains 
who’s set on making a mixtape for 
a prospective love slave would do 
well to begin with Annie Lennox’s 
version of “I Put a Spell on You.” 
Outwardly elegant, the retro-soul 

burner (forcefully performed by Lennox and Hozier 
at the Grammys) barely masks the monstrous pos-
sessiveness driving the 1956 Screamin’ Jay Hawkins 
original. In response to that tune, a young lady unsure 
about the whole bondage thing might blast U.K. singer 
Laura Welsh’s “Undiscovered,” a synth-pop call-out for 
human connection co-penned by Dev Hynes.

So begins the soundtrack to Fifty Shades of Grey, 
Sam Taylor-Johnson’s anticipated � lm adaptation 
of novelist E.L. James’ pop-erotica blockbuster that 
brought S&M to the bookshelves of 
women worldwide. This collection 
— the latest in a string of major 
soundtracks, following Frozen and 
The Hunger Games — wisely skews 
mainstream, even when it gets a 
little dirty. After all, neither James’ 
book nor Taylor-Johnson’s � lm is 
really that dark, and the bursting 
pop of Ellie Goulding’s “Love Me 
Like You Do” and longing pixie-folk 
balladry of Sia’s “Salted Wound” say 
more about the relationship between 
Christian Grey (Jamie Dornan) and 
Anastasia Steele (Dakota Johnson) 
than whatever edgier industrial, 
EDM or metal tracks might have had 
they been chosen for this set.

But Fifty Shades of Grey is still a movie with its share 
of kinky sex scenes, and for that, the soundtrack o� ers a 
couple of red-hot Beyoncé remixes, including a “Crazy 
in Love” that’s stripped bare of horns and trussed up 
with spooky synths and drumbeats. Electro-rock act 
Awolnation shows its lusty side with a faithful cover of 
Bruce Springsteen’s “I’m on Fire.” It lacks Springsteen’s 
creeping sensuality, but the soundtrack already features 
The Rolling Stones (“Beast of Burden”) and Frank 
Sinatra (“Witchcraft”), so maybe one more old-timer 
would’ve been too many.

It’s fortunate the Fifty Shades of Grey � lm arrives 
now, some four years after the � rst installment of 
the book trilogy, since a new wave of slightly devi-
ant bedroom R&B has made stars of artists like The 
Weeknd, who delivers two of this disc’s best tracks. 
The throbbing “Where You Belong,” in particular, 

captures Grey’s struggles to dominate 
Steele while also submitting to the 
“hearts and � owers” feelings he says 
he normally doesn’t do.

The biggest weakness of Fifty Shades 
of Grey is that Grey and Steele rarely 
become more than broad sketches, and 
neither the novel nor the � lm matches 
the drama that Skylar Grey reaches for 
with “I Know You.” As a torch song, 
it’s fairly lackluster, but even Skylar’s 
i¡  est lyrics (“I’m burning like a can-
nonball in the air”) spank the daylights 
out of James’ stilted dialogue, much 
of which resurfaces in the movie. Of 
the book, the � ick and the soundtrack, 
only the music slaps hard enough to 
leave a lasting mark. —KEN PARTRIDGE

PRODUCERS various
LABEL Republic Records
RELEASE DATE Feb. 10

L I N E R  N O T E S

From left: Jessie 
Ware, The Weeknd, 
Beyoncé, Lennox 
and Awolnation’s 
Aaron Bruno

A L B U M

Fifty Shades of Grey Soundtrack
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1 NFL Hall of 
Famer Jim 
Brown and wife 
Monique at 
the Southwest 
Jet Center. 
2 Actress 
AnnaLynne 
McCord. 
3 Jermaine 
Dupri served 
as DJ. 4 Usher, 
who sang a 
snippet of “U 
Got It Bad,” 
hosted the 
event.
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Super Bowl 
XLIX
G L E N D A L E ,  A R I Z . ,  F E B .  1

Billboard & The Hollywood Reporter’s Pre-Game Party
S C O T T S D A L E ,  A R I Z . ,  J A N .  3 1

3

2

1

1 Perry atop a massive 
robotic lion to kick 
off her halftime 
performance. 
2 From left: John 
Legend with wife 
Chrissy Teigen and 
pal Kim Kardashian 
at DirecTV Super 
Saturday Night 
hosted by Mark 
Cuban’s AXS 
TV and Michael 
Strahan on Jan. 31. 
3 J. Cole during his 
performance at 
ESPN The Party at 
WestWorld on Jan. 30 
in Scottsdale, Ariz. 
4 Rihanna at Super 
Saturday Night at the 
Pendergast Family 
Farm.
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“ARIZONA, YOU’RE NOT TIRED YET, ARE WE?” 
Rihanna  asked halfway through a 22-song set for 
DirecTV’s invite-only Super Saturday Night concert, 
where she was joined by guests Kanye West  (who 
performed “All of the Lights” and a half-dozen of 
his own hits) and Rae Sremmurd. The cheers that 
greeted her were a typical response during a week-
end chockablock with private pre-Super Bowl shows 
from arena-level artists like Drake, J.  Cole, Florida 
Georgia Line  and Nicki Minaj. Though New 
England Patriot Tom Brady  took home his fourth 
championship title, the weekend’s real MVP was 
Katy Perr y, who wowed in four looks by Moschino’s 
Jeremy Scott  for her Pepsi Halftime Show 
 performance with special guests Lenny Kravitz 
and Missy Ell iott. “No de� ated beach balls in this 
halftime show!” Scott captioned an Instagram post 
of the beach ball-accented halter dress she wore 
for a rendition of “California Gurls.” No de� ated 
 numbers, either: The broadcast attracted a record 
114.5 million viewers. —ANDREW HAMPP

 & The Hollywood Reporter

2

3 4
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Reviews
New albums,  
singles, 
soundtracks  
and more

Backstage
Pass
An in-depth 
look behind-the-
scenes at the 
biggest events, 
concerts and 
festivals
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2 WKS. 
AGO

LAST
WEEK

THIS
WEEK

ARTIST    CERTIFICATION TITLE 

IMPRINT/DISTRIBUTING LABEL 

PEAK
POS.

WKS. ON  
CHART

2 1 1
#1  

11 WK S TAYLOR SWIFT 4   1989 
BIG MACHINE/BMLG 

1 15

2 VARIOUS ARTISTS    NOW 53 
UNIVERSAL/SONY MUSIC/LEGACY 

2 1

4 2 3 ED SHEERAN ¡   x 
ATLANTIC/AG 

1 33

9 4 4 GG SAM SMITH ¡   In The Lonely Hour 
CAPITOL 

2 34

5 FIFTH HARMONY    Reflection 
SYCO/EPIC 

5 1

3 3 6 MEGHAN TRAINOR    Title 
EPIC 

1 4

7 BOB DYLAN    Shadows In The Night 
COLUMBIA 

7 1

6 8 8 NICKI MINAJ    The Pinkprint 
YOUNG MONEY/CASH MONEY/REPUBLIC 

2 8

11 9 9 MAROON 5    V 
222/INTERSCOPE/IGA 

1 23

10 DIANA KRALL    Wallflower 
VERVE/VG 

10 1

10 7 11 MARK RONSON    Uptown Special 
RCA 

5 4

15 11 12 HOZIER    Hozier 
RUBYWORKS/COLUMBIA 

2 18

1 6 13 FALL OUT BOY    American Beauty / American Psycho 
DCD2/ISLAND 

1 3

14 KID INK    Full Speed 
THA ALUMNI GROUP/88 CLASSIC/RCA 

14 1

12 10 15 VARIOUS ARTISTS    2015 Grammy Nominees 
GRAMMY/RCA 

10 3

- 5 16 NE-YO    Non-Fiction 
COMPOUND ENTERTAINMENT/MOTOWN/CAPITOL 

5 2

57 28 17 PS KATY PERRY    PRISM 
CAPITOL 

1 67

17 16 18 SAM HUNT    Montevallo 
MCA NASHVILLE/UMGN 

3 15

16 14 19 J. COLE 0   2014 Forest Hills Drive 
DREAMVILLE/ROC NATION/COLUMBIA 

1 9

22 20 20 ARIANA GRANDE ¡   My Everything 
REPUBLIC 

1 24

13 13 21 KIDZ BOP KIDS    Kidz Bop 27 
RAZOR & TIE 

3 4

152 33 22 KATY PERRY 2   Teenage Dream 
CAPITOL 

1 197

23 23 23 SIA    1000 Forms Of Fear 
MONKEY PUZZLE/RCA 

1 28

21 18 24 SOUNDTRACK ¡   Guardians Of The Galaxy: Awesome Mix Vol. 1 
MARVEL/HOLLYWOOD 

1 28

HOT SHOT 
DEBUT

2

3

4 4

NEW 5

NEW 7

9

NEW 10

7

12

1

NEW 14

12

5

57 28 17

17

20

33 22

23

2 WKS. 
AGO

LAST
WEEK

THIS
WEEK

ARTIST    CERTIFICATION TITLE 

IMPRINT/DISTRIBUTING LABEL 

PEAK
POS.

WKS. ON  
CHART

25 JEREMY CAMP    I Will Follow 
SPARROW/CAPITOL CMG 

25 1

19 21 26 ONE DIRECTION ¡   FOUR 
SYCO/COLUMBIA 

1 12

27 24 27 CARRIE UNDERWOOD 0   Greatest Hits: Decade #1 
19/ARISTA NASHVILLE/SMN 

4 9

32 26 28 PITBULL    Globalization 
MR. 305/POLO GROUNDS/RCA 

18 11

33 35 29 SOUNDTRACK 4   Frozen 
WALT DISNEY 

1 63

30 34 30 JASON ALDEAN ¡   Old Boots, New Dirt 
BROKEN BOW/BBMG 

1 18

24 27 31 RAE SREMMURD    SremmLife 
EARDRUMA/INTERSCOPE/IGA 

5 5

32 GRATEFUL DEAD    Dave’s Picks, Volume 13: Winterland, San Francisco, CA-2/24/74 
GRATEFUL DEAD/RHINO 

32 1

46 50 33 BEYONCE 2   Beyonce 
PARKWOOD/COLUMBIA 

1 61

36 30 34 NICK JONAS    Nick Jonas 
SAFEHOUSE/ISLAND 

6 13

35 SKIZZY MARS    The Red Balloon Project (EP) 
PHM/ARTIST PARTNER GROUP 

35 1

37 42 36 LUKE BRYAN 2   Crash My Party 
CAPITOL NASHVILLE/UMGN 

1 78

29 40 37 FLORIDA GEORGIA LINE 0   Anything Goes 
REPUBLIC NASHVILLE/BMLG 

1 17

38 MISSY ELLIOTT 2   Under Construction 
THE GOLD MIND/ELEKTRA/RHINO 

3 36

39 BECK    Morning Phase 
FONOGRAF RECORDS/CAPITOL 

3 28

40 MISSY “MISDEMEANOR” ELLIOTT ¡   Miss E ...So Addictive 
THE GOLD MIND/ELEKTRA/RHINO 

2 43

- 17 41 CHARLIE WILSON    Forever Charlie 
P MUSIC/RCA 

17 2

55 58 42 ERIC CHURCH ¡   The Outsiders 
EMI NASHVILLE/UMGN 

1 52

50 52 43 IMAGINE DRAGONS 2   Night Visions 
KIDINAKORNER/INTERSCOPE/IGA 

2 127

69 87 44 JOHN LEGEND 0   Love In The Future 
G.O.O.D./COLUMBIA 

4 73

26 39 45 ONEREPUBLIC ¡   Native 
MOSLEY/INTERSCOPE/IGA 

4 98

45 49 46 CALVIN HARRIS    Motion 
FLY EYE/COLUMBIA 

5 14

48 48 47 ED SHEERAN 0   + 
ELEKTRA/AG 

5 130

43 45 48 VANCE JOY    Dream Your Life Away 
F-STOP/ATLANTIC/AG 

17 22

25 43 49 ELLA HENDERSON    Chapter One 
SYCO/COLUMBIA 

11 4

50 VARIOUS ARTISTS    NOW That’s What I Call Movies 
UNIVERSAL/SONY MUSIC/LEGACY 

50 1

100 99 51 MIRANDA LAMBERT 0   Platinum 
RCA NASHVILLE/SMN 

1 36

NEW 25

24

26

29

NEW 32

33

30

NEW 35

RE-ENTRY 38

RE-ENTRY 39

RE-ENTRY 40

17

42

52 43

69 44

48 48

NEW 50

99 51
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Dylan’s 21st top 10 album comes 
almost 50 years ago after his first 
visit to the region: Bringing It All 
Back Home rose 11-10 on the chart 
dated May 29, 1965. (For more on 
the icon, see page 80.)

Even though the Grammys were held 
Feb. 8, the final day of the chart’s tracking 
week, this compilation is down in sales 
(34,000 for the week, down 1 percent).

Despite not winning the album of the 
year Grammy, the set still earns a mighty 
42 percent gain in units, with another 
increase expected in the Feb. 28 issue.

“IT WAS SUCH A GREAT GROOVE, EVEN IN THE DEMO,” 
says  Sheena Easton, now 55, of her double-entendre-
laden hit  “Sugar Walls.”  The Scottish singer, who 
 resides near Las Vegas, says she didn’t “think about 
image” when  recording  the sultry drum- and key-
board-driven cut, which was written by Prince. “I was 
just focused on the music.” 

With lyrics that included “come spend the night 
inside my sugar walls,” the song, released in 1984, 
was a far cry from Easton’s comparably innocent 1981 
debut , the Billboard Hot 100 No. 1 “Morning Train 
(Nine to Five).” But audiences  didn’t mind her stylistic 
shift: “Sugar Walls” became her sixth top 10 Hot 100 
hit and her � rst No. 1 on the Dance Club Songs chart 
on Feb. 23, 1985.

A few months later, the song drew attention for a 
 di� erent reason when it came under � re from the 

Parents Music Resource Center  , a group co-
founded by Tipper Gore, the wife of future Vice 
President Al Gore.

The PMRC charged that pop music had 
become “pornographic” and proposed obscen-

ity guidelines for recordings. In the wake of 
congressional hearings (featuring testi-
mony from Frank Zappa and John Denver), 
the RIAA agreed to a parental-advisory 

sticker system that continues today.
“My feelings were then, and 

remain now, that every parent has 
the right to � lter the content that 

their children are exposed to,”  says the 
mother of two adopted children (both 

grown), who released her last studio 
album in 2004 and  continues to per-
form live. “I believe the track found its 
intended audience.” —KEITH CAULFIELD

Additional reporting by Alex Vitoulis.

30 Years Ago
SHEENA EASTON 
SEXED UP POP
The Scottish singer’s suggestive 
“Sugar Walls,” written by Prince, topped the 
Dance Club Songs chart and helped spawn 
the “Parental Advisory” labeling system

Easton in February 1983, 
in a promotional photo 
for her NBC special 
Sheena Easton... Act One, 
which aired that March.
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Charts
The week’s 
updated charts 
including debuts, 
changes and  
liner notes

iPad App
The iPad edition is an addictive, 
clickable, gorgeous and innovative 
app that delivers the weekly 
magazine in full, with all sorts of 
fun extras in the form of photos, 
videos and a breaking news feed 
powered by Billboard.com
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A look back at 
this week on  
the charts in  
previous years 
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Silvio Pietroluongo
VP, Charts & Data Development
Pietroluongo has run the charts since 
1990. He is responsible for all chart data 
and editorial analysis, as well as chart 
initiatives, for the print magazine and  
its companion websites. Pietroluongo 
has evolved the charts to measure 
digital and streaming data, as well as 
helped launched technology 
partnerships such as the Twitter 
Real-Time streaming charts.

Isabel Gonzalez-Whitaker
Deputy Editor
Joined Billboard as the Deputy Editor  
in June of 2014. Whitaker was 
formerly features editor at InStyle and 
her writing has appeared in numerous 
publications including The New York 
Times and The Atlanta Journal-
Constitution. She was previously the 
editor-in-chief of Tu Vida/Your Life 
magazine, and also held positions at 
Teen People and Atlanta CityMag. 

Matt Belloni
Executive Editor
Belloni joined Billboard in early 2014.  
He oversees the news operation in print 
and online for both Billboard and THR. 
He has been with THR since 2006 
when he joined to write for THR’s 
Hollywood, Esq. blog. 

Shirley Halperin
News Director
Joined Billboard in early 2014. Halperin 
has covered music for THR since 2010 
and previously covered music for 
Entertainment Weekly. Prior to that, she 
wrote about American Idol full-time 
for the Los Angeles Times while also 
contributing to Rolling Stone. She is the 
author of three books.

Tye Comer
Senior Director, Adapt Studios
Comer has been with Billboard since 
2008, starting as the Editor of Billboard.
com. In his current role, Comer 
specializes in editorial and branded 
content experiences. Previous to 
Billboard, he was the Senior Editorial/
Programming Director with AOL Music, 
Managing Editor of Mixer Magazine, and 
an Associate Editor for the CMJ New 
Music Report.

Tasha Green
Fashion Editor
Joined Billboard as Fashion Editor in 
March 2014. Green previously served  
as men’s style editor at The Wall Street 
Journal, where she also contributed to 
the Wall Street Journal Magazine. Prior 
to that, she was fashions news editor  
at Departures magazine and worked at 
Men’s Vogue.

Janice Min 
Co-President/Chief Creative Officer, 
Entertainment Group
Min joined Billboard in January 2014 and 
spearheaded the redesign of the print magazine, 
after leading the transformation of THR. She 
most recently earned an ASME award for 
General Excellence for THR and multiple min 
nominations. She’s earned a 2012 NEJ Luminary 
Award and 2011 Game Changers in Media nod 
from The Huffington Post. As editor-in-chief of 
US Weekly, she was named one of the Post’s 
Most Powerful Women in New York (2007) and 
one of Crain’s 40 Under 40 (2006).

Tony Gervino
Editor-in-Chief
Gervino joined 
Billboard in 2014 
and oversees all 
print content. He 
was previously 

Executive Editor of Hearst 
Magazines International, where  
he oversaw the editorial direction 
of Esquire, Cosmopolitan, Car  
and Driver and Robb Report. 
Additionally, Gervino served as  
a contributing editor to The New 
York Times Magazine, and was  
the editor of two cult-favorite 
publications: Slam (basketball)  
and Antenna, a men’s fashion and 
lifestyle magazine. 

Mike Bruno
SVP, Digital 
Content
Bruno joined 
Billboard in 2014. 
As part of his role, 
he directs all digital 

editorial programming, content 
and social media platforms. 
Previous experience includes 
seven years at Entertainment 
Weekly.
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Photographers

Joe Pugliese Photographed for Billboard: Jennifer Lopez,  
Shakira, Tom Petty, Mick Jagger, Andre 3000, Dolly Parton

Austin  
Hargrave  
Photographed for 
Billboard: Lorde, 
Beck, Ariana Grande, 
Lady Antebellum, 
Florida Georgia Line,  
Trent Reznor,  
Kenny Chesney

Meredith Jenks 
Photographed for 
Billboard: Wiz  
Khalifa, Conor Oberst, 
Afrojack, Nick Kroll, 
Michael Che, Domino 
Kirke, Lolawolf

Ramona  
Rosales  
Photographed for 
Billboard: Diplo,  
Jason Derulo,  
Daddy Yankee

Jessica Chou 
Photographed for 
Billboard: Steve Aoki, 
2PM, Chief Keef,  
Jhene Aiko

Miller Mobley Photographed for Billboard: Iggy Azaela, Jennifer 
Hudson, Idina Menzel, J Balvin, Usher, Nick Jonas, Taylor Swift



2 0 1 5

Brand of Record

Billboard.com was selected as a finalist for six Min Best of Web 
& Digital Awards, including Overall Editorial Excellence, 
Online Community/Social Networking and Use of Social 
Media for the Trending 140 Chart.

“Billboard, the music industry’s 
longtime standard-bearer, gets 
right to the heart of the matter.”
NEW YORK POST, 2/2015

“Billboard has been the music 
industry’s steadfast trade paper 
for decades, outlasting all rivals 
and setting the terms for success 
through its still closely watched 
charts.” 
THE NEW YORK TIMES, 1/2014

“…the ‘bible’ as it is known within the music industry…”
THE WALL STREET JOURNAL, 3/2012

“…the Billboard 200, which, since 1956 has functioned as the 
music world’s weekly scorecard…the new chart will more 
accurately reflect how people listen to music these days.”
THE NEW YORK TIMES, 11/2014

“The concept of newsstand sales 
as the driver for the cover design is 
no longer valid; the most effective 
covers work as images on Twitter, 
iPads, Facebook, etc. And the 
new Billboard logo, its very 
modern and distinctive design 
along with its photography are 
perfectly suited for this new cover 
paradigm.”
FOLIO, 4/2014
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2 WKS. 
AGO

LAST
WEEK

THIS
WEEK

ARTIST    CERTIFICATION 

TITLE 

IMPRINT/DISTRIBUTING LABEL 

PEAK
POS.

WKS. ON  

CHART

2 1 1
#1  

11 WK S
TAYLOR SWIFT 4   

1989 

BIG MACHINE/BMLG 

1 15

2 VARIOUS ARTISTS    
NOW 53 

UNIVERSAL/SONY MUSIC/LEGACY 

2 1

4 2 3 ED SHEERAN ¡   
x 

ATLANTIC/AG 

1 33

9 4 4
GG SAM SMITH ¡   In The Lonely Hour 

CAPITOL 

2 34

5 FIFTH HARMONY    Reflection 

SYCO/EPIC 

5 1

3 3 6 MEGHAN TRAINOR    
Title 

EPIC 

1 4

7 BOB DYLAN    Shadows In The Night 

COLUMBIA 

7 1

6 8 8 NICKI MINAJ    
The Pinkprint 

YOUNG MONEY/CASH MONEY/REPUBLIC 

2 8

11 9 9 MAROON 5    
V 

222/INTERSCOPE/IGA 

1 23

10 DIANA KRALL    
Wallflower 

VERVE/VG 

10 1

10 7 11 MARK RONSON    Uptown Special 

RCA 

5 4

15 11 12 HOZIER    
Hozier 

RUBYWORKS/COLUMBIA 

2 18

1 6 13 FALL OUT BOY    American Beauty / American Psycho 

DCD2/ISLAND 

1 3

14 KID INK    
Full Speed 

THA ALUMNI GROUP/88 CLASSIC/RCA 

14 1

12 10 15 VARIOUS ARTISTS    2015 Grammy Nominees 

GRAMMY/RCA 

10 3

- 5 16 NE-YO    
Non-Fiction 

COMPOUND ENTERTAINMENT/MOTOWN/CAPITOL 

5 2

57 28 17
PS KATY PERRY    

PRISM 

CAPITOL 

1 67

17 16 18 SAM HUNT    
Montevallo 

MCA NASHVILLE/UMGN 

3 15

16 14 19 J. COLE 0   2014 Forest Hills Drive 

DREAMVILLE/ROC NATION/COLUMBIA 

1 9

22 20 20 ARIANA GRANDE ¡   My Everything 

REPUBLIC 

1 24

13 13 21 KIDZ BOP KIDS    
Kidz Bop 27 

RAZOR & TIE 

3 4

152 33 22 KATY PERRY 2   Teenage Dream 

CAPITOL 

1 197

23 23 23 SIA    
1000 Forms Of Fear 

MONKEY PUZZLE/RCA 

1 28

21 18 24 SOUNDTRACK ¡   Guardians Of The Galaxy: Awesome Mix Vol. 1 

MARVEL/HOLLYWOOD 

1 28

HOT SHOT 
DEBUT

2

3

4 4

NEW 5

NEW 7

9

NEW 10

7

12

1

NEW 14

12

5

57 28 17

17

20

33 22

23

2 WKS. 
AGO

LAST
WEEK

THIS
WEEK

ARTIST    CERTIFICATION 

TITLE 

IMPRINT/DISTRIBUTING LABEL 

PEAK
POS.

WKS. ON  

CHART

25 JEREMY CAMP    
I Will Follow 

SPARROW/CAPITOL CMG 

25 1

19 21 26 ONE DIRECTION ¡   
FOUR 

SYCO/COLUMBIA 

1 12

27 24 27 CARRIE UNDERWOOD 0   Greatest Hits: Decade #1 

19/ARISTA NASHVILLE/SMN 

4 9

32 26 28 PITBULL    
Globalization 

MR. 305/POLO GROUNDS/RCA 

18 11

33 35 29 SOUNDTRACK 4   
Frozen 

WALT DISNEY 

1 63

30 34 30 JASON ALDEAN ¡   Old Boots, New Dirt 

BROKEN BOW/BBMG 

1 18

24 27 31 RAE SREMMURD    SremmLife 

EARDRUMA/INTERSCOPE/IGA 

5 5

32 GRATEFUL DEAD    Dave’s Picks, Volume 13: Winterland, San Francisco, CA-2/24/74 

GRATEFUL DEAD/RHINO 

32 1

46 50 33 BEYONCE 2   
Beyonce 

PARKWOOD/COLUMBIA 

1 61

36 30 34 NICK JONAS    
Nick Jonas 

SAFEHOUSE/ISLAND 

6 13

35 SKIZZY MARS    The Red Balloon Project (EP) 

PHM/ARTIST PARTNER GROUP 

35 1

37 42 36 LUKE BRYAN 2   Crash My Party 

CAPITOL NASHVILLE/UMGN 

1 78

29 40 37 FLORIDA GEORGIA LINE 0   Anything Goes 

REPUBLIC NASHVILLE/BMLG 

1 17

38 MISSY ELLIOTT 2   Under Construction 

THE GOLD MIND/ELEKTRA/RHINO 

3 36

39 BECK    
Morning Phase 

FONOGRAF RECORDS/CAPITOL 

3 28

40 MISSY “MISDEMEANOR” ELLIOTT ¡   Miss E ...So Addictive 

THE GOLD MIND/ELEKTRA/RHINO 

2 43

- 17 41 CHARLIE WILSON    Forever Charlie 

P MUSIC/RCA 

17 2

55 58 42 ERIC CHURCH ¡   The Outsiders 

EMI NASHVILLE/UMGN 

1 52

50 52 43 IMAGINE DRAGONS 2   Night Visions 

KIDINAKORNER/INTERSCOPE/IGA 

2 127

69 87 44 JOHN LEGEND 0   Love In The Future 

G.O.O.D./COLUMBIA 

4 73

26 39 45 ONEREPUBLIC ¡   
Native 

MOSLEY/INTERSCOPE/IGA 

4 98

45 49 46 CALVIN HARRIS    
Motion 

FLY EYE/COLUMBIA 

5 14

48 48 47 ED SHEERAN 0   
+ 

ELEKTRA/AG 

5 130

43 45 48 VANCE JOY    Dream Your Life Away 

F-STOP/ATLANTIC/AG 

17 22

25 43 49 ELLA HENDERSON    Chapter One 

SYCO/COLUMBIA 

11 4

50 VARIOUS ARTISTS    NOW That’s What I Call Movies 

UNIVERSAL/SONY MUSIC/LEGACY 

50 1

100 99 51 MIRANDA LAMBERT 0   Platinum 

RCA NASHVILLE/SMN 

1 36

NEW 25

24

26

29

NEW 32

33

30

NEW 35

RE-ENTRY 38

RE-ENTRY 39

RE-ENTRY 40

17

42

52 43

69 44

48 48

NEW 50

99 51
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Dylan’s 21st top 10 album comes 

almost 50 years ago after his first 

visit to the region: Bringing It All 

Back Home rose 11-10 on the chart 

dated May 29, 1965. (For more on 

the icon, see page 80.)

Even though the Grammys were held 

Feb. 8, the final day of the chart’s tracking 

week, this compilation is down in sales 

(34,000 for the week, down 1 percent).

Despite not winning the album of the 

year Grammy, the set still earns a mighty 

42 percent gain in units, with another 

increase expected in the Feb. 28 issue.
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Editorial Calendar

Editorial calendar subject to change. Updated as of 05/01/15.

ISSUE COVER DATE ON-SALE AD CLOSE MATERIALS DUE

GRAMMY VOTERS GUIDE 1/3 12/27 12/12 12/15
2015 PREVIEW 1/17 1/10 1/2 1/3

SUPER BOWL PREVIEW 1/24 1/17 1/9 1/12

GRAMMY PREVIEW 2/7 1/31 1/23 1/26

BILLBOARD POWER 100 2/14 2/7 1/29 1/30
GRAMMY WRAP-UP 2/21 2/14 2/6 2/9

MONEY MAKERS 2/28 2/21 2/12 2/13

SOCIAL MEDIA STARS 3/14 3/7 2/27 3/2

ULTRA MUSIC PREVIEW 3/21 3/14 3/6 3/9

COACHELLA PREVIEW / SXSW WRAP-UP 4/4 3/28 3/20 3/23

MIND & BODY 4/11 4/4 3/27 3/30

TBD 4/18 4/11 4/3 4/6

LATIN MUSIC CONFERENCE & AWARDS 5/2 4/25 4/17 4/20
TOP 40 MUSIC MONEYMAKERS 5/9 5/2 4/24 4/27

BBMA PREVIEW 5/16 5/9 5/1 5/4

SUMMER TOURING PREVIEW 5/23 5/16 5/8 5/11
BBMA WRAP-UP 5/30 5/23 5/15 5/18

WHAT I LEARNED FROM MY DAD 6/13 6/6 5/29 6/1

EDM POWER LILSISTT / E3 PREVIEW 6/20 6/13 6/5 6/8

WHAT I EARN 6/27 6/20 6/12 6/15

BEST OF ALL TIME 7/4 6/27 6/19 6/22

PHILANTHROPY ISSUE 7/25 7/18 7/10 7/13

MIND & BODY / INNOVATOR’S LIST 8/1 7/25 7/17 7/20

BROTHERS & SISTERS / MID-YEAR CHARTS 8/8 8/1 7/24 7/27
HIP-HOP POWER ISSUE / LOLLAPALOOZA 
PHOTO BOOTH 8/15 8/8 7/31 8/3

SONGS OF SUMMER / THE MOST STYLISH 
MEN IN MUSIC 8/29 8/22 8/14 8/17

FALL PREVIEW 9/5 8/29 8/21 8/24

40 UNDER 40 / NY FASHION WEEK 9/19 9/12 9/3 9/4
FOOD & DRINK 9/26 9/19 9/11 9/14

VIDEO GAME ISSUE 10/3 9/26 9/18 9/21

INDUSTRY LEGENDS 10/17 10/10 10/2 10/5

GRAMMY PHASE 1 10/24 10/17 10/9 10/12

DESIGNERS & MUSES 10/31 10/24 10/16 10/19

BUSINESS MANAGERS LIST 11/7 10/31 10/23 10/26

FILM & TV MUSIC CONFERENCE PREVIEW 11/14 11/7 10/30 11/2

A DAY IN THE LIFE OF THE MUSIC BIZ 11/21 11/14 11/6 11/9

TOURING CONFERENCE & AWARDS 11/28 11/21 11/13 11/16
WOMEN IN MUSIC 12/12 12/5 11/25 11/30
NO. 1s / YEAR IN MUSIC & TOURING CHARTS 12/19 12/12 12/4 12/7
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Billboard Winterfest
at Sundance Film 
Festival
DATE January 2015 
LOCATION Park City, UT

Billboard Power 100
DATE February 2015 
LOCATION Los Angeles, CA

Latin Music 
Conference & Awards
DATE April 2015 
LOCATION Miami, FL

Billboard en Vivo
DATE April 2015 
LOCATION Multiple

Billboard Music 
Men of Style
DATE August 2015 
LOCATION Los Angeles, CA

Film & TV Music 
Conference
DATE October/November 2015 
LOCATION Los Angeles, CA

Touring Conference 
& Awards
DATE November 2015 
LOCATION New York, NY

Women in Music
DATE December 2015 
LOCATION New York, NY

Events Calendar

JESSIE J, TAYLOR SWIFT, ARETHA FRANKLIN, ARIANA GRANDE, 
IDINA MENZEL, HAYLEY WILLIAMS,AND CHARLI XCX AT 
2014 WOMEN IN MUSIC AWARDS

MARC ANTHONY AT THE 
 2014 LATIN MUSIC AWARDS

LIONEL RICHIE AT THE  
2014 TOURING AWARDS

DIPLO AT THE  
2015 WINTERFEST AT 
SUNDANCE FILM FESTIVAL

THE BAND PERRY AT THE 
2015 POWER 100 EVENT

Subject to change. 
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Ad Specs
  SPACE BLEED NON-BLEED TRIM LIVE (SAFE) AREA

Full Page 10.5” x 13.5” 
266.7mm x 343mm

9.25”w x 12.25”
235mm x 311mm

10” x 13”
254mm x 330mm

9.25” x 12.25” 
235mm x 311mm

2-Page Spread 20.5” x 13.5”
520.7mm x  343mm

19.25” x 12.25” 
489mm x 311mm

20” x 13”
508mm x 330mm

19.25” x 12.25”
489mm x 311mm

6-Column 15.315” x 13.5”
389mm x 343mm

14.825” x 13”
376.55mm x 330mm

13.965” x 12.25”
354.7mm x 311mm

1/2 Horizontal 8.8333” x 5.5849”
224.37mm x 142mm

N/A N/A

1/2 Vertical 4.25” x 11.6667”
108mm x 296.34mm

N/A N/A

1/4 Square 4.25” x 5.5849”
108mm x 142mm

N/A N/A

PRINTING
Web offset (SWOP)
Saddle Stitched
Publication trim size  
10” x 13” 
MECHANICAL  
REQUIREMENTS
Bleed ads should have a 
minimum .25” (6.35mm) 
bleed on all 4 sides and 
should include trim indi-
cations. Trim indications 
should be offset by .375” 
(9.525mm).
SAFETY
All live elements, i.e. type 
on bleed ads, must be a 
minimum of 3/8” (.375 inch 
or 9.525mm) inside the 
final trim area. 
GUTTER SAFETY
3/16” on each side (total 
3/8”).
Partial ads should be 
supplied to trim only.
FILE SUBMISSION
All ad submission must 
be press-ready PDF/X1-a 
files via the THR ad portal, 
e-mail, CD or FTP upload. 
FILE NAME SHOULD 
INCLUDE NAME OF 
ADVERTISER AND ISSUE 
RUN DATE

DIGITAL AD  
REQUIREMENTS 
MEDIA 
Billboard prints PDF/X-1a 
files only.  
Export setting: ADOBE 
ACROBAT 6 (1.5) or higher. 
Quality control depends on 
properly created PDFs.
DOWNLOAD: THR PDF 
Ad Export Settings for 
InDesign at: 
thr.com/ad/specs
or contact: ads@thr.com
All rasterized files must be  
300 DPI. CMYK TIFFs 
must be 100% of final size. 
Transparencies must be 
flattened.
Line screen is 150 l.p.i. 
Allow for 10% press gain 
when preparing Grayscale 
materials. 
Maximum ink density:  
300 total. 
FONTS
Embed all necessary fonts 
in PDFs.
COLOR
The color space must be 
CMYK or Grayscale. No 
RGB, LAB or embedded 
color profiles  
(such as ICC profiles).

No files with PMS 
colors will be accepted 
without prior notification. 
Otherwise, all PMS colors 
MUST be converted to 
CMYK.
Surprinting on Metallic inks 
will produce muted colors.
Note any special color 
information on the Contact 
Proof.
LIABILITY
Billboard cannot be held 
responsible for the quality 
of reproduction if these 
specifications are not 
adhered to. 
Ads received after deadline 
may not publish in the 
desired issue.
Billboard will not be held 
responsible for changes 
the Production department 
must make to any ad that 
is inadequate or fails to 
adhere to Billboard Digital 
Ad Specifications.
Billboard will store files for 
30 days.

PRODUCTION SERVICES
Billboard maintains an 
in-house Art Department. 
Contact your sales rep for 
ad design details and rates.
FOR DEADLINES, AD  
SPECIFICATIONS OR  
TECHNICAL QUESTIONS:
BILLBOARD CONTACT
Rodger Leonard 
212.493.4229
EMAIL 
ads@billboard.com

SUBJECT LINE MUST 
INCLUDE NAME OF 
ADVERTISER AND  
ISSUE DATE
BILLBOARD AD PORTAL
Deliver ads through our 
Ad Portal: prometheus.
sendmyad.com

BLEED PARTIALS, COVERS & SPECIALITY SIZES
STAND-ALONE BACK COVERS: Mailing Label in Upper Right Corner Along Spine.
Contact Production for Back Cover, Bleed Partial and other Specialty size specs and templates.
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Contacts

Aki Kaneko
Executive Director,  

Entertainment
aki.kaneko@billboard.com 

323.525.2299

Hillary Gilmore
Executive Director,  
Brand Partnerships

hillary.gilmore@billboard.com
212.493.4368

Bill Corvalan
Executive Director,  

West Coast Brand Partnerships
bill.corvalan@billboard.com

323.525.2038

John Amato 
Co-President,  

Entertainment Group
john@billboard.com

212.493.4337

Lynne Segall
Executive Vice President/ 

Group Publisher
lynne.segall@thr.com

323.525.2192

Tyler Moss Del Vento
Managing Director,  
Fashion & Beauty

tyler.delvento@thr.com
212.493.4332

Karen Uzel
Executive Director,  
Jewelry & Watches
karen.uzel@thr.com

212.493.4163

Julian Holguin
Vice President,  

Brand Partnerships
julian.holguin@billboard.com

212.493.4115

Victoria Gold
Vice President,  
Entertainment

victoria.gold@thr.com
323.525.2028

Beth Deutschman
Vice President,  

Television & Media
beth.deutschman@thr.com

323.525.2259


