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Member 
Association/ 
Confederation 

FIFA Win-Win Programme  
project description 

Guam 
Solar panel installation to save 
energy cost of floodlights. 

Oman 

Creation of an event agency 
subsidiary to develop association-
related activities such as grassroots 
tournaments and corporate events. 

Palestine 

Installation of a TV studio at the 
headquarters of the member 
association to promote football. 

Jordan 

Futsal indoor hall to develop futsal 
and generate income through pitch 
rental and events. 

Tajikistan 

Purchase of an outside broadcast van 
to increase quality and quantity of 
the coverage of football games. 

Mongolia 

Floodlight installation to allow 
league matches at night to increase 
match attendances, broadcasting 
and sponsorship income. 

Malaysia 

Merchandising programme that 
includes development of a new 
range of association-branded 
merchandise, a fanshop and e-
commerce. 

Ivory Coast 

Floodlight installation to allow 
league matches at night to increase 
match attendances, broadcasting 
and sponsorship income. 

Burkina Faso 

Purchasing of buses for football 
clubs to generate cost savings. Buses 
to be rented out on non-match days. 

Rwanda 

Accommodation facilities at the 
technical centre to generate cost 
savings and income by renting out 
rooms in low season. 

Namibia 

Accommodation facilities at the 
technical centre to generate cost 
savings and income by renting out 
rooms in low season. 

Algeria 

Accommodation facilities at the 
technical centre to generate cost 
savings and income by renting out 
rooms in low season. 

Costa Rica 

Development of a restaurant to 
enhance the accommodation facility 
at the technical centre. Targeting 
local business for lunches and 
events. 

British Virgin 
Islands 

Football turf pitch installation for the 
development of football and to rent 
out to the local market. 
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Suriname 

Development of a commercial mini-
pitch centre next to the headquarters 
of the association. 

Panama 

Supporting stakeholder engagement 
and  brand development of the 
professional league. 

Jamaica 

Development of a TV studio and 
digital applications to produce fan-
oriented content with particular 
focus on the diaspora. 

Trinidad & 
Tobago 

Merchandising programme that 
includes development of a new 
range of member association 
branded merchandise, a mobile 
fanshop and e-commerce. 

Barbados 

Facility enhancement project that 
includes seating installation and 
access control. 

Dominican 
Republic 

Supporting the development of a 
new professional league. 

Venezuela Creation of a merchandise fanshop. 

Peru 

IT membership programme to 
generate income through 
membership fees and a loyalty 
programme. 

OFC  
Purchase of a broadcasting unit to 
increase coverage of football games. 

Fiji 

Indoor futsal hall including 
accommodation, conference and 
F&B facilities to generate income 
through pitch rental and events. 

Slovakia Feasibility study on a training centre. 

Albania Feasibility study on stadia project. 

Latvia Feasibility study on stadia project. 

Moldova 

Additional support for an indoor 
futsal hall project to develop futsal 
and generate income through pitch 
rental and events. 


