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Mercedes-Benz posts best-ever sales in the 
company's history 

 Mercedes-Benz sells 1,650,010 vehicles in 2014 (+12.9%) – more •
than ever before. It is the fourth record year in a row. 

 2014 ends with strongest sales month (163,171 units) and best •
quarter (454,854 units) in the company’s history.  

 Dr. Dieter Zetsche, Chairman of the Board of Management of •
Daimler AG and Head of Mercedes-Benz Cars: "Mercedes-Benz is on 
a course of success. The best sales in our company's history show 
that our product offensive is bearing fruit. Our new models are 
extremely popular among our customers. The success is due in 
particular to our compact cars, the new C-Class and the S-Class. We 
have managed to grow unit sales in all core markets. In 2015, we 
will continue our product offensive in the SUV segment. We expect 
additional sales momentum by the SUVs, the full availability of the 
new C-Class, the compact cars and the two smart models." 

 Growth drivers: S-Class Sedan (+82.2%) and compact cars (+24.7%)  •
 Sales records in the USA (+5.7%) and in China (+29.1%) •
 For the first time, China is the second largest market after the USA. •
 Market leader in Germany, Japan, Australia, Canada and Russia •

Stuttgart – Mercedes-Benz sold more cars than ever before in 2014. The 
brand with the star delivered 1,650,010 vehicles to customers (+12.9%) 
and achieved the fourth record year in a row. Record sales were posted in 
every month of the year 2014 – including in December with 163,171 units 
sold (+17.2%). The past year ended for the Stuttgart based company with 
the strongest sales month and the best quarter (454,854 units) in the 
company’s history. 
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page 2 Dr. Dieter Zetsche, Chairman of the Board of Management of Daimler AG 
and Head of Mercedes-Benz Cars: "Mercedes-Benz is on a course of 
success. The best sales in our company's history show that our product 
offensive is bearing fruit. Our new models are extremely popular among 
our customers. The success is due in particular to our compact cars, the 
new C-Class and the S-Class. We have managed to grow unit sales in all 
core markets. In 2015, we will continue our product offensive in the SUV 
segment. We expect additional sales momentum by the SUVs, the full 
availability of the new C-Class, the compact cars and the two smart 
models." 

"Mercedes me" is setting new standards for customer service 

"Our product offensive is still running at high speed. Until 2020, we will 
bring at least eleven new models without a predecessor to the market", 
says Ola Källenius, Member of the Board of Management of Daimler AG, 
responsible for Mercedes-Benz Cars Marketing & Sales. "Our new 
products will ensure further growth through 2020 as will the consistent 
alignment of all marketing channels to the changing customer wishes and 
needs", adds Källenius. To this end, the brand with the star is pooling its 
efforts in the initiative "Mercedes-Benz 2020 – Best Customer 
Experience", through which Mercedes-Benz is placing a stronger focus on 
its inner-city presence. The world's first Mercedes me store, which offers 
customers a combination of vehicle presentations, culinary experiences, 
events, information, consulting and digital interaction possibilities, opened 
its doors in Hamburg in June. Since the spring of 2014, Mercedes-Benz is 
bundling all service and mobility offerings under the "Mercedes me" 
umbrella brand. At the "Mercedes me" website, the customer can obtain 
global access to all Mercedes-Benz services via a personalized ID. With 
this, "Mercedes me" is setting new standards for individual customer 
service.  

High sales growth in European markets 

In the overall European market, unit sales increased by 9.4% in 2014 and 
are thus significantly above the general market growth. In December, 
66,777 vehicles were handed over to customers in Europe (+21.5%). In 
the toughly competitive German market, Mercedes-Benz continued to 
defend its market leadership among the premium manufacturers in 2014. 
Sales in Germany jumped by 13.6% in December. In the United Kingdom, 
the second largest European market of the company, 2014 was another 
record year for unit sales, with a total of 123,480 vehicle deliveries to 
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Portugal (+45.7%), Switzerland (+15.8%) and Belgium (+8.0%). Unit sales in 
Spain grew by more than 30%. 

Sales records in the two largest markets: USA and China 

In the year 2014, unit sales in the NAFTA Region totaled 373,291 vehicles 
(+5.8%), of which 330,391 were in the USA alone (+5.7%). Thus, the USA 
has maintained its position as the largest sales market of Mercedes-Benz. 
New records were posted in the USA, Canada and Mexico in the past year. 
In Canada, Mercedes-Benz holds the market leadership among the 
premium manufacturers.  

For the first time, China outpaced Germany as the second largest market 
in 2014. With 281,588 vehicles sold, sales in China have never been so 
high (+29.1%). The C-Class long-wheelbase version is available there since 
August. New sales records were posted in 2014 in Japan and Australia, 
where Mercedes-Benz is market leader among the premium 
manufacturers. Total sales in the Asia-Pacific region grew by 25.7% to 
491,321 units.  

New compacts as growth drivers 

The compact car segment, which was extended by the GLA in March, was 
particularly successful in 2014. Unit sales grew by 24.7% to 463,152 
vehicles of the A-, B-, CLA- and GLA-Class. Mercedes-Benz has never 
before delivered so many compacts to customers in a single year. With 
the CLA Shooting Brake, the fifth compact car model will be launched in 
spring of 2015.  

Year of the C-Class  

The C-Class Sedan maintained its position as the top-volume model of 
Mercedes-Benz again in 2014. The new sedan is the first vehicle to be 
produced on four continents. The annual sales of the new sedan and the 
new estate, which came on the market in March and September 2014, 
rose by 4.4% to 316,792 units in the past year. Sales in December even 
increased by nearly 50% compared to the previous year's month. In 2015, 
the company expects additional sales momentum from this model series 
through the full availability of the two new models and further engines. 
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With sales of 257,571 units, the E-Class Sedan and Estate made a 
significant contribution to the good sales result of the past year (+6.2%). 
The E-Class long-wheelbase version, which is offered in China, was 
especially popular: The demand for this model jumped by 49.8% to 56,344 
vehicles sold. The E-Class long-wheelbase version is often used as a 
chauffeured limousine in China since the customers appreciate the 
increased legroom. For fleet customers worldwide, especially the E-Class 
Estate is of primary importance.  

S-Class still the best-selling luxury sedan in the world 

Once again, the S-Class was the best-selling luxury sedan in the world in 
2014. In the past year, unit sales of the S-Class Sedan skyrocketed by 
82.2% to 103,737 vehicles sold. The new Mercedes-Maybach S 600 will 
celebrate its market launch in 2015. In November, the first model of the 
new sub-brand Mercedes-Maybach was presented to the public for the 
first time in Guangzhou and Los Angeles.  

The SUV boom continues 

SUV sales in 2014 reached a new record of 341,788 vehicles (+5.3%). 
Record high sales were posted by the GLK-Class (+7.7%), the M-Class 
(+8.7%) and the G-Class (+10.4%).  

Expansion of the passenger car family by the V-Class 

Since May 2014, the new V-Class is the biggest member of the passenger 
car family of Mercedes-Benz. With its design and numerous innovations it 
is setting new standards in its segment. Since the market launch, nearly 
25,000 V-Class vehicles have already been handed over to customers.  

S-Class Coupé and CLS as new dream cars  

The Mercedes-Benz dream cars include all roadsters, cabriolets and 
coupés with the star. In 2014, a total of 141,998 customers fulfilled their 
wish for a dream car. With the S-Class Coupé and the CLS facelift 
launched in September, the dream car successes are to be continued in 
2015.  
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The sports car and performance brand Mercedes-AMG posted a record 
year in 2014 with sales of 47.632 vehicles. The entry into the compact 
class and the expansion of the model offering have brought new customer 
groups and successes for Mercedes-AMG in established and new markets. 
Completely self-developed models, such as the Mercedes-AMG GT 
presented in 2014, support the success story of the brand and its growth 
course sustainably. With the new AMG sports models, which are targeted 
to the segment between the AMG line for Mercedes-Benz and the classic 
AMG vehicles, Mercedes-AMG will offer customers a new entry into the 
AMG world.  

New smart models popular among our customers 

In the year of the model change, 89,844 smart units were sold (PY 
100,792). In 2014, smart was particularly successful in the USA, where 
the previous year's sales could be topped by 12.8%. The new smart fortwo 
and the four-seater smart forfour are available at the dealers since the end 
of November. Unit sales jumped by 17.5% in the first month after the 
launch. For 2015, the brand expects a significant increase in the sales 
numbers worldwide through the availability of the new models.  

The carsharing provider car2go counts one million customers worldwide 
at the turn of the year. After the 2014 start of car2go in the cities of 
Rome, Florence, Frankfurt, Copenhagen and Stockholm, as well as in 
South Bay L.A. and Brooklyn N.Y.C., use of smart carsharing services is 
now possible in 30 European and North American cities. 
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This document contains forward-looking statements that reflect our current views about future 
events. The words “anticipate,” “assume,” “believe,” “estimate,” “expect,” “intend,” “may,” ”can,” 
“could,” “plan,” “project,” “should” and similar expressions are used to identify forward-looking 
statements. These statements are subject to many risks and uncertainties, including an adverse 
development of global economic conditions, in particular a decline of demand in our most important 
markets; a worsening of the sovereign-debt crisis in the euro zone; an increase in political tension in 
Eastern Europe; a deterioration of our refinancing possibilities on the credit and financial markets; 
events of force majeure including natural disasters, epidemics, acts of terrorism, political unrest, 
industrial accidents and their effects on our sales, purchasing, production or financial services 
activities; changes in currency exchange rates; a shift in consumer preferences towards smaller, 
lower-margin vehicles; a possible lack of acceptance of our products or services which limits our 
ability to achieve prices and adequately utilize our production capacities; price increases for fuel or 
raw materials; disruption of production due to shortages of materials, labor strikes or supplier 
insolvencies; a decline in resale prices of used vehicles; the effective implementation of cost-
reduction and efficiency-optimization measures; the business outlook for companies in which we hold 
a significant equity interest; the successful implementation of strategic cooperations and joint 
ventures; changes in laws, regulations and government policies, particularly those relating to vehicle 
emissions, fuel economy and safety; the resolution of pending government investigations and the 
conclusion of pending or threatened future legal proceedings; and other risks and uncertainties, 
some of which we describe under the heading “Risk and Opportunity Report” in the current Annual 
Report. If any of these risks and uncertainties materializes or if the assumptions underlying any of our 
forward-looking statements prove to be incorrect, the actual results may be materially different from 
those we express or imply by such statements. We do not intend or assume any obligation to update 
these forward-looking statements since they are based solely on the circumstances at the date of 
publication.  
 

 
Further Investor Relations information on Daimler is available on the Internet via 
www.daimler.com/investors and on handhelds via www.daimler.mobi/ir. 
 

Sales Mercedes-Benz Cars in December 2014
December*

2014
December

2013
Change

 in %
YTD*
2014

YTD
2013

Change
 in %

Mercedes-Benz 163,171 139,216 17.2 1,650,010 1,461,716 12.9

   of which: A-/B-/CLA-/GLA-Class 45,304 34,420 31.6 463,152 371,401 24.7

C-/SLK-Class 41,982 30,111 39.4 364,407 363,827 0.2

E-/CLS-Class 28,421 35,504 -19.9 338,205 329,605 2.6

S-/CL-/SL-Class/
SLS/Maybach

12,180 8,594 41.7 117,505 72,166 62.8

M-/R-/GLK-/GL-/
G-Class

32,630 30,587 6.7 341,788 324,717 5.3

V-Class 2,654 n.a. n.a. 24,953 n.a. n.a.

smart 10,342 8,805 17.5 89,844 100,792 -10.9

Mercedes-Benz Cars 173,513 148,021 17.2 1,739,854 1,562,508 11.4

Europe (incl. Germany) 74,065 60,478 22.5 777,769 727,540 6.9

  of which: Germany 25,942 22,443 15.6 282,347 282,120 0.1

NAFTA 38,996 37,779 3.2 387,662 365,956 5.9

   of which: USA 34,705 33,855 2.5 340,623 321,816 5.8

Asia/Pacific 52,068 43,672 19.2 510,776 410,429 24.4

  of which: Japan 7,390 6,250 18.2 61,768 54,324 13.7

  of which: China (incl. Hongkong) 30,081 25,260 19.1 299,416 235,644 27.1

*incl. V-Class 
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Bjoern Scheib     Lutz Deus 
Tel.  +49/711-17-95256   Tel.  +49/711-17-92261 
 
Alexander Vollmer    Rolf Bassermann 
Tel.  +49/711-17-97778   Tel.  +49/711-17-95277 
 
Julian Krell     Dr. Stephan Georg Schoen 
Tel.  +49/711-17-99320   Tel.  +49/711-17-95361 
 
 
E-mail: ir.dai@daimler.com 
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