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SBB 

SEEF I (South East Equity Fund), investment in 2002 

Mid-Europe Partners (equity fund) is new major owner of SBB. 

SBB has 700 employees and are placed in 26 towns with Cable-TV network. 

In February 2007 RATEL stated that SBB is Significant Market Player in distribution of
 CATV broadcasting. 

Broadband Internet from the end of 2002. 

DTH service from the May 2006. 

In Mid October 2007 SBB started to deliver Digital TV on Cable – D3 service. 

SBB growth 2000 - 2007 Objectives 

Increase number of Subscribers. 
 May 2002 – 2000 subs.  
 Build-up small Head-ends.  
 Instalation of the coaxial last-mile coonections.  

Build the Network: Technical objectives – Year 2002 
 Fully two-way Broadband networks 
 HFC - Hybrid Fiber-optic Coaxial design  
 Large deployment of optical cables 
 Optical HUB-s replace smal Head-ends 
 Fiber Nodes serves up to 1200 HP subs, radius max 2km 
 Up to four line amplifiers in cascade 
 EuroDOCSIS 1.1 standard for Cable Internet 
 Two networks in one physical network  

 Green - HFC for Video services and Cable internet 
 Blue - Optical Metro ETHERNET  

Build the Network: Technical objectives - Today 
 Deep Fiber  Nodes – 400 subs per node 
 FTTx, curb, building, business 
 100 Cable Modems per Node, more BW in the DS 
 EURODOCSIS 3.0 
 DWDM and/or CWDM in Backbone and Metro applications 
 MPLS 
 Multi-service platform ready for new services 

Today services Services in planning 

Analog TV HD TV DTH 

Digital TV cable HD TV cable 

Cable Internet VoD 

FIber Internet  VoIP 

WiFi - HotSpot Internet Fiber Channel VPN servisi 

VPN services (MPLS, IPSec,
 Ethernet)  

SDH leased line  ( od STM-1 do STM-16) 

ADSL access for VPN and Internet PDH leased line  (E1, E3) 

DTH IPTV transport  and IPTV streaming  

Multiservises platform ready for new services 

Content creation 

 Market was under-developed 

 Content was unlegaly distributed 

 Billing and charging from the subscribers was veru difficult 

 First contacts with content owners 

 SBB become leader of innovation in  content delivery and content creation 

 SBB maximise its positioning of services, on the basis of good content and QoS 

Service creation, service agility and accelerated service Innovation 

 Analog TV, Pay Tv, IPTV transport, IP DOCSIS services, L2, VPN, ADSL, Digital TV services,
 DTH services. 

Future drivers 

 Delivering Video services over broadband as a killer application 

 Video content explosion,  

 HDTV 

 “My services” on “My time” (VoD, set-top +DVR. Shifted TV),  

  Personalized advertising 

  Blended services: for Millennial Generation, Social TV, Sport, Film, Entertainment, etc. 

Objectives and facts 
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DTH 

 It is the only platform that enables wide coverage from

 a point (single satellite), even in non-urban areas 

 May broadcast a large number of channels without

 usage of significant spectrum resources 

 Based on Ku-band satellites that transmit digitally

-compressed TV and CD-quality audio signals 

Low cost receiving equipment 

Local TV Studio #1 
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Input bitrate Output bitrate 
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DTH DCM 

DVB-C DCM 
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